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PEACE OFFERING—Genesee Brewing Co., Rochester, N. Y.., 


“rushed the 


season” with its March 24-sheet poster, “Millinery Strategy.” The 
model’s new Easter bonnet, specially created for the illustration, 
appeared more than a month in advance of the traditional new hat 
season. The illustration was posted on 906 boards in New York state. 


‘World's Greatest Nonsense?’ ... 


‘Chicago Tribune’ Anti-Television 
Blast Draws Fire from TvB's Treyz 


NEw York, March 4—Oliver 
Treyz, president of the Television 
Bureau of Advertising, this week 
offered a hard-hitting rebuttal to 
the Chicago Tribune’s “We can 
lick any man in the house” anti- 
television attack (AA, Feb. 28). 

Mr. Treyz charged the “World’s 
Greatest Newspaper” with pro- 
mulgating “some of the world’s 


Oops, Sorry.. . 
New Erwin, Wasey 


Account Is Gone 


Before It Comes 


McKesson Brands Already 
with Agency; Yellowstone 
Bourbon Goes to Compton 


New YorK, March 4—Adver- 
tising accounts are fleeting, but 
few fleet so fast as did the Yellow- 
stone division of Glenmore Dis- 
tilleries Co., on its way out of 
Erwin, Wasey & Co. 

A couple of weeks ago (AA, 
Feb. 21) Erwin, Wasey got the 
Yellowstone account, succeeding 
Ewell & Thurber Associates, ef- 
fective April 30. 

Today the agency for Yellow- 
stone, which Glenmore acquired 
last July, is Compton Advertising. 

And how did all this come 
about? 

Well, the story goes that Glen- 
more was under the impression 
that Erwin, Wasey & Co. had no 
liquor account—or at least no 
bourbon account—in the shop. And 
this is true in Chicago, the branch 
of the agency which sought and 
got the Yellowstone business. 

But in New York, the agency has 
handled McKesson & Robbins’ 
whiskies for a dozen or more 
years. These include Chapin & 
Gore bourbon, Old Jim Gore bour- 
bon and Martin’s VVO and High- 
land Queen Scotch whiskies. 

This situation came to the at- 
tention of the Glenmore executives 


(Continued on Page 8) 


greatest nonsense” in the Trib- 
une’s “facts, figures and fantasy” 
tv presentation. 

“TvB would be doing the ad- 
vertising industry—as well as the 
tv medium—a disservice by let- 
ting such mis-statements go un- 
challenged,” the head of the tele- 
vision industry promotional arm 
said. 

“There is nothing fundamentally 
amiss about newspapers attacking 
television, of course. They would 
be singularly lacking in corpuscles 
if they didn’t, for no one can deny 
that tv has already taken multi- 
million-dollar bites out of adver- 
tising investments once earmarked 
for them. This may explain the 
emotional reactions of the Tribune, 
but it doesn’t justify them.” 


= At the outset Mr. Treyz empha- 
sized that he has plenty of respect 
for the Chicago Tribune. 

“Before we start setting the 
Tribune straight on television we 
want to make it clear that we 
would never repay the Tribune in 
kind,” he said. “We have the pro- 
per respect for the Chicago Trib- 
une as an advertising medium. 

“In fact some of our stations 
use it in over-all promotion cam- 
paigns. After all, the Tribune does 
cover an important segment of. the 

(Continued on Page 140) 


Fear N. Y. Bills on 
‘Bait Advertising’ 


May Harm Business 


New York, March 4—Adver- 
tisers and business men here are 
alarmed by identical bills intro- 
duced a week ago in both houses 
of the state legislature to amend 
the state’s general business law 
and to control unfair trade com- 
petition. 

In effect, the bills would make 
the state attorney general’s of- 
fice a state trade commission with 
greater powers and latitude of 
operations than the Federal Trade 
Commission has. 

Known as Assembly Bill A-2837 
and Senate Bill S-2338, they were 
introduced Feb. 21 by Assembly- 
man Justin C. Morgan (R) of 

(Continued on Page 137) 


60 Agencies in ‘Over-$10,000,000' 


Group Billed $2,194,400,000 in 1954 


ARS Exclusive Tabulationof-Agency Billings Contains Figures for 277 
Agencies; Four Top $130,000,000, 25 of the 60 Topped $30,000,000 During 1954 


Copyright, 1955, by Advertising Publications Inc. Quotation or reproduction 
in whole or in part without written permission is expressly prohibited. 


By John Crichton 


New York, March 3—In 1954, 60 agencies 
billed individually more than $10,000,000 dur- 
ing the year. 

In total this group—the titans of the agency 
field—billed $2,194,400,000. This compares with 
$1,975,800,000 in 1953, and is a measure of the 
growth of these leaders of the agency field. 

In fact, the 60 agencies reported in this group 
comprise the largest group ever to bill more 
than $10,000,000 each. In 1953, this group in- 
cluded 57 agencies. In 1945, the year the war 
ended, 26 “over-$10,000,000” agencies billed 
$630,000,000. In other words, the number of 
agencies in this bracket has more than doubled 
in the past decade, and their total billing has 


more than tripled. 

The median billing for this group falls be- 
tween $22,000,000 and $22,400,000, down from 
1953’s median figure of $23,500,000. In 1952 
the median figure was $21,000,000. 

There are again four agencies billing more 
than $100,000,000 in this report, as there were 
a year ago. Seven more agencies billed $50,- 
000,000 or more; 21 agencies billed $40,000,000 
or more; four agencies topped the $30,000,000 
mark; another eight landed in the over-$20,- 
000,000 spot, and a total of 20 billed between 
$10,000,000 and $20,000,000 in 54. ; 

This is as good a time as any to emphasize 
that agency billings are not income. An agency 
billing $30,000,000 has an income of $4,500,000, 
not $30,000,000. These billings figures are mere- 


Census of Manufactures Gets Embroiled in 
‘Confidential’ Critique by Research Group 


WASHINGTON, March 3—The ef- 
forts of a group of research exec- 
utives to draft a confidential 
appraisal of the Census of Manu- 
factures became clouded today in 
one of the most bizarre contro- 
versies ever to envelop the gov- 
ernment statistical programs. 

Only a year ago, the Census 
Bureau got a clean bill of health 
from a special evaluation commit- 
tee appointed by Commerce Secre- 
tary Sinclair Weeks under the 
chairmanship of Dr. Ralph Wat- 
kins, of Dun & Bradstreet. 

Now, however, another group of 
experts has taken up where Dr. 
Watkins left off, and has written 
a report which implies that Census 
of Manufactures figures aren’t 
always what they appear to be. 


® Its report, highly critical of ex- 
isting census materials, had been 


in the hands of the Budget Bureau 
about two months when it became 
apparent that copies were being 
circulated outside “authorized” 
channels. 

The report is the work of a sub- 
committee of the Advisory Council 
on Federal Reports, a private or- 
ganization that reviews govern- 
ment questionnaires and attempts 
to help government and business 
find ways of eliminating unneces- 
sary red tape. 


® As released by Congress’ joint 
committee on the economics re- 
port today—without the names 
of the men involved—the report 
is an unqualified attack on the 
statistical validity of the Census 
of Manufactures for many pur- 
poses, including market measure- 
ment, measurement of the degree 
(Continued on Page 137) 


Last Minute News Flashes 


| Chevvy Wins ‘54 Sales Race by 17,013 Cars 


Detroit, March 4—Chevrolet Motor division of General Motors Corp. 
sold 1,417,453 passenger cars during 1954, thus winning by a bumper- 
guard the nip-and-tuck sales race with Ford. Ford sales for 54 were 
1,400,440, just 17,013 less than the Chevrolet figure. Final ’54 sales 
figures (actually car registration figures) were released today by R. L. 


Polk Co. 


B&B's Beach Moves to Foreign Film Company 


NEw York, March 4—Edward R. 


Beach, formerly v. Pp. and secretary 


of Benton & Bowles, has resigned from the agency to join International 
Affiliates Inc. as a y.p. and director. International Affiliates is a pro- 
ducer of foreign motion pictures and television films and U. S. repre- 
sentative for a group of foreign film producers. Mr. Beach joined B&B 
in 1943. Formerly he was with Procter & Gamble. 


Nesco Appoints Henri, Hurst & McDonald 


MILWAUKee;*Marek,4—Henri, Hurst & McDonald, Chicago, has been 
appointed to handle advertising for Nesco Inc., housewares manufactur- 
ing division of New York Shipbuilding Corp. Henri, Hurst will take 
over immediately, though Western Advertising, Chicago, which re- 
signed the account last week (AA, Feb. 28), will continue to place ads 
through June. The account has been billing around $500,000, but is ex- 
pected to expand considerably in the next year. 


(Additional News Flashes on Page 141) 


ly a measure of business placed for 
clients; they no more represent in- 
come than do total deposits for a 
bank or face value of policies writ- 
ten for an insurance company. 

As in previous years, these bill- 
ings contain—in most instances— 
capitalized fees. ADVERTISING AGE 
asked agency heads to multiply 
fees by 644 to equalize commission 
and fee business for purposes of 
comparison. In many cases in this 
report, these figures have been 
separated by the replying agency. 

Another customary word of ex- 
planation. The phrase “estimate” 
is used with a number of agencies’ 
figures in this report. Sometimes 
this is necessary because of agency 
or client policy. In only a handful 
of cases does it represent a guess 
by AA based on the best available 
information; in all others, these 
“estimates” were arrived at by 
joint endeavor in which a respon- 
sible executive of the agency and 
an AA reporter arrived at the 
published figure. 


@ The past ten years in the agency 
business have been years of dra- 
matic change. The arrival of tele- 
vision has rocketed billings sky- 
ward for some of the agencies on 
this report. Others have grown be- 
cause of phenomenal new business 
drives. 

Still others reflect the tremen- 
dous growth of the fields in which 
their principal accounts are ac- 
tive—the automotive agencies are 
good examples. And still others 
show the tremendous activity in 
their special fields: Cockfield, 
Brown & Co. has more than quad- 
rupled its 1945 billing, another 
evidence of the astonishing growth 
of the Canadian market. 


® During 1954 three agencies 
which had been in this group went 
out of business: Sherman & Mar- 
quette, Cecil & Presbrey and Ward 
Wheelock Co. In the bracket for 
the first time are six new agen- 
cies: Bryan Houston Inc. (which 
took over the New York billing 
of Sherman & Marquette); Ta- 
tham-Laird; G..M. Basford Co.; 
(Continued on Page 58) 
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Reynolds Is Back 
with New Kind of 
Ball-Point Pen 


New York, March 2—Reynolds 
—the name that started the ball 
point pen business—returns to 
the scene next week when the 
Reynolds Pen Co. of New York 
quietly introduces a moderately- 
priced ball point pen. 

Retailing for $2.95, with car- 
tridge refills priced at about 50¢, 
the new pen features a transparent 
ink supply element called the Rey- 
nolds 5X Inkwell, which reported- 
ly has at least five times the ink 
capacity of the ordinary thin tube 
cartridge. The visible ink supply 
eliminates the problem of getting 
caught short of ink. 

While the new pen will enter 
the market “like a lamb,” there’s 
nothing lamb-like about one of its 
claims: “There’s no doubt at all 
that we have the best ball point 
pen in the world,” says Theodore 
Bennahum, president of the com- 
pany. 

“Our first sales objective is to 
get the consumer to look inside 
the pen before he buys, and com- 
pare it with other makes. A com- 
parison of the Reynolds’ visible 
Inkwell unit with the old-style 
ink-stick-and-ball and blind sup- 
ply inserts will lead him te choose 
Reynolds, we think,” Mr. Benna- 
hum commented. 


s “Frankly, we’re trying out our 
marketing techniques in New 
York, the toughest market in the 
country, and we’re taking our time 
before going into the other mar- 
kets. We’re in a wonderful posi- 
tion. The product is good, we 
know. Now, we are going to find 
out how to help the Reynolds pen 
sell itself.” 

The new pen is the ‘result of 
more than six years of experience 


and development work in Europe|®@ 


where Reynolds Ltd. has long been 
a prominent pen manufacturer. 
“Reynolds Ltd. has worked in 


its own laboratories in Holland|} 


and France, aided by university 
research projects, to get away 
from the old capillary ink tube, 
which must be of very small diam- 
eter and consequently of limited 
ink capacity,’ Mr. Bennahum 
said. 


™ Reynolds says the new product 
is the first of a full line of writ- 
ing instruments which it is going 
to introduce ultimately, including 
a full price range of pens and 
a liquid lead pencil. 

No advertising is planned at 
present by the company. Depart- 
ment stores—including Gimbel’s, 
Lord & Taylor, Stern’s and others 
—will run their own ads for the 
pen. Union News Co. and several 
drug, tobacco and variety chains 
will also carry the item. Pendray 
& Co. is the Reynolds agency. 

Royaline Inc. of New York has 
been licensed by Reynolds to man- 
ufacture and market the pens. 

Milton Reynolds, who _intro- 
duced the original ball point in 
1945, is board chairman of Rey- 
nolds Pen. The original ball point 
received an extravagant, flam- 
boyant introduction and sold for 
$12.50. Its marketing history was 
highlighted with round-the-world 
plane trips, $2,000,000 ad budgets, 
“writing-under-water” gags, re- 
ported sales of $3,750,000 in a two- 
month period and a price war that 
eventually brought the pen down 
to 94¢. It has been off the market 
since 1948. 


Carson, Roberts Joins 4A’s 

Carson, Roberts Inc., Los An- 
geles and El Paso, has been 
elected to membership in the 
American Assn. of Advertising 
Agencies. 


PARTNERSHIP—In ceremonies marking four decades of Raybestos 
brake lining advertising in the Saturday Evening Post, Morton S. 
Bailey (right), SEP’s ad director, presented William S. Simpson, 
v.p. in charge of Raybestos division, Raybestos-Manhattan, with 


a book containing reproductions 


of all the division’s SEP ads in 


the 40-year span. 


‘Passaic Herald-News’ 


Special Edition Helps 


Auto Dealers Sell $300,000 in One-Day Show 


Passaic, N. J., March 1—A spe- 
cial ‘“‘Washington’s Birthday Open 
House Auto Show” edition of the 
Herald-News, which carried 36 
pages of automobile news and ad- 
vertising Feb. 21, enabled local car 
dealers to sell 102 cars and do 
$300,000 worth of business in one 
day. 

The idea for the promotion was 
developed by Leon Kondell, retail 
advertising manager of the news- 
paper. Back in January he called 
a meeting of local new car dealers, 
and here’s what happened: 

The group decided to offer a 
free round trip for two by air to 
Bermuda with four days at the 
best hotel with all expenses paid 
and $150 for spending money, or 
an alternative $500 in cash instead 


OPEN HOUSE 


WASHING DONS BIRTHDAY, FEB. 22nd 


BERNLDA VACATION FOR Two 


C0 Oe 9 he ee Corer me te na ei ne eet 


MOTOR MODES FOR 55 


SPECIAL PROMOTION—Washington’s 
Birthday auto show promotion 
sponsored by the Herald-News, 
Passaic, N. J., with only a month’s 
preparation, resulted in 36-page 
special section carrying 57,213 
lines of advertising and enabled 
local dealers to do $300,000 worth 
of business in one day. 


Y&R Subsidiary 
Set Up in Germany 


New YorK, March 2—Young & 
Rubicam has set up a subsidiary 
in West Germany. 

To start the operation, Y&R has 
completed a new working arrange- 
ment with its associate agency in 
Germany, Heumann Werbegesell- 
schaft, Frankfurt. Kenneth Hart- 
shorn of Y&R’s London office is in 
charge of the German operation. 

Y&R officials here said it was 
too early yet to talk about the 
clients the German office will be 
serving. 

McCann-Erickson has a staff of 
more than 200 in Frankfurt and J. 
Walter Thompson Co. also has a 
large office there. 


of the trip, as a kind of door prize 
to the lucky-number ticket stub 
winner. All an adult person had to 
do was to visit a showroom and 
fill out a card and deposit it in a 
special box provided for the pur- 
pose in each showroom. People 
could get prize award cards in any 
local auto showroom on Washing- 
ton’s Birthday. 


® In addition, the local auto deal- 
ers offered three weekend trips, 
for two persons, to Atlantic City 
with all expenses paid, or $125 in 
cash. 

Each of the 37 participating auto 
dealers contributed $35 to a fund, 
which was virtually self-Jiquid- 
ating, Mr. Kondell told AA. 

The front page of the special 
section of the Feb. 21 issue of the 
Herald-News was donated. by the 
newspaper. The equivalent of an 
additional page was donated by 
the paper in the form of advance 
teaser announcements asking 
readers to be on the alert for the 
special auto show edition. 


® Advertising in the section was 
limited to authorized new car 
dealers in the H-N trading area. 
Price advertising was not per- 
mitted, nor were dollar figures on 
finance terms. However, mention 
of type of finance plan such as 
CIT, GMAC or bank, was accept- 
able. 

“Local dealer advertising,” Mr. 

(Continued on Page 118) 


Floor Coverings 
Sellers Adopt Ad 
Code Backed by BBB 


New York, March 2—A set of 
standards for the advertising and 
selling of floor coverings, to be- 
come effective April 1, was 
adopted here yesterday by a ma- 
jority of the major floor coverings 
advertisers of metropolitan New 
York. The meeting was sponsored 
by the Better Business Bureau of 
New York City. 

Hugh R. Jackson, bureau presi- 
dent, who presided, said it was a 
major step by the industry toward 
eliminating deceptive advertising 
and selling practices which have 
been the cause of a growing num- 
ber of complaints from the public. 
Mr. Jackson urged all retailers of 
carpeting and rugs to adhere to the 
new standards as a means of re- 
building public confidence in re- 
tail advertising. He promised 
prompt and effective BBB action 
to halt violations. 

The new standards cover 30 
subjects, including exaggerated 
“value” claims, inaccurate fiber 
content designations, incomplete 
disclosure about “seconds,” and 
the advertising of merchandise not 
readily available for sale. 


Advertising Age, March 7, 1955 


Ad Copy for Golden Wedding Whisky Goes 
Back 5,000 Years B.S. (Before Schenley) 


New York, March 3—Authentic 
ancient Egyptian hieroglyphics 
are being used by Schenley Dis- 
tillers Co. in an unusual newspa- 
per advertising campaign for 
Golden Wedding blended whisky. 

The -b&w ads will appear in 
March in 44 daily newspapers in 
seven states. Additional support to 
the campaign is being given by 
wide use of point of sale mate- 
rials. 

The man responsible for the ads 
is John O’Connell, copywriter at 
McCann-Erickson. He wanted to 
give his copy a new twist, he told 
AA. Being something of an ama- 
teur student of ancient history, 
particularly of Egypt, he consulted 
one of the foremost Egyptologists 
in New York for a translation of 
the English text of the ad into 
hieroglyphics. 

The Egyptologist was reluctant 
about having anything to de with 
the idea, Mr. O’Connell said, but 
was persuaded to cooperate be- 
cause of the challenge the trans- 
lation offered. One of the stipula- 
tions made was that the hiero- 
glyphics expert’s identity or affili- 
ation would not be disclosed. 


® The job turned out to be much 
more complicated than had been 
anticipated. The original English 
copy had to be altered to accom- 
modate what seemed to be the 
most satisfactory of several alter- 
native choices of hieroglyphic ex- 
pression. 

It took about three weeks of 


work to get copy satisfactory in| 
both English and hieroglyphics, | 
Mr. O’Connell said. A literal,’ 
rather than a free, translation was | 
decided on, he said, because it | 
was felt it would be better to 
make the translation as close as 
possible to the original English. 


fi Ti At 9 tn 
Bee Mook.) 00 
. a ee ae a gar copper rings 
| Been e 
<— ‘ ig el eae =f ej “=~ 
¥ ‘ roves | bene. ores 
ot RY ary nX ~~ of & MONE 
a greeter thee tee te beet Shun 


ssa Ss aiding 53 


ae re oe pee 


ee oe 


89 = (89 oh 1 S = ~14.05 


the came Oe Ey oh Se ve ey 


CORDEN WRBOR bar yeotHe water acony: meitey % soi poriee 5.08 mee te 
Se ce tengee,  MEBS 4p «Ae Bee: row ve che wean 

wt a Gene 
& phon omen doy Baghed 5 node mad tly he 


CREREED HORE 6 BE RERUE 6 POR ARK RENTAL ROOTE | SOSEPE S ORE OH. ATO 


IN ANY LANGUAGE—An unusual 
newspaper campaign featuring 
copy in authentic Egyptian hiero- 
glyphics has been launched for 
Golden Wedding blended whisky 
by Schenley Distillers Co. I. Scott 
Romer, brand marketing manager, 
announced that b&w ads will ap- 
pear in March in 44 major daily 
newspapers in seven states. Mc- 
Cann-Erickson Inc. is the adver- 
tising agency. 


Even so, small difficulties still 
persist. For example, in the first 
line, the expression “silver, rings 
4, plus copper, rings 5,” is as close 
as hieroglyphics could come to 
expressing four silver dollars and 
five copper cents. 

Whether or not other languages 
will be used for future promo- 
tion is still undecided, AA was 
told. 


Gallagher Sees 
Magazines Facing 
More Competition 


New York, March 3—The out- 
look for magazines during 1955 is 
rosy. But hints of an impending 
struggle for ads between consum- 
er and business publications con- 
stitute a small cloud on the hori- 
zon, 

So says Bernard P. Gallagher’s 
Seeond Annual Publishers’ Fore- 
cast, released today, based on 
questionnaire replies from. 159 
publishers of consumer and busi- 
ness magazines. 

“In the struggle to stay ahead 
of each other,” says the report, 
“magazines will undertake their 
strongest advertising and promo- 
tion drives in years. They are go- 
ing to spend more money in paid 
space and for sales promotion ma- 
terials than ever before.” 


Of the respondents, 35 expect 
advertising volume this year to be. 
15% greater than in 1954, 56 think | 
it will be from 5% to 15% higher, | 
while 53 see it staying at the same. 
level. Only 14 publishers expect) 
it to be off—by from 5% to 15%.| 

More than half of those replying | 
in the survey—78—see no change | 
in total circulation for the first! 
six months of this year, compared 
with the corresponding period in 
1954. Sixty think it will increase 
by as much as 15%; 12 say it will 
go up even more than 15%. Only 
three foresee a decreasing figure. 


® Significantly, all the respond- 
ents agree the magazine business 
is “healthier than it’s been in 
years.” But, the report adds, “Con- 
sumer magazines are in a tighter 
competitive battle than the busi- 
ness magazines. 


(Continued on Page 6) 


Few Couponers Will 
Flatter 6 O’Clock’s 
5¢ Deal by Imitation 


NEw YorkK, March 2—Does the 
increased coupon handling allow- 
ance from 2¢ to 5¢ put into effect 
March 1 by 6 O’Clock Foods (AA, 
Feb. 28) mean the beginning of a 
trend? 

Few manufacturers or retailers 
here think so. A check made by 
AA shows that: 

1. Most manufacturers who use 
coupons allow retailers 2¢ for han- 
dling. The leading soap companies 
upped their coupon allowances 
last year from l1¢ to 2¢. Any 
further increase in the near future 
is considered highly unlikely. 

2. Only one exception to the 2¢ 
fee could be discovered. Hills Bros. 
Co., a subsidiary of National Bis- 
cuit Co., is currently allowing 3¢ 
on its Dromedary cake mix. 

3. The 5¢ allowance made by 6 
O’Clock Foods is believed to be 
the largest fee ever offered by a 
major coupon user on commodities 


‘at usual grocery product price 


levels. The consensus among both 
manufacturers and retailers is that 
6 O’Clock made the move in an ef- 
fort to get more grocery store dis- 
play space and to improve its 
trade relations. The company says 
it is intended to restore acceptance 
and prestige to mass couponing as 
a sampling device. 


® 4. Retailers say they are getting 
fed up with coupon deals. They’ve 
been saying that for years. They 
say it costs them a minimum of 
1%¢ to 14%4¢ every time they han- 
dle a manufacturer’s promotion 
coupon. 

“A customer gets a coupon and 
brings it into the store,” one re- 
tailer said. “But she doesn’t buy 
more soap. She merely trades one 
brand for another according to the 
coupon.” 

(Continued on Page 6) 
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Platt Agency 


Is Reorganizing 
Amid Client Shifts 


NEw York, March 3—Platt, 
Zachary & Sutton has been com- 
pletely reorganized and the agency 
will soon be ready to announce a 
whole new lineup of executives 
and clients. 

Gone are George J. Zachary, 
who has joined the radio-tv de- 
partment of Lever Bros., and Felix 
M. Sutton, who this week was ap- 
pointed copy chief at William H. 
Weintraub & Co. 

Kenneth Groesbeck, advertising 
agency consultant and former v.p. 
at Ruthrauff & Ryan, is working 
on the reorganization and will 
continue to devote a major portion 
of his time to the agency, although 
he will not have an official posi- 
tion. 

Mr. Groesbeck will serve as a 
special assistant to Rutherford 
Platt, the agency president. Mr. 
Platt went into the agency busi- 
ness here in 1924 as Platt Adver- 
tising Service. The name was later 
changed to Platt-Forbes, and two 
years ago, when Messrs. Zachary 
and Sutton joined the agency, it 

(Continued on Page 143) 


Thor, Bendix Will 
Make ‘New Type’ of 


Automatic Washer 


Cuicaco, March 1—Thor Corp. 
and the Bendix home appliances 
division, Avco Mfg. Corp., have 
entered into an agreement to pro- 
duce a new type of automatic 
washer, 

A new principle will be used in 
the new washer, officials revealed, 
but its exact nature remained a 
“trade secret.” The washer will 
be manufactured by Bendix in its 
Nashville plant. At the same time, 
Thor will cut down its own man- 
ufacturing operations. Thor’s 
Cicero plant is presently up for 
sale. 

The two companies will market 
the automatic washer separately, 
under their own brand names. 
Thor expects to start marketing the 
washer for the fall season, but no 
marketing plans are set as yet, 
Thor officials said. 


® Thor’s new board chairman, 
Arnold H. Maremont, revealed at 
a press conference here that Thor 
will show a loss for the fiscal year 
1954. However, he said, the com- 
pany expects to be able to show a 
profit for the present year, both 
through its washer operation and 
through expanded activities of 
Phillips Control Corp., a wholly- 
owned subsidiary which manufac- 
tures control components for the 
electronics industry. He said that 
Phillips may produce consumer 
products also, such as timers for 
washing machines and refriger- 
ators. 

Mr. Maremont said the same 
thing is happening in the washer 
industry as in the auto industry: 
The small producer finds it diffi- 
cult to compete with the big man- 
ufacturers. 

Thor will continue its present 
sales and distribution system. 
However, it will try to rebuild the 
number of its dealer outlets. Thor 
had cut down on these outlets in 
1950. 

While automatic washer manu- 
facturing at its Cicero plant will 
cease at the end of this month, 
manufacturing will continue in the 
Thor plant in Bloomington, IIL., 
where wringer washers are made, 
and in its Canadian operation with 
headquarters in Toronto. 

Thor’s headquarters will contin- 
ue to be in Chicago. 
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HOW TO WRAP A HAM—Reynolds Metals Co., which has been running 
ads printed on aluminum foil in business papers (AA, Dec. 27, 54), 
now is extending the novel practice to its consumer advertising 
with this four-color spread in April Better Homes & Gardens. 
Buchanan & Co., New York, is handling. The ad, most expensive 
on a per-page basis in magazine history, cost Reynolds $135,000. 


Meredith Publishing Co. expects 


to sell aluminum units to other 


advertisers. 


Yale Divinity Dean Says ‘Sticky’ Religious 
Radio, TV Shows Outdo ‘Even Lever Bros.’ 


New YorK, March 2—Some 
“wholesome” family sketches on 
radio and religious programs to- 
day constitute “the best argument 
for celibacy advanced since the 
middle ages,” according to Dean 
Liston Pope of the Yale Divinity 
School. 

Dean Pope, who made this com- 
ment while criticizing most reli- 
gious broadcasts, also told the 
broadcasting and film commission 
of the National Council of the 
Churches of Christ in the U. S. A. 
that he “would not have believed 
that anything could be stickier 
than some of the soap operas, but 
religion has outdone even Lever 
Bros.” 

Asserting that “many so-called 
religious broadcasts are neither 
intelligible nor intelligent from a 
Christian point of view,” Dean 
Pope assailed programs produced 
by “fundamentalists,” or theolog- 
ical conservatives. He said they 
distort the Bible and “substitute 
an evangelical jargon surviving 
from the mass revivals of the last 
century.” 


® “And they tend too easily to 
confuse convulsions with conver- 
sions,” he continued. “In short, 
too many allegedly religious pro- 
grams are either sentimental or 
emaciated, or both. In their effort 
to be appealing they quickly be- 
come appalling from the stand- 
point of sincere and well-founded 
and full-ranging Christian faith. 

“The very titles of some of them 
reflect the partiality and senti- 
mentality I have been discussing.” 
In this connection he mentioned, 
“This is the Life,” a tv drama of 
family life, “What’s Your Trou- 
ble?” which features Dr. and Mrs. 


Norman Vincent Peale, and “The 
Art of Living,” a radio show fea- 
turing Dr. Peale. These three are 
produced or distributed by the 
broadcasting and film commission 
which Dean Pope was addressing. 


® He praised another network 
program, “National Radio Pulpit,” 
which features Dr. Ralph W. Sock- 
man. “That title,” said Dean Pope, 
“conveys a true impression of 
what is offered and does not 
promise you a song in your heart 
or a shot in the arm if you will 
listen to it.” 

In Dean Pope’s view, the trouble 
has been that religious programs 
attempt to focus on the audience 
rather than on the gospel. He said 
that while religious programs 
couldn’t attempt to compete with 
Jackie Gleason, ‘“‘even if they gave 
away free trips to the Holy Land,” 
there would be no need to worry 
about audiences “when we learn 
to speak the truth.” 

Dean Pope, who is a minister in 
the Congregational Christian 
Church, also told the group: 

“The mystical hope that some 
Protestant equivalent of Bishop 
(Fulton J.) Sheen (of the Roman 
Catholic Church) will arise to 
speak for us to the vast millions 
is a worthy delusion. In the first 
place, any such voice would be out 
of keeping with the Protestant 
emphasis on the responsibility of 
the individual in forging out his 
faith.” 

The commission approved a rec- 
ord budget of $1,405,000 for pro- 
ducing religious films and radio 
and tv programs this year. This is 
the biggest such budget in the 
history of cooperative church work 
in the U. S. 
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ARB Has New Service for Advertisers 
—TV Ratings in 140 ‘Small Markets’ 


After 6 Years, Researcher 
Is Among Rating Leaders; 
Finds Diaries ‘Work Best’ 


WASHINGTON, March 2—Some 
time this week, American Re- 
search Bureau will mail out pro- 
motion material for a new feature 
—a report identifying the tv sta- 
tions viewed in each of 140 “small 
markets” not ordinarily charted by 
the audience measurement serv- 
ices. 

While this is tentatively sched- 
uled as a once a year study, ARB 
Director James Seiler believes it 
will prove to be a significant de- 
velopment, profoundly affecting 
time sales in the markets it covers. 

Like so much of ARB’s work, 
the report was planned with the 
time-buyer in mind. “From talks 
with agencies, time buyers, and 
research people,” Mr. Seiler says, 
“we recognized that time-buyers 
have been spending literally mil- 
lions of dollars in these markets 
‘by the seat of their pants.’ 

“Take Hagerstown, Md. To reach 
it, should an advertiser use Lan- 
caster, Pa.? Baltimore? Washing- 
ton? With this report we hope to 
whip away the curtain of uncer- 


know that the station he buys 
reaches the people he expects to 
reach without duplication or holes 
in coverage.” 


=" From its beginning, only six 
years ago, ARB has attempted to 
make its service useful to the ad- 
vertiser. The “viewer diary” it 
uses for its program rating reports 
proved particularly effective in 


tainty, so that the advertiser will | 


‘this respect, providing details 
about audience composition which 
attracted clients, despite the fact 
that ARB was “selling” against 
big, established names in research. 

Even in tv, an industry long on 
Cinderella stories, the emergence 
of ARB as a leader in its field in 
only six years is a remarkable 
story. 

Late in 1949, ARB was Jim 
Seiler and his wife, working long 
hours in a room in the National 
Press Bldg., putting out pro- 
gram ratings for Washington, Bal- 
_timore and Philadelphia. Today 
_ARB’s headquarters staff numbers 
110; in addition, its field staff in- 
cludes about 850. 

Besides its monthly national tv 
rating, it offers a package of re- 
ports for about 67 individual mar- 
kets, and a special report on tv 
set distribution (by brand) which 
appeals chiefly to set manufac- 
turers. 


= Aside from the day in mid-1949 
when he decided to give up his 
job as director of research for 
NBC-Washington and go into busi- 
ness for himself, Jim Seiler rec- 
ognizes two decisive dates in ARB’s 
history. The first was in October, 
1950, when, under-staffed and un- 
der-capitalized, he decided to make 
an “all or nothing” gamble by com- 
ing out with a national rating. 
“Without it,” he says, “ARB, with 
its ratings for a handful of cities, 
would have been lost in the crowd 
and could never have gone on.” 
The other event occurred in 
January, 1952, when ARB con- 
solidated with Tele-Que. “Coffin, 
(Continued on Page 114) 


Study Advertisers’ 
Problems, Putman 
Tells Space Reps 


New York, March 1—Compar- 
ing a space representative’s func- 
tion to that of a doctor, Russell 
L. Putman, president of Putman 
Publishing Co., Chicago, told 
members of the Eastern t. f. club 
here yesterday that it is essential 
to diagnose an advertising pros- 
pect’s problem. 

“Find out what the buyer’s 
problem is,” said the publisher of 
Chemical Processing, Food Pro- 
cessing and Food Business, “and 
then answer the questions in his 
mind. Use common sense and good 
judgment. Do not be dogmatic.” 
Mr. Putman pointed out that space 
selling must be honest, maintain- 
ing that a media man who is fooled 
by a misleading presentation will 
not remain an advertiser for long. 


s “There are no profits to be made 
from advertising sales of short 
duration,” he said. “Advertisers are 
neither our victims nor our ene- 
mies, but natural resources to be 
built up over a period of years.” 

The space representative can 
learn about his prospect’s business, 
the publisher said, simply by ask- 
ing questions. “Intelligent queries 
about a man’s business will get 
‘him to talk,” he pointed out. “This 
makes him want to buy even be- 
fore he knows what it is that you 
have to sell.” 

Noting that all buying through- 
|out every individual’s life is based 
‘upon comparisons of what he can 
get for his available funds, Mr. 


their competition. 

| He paid tribute to the t. f. clubs 
for their action in urging that the 
Audit Bureau of Circulations issue 
circulation statements for general 


"yg Magazines broken down by indus- 
..48| trial vocation (AA, Nov. 22). 


Sindlinger's New 
Rating Plan Uses 
Recall of TV Ads 


New York, March 3—A familiar 
research name, Albert E. Sind- 
linger, will be making news in 
the broadcast measurement field 
by midsummer, if present plans 
materialize for a new service 
measuring the impact of tv adver- 
tising. 

Mr. Sindlinger, who has been 
concentrating primarily on motion 
picture fact-finding studies of late, 
is testing a new tv service in 32 
counties in Oklahoma. His tech- 
nique, collecting basic data 

(Continued on Page 143) 
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NO STOPPING—This ad for Wrisley 
bath cosmetics will be used in a 
|magazine drive starting in the 
April issue of Cosmopolitan. 
Besides the bather, the ad features 
five Wrisley products. Fulton Mor- 
rissey Co., Chicago, is the agency, 
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Agency Plans Board Obsolete, Art Tatham 
Says; Describes His Agency's New Strategy 


MINNEAPOLIS, March 2—‘Agen- 
cy size and advertising complexity 
have made the plans board prin- 
ciple obsolete,” A. E. Tatham, 
president of Tatham-Laird, Chi- 
cago, told the Minneapolis Adver- 
tising Club today. 

He said the plans board, origin- 
ally conceived as a means to bring 
the best brains and talent of an 
agency together to consider prob- 
lems, was a big step forward in 
agency-practice development. 

But, he pointed out, now the 
plans board in the agency setup is 
either too early or too late. 

“If the plans board, cumbersome 
and complicated as it is, meets 
early enough to deal with the 
problem in its slow and compli- 
cated fashion, its work is likely 
to be obsolete by the time the plan 
is completed,” he said. “On the 
other hand, if the plans board gets 
into the operation as a board of 


review, which is its customary 
function, then it is usually too late 
for a real major improvement to 
be accomplished.” 


® Because of this latter fact, Mr. 
Tatham called the plans board 
“backward-seat-drivers.” 

Tatham-Laird’s solution to this 
problem, he said, was to create a 
new planning device called the 
strategy planning staff. 

“This is not a board of review 
and criticism; this is a working 
staff for hammering out strategy 
and helping the account groups to 
build plans,” he said. “The back- 
ward-seat-drivers are going to 
work.” 

“The strategy planning staff is 
a small group. It consists of six 
members. These six members rep- 
resent the ablest planning capa- 
bilities, and the broadest range of 
talent and experience in the agen- 


cy. Two of these members repre- 
sent the creative function, one 
represents all media, another all 
marketing and merchandising, an- 
other research and the sixth is the 
supervisor of the account under 
consideration.” 


® The duties of the members of 
the group are their primary duty 
in the agency, he said, with the 
principal claim on their time and 
with top priority. 

“Somebody has said this sounds 
like a football team, with five 
roving centers, and to an extent 
this is true,’ Mr. Tatham ex- 
plained. “In this case, however, 
the five roving centers are in addi- 
tion to the full 11-man team.” 

Mr. Tatham said that, in prac- 
tice, the strategy planning staff 
has operated successfully in being 
able to deal with client problems 
that have come up. 


= “It is apparent, I think, that 
the true strength of the strategy 
planning staff lies in three things,” 


GOLDSWAN PRODUCTIONS, INC. 


**The Symbol of Quality Musical Commercials’’ 


730 FIFTH AVENUE + SUITE 600 
NEW YORK 19, N. Y. 
CIRCLE 7-3380 


Quality 
Musical 
Commercials 


ALL these quality comsmereiale 
ARE SEEN OR HEARD NOW! 


ARRANGED & 
PRODUCED for 
AGENCIES 


Ajax 
Alkaids 
Nabisco 
Nescafé 
Pepsodent 
Pal Razors 
Veto Spray 
Bond Bread 
Purex Corp. 
Fort Pitt Beer 
Ritz Crackers 
Westinghouse 
Halo Shampoo 
Chrysler Corp. 
Stegmaier Beer 
Calso Gasoline 
National Shoes 
Bonomo Candy 
Armstrong Rugs 
Barney's Clothes 
Campbell's Soups 
Rockwood Candy 
Old Reading Beer 
Minipoo Shampoo 
O-Cell-O Sponges 
Gold Ribbon Wine 
Rayco Seat Covers 
P. F. Canvas Shoes 
Silhouette Crackers 
Canadian Fur Corp. 
Vaseline Hair Tonic 
Manischewitz Wine 
American Gas Assn. 
Toni (South America) 
Gerber’s Baby Foods 
White Rose Redi-Tea 
Southern N. E. Tel. Co. 
Betty Crocker Brownies 
Gillette (South America) 
Mutual Savings of Mass. 
U. S. Treasury Def. Bonds 
Betty Crocker Cake Mixes 
Cashmere Bouquet Lipstick 


> 
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he said. “First, the caliber of its 
membership. Second, the willing- 
ness of the agency to devote what- 
ever part of the time of these peo- 
ple may be necessary in the pro-, 
per performance of this task, and} 
finally, its speed and its mobility. 
“We have no feeling, however, 
that we have produced the perfect 
and final solution of the problem. | 


challenging problem will invite—| 
will, in fact, compel—most adver-| 
tising agencies to develop new | 
methods for group planning. Many | 
such plans will be developed by| 


many different agencies, and each| 


of our business. 

“T have told you here of the new 
methods we have devised, not with 
the thought that they will be the 
only or the best solution for this 
problem, but simply with the 
thought that they represent a 
worth while step in a necessary 
direction and may be helpful in 
stimulating others toward creating 
additional solutions,” he  con- 
cluded. 


Gortatowsky Gives 
Up Post as G. M. of 


Hearst Newspapers 


New York, March 1—J. D. Gort- 
atowsky, chairman of the board of 
Hearst Consolidated Publications 
Inc., has given up his duties as 
general. manager of the Hearst 
newspapers. As reported here last 
week (AA, Feb. 28), Mr. Gorta- 
towsky is succeeded by Harold G. 
Kern, publisher of the Boston Rec- 
ord, American and Sunday Adver- 
tiser. 

Mr. Gortatowsky will continue 
as chairman of the board of Hearst 
Publications and Hearst Publishing 
Co., president of King Features 
Syndicate and International News 
Service. He also will continue his 
activities in connection with the 
newsprint properties of the Hearst 
organization. 


Peterson Leaves Ted Bates : 


H. Austin Peterson, a partner 
and head of the Hollywood office 
of Ted Bates & Co., has resigned. 
Mann Holiner, who joined the 
agency in 1945, has been named 
Hollywood manager, effective 
March 31. After a vacation, Mr. 
Peterson will be associated with 
Bates as a consultant. 


It is self-evident, I think, that this| 


will contribute to the effectiveness | 


The Roaches, Sr. and Jr. 


Hal Roach Jr. Buys 
Studios from Father; 
Forms New Company 


CULVER City, CAL., March 1— 
Hal Roach Jr. has purchased from 
his father, Hal E. Roach Sr., the 
Hal Roach Studios and assets, 
which include an 18-acre plant 
here, all rights to the features, 
shorts and tv productions, story 
material and star and creative 
personnel contracts. 

At the same time, Hal Roach 
Jr. announced he is consolidating 
his other tv corporations into Hal 
Roach Enterprises. These compa- 
nies are Rovan, producer of “My 
Little Margie” for Scott Paper 
Co.; H. R. Productions, which pro- 
duces “‘Public Defender” for Phil- 
ip Morris; Hal Roach Jr. Enter- 
prises, producer of “The Erwins” 
for Liggett & Myers, and Rabco, 
producer of “Passport to Danger” 
for ABC syndication. Roach Stu- 
dios also produces some tv series. 

Officers of the new corporation 
are Hal Roach Jr., president; Sid- 
ney S. Van Keuren, v.p. and gen- 
eral manager; Charles Meacham, 
secretary-treasurer; Emanuel H. 
Goldstein, v.p. and executive as- 
sistant to the president, and Her- 
bert Gelbspan, v.p. and eastern 
sales head. 

The new company plans to es- 
tablish a tv commercial division 
with stage space in New York and 
Chicago. 


Fred Gardner Moves 
Fred Gardner Co., New York 
agency, has moved to larger offices 


at 50 E. 42nd St. 
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‘WSAZ-TV 


CHANNEL 3 BASIC NBC NETWORK 
MAXIMUM POWER. 
_ HUNTINGTON- ee 


HUNTINGTON 


working for — not against — you! 


— jumbo coverage 
of a jumbo market 

with jumbo 
buying power! 


—two of the most 
skillful makers of 

radio sales in the 

whole Ohio River Valley! 


— a perfect combination, ready 
to do a perfect job for you, 

at a perfect combination rate. 
Ask Katz. You'll want it 
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__ Advertising\Age will 
, , Give you thé basic facts 


your clients Want to 
know on how fo sell 
these ins = ns. ee 
fi 
© Hotels, Motels, Res 
© Hospitals Sanitariut 


© Restaurants, Fountains 
© Schools, Colleges, Camps 
© Industrial Institutions 
© Transportation Syst 
® Youth Service Organizations 
© Military Installations 
‘ © Government Institutions 
© Office Buildings 
© (Clubs, Auditoriums 
and their 
© Dealers, Architects, Consultants 
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“Consult Your Advertising Agency” has been a long-time slogan 
in the promotion programs of INSTITUTIONS Magazine . . . 
and the new series of 4-color inserts in Advertising Age will con- 
tinue this theme. But equally important, these inserts will give 
you the basic information you need for client discussions on how 
to sell the $40 billion institutions market for food, food service 
equipment, furnishings, maintenance or building products. 

Each ad will be directed to manufacturers of specific products 
but will also give you the who, the what, the how big and how to 
sell information you want for your client conferences. 


Your Advertising 


This series is in production now, as shown above, taken right 
from the drawing board. Watch for these inserts! They will be 
telling your clients about the big opportunities for their products 
in the mass feeding, mass housing institutions field and again they 
will be telling your clients to consult their advertising agency. 


If you have media or market discussions underway now, write 
for INSTITUTIONS Magazine’s new 4-color, 48-page (11% x 
143%) media file . . . the most complete and factual exposition on 
how to sell the institutions market ever prepared. 


America’s Most Refreshing, Most Informative Business Magazine 
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s 


CHICAGO 16, ILLINOI 


Mi : 


Or ett Set ee OOM 


rf 


w > 


no aes weal Saha LEPINE NTE BET es 8 SEE CR Bnd dred Somer e efor ES Sy eae ee A “Be cate So Tee EA RG: Sel aS pani Wi Wisi ad cs PR DNs =P sens aus KG, Fa A Te as anak mee Mae NG Dh Ue dsl SE AO a IO ON go eS ied a ss Aad ay 
By y: Tks Me THES mr LaF & a x 4% i re aN Spee rat! a SOR, ~ypnagh et tae rs ‘ Fhe Oa Re Ate ge Jett Eee a f Asa i I Sy a eo aia att a et Wi. ak ee ae ag ae Seng AD ca a. en kd ’ ¥ REP sy NN AS AEN PRR ea AP gy WhIEY 
(ec oti Noel Re PRES HP Aha cyt o = 3 y yt fap ey! fo es ee ee ra 2 ne Stat hy ee Sy BTR Evi ae Sra et aad il) kG Ba neces ie rae Shia ee cee ae SY abt y 
BERS ety fo We asin an ee shar x 2 J ibe aged ze od ge Sat Be ‘ 83 wee ; bs i ee ae I, A eee on : f ey! dbs maee ys Aide ‘ ee vik SEN th pc hae os ae 8 aS } ia a psy ‘ a eAN ET setae . ra tapada Hook, 
. Pte e Cet Ora) ge adn eS ane ae by Se eT Bea, gee Shek gh eRe Ne aig gim pet 3 eee Re ee ee ; B hits yaa eR as Oa a4 oy Ape ene eae ae yi 
| on . Mg ee oe : Paya dees ees “i eat teed Sy ae Sipe in ae Se ey ny a Cee dee ob gee NY CPR EAs Gee Me mere pce ee a Name Ms 5 RY ROE eee PR ES SN is Meet ICR Wig Soh Aa. Ce nee 
eS eee eR agen ore ey Ree ee ee Se ae oe ae pee eer rc iete SNORE Coy enter teat ore tee cle of uit TOR UE MS ae oi 0 Ie De Sa Nik ARNG an ek SNe 5 et) OMB ne aN a REAR SE. sees ER bak Op ge epee: Canes anne 
Re : Fee : Jai taremawes LO Sea MMR Sy Epa SNE in sf eg ee Pele ay te Ch ee ‘ 4 oe Sete Peake wit Seah eA SC a ng :- sient ivsta ba f al asl Sh nae a a : bb hs : : : P : 
Biipeiaeise yk pee hk Slog 8 ola cn a ares PERC, ee tie eligi" , tien paps. : SAE Ft Bt i : +; wou: ae 
MMM oe Pg ee NAR ese trey gr puree atica sy lee une ieee og C pgame ete to ty o/? eae (ee eet: ts ei . thas wk —— ; 
SEN ane Ve Bata ae | catia mies bien 3 ma Wie 2 see Ae & ree Seas se 1, a aapettente rey ie Pre se © 4 
. ee. ets 2 mB SE ee, ia oe a ma tee i : : sch gat - a Re Oe ie. ae \ 7 Se Fare ae ; : ‘ 
TS ae rs a adil | 3 
Z wR iar ew Be < ‘ Oe lll eae Bae. ne = ag 
& i es ual 
ERE , 
: a ‘ ~ mer " 
“S | & i 
ie «Ot mo | 
, 3 ’ | 
* 25 
4 j q like the 10 
rg ‘ bi | 
. * & on si a . « edu Frog : 
: ™ i . 4 <4 £ > fh é rer , Don t “ for a ads : 
: oc {é é & pes” Ste re ’ 
} peV 00'S} Pevig MEF fyi, “*Ouig 
2 a 3 s - = seas 
} } W ne et “2 ea Th the; » ec] f ther, * hav, : 
; Ss af eee a j » to 
J eo - oe 3 INSe Woulg eng Plan, 458i 5, 
: i iin . - * em a < P ‘ : Titty be in ine > : i 
: : ee mite, ai : , : Slogan, ' TIONs *ten i, 
= sit ” . * 4 a 
a me * ” ; Ad Co. May ry with 
e. ; it ; ti Vern, Suj, y Zing. 
: § ‘ x 4 § Pee . Sex , ‘ 4 j inp A Gy, * 3 
¥ a +2} 4 ~ ee , 3 4 Beng. 
7 pg . a > & ‘ By rl™ 
; bes | ; e J ie - is ee ’ vA Li i F 
, ; oe ae 3 
« y “2 . } : ’ > ; . =. ta J : ; 
a ‘% Whee: . 
eg & ; t { F 3 as a 4 : 4 : = 
s 4 sf - © : 34 wt r’ 
‘ bs . 2 ‘ é F 5 b ,* oh ; , : 
: : 2 .# Ms : FS 4 > 1 
‘ . : } ; ¥ 3 ‘S 3 J 
wr | as | 
; : ; - 
+ *g i 7 d % ae ssguttl . : 
si ae ’ % a ¥ , in * 3 
sie s 4 } ut m% \ Wy ge eae & As 4 a x 
-” " ) = * oe nce . . 
* Best ae 7 a ve ;: tall ® 
a ’ . ‘ ein — 3 ¥ 
oo >? ‘ Se: — \ a : 4 g 
Niclas ; id . 5 a roa 35 - s i, 4 
) a ? Mee. a oo sk a : F% Fa . it. 
ee) ~ _ i: : Cine | ae ng di 
ig => a ae oe er Me pel me ; ' 
Ke 4 i ‘ -_ eee : 3 al fd eee? x 
i S =" gwie ie! w ; 
sacs ‘ >.<: ee ace, * . = ea il - ‘teal } - 
9 eas : 7 wee oe ls eal " ‘A. 
3 c in cts i ao ae a * 
= : ms 4 cad me «<2 ie 2 a 
4 ee : ' ‘ 
: ee | 35! 
oi FOR FUR : 
Bis : WRE IN THE B Wl" 2 : 
: ae : . x 9) "‘e A . 
| | and theres © g 4 
‘ S a ) £ : 
| i een cual all 5 \ G Pp | 5s 3 
3 ; — - 
| ) eee — r 
— vi eel — 
. . : 
4 pb ae en eas ; ee mae fact ure 
i ee | i ca Cre —— if you many ’ 
= ee a 3 aid ee el OD ! y om saqnuets : 
eras x -_— n a eum pig 
key eel en oc —_ eae ero gerere ore” = ——— a ’ 
‘ e oo canal cattle A —— To a 
‘ oa _ pene en ; 
: ‘ Se ee el ore mee . yr ne jo" 
Sy j ee ceca - a A : 
‘= Ta cecicintece te OOO NTT [7 y" ‘ | 
F est ; - : ‘ ‘ os | 
d aie J an ed “ "I so | i 
ee - dl ig = alt nt A a. : . 
ee De nS , ‘ , : i ~ 
ie 4 sonst — : i ais one a * 4 = “— q : ‘ 
i sent a 4 6 a. oo ae FSS 
? . ‘ . = menue eines oe walt a XN a j 3 ¥ ; 
? ee mee — gett 7m "% hh tales the 4, ce > , d # % 
+ yet NETS POET" ay the’ Oo . ‘4 " ) 
. | \B YEARS - Ne or 3 . 
of | ¢ FIELD FORM “ , , : 
Ge 3 Ne : ad : — 
ce aE A a . 
os - is * : ae be ts ; 
: : | \ » —_ amare enmct J ms _ . Be 
~ . = : a re —< : P = 
“ : J i. ey NE e@vceo _ % 4 Af | 
2 a *, - ~~ am mt 
: ; Pn of “ y | - mi 
‘i ; f fu ff) MAG A ass ati _ ' é : : a 
: 7 uv ogre ETT Sek Sap Se 34 
‘ 2 ; one * appa ean - ; rd we % 
ts _ ane ee mote : 
<i Paes BE ce — 
? ; aa * =< 3 S ae 7 
* R 2 m° i ' » x? ——< * 
: 4 ; ia ee: ee 4 —s = aS 
Bag — . gl — e.. Ss 
| Po Mie lee ae — - 
pees — te S rerer lcs est “ as its oe a ‘ 
| ree . es 2 Ch 
10 ae " x ng ; ihe 2 
ag os eo 
m wx ee 4 
: eee 
| “ — ~ ni ae ai ee aes 
| a =" _ ee" ' rt hs ie 
agen 4 : ‘a ; t . 
5 . Ss fo me ; as ee y 
5 ‘i _ : oe nis 3 ee a 
; nn sari : aren a Betty ae ea | ; 
Cp Se : eo” : ‘ 
, | 0 a 
i 
ae 
ee 
ee 
| Pr dll 
: Ss) %, 
« ° 
- 
: o ¥ 
: *s 4° 
VLR 
} # 
it 
vs | 
week 
bat a . , : | 
Y < ep gq: Bp ee al att 0s ew 4 a ~ ha = has * = ce ? Po a : “ ae “a4 % hae: 5 : ae su a vanes wae Reha > SiR We SE ear gg BA play Oe Be an). ag < if RN oie: fe’ 4 i 
Bile R = : Jee 3 j : 2 G ra ; 3 ; 3 Ms Yor ATP Sat gest aes Rad og yi! Ge 3 3 “ “o aie, 5° F Jy ie aie nese em me es Oh a ae nee % . ia oh Mes : \ oi, ‘ a : ene : > Re x 3 ' r * = f ip . i: ‘ 
a ¥ r : ‘a Pe ‘ Pia Fy of 2 Fg} | B pre. oy . #: ‘ , pe, Qoob oe retin s Say Meo Neck . ; Je 8 A ee, : vege oe ee pra Bt Sone £5. ane "si u uy oi, “h ct . a eiliteed ss wi ret s epee By ‘ . 
Ese Mir at fee a ie pear tee ad atl tod Dee Lie "AMOR SIE R So arcane a ts olen ea cust PONE Gay nee SMES 5g cvs amie “ eps es eh ae Sa ih 2 Te pee : Re es ’ Bat ee i ER 


Laack Joins Four Wheel Drive 


Arthur J. Laack, formerly as- 
sistant to the advertising manager 
of Trane Co., La Crosse, Wis., has 
been named advertising and sales 
promotion manager of Four Wheel 
Drive Auto Co., Clintonville, Wis. 
Mr. Laack succeeds Arthur J. 
Danley, who has been named 
public relations director of the 
company. 


Crowell-Collier Moves Office 


Crowell-Collier Publishing Co. 
has moved its Boston office to 9 
Newbury St. 


Kali 


Few Couponers Will 
Flatter 6 O’Clock’s 


5¢ Deal by Imitation 


(Continued from Page 2) 

5. Grocery Manufacturers of 
America expects to have a new 
coupon study ready in about six 
weeks. It is a research survey of 
coupon practices and distributors’ 
methods of handling coupons, and 
it is expected to present fresh data 
on retailers’ handling costs. 

6. A supermarket representative 
told AA that a majority of super- 


y TRACTORES 


@ THE FARM TRADE 
@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


Tea ab eitsg The FARM MAGAZINE for 


@ COVERS LARGE ACREAGE RANCHERS, 
@ GOVERNMENT AGRICULTURAL OFFICIALS 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK * CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


LATIN AMERICA! 


PLANTERS, COMMERCIAL FARMERS 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 


market managers indorse a state- 
ment made a week ago by Clifford 
Haskell, retail division manager of 
Alpha Beta Food Markets. He is 
reported to have told the Food In- 
dustries Sales Managers Club, in 
Los Angeles, that his company, “‘as 
well as others in the business, are 
living for the day when coupons 
are a thing of the past. 

“Take the money you put into 
this type of promotion,” he said, 
“and give it to the consumer in 
lower prices. Let the retailer make 
his profit from the sale.” 


Barney Joins S. F. Designer 
David R. Barney, formerly with 
the news and public affairs de- 
partment of CBS-TV, New York, 
has been named public relations 


director of Smith-Tepper-Sund-| 


berg, San Francisco graphic and 
industrial designer. 


Frick to Philadelphia Gear 

Robert O. Frick, formerly with 
E. G. Budd Co., Philadelphia, has 
been named advertising manager 
of Philadelphia Gear Works. 


Gallagher Sees 
Magazines Facing 
More Competition 


(Continued from Page 3) 


“Audiences are limited because 
of duplication of editorial mate- 
rial... Although consumer maga- 
zines are doing better than in the 
immediate past, their investment 
return of 4.8% still falls consider- 
ably below the 7.4% reported by 
business magazines.” 

The report indicates a battle 
may be shaping up between con- 
sumer and business magazines, 
“each fighting for the same adver- 
tising dollar.” Pointing out that in 
many categories the business 
books are losing out to the gen- 
eral magazines, the report notes 
that there is some resentment ex- 
‘pressed by business magazine pub- 
\lishers against agency personnel. 


the thing's 
that money can’t buy 


Through eager eyes, your child explores a world 


that grows as she grows. But there is 


also an inner realm where character is formed, 


where music has a profound influence. 


In this inner world, the Steinway speaks to her in 


music of incomparable depth and brilliance of tone. 
It also teaches the joy of creating, the fun of 
achieving. These deeper rewards of life are not 
inherited or bought, but worked for and won. 


National advertising reaffirms to millions 

of people these things that money can’t buy. 
We have served Steinway & Sons 

for more than half of their 101 years. 


N.W. AYER & SON, INC. 


Philadelphia, New York, Chicago, Detroit, San Francisco, Hollywood, Boston, Honolulu 


Advertising Age, March 7, 1955 


The feeling is, says the Galla- 
gher report, that “in too many 
cases consumer magazines succeed 
in selling agencies, which in turn 
influence clients to pull out of 
trade books.” Publishers of busi- 
ness magazines, according to the 
report, are up in arms and “will 
fight this development for all 
they’re worth.” 


® With increased competition in 
the field, Mr. Gallagher thinks 
that the advertising trade press 
and editorial staffs in general will 
prove major benefactors. 

“By selling their specialized 
audience of buyers and by em- 
phasizing relative costs, the adver- 
tising and merchandising maga- 
zines should prosper with plenty 
of new contracts. If they miss this 
opportunity,” he says, “it will 
point to glaring weaknesses of the 
magazines’ advertising sales staffs. 

“Another benefactor of the ris- 
ing cost picture should be editorial 
staffs,” he continues. “Publishers 
indicate they will spend more to 
hold on to and attract better edi- 
torial talent... [This is] a recog- 
nition that the best commodity a 
magazine can sell to its advertis- 
ers and readers is a good editorial 
package.” 

Some trouble is seen looming 
immediately ahead for the audit- 
ing services. “Business magazine 
publishers especially are critical 
of current audit groups,” says one 
section of the report. The Audit 
Bureau of Circulations, it notes, 
still has a big job to do in sélling 
the value of its service to adver- 
tisers, but “BPA has its headaches 
too.” 


® Replies to the questionnaires 
reveal what Mr. Gallagher calls 
strong resentment against what 
publishers classify as costly veri- 
fication on the part of the Busi- 
ness Publications Audit of Cir- 
culation. 

“ABC and BPA,” he summa- 
rizes, “are on the spot.” 

The report also notes that while 
all publishers make a point of the 
need for more efficient salesmen, 
only 22 of the 159 respondents - 
have any form of sales training for 
their advertising sales staffs. 

“But even these are found want- 
ing,” the report states. “Practically 
none has a formal training pro- 
gram. Some have sales meetings 
only twice a year, others go in 
for weekly pep talks and still 
others think individual counseling 
now and then constitutes enough 
effort in this direction. An unbe- 
lievable situation,’ says the re- 
port, “...one of the weakest links 
in most publishing companies to- 
day.” 


® Statistically, the average con- 
sumer magazine replying to the 
study had a gross income of $3,- 
217,622 last year; the average ABC 
business magazine, $308,627; the 
average BPA business magazine, 
$271,237. Only seven publishers 
have any ideas about raising their 
subscription rates during 1955; 
six plan to increase their single 
copy prices. 

Publishers participating in the 
study are located in 38 cities 
throughout the country. 


Menna, Clark, Schultz to B&B 


Louis Menna, formerly with 
Foote, Cone & Belding, and James 
Clark, previously with Cecil & 
Presbrey, have joined Benton & 
Bowles, New York, as art direc- 
tors. Burt Schultz has rejoined the 
publicity-promotion department of 
B&B. He was last with Dean & 
Schultz, New York public relations 
company. 


Buchbinder Joins Printer 


L. W. Buchbinder, formerly New 
Jersey advertising representative 
of Cue, has joined Seaward-Edi- 
son, New York printing company, 
in an executive capacity. 


: \ ty ¥ od 4 é a 3 ° 4 PE oa epee eee 4 wie ‘i w Feat ny a ee 
tao Ie ode pee. © ae 3 j e “sid ie nine: #9 poke aaa Le tes Se 4 vce Me aio Rae. te 1: sing - i y i, tee et AG wien) as iia aly POPAS Ma i oF 
: Pe: oe "ene tae ; Sg s wate ie adie “ hate as eee ee ee bg ¥ a5 : a Ct oo oe A: 4% Se lek wae SPs ee Marl ’ ys Be oft oe ES A Oh ey pee Fly EEA, WE hart Fee ae Ce ae 
in ci Te eS AP Ee See Rl ia Bk ER is MRI cial cae ALi Ses Lo Qe la! oie A hes os DS PBB SOBs RSS sie RELL (RBIS! Sans 0 Sl BON Nees RRS OA 5) RA ls abe REE SENS Ge BS cal aa fl Sy iactcieke- coated ee ccs | alc ee YA vermetchnrg ie, bpp abe eS Mg Node 
RO Py pts ae er a eee TN are LAT oe oe ae Te ee eM eh ae her Pe es ee id, Aa et a. mA Lapwing My tS gt Stee) iin Sa Siad dg Aha Crh! kB tin eae ee itch ety BA Wiens: Sane (aes SS Vea oni ie pe Pe dh eet ee 
; be, 2 a Ta Rahs Ney Sart tes, Enel 7 Ms 3 .. f § a) ae . he | y t aad na ef Eat Racgeer Ag ORR PT Ti cep Cie Byte ee RE a eae 
, es : Pb : ste ety es hae paar: Ne i xe rae {B wy eect , : Me Hin serge se: ais aes re gate Ria Lh ae ye Sea aa / he Ft Sie RY 
st ef . eRe jG tages Ss Se i Le aR oe AL ea en tee SEN Bsa? Rap ePe oN f-57 Peeled Sohn eB Ee a Ae ey a tal ae See sia. oF as ay 5 FRAN Ce oe eh k v4 Sih eeae EP Eton b 
a Seed is TWA am Oe Ses bo end Wh eee POM RO) i oo SOON DLA os Nw oe EN Be le ie Pet a ree a ita Sone beg aa Re A EeS oaUe wit sae Coa: © Gs | Ne cae a CLIN as te Gy S as S eb ad Bo Pcs Fite. x diced Aan epht A. el area ey eR eats <= BRE Nie CSR. Ge ose: Sa Pi 5 
ae Geen tos 2) Saige uae : Xe.’ ; ee 3 Page | : vs zs ; nf ee Ry id » t ¥ ; natanxte o se ye Sea 
ae 
| ee 
ee | "4 
‘ 
7 
v 
‘ 
5 
. 
| ; 7 
‘9 
ee 
* 
aE § 
ee | 
| P 
| ‘ 
j 
Po | : 
| 
| 
ee 
| Be 
a 
- FF 
¥ 
| L. 
' = . 
| SSS SSS SSS Ss SSS Sls ssssnssesssssssnsnncemcesee> 
‘ 
| 
| 
| q 
| 
| 
j . 
| 
’ 
| 
| 
ag 
: 7 
| 
| ie 
| , 
| 
a * j 
ee 
i ee * 
“= ae? fi. * <7 } 
aad alee ae ae F -_ 
§ * is aw es a _ 2 
ne Pes °s P 
. 3 
ee ee _"§ f 
Bete 2 Tata si ys % . 
oe BS. —. a 
Sie Cl ome = BS E. . 
= * ee ee ee a | > 
— , ce | i 
S ~ is = ae ] - 
is cca a) ae | 
% Soi Res eae ES Y = | 
q ‘ Re hE See on q 1 ‘ 
ee ll B 
os “gh Mi ae ean *: — 
ory Sa e ae Rs Sa 
; 3 . = * % ee, > : 
® ee nea 7 : ; 
. x er We memes s 
7 5 “ Kear ck ae 
” wy E = Rie > oo | § 
; fee ao ano Pr al 
2 io 2B oe eae ' 
~ s gees a +} ae aba te A 
: Seaek. ie meee Oe: 
r Be .. eee % ee nS a i 
m aS Pe ag ee md be : 
“ae - ite .—l—l bee rl “ed h 
i % ae ig = : F 
ee , tal Peay a 8 a ‘ 
_ ee << ae es, " | 
ie : Bas Se : : 
sf ee 2 Sail aie es ‘ : 
a * biti eS | ME ee ag : : A 
: “ ee gcse Bins See eG: as : 4 | t 
i ee oa é , 
. oe os sy ae. mae Pie . 
i, De ee A Ji ge a ee 
a SS " —_— Re ne eee ae * % iam ee. ‘ 
' : . aie as F A eee, a eae . shee i ea 2 be 
i OO a f rs mem ee po ae ee — tt—“‘“—it—CR ce 
ny P - i a WDE eg gt an o : ee reg 
; oo ai si te aii . Tee incl tater tid Geeta > > a ane eens Sammon 
os tia ee each ero seriate tee yp eieead yas ET ys Tea h 
; oa! Pe cee ye ar Bene gE gee SOM raemne 
: i, “See ee i gies oe Heo NG on ES | 
hoe Ne i i a TESA Bec « \ ere Rae 
ee, a a Vitae ined cae a i 3 cee pee ; 3 | 
| 
— j | 
| y 
“ — PO | +. 
| , 
o { : 
PO 
? 
| ’ 
ee 
| 
a 
ee 
i 
| 
| | 
' if 
~ ‘@ 
: ae 
- ee ; Red ein ae Seek wire “iw SC eae, be, ee re sors Pe Ro a ay sae * ie rz e wy ae Lae aaa ee i~ % cD ura ’ 2 i “ # Ree ra ty eee: OH OF ; ' et i i ee 
Cae iers. ss, ; - 5 “ F i 4? f ; ; . . F mee Si , ey 
i ec Re EN By Lone P gf eas * 2 mo es FP ghee en Se @ Re be < a Pheer eRe ‘ ath ec pers) gL eee ty Mead, ish bat ie eh Se $ +k vt Rye hts ims yee s Bf Hig oe a ’ 4 tn tae 3 CO > gs Va ep wo2 LP 
Me dene eA <a i ee a ee be ree iis Aeaeehee Si bch easter SA fal teh Pee A . ae , area Ey ef nas a ae fe RS! Hg at Feet: ; : es et i ie Maal CP <a Pe ait Py = (Ne i : oy “pig Ftyghe a8 Ne ie Sats ay nee . yo so, 
de Ave wii ‘ : do 1 i et 4 5 Neha r Rty = ee) : ‘i “f < 4 id okey. + ahs ocho a, Witla wy 4 5! Poe 2 =e hen i . 3 Soe a * 3 5 ¢ ‘% yA eget 


CA memorable new short story by) 


William, Ql fe 
‘Faulkner » You can say “hello” 


NOBEL PRIZE WINNER FOR LITERATURE 


William Faulkner’s first Post story 
appeared in 1928. Since then he has 


. 
written 17 more for the Post. They to Ma | Ma N as 
have been acclaimed among his finest 
and have been reprinted in countless 
anthologies. Here, in this week’s issue, 


is Faulkner’s latest. For one of the best 
stories of the year, read... 


the street. But you can't sell him 


anything. It takes time to sell. 


“All my clothes have been stolen,” the blonde told y 
Perry, But when he rescued her, he found that she 
hadn't told him everything—and that this was just § : 


the beginning of his most intriguing—and baffling 
~—assignment: The Case of the Sun Bather’s Diary. 


, 


Evening Post is such a great 


“Lets giveGOD | _ gay? aw 
a great big handl’'geoy 7) §=6»- place for advertising. People 


Prophet Jones of Detroit claims he gets 
his orders from the Lord. But he gets cus- 
tom-made cars, white mink coats and 
fistfuls of greenbacks from his followers 
—and they’re tax-free! “All those ex- 
empts,” chortles the Messiah in Mink.“ t's 


= (MMM spend more time with the Post 


ABOUT OUR 


mocker” ] /40%, et than with other weekly maga- 


PROGRAM 


Are we ready for push- 
button war? How far off 
is a rocket to the moon? 


Ronald M. Deutsch, who This week Ethel tells about her first 


. . . . 
vehed Cai ocks per [ wf carn Zines with the ed itorial ages 
secret Jet Propulsion Lab, || got the scissors, and she herself got 
tells what he learned | ae | 


ot THE TRUTH 
} t 


. the cold shoulder. Don’t miss her 
Inside Rocket Test Cell F. scalpel-like account of film capital 


society and of how she dealt with a 
young scene stealer named Bob Hope. 


one and the ads. What's more, they 


The Wrong Beach: latest short story of ex-Corporal Opie McCall, by William 
Chamberlain . . . | Know What it Means to be Punch-Drunk by ex-top-ranking 
fighter Harry M. Blitman. In all, 7 articles, 4 stories, 2 serials. 


were, \icsesses\ \ have more confidence in things 


March 5. 1985 15° 


a ae JN\ they see advertised in the Post- 


Bust . VA | 


to the heart of America. 


Hay Go 
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Cordiner, GE Head, Urges Business Papers 
to Do ‘Timely, Accurate Job of Reporting’ 


NEw YORK, 
acknowledging the role the busi- 
ness press has played in the de- 
velopment of the U. S. as a world 
leader during the past 150 years, 
Ralph J. Cordiner, president of 


March 2—wWhile | 


General Electric Co., said today 
that “if we are to answer success- 
fully the challenge of the future, 
the business and technical press 
must become more proficient and 
expert than in the past.” 


NI 
TV SLIDES 


ON, FIL 


Now get move- 
ment on your TV 
slides for almost 
the same cost as 
still slides. 


$10.00 . 


FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


1323 S. WABASH CHICAGO ILL. 
357 W. 44th ST.. NEW YORK 


hie ew 
Ladin 


Speaking at a luncheon session 
during the annual all-day confer- 
ence of Associated Business Pub- 
lications, the GE executive noted 
the increasing responsibility of 
the business press. “Not all of you 
of course are concerned,” he con- 
tinued, “with keeping abreast of 
and reporting the new discoveries 
of our scientific research labora- 
tories. But it is equally important 
to do an accurate and timely job 
of reporting new knowledge in 
marketing techniques, the distri- 
bution of goods or in management- 
labor relations. 


= “In the pace of today’s world, 
where so many business decisions 
are made against the pressure of 
time, the time-honored standard 
of professional journalism—of re- 
porting both sides of each issue 
objectively—has become more im- 
portant than ever... The respon- 
sibility of the business editor in 
the areas outside the physical 
sciences is, therefore, particularly 
heavy. And the business and in- 


dustry, similarly, must share the 
responsibility for working with 
the editor to make the known 
facts available.” 

Maintaining that readers want 
specific material dealing with the 
segment of industry in which they 
are interested, Mr. Cordiner added, 
“The same rule should apply to 


‘the advertising pages. Why do so 


many industrial advertisers pay so 
little attention to the preparation 
of their copy?” he asked. “Regard- 
less of the relative costs of space, 
a business paper advertisement 
should be just as carefully pre- 
pared as those for the mass com- 
munications media, if not more so, 
because the reader’s needs and ex- 
pectations for information are 
more specific.” 


® Preceding Mr. Cordiner’s talk, 
more than 500 representatives of 
ABP publications spent the morn- 
ing attending seven simultaneous 
panels, devoted to problems of 
circulation, editorial, production, 
promotion and research, publish- 


GROCERY ADVERTISING 


“FIRST” 


ON THE COAST IN 


The San Diego EVENING TRIBUNE and the San Diego UNION rank 
first and second respectively in comparison with all daily newspapers 
in key Pacific Coast cities by major grocery linage classifications. 


(Source: Medic Records, Inc.) 


REPRESENTED NATIONALLY BY 


IN SAN DIEGO 


242,500 families FOLLOW THESE LEADERS — The San Diego Evening Tribune and the San Diego Union — 
in selecting daily food menus... for an annual food budget of nearly two hundred million dollars! 


yaa most IMPORTANT 
CORNER IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


') 


THE WEST-HOLLIDAY CO., 


NC. 


JOHN HELGESON, ad salesman for 
Better Homes & Gardens in the 
Minneapolis-Minnesota territory 
for the past 11 years, has been 
named western manager of the 
publication. 


ing management, sales manage- 
ment and selling. The afternoon 
session was devoted to an over-all 
general session whose theme was 
“good business papers are always 
getting better.”” Speakers included 
George Dusenberry, consultant on 
editorial presentation; Henry 
Zwirner, director of circulation, 
Fairchild Publications; Shelton 
Fisher, publisher of Bus Transpor- 
tation, Fleet Owner and Power, 
and William K. Beard Jr., ABP 
president. 

During the course of the day’s 
meetings, it was announced that 
Industrial Design, published by 
Whitney Publications, had become 
a member of ABP, raising the or- 
ganization’s total membership toa 
new high of 156. 


New Erwin,Wasey 
Account Is Gone 
Before It Comes 


(Continued from Page 1) 
somewhat belatedly—only after 
they had awarded the account to 
Erwin, Wasey and the agency had 
announced it. 


@® There were some talks about 
how to proceed from that point. 
Glenmore suggested that perhaps 
‘he agency would like to give up 
McKesson & Robbins. No, said 
Erwin, Wasey, recalling proudly 
that when it got the McKesson 
business originally the agency had 
said it would not resign it for a 
bigger distiller. 

It was suggested that maybe the 
situation ought to be allowed to 
ride along for six months, and then 
a new agency be named. But fin- 
ally the direct-action vote won, 
and the account was quietly given 
70 Compton. No announcement 
was made. 

Today Erwin, Wasey issued a 
statement which explained that 
Glenmore Distilleries, after ap- 
pointing Erwin, Wasey to handle 
Yellowstone, discovered that there 
was a “conflict of interests” be- 
tween accounts handled in the 
agency’s New York and Chicago 
offices. Therefore, said the state- 
ment, Erwin, Wasey “has resigned 
the Glenmore business.” 

In Louisville, Arthur P. Bon- 
durant, Glenmore’s v.p. and di- 
rector of advertising and sales 
promotion, was willing to state 
only that the original announce- 
ment by Erwin, Wasey was “pre- 
mature.” 


Harris Joins Weiss & Geller 
Robert N. Harris has joined 
Weiss & Geller, Chicago, as a v.p. 
and account executive. He former- 
ly was in charge of new product 
development for Toni Co. 


Robertson Potter Moves 

Robertson Potter Co., Chicago 
/agency, has moved to larger quar- 
| ters at 20 N. Wacker Dr. 
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: When new-car sales records are broken in 
baad Dallas, in Miami, in Los Angeles, the vibration 
bia rings cash registers in Detroit stores — where 
business is good! Detroit employment has been 
upped to 1,400,000. Factory wages are highest 
in the nation. Home-building and buying con- 
tinues at a fast pace. DETROIT MEANS 
BUSINESS! 


To better YOUR business in the Detroit market, 
put your sales message into The Detroit News, 
the one big sales medium of this prosperous area. 
In 1954, The News carried 51% of the total 
| linage—more than both other Detroit newspapers 
combined! The News reaches the greatest num- 
ber of homes in the Detroit trading area, and 
the greatest sales potential, because its circulation 
is better than 84% HOME DELIVERED by 
exclusive News’ carriers, weekdays or Sundays. 


—_ 


‘ The Detroit News 


Weekday Circulation 442,656—Sunday Circulation 549,629 ABC 9/30/54 
Eastern Office: 110 E. 42nd St., New York 17 ©  #$Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office : 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. e Pacific Coast: 785 Market Street, San Francisco, Calif.- 
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New Car Sales 
« 
and productio™ 
ee 
Continue to set 
Since the first of the year, quto- 
mobile production has proken all 
previous records, and sales have 
kept pace with high output. “Despite 
our current high rate of productions 
said one top automotive executive 
“che market is $0 strong that we 
ae not bee™ able to provide our 
dealers with & Pomfortable selling 
stock of cars. Manufacturine sched- 
cules snaicate that the frst-auerte 
will be the piggest in automotive 
a history: 
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United Aircraft 
Sets Pro-NATO Push 
in European Papers 


Leber & Katz Names Abrams 

Bill Abrams has joined the copy 
department of Leber & Katz, New 
York. He was formerly a public 
information specialist with the U. 
S. Army and a copywriter for 
Gimbel Bros. Inc. 


Amana Gives Away Oil Well 

Amana Refrigeration Inc., 
Amana, Ia., will give away an oil 
well in its spring sweepstakes 
contest, to open April 26. The con- 
test offers a Texas oil well or 
$25,000 in cash as first prize and 


Amana freezers and air condition- | senieiassiaananataiiataaeees 
ers as other prizes. The contest ee 
will be handled entirely by the CORDS BETHE PAR Dita 


company, with dealers supplying toh thie er Hh aligns toca noe sted it 
customer lists. 


Otto Adds Hachenburg. Daly 


CHECK YOUR TEST AT NO EXTRA COST! 


Every 26 days we issue a Grocery and Drug In- 
ventory covering 900 items in 47 classifications. 


THIS GIVES YOU the following valuable brand information: 
®@ Average units sold per store. 

Total units sold, all stores. 

Per cent of distribution. 

Total stock on hand. 

Sales inducements used. 


‘WRITE FOR DETAILS 
FORT WAYNE NEWSPAPERS, INC., Agent 


The News-Sentinel © THE JOURNAL-GAZETTE. 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


FORT WAYNE 


Richard J. Daly, formerly as- 
sistant export manager of Carter 
Products, and Hans W. Hachen- 
burg, formerly with National Ex- 
port Advertising Service, have 


joined Robert Otto & Co., New| | 


York export advertising agency. 
Mr. Daly will be an account ex- 
ecutive, and Mr. Hachenburg will 
head the media department. Car- 
ter is one of Otto’s accounts. 


Zeeman Clothes to Fairfax 

Zeeman Clothing Co., 
clothing chain with headquarters 
in Los Angeles, has appointed 
Fairfax Inc., New York and Holly- 
wood, to handle its account. Local 
newspapers, radio, television and 
direct mail will be used. Factor- 


men’s | ** 


Breyer formerly had the account. 


ot Tot Dreoe: will proce thot you can? hay better than tea 


v1 85 FORDS 5 


TWO, NOT ONE—Ford Motur Co. 
and J. Walter Thompson Co. have 
started off on a new two-car 
approach with this ad in Fortune. 
Other magazines and other media 
will get similar ads later this year. 


of 


ga 


The ONLY way 


you can uncover 

your prospects 
in the 

St. Paul “Half” 

the... 


om 


ANY : 


Nation’s 13th Market 
is by advertising in the 
St. Paul Dispatch-Pioneer Press 


HOUSEHOLD COVERAGE (St. Paul City Zone) 95.0% 
86.6 % 
51.5% 
16.4% 
2.9% 5.9% 
MORNING EVENING SUNDAY 
(ST. PAUL DISPATCH-PIONEER PRESS 
GME OTHER TWIN CITY DAILIES 


Source: A.B.C. Publishers’ Statements 9/30/54 


St. Paul Dispatch-Pioneer Press 


REPRESENTATIVES RIDDER-JOHNS, INC. 
NEW YORK @ CHICAGO @ DETROIT @ SAN FRANCISC 
s LOS ANGELES @ ST. PAUL @ MINNEAPOLIS 


° 


New York, March 4—To help 
explain the aims of the North 
Atlantic Treaty Organization, 
United Aircraft Corp. will launch 
a campaign in 25 newspapers in 17 
European cities next week. 

Six full-page ads which will ap- 
pear in each paper in the 13 coun- 
tries to be covered will present the 
free world’s position on the objec- 
tives of NATO. 

The campaign is being handled 
by Lennen & Newell and by Irwin 
Viadimir & Co. 

Appearing in 12 languages, 
United Aircraft’s ads represent the 
first of their kind to be attempted 
by an American industrial organi- 
zation. The effort came about as a 
result of an appeal issued recently 
by Gen. Alfred M. Gruenther, su- 
preme commander, Allied Powers 
in Europe. Noting the strength of 
communist attempts to destroy co- 
operative efforts among free na- 
tions, Gen. Gruenther stressed the 
fact that American industry is 
known for its ability to sell its 
products and services through ad- 
vertising. 


® In announcing the campaign, 
H. M. Horner, president of United 
Aircraft, said it was designed to 
(1) build popular support for the 
policy of collective defense against 
aggression, (2) stress NATO’s war 
prevention role, (3) offer ‘“con- 
vincing evidence of the sincerity 
of American participation” and (4) 
point up the need for wholehearted 
cooperation by NATO nations. 

The ads, he pointed out, are 
written to avoid possible criticism 
of corporate self-interest. But be- 
cause of the “obvious connection 
between United Aircraft and the 
issue discussed,” the reader is ex- 
pected to concede the author’s 
right to speak, he said. 


WBBM Names Hensley S. M.; 
WBBM-TV Appoints Dawson 


James P. Hensley, formerly an 
account executive in the Chicago 
office of CBS Radio Spot Sales, 
has been named sales manager of 
WBBM, Chicago CBS-owned radio 
station. Simultaneously George 
Drase, formerly a WBBM account 
executive; Buck Hurst, previously 
national representative of KMOX, 
CBS St. Louis outlet, and Jack 
Boswell, WBBM eastern sales rep- 
resentative, have been named spe- 
cial sales representatives for both 
WBBM and KMOX, with head- 
quarters in the New York office of 
CBS Radio Spot Sales. 

Thomas Dawson, formerly with 
KHJ-TV and the Don Lee Net- 
work, Los Angeles, has been 
named sales promotion manager 
of WBBM-TYV, Chicago. 


Form Handwriting Group 

The Handwriting Foundation 
Inc., an organization to promote 
a greater interest in handwriting, 
has been formed with offices at 
1426 G. St., N. W., Washington. 
Frank L. King, previously with 
the Treasury Department’s war 
bond program, is executive secre- 
tary. Albert G. Frost, chairman of 
the board of Esterbrook Pen Co., 
is president of the foundation. 
Membership is open to any busi- 
ness or individual interested in 
handwriting. The foundation’s 
program will be entirely public 
relations and publicity. 


Mazola Buys Two Shows 

Corn Products Refining Co., 
New York, has bought a 15-min- 
ute segment of the Arthur God- 
frey daytime simulcast (CBS) 
and a quarter ncur of the “Robert 
Q. Lewis Show” (Ci*S-TV). Time 
for Mazola salad and cooking oil 
was bought through C. L. Miller 
Co. 
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to “sell” GUNS and ACCESSORIES use... | iw 


Guns Magazine is sold in the same stores... from the same PRESIDENTS 
shelves... where guns, ammunition and accessories are sold. 


fo “sell” ART SUPPLIES in mass use... 


Junior Arts is written by America’s foremost art 
educators and read by America’s best-informed art teachers! 
Oft quoted in the field of Art education! 


to “sell” CAMERAS and PHOTO SUPPLIES use... 


Art Photography is circulated throughout the U.S. 
It's always a top seller in camera shops and newsstands. 


to “sell” an ALL MALE AUDIENCE use... 


Modern Man is a showcase for items that are bought by MEN! 
A quality magazine, sold exclusively through newsstands 
at 50c a copy! 


to ‘‘sell” ENTERTAINMENT, TRAVEL, HOTELS use... 


Cabaret... America’s only big national consumer entertainment 
medium. Sells for 50c a copy! 


“ WRITE FOR RATES TODAY 


* for greater READER INTEREST 

* for greater READER PREDISPOSITION to buy 
* for LOW LINAGE RATES and... 

* * for LOW COST PER PAGE PER THOUSAND 


LATIN AMERICANS : 
use... ioral inisica 


Fotografia Artistica 
.. A quality 
magazine that sells 
in Latin America 

for as high as $3 
(U.S.) per copy. 
Ideal forclass | 
merchandise. 


TITAN PUBLICATIONS 


PUBLISHER...George Von Rosen 
ADVERTISING MANAGER...M. Magnusson 
DIRECTOR OF ADVERTISING SALES...Ralph Bolander- olson 


642 N. DEARBORN—CHICAGO, ILL.—PHONE: WHitehall 4-0363 
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How Agency Billings Are Compiled 

As ADVERTISING AGE presents its eleventh annual compilation of ad- 
vertising agency billings in this issue, it may interest readers to know 
how this compilation is put together. 

The first step is a continuing process, going on all through the year. 
AA editors keep abreast of developments in all agencies, including 
all important changes in accounts, mergers, corporate shuffles, devel- 
opment of new agencies, etc. 

From this careful watch over agency developments, and from 
their own intimate knowledge of the business, they develop a tenta- 
tive list which embraces the names of all agencies which are esti- 
mated to have billed $5,000,000 or more during the year. This is 
Step 2. 

The third step is the mailing of a detailed questionnaire to the 
heads of all listed agencies in the U. S., Canada and Mexico. This re- 
quests agencies to give their total volume of commissionable billing 
during the year just closed. It also asks them to “capitalize’”’ the fees 
collected for non-commissionable services, by multiplying the amount 
of the fees by six and two-thirds. This step is taken to place all agen- 
cies on a comparable “billings” basis, by giving those with substantial 
fee business an opportunity to state their fee business as though it 
were income from commissionable billing. The agencies are also 
asked to report what portion of their total billing, if any, is due to 
foreign offices or business, to break down billings by types of media, 
to report major account changes, number of employes, and other 
details. 

In the case of those agencies which return questionnaires, the fig- 
ures given on the questionnaires are accepted, except where there is 
some reason for questioning them, in which case they are personally 
checked. 

All listed agencies are mailed two requests for questionnaires. In 
the case of agencies which are not believed to have billed as much as 
$5,000,000 during the year, no further follow-up is attempted. If these 
agencies return a questionnaire, they are included in the listing; if 
they do not, they are omitted. 

In the case of all agencies believed to bill $5,000,000 or more, how- 
ever, each agency which does not return a questionnaire is personally 
checked, and its status is carefully evaluated in a number of ways. 
Whether it supplies the figures or not, ApveRTISING AGE includes it 
in its tabulation by developing its own estimates of billing. 

About 80% of the agencies included in the tabulation in this issue 
supplied detailed questionnaires, In more than three-fourths of the 
remaining cases, ADVERTISING AGE was given “informal” but authori- 
tative information by responsible agency officials who were unwill- 
ing to fill out questionnaires. In the remaining handful of cases, 
estimates are based on careful checking of client lists and expendi- 
tures, cross-checking with a variety of sources, and the most careful 
kind of investigation. 

The results—representing well over 1,000 man-hours of work—are 
proudly presented here as an unusually authoritative picture of ad- 
vertising agency operation, and as the one acknowledged source of 
agency billings. 

One other aspect of the annual tabulation deserves special men- 
tion, That is the inclusion in the list of a very considerable number of 
smaller agencies, including some of almost minuscule size. 

We feel strongly that agencies of modest or small size deserve a 
place in this annual record of the agency business, and we shall make 
continuing efforts to build up the list of medium-size and smaller 
agencies which is included in the tabulation. Although the giants of 
the business naturally represent far more billing than the small agen- 
cies, ADVERTISING AGE is firmly convinced that smaller units in the 
agency field perform an extremely important function and should 
be given all possible recognition. Their participation in this compila- 
tion is entirely voluntary, but by no means secondary. We hope more 
of them will report each year. 


—Caption by Robert A. Burns, Horton-Noyes Co. 
“He wanted to know if | counted the characters and | said, ‘You mean in the 


agency or just on this floor?’ ” 


What They re Saying 


Age of Television 

In this age of television, this day 
of the spoken word and the fleet- 
ing image, we find ourself taking 
Satisfaction in the printed word, 
which has a natural durability. 
Whenever we watch tv, we are 
impressed by two things: its ef- 
fectiveness and its evanescence. It 
glides by and is lost. The printed 
word sticks around—you can walk 
into any library thirty years later, 
and there (for what it may be 
worth) it is. 

The most puzzling thing about 
tv is the steady advance of the 
sponsor across the line that has 
always separated news from pro- 
motion, entertainment from mer- 
chandising. The advertiser has as- 
sumed the role of originator, and 
the performer has gradually been 
eased into the role of peddler. This 
is evident everywhere. The voices 
of radio and television are the 
voices of quick-change artists; they 
move rapidly from selling to tell- 
ing and back to selling again. They 
are losing their sharpness because 
they have divided their allegiance. 
In 1925, when The New Yorker 
was born, an artist was an artist, 
a writer was a writer, a newsman 
was a newsman, an actor was an 
actor. Today, every one of these 
people has developed a split per- 
sonality and is hawking something 
besides his talent. A newscaster 
appears on the screen, and for a 
moment you don’t know whether 
he has tidings about some offshore 
islands or tidings about an auto- 
mobile’s rear end. Usually he has 
both. A girl breaks into song, and 
for a moment you can’t quite pin 
down the source of her lyrical 
passion. It could be love, it could 
be something that comes in a jar. 
Conscious or unconscious, there is 
an attempt to blur the line that the 
press has fought to hold. The line 
would have disappeared long since 
were the human voice capable of 
sounding the same in both its roles, 
but it isn’t. When a man speaks 
words he has been paid to utter, 
praises something he gets money 
for praising, his voice invariably 
gives him away; it simply lacks the 
accents that reinforce a _ voice 
when it is expressing something 
that comes straight from head or 
heart. It seems odd to us that 
commerce should aspire to violate 


the line, blend the two voices. Yet 


it does. If the line were to disap- 
pear, if the voices should become 
indistinguishable, the show would 


be over. 
—The New Yorker, Feb. 19 issue. 


Eating Between the Stripes 

With 1955 only two months un- 
der way, we've already heard 
scores of assurances that our 
problems are going to be coming 
faster and Harder than ever in the 
remaining ten months, so it’s only 
natural for some to murmur: 
“Don’t I know it? But that doesn’t 
tell me how to cope with them!” 

You’d expect consultants to tell 
you you need consulting; agencies 
to tell you you need advertising, 
and Carter’s to recommend pills— 
which made it all the more sur- 
prising to hear Consultant Zenn 
(“Showmanship in _ Selling’) 
Kaufman advise a business group 
that “showmanship isn’t every- 
thing”’! 

“Many things,” admitted SEC’r 
Kaufman, “count as much or more, 
including integrity, soundness, 
hard work, and sometimes doing 
the things we don’t like to do. 
When I joined the Calvert Distill- 
ing Corp., Bill Wachtel, the presi- 
dent, gave a luncheon for me at 
the Waldorf, and they served 
striped bass. When Wachtel said, 
“I don’t like striped bass,” Josh 
Gollin told him to eat between the 
stripes. This year, we are all 
going to have to eat between the 


stripes sometimes.” 


—Item in the Feb. 22 issue of New 
York Sales Executive Weekly, pub- 
lished by the Sales Executives Club 
of New York. 


Old Song, Funnier Words 
If you move please notify us at 
least six years before you change 
address. Your copy of The Atlantic 
Bulletin is addressed many years 
in advance of publication date. 
Please send your old address to- 
gether with the new, preferably 
clipping name and old address 
from last copy received. Copies 
that have been mailed to old ad- 
dress will not be forwarded by the 
Post Office unless forwarding 
postage is guaranteed by the sub- 
scriber. Be sure to get your copies 
promptly by notifying us six years 
in advance... 
P.S. Don’t forget to tell the milk- 
man, too, and be sure you haven’t 
left anything. 
—Charles W. Morton, in “The Atlantic 
Bulletin.” 


Advertising Age, March 7, 1955 


| Rough Proofs | 


Joe Serkowich, the much hon- 
ored industrial advertising man, is 
joining Aubrey, Finlay, Marley & 
Hodgson. 

Probably got the job by proving 
he could pronounce the firm name 
just as easily as Merrill Lynch, 
Pierce, Fenner & Beane. 

* 

Hats off to AFL-United Hatters, 
Cap and Millinery Workers Inter- 
national Union, which agreed to 
waive increases in its pension fund 
in order to contribute to an adver- 
tising campaign to promote the 
industry. 


Here’s a couple of man-bites- 
dog items for your reference file: 

Doeskin Products is switching 
the bulk of its broadcast advertis- 
ing dollars from tv to radio. 

And the Chicago Tribune, which 
owns a tv station, is telling all 
about what’s wrong with television 
advertising. 

a . 

Is it possible that those brilliant 
young magazine advertising repre- 
sentatives have been hiding their 
lights under a bushel? Kenyon & 
Eckhardt comes up with a study 
which proves that magazine adver- 
tising “is startlingly more effective 
than had been supposed.” 

- 


“Throw ratings to the dogs, I’ll 
have none of them,” is what Don 
McNeill seems to be saying to ad- 
vertising men who have dropped 
his tv “Breakfast Club” show. He 
says the viewers are a lot smarter 
than you and Mr. Nielsen think. 

« 


If Art Nielsen sells the British 
on his idea that tv time should be 
sold on the basis of coverage per 
thousand homes, he may want to 
try to import the idea to the good 
old U. S. A. 

e 


After all those erudite discus- 
sions of packaging problems by the 
top brass, LeRoy King reports the 
supermarkets are frequently “out 
of stock” of items which are piled 
up in the basement in packing 
cases whose markings nobody can 
read. 

* 

Lambeth Mayes can’t under- 
stand why broadcasters insist on 
editing ““My Old Kentucky Home” 
and “Ol’ Man River” to avoid 
hurting anybody’s feelings. 

It’s as though Southerners tried 


to rewrite “Uncle Tom’s Cabin” 
and “Tobacco Road.” 
e 
“Statistics,” say the Roanoke 


Times and World-News, “cannot 
substitute for the expert personal 
judgment of the experienced space 
buyer.” 
That’s what Tatham-Laird has 
been telling you right along. 
7 


“The right spot,” says an agency 
man advertising for a new job, 
“will be one where opportunity, 
satisfaction and profit go hand in 
hand.” 

Wonder if he’d be willing to set- 
tle for profit-sharing? 

7 


“We want only pros in every 
sense of the word,” says a Miami 
agency looking for new person- 
nel, “but we are not of the opin- 
ion that New York or Chicago has 
a corner on talent.” 

Sometimes the gifted amateur is 
better than the jaded pro. 

Copy Cus. 
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Women’s clothes! Action’s a must or your season’s 
a bust. THE INQUIRER has been FIRST in 


women’s specialty shop advertising for 15 con- 


secutive years. These are the women who buy 
the very goods you sell. So the point is plain: 
Put your advertising in the newspaper that’s 
FIRST FOR ACTION in Delaware Valley, U.S.A. 


E he Philadelphia Mnguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


» RASS 
alae 


45 Shopping Centers in 


DELAWARE VALLEY, U.S.A. 


Tremendous expapsion has given rise 
to 45.:new shopping centers through- 
out Delaware Valley! Here, families 
spend over $8 billion annually... 
and America’s 3rd Market is still 
growing! 


West Coast Representatives: 


SAN FRANCISCO 


FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard ; 
Dunkirk 5-3557 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


a a ey. ; pat i an. ; f . Pe: , FO PE ey HES Of Gey Gree aie - Atlee Ge) eee? a ter ana eee 9 
Rarer te ee ¢ y ae tte he races ge ‘bei NS MSE os wh RUUD DAS Jab ekc CBR See: irae See see Ape ey etn igi URLS ioe SASH Wan ED heres ° 
Wo Re ad hes cMer. 2 AS es Gh SPI gaye Pee CAE. cle) SCL RRL bade Uiwae etnd Bert so gh Naeem eet a 0 LA LAG ; E ores Pe ye Nh es ie oy oa a best Meee 7 me 
i xe Paw . quant x ava ers eC ie? é eine Tie, (emote: 2 sR Ate BE. Bee , ane ee fe WET had acs yet 2 J a Peat ire 4 ae ads [ure : ews 2 igh - Ft; Ea RN ce bl ire ' 
; ; a) EAs io # we. BESS Sec 7 ess ae ads ¢ ys Pee Pao ee 3 Sa Fes ; él : H . ’ 
. Se eS Pheer ie ieedL le. q Be ed : 
ee Noe Sw 
‘ a 
1g emcee i. Ee | 
| mS —N eS 
7 ‘ 4 = tee = 
: fi ah </ ae 
} AACN [43 te 4 Pe) 
; ANY RN (~~ 1] adhe 
j f WO SS ° $2y i838, 
iwi "% 
, ea th { WS one 2 it ye 
WH, SASS Stine os we 
hhh ~ Ties? 2 Se! 85 
{ ’ \ - nau 
} ANN vs ash 4 EES 
il iA \\n ¥ + os, . eee wer 
11{\\\\\ as (eee 
: ANA vee EEEE' 
4 \ ) 
\ (« IANS CEM Mieres: 
\)' \ NN ON RASA * 98 eee e = Seer 
j he \ . UWS Say 408 O18 808 21. > “ 
oy) SS fe : SSNS ay PhS Se ht St he a fe 
: et ay uv lave a oe. hy SE Ses cee wes wom cee ap 
7 col " wl = = == ee. = AAD \ ‘a $j > 3 : ni sié =i eat 
‘4a : tae i SS y : aes BOA ie aie» (2TMtiN=T= 
‘ 4 yy, ie ; ‘ y = ic * a 
‘ 305% - Weg “sl Ae Sees Aen ee weteee sasaki 
La \s* oo of ATLA ‘ 4 Ww = 
. bg eet 2 one NR eee Wiss 
<A) NEA ae NN ee ey) Ze 
‘ ; vv «a Ban ses oe) Jee an tu WAL RY S Se ZB Q & ; Z 
ane 33 5°8 Hee he 14 ne” 
. } Mt 
“ Pepe AB bas sy" Ihre sa | 
. Wie Nt 
een Dp ina yt 
‘ ‘ i 
‘ gov iiitine s RAY HNL 
(008 BIR Bees: LAR RE 
: gf i 5.2 5.5 BEE: 5 VHT 
‘o 8 BW ae i, lied Waly yay 
HAH 7. a Wand 
THE i hi POLE AT 
¢ see 18 BOE Bg, A RH! 
jt ini ATT ee a 
8 a mB ( ly 
».. We He] HE . yeaa i 
aig oe see ee; ye: a TL 
: rere ei > 
; fen fet BCE BEY i sil tytt 
* 4 it 4 
| Ma the Sit fet ded Se tai Kit | H 
i! iy UL AHL 
dl li Bi iat hed tint Wo! 
' nm \ es Soe 
| pied LJ 28 B'S 101 $08 1 \ 
? ‘on 88 ‘as es wt ue —_ I Bate 
. 7 Se, >, ee ee “ fi 
‘ = SN 
a | Yh 
_ o " = 
ee % <> oe 
a | OY \ og 
; 23S 3 
’ : : Toe ed 
| pie AN (y SY 7 we 
ANN 443 $22 iy tase 
. \) WS "Yad Par 
DEAL & See ee 
3 TVA H . 
| ¢ ! MANY YA ane i 
i TN 5 tes; ive tn? an 
‘ ‘ ' 
‘i WS Ea 
} on iT} oo 
PALA bsid3 50 2 
het RA he's ani ae 
1 ying ’ A 
aN Nha sof Tad 
LS RNAS Ae me mnt ane en «, RAS Press 4 oa V8 
‘ht == 208 tes es “a Bei 
WW ly sls SY fe S18 Bee ay ue ge 
SREP eit teste Ss tisha 
SAS) tal a;asae He sei Fil 
— iw ‘\ SUNN LT speter 
TT DORR Sot at He Td [pd a 
—_——__—_ stm: 
| Be \/ 
cae pe a Bes 
f ba 
/ Le: ; 
' 
a2 
| ee 
Eni et 
4 EMS i ~ " : ~ js 4 FS ; pf eas «e - a dis > peer at ‘. pee, 4 * uf 3 tes ew sk fi . ie os a ee. 3: = abirent g b gs we Kh ee ‘pene 
iy & oe Sie x cak Soe =~ ™ ite. 5 Mee nts CPS Ah Rn: pea AES (a oy es a: ee whee Ties = (e% ’ AS ? by 5 . 


enone ae 


al 


‘ S &S 7 pe SG 


\vaaw 


s 


MORE MARKETS 


FAMILY WEEKLY delivers your sales message in 91 markets 

with a combined retail sales of $13 billion—greater than the combined 
Chicago and Philadelphia metropolitan county areas, nearly as great as 
New York city. No other medium has added so many 

selected markets during the past year as FAMILY WEEKLY. 


MORE COVERAGE 


FAMILY WEEKLY is the only Sunday colorgravure magazine 
originating in the markets it serves. Distributed with the 

hometown newspaper in each market, FAMILY WEEKLY offers, on the 
average, almost 90% coverage of city zones. Only FAMILY WEEKLY 
gives you this saturation coverage. 


MORE LEADERSHIP 


FAMILY WEEKLY is geared to the interests and needs of 

America’s homemakers. Its editorial appeal, its outstanding 

quality of colorgravure and its close identity with hometown markets assures 
more readership for your advertising. FAMILY WEEKLY’s handy 

color pull-out food section, with practical recipes and kitchen 
suggestions, is typical of its service to homemakers. 


In FAMILY WEEKLY you can reach 91 markets with 
one order... one billing... and IN COLOR. 
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low Uf, markets with 


2135,975 circulation 


.delivers more than 


13 BILLIO 


DOLLARS 


in RETAIL SALES 


NOTE: Retail Sales figure 
copr. 1954 Sales Management 
Survey of Buying Power; 
further reproduction 


not licensed 


a bigger market than Philadelphia and Chicago 
combined—and covered with the deep penetration 
of 91 local newspapers. 
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FAMILY WEEKLY MAGAZINE, Inc. 


leonard §. Davidow, Publisher 


CHICAGO 1 DETROIT 26 SANTA MONICA 
153 NORTH MICHIGAN AVENUE 424 BOOK BUILDING 365 17TH STREET 


NEW YORK 16 
9 EAST 40TH STREET 


These 91 Newspapers Distribute FAMILY WEEKLY 


ALABAMA: Anniston Stor, Dothan Eagle, Florence Times & Sheffield-Tuscumbia-Muscle Shoals Tri-Cities Daily, Huntsville Times, Tuscaloosa News * ARKANSAS: Ei Dorado News- 
Times, Hot Springs Sentinel Record * CALIFORNIA: Sacramento Union, Santa Barbora News Press * COLORADO: Colorado Springs Free Press, Grand Junction Sentinel, Pueblo 
Star Journal & Chieftain * CONNECTICUT: New Haven Register +« FLORIDA: Doytona Beach News Journal, Fort Myers News-Press, Gainesville Sun, Sarasota Herald-Tribune, 
Tallahassee Democrat, Tampa Times, West Palm Beach, Palm Beach Post-Times * GEORGIA: Albany Herald, Rome News Tribune * IDAHO: Pocatello Idaho State Journal + ILLINOIS: 
Chempoign-Urbana News Gazette, Danville Commercial-News, LaSalle News Tribune, Quincy Herald-Whig, Springfield Illinois State Journal & Register + INDIANA: Marion 
Chronicle Tribune, New Albany Ledger & Tribune * IOWA: Council Bluffs Nonpareil, Dovenport Democrat & Times, Dubuque Telegraph-Herald, Waterloo Courier * LOUISIANA: 
Bogaluse News * MASSACHUSETTS: Lowell Sun * MINNESOTA: Albert Lea Tribune * MISSISSIPPI: Greenville Delta Democrat-Times, Tupelo Journal, Vicksburg Post-Herald + 
MISSOURI: Jefferson City Capital News Post-Tribune * NEVADA: Los Vegos Review Journal, Reno Nevada State Journal + NEW JERSEY: Asbury Park Press, New Brunswick 
Times, Trenton Times-Advertiser * NEW MEXICO: Santa Fe New Mexican * NEW YORK: Binghamton Press, Elmira Sunday Telegram, Utica Observer-Dispatch * NORTH CARO- 
LINA: Concord Tribune, Salisbury Post * NORTH DAKOTA: Forgo Forum * OHIO: Athens Messenger, Coshocton Tribune, Lima News, Zanesville Times Signal * OKLAHOMA: 
Duncon Banner * PENNSYLVANIA: Lancaster Sunday News * SOUTH CAROLINA: Florence News * SOUTH DAKOTA: Huron Huronite & Daily Plainsman, Rapid City Journal + 
TEXAS: Abilene Reporter-News, Austin American Statesman, Big Spring Herald, Denison Herald, Denton Record-Chronicle, Galveston News, Greenville Herald, Kilgore News Herald, 
Lufkin News, Marshall News-Messenger, Midland Reporter-Telegram, Paris News, Port Arthur News, San Angelo Stondord-Times, Snyder News, Texorkona Gazette, Tyler Courier- 
Times-Telegraph, Victoria Advocate, Waco Tribune-Herald » UTAH: Provo Herald « VIRGINIA: Danville Register, Lynchburg News, Newport News Press * WASHINGTON: Wenatchee 
World, Pasco-Kennewick-Richlond Tri-City Herald * WEST VIRGINIA: Beckley Raleigh Register * WISCONSIN: Racine Journal Times-Bulletin + WYOMING: Casper Tribune-Herald & 
Star + BERMUDA: Bermuda Royal Gazette. 
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“Best 
TEST MARKET 
in the Midwest,” 


... say Agency and 
Advertising Executives. 


e ONE Order ¢ ONE Billing 


J.S. says: ‘Test campaigns . . . new product response . . . and coupon 
returns ALL prove that The Peoria Journal Star effectively penetrates 


the rich 13-county PEORIArea."’ 


In metropolitan Peoria, the hub and distributing point for this $630 
Million market, The Peoria Journal Star daily circulation ratio-to-homes 
is 98.3%. Another reason why “ONE does it in Peoria”. 


EORIA JOURNAL ST 
Daily net paid 100,000 plus 


Represented Nationally by WARD-GRIFFITH CO., Inc. 


fmctPrr 


CMIC AGO 


WNBQ Offers Discount Plan 

WNBQ, Chicago tv station, is 
offering a rate discount plan for 
class C time. The plan, known as 
the “14-50” discount, entitles ad- 
vertisers to a 50% discount for a 
combined total of 14 station 
breaks, participations and identi- 
fications per week. The participa- 
tions are limited to four weekend 
shows, “Hobby Time,” “Animal 
Caretime,” “Kid’s Holiday” and 
“Sunday Funnies.” Station breaks 
are limited to those in class C 
time. 


Corning Boosts Flameware 

Corning Glass Works, Corning, 
N. Y., will stage a trade and 
consumer campaign in April 
to boost its Pyrex Flameware. 
A money-back-if-not-completely- 
satisfied offer will be made in ads 
in Better Homes & Gardens, Fam- 
ily Circle, Life, Progressive Farm- 
er, True Story and nine business 
papers. Maxon Inc., New York, is 
the agency. 


At Minnesota Mining and Manufacturing Company (known as “3 M”), they say, 


“‘He’s America’s No. 1 stick-up man!”’ 


“Need a ‘Scotch’ brand tape for grafting trees? Wrapping a 
new automobile? Splicing a rug? 

“We have "em — and hundreds more,”’ says “3 M” Exec- 
utive Vice-President L. F. Weyand. “No wonder they call 
me the ‘stick-up man.’ 

“But there's one kind of sticky tape you won't find around 
here, and that’s red tape. When our dealers or customers 
ask for a shipment in a hurry, we take them at their word. 


matter of hours! 


can't be compared !”’ 


“We call Air Express — and the shipment is delivered in a 


“We know we can depend on Air Express. We prove it 
hundreds of times a year. What's more, we save money by 
using Air Express. A 25 lb. shipment from St. Paul to Miami, 
for example, costs $13.65 door to door (one charge). That's 
20¢ less than any other air carrier — and the service just 


—y— 


&> Air Express 


GETS THERE FIRST via US. Scheduled Airlines 
CALL AIR EXPRESS ... division of RAILWAY EXPRESS AGENCY 


Advertising Age, March 7, 1955 


Inventory Shifts 
May Be Business 
Cycle Criteria 


PHILADELPHIA, March 1—The 
Business Executives Research 
Group, an organization of busi- 
ness leaders in this area, has de- 
veloped a possible method of pre- 
dicting business-cycle turning 
points by forecasting inventory 
changes. The technique was de- 
veloped in collaboration with the 
University of Pennsylvania’s 
Wharton school of finance and 
commerce. 

The research group conducted a 
test to determine if companies 
could accurately predict their own 
inventory changes. If enough pre- 
dictions are correct, a projection 
on a nationwide scale might fore- 
cast a cycle turn, they feel. 

In each of two trials conducted 
by the group, the group concluded 
that individual companies do have 
the ability to predict shortrun 
movements in their own inven- 
tories, as a number of companies 
scored better than 90% in correct- 
ly anticipating the direction of the 
changes. 


® The investigation of inventory 
change forecasting was one aspect 
of a nine-month study, “The 
Strategic Role of Inventories,” re- 
leased as a report by the execu- 
tives’ research group. Among its 
conclusions are: 

1. Although changes in business 
_inventories have never reached 
jeven 5% of the gross national 
‘product, they exert a great in- 
‘fluence on the level of business 
activity because of the violence of 
ithe changes. During the last three 
or four years, inventory invest- 
‘ment varied within a $20 billion 
‘range, while the major compo- 
‘nents of fixed investment varied 
‘within a $5 billion range. 

The executives’ research group 
also pointed out: “In the five 
‘cycles that came between the two 
world wars, changes in inventory 
accumulation accounted for almost 
one-fourth of the increase in na- 
tional product during the upswing, 
and nearly one-half of the de- 
‘crease during the downswing.” 


‘@ 2. The traditional method of 
forecasting inventory changes 
based on historical inventory-sales 
ratios is unreliable. Little change 
is to be expected in level of stocks 
unless final demand changes first, 
according to the group. 

3. Regarding the costs of inven- 
tory holdings, the group concluded 
that most firms have limited 
‘knowledge about the quantitative 
importance of these costs. Careful 
exploration of the appropriate cost 
chargeable to the capital tied up in 
inventories is most needed. 
| 4. The development of better 
inventory data by levels of dis- 
tribution would make for im- 
proved inventory control. 


Haugan Reorganizes; 
Offers Point of Sale Services 


Haugan Advertising Inc., New 
York, has reorganized its policy 
and personnel to become what it 
calls a “posme” (point of sale 
merchandising essentials) agency. 

Alfred S. Haugan, president, re- 
ported that the agency will now 
design, prepare and buy point of 
sale devices best suited for each 
type of product and retail outlet. 
It also will work out procedures to 
procure effective and timely use 
or placement of merchandising es- 
sentials. Agency operation is out- 
lined in a nine-page color bro- 
chure, “The Posme Agency Story,” 
being circulated within the trade. 


Brother Promotes Egan 

Frank Egan, formerly New York 
office manager of D. P. Brother & 
Co., Detroit, has been promoted to 
v.p. in charge of New York office 
| activities. 
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ELIEF, made 


A prospect is more easily turned into a customer when he has faith in the editorial 


and advertising pages of the magazines in which you advertise. Consistently high readership of 
advertising and excellent response to editorial columns give convincing evidence that 


People believe in The American Magazine. 


This atmosphere of trust grows from an editorial policy geared to the needs and 


hopes of our readers. We provide, in addition to entertainment, practical help in their daily 


problems of living, and in a more rewarding use of their leisure time, That’s why, 
every month, over 10,000,000 people read and believe in The American Magazine .. . 


Because The American Magazine believes in people. 


This audience offers you a tremendous market . . . for insurance, 


for drugs and cosmetics, for travel, for automobiles, for rapidly 
expanding leisure time needs . . . for your products . . . that you 
want to sell in increasing vehine, Put The American Magazine 


on your media list for 55... and watch your advertising get results! 


merican 


MAGAZINE 


It moves goods because it moves people 


this sale 


© The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. ¥. 19, N. Y, Publishers of The American Magazine, Collier's and Woman's Home Companion, 
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KNOXVILLE— is one of the TOP 10 MARKETS of the United 
States as Selected by Rand-McNally. Contact Ed or Glenn Hicks. 


KNOXVILLE — NASHVILLE, TENNESSEE 


OUTDOOR ADVERTISING 


Allison Moves, Names Two 


J. Howard Allison & Co., Atlanta 
agency, has moved to larger quar- 
ters at 680 W. Peachtree St. The 
agency has appointed Davenport 
Steward to its copy department 
and David R. (Dick) Inman to its 
art department. Mr. Steward, for- 
merly with the Atlanta Journal 
and Coca-Cola Co., has authored 
four historical novels. Mr. Inman 
formerly was with Grauman’s Stu- 
dio, Chicago. 
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GENERAL 
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CLASSIFICATIONS! 


OVER 1,000,000 LINES MORE THAN 
BOTH OTHER PAPERS COMBINED! 


THE REASON . 


Source: Media Records 
Year 1954 
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THE BRANHAM COMPANY —WNational Representatives 


Ads Are Key to 
Savarin’s No. 2 
N. Y. Sales Rank 


New YorK, March 1—From 
ninth to second place in the New 
York market in nine years—that’s 


the story of Savarin coffee. Law-|| 


rence C. Gumbinner, whose 
agency handles the account, at- 
tributes Savarin’s accomplish- 
ment to a combination of the 
“company’s sound selling policies 
and its advertising.” 

The mainstay of the company’s 
advertising has been radio and 
television. On television, back in 
1950, Gumbinner made a _ lucky 
buy. It didn’t look particularly 
astute at the time, but it has been 
good enough to stay with ever 
since. The buy was the “Saturday 
Night News” with Bob Wilson on 
WNBT (now WRCA-TV). In 1950, 
the show’s ratings were nothing to 
brag about—about one fourth the 
present level. 

The New York Nielsens for 
January, 1955, however, give the 
newscast a rating of 27.7, making 
it, according to the Gumbinner re- 
search experts, “the highest rated 
local news show in the U. S.” 


® Mr. Gumbinner reports that 
production and time costs are now 
quadruple those of four and a half 
years ago, but the “zooming sales 
curve, coupled with the program’s 
tremendous rating, still makes it 
a most attractive buy.” 

In spot tv the company prefers 
choice, high-priced adjacencies 
near high-rating shows. For ex- 
ample, Savarin had had the break 
immediately preceding Ed Sulli- 
van’s “Toast of the Town” every 
Sunday night for four years. 

Savarin, which is distributed 
from Philadelphia to Springfield, 
Mass., also uses spots in New 
Haven and New Britain, Conn., 
and sponsors the film _ series 
“Badge 714” and “Boston Blackie” 
alternate weeks on WCAU-TV, 
Philadelphia. 

Before its days of heavy tv ex- 
penditures, Savarin was a big user 
of radio. In those days the com- 
pany had a near saturation cam- 
paign going in the early morning 
hours, with husband and wife 
teams as the coffee’s favorite 
pitchmen. Now Savarin is a par- 
ticipating sponsor of the Tex and 
Jinx McCrary late evening pro- 
gram on WRCA. 


® This show originates at the 
Waldorf-Astoria, the perfect set- 
ting for the Savarin theme—‘“the 
coffee served at the Waldorf-As- 
toria.” The other continuing major 
theme is—‘“It’s coffee-er coffee.” 


COZY CHARM—Mrs. Lewis R. Stew- 
art, Westport, Conn., wore this tea 
cozy costume to represent Thomas 
J. Lipton at the fourth annual 


Mardi Gras ball in New York. 

Her earrings are lump sugar. The 

affair was for the benefit of the 

New York Junior League’s wel- 
fare fund. 


Savarin’s tv technique calls for 
film and live commercials, with 
name performers handling the 
sell for the most part. Periodically 
the company also uses car cards 
and newspapers. 

Savarin’s claims on its position 
in the New York market are based 
on a December, 1954, grocery store 
survey made by the New York 
World-Telegram & Sun. The brand 
placed second, with 20% of the 
total coffee business in the city. 


Nielsen Releases Ist NSI 
Reports; Signs 95 Contracts 

A. C. Nielsen Co., Chicago, has 
published the first radio and tele- 
vision local area reports of its new 
Nielsen Station Index in the Phil- 
adelphia and Los Angeles markets. 
Six stations in Philadelphia and 
11 in Los Angeles are receiving the 
service in addition to a number of 
agencies and advertisers in those 
areas. 

Nielsen reports a total of 95 con- 
tracts signed for NSI to date. Of 
the total, 45 are radio and tv sta- 
tions, 48 are agencies and adver- 
tising advertisers, and two are net- 
works. 


Boonton Appoints Gramercy 
Boonton Molding Co., Boonton, 
N. J., maker of Melmac dinner- 
ware, has appointed Gramercy 
Advertising Co., New York, to 
handle a campaign designed to ex- 
pand its sales through jewelry 
stores. Jewelry trade papers, di- 
rect mail and point-of-purchase 
sales aids will be used in a drive 
to get jewelers to handle Melmac 
dinnerware. Ellington & Co. will 
continue to handle national con- 
sumer advertising for Boonton. 


is mighty big in the norfolk market 


WTAR Radio is first in Average Audience morning, noon and night * 


US 


* January 
Pulse 


dio 


Se bay ee a ee 


a — aes 


Bayt : read oct Wabare ve? Ei Say | vs ROOD Ree Bel aes eee 08S é aa pose Cee ai Si kee Wie nl yey ef WSs we, a he Ls i stot Sid £4 bas eo ae Fe aS OL ie 
ie oe : eka say : Py ae Be Le ee Sylar el FF: + te Eres ote PON ae eee ee eye fees es ed WS aha A RRR AY ol tien Ag gg seh ox ert” he oie Sie Aaa FOE Ye Oe tbe é nhs PR ie WS LP gh COONS, 5g Ore ee PR Me ho aa pe of tegae. 
Oe Mi ol Ase As Se Sian aE As MO OM OD Ae GEE RS Ss SA dec Raab Pee RET tal Lay SEG. alate Bos Sele ci neee es Gaui a hadas Sail ES oe Pi eat peat Np endnote petty fe Gs Mas § yan iS arene Hie ae ir o> 8 Ba : bate eiactt 2 Paes ie Aad eee 
A ied i eS PEE Wir OE BISENG SARC: BEE ange sess Se. PAM OI ORR RZ ot SR BN NU i a Rae SN LER Il ie Ra Mk ACHR ay PREY fa ESay TES RP Sen Vaan. 8 Lie oes ay CRANE Cae, ma ertis Palen” ae Bie eas) Soa ae” thane any Ge be PRS hy! ey 445k 4 i HS Neila Nit Baha 
ig sie DANY SOS Nea ey ee ih / ES eS ee a ee pe ty Ke eae We” See ats here ty bein i ae ie ro se; raga ae ae Man v3 PDS Ao yl nee y Ohm Sine ga af pene a i Geer Be BR erry | Era hr tae en 
fA: oN cg EN ae fe RE a 5? aa ais Cogs He aE El Mea ieege ee SS tle Bate y 2: epi ieee are es PAE. a aoe eri dy ee AY ; ¥ Ba aa Rey den | CNR led kg BN ee a an) RC pes 
te tay aig Rea | : g = 2 Ba gy oetine ex man S ay Be ene en ah eae Dei es ee ie as aa if. np etter ape oe he Me oat Ad Be mene: han 4 5 Pan wee SSP ce ar phate OS se ai ildieeesinte:: s ALN 
t heey eels ye - . . * ~ ‘ - , = b, we. 
Tee : : eli 
‘ 
i 
es : 
18 Advertising Age, March 7, 1955 
3 
an | . j a 4 
- mt; ye. oes at : y 
sg SS 2 : — ; ‘ 
£ a 4 : if 
‘] ‘ ee ae P 7 
3 . 1 2 ae ie 
¢ et Ree ie t q q 
e . ae 3 si eR! REY ss bd 
“AIST SIGN LO” He ce UCU | 
a E a ie oa [ee { ‘ 
| ‘ — Sac pice. ‘ . . 
| = = ‘a om A hae < eo. e ' 
/ | oe ‘ ee 4 ’ 
| ; ae 3 P p ’ a 
: 2 ne \ 4 ‘ 
Py x. by 3 a ° 
ee a sg ; ‘ 7 x = 4 & yo 
es Meio So me -_ ee 
ae j . , : " 
Beta ke ~ ‘a x 
eee ae ‘, ie 
Sal uae Bs. : J %, . 
ay At “a a f 
\ 
fe) , | 
} 
i" 
: 
i} 
" 
| : 
i 
. ; 
\ 
| I 
FS 
. 
id 
| 4 
| al 
ee 
a 
. } 
* 
ha ses non Bo ee ee x 
SS ae Sear oe Sora oe ‘ s | j 
ie ‘ i | oy 
is 5) iy ‘s eS ‘ = | ' 
fo oh De ee ee Aes: ies Rae ge | 
‘ BRE ; ie : ; * ahaa RA ea remeee | 
SRG: oe Ce Mee a se : ee re oa igh ty 
aie toy scat ce x 
Sy has fees oe Sr ae } i 
ae ye ee Ee: Soutthe | Ros, i 
‘ om He ese é Ro MI 
ae a teas ; # 
z cae naw Pe | 
‘ & i 
sa ‘ ia — ess kese 18) 
i Pe eee Wwe | IRE 
Ne Be eee ee ; 
ae ’ 
rae, “a 
_ eee | <4 
Pee act Pe eg ised id 
i . " 
a 
| 
| | 
| 
Po | : q 
A 
' 
} 
| * 
—-. 
| / 
4 
‘ 
ip 
| 
| 
| 
a 
ssa ‘ 
j 
” ne ; 
. ae ie be got 
fits eo 7 : here ‘ 
% a ee ie 
a a pee 4 
SossiosidiaeeeaansiieaiaaiamannEaaentintaninatieateemeaneten eecemeenenmennndl ; aan Ww y ee 4 
ee a P 
"Ad i See m 
ee %. {i ; 
SE Os a aS Sa a Pn aie Se ae ees A Satie Oe Re SC RUS Oe BR Se ARE Se a A RR = nr \ 
: “( a * a 
; i V | 
IY | | ¥ 
; : 
i \ 
8 
i se =. Mine , rs “ {| : 
‘ ¢ _ { 
a 5 { « 
23 Mined 2:7 Ke Sees ae } 
ee mo ; F nd ; : 
Bon he. eu = Sere " . 
a Leadership in oe | 
ee Calin othe . i : 
BS A: Sot, pga ae oe oid 
i ircuia' es ed ee : - nag” Sd ak alate Ae rel tee aa ea te an, 
ee Pe ep Pe } Pe le od sk Matas e. 's ean aie tal 7 , “ -) q n | 
| a | NORFOLK | 
4 ‘ * oa | “ i 
A ae - 
> . . Bem, 
* ci le < . . ¢ ‘ roti rf { Sf et de ts Pie ed ravi rr. 
— OG mi : aes rh ot bi Nae 4 % : Pe, ae , ‘ q- oF aa . airy eee ee 2 RL aes SS, Paar wate sale Rey. +d ey aL Ses CPA > : PS Bee” 
Ks oe Sout ay, Wee SaaS a a ft am € ne gf 8 Ne heel be Me a ‘ Toe we eee 1 wie a Sr a Cae ae eee # Pearse Se Cte Oe Ne nae Sn ey Soa ti, : 4 es vee ‘A etre Wi ea 
ee ES Pode Swiss ERT eo 2 Woe yr Set tae - Br Poe ee ea Fe isyiod et , fe eee pe eee tn aga . ‘af, oe? ie nis ~~ , 2 ze ° oi ‘ : ‘ee ‘ - a s ; eae ae z 
Pine: Eee ays Bi Bia Na ARE ote TT | RM on eat Ps ee OY Sie DOS ptt od tamil pane GLa EE He SOF PTE RETESET STARA. SANS IN, RLS NA PA Wf POT, I ST tea. je Sa Rete Oe ROT A FeAl by yf Be = Fe SIS Sore eemartts a See Om nah ga INET 
a 3 ht wet % . . s 5 Cie § : 9 £. aa ; E His a eh : 2 Sei ts, ra] * + aks S33 i ee Fes et oH a ea rs or es A ae See : £2 7 ¥ : 2 5 Ss bee: § 3 (> ¥ Be te ee are) ae A fae a s a 
Pas & B 4 my > Rog by se x “i o s. b - 7 rs * _ 4 £ : wi Ag * Rae 7 ago mht = sa “4 ¢ pe RM aa bs Vash we x; * tem a7 Penecen sy. > *, stra + ger oh te) ae he eae) a “ye ee bi fe bere, Ha Om Se et Fevers 44= tc st 
Me oy G3 Bae athe Ne So ar Se he ote Nes 2, ee Oat OE nial Pha te Ree: ©, ty ne pts he Bes ee aS gt ae, SONS DNL Ce x Siac eter Ne WES! be Rae ghee eke AEM ore. Slt baer g eee bs re Ves. : Lp agp I pais ee ears fon ora 5 ee x ai 
ao < RD ees EGR EA aR Be Fee Far ae res ator . AG foie var tee tea eee aah a eae 1 L, 3 TE Poni PD / ity Rest cine = Li oo ASE EN ge ce 5 em 9 OR f Sek tha ts See ae! tn a eo On ae geet te 


» 
a as ee ae 


ee 


ot he 


_ 
i 


IQ54- | 


1G52 


ececceoere® aeseoeeree 


* 

: 4 

$ 3 

. . 

. . 
t . 
: 3 
HY : 
$ $ 
: > 
* * 
4 


ease wee ew tee © 


wees eet ee teeta re eee 


! 


Thy eee 3 

: be pia re 

eas Sto eee Be aks GS 
iS eet ee 


7 | r ¥. 
Gr, Soe! poe Sta toes 
¥, a4" 3 
ae ee ee 
fs Pam: 
aes ts de 


i ea 
iio ac 
® 
See 


i ee 
+ Pde 3 
Sas Sos 
os Pras, ‘ 2: 


2 
*.: 
Sie da 


2 
a 


rh 


akg 


We are young. And we are growing. 
Our 1954 billings were almost double those of 1953 
($5,750,000 v. $3,000,000). 


During 1954 we added some important new 
accounts—well-known and successful names in 
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marketing. We’re proud of them. 


But most of our increase in billings in 1954 came from 
; accounts we were servicing in 1953. And we’re 

proud of that, too. For it represents an 
unsentimental, dollars-and-cents testimony of faith 

in the way we work to make good advertising 
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help move good merchandise. 


We would like to show you how well some of the 
products we advertise have done in the marketplace 
(a grocery product has increased its share of total 
market to 77.5%, a drug store product has sold 
20% of annual quota in one month, and so on). 


Our door is open. Our phone number is listed below. We 
would like to hear from you. In the meantime 
we’re keeping busy . . . growing. 
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Advertising 


Merchandise Mart, Chicago 54, Illinois 
Phone: WHitehall 4-S900 


Bo nd Cc LI NTON E. FRANK, Inc. 
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PRiumADELPHIA, March 1—Banks 
just do not keep the little woman 
in mind when they plan their 
oo advertising. 
= The result is that 91% of some 
: 9,000 women interviewed in a spe- 
cial banking survey by A. J. Wood 
& Co., market research firm, did 
not recall seeing or hearing any 
bank advertising. 

In a report titled “Bank Account 
Behaviour of the Human Female,” 
the Wood company pointedly criti- 
cizes banks for lack of “feminine 
impact.” The report, it says, is 
issued “without malice toward 
men, as a long overdue tribute to 
the ‘forgotten women’ in the world 
of finance.” 

“Since all media are productive 
for other goods and services which 
women buy, responsibility for the 
lack of ‘bank advertising impact 
must be placed with the copy and 
not the medium,” the Wood study 
explains. 


= The survey, made in California, 
Pennsylvania, New York, Virginia 
and Tennessee, indicates that mi- 
lady does like at least one ap- 
proach that banks are making. By 
a four to one ratio she likes per- 
sonal solicitation. In fact, accord- 
ing to the Wood survey, 37% of 
the respondents prefer direct con- 
tact. 

“Department stores, supermar- 
kets and the automobile industry 
—to name a few—recognize the 
power of appealing to women, in 
order to get their share of the 
family budget. Why not banks?” 
the booklet asks. (Coincidentally, 


sonal business development serv- 
ice for banks which, it says, has 
proved successful for 100 banks 
since it was first used by the Fi- 
delity-Philadelphia Trust Co. in 
1953.) 


® The Wood survey also points out 
that women have plenty to say 
about the initial selection of a 
bank. The wife enters into 49% of 
decisions on selection of a bank, 
and, in 26% of cases, she makes 
the choice singlehanded. And 
banks can be fairly certain that she 
has lots of influence, even in the 
51% which represent presumably 
solely male decisions, the report 
asserts. 


Now you can BIND with 


vaae, METAL LOOSE LEAF ond] 
PLASTIC BINDING... 


RIGHT IN YOUR OWN OFFICE 


Improve all your literature... 
guarantee maximum attention and 
action for every message... add 
prestige, utility, color to reports, 
manuals, catalogs, etc. Pages lie 
flat, turn easily, can be inter- 
changed between GBC Metal 
Loose Leaf and Plastic Bindings. 


FREE RICHLY ILLUSTRATED 
brochure shows how 
GBC Metal Loose Leaf 
ond Plastic Binding use 
same punching ma- 
chine and identical 
punching pattern. Get 
your copy today. No 
obligation. 


a Sin 


GENERAL BINDING CORP. 
ey i 812 W. Belmont Ave 
Dept. AA-3 
- Chicago 14, illinois 


the Wood company operates a per-|- 


91% of Women Can’‘t Recall Ever Seeing a 
Bank Ad, Market Research Company Finds 


Further, 36% of those who ac- 
tually go to the bank to do busi- 
ness are wives; the figure for 
husbands is 37%. In 27% of the 
families the business is done by 
both, according to the report. 


® In addition to all this, milady is 
no mere errand girl when she goes 


to the bank. According to the sur- 
vey, 45% of the women conducting 
bank business visit not only tell- 
ers, but also v.p.s, loan officers, 
real estate officers, etc. 

“Bankers are just beginning to 
learn how to really sell money,” 
the Wood report says. “They’re 
realizing more and more that they 
are in a competitive field, but they 
still don’t recognize the importance 
of women in their promotion.” 


Chesapeake & Ohio 
Uses Magazines to 


Hit Transport Rules 


CLEVELAND, March 1—A new 
national advertising campaign 
protesting against the federal gov- 
ernment’s “patchwork” transpor- 
tation regulations has. been 
launched by Chesapeake & Ohio 
Railway. 


Advertising Age, March 7, 1955 


Ads in the series praise modern 
traffic managers, among whom 
C&O hopes to win new friends. 
But, they declare, the traffic 
specialists, despite new  trans- 
portation techniques, find them- 
selves “bumping their heads on 
these patchwork regulations” 
which are called out of step with 
modern methods of manufacturing 
and merchandising. 

The first ad in the series, head- 
lined “Let’s Stop Patching the 
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Advertising Age, March 7, 1955 


Patches,” is reminiscent of the 
“Hogs Can Cross the Country 
Without Changing Cars, but You 
Can’t” advertising sponsored by 
C&O a few years ago. 

The new appeal for reform has 
appeared in spreads in Business 
Week, Time and Traffic World. 
Robert Conahay Inc., New York, 
is the agency. 


® America’s transportation sys- 
tem is operating under a code of 


regulations that was originally 
written in 1887, the ad message 
asserts. Since then, it continues, 
the rules have been merely tink- 
ered with but never overhauled, 
as in nearly seven decades they 
should have been. 

“Let’s give them [the traffic 
managers] a chance to bring 
transportation up to date,” the ad 
goes on to say. “Let’s stop patch- 
ing a garment that previous gen- 
erations have worn out and out- 


grown. Let’s ask Congress to scrap 
our 1887 breeches and give us a 
1955 model.” 

C&O’s first series of “Traffic 
Manager” ads started in 1952. They 
were based on a suggestion by 
Arthur S. Genet, C&O v.p. in 
charge of traffic, to dramatize traf- 
fic managers and their responsi- 
bility. For his idea, Mr. Genet 
was named “Transportation Man 
of the Year” by Delta Nu Alpha, 
national transportation fraternity. 


Extending that idea, the cur- 
rent C&O series also will con- 
centrate its copy on “understand- 
ing and appreciation of the skills 
of traffic executives,’ according 
to Walter S. Jackson, advertising 
director. 


]. Wilmotte Elected V. P. 
Workman Service Inc., Chicago, 

has elected J. Edward Wilmotte 

v.p. of its research tabulating di- 


| vision. 


CHANNEL 


100,000 Watts 


GREEN BAY 


WISCONSIN 


REPS.: HEADLEY-REED 
G. MGR.: DON C. WIRTH 


ABC-DUMONT 


J He +3 ; Tab Yo Gone fit) Ka TA = 7 
? 2 as ee 2 cs al te Pes s aR £4 Gite ies ge AS ; years v4 
Gre “ Saba setae ps Mechs AS 7 dé, - y ex. Re Sais kegel. % i 5 > . q EE - . 
sae PERG i Sn Prise IS en Ohh gk ye AB cells Wied cea Ae gt Pine lil Aes LAP MARAE eee ase a ose | is mI £ a Sas ee r ea ae = Mer ia co : a 
~ Re ite tae a PRUE ABE Ss 2 eg fabs OE Ret Pao OT oh nie ol p oy Sa ey eg MEL pep El greta Sifter he ia gg EE aie 2 ons Bei 6 tan cate ca ae 8 Ry Spe | i 5 ; . Fa x 
fy" rink oe ye Ss PRA 5 Gera ae A ae ee a9) «Fy tm Speeaaad RESP RaeeE ar 0 ere eeleer 6 5a ee S\N tie Sep ein Bis Ao ea ere : pee Sass ruBee Te EY SR iaes We eae Cais Ea Sp AL BPs Lileoee, CS Be Sy ee eo ci BS | aren Bee ae F f oy s 
i Sa eae” ie et uu ae oer rae Nigh PRE OS 28 SIN UE aa cae aaa bre hd ee ro Tipe Sol eo Sig ete tt Mi pete Boe Pp i Olea Re Gate Br cpa y SCAT PARR eae ao Fy eRe wig Wary: ok Sea. Tee ah itolty 
Tae eek i aoe abigail, Ve? aa Pee OUN Cn Se BY eo Ke GN ag Aaa : oo sty eee : Raber gh A ae SB RR ay Bs 5s SE RD Ae ate Be Be Aa ae Cece 2) Vamne aoe gett ti AE sl 8 fe Ded AC ee wr Be OP RUE irk ate te Cth Re Bs ee Se is : ‘7 
Me Sates’ Ae. ee Se er Zh Bis eae das bs es he cas ah Me 5 ek: 8 ae Pam ones Ee SS eR ht Sic Ce Ce Fy Sy q Pi 4 ‘2 (nie ABE Be aa h peta iss: Se REY | RANT AF Se eat ® Peobint ian paneer SUA eae Rok ana NRE ELS) 92 2 GY CE Lt: Bye Shs, coe ae are ee 
= basi ts ¢ . ‘ | lag: ee a Jie aX! es 3 © ae RN oy Pe A Le oir eh iho 7 BE ee Pati Of Ty A* heey Ve i Elcetat eee I -wh ieee & pera | Ae ek alae r FS re Nn Re OS AE Ehe ae tebe fe SG) Weg 
y j aecemmeienie oo aT tepiae J nc Ses he fee ie Wet ip Mai ae OR ee oe eng 4a ope ar MRCS here Tk as a ede Sh ig je 3 ks eee Pat Regs te ice > eae eh toe wee ia. 0, ae a ae 
te Re : d Be eke SN ae See NTR oe AR ae Ses ee een se. ft ON NS TES le WS ede ee ee ae Peer tiy : yes Laue’ Se ales a char) Le Sale 2 ae ee ‘< ota rh 8 RAS = ote 
Dg =< at ahooke oa, ty feria 2 4 pat OA aot age 2 a ee’ oe a AY et A ee say pee Fs a a eh iy Bi Gea Pe Ge tee he Wy ee : 0? ak Sate oP RE At toe Pas 1b re a4 
ae ete ener efor hs ae en ects. ets Et BR Ba a MS A : phere: © ee SPS: Fe Soo ae tel erng » Gi RP eae ere: ERA 90h Sr Pe oop De Pg Gl ee WE § CAT eS m Rp aa ‘ . 
saan : “ ‘ t pais tw ta teats RN POR Stabs pears conker ie TEI aries We eR Sete tach eam Bo MTS ete ape ce ge ed Lo ae aire Nes aly oleae AEN fis bide tis: aN bt AA ore a PA pha : ae ES Ba, eee ge oe et 
soe i : ‘ e } pa ee Io eee oa tai ae he 7 ek Ay aE ay TRC ee fet Ase as Gat Fife ds ge PN ee ag en ee a Post Be i “Rn: ee ae te 2 odd © Lae Webs t tot eae ok 
=. . i ‘ pa 26 : m EAS Ee eS Page Sp SS Bat Ae Na catia Sent ear pe, 56h ee Pp a Pettey egy tye, Ae em Sie dove we agate Fey devs SP ru eee ee Feet aches phe 
% . . ) . ae a eS F, et Sigh es ANS cer Mai. co nanan: aya Dy teh gees ; . (© ees roe leh ee CO i i, 
: « ~ EER ; ie ke ec Pe Mian tenes berate Bae be See ated he ee 
4 F 
f : ee 
a 23 
; ; 
4 ] 
) mi 
A} a | 
| j 
f : 4 
i y 
t if 
j ey | 
a 4 : ait 
iM 4 Ais, Ras 7 
i F as Ae wa 
{ 7 A ee i 
7 ¢ % acre Rr i, or 
em es ae Pita a 
4 SA a lee | : 
Ave hs Se eee 
mm nie aay) = 
: ; ag a 
: ee oe 
® aay — 
tf , | 7 . = 
. SEU RO OO 
aa) 
q st en en 4 aS es fp ee hae 7 : é 
: ? ¢ 2 aoe ce ae son e 
' Sec Be ca Oh reed i a 4 ; - ets Reo pet sie 
7 | Eee Aiea f RS Sy a aa | oe ee ae aie CGR, Sane 
E : . Bh 8 TS eo - i bec aad ae Le: ah a B 
a a Lies Fa a Be oe ra ae Pete - 
; a oe & ah we ie ro. of tome aie 4 bat - : " 
- _ ae 1S A ry os 7 = es Ss fol seme ti a, a 
7. RE cd laa : ee Rb a : 
: aaa? On RES a > 4 : 
" 2 a ‘ cata s - : oe ete Sy. ~ Z 7 
4 i e,* *,, Le yo a ' Baths: ae ey 3 7 - 
i ‘ ‘. ow __ eee, ta ay 
. : mee e % Z =| on See ia ie 
oi ee * SRO Ya : “ota 
re % * : 7 ; F ek a i ra ar ie = hae 7 te 
4 ‘a z : oh a obra a ees 7 
=: irs 3 f iA a + Sa ae OPT ee oo Re i 
. a . rae oy te Fi ) : ee ye eae - ey Bean * ie 
ied ay Dee val aa. Ae Ee i 7 : 
; 7 a : oT es ee i Po , 4 oe inal, ae 4 pea 2 Teen | et ee Oe i a 
som emg ee ag “% Ree Ati bie a ' ¥ re 4 ¥ i Sas Bias seit ices ce a i < : 
ie gp ee : > ie fe es if ; , tee fe x Bree Wat haa ei Ree he Soa rahe 7 Pas ? 
Re Orme case ine : ; 4 4 § fe ae eee” a Mas ee ikea A fi a hie ee Mirae a= eos t 
: ot me ah a eae ea ee eee Le £ ig aS ae fT ry E> nr 2 coe ee ee te ee gee es . 
ia i 7 Saas ; eye Oe ac an 7 h : G ‘aat ha 4 tf A eae Ss ae oie) pre Pe Ye aves ous ie ae bs mots eee Et aie . 
ay ore Ree se a pate : i oe bene + Og EP oa : 1 , 7 & ye =r Ll ehic ay. oS aed cee a Ay ate ae rise OS ee es peg ea 
oc iy, eae . aia ~ A mite het See E # A Bass SF. pallies i ee apis Regi pe, ga 3 bane Dac lattes sel : 
a i br tai ‘| ey ee ET r f ae 3: ie ee, ee eeu ee Z eer Ree es 4 Na eae gna eee age 3 
ene 4 fe oA gsc : Be a ee ‘eee eae 4 OI ee >) “i ac ce eRe 0 My MG es. ait a 
sales Per in ha os. eso oe ee | Ce, ee ‘ a St re “ee Ff ieee : ce Se 5 ee ere ell Meee 5! oe 
eh ; saat shame eee ane. ies oe ere i] Li ote . ' iy in oP es ae ae ¥ ee eke Siete ate waleeterece ep RE 
a 1 2 j ; Se aes a So cee 6 3 se 4 a mala > Ey <p Gee Pere ree eee aA ree 5 Bok’ 5 ers 
: ; ; oes ; Naor Cece & + Et pe si ee : / ‘Ye ee aa ge: : r pete ieee eee ene TEES, ete rs) So 
- Se eye ee ee bn a eg ee ‘ceo epee - oe ‘ ees de) is § ‘ q Dar eee jes tee Mie Mee eS eee eee ogee. + Sy caste) & 
ge Bee en ee ae ee Si etedee jf meg aay ° J : fy OF RM / : 328 Se ¥ Ss Sar eras: vt aie tee . 
a : ee apa ot ee Pies aes 4, ot ae. 7H ; wer , a "oh, f F : : Scag aay co Ree ee or <i eae : = isfeet . 
? SE ce et, Se at gee rh ee Pate ee i, een aaa 2 Sete 7 ye % ¢ TS i Peon : ee yh MF sp HeXt Aloe ape 
— - ea age eons ee ce ae LO se aa a | a. ee a ¢ mes ge Es ee Mn Gees ae 
oe : ee a CPPS ay amen wt Se ree | oa ed Pen 2 ea J : 3 Soa ie sh mee = ir os a ans 
‘a Pi Sink alg oe ie tyes hit hi ee eter he 2 a hi oo Soe as “Sia, ae SY a oe : x 
‘te: eel Gis eer. ee ade mel aap porte yd ane he Meet Shee Ng SN Tea : cy = ie ‘wh Gas a ia Sai, f 2 ‘cea ie ae) F be: yes 4 fi 
x “wegite poppe ey ore as Rein Re eee tage od eee . 5b gman: Sa 3 Be ee, en ogee. a ee ca “ff ; 
E ve ee tt a ee ca ae ate thes Be ee ke Ae: : ais Lalita ve oe ae Ne gaat eee SA tia a aa Y ; <f 
5 j Set ee Hic? Cig dey ke es 5 lpea  a Ee epaw E  tsoal ‘ ern Meth a ee eae ee. Sah .. ~ Re Ream fA 2 E ; 
<n ae oD hae ein a= eee ee ie ae Be RASTA PRS Nai itey se petty Desa: ce tae eee eee antag. | 3 WS, ay sont i. ae i re 
2 : Re tae epi daar eg ME os ea eg pees Oe Hae oe gat: fs oi Me ere ONE seal So~ id og oa as ie =e SRE eS a re c P ak 
e Agee praia eet satya ay aa pene eR, To Assaf. ae ae fee Braces ea eM tan oe i, "SOAS SS seers cg SPR IaENES Ue me 2cg! YS eg eiemern sS e a “my 5 . 
ee ene eh ie staat See teen el Be Gousee 8” ie aoe t ¢ mn Ca Sede teeta ieee te 4 Tare, Sot aaa a ae a, ada ea . 
+ SE, I aie are ee ee i ES: Tevet eres iS fd fy P dike: (2y Je Qyaiesprecie 27): Rm TG 4 CRY 3 aa ae : loge 
aa ° | eta see Sere tarit ata alana k gee: eee tat j cf aed / 4 has! GORE” RDM ee ea: eres) A oud aig Sr ase: oe ed Rass 
" SO eats Se eas eo ee 5 4 a . ae Weed Stal Spake) antes ne Rls petals See Bical ese ce arg ade Meet 
sg pee ee ee ep a da ‘5 We, 2 ae | ees < Pe a ee ae. joe 
2 ‘ Pe li ae Z . 7 See gotta paiva i, res erway cg Mi air. of 
a, ; fo ‘. Bo ee ; | . @ ie i 2 iE Re eS SS ee "ees naan. re 
; P a a " Det 2 Pe eS , 5 y / . _—s a. collides Aum aa Pe Seamed. Sana ar 
¥ . J ee ee Nee & Scot eae Sey * Per Enger . £ P 4 f. . oe y 5 ee pe is Sa Mae Mag 2 is Oe eps 0%) c., =n Tan ee ad stig A 
ial OR ees iin ch bay Cee 2 POEs, aaa j 4 iff . j i A MMS ESERIES ARI SS oo 3h Be pea _ : 
<a ; eg a alas Fy / ©. Cates ae: Se eee oe, Coe, ‘e : 
fe f y, Rc eee ee nabs 2 Pe Son ea, i Way fs Ad 4 SEERA. . veh ieee eae “ae ch ASM; eer ormeiiecee ie mor 
a “ ial i a ae ei Es Pate 2 Y a ff BE Soe Sn ee AS ES I ak =: = sige ae 9 fr, ¥ tS, 4 
t . & a ‘e ees re on ; ya Vy / i ’ a) poli 7 ae Se pies Netcong SS ae ee “ 
| ay oe i Vay” if /; | ee oe | We ee ae 
— Sieh a do aa. ae é OS is : fl Ta hia Be OS eye 8 eae --/ i 5 Ae git Soe 
an 5 ds : ‘ a Lf y fe ‘ ‘ : ae ea: | ee oe { i cae ° ee rey as a 
‘ — foe i eee: 7 , } . ; a as ae eT; j i oe : wl Ss 
a * e ‘ee por fe ; i "8 { _ if ane 
; ’ de 5 ee ne 7 gig } ; : iy i wo. 
| a -_ al Hi eae ; | a 2 ee ae CSS see ; 
ik e, on eee iy fie ‘ vit ft) i i Pile ee ee. a 2 ae gee ee 
ga ee ne eae eget a ee , re kay i ~~ "aS ee. eae Ete, ae i) ea ye q 
p< aes eG bigest ie ane at ~*~ ee ; ; HT Ld > 5) ghey ny > arn Sra : ~ eae ot r 
’ F ope “ Reis 7 Ae ree E : a. ee a Star “By Ps) LE ae ph, aa i de 
i eae eae ; ee er ‘a H : et ee Me a iw ea a io 
' J ‘ Poeaee ate Se! ee al ‘ia 7 f : r oe age * ie. ae S phapaes , Ss pide ars weg! 
: a= a as es eee HH: ; i ' oe <a eo ey rr Biase a : ay 
i me 5 mae ie ty oe BRE i eee oy; ee poy em < 7 
" oe - : + : ee j Be oie ii. Pe a ' pee f a Ke 
ee ae 2 Hii i j Hi a ; ‘ cae is S = 
ae t Oe «ee OS one a Hil Pe ee ee ai . 7 4 eee 
r * - tie . a it 4 i q ey ak SRE RT bs oes P Bi ee 
Bae” ot GQ H ii i es te ae aia 
. ee pani «ag oo a ff 4 if ee Se ee ae oe ‘ BY / iad Bene 
4 : gate eR Pere i ' . eg ae eae ng Mn at : oaagae Q <i 
2 i we Seay ae 9 gt cee Cia | aml : é J te : ; 
7 oa Se - br hee we ol 2 Sail ss 5 
. 4 ae - s aie as pins Bi : » 7 ro 8 P s 
3 i r <a "y i eR eee eh ih ‘ 
: 2 fie Re 3 . : Sie 2 eee Pisani eS a 
: : ee ‘ J tt, ee aie * ob I, ccs: iin, : 
4 ' , ieee 2 pn 2) pie omg “ie ee ee aa “ 
oi can ae a < | eae hy oA ia ane Bee 
Be A Se , = F Rs j ake es ; vf ra 
“ ] ae haere 7 or rs So aan are . es y a ‘ale SY rae 
{ : cae am “at : 4 Fe OP os a an. ae u er lll a aa ae 
aden ; A , wo ._ Bas on § : a ei 
Aaah . 2 ot i eo Dee ae . ‘ ee aad ges 
mate ,j ° . ee ae a ; ee eae es. Belaer om GER ‘as : 
eke ; 9 as or ey eg pai a cee 
ted ae Cea Fig im i ee ee er ‘ 
Ri Soar a ata = Bet a Nae rat og RUMORS IS fh kp a 
; ae eee f Lf es fete 8 Va 
{ tae 5 - = eee ee ae. EN Sete a eae Pies mg eA ’ 
’ ‘ ce sige SRR ee eer 4 A a a 0 eG 2 ag elena 
cases” q Ae aie ee ea 6d as J i 5 ny RR er Paes ia 
Fe SS {4 mel ad s Biss: CSG pen eee eee tte care 
; am : ‘i Roe TMs osu 3 3 iene: Fs ee Ee ate rae —- puts 
‘ ae a nay 6 aia aS —_— aie ees 
oe il ES eee ’ : nrialeas i a 
{ ee ’ ee 0 cs — : ae go: cS ‘ a 
ages a = ee i, - » = “ ae eee ee ae Pat 
wo = a —— ~ = — ai i se 
>? Hy Re kc i a nf ie : ii 
4 ” ; sa ci is 2s q ie ‘ ie ree 
} Py x, wi, ‘ig —-' . * es sas ‘ me a a iihe putt Bae 
t a z ; . . ‘ re ; ES * “RES ae a 
+ age ; no ae + 
es * p “ a : Be : 
i a 7 eee d ne ag i: , nee Ai) 
gag “ Bs Fame ks 
a . — ie an ‘ ~ eer 
oat _— N.S Pe cash 
. m F ‘toe eo aes a = ot ‘ 7 Slee 
rs 5 A BRO j We peer ak: ca at ( een = 2 Hf 
E: pe de Redeye: eae * a ae Ng 
; ¢ € . sacs, WRU eee NS Gis pene see oo etnies — pi Boa 
—_— ’ ee Ee et a ee ea oe 
| bee . Me Se shill TR Se | ee a a Suits ae 
o si: Se Lee ee : " teed ca eae ‘= i — ie 4 
: ere ior Oem ec oo aoa _ _aee 
i ae a * - ae a she ae a igh Ae ie: i » oa ak. Aa 
} : Poe: re Potala hed ee ee i BAe se a eens a. )8=— sak zi hae ae ee 
oe . ‘tee ee ie. es 5, tee ee Lae "oe arriba ig oc ae '*€ ii ae il eee 
: zo cre Coal “th . st be “ Sones 2 ye ea ae eridicsg ts - 12: aoe ne fe} gin epee 
a ee 2 o3 é au é, Nivee. eer. * Tea Pee fill 
. eee a ans a eta Sg : pes we Be 
ro | ; a ‘“ : ™ OF = iz ? ee Ste iy ; z 
“iy = 7 a LEO oN =F 4 Ba : ry oe ee 4 % - 
nee ie — a ecg aa Wee eee hg k see oF hey = i - f 1S 5 
| : —_— >= ——— | a.—lCtC“‘ HSS el 
ee od % {Bie és here Rtas | PARE a i Or te i 
. 3 e we Poe , ee oe \ Eee Sb ” tie « a ty ae <a tS 2 ae ; : a hoe 
-~ ae i ie mao & lie gale Se Bh ieee a ——_ en eee “a | ea ae ne 
—_— ie oe eee i is ~ i bE as Sa tea eae = See a A a Co a 
} F cin * Oe cite ss) i Ch Seta he oe : ans iP es har Se a ea ; s - the Seg ee. 
- | bia 3 ee ‘e Re i . ae 3 Fa 2 . ee aae SE ere ey red oe ’ ae = 
; oe 5 Gee Pe? ena a 5 : . 4 o ea) i poe: if oe eet 
’ i Brae eas oe mae nee Pie, ‘ es a : eee Bee 82 Oe i satan pete ; 
| a i, al till at ip ee a. s i “sg " — : ue Te gine” na pater acne ee 
as oy'3 he aa a ke ae Se, Sete ¢ sc ge Rt oil ine : ag etic eon By 2% EM 
: : a ve ees TE Fie co . eee oa Ge at a see : 
weak Pe, eae Rai geare 0" bs Me Tee ss ee a i plac — x res ae eues Dan 
; ax fae Dol pee, id até Byule eaeee Det Bes ; an ele at) aed 
“ 5 tans oto eis? ee * elie a ee. a he ee : oie eee. ee 7 fears 
; n , cs ae ee cee a gt algal , : , : er : 
: ra ae Ee ed ‘s 3 tony — ee a eee ee f i ri « 
: ies. ke ee es ee : sara elas i A seipeoty : 
E wh aaa os . Reh SAT Ge We ene 5 ia ee 5 ® 
af : i Lie Baie ge eed Tt oA e Oui i tig ae caer. eae he Roc ie se OU Rs Be et et ee ae meta ‘erate 
it SG TE 5) wie cole te, wait anaiea tr eee a wonyet . fneaene ‘ > aM eae ito rakes oman pn ne ee et ce sik lag oor salt 
3 ; L et an Sete! ee — ok lS .- Oa mie a rae 
al ; ’ ag : —— cere Ae , “ras “ wae . E. a ae aoe ag : ea 
. a, \Z i *,.. -, ; 1) eat 4 OO le we, gene eT pee Sige Eg tO 2h 9 ae i ea x - Se e 2 pote ae a. ss 
; : ee ees in ale a WF ag EO Le $ se SY i prt aes Re 9 ee a “ig: PA eed ae a ; 
{ i we SM . ae. —— cee 2 i Tae, a RETR ee S. aig a Be ae ae i. Best : ee ‘Sl ee gz oa 4 
i : beterag ra a a ey, a ae “ bis " a Pa, onto a 4" ip’ ot Poke hcg i 7 hope “A ee pease 5 2 | 
s es aed ‘Sam “sr oe bre ee Peete 4 ? % oe = a «eS e “= ia 3 aie > coal pte TeS ~ id Saal = a ee 7 : Ee eae ee ‘ 
: “ 2 fr aig on ce fg ee ee ee ee me . i ea, Ss nn a 
’ j — eles PM Pie ig —_— toe - ie aE Fi, Ps —_ ee ieee a iif Ce oe . = . Peay : eee ee ‘s eee 
‘ ma oo! Ue —— Pe A : . De , Se ih Aes og € ~My lea ( i 2 UE EMI) eagle ker ama t - 
Se ae ae Cele a ahr ar Cae. =: pCa i ee ee a or ' es Nee 6 ne Bie , . 5 ae : 2S ey RO Sos 
- ua Stace ta. alice aged Rca ete a Re % ee ie Rd eae i eS ae - , “= Sh ea Lee eo. rey Detects: 
{ ane hae a ees Pec le _ = ae oo ee PE ne er Be hice be 8 cae cg | 
Bhs a % atts ‘ eae : ~ ~ aie A oo " " ips Piast 7 en ae a 
bic aa't, eae 2 ala ORG ge eae : sais 8 Oe Aap stare a ee — | a eae emia, Sta . NE Seng ee Bee ay ae ee oral ene 
: ot ete " ae ha Latter A Sok ete a = os Bite ed El ay i, ri . Bal ie e 
i : y — Fe ARs es; a a Beare  - : Oo ert Perit oe * ne: = NE jhe) Si State as 
js 1 ve 2 b allie ‘ , — ree Ses ei et aes 
— ae = AE Re react a eee ae - ss iss clear e 
an i & ms iii eke rg. — . me - ca ne 7 a Le eee ah f 
4 “te chats aera wae. = ¢ 4 8 iarhhgealeatlt baseainets a ee _— ‘s r -* en = _ ga . (=o ee a vgs | 
| 6 Wee te ete 3 Cj eee ene Mg So Ry Mic ea OO rc hiatal i a 
Ger S %, F fies aE TR 08 2h ps ar emirate yon ce gh eed + oe REY Pret, 5, is ae Fs 
: 4 wee i at co wet ee No er 
: a ; iene, Py 
a ee : ape fe , | 
: a Se 
| ad oe ' , | 
- ee 
; + 3 | 
eo! 4 | 
Ee: cs re * ee = 7 , +83 * z Sr 24 Pi sc Siemens Ware ne vat Oy se a : whee : H AG me ‘i ? A 
_— te Bes oe: mre: - 
7 : 5 al 1 i | 
oA ‘ se ie * 
$ ‘af ieee . Fe = ee Pg ade ey ke oak Set eee ee a | eS 2 7 eee | 
iS.) )—=—h—(<—é~é~<« ~~ ronal sales neapauanns ae | 
fa oe i ) TOM HARKER, V. P., National Sales eae aes 
ot > ial ee oT a = ; me ae” hg ie > bi = 2 o vai ge 
: | ee ; - P,, Denctee a BOB WOOD, Midwest National Sales Mgr. 
ze : - re L = . : “ . eek Be eee pone i : 2 Sane § 
a. 2 @ oe Fy 118 E. 57th St., New York 22, Eld ce 4 ) : yee eae 
e, } aa te Sede gsi, nie grt es jee gee TE ag me Bente, 12 Ces (Aa Sa tue EO pain aie meee Bier tae ( paereie ae eg at OS eee? eae Cee i sig eu, Vinee al ae eet: 
= - : ae! a. nee ‘i : A he Z Pe a Mania il 1f a e l ate | th Ms ote ee Re ee 7 ed a : 
ae i gust ie ap o £ Py a ee ere canta Sei ee Pai * hee alin Pe ae, en aan me Pre 
ag : me Br Dae: ene ; 5 Sg tie Cheeta et ete ae a Alias ‘ 5 
3 sabi =) fam 7 : F ; ¢ i ~ * 5 
ee 25 pat . ~ 4 : - ‘ 
o \ ay a Pee i . owe . Se - v : er ' os ; tee ee ite 
’ ¥ ‘ | 
‘ ; | 
‘ 
Je Santa nEEE EEE ERREREER RENNER 
. 
tee mes 
fhe eg Se 5 EOE Fal Pe Wa hey re ahs ee it ty ae ‘ 
UME each AS eas oR ats Caer te ¥ wa ; ¥ ashen oh 9. Oe Pe Ue i i Ss Sa eS Tee aa 3 F — 
es 4 A : 4 =e, OMS EMM, a erent “RBM cee o 5 IM realy — eh i ihe ae SS ong oats aed y ty Prewe Y oh a, EN SR Bias ORL * er ice det wie bey ‘ oor of . cola ie . «4 
“ Rae s gee ry Py - e ree > vy Sete ~ . — oo ee sii seth Le vis Se bs...” c a#.* ia rel Z a ae oe ¥ Mo e ee a s ~~ Z . t 
Y age WE Aas ee RE ae Oe Reh ae gh tee analy Vt eet ete eg Cada oe Cia laos Tye es bh lth a. tier Boe vated Tee sia ‘ wR eet is : " et ia sat tae atly bors Wanchai ia me 
Re a cab ek tok aa eto at eet Zhe ee PCS GRE 1 PG An, De cn tn ee a Leak Ph a ae oie Te JS fe SRP Tey See eo clans Wer ery , wy d / 
ae ek $8 Grd = fis A 5? ie ee ea te K ys Es TF rane he ON ERS RES eh ow Pech Pie Na scielge tone hina, pie pg ae a pe a Reiedes: Pe dae eee BP pe. ee ee tre ge rein i aa Hn: # F 2 a ; 
é : Pe Se! i Pa F ag ee Se re adh. ey re has 2 “poe es te SPER oat te ow Se eyes» Sp Sede hp, MRR gpg Sy PLIES BaF yh ea ibe Passe % bry te : j ‘ an acts OMIA «hs = eee WM de et gee 4 ‘ . i. ‘ - ” : 
ate eee teal oo ee tr: 2 as Z ne ‘ r % 4 a Ft WIA eee ss AGG ye a Se es Pane Re ee Oe a Oey pehee e ¢ ay ES? Sa yh Ve; awh as nF eee Pe ea ee RE ey. ” ees ete % Pe raat oe 
Picea awe ek sy a eg tae Ree ER ee SE Pay, a We A ail Se on Sone An Pa Me al eta Ae Pee 4 fod PRS FSH ee LEA DO Ae oa Fee tg 2 rs vet tuseh ar sai “aby oo. See Be oi ie et tae el eo Ane eee z ae aa f ace 
Ree AST ae tee 4 cen POL TTS FRA 48 5 Vike. Ae, Laielapencire she TW eae gS Rag SOR gt: eae S Peg S Oe Bethy? fawn ome MRR Bite 2 ema wey {Mee WAGE ORE CM) Br dae Ree £5 Pheer ut Pi PE rd Sa OS eee 2s ~ ae 04 Bees i es, ee: a cat ae Re eee me ec tat . 
tages of = . £ E RP ad eee wae ape tae i Fg edd ee ee: Figes Pa Wea y es Coy oC Mee ch eS Oy aN Bee ie ow erg Pp oa we ge picp St Nyel eee eS. E ee be tare DT \ Pde ae ; : A , , Ve. or Pet wee Ata 5 Rim & 
-- oe le — alll Ed ah ay Ses th, 5 me Aa ee, eae Poems Dias Sole cg Sg APS ’ dat ya e 4 m wie 22 ‘ % i ~ ze ae te? 


THE SURE-FIRE SALES STIMULATOR 


What are you promoting ... food, drugs, tooth- 
paste, dairy products, candy? Whatever it is, if 
it’s @ consumer item and children use it too, you'll 
never believe the downright magnetic drawing power 
of a “Give-a-Pony’’ promotion. Free Ponies always 
have, and always will, lead the sales promotion 
parade ... with parents, too! You'll see here the 
ultimate in store-traffic stimuation. 
A Pony is very inexpensive compared to the amount 
of interest you will create with any other prize. 


EVERYTHING COMPLETE 
YOU'RE READY TO GO 


2-color 41 x 54 Posters . . . 2 color 14 x 28 streamers 
and wire hangers . .. newspaper mats... - 
stuffers ... handbilis .. . entry blanks for 6 types 
4 ea canhnsp- “eo a at a fraction of 

5) ation. Ready for your own 
imprint. The duane material really sells. 
Please state t: of product or business you're plan- 
ning a promotion for... 


One or a thousand available immediately. 


GET THE FULL STORY TODAY .. . WRITE OR PHONE 


FASHION CLUB SHETLAND PONY SALES CO. 
749 RUSH STREET © CHICAGO 11, ILL. 


DEL. 7-7566 


Marketing Execs Elect Prior Succeeds Peake as 

The Marketing Executives of Standard Oil President 
America, New York, has elected; A. W. Peake, president of 
James Bowling, Philip Morris &/Standard Oil Co. (Indiana) since 
Co., president. Other officers are}| 1945, and a director for 25 of his 
John Procope, Batten, Barton,|34 years with the company, will 
Durstine & Osborn, v.p.; Arthur H.| retire as president May 3. Frank 
Maillard Jr., Seagram-Distillers|O, Prior, exec. v.p. since 1951 and 
Co., secretary, and Clarence Holte, | a director for the past 10 years, 
BBDO, treasurer. The organiza-|has been elected to succeed Mr. 
tion, formed last year, plans to Peake as president. 
continue its program to create a Mr. Peake will retain his 
better understanding of the $15 Standard Oil directorship until 
billion Negro market. | May 5, date of the company’s an- 
nual meeting. Dr. Robert E. Wil- 
Jonne Craig Joins Taplinger json, chairman of the board, said 

Jonne Craig, formerly advertis-' Mr. Peake’s seat will not be filled, 
ing and publicity director for thus reducing the number of di- 
Sortilege Parfums, has joined Rob- rectors from 16 to 15. 
ert S. Taplinger & Associates, New | 


| York public relations company, as | Scally Joins Daniel & Charles 


fashion and beauty director. She 
succeeds Pat Kerwen, who has 
joined Batten, Barton, Durstine &|Inc., has joined Daniel & Charles, 
Osborn. - New York, as creative copy chief. 


Gerry Scally, formerly fashion 


for MAGAZINES 


For more than half a century, The Rapid Electrotype 
Company has specialized in the quality reproduction 
of original materials for letterpress printing. Our 
growth since the turn of the century has paralleled 
the swift advances made in the quality of magazine, 
trade paper and newspaper advertising and in the 
art of printing. Today, with five plants conveniently 
located from coast to coast, we are providing the 
finest and most diversified service for the production 
of electrotypes, plastic plates and mats in any 
quantity. It is a service depended upon by leading 
advertisers, advertising agencies, publishers and 
printers across the nation. 


Call in Rapid when you want the kind of reproduc- 
tion that preserves your investment in original art, 
engravings, advertising space or printed pieces. 


... founded on delivering 
a FULL MEASURE 


of QUALITY REPRODUCTION 


TRADE PAPERS NEWSPAPERS 
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NEW YORK 


THE RAPID ELECTROTYPE COMPANY 


for quality 
reproduction 


ru 


are DETROIT 4 PHILADELPHIA SAN FRANCISCO 
Co. Northern Elect Co. Co. 
11 TRinity 5-6 py it pe nin 


“5S WEW YORK 
_* lantie Electro. & Stereo. Co. 
VAnderbit 6-0900 


AD-ELECTROS * MATS ¢ PLASTIC PLATES « R.O.P. COLOR MATS « ATLANTICTYPES + JOB ELECTROS 


= san ROTI ee ee mM pe nee ene TE pO 


CHICAGO: Sales Office, DEarborn 2-2016 | HARTFORD: New England Sales Office, ADams 3-3409 


director of Mervin & Jesse Levine | 


Advertising Age, March 7, 1955 


Financial Ads Must 
Do Big Educational 
Job, Survey Shows 


New York, March 1—Need for 
more extensive educational-type 
copy in financial advertising is 
pointed up by three public opin- 
ion surveys undertaken last year 
by the New York Stock Exchange, 
the results of which were released 
today. 

Major highlights of the survey 
show that: 


@ Only 23% of the adult popula- 
tion in the U. S. know what com- 
mon stock is. 


e A total of 16,000,000 non-share- 
owning households want to know 
more about common stocks. 


e A total of 20,000,000 adults are 
interested in learning more about 
buying stocks on a monthly pay- 
‘ment plan. 

The surveys, first of their kind, 
were conducted for the stock ex- 
change by Alfred Politz Research 
Inc. Sample size was approximate- 
ly 3,000 personal interviews with 
_persons 21 years of age or older in 
| households in the U. S. 


'@ The findings show that even 
‘among shareowners there is a 
great lack of information about 
‘common stock. Some 61% of 
shareowning households described 
common stocks adequately, but the 
figure dropped to 19% among 
non-shareowners. 

| Only 10% of the public indicated 
'they would consider investing ex- 
| tra money in common stocks. 

In the upper income brackets, 
65% of people who never owned 
stock, earning $10,000 or more a 
| year, report they have never been 
contacted by a stockbroker. Half 
of the adult population doesn't ~ 
know the location of a broker’s of- 
fice. 

The stock exchange’s Monthly 
Investment Plan, now a little over 
'a year old, ended its first year of 
operation Jan. 25 with 28,800 plans 
in effect, in which $11,500,000 have 
been invested. If carried out ac- 
cording to present commitments, 
participants in these plans will in- 
vest a total of $68,000,000. 


® The surveys showed that this 
pay-as-you-go plan appeals to 
people principally because it en- 
courages voluntary savings, peri- 
odically, and with small amounts 
of cash. Strongest interest was 
shown by households in the $5,- 
000-to-$10,000 income range. 

Commenting on the key findings 
of the surveys, Ruddick C. Law- 
rence, v.p. of the stock exchange, 
‘told AA that above everything 
else the findings stress the need 
for more educational copy in fi- 
nancial advertising. The exchange, 
he said, will be guided by this in 
all of its future advertising and in 
recommendations to its members. 

Mr. Lawrence said he thought 
it likely that fresh consideration 
will be given to strengthening the 
exchange’s current promotion, 
which includes use of 543 newspa- 
pers and occasional pages in Life. 
Batten, Barton, Durstine & Osborn 
is the agency. 

The survey findings have been 
printed and copies are being sent 
to interested parties. 


‘Modern Materials Handling’ 
Offers Buyers Guide 

Modern Materials Handling, Bos- 
‘ton, will publish as its May issue 
‘an equipment buyers guide, sec- 
tionalized by eight basic equip- 
ment types. Each section will cover 
trends and developments in the 
past 12 months in the materials 
handling field, followed by a sum- 
mary of new products introduced 
during the same period. 

The guide will supplant the reg- 
ular May issue. The regular ad- 
vertising rate schedule will be 
maintained. 
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BBDO spins success story for Du Pont fibers 


“There’s a good chance you’re wearing a suit made 
of one of Du Pont’s man-made fibers,” says Henry Bean 
(the man with the pipe). “Millions of Americans have 
taken to these easy-to-live-in fabrics.” 

Here you see Bean and his BBDO account group 
going over layouts and publication proofs for some of 
the latest Du Pont fiber ads. 

We asked him why they chose The New York Times 
Magazine along with the mass media. Bean was quick 


The New York Times 
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e 
~ 


« “> 


to point dut some solid reasons for their choiee: 

“The Times Magazine provides just the rightconsum- 
er coverage in the large metropolitan area, and it’s myst 
reading for retail store people in the soft goods field. 

“It solves our problem beautifully — we cover key 
retailers across the country as well as consumers at the 
economic levels we are most eager to reach. 

“Is our media selection paying off? Take a look at 
all the man-made fibers you see in use today.” 


Delivered every week exclusively with 
The New York Times, America’s 

Biggest Sunday Advertising Medium, into 
more than 1,200,000 homes and 

stores all over the country. 
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True Story’s record confirms this sales axiom: 
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Here wa some plain facts about the TRUE STORY market: : 

of TRUE STORY’S primary households... : : 

re) : are not reached by all four women’s service __ 

a Ye magazines combined! The biggest of these 

& women’s magazines reaches only 1 out of 12. 

° are not reached by all four big weeklies com- 

aa "he bined! The biggest of these weeklies reaches 
© only 1 out of 15. 

are not reached by all four top store maga- 

% zines combined! The biggest of these store 


magazines reaches only 1 out of 8! 


TRUE STORY is acutely aware of the great separation that exists between the markets 


fully understands how wage earners’ different tastes, opinions and interests isolate 


Source: Computed from Starch, Sept. 1954 
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| 10°F Kk Aside from 
Wage earners have the most “loose money” TRUE STORY READERS 


to spend , too. They have: | Compare these median 
| sae Magazine 


© 62% of the nation’s “loose money” 


Leading Service 


: aay Leading Weekly 
te 73% of all non-farm families with incomes $3,000 — $5,000 Leading Shelter 


Leading Store 


© 52% oF all non-farm families with incomes over $5,000 Young Wage Earners, with more 


_ up, buy more for a 
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BETTER 
QUICK TO BUY IT! 


And here is solid evidence of mushrooming acceptance by the nation's top advertisers: 
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TRUE STORY LINAGE INCREASES 


1955 vs. 1954 
28.6% 


15.9% 16.8% 


9.8 
1955 GAIN 


Jan. Feb. Mar. Apr. 
During this period, FOOD & BEVERAGE LINAGE INCREASED 80% 


| Moreover, the entire TRUE STORY WOMEN’S GROUP has 
shown Revenue GAINS for 13 CONSECUTIVE MONTHS! 


: ] of America. As the service magazine read by wage earner families, TRUE STORY 


{ I this huge, rich segment of America into a powerful;*different market. 


cultural differences, FOR A BETTER... A DIFFERENT...MARKET 
| AVERAGE 10 YEARS YOUNGER | 


® ages of women readers: 


Median Age 
37 years 
ed 38 years 
- 40 years 
\ 36 years 
to spend, and larger families coming the service magazine 
I senile’ pact ten: wage earner families read 
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Prestige or SALES? 


Which is most important to you, acclaim and honor by your associates and com- 
petitors or consumer demand and purchase of your product? 


Your ad in The WORKBASKET would create very little immediate excitement and > 
jealousy among your competitors . . . But it will sell your product! 


We know of no other mass circulation magazine (1,500,000 ABC) that can offer 
you a market of 100% women subscribers, 76% of whom are “full-time” homemakers. 


The most certain and lasting method of increased recognition in your field is | _ Seiler Payne Lehrbas Maier 
through greater sales volume. So regardless of whether you place more value on pres- we a eae? pee 


: . —an advertisina schedule i RKBASKET. ANNIVERSARY CITATIONS-—President E. B. Fred, University of Wiscon- 
hige or sales, vat ratbtat is the same 3 le in The WO sin, and Dean Ralph O. Nafziger of the school of journalism pre- 


543 Westport Road e 


The WORKBASKET 


nw as on TF O-e 


Kansas City 11, Mo. 


“M™OoeER N he we ee eR a PO TCU! 


sented six citations to mark the school’s 50th anniversary. Citation . 
recipients were Walter Seiler, president, Cramer-Krasselt Co., Mil- 
waukee agency; Kenneth Payne, exec. editor, Reader’s Digest; Lloyd 
Lehrbas, special assistant to the Secretary of the Army; Irwin 
Maier, publisher, the Milwaukee Journal; Marquis Childs, column- 


| ist, and Louis P. Lochner, foreign correspondent. 


How Many 


THOUSANDS OF DOLLARS 


Is This Booklet 


Worth JO YOU? 


UST WHAT DOES DICKIE-RAYMOND DO — why 
is it that direct advertising and sales promotion, pro- 
fessionally planned, written and produced, is almost sure 
to out-perform that developed without the aid of experi- 
enced specialized counsel? 


What is Dickie-Raymond’s 33-year background and 
experience? What plus dividends do you gain — in sales 
planning and strategy — from this company’s knowledge 
gained in working with hundreds of companies on prob- 
lems similar to your own? 


Why is it important that you have the benefit of special- 
ized techniques in direct mail advertising that have proven 
successful in many lines of business, covering a wide vari- 
ety of goods and services? 


How can the counseling and creative services of Dickie- 
Raymond help you, right now, in producing new busi- 
ness, more sales — make the efforts of your salesmen more 
productive and at the same time cut selling costs? 


How can it be shown that by freeing your sales and ad- 
vertising executives of work that is now taking altogether 
too much of their time, you actually get a Best Buy in 
Dickie-Raymond — especially since the services of this 
company cost no more than you’d pay a junior executive? 

Why is there no overlap between the work of Dickie- 
Raymond and that performed by your regular advertising 
agency — and why should you have both? 

These, and many other questions, are answered in a 
special booklet which has just been produced. If your 
business markets are selective, if you would like to know 
all of the things we do to help sales and advertising ex- 
ecutives improve results, you should have a copy of this 
booklet. Simply fill in the coupon, attach it to your busi- 
ness letterhead, and mail. Or telephone us, if you prefer. 


eye Shes ay ee 


Please mail me a copy of your new booklet describing 
Dickie-Raymond services. 


NAME 


TITLE 


Please attach to your business letterhead and mail to 


DICKIE-RAYMOND, INC. 
521 Fifth Avenue on 470 Atlantic Avenue 
New York 17 Boston 10 


Seen abe eunenasibanasemmenbananasanananeenel 


a THOSE WE SERVE ARE NAMES YOU ‘oun 


This is a partial list of active accounts 
in representative fields: 
AETNA LIFE INSURANCE COMPANY 
AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 
AIR TRANSPORT ASSOCIATION OF AMERICA 
ALEXANDER SMITH, INC. 

AMERICAN AIRLINES, INC. 
AUDOGRAPH — THE GRAY MANUFACTURING COMPANY 
BROWN COMPANY 
MONROE CALCULATING MACHINE COMPANY 
THE NATIONAL SHAWMUT BANK OF BOSTON 
NEW YORK STOCK EXCHANGE 
PAN AMERICAN WORLD AIRWAYS 
PANTEX MANUFACTURING CORPORATION 
PEPPERELL MANUFACTURING COMPANY 
PITNEY- BOWES, INC. 

PLYMOUTH CORDAGE COMPANY 
SHERATON CORPORATION OF AMERICA 
SYLVANIA ELECTRIC PRODUCTS INC. 

THE WALL STREET JOURNAL 


We can give you the names of many more well-known com- 
anies we are now serving, and have served, upon request. 
Pp are i servi dt rved n request 


\ 


There’s Only One 
Dickie-Raymond 


Sales Promotion Counsel 


Direct Advertising 


521 FIFTH AVENUE, NEW YORK 17 + MUrray Hill 7-3360 
470 ATLANTIC AVENUE, BOSTON 10 + HAncock 6-3360 


Adman, Publisher 
Win Wisconsin 
Journalism Awards 


MAbISON, WIs., March 1—Irwin 
Maier, publisher of the Milwaukee 
Journal, and Walter Seiler, presi- 
dent of Cramer-Krasselt Co., Mil- 
waukee advertising agency, were 
among six former University of 
Wisconsin students cited last week 
for distinguished achievement. 

The citations were made at the 
50th anniversary celebration of 
the university’s school of journal- 
ism. 
| Speaking on “The Economic 
| Future of Radio, Press and Televi- 
| sion,” Mr. Maier forecast a rise in 
both press and tv advertising over 
‘last year when, he said, newspa- 
/pers received 32.8% of ad volume, 
radio 7.4% and tv 9.9%. 

“The radio and television indus- 
try will go through a readjustment 
of dollars which will leave the two 
in a very healthy situation—and 
leave a substantial balance for 
newspapers and other media,” he 
said. 


3Ms Offers Tape Glossary 

A glossary of tape recording 
terms for the amateur recording 
fan has been prepared by Min- 
nesota Mining & Mfg. Co., St. 
Paul, maker of Scotch magnetic 
tape. The eight-page, mimeo- 
graphed glossary contains defini- 
tions of 57 basic words and phrases 
commonly used in the tape record- 
ing field. The glossary may be 
obtained from Minnesota Mining 
& Mfg. Co., 900 Fauquier St., St. 
Paul. 


Altes Brewing Changes Name 

Stockholders of Altes Brewing 
Co., Detroit, an affiliate of Nation- 
al Brewing Co., Baltimore, have 
voted to change the name of the 
company to National Brewing Co. 
of Michigan. The company plans 
to introduce a new beer, National 
Bohemian, in the Michigan area, 
backed by an ad and promotion 
campaign. 


Elkman Forms Agency 


Stanley Elkman, formerly a v.p. 
of Abner J. Gelula & Associates, 
has formed an agency, Elkman 
Co., with offices in the Suburban 
Station Bldg., Philadelphia. Asso- 
ciated with Mr. Elkman are Joseph 
Elgart, formerly media director at 
Gelula, and Donald Rosenblit, pre- 
viously tv director of Product 
Services, New York: 


Chadwick Joins Henri, Hurst 


Thomas R. Chadwick, formerly 
general sales manager of Thor 
Corp., has been appointed director 
of marketing of Henri, Hurst & 
McDonald, Chicago. 
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ff SOLID PROOF THAT... % 
# ( MORE and MORE ADVERTISERS | 
PREFER THE HOUSTON POST 


DAILY AND SUNDAY LINAGE 


TOTAL 1954 GAIN OR LOSS FROM COMPARABLE 12-MONTH 1953 PERIOD 


NEWSPAPER LINAGE GAIN PER CENT 


POST (+1,347,281) +5.42 


CHRONICLE -112,809 -0.30 


PRESS -193,620 -1.79 


Seuree:. Media Records, Advertising in mapesios suthondile. 
This Week and Amrican Weekly not included, since American 
Weekly started with the Chronicle in September, 1953, Weekly 


| ROLAMT rr ron eracnt_ 8 CUDNEY PRED | neighborhood stetions alto excluded, 
a —~ a 
i . . . 
4 Again, The Houston Post has far outstripped other Houston newspapers in widened acceptance 


as an advertising medium; to such an extent that the records are virtually beyond comparison. For, 
as most recent reports show, The Post in 12 months gained 1,347,281 lines as against 


losses by both competitors. 


There is one basic reason for this accentuated swing to The Post, and that is superior results—results 
that are causing more and more Houston advertisers to join with other outstanding merchants 


who list The Post as their No. 1 advertising medium. 


THE HOUSTON POST 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT 
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rant Advertising, Inc. 


is the most complete network of wholly-owned, 


integrated advertising agency offices in the world 


* 


Eric —— 
London, england 


= 

PIERRE PETAL 
Manager 

Montreal, Canada 


4 
JOHN GIESY 


LEO J. HEAGERTY © 
Vice President 

Manager for Canada 

Toronto, 


These men head the 33 Grant offices in 
America and overseas. They work closely 


Fr aks caaer together. They have proved this: 
J. eal ny a LENAHAN President 
Vice President Chicago, Illinois = 
ee ‘ The fundamental problems of selling 
| ° THOMAS MALONEY are the same, the world over. 
DAVID C. GARRETT LAWRENCE R. McINTOSH a he P. 1 ae New York, N. Y. 
po ay eat, Mich. ‘Dayton, Ohio Though languages and customs may 


differ, manufacturers still have the 
same basic problems of getting dis- 


PAUL BRADLEY tribution, selling competitively, and 


Vice President 


Los Angeles, Calif. 
getting new customers. A sound les- 
JOHN DEY ° ° 
AUGUSTIN VILLAREAL @ Vice President son learned in Chicago may be the 
Monterrey, Mexico a we eneese ene t b/ ° re le tt 
1 yaManater answer to a problem in Calcutta. 
RAIMUNDO F. SCARAM | No advertising agency on earth has as 
ice Presiden * ed 
@ Caracas, Venezuela many trained, experienced eyes on as many 
pooper markets of the world as has Grant—nor 
Mexico City, Mexico amore prompt and thorough means for 
= the exchange of ideas. 
WILLIAM G. CAMPBELL a 
paltanager These broad experiences seep Grant 
ENRIQUE PRADILLA men reminded of the fundamentals of 
advertising. 
JOHN D, LOCKE 
Vice President 
Lima, Peru 
ROBERT SUTHERLAND 
—— Sn lice Pras dent 
Seo Fests, Hy yt Rio de Janeiro, Brazil 
e 
PEDRO BAUMLIS 
Santiago, Chile 
JAN MacDONALD 
Vice President 
Buenos Aires, Argentina 
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In the United States 


Grant serves 106 clients from its nine strategically-located offices throughout 


= AE nn Ry gies 


the country. Each of these has grown with its clients. With facilities for every kind 
of client service, each office works closely with all other offices on those 
problems which require local and national service. 


... And Throughout the World 


Grant wholly-owned and fully-staffed offices serve 493 clients in key marketing 
areas around the globe. Every office is a 100% GRANT office, manned by Grant 
men and women who know their own countries, their people, their customs and 


their buying habits intimately. These offices operate in such a close relationship 
that every Grant client is ‘‘at home’”’ wherever he may be. 
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CHRISTOPHER CROSS 
Vice President —Manager 
for India and Pakistan 


JOHN B, LASLEY 
Vie 


e President 
Bombay, India H. = Manila, Philippines 
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Korchnoy Ltd. Bows 
E. A. Korchnoy has resigned as 


v.p. in charge of sales and adver-| 
tising of Frank H. Lee Co. to open! Comstock & Co., Buffalo, to han- 
Korchnoy Ltd., an agency | 


E. A. 
specializing in the men’s fashion 


new company, manufactures cellu- 


field. Offices are at 10 E. 49th St., | 


New York. The Lee and Disney hat 
lines are among the Korchnoy ac- 
counts. 


Celebrates Tenth Anniversary 

Publicidad Badillo Inc., San- 
turce, Puerto Rico, recently cele- 
brated its 10th anniversary in the 
advertising agency business. Gross 


billings of more than $1,000,000 are New York, handles the rest of the 


reported for 1954. 
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Foramino Names Comstock 


Foramino Inc., Buffalo, N. Y., 
and Kenova, W. Va., has appointed 


dle its advertising. Foramino, a 


lose sponge products to be mar- 
keted through retail outlets under 
a brand name to be announced. 


Berlitz Names Burgoyne 

The Berlitz School of Languages, 
New York, has appointed John D. 
Burgoyne Advertising, Marshfield, 
Mass., to handle its direct mail 
advertising. Calkins & Holden, 


Berlitz account. 
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Beverages For Sale? 


i 
a b | 
| 
ae 
| 


eee ae niaeetttO ec 


‘Elks are friendly people who like to 
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The Mumms, Father 
and Son, Retire 
from Advertising 


CoLumsus, O., March 1—Wil- 
liam M. Mumm, one of the found- 
ers of the agency now known as 
Mumm, Mullay and Nichols, and 
his son William Mumm Jr., with 
the agency since 1915, have an- 
nounced their retirement from the 
advertising business. 

Both father and son assumed 
new titles, the elder as board 
chairman emeritus and the son as 
chairman, when the agency was 
taken over last fall by a group 
headed by M. H. Sloman, a for- 
mer advertising executive of Mon- 
santo Chemical Co. (AA, Oct. 18, 
54). Mr. Sloman has been presi- 
dent of the agency since last 
November. 

L. J. Sullivan, treasurer and a 
space buyer of the agency for 
many years, and a member of it 
since 1914, is also retiring. 


® The elder Mumm began his ad- 
vertising career in 1897 in Buffalo, 
and in 1900 he went to Philadel- 
phia with a flower nursery pub- 
lication called Success with Flow- 
ers. 

While soliciting ads in Spring- 
field, O., then one of the rose 
growing centers of the U. S., Mr. 
Mumm met Henry E. Romer, a 


Advertising Age, March 7, 1955 


Getting Personal 


Latest addition to Ralph Danziger’s family is Thaddeus, 7 lbs., 
14 oz., born Feb. 23 to the Toy Guidance Council’s ad director, 
who already has three sons (Caleb, Jethro and Gideon) and a 

a : ; a daughter (Martha).. Irwin 
Viadimir, president of Irwin 
Viadimir & Co., interna- 
tional ad agency, leaves New 
York March 7 for a two- 
month trip to Europe, where 
he will (1) visit his Vla- 
dimir associate agencies in 
nine countries, (2) address 
the overseas distributors of 
Friden Calculating on the 
importance of advertising, 
in Paris, and (3) join with 
a client, Braxton Pollard, 
director of international ad- 
vertising for Monsanto, for 
a study of markets and me- 


ARR ENRE RE HES 


dia in certain Monsanto 
cities... 
Edwin Cox, Kenyon & 


Eckhardt senior v.p., has 
accepted the chairmanship 
of the American Foundation 
for Allergic Diseases’ special 
gifts committee in advertis- 


EARLY BIRDS—Out on a breakfast 
ride at Wild Horse Ranch Club, 
near Phoenix, are Robert E. East- 
man, executive v.p. of John Blair 
& Co., New York, with Mrs. East- 


ing, advertising media and 
graphic arts... Walter 
Young, Sterling Advertising 
Agency v.p., is chairman of 
the men’s committee, New 
York Arthritis & Rheuma- 


open their homes to guests frequently. 


The average Elk entertains 4 times a month. 
87% buy soft drinks for home use. 
93% serve alcoholic beverages to their guests. 


Elks are inveterate hosts. As business and 
social leaders in their community, they are 
called upon to do an extraordinary amount of 
entertaining. You can reach this market 

only in The Elks Magazine. 


Get the whole picture about 1,080,839 
Elks (ABC). See the new Ross 
Federal Report packed with facts 
about Elks and their magazine. 


THE ~MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


Chicago It. Wines 
Delaware 1-542 


printer who handled copy for 
some of the Springfield nurseries. 
The meeting led to the founding in 
1903 of Mumm-Romer Co., which 
moved to Columbus in 1904. The 
agency changed its name _ to 
Mumm, Mullay & Nichols in 1934, 
when a new group of principals 
entered the business. Five years 
later, the elder Mumm became 
board chairman and William Jr. 
became president, titles they held 
until last November. 


“What's My Line?’ 
Adapted for New 
Newspaper Game 


CuHiIcaGo, March 2—National 
Newspaper Syndicate promises 
newspaper editors 60% readership, 
“the right way for editors to cap- 
italize on tv,” with its new game, 
“‘What’s My Line?” adapted from 
the tv show of the same name. 

The new game is a jumbled 
word puzzle, in which every word 
relates to something used in the 
occupation to be guessed. When 
the puzzle is completed, the oc- 
cupation reveals itself. 

Newspapers in Chicago, Boston, 
Detroit, Madison, San Jose, Orlan- 
do and Winnipeg, as well as many 
small-city papers, purchased rights 
for the game, started Jan. 31. 

Robert C. Dille, manager of the 
newspaper syndicate, estimates 
that it will be used by about 100 
newspapers within the next three 
or four months. 

Mark Goodson and Bill Todman, 
producers of the tv show, are pre- 
paring the puzzles for the paper 
syndicate. 


Honolulu Adclub Elects 


The Honolulu Advertising Club, 
organized late in 1954 (AA, Dec. 


/20), has elected its first perman- 


ent officers. They include Donald 
|'Woodrum, Woodrum, Carney & 
'Staff, president; Mark Pinkston, 


| Honolulu Star-Bulletin, v.p., and 


Allan Clarke, Honolulu Gas Co., | 


| treasurer. 


‘Watts, Payne Elects 
| Watts, Payne-Advertising, Tulsa, 


|has elected Don Watts, formerly 
president, chairman of the board, 
and Oscar E. Payne, co-founder of 
the agency, president. Also elected 
were Leslie S. Hauger, senior v.p., 
and Benton Ferguson, formerly an 
account executive, v.p. and di- 
‘rector of public relations, 


tism Foundation, which is 
selling blocs of tickets for a 
special performance March 30 of the Ringling Bros. and Barnum & 
Bailey Circus in Madison Square Garden... 

John Marsich, Kudner Agency’s radio-tv time buyer, and his 
wife spent the Washington’s Birthday weekend (Feb. 18-23) in 
Bermuda, planing down from New York and back...Al Gussin, 
ad director of Firth Carpet Co. and chairman of the Carpet In- 
stitute’s ad committee, can’t stay away from teaching. The former 
Syracuse U. ad professor is doing a night teaching job on “Adver- 
tising Fundamentals: Theory and Practice,” adult education system, 
Rye, N. Y... 


man and a hungry friend. 


IN ATHENS—The Parthenon is the background for this picture of 

George J. Hecht, publisher of Parents’ Magazine, and Mrs. Hecht. 

Greece is one of eight countries included in the Hechts’ current 
European trip. 


Belle Gillis, ad manager and publicity director of The Tailored 
Woman, and Milt Gentsch Jr., president of Gentsch Associates, 
photographer, plan to be married early this summer... Barbara 
Runge of CBS-TV sales service department has become engaged 
to Harold Mahmarian of H. K. Mahmarian & Sons, interior decora- 
ee 

Kerry Smith of Transfilm’s publicity department, New York, is 
engaged to Dick Stukas of Harold Oram public relations, New 
York. They’ll be married in Italy in July... Harvey Conover, pres- 
ident of Conover-Mast, has gone to Hawaii for his vacation, where 
he hopes to do nothing more strenuous than cruising... 

Harry Dienes, a J. Walter Thompson v.p., and Curtiss Frank, 
Reuben H. Donnelley exec. v.p., have been named trustees of the 
Citizens Traffic Board, composed of industrialists and organizations 
trying to help solve traffic problems in the New York metropoli- 
tan area...Texas chapter, American Women in Radio and Tele- 
vision, has elected Ednah Forester foreman (president); Mary Kay 
Mansell vice-foreman; Martha Brown chief brander (secretary), 
and Marge Crumbaker paymaster (treasurer). Ednah and Martha 
are with KPRC-TV, Mary with Ruthrauff & Ryan, and Marge 
with KGUL-TV. The group’s less formal title is the Deep in the 
Heart of Chapter... 

Charles A. Lethen, western advertising manager of Modern Maga- 
zines and other Dell publications, was given a plaque in recogni- 
tion of his services as president of the Agate Club in 1954. The 
presentation was made by Hy Schuster, Look, who is the 1955 pres- 
ident of the Chicago magazine representatives’ association. . 
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calls in the industrial field, 
McGraw-Hill and National Sales. 
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1942 1955 


Based on cost per thousand of 
i nn US, News & World Repo 


Net paid circulation now more than 


U.S.News & World Report | initeseidin boi crculaion 


and advertising, and a market not 


Americas Class News Magatine duplicated by any other 


magazine in the field 


Advertising Offices: 30 Rockefeller Plaza, New York 20, N.Y. Other offices in Boston, Philadelphia, Cleveland, 
Detroit, Chicago, St. Louis, San Francisco, Los Angeles, and Washington. 
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When you take inventory for the entire year of 1954, here’s what you get: 


2nd NBC 
NBC Network Advantage 
Total advertisers 187 121 54.5% 
Advertisers exclusive to the nétwork 114 51 123.5% 
Advertisers in network TV for the first time 54 20 170.0% 
Advertisers with budgets of $100,000 or less in all media 25 9 177.8% 


Source: P.1.B. and Media Records 
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Why is NBC the best-stocked showcase for products in all television? 


Because of its pioneer programming, the vitality and excitement of 
the 90-minute Color Spectaculars... because of the advertising flexi- 
bility of its great participation shows, TODAY, HOME and TONIGHT 
... because of the total effect of NBC leadership. 


j More advertisers keep coming to NBC because they find that the 
products they display there move faster off retail shelves. 


And what pays off for other smart advertisers will pay off for you. 


"esi @Gi ht 


EXCITING THINGS ARE HAPPENING ON 
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Briggs to General Controls |manufacturer of automatic con- 

Huntly Briggs has been ap-|trols. Formerly with Turco Prod- 
pointed assistant advertising and/|ucts, Los Angeles, Mr. Briggs held 
SaieS promotion manager of Gen-|the same position with General 
eral Controls Co., Glendale, Cal.,| Controls in 1951. 


First in North America! 


5,269,416 lines 


Smart space buyers know how and where to place their 
media dollars when it comes to making sales in Montreal 
—Canada’s largest urban market. 


And they pick a winner every time! That’s why the 
Montreal Star led all six-day newspapers on the Conti- 
nent in General advertising during 1954. (and in 1952 
and 1953 too!) (Media Records) 


The Montreal Star 


Represented nationally by O’Mara and Ormsbee Inc. 
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|says that the budget for the cam- 
Schenley Ads Mark paiga will be 50% greater than 


Centennial of Marie any previous expenditure for the 


brand. 
> H | Magazines to be used include 
Brizard Liqueurs ‘Cue, Esquire, Gourmet, Harper’s 
New York, March 1—In April. Bazaar, Holiday, The New Yorker, 
Schenley Import Corp. will launch and Town & Country. 
the largest national magazine ad- | Peck Advertising Agency has the 
vertising campaign ever used for account. 
Marie Brizard imported French ; 
liqueurs. The campaign, to run Sullivan to ‘Denver Post’ 
through December, will commem- | Joseph W. Sullivan has been 
orate the 200th anniversary of the ‘appointed national advertising 
founding of the French company | manager of the Denver Post. Mr. 
with four-color page ads in seven}Sullivan formerly was general ad 
magazines. manager of the Standard-Express, 
Dominating the ad will be an|Ogden, Utah, and prior to that 
illustration of the globe, beneath | was assistant ad manager of the 
the heading: “For 200 Years| Indianapolis Star and News. 
France’s Cordial Greeting to the 
World.” Superimposed on the Gair Promotes Bowen 
globe, five Marie Brizard flavors George Bowen has been pro- 
will be illustrated: creme de) moted the new post of manager of 
menthe, apry (apricot), creme de the advertising department of 
cacao, blackberry and anisette.| Robert Gair Co., New York, manu- 
|The ad also will invite readers to | facturer of folding cartons, paper- 
‘send for a special recipe booklet. | board and shipping containers. 
Bernard Goldberg, advertising| Mr. Bowen formerly was assistant 
manager of Schenley Import Corp., ‘advertising manager. 


they Buy More because they Have More! 


@ Yes, and even when Indianapolis families ‘‘do it them- 
selves,” they do it bigger and better. Take tools for instance 
. . » hardware store sales, in this great market are 26.8% 
above the national average!* 

Whatever you're selling . . . tools, radios, automobiles, 
or jewelry . . . you'll sell more in Indianapolis! That’s 
because the average income per family in Indianapolis is 
$6593—25.7% above the national average . . . 7th among 
cities of 600,000 population and over.** But that’s not 
all! Look at these other important market advantages: 


KELLY-SMITH COMPANY + NATIONAL REPRESENTATIVES 


* Survey of Buying Power, Sales Management, May 10, 1954. 
** Consumer income Supplement, 1954, Standard Rate & Data Service. 


> It’s Bic. . . with a population of 600,000 


P It’s STEADY . . . unsurpassed for diversification and 
balance of industry and agriculture 


P It’s Easity REACHED .. . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties ‘in The Star and The News. 
Write for complete market data today. 


Advertising Age, March 7, 1955 


Agency Sets Up Ad 
Plans for Group and 
for Group’s Members 


St. Louis, March 1—The suc- 
cessful way in which a north- 
western advertising agency serves 
the individual members of the 
trade association whose account it 
handles was explained last week. 

The account is the Mayflower 
Warehousemen’s Assn.—an organ- 
ization of individually owned 
moving and storage companies, 
the members of which cooperate 
in standardizing methods and 
procedures in the industry and 
some other practices, but operate 
on their own. 

Virgil Warren Advertising Co. 
of Spokane has had the account 
for several years. 


® During the 23rd annual con- 
vention of the association in St. 
Louis ADVERTISING AGE was told 
by members of the group and as- 
sociation officers of the success of 
a “package plan’ established by 
the agency. 

The only advertising actually 
placed by the Warren agency is 
the national material from the as- 
sociation. For the other members 
‘the agency has developed a com- 
prehensive program advising how, 
how much and when the local ad- 
vertising should be placed. The 
‘agency makes available the ma- 
| terial and provides help in a full 
program of media, including news- 
paper, radio, tv, outdoor, direct 
mail and merchandising. 

To be of greater service it has 
broken the association member- 
ship down into six groups of cities 
—based on population—and all 
instructions are for the individual 
group. 


® For each group a program in- 
cluding a 12-month calendar of 
advertising plans, showing what 
to do, when and at what cost is 
made available. Three variations 
of the program are drawn up in 
each population group to provide 
still greater flexibility, depending 
on local conditions. 

The results have been mutually 
pleasing to agency, members and 
the association. 

_ The agency finds that its adver- 

tising material requests are in- 
‘creasing and showing intelligent 
use. Some members who followed 
no program previously have 
adopted the package plan; others 
‘are using more media and more 
advertising. 


® The service by the agency in- 
cludes radio tapes and records, tv 
spots, newspaper advertisements 
and a variety of printed material 
which can be adopted for local 
use. 

The swarms of association mem- 
bers seeking additional help and 
reporting results thus far achieved 
rarely let up at the Warren agency 
booth at the Mayflower conven- 
tion. 

Mr. Warren and Robert M. 
Coons personally were on hand 
and in a formal program and in- 
formal discussions helped develop 
advertising plans for the member- 
ship to cover the next 12 months. 


Ads Announce Glass Plant 
Metro Glass Co., Jersey City, 
has opened a new glass container 
‘manufacturing plant at Dolton, 
‘Ti. The announcement was made 
with two-color page ads in Feb- 
‘ruary Food Packer and Glass 
Packer. Subsequent ads through 
(1955 will explain the manufac- 
turing process. United Advertising 
Agency, Newark, handles the ac- 
| Count. 
Nat Lang Joins Miami Agency 
| Nat Lang, associated with New 
York advertising for the past 15 
years, has joined the executive 
\staff of Roland-Bodee & Flint, 


Miami Beach agency. 
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ROY STEWART 
Advertising Manager 
Braniff International Airways 


RICHARD E. PREZEBEL 
Art Director 
R. J. Potts, Calkins & Holden, Inc. 


CHARLES W. WILSON 
Production Manager 


From Braniff International Airways four-color advertisement appearing in Time. 


R. J. Potts, Calkins & Holden, Inc. 
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Hot Strip Mill 
Finishing Stands 


MESTA MACHINE COMPANY 
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ROY W. THOMAS 
Service Operations Manager 
W. S. Hill Company 


ROBERT L. BOGASKI 
Art Director 
W. S. Hill Company 


ALVIN G. KARP 
Advertising Manager 
Mesta Machine Company 


From Mesta Machine Company four-color advertisement appearing in Iron Age. 
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Faithful color reproduction is essential 
for effective delivery of your sales message. 
The ability to produce outstanding results, con- 
sistently, is the measure of J & O leadership. 


QUALITY-CONTROLLED COLOR PROCESS ENGRAVINGS FOR BOTH PAGES BY 


JAHN & OLLIER ENGRAVING CO. 


CHICAGO'S LARGEST FINE PHOTOENGRAVING PLANT © 817 W. WASHINGTON BLVD., 


CHICAGO 7 + MOnroe 6-7080 
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Supers Got 53% 
of Food Sales in 


‘54, Survey Finds’ 


New York, March 1—Super- 
markets increased their share of 
total food store sales from 48.3% 
to 53.5% in 1954, according to Pro- 
gressive Grocer’s 22nd annual sur- 
vey. 

The grocery publication reports 
that there are now an estimated 
21,440 supermarkets in the coun- 
try—representing only 6% of the 
total number of food stores. 

The supermarkets are divided 
equally between chains (11 or 
more stores) and independents. 

Progressive Grocer says that the 
most spectacular gains were made 
in 1954 by locally operated super- 
markets. On the average their 
sales went up 13.5%, compared to 
a gain of 9% for chain supermar- 
kets. 

Sales of small stores were down 
about 2%. An estimated 7,200 
small stores closed up during 
1954. 


@ There was virtually no change 
in the division of total sales be- 
tween chains and independents. 
The split is 64% independent and 
36% chain. 

Progressive Grocer says that 
food stores led all other retail out- 
lets in sales gains last year. Total 
sales were up 6.2%, compared with 
a loss of 1% for other types of re- 
tail stores. 

Other highlights of the survey 
are: 

1. The modern supermarket now 
handles between 5,000 and 6,000 
different items, compared with 
2,500 to 3,500 in 1940. 

2. The most successful new items 
are drugs, toiletries and house- 
wares, and new convenience foods, 
such as flour mixes and frozen 
foods. 

3. An estimated 1,650 new stores 
were opened in 1954. The majority 
were in the 8,000-15,000 sq. ft. 
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range, designed to do a volume of 
$1,000,000 to $2,000,000 per year. 
4. Virtually all new supermar- 
kets have parking lots. 

5. About 25% of new super- 
markets were built in new shop- 
ping centers, with most of the re- 
maining new stores located on 
“edge-of-town” sites or in neigh- 
borhood areas. Only a small per- 
centage were built in downtown 
locations. 

6. Retail food industry leaders 


predict that 1955 will show another Feb. 21). William F. Miller, for-: 


sales gain. 


CBS Boosts Means; Names 
Miller, Williams, Harding 
Thomas Means has been named 
director of promotion service for 
CBS owned television stations. He 
has shifted from a similar post 
for CBS radio stations to succeed 
John Donald Foley, who has been 
appointed director of sales promo- 
tion of CBS-TV Spot Sales (AA, 


‘merly sales manager of WBBM, 
Chicago, has been named an ac- 
count executive in the New York 
office of CBS-Radio Spot Sales. 
Other recent CBS appointments 
include David R. Williams, previ- 
‘ously an executive representative 
for International News Service's 
Telenews, eastern manager of sta- 
tion relations for CBS-TV, and 
Donald W. Harding, formerly as- 
sistant manager of the radio de- 
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partment of Edward Petry & Co., 
to the Chicago sales staff of CBS 
Radio. 


Sleepweil to Friend, Krieger 

Harmless Sleepwell Products 
Inc., New York, has appointed 
Friend, Krieger & Rader, New 
York, to handle advertising for 
Sleepwell capsules. Radio, televi- 
sion and newspapers will be used. 
The company had no previous 
agency. 
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New Coke Size Bows in S. F. 
Coca-Cola Co. has launched its 
new “family-size’”’ 26-oz. bottle in 
area. The three-county area will 
be market tested as the new bigger 
bottle goes on sale in some 10,000 
food and beverage stores. The 
company has begun an ad cam- 
paign using approximately 80 
pages of presentation ads in 15 
newspapers in the three counties, 
plus 140 radio and tv spot an- 
San Francisco and surrounding 


nouncements each week for four 
weeks, and 100 outdoor bulletin 
ads. 


O. S. Tyson Adds Two 

American Coils Co., Newark, 
and New York & Pennsylvania Co., 
New York manufacturer of print- 
ing paper and purveyor to Curtis 
Publishing Co., have appointed O. 
S. Tyson & Co., New York, to han- 
dle their advertising and sales 
promotion. 


Nylon, Orlon, Dacron 
Are Ingredients of 
New DuPont ‘Paper’ 


New York, March 1—Successful 
production of paper from man- 
made fibers has been announced 
here by E. I. du Pont de Nem- 
ours & Co. 

Cost of synthetic fiber paper is 
higher than standard rag or wood 


pulp paper, but du Pont said these 
costs will be cut materially as use 
increases. Nylon, Dacron and Orlon 
short fibers are used in the pro- 
cess, to produce paper which du- 
Pont asserts is three to ten times 
stronger than conventional rag or 
pulp paper. The process is being 
offered to the paper industry for 
commercial use. The announce- 
ment was made by Dr. Robert A. 
A. Hentschel, of du Pont’s textile 
fibers department, at a meeting of 


KPRC-TV 


66% 


: TV Hooperatings (evenings eyeday through | 
eS 6: 30 to 10: 30 P.M. e show KPRC-TV 


| grea er thon Station B, and 


CHAN 


JACK HARRIS, 


twice « as s large 


HOUSTON 


Vice President and General Manager 


Nationally Represented by 


EDWARD PETRY & CO. 


FIRST IN TV EXPERIENCE WITH OVER 500 MAN-YEARS 


the Technical Assn. of the Pulp 
& Paper Industry. 

-The new paper is said to be 
highly resistant to chemicals, ab- 
sorbs little moisture, and resists 
the action of molds, bacteria and 
light. 

Paper executives attending the 
meetings said the new process 
opens possibilities of providing 
the industry with raw material 
that will supplement, but not re- 
place, wood pulp. 


U. S. Gypsum Boosts Pomfret 

U.S. Gypsum Co., Chicago, has 
promoted B. G. Pomfret from 
publications manager to director 
of advertising and publications. 
Mr. Pomfret previously served as 
commodity ad manager and ad- 
vertising manager before his ap- 
pointment to publications manager 
in 1953. He is succeeded by C. A. 
Wayman, formerly editor of Gyp- 
sum’s external house organ, “Pop- 
ular Home.” D. E. Nugent, for- 
merly associate editor, succeeds 
Mr. Wayman. 


When 700 Golden Wed- 
ding couples are our guests 
each autumn for dinner, 
music and hearty celebra- 
tion, they collectively rep- 
resent more than 35,000 
years of loyal, loving 
companionship. 


The Press always enjoys 
playing host to these won- 
derful people who so beau- 
tifully represent the sacred 
importance of marriage. 
We are as proud of their 
loyal record as they are. 
We know that such loyalty 
is a blessing to both com- 
munity and humanity. 


* * * 


Cleveland people also 
have a great record of loy- 
alty to their favorite news- 
paper — The Cleveland 
Press. It is a natural conse- 
quence that the favorite 
among readers is also the 
favorite of alert advertisers. 
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Colgate Appoints Ward Palmolive Co., Jersey City, as 
Marshall Ward, formerly direc- manager of a new toilet articles 
tor of market research for Vick research section in the market 


Chemical Co., has joined Colgate- research department. 


See how ADmatic can hoost sales for you 


2D of + 


in trade shows, stores, windows—day or night 


Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
' ator needed. ; 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28” T V. It holds 30 slides (2” x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, “ 
trade shows, dealer show rooms, theatre and hotel! 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
__ 1216 CHICAGO AVE. © DAVIS 8-7070 ¢ EVANSTON, 


porary one for P&G. They theorize 
that P&G has moved in when the 
good shows and periods became 
available, with the intention of 
_taking over these franchises every 
week, when the other sponsors 
‘fall by the wayside. 

| Be that as it may, for the mo- 


TV Users Adopt 
Co-Sponsor ship ‘ment P&G is adding momentum to 
'the shift to alternate-week sche- 


New York, March 1—Like it or | duling. Latest show added to the 
not, more and more advertisers are | soap manufacturer’s list is “‘Line- 
turning to the co-sponsorship pat-| up” (CBS-TV), which Cheer will 
tern as a way of spreading their tv air on an every-other-week basis 
dollars. starting in April. Viceroy will cut 

Biggest recent boost to the trend | back to alternate. 
was given by Procter & Gamble, 
which has signed to co-sponsor ® Starting the same month, P&G’s 
four major nighttime network tele-|Gleem (Compton Advertising) 
casts since January. This behavior will move in as a co-sponsor on 
on the part of broadcasting’s per- the “Jackie Gleason Show” (CBS- 
ennial No. 1 spender—not the sort TV), filling the vacancy created 
to share shows in the past—was by the exit of Sheaffer Pen Co. 

a bit shocking to old-time admen,, Two more Columbia telecasts 
who think in terms of the strict | go on. an alternate-sponsor basis 
P&G program control in the yes- in April. They are “Willy,” now 
teryears of radio. presented weekly by General 

Some of these are sure that the| Mills, and “Life with Father,” 

role of alternate sponsor is a tem- currently aired weekly by CBS- 


Even Biggest 


Sachs year, Ys Farmen-Stockoman Gots rote personal 


NOW - REACHING MORE THAN 
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Columbia, the network’s set 
making subsidiary. These two 
companies will share sponsorship 
of the two comedy series. 

The most striking indication of 

how far television has come from 
the pioneer days when the weekly 
hour show was the most common 
offering is the fact that this type 
of tv sponsor is becoming rare as 
buffalo. If the “Colgate Comedy 
Hour” is dropped as a part of NBC 
-TV’s program realignment for 
next season, there will be only six 
of these hardy, old-fashioned 
sponsors left. The holdouts: Lin- 
coln-Mercury, whose Ed Sullivan 
has reason to smile; Westinghouse, 
which is still rolling with “Studio 
One” and Betty Furness; Chrysler 
Corp., with “Climax” and “Show- 
er of Stars,” and (all through J. 
Walter Thompson Co.) “Kraft 
Theater,” “Lux Theater” and 
“Pond Theater.” 
/@ Still more of tv’s choice time 
| will be chopped up in little pieces 
/next year if NBC’s latest sales 
/plan meets with advertiser accept- 
ance. Sunday, Monday and Tues- 
day, from 8 to 9 p. m., EST, are 
| being offered to three companies 
for co-sponsorship. The price to 
each advertiser for a 39-week 
| buy: $7,400,000. Each sponsor will 
be permitted to feature two prod- 
ucts. 

Presentations made so far to 
agencies have not been too specific 
on talent and formats, but Sid 
Caesar is expected to keep his 
Monday spot. For Sundays and 
Tuesdays, the network will offer 
the best of its available comedy 
stars—Milton Berle, still sponsor- 
less for next season since Buick 
switched to Jackie Gleason; Mar- 
tha Raye; Bob Hope; Martin & 
Lewis; Imogene Coca, etc. 

Colgate is penciled in as the 
first co-sponsor if the project goes 
through. For Colgate, which is 
paying approximately $7,800,000 a 
year for 52 weeks on the “Comedy 
Hour,” this three-day spread looks 
like a good buy. 


® Sources at the network indicate 
that current advertisers in the af- 
fected time spots will get first 
crack at the comedy combination. 
This includes RCA, American 
Chicle and Speidel. In the case of 
the latter two companies, who 
don’t spend on such fancy levels, 
this is littke more than a polite 
gesture. 

One of the top agencies has al- 
ready looked at the comedy com- 
bo presentation as a possible buy 
for General Electric and General 
Foods, who do travel in the $7,- 
400,000 circles. But it was rejected 
because the clients concerned re- 
portedly weren’t interested in co- 
sponsorship. This, despite the fact 
that the agency figured it to be a 
good buy on a cost-per-thousand 
basis—about $3 or $4. 

In line with Pat Weaver’s strong 
belief in the “magazine concept” 
sponsor pattern, NBC continues 
to be the pace setter in this type 
of tv salesmanship. Though NBC- 
TV was $20,000,000 behind CBS- 
TV in estimated network grosses 
last year, Columbia is not even 
in the running in the participating 
ad insert shows. 


= “Today,” the daddy of this type 
of telecast, has 38 advertisers run- 
ning this week. “Home” has 26 
advertisers, and “Tonight,” the 
baby of the NBC minute-insert 
trio, has 13. CBS’ “Morning 
Show,” which has had one com- 
plete overhauling since its incep- 
tion and recently was jazzed up 
with what are described in show 
business as “semi-name guests,” 
has only four sponsors in the 
house at the moment. 

However, the networks at this 
point have something more press- 
ing to think about than techniques 
for attracting new sponsors. With 
the height of the season still to 
come, they already have a mild 
epidemic of cancelations, 
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Courtesy John Baumgarth Co., Calendars, Melrose Park, Illinois 


Yes, color makes the best punch line, and American Offset makes 

the best color impressions. Our highly-skilled technicians and craftsmen 
are color conscious and color wise, for color is their daily business — 
their only business. 

These color specialists work with high speed 2 and 4-color presses, 
plus urf€xcelled plate-making equipment, to bring you America’s 
most beautiful color lithography. 

We have the capacity and ability to tackle any assignment from 50,000 
to 50,000,000. Plan your next campaign in color. Remember, color 
makes the best punch line — and American Offset makes the best 
color impressions. 
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DISPLAYS 
FOLDERS 
CALENDARS 
STREAMERS 
HANGERS 


COUNTER CARDS 


Illustrations 


BROADSIDES 
BROCHURES 
WINDOW POSTERS 
BOOKS 
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Next time you have a sales story to tell, 

tell it in color by American Offset. 

Go American — be certain of faithful 
reproduction and good impressions. We look 
forward to serving you — and 

we're aS near as your telephone 
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‘night schedules. 


‘ sponsor for the last of the series 


Griffiths Open Agency 


_the printing company. 


CASCO’ 
COLOR SELL—Casco Products Corp., 
Bridgeport, Conn., claims to be the 
first to bring out irons in different 
colors. Its new steam and dry irons 
will be promoted in a campaign 
breaking with this ad in the 
March 26 Saturday Evening Post. 
Norman D. Waters & Associates, 
New York, is the agency. 


gram shifts and grumblings. 

Chief example of the latter cate- 
gory is Hazel Bishop Inc., which 
still wants to be relieved of some | 
of those spectaculars but doesn’t 
seem very likely to, unless NBC 
gets out and finds somebody to 
fill in. 


Niagara Frontier Ad Assn. 
Names Awards Judges 
Niagara Frontier Advertisers 
Assn., Buffalo, has selected judges 
for the four classifications in its 
second annual advertising awards 
competition. Richard Giovine, ad 
manager, Commercial Solvents 


Corp., John De Wolf, v.p., G. M.|tor, American Hard Rubber Co.; ‘in the Feb. 28 issue, the name of | 
'Basford Co., and Frederick Bor-| Rudolf Schaefer, Rudolf Schaefer The Bride’s Magazine was incor- 
Industrial Studios, and Karl Mann, Case- rectly given as Bride-To-Be Quar- 


den, eastern’ editor, 


promotion programs and radio and 
tv campaigns. Howard G. Saw- 
yer, v.p., James Thomas Chirurg 


'Co.; Gordon Bowman, art direc-| 


an, McGraw-Hill Publishing Co., 
and Richard Morrison, v.p., O. S. 
Tyson & Co., will judge photo- 
graphic entries. 


‘tor, Sutherland-Abbott, and Her- | 


| bert Dye, free lance artist, will 
| judge all artwork. 
| Douglas Williamson, ad direc- 


‘Bride's Magazine’ Linage 
In ADVERTISING AGE’s tabulation 
of magazine ad pages and linage 


Marketing, will judge campaigns Shepperd-Mann Publishing Co.,|terly. January, 1955, linage for 


in magazines, newspapers, busi-| will officiate in the typography | Bride’s 
ness and trade publications, sales | classification, and Angelo Venezi- | January 1954 linage was 104,153. 


Magazine was 102,384; 


| 


——— DYE TRANSFER ———] 
COLOR PRINTS 


Professional Quality at Sensible Prices 
from 
Merchandise © Transparencies © Art Work 
Small & Large quantities 
MADE IN OUR OWN LABORATORIES 
Write for information, price list, 
also FLEXICHROME data. 


CORONA COLOR STUDIOS, Inc., 


lemme 437 West 47th St. New York 36. PL 7-1661. suse 


® General Electric has had enough | 
of “I Love Joan” and will drop 
the hot time spot—opposite God- 
frey and ABC’s “Disneyland.” Red 
Buttons may, as his press agents 
say, have hired his writers for life, 
but Pontiac is not so likely to stick 
with the hard-luck funnyman. 
Pillsbury and Green Giant are. 
expected to nix “Mickey Rooney” | 
at renewal time. 

ABC-TV has lost Revlon as/| 
backer of “Pantomime Quiz,” and. 
Sherman Billingsley, who lost his | 
last sponsor, is moving to Sunday | 
for another try. U. S. Steel would 
like a higher rating for its hour | 
of drama and is shopping around. | 
Brillo just replaced Sammy Kaye | 
with a live drama, and Sterling 
Drug is not expected to renew) 
“The Vise.” | 

At CBS-TV “Father Knows | 
Best” will be dropped by Kent 
cigarets in favor of “Adventure 
Theater,’ a live dramatic series, | 
effective April 3. The backers of | 
“Danger” and “Halls of Ivy” have | 
been looking for replacement | 
shows. “Life with Father” con- 
tinues to live on borrowed time. 
GE wants a new time spot for) 
Ray Milland’s show. 


® CBS’ Mr. Big—Arthur Godfrey 
—is considering cutting down his 
nighttime television schedule, 
which conceivably could affect the 
network’s Monday and Wednesday 

Westinghouse wants a fill-in 
“Best of Broadway,” and the 
Chrysler “Shower of Stars” col- 
orcasts are reported in the shaky 
column. 

Along about this time of the 
year, rumors spread like weed in 
a rose garden. Whether the pink 
slips actually go out in the mail 
depends partly on what sponsors 
find when they start looking 
around for replacement talent. 
But this year sponsor restlessness 
seems more widespread than ever. 


W. A. Griffith Sr. and William 
A. Griffith Jr., since 1945 partners 
in Progress Printing Co., Apple- 
ton, Wis., have opened an agency | 
at 1306 N. Appleton St., Appleton. | 
Art and creative operations of the 
new agency, Griffith & Griffith, 
Advertising and Public Relations, 
will be integrated with those of 


Advertising Typographers 
Association 
of America, Inc. 


AKRON, O. 
The Akron Typesetting Co. 


ALBANY, N. Y. 
Composition Service Co. 


ATLANTA, GA. 
Higgins-McArthur Company 


BALTIMORE, MD. 
The Maran Printing Co. 


BOSTON, MASS. 
The Berkeley Press 
H. G. McMennamin 


BUFFALO, N. Y. 
Axel Edw. Sahlin Typographic 
Service 


CHICAGO, ILL. 

J. M. Bundscho, Inc. 

The Faithorn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, Inc. 
Frederic Ryder Company 


CINCINNATI, O. 
The J. W. Ford Company 


CLEVELAND, O. 

Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. 
Skelly Typesetting Co., Inc. 


COLUMBUS, O. 
Yaeger Typesetting Co., Inc. 


DALLAS, TEX. 
Jaggars-Chiles-Stovall, Inc. 


DAYTON, O. 
Dayton Typographic Service 


DENVER, COLO. 
The A. B. Hirschfeld Press 


DETROIT, MICH. 
Arnold-Powers, Inc. 

The Thomas P. Henry Co. 
Fred C. Morneau Co. 
George Willens & Co. 


INDIANAPOLIS, IND. 
The Typographic Service Co., Inc. 


KALAMAZOO, MICH. 
Claire J. Mahoney 


LOUISVILLE, KY. 
The J. W. Ford Company 


MILWAUKEE, WIS. 
Arrow Press 


MINNEAPOLIS, MINN. 
Duragraph, Inc. 


NEW YORK, N. Y. 

Ad Service Company 
Advertising Agencies’ Service Co., Inc. 
Advertising Composition, Inc. 
Artintype, Inc. 

Associated Typographers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 

The Composing Room, Inc. 
Composition Service, Inc. 
Diamant Sresetinene Service, Inc. 
A. T. Edwards Typography, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 

Imperial Ad Service 

King Typograp ic Service Corp. 
Lino- t Typographers, Inc. 
Master Typo Company 

Morrell & McDermott, Inc. 
Chris F. Olsen 

Frederic Nelson Phillips, Inc. 
Philmac Typographers, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
Harry Silverstein, Inc. 

Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 

Typographic Craftsmen, Inc. 
The tyecompenc Service Co. 
Vanderbilt-Jackson Typography, Inc. 
Kurt H. Volk, Inc. 

NEWARK, N. J. 

Barton Press 

William Patrick Co., Inc. 
PHILADELPHIA, PA. 

Walter T. Armstrong, Inc. 
Alfred J. Jordan, Inc. 
Progressive Composition Co. 
ypographic Service, Inc. 

_ PORTLAND, ORE. 

Paul O. Giesey Typographer 

ST. LOUIS, MO. 

Warwick Typographers, Inc. 
SEATTLE, WASH. 

The Deers Press 

Frank McCaffrey's 

SYRACUSE, N.Y. 

Syracuse Typesetting Co., Inc. 
TORONTO, CANADA 

Cooper & Beatty Limited 


a Service that rs really 


Service-Plus 


Members of the Advertising Typographers 
Association of America, Inc., believe in 
rendering a genuine conscientious service 
—in giving more than is specified—in 
throwing something in for good measure. 
That perhaps is one of the reasons a few 
firms do the majority of the nation’s fine ad- 
vertising typography. The customers like it! 


Strictly speaking, the ATA member isn’t 
an employee at all—he is a valued mem- 
ber of the team made up of copy writer, 
artist, production man, contact executive 
and ‘the boss.”’ He’s a partner and like 
all good partners, his interests are the 
customer’s interests. He is ready to go 
all out to pack the maximum appeal into 
every advertisement he sets. His part is 
a big one too. 


If you are not familiar with ATA service- 
plus, consult with your nearest member 
when planning your next campaign. He 
knows the importance of easy-reading 


and eye-appeal. Out of his vast knowledge 
of typography, he can offer suggestions to 
improve the appearance of your advertis- 
ing. You can’t compute the value of these 
suggestions in money, but they are very 
worth while. 


The real interest the ATA member takes 
in your problem is part of his idea of what 
service means. Another of his ideas is to 
do each job perfectly in the shortest pos- 
sible time, thus keeping the costs as low 
as possible. Believe it or not, ATA is 
anxious to save its customers money. 


You can get this extra service by simply 
calling your nearest ATA member. Do 
it now. 


Send today for the new and 
up-to-date A. T. A. Handbook 


The Advertising Typographers Association of 
America have issued the second edition of their 
famous Hand Book, case bound, 90 pages and 
cover, 8% x 11 in. covering the Mechanics of 
Typography—Layouts—Photo Engraving—Elec- 
trotyping—a complete up-to-the-minute official 
treatise as well as a comprehensive textbook on 
these subjects. Send $3.00 to Glenn Compton, 
Secretary, Advertising Typographers Association 
of America, Inc., 461 Eighth Avenue, New York 
City, for your.copy today. 


Advertising Typographers Association 


of Ameria, Inc. 


Executive Offices: 461 EIGHTH AVENUE, NEW YORK CITY 
GLENN C. COMPTON, Executive Secretary 
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In the sas 24.4% OF THE PLANTS ARE 


LOCATED IN THE MIDWEST! 


Reach this buying power through 
the CHICAGO-MIDWEST METAL- 
WORKER... . the publication read 
exclusively by the top Midwest pro- 
duction executives. 


13,500 circulation, monthly! 
Write for details 


METAL-WORKING 
INDUSTRY... 
or 


CHICAGO Midwest METALWORKER 


4742 W. Lake Street, Chicago 44, Ill. 
Tel.: COlumbus 1-7906 


Gruneau Forms Affiliate 

Gruneau Research Ltd., Toron- 
to, Montreal and New York, has 
formed a new affiliate company, 
Statistical Reporting & Tabulating 
Ltd., at 55 Wellington St., W., To- 
ronto. Through this affiliate Gru- 
neau will be able to provide the 
latest IBM mechanical equipment 
for use in market research tabu- 
lations, sales and territory analy- 
ses. C. G. Green, v.p. of the parent 
company, is president of the new 
affiliate. 


Keystone Adds 800th Affiliate 

Keystone Broadcasting System 
has added as its 800th affiliate 
WDUZ, Green Bay, Wis. The con- 
tract was signed several days 
after Keystone’s 15th anniversary. 


Yale Line Coach 
Also Is Mentor 
of Agate Linage 


FAIRFIELD, CONN., March 1—A 
man who normally concerns him- 
self with the seven-man line three 
months of each year now finds 


himself concentrating on the agate 


line the other nine months. 

He is John L. Prendergast, line 
coach of the Yale football team, 
who has just been named business 
manager of Industrial Sports & 
Recreation, a monthly magazine 


*Don Lee IS, Pacific Coast Radio 


... the only network blueprinted to deliver point-of-purchase 
penetration paralleling the local buying habits of 16% million 
people. With 45 stations in the important Pacific Coast com- 
munities, Don Lee is the nation’s greatest regional network. 


y live 


eS a 


< 


they listen to ae 


DON LEE RADIO“ 


Se 


ae the Pacific Coast... 


ON LEE 


we @ 


RADIO 


Don Lee Broadcasting System, 
Hollywood 28, California, 


Represented nationally by 
H-R Representatives, Inc. 


1955 


COUNTER POOL—Toy retailers with- 
out space to display eight to twelve 
foot wading pools had difficulty 
selling these items for Ideal Toy 
Corp. The above scale model, set 


»|in a counter card, has all the fea- 


tures of the real pool but occupies 
an area of one and a half feet. 


published here by Fairfield County 
Publications. 

A Colgate alumnus, Jack Prend- 
ergast was active in the Navy’s 
V-5 athletic program during the 
war years, coached football at 
Blair Academy and at George- 
town University thereafter and 
has been Eli line coach since 1952. 
Now he finds bucking media men 
as exciting and rewarding as 
teaching young blue-clad hopefuls 
how to hit the tackling dummy. 

Industrial Sports & Recreation 
has a combined paid and controlled 
circulation of 7,000 guaranteed 
monthly and is distributed to rec- 
reation directors of the country’s 
leading industrial organizations, as 
well as to municipal, armed ser- 
vices and YMCA sports directors. 
Its basic b&w page rate is $240. 


® The growing importance of in- 
dustrial sports and recreational 
programs throughout the country 
was revealed in a survey published 
by the magazine last September. 
Now available in reprint form, the 
study is presented along with the 
results of a similar study made by 
the National Industrial Confer- 
ence Board six years earlier. Both 
surveys indicate that bowling is 
the leading sport in the country’s 
plants, in terms of the number of 
companies sponsoring such activ- 
ity. In 1954, 97% of the respondent 
organizations indicated that they 
supported bowling activities, as 
against 93.6% in the 1949 study. 
Softball, second in _ popularity, 
jumped from 82.2% in the earlier 
report to 93.6%, while golf cata- 
pulted into third place, with a 90% 
participation as against 77.7% at 
the time of the NICB report. 

The influence of baseball’s Little 
League activities on industrial 
programs is shown in an increase 
in children’s baseball participation 
from 4.2% in 1949 to 31.5% in the 
IS&R report. 


® In his pitch to potential adver- 
tisers, Mr. Prendergast calls on 
his wide sports experience in not- 
ing that the sports activities direc- 
tor—to whom the magazine is cir- 
culated—is the natural focal point 
in any plant when individuals seek 
advice about their own purchases 
of recreational equipment, from 
baseball bats to fishing poles. 

The publication grew out of war- 
time plant activities. It underwent 
several changes of name, emerg- 
ing as Industrial Sports & Recrea- 
tion in 1951. Chester J. LaRoche, 
New York agency president, is 
publisher, Arthur W. Pearce, 
publishing director, and Luis J. A. 
Villalon, editorial director. The 
company also publishes Fairfield 
County Fair, a county magazine 
supplement, the Westport Town 
Crier, the Fairfield News and the 
Stratford News, all weekly news- 
papers in Connecticut. 
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DAILY 


Average circulation of the Chicago 
Daily News for January, 1955, was 
598,483, 24,597 higher than for 
January, 1954, and the highest 


January daily average in this news- 


paper’s history. 


SATURDAY 


Average circulation of the Chicago 
Daily News for January, 1955, was 
606,799, 23,632 higher than for 


January, 1954, and the highest 


Saturday average in this news- 


paper’s history. 
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1,000-Mile Caravan Will Launch 50th-Year 
Celebration for Norfolk Appliance Dealer 


KENOSHA, Wis., March 4—A 1,- 
000-mile caravan of 47 Nash 
Ramblers takes off from here to- 
day. Five days from now the cara- 
van will arrive in Norfolk, Va., 
where its entrance into the city 
will mark the initial phase of a 
two-day party celebrating the 50th 
anniversary of Price’s Inc., one of 
the largest appliance retailers in 
the Norfolk area. 

The celebration will be com- 
pletely “open house,” with ex- 
hibits, music and entertainment, 
contests, prizes, refreshments and 
a giant birthday cake. 

Behind this unusual series of 
events stands Harry B. Price Jr., 
president of Price’s Inc., who is 
responsible for building a hard- 
ware store started by his father 
from a $300,000 a year volume to 
over a $3,000,000 volume appliance 
store chain. 

Particularly appropriate for the 
occasion is the fact that this year 
Mr. Price is president of the Na- 
tional Appliance & Radio-TV Deal- 
ers Assn. 


® Since shortly after the end of 
World War II, Mr. Price has been 
exclusive dealer on Kelvinator 
products in the Norfolk area. 

He has made a name for himself 
in the appliance field, not only be- 
cause of the tremendous growth of 
business in his five retail stores, 
but also for his strong views on 
discount selling. 

In this respect, he follows the 
principles of his father, who re- 
fused to sell to one customer at 
one price and to another at anoth- 
er price. 

Mr. Price’s theories of retailing 
are to sell the advantages of the 
product to the consumer in terms 
of use, not price, and not to wait 
for business to “drop in,” but to 
go out and get it with all the mod- 
ern means available, through ad- 
vertising, promotional activities 
and outside selling. 


® The 1,000-mile caravan from 
Kenosha to Norfolk reflects this 
spirit. The 47 cars will be piloted 
by Price salesmen; but during this 
five-day trip, they will not be in- 
active. For during the trip, names 
on the salesmen’s prospect lists 
will receive postcards from each 
stop. 

In addition, the trip will serve 


to sell the community of Norfolk 


travel along with the caravan. The 
trailer group will stop at principal 
cities to display the azaleas and 
extend a public invitation to all to 
visit Norfolk and the Azalea Court. 


= An honor guard of Norfolk 


also. A trailerload of azaleas will | 


police (two men) will travel with 
the group to Kenosha, bearing a 
200-year-old silver mace, 18th 
century symbol of British crown 
|authority, presented to Norfolk by 
the British governor of the colony 
of Virginia in the early days of 
this nation’s history. Replicas of 
the mace will be presented as a 
good will gesture to the municipal 
authorities of Kenosha and other 
selected stopping points along the 
way. 


The caravan, which will be split 
in two parts, will stop at such 
places as Kokomo, Ind., Ft. Wayne, 
Mansfield, O., Cincinnati, Charles- 
ton, W. Va., Cumberland, Md., 
Roanoke, Va., and Charlottesville, 
Va. 

The cars will all be in a special 
white and gold two-tone finish, in 
celebration of the golden anniver- 
sary. Since most of the cars were 
purchased individually by mem- 
bers of the organization, Price has 
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arranged to have them repainted 
according to the owner’s wishes, 
after the golden anniversary year 
has ended. 


Putman Appoints Stan Cressey 

Putman Publishing Co., Chicago, 
has appointed Stan Cressey to the 
sales staff of Food Processing. Mr. 
Cressey, formerly an account ex- 
ecutive with Caldwell, Larkin & 
Co., Indianapolis agency, will 


‘headquarter in New York. 
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Davis to Campbell-Ewald which has been expanded from | 7 Feb. 9, °53). which was completed recently. 
George W. ae formerly a 164 pages in 1954. The company Bagasse Newsp rint | The product is being made for) ‘The chain of research and devel- 
v.p. of Young & Rubicam, Detroit, states that prices in the new cata-. Now Feeds Presses Valite Corp. here by Valentine | ‘opment that led to the paper ac- 

has been named associate creative log are down about 7% in com-. Pulp & Paper Co., whose plant at|tually extends back into the ’30s. 

director in the copy department of parison with a year ago. Lockport, La., was planned for an x P : 

Me} = Campbell-Ewald Co. Detroit. Mr. of 25 Newspapers initial annual production of 17,250|" The Valentine mill was designed 
_ Davis was a copywriter at Camp- Shera Joins Zotox Pharmacal = NEW ORLEANS, March 2— tons of the paper. he — oy me mays Gan eee 
: bell-Ewald more than 10 years| Stanley D. Shera, formerly east- Twenty-five daily and weekly Preliminary testing of the ba- nf ae bs ~~ Dayo bagasse 
ago. ern district sales manager for | newspapers in the Louisiana sugar gasse newsprint was begun two poe ‘i. — ye —— 100 
Armour & Co., has joined Zotox district today are turning out pa-| years ago on the presses of Louisi- rer es ¥ c a o which here- 

_ | Aldens Expands Catalog Pharmacal Co., Stamford, Conn.,|pers printed on bagasse newsprint,|ana papers. Following completion i“ cial een “oy aus 
E | Aldens Inc., Chicago, has mailed|as sales manager of the Triocin|the long-awaited pulp made from of the Valentine plant last fall, a PR aso. rit po: pit lar na 
. } its 188-page Spring Sale Book, | division. sugar cane pith and fiber (AA, schedule of regular testing began A pot Rage + gt sa ep 


is being used on standard presses 
@ in both offset and letterpress oper- 


; ations, the plant also is making a 
fine writing paper, book stock and wt 
A CHILTON 
: ' _ ar aramaantat mimeograph and tablet paper. are 
wt 
be ae? Dulany Breaks 1955 Drive pu 
a Dulany Frozen Foods, Fruitland, col 
r Md., broke its 1955 campaign : 
March 1 with ads in 60 news- res 


bd ° papers in 60 markets in eastern er, 

eee across all metalworking eee 48% of alt pe ustry and southern states and radio and di: 
, tv spots in 20 market areas. A Sol 

supplementary co-op campaign hit 
with distributors will start about lec 
April 1. Erwin, Wasey & Co. is the an 
agency. se! 
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A like the w 


Leads the Field | : 


in reaching the important buy- 
ing influences in water treat- 
ment, sewage disposal and 
treatment plants: 


1. Highest ABC Paid Circulation 
Better than 74% of WATER & SEWAGE 
WORKS subscribers are in the first 5 ABC 
classifications. These are the men who do 
the buying, recommending or specifying of 
equipment and materials. 


; 
2. Highest ABC Renewals { 
a 


High reader interest year after year is 
evidenced by the highest percentage of re- 
newals (ABC) in the field—well over 70% 
during the past 9 years. 


3. More Advertising Pages | 
¢ 


ss RBweuoft gg 


WATER & SEWAGE WORKS carries more 
advertising than any ABC publication in 
the field and is considered to be the 
“bible” of the industry. 


4. Editorial Excellence 

Headed by Linn H. Enslow (water and sew- 
age engineer, chemist, plant operator, re- 
search engineer and inventor) the editorial 


oe . The ae oe ae staff of W&SW provides factual, practical 
: price oa baa fre m Wa: . i ane i guidance to the men in the field and keeps 


them abreast of all worthwhile news and 
developments. 


5. Consulting Engineers 

WATER & SEWAGE WORKS has the largest 
circulation among the foremost consulting 
engineers in the field. The consulting engi- 
neer is the man who serves many commu- 
nities and is responsible for recommenda- 
tions and specifications. 
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New York, March 1—Egmont 
Arens, a founder of the Package 
Designers Council, said last week 
that he and the majority of the 
PDC do not agree with Walter 
Margulies’ protests against the 
council’s annual package design 
awards (AA, Feb. 21). 

Mr. Arens, in releasing to AA a 


Arens Defends Package Designers Council 
Awards Against Walter Margulies’ Criticism 


| tal to themselves they will surely 
avoid criticism,” he wrote. “There 
is no enterprise on earth that can- 
not be justly criticized. The PDC 
design awards are no exception. 
However, I cannot agree that the 
points which you raised indicate 
that the competition is harmful to) 
the designers. I maintain that the | 


competition and the packages se- 
lected for the exhibits of New 
York and Chicago are representa- 
tive of a high standard of package 
design.” 


® In his memo to PDC members 
following up his resolution sugges- 
tion, Mr. Margulies had said that 
clients think their packages are no 
good if a designer doesn’t win an 
award with them. 


Mr. Arens’ letter states: “This 


whole activity (the awards and 
exhibits) gives to industry a 
sharper realization of the impor- 
tant role of package design in our 
economy. There may be some bet- 
ter way to achieve these results. I 
think that those PDC members 
who feel that the awards competi- 
tion is not satisfactorily achieving 
these objectives should set them- 
selves the task of devising a better 
way to dramatize the importance 
of good design in packaging.” 


Advertising Age, March 7, 1955 


Mutual Names Zeidman, Kiser 
Mutual Broadcasting System, 
New York, has named Bernard 
Zeidman supervisor of sales infor- 
mation, a new post. Mr. Zeidman, 
who will coordinate information 
for MBS salesmen, has been in 
the network’s commercial opera- 
tions department for some time. 
Howard S. Kiser, formerly with 
the sales staff of DuMont Televi- 
sion Network, has been named an 
account executive of Mutual. 


copy of a letter he has sent to Mr. 


Margulies of Lippincott & Margu- 
lies, explained, “I am doing this 
because I think that Walter raised 
a number of interesting points 
which, though valid in themselves, 
are rather out of context and 
which serve to distort the true 
purposes and achievements of the 
competition.” 

Mr. Margulies had presented a 
resolution for the PDC to consid- 
er, asking that the awards be 
discontinued for a number of rea- 
sons, among them that judging is 
hit-or-miss and packages are se- 
lected for their esthetic appear- 
ance rather than their success in ; 
selling a product. He followed it * 
with a memo to members. Q 


#= Mr. Arens, in his letter to Mr. 
Margulies, said, “The very idea of 
a competition as a means of se- 
lecting the zenith of perfection ap- 
proaches the idealistic. Practical- 
ly, of course, there is no such 
thing as a universal standard of 
what is actually best in any field. 
The package that is best for one 
product, selling in a certain area, 
through a certain type of distribu- 
tion channel, and to a certain 
market, would not do at all for 
another product in the same field.” 

In his letter to Mr. Margulies, 
Mr. Arens pointed out that he was 
first chairman of the first PDC 
competition in 1953, one of the 
initiators of the awards respon- 
sible for the revival of the Irwin 
D. Wolf Award. The Wolf award, 
once handled by the American 
Management Assn., was revived 
by the PDC two years ago. 


# “It is my conviction that an 
awards competition such as ours is 
one vital and effective way of 
pointing up the great contributions 
made by package designers to- 
wards effective marketing,’ he 
wrote to Mr. Margulies. 

“If designers do nothing but 
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family Ciel is bought only by the customers of these 14 top volume chains: SAFEWAY - 
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In Family Circle you're j 
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She's in the market to buy! | 


She has to be to get Family Circle! Family Circle is sold : 
not in the mail but in the markef...not to browsers 


but to buyers! No chance for waste circulation! Every one of 


the 4,000,000 who buys Family Circle is a family purchasing agent, 
an active prospect for appliances, furnishings, drugs, 


apparel—and food. 


She’s in the mood to buy! 


Big families need more of the products you sell. And 

big families read Family Circle! Of the top ten circulation 

‘magazines, Family Circle is: 
First in percent of reader-families with children! 
First in number of childrén per reader-family! 
First in percent of housewife-readers! 

Family Circle helps its readers do the buying for 

14,000,000 family-members |! 

Put your products in the money... Put your advertising 


in Family Circle! 
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Roberts, Johnson to Krupnick 
Roberts, Johnson & Rand, a di- 
vision of International Shoe Co., 
St. Louis, has appointed Krupnick 
& Associates, St. Louis, to handle 
national and trade advertising for 
all its brands—Poll-Parrot, Trim 
Tred, Rand, Randcraft and Star 
Brand shoes. Previous agency was 
Henri, Hurst & McDonald, Chica- 
go. Krupnick formerly handled 
portions of the account over an 
ll-year period prior to 1952. 


American Tobacco 


Says Cancer Scare 
Scares Public Less 


points: 

1. “Favorable indications are ac- 
cumulating that the anti-cigaret 
claims, widely publicized and re- 


[nate challenged the highly pub- 


2. “Independent research scien- | 
tists, formidable in reputation, 


licized claims antagonistic to 


47 


the health question and that it 
seeks an impartial, objective an- 
swer...” 

4. “Sales figures here and abroad 


iterated during the year, are being smoking, pointing out that the suggest that antagonistic charges 


responsibly and 


New York, March 1—American challenged...The public gener- on tobacco are not known...” 


Tobacco Co., whose president, Paul ally is coming to realize that no| 
M. Hahn, first broke the cigaret| real case has been proved against 
industry’s silence on the cancer | tobacco and that the present state 
scare, fired another round last of scientific knowledge on the sub- 
week. Advance excerpts from its! ject of smoking and health does 
annual report made these specific not justify dogmatic conclusion.” 


3. “The scientific community, the 
press and the other media of pub-. 
lic information, as well as people | 
who enjoy smoking, have begun. 
to recognize that the tobacco in-| 
dustry is honest in its approach to, 


pane weer 
. 


er rr 


i: 


WINN & LOVETT - GRAND UNION - BOHACK - RED OWL - ALBERS - DIXIE HOME - WEINGARTEN - BUTT - H.G. HILL 


authoritatively causes of ailments blamed by some against smoking are being viewed 


with increasing 
smokers...” 

Mr. Hahn also pointed out that 
the Tobacco Industry Research 
Committee is making progress, 
that individual company research 
into the nature of tobacco smoke is 
increasing and that there is “no 
longer an unchallenged field for 
dogmatic theories about smoking 
and health.” 


Miller Is Merchandising Head 

John B. Miller, formerly nation- 
al product manager of the shoe 
polish division of Best Foods Inc., 
has been named merchandising 
manager of Mennen Co., Morris- 
town, N. J. AA erred in reporting 


skepticism by 


‘|last week that Leonard V. Colson, 


who is Mennen’s advertising di- 
rector, had been named to this 
position. Mr. Miller will report to 
Mr. Colson. 
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Balloons that Fly, Zoom, Roar, 
Whirl. Balloons that demand — 
and get — full customer atten- 
tion. Balloons that are WANTED 
by every kid in the land! 


Oak’s colorful Action Balloons 
are tops as premiums or give- 
aways. Space for your name or 
ad. Write today for details and 


prices. 


| 
The OAK RUBBER CO 


220 Sycamore © Ravenna, Ohio 


ACTION BALLOONS 


“ 


oeoodcrmok'dg o 


hi OSs @ mK Oc 


oro 


eo a jee ey AY Se eee REE 
5. iF ise Oe a thames Cea eeoais eee Mian og eee cc 
WSS ak a oe Tia ite 2s Sas wicee Bs ed Ret eh: Thal A oe ern wee BSS eee Se Sas eee 
% an is sy meas et eis ee = aed A UROL” dita cede LS fie 2 Yea +S Mh he < — A A an : BP Sed BP Seg eS 
Youre Sees Ait id 19 ik GW SE OD de ARP ne TEES PS: ES Sa hs ePament : cd = are Maser sae ee) OPE reer a yey de ee ee Neh oes fhe sty We cay tare aeoy ae. Lie Se ae Adegie > 
pe teed Te ri ity as ae et ee HH ‘ba Wh BF Bik v ghhnle PT ae Ra: Wag fk § ie ie ct ens beat Fe bis *3 / i, Saath oN pad oe Soe ae i = pres Be has he ede i ee “ r ovat use i’ hed Aes re Rt. SS pana man Ue wet aa ‘ ¥ : 
ae ay See tes trae ER de ey E Eat boa ae E : acu ie . To ne ped) oe is ie 4 AE pige. ee 3 “ iN : Bote : vf ae ite ors % f ‘ s ¥ peat» a ee Weal abe c y ” 5 
ings bette ies Pog Ny SR eee at t vy Tamer ey / et i pe ee AN eas s es 2 f ene se cope ee . é = Ediperda sv gece ae. cir Ps Ses be Bn PESOS eee SES ‘ ‘ 
Ss Way aa be Beit, te BRT sos Ede ri ee eS : A 
3 Petes — ceria, | 
. 8 ; 
. | ee 
| 
| 
, ae La 
3 | 
| | | — ee 
i? { 
aa 
| 
; J 
§ Be ee 
q : ; 
, Pi | 
a . | 
4 « i a sei a is eee Nae Be i. | _ Sar 
‘ — ene OR f ee i ; 
ee i a P — Py 4 a en ai j " 
ae oo ae ee a a f : 
* , cil ———. pe _* ooh — | zs 
‘ ‘ a Pll a ee x, Oe a ee : ig 3 ¥ 
) : —— ee ; ig ie i ee ot 
) es os q ne fs # ‘ . oe - por 4 ee oe | oe a he 
\\ a ' ee, nee . a ee a 
¢ “a é ' oe Bee ae Hig a ce eee ene 
. } ae res a ee ‘ee i iia! Y 
s t : e 4 ; a a & ee ” be i 
LI cae | ae . a oF. - a 2 
a is i a , se hy 
* 1 ve cf ee - a \ y Sie ee 4 5 fo * > e ou ae a 3 | be ; Si 
. 2 ot ae yee — OARS ae. #¢ « ss 
| rr j a . ‘i = be 2 iJ * o*t* @@ - * e/ ee ao . ic, a | , : 
. Bec man 5 ae he tr * eee i .. ee i POE y 
: a age 7 Fi a os ee ®ee/e@ ‘ * oe ae es = ss I 
\\ y aN Nt oes _ es : te ease ee a e & ; as ca 2 i. os ‘ f 
c oe Fife Ae —_ wee ° Po a oe a sa 
M malate «J a if - ray? : De “ *#@e@ees ce « *h Satie mali ee te 
y i, 7 > ‘ -% ee 3 > ra “8 aes me in VaR eee _ te 
: ' - fa i 4 ey ehie®, of. i *@eeee es © © . . * ea cite a a 4 Be h 
4 ” ee 4 aj ee Pi * * ’ ‘¢ ** 4 / €#@80808 * yf * . & Ye oe ‘ oe thy, oe po ™ , F ay) » 
. . 7 So . ||) oe, eee eed PPPS ee. YW a ‘ . 4 By/ U 
, i] aye Cd : * i] Bs ag ee i? . a e a Po a ee . a) . ee a | * e * ne Z * ee eee s | Sé “ A 
¥ ‘ cai a? q a ‘ "4 +, o? e* pee ‘ * ’ - ef bal es, Fe eee if WEL %y . 4 = Py 
— 4 aT AAA o* eet @ ° «ae eee “ 2 iy @, Y / i 
_ a or . fh yf. @ ,* ef a | mes oe eck “a &. & Fy y li 
- ” eae \ Ga ‘. i Fer ge @ & e 0° @ ea m. pJ ge 3 7 y, (4) ~~ ff bt 
" , “2, ee io %y ‘,? ic ys ee * @ eae ee huh ' ws " | 
ne pe es a’, one @ * i. te me." oe ce ee $as ; SF ae, sak a 
i <_ ae — ORR © eeten cs bs . | Ss v4 - L 
¥ ee “Gy j a % x, be ~ iy’ a” i *. ee6e +rae A y/ Ps : 
Sey des Te © * © ome £ 4 eg li 
—_— Pe (aoa “a! ing © © © eo eae . é eee. li 
: 2 Be Mae Oa tara oe ri ™*, a = puss 7 ° eH / ; 4 1 
— ae ee ee SS .a, n * 7 es *e% © @@6 eae y & Y : 
F ee ee fee 0 © © Oi ® tee eo, *% 2 08 .f Ce . ‘lie “ c 
1 La ee , i! 2 » ?*ee bd . - yf ff 
a ee he. - “TR ONO | e ¥ \ 
: tes ee : # . ot ee Me. * ¢@eete 2, VA 4 a. 
cc fe OE Se ies. Be a! i d 
Se ee | oes “ bd 4 sl ae ad 
a: o ® os * . oM be s %~e@ =. . a> "es 4 ‘ : y 
- Be »® . 8 * eu .* : ’ 
} ] e ° + Boece aS on ee - 8s yD x / tl 
| / tg ©, Be o3 hs Stel, 9,%.0o'e % / / 
i : wee cars ’ e * o o's « (os 
} . e*e “ee te Sek i G  Soe e eee ‘9 s\ 
’ j + Segeeees: AOOG i f / h 
; “3 > > 2s * **® os” 
“4; “Ws Hess SR te a e4 cee le 
Righ % ~~ a ns ile: ee 
. “Peseta s . 76 f°. % 4 7 oes ite 4 al 
/ Sains Sas * ‘ef 6 © ee tt . SD Pigg EE gaa aie it i ie at R 
we ye SE * oi. a 6g Pf en a ee ne “sh ees 5 
— eee Bh a Ota, ae ¢. > —" eeeuw es $ > 
, hte e Se — a, ee >» * rae ee rom 2 PA a Bo) 1s 
. Sa a35 ‘ Bon é. 2 rt *j . “fie .* fi A Ng -% xt », ee > : cag ? y g 
. a ay * < ** e 7 - 2a TEED i | 5 
‘Aas NES ." * »: “* -« . Fae O08 » 4 on Tore a / “a G 
‘eg 7 + @e 7% ot I called SSA +e Rake eo, eine A 
{ ee =. ‘es * - *. « & 6 8, %~ ao koe hi Loma Ree Ce 
Pra 3 io? * © "Hs ‘\e ae a oe t* as aa Boe eee ee Se | “is h 
“ ia 2 4 ~ ~ oF « e *,. ~~ " * @e * 3 met Sal es i 
e te 7 “f ie ¢. v’s & LER «: oe e 4e . d 
‘ : fo @ m @5% *_* bd oe 0% tse S10 * * ct. a q 
** 6-7? tae, % a * - of ae bs ® . . 7! oF 458 ert 4 ie k 
, °* iy e+, ihe "; bd e* uy es ? ei) ve ot Oia 
-. , "na ~ s/o it * ag ie ® “ha ort, o © 50 Pe | 
{ “@e BEF pe ard ete be Oe me * ‘5 Oe ”, ee ’ . 
. ait aoe * © ‘ , ets « ' s , A 
Z - 2 ea eest i ’. : Pig " cy ong" ne $ re ® Je ‘> be | 3 Cc 
: -* =~ eee Pee EP ee 14 9, 0.6 95, © le © Ries Soe insite be 
- 7 7? didi *@e ® « e ose ‘ ‘. ra hd es * e * a ee 5 _* * a® s wet _ Ee aa meet” ee 
4% cca PO hOy? at 4A ow Y a, 9" — 0 RO . , 2 See a tl 
cm 2 Seen ft cae res BO AY ey SD Pe Cae Pa if ee N 
‘ Sper’ * cesece (HF ere "es  « e “9s e © “ : o ce 0 ae ae : pases) 
f oe ;* o* tg? ‘ e«* * Re @ | * e* egg een : 
{ ee ° * ee . + e * : # 
~@ e eee, * a © So ,% © ‘# e * e* ® 47 e* o* 7 ee. } oe tee i | 
‘ Peeeae Te : Supste +. eee 7s @ o* e rs) ud : s | 
*O8es er%e 4 48 ot,» '¢ ‘@* @. 9 Tape 81. e 
' **eene * a: fe 9 & * * e* s e % e* 6k” i | 
“@#s * e*eee* - “a os %5 ». P= e @ ee * ‘ s. p A +? i sy 
: Pee, eone-= 2 @® ye 7 mio = yp ® e * oe? * ee. : s e ~ 
’ oS es 4 ae v3 en LR e Mis. ia © *. e @ % Pere . ; 
r ¢@evr Ges o- we e Pine ' BAS DR % a bd ee uf > Ie ex9 '*. 
oy - “4 *ee#ee#s# P ad ee ye eg he ps a i: rs. = . s ae e ’ Ser 7 e . ® : 
{ e . @eeese a aS i By -_ * a . ee © o tti . 
eee © °*¢ “a “7 . A : te ' . : e 
«® P ef ae F Pez nner nn. . e @ ® sits . 
ae e of e@eeeee os A 2 ‘ [ae ee ¢* eo ' : 
¢ «? 24 ,e 4% ae acon — AR . _— ‘ Pog + e? es ef : es ‘ 
£ # , : aes es. ’ * » 6 
| | j ?- ef wr. le * i: rie Sar uff 4 : we ‘ r 
ae yea 4 “ : SS a i a 
| 2: (fe alll Ea ge 1S Pe ee 7 ag o8 t 
- : Ey re in a nh; 
} _ e — | so : get, 4 ms x . - s iP | s 
ij * i a Ae he Ae Ee taht oa a ; ae 
a je Eos _ RE BE Bes ; eg! ee i , ¢ : 
b > f) e& *° e q bie ‘i x ME gia ) — F . ae 
> =H ™ a ie hae 8 i Fi 
a it of ‘ er peat iis o\ 5 ie 4 © A . : 5 
g. ‘hee “Sg est a > eg ; ; | 
| Po y: fe : * a ae ig em» | 
a Zf F mai & << Cigale pee ve ay } 
44 ‘ “ # Fd eo MTD ee. cS a ceet BO * : dex | 
Je oh. Fad tn yg Pee i eae 6 Zz 
‘ 7 —— , at Et - ae CE Re ee é : m 2%, . a a 
| td oe e ee ae oo eee. ee ee i oh PR ae ; | OAK-#YTEX TOY BALLOONS 
—_ . bes i : sg ‘ ipa 8 % is ie ee fee SE PERG 7 
: ae ‘ Cs a - «) 
a Re Rs a a 
- 
wae r 
' ae ie er 
| | - ~ | P int x ? 2S . 
q , . a . » WoT a “£ ae eg 4 bn fae wis : : ; e : oly - AE os a Ce eee a tice eae 
«oe A : P ste vie? ee Bde: ‘ oe wey aie eres err a ay a : Bes PRP ga ey Ser he PS es eke Oy § pe ER ce ptugahe SS PR ee eae 2 Sage pee 
Hi) OE, 1 OS Sait PER 5 i 8 aes So be z ; BASS Gs dete ee Guede ELE EL LOE er SEE A dep h PIMA iG aL ew ean < ig ce tt Se ee ea rend RF ea tahcheen tai See ee Peg ate - 
fee res ‘Mh o8 2 é To ang let ete OS Rae a A eee ee ake mee e neg th ig gonng Sa PS ee ent Pek She eS Pe Bet poo: Bo ae hint eal a Pe ee oe ee NR ee pha a 
Ne hee 5 Aang FG 8 Cah be Fegan Pe eal, pee Oe oe P ret Bs ae A sna ay COR & Eales eet o- zie. se ay ees, mgs en ips ah 3 ial sneer ser = te Ne A RO lla ct Ee Se ET 3° me” yee 
eee aes pte eh. S a Ai es eee Ip nA eine ae. tee a Be p= hae SES ot ea TecKey RS = Rte Rae yee mietr, “ a : 2 tee «SE eee iene SE Stee Ws ar ree 
a NB EES Sg na Get Wino ME cay 28 Bee bee gies Oe oe Fitness ts 


An unjustified copy switch is 
“the greatest crime in the busi- 
ness.” 


Adolph J. (for James) Toigo is 
one of the few major agency 
presidents who came to the presi- 
dent’s chair by the research route. 
He is also certainly one of the few 
who was ever a football coach, 
and probably the only one who 
ever saw the inside of a coal mine 
as anything but a tourist. 

In 1929, Adolph Toigo was grad- 
uated from the University of Chi- 
cago. For two years preceding, he 
had been a_watch-charm-size 
guard (144 Ibs.) on Maroon 
elevens, back in the days when 
Amos Alonzo Stagg was turning 
out great teams on the Midway. 
But long before he was either a 
college graduate or a football star, 
Dolph had learned the value of 
education—the hard way. 

He was one of five children in a 
coal mining town in _ southern 
Illinois—Benld, about 50 miles 
from Springfield. When he was 14, 
his father—a Venetian immigrant 
—became ill; Dolph left school 
and went to work in the mines. 
He worked there for two years. 


® Then he went back to high 
school, but he worked in the mines 
at night—and averaged $2,500 a 
year for his stretch underground. 
It was important money to the 
family, and it was important time 
to him; he crammed four years of 
high school into three years of 
study. Then he headed for the 
University of Chicago. 

After graduation, Dolph was a 
line coach for Stagg. He also held 
another fulltime job, with John H. 
Dunham, a Chicago agency. He 
liked the agency business, and he 
liked facts and figures and the 
challenge of analyzing a market. 

In 1936 he came east, as man- 
ager of Benton & Bowles’ research 
department. He arrived in the last 
year of William Benton’s tenure; 
the agency was in the process of 
swinging over into the pattern it 
has maintained since Mr. Benton 
left. B&B had divided the Gener- 
al Foods account with Young & 
Rubicam, an arrangement which 
is still in force. Y&R was making 
great strides in research under Dr. 
George Gallup. Benton & Bowles 
had to keep pace; Dolph had a big 
department and a rush of work to 
keep him occupied. 


® In 1940, he moved to Geyer, 
Cornell & Newell, as it was then 
called, as research director. It was 
there he met the late H. W. (Hike) 
Newell, who was to play a key 


“I take half the credit and none of 


the blame.” 


Tuh-weeg-oh. 


part in the formation of the 
agency Mr. Toigo now heads. 

In 1943 he left Geyer to join 
William Esty Co. as v.p. and re- 
search director. Over the years 
he took on some additional duties 
—chairman of the plans board and 
supervisor of Esty’s Colgate busi- 
ness. 


made arrangements which changed 


Newell, and he came into the new 
combination as executive v.p. and 
general manager. When Hike 
Newell died late last year, Dolph 
Toigo, 49, took over as president 
of the $33,000,000 agency. 

Dolph is square-set, soft-spoken, 
and still deeply concerned with 
facts and figures. In conversation 
he hammers at percentage of mar- 
ket, distribution, cost and product 
curves. 

“There’s nothing mysterious in 
this business,” he says on occasion, 
“except some of the people in it.” 
He thinks agencies will become 
more and more responsible for 
sales; therefore agencies must take 
more interest in all the elements 
of sales—product, distribution, 
merchandising, advertising. Basi- 
cally, he argues, the whole prob- 


“There’s nothing mysterious about 
this business—except some of the 
people in it.” 


lem is relating the product to the 
consumer and making him want 
it. 


= “The problem with agencies is 
that they may sit in tall buildings 
and talk about everything except 
the subject at hand,” Mr. Toigo 
said. “This is so, because they 
don’t have the feeling of the con- 
sumer or of the product. So they 
get into techniques, and esthetic 


«|concepts and all the rest of it...” 


Not unnaturally, he believes in 
research—research before a prod- 


‘j}uct comes to market, research in 


test marketing stages and research 
afterward (particularly before a 
copy theme is changed). 


“We've taken products from 


theories to $60,000,000 businesses,” 


ihe says earnestly. “We aim for a 
‘formula applicable to national 
business, to remove the gamble.” 
Part of the way the gamble is re- 
imoved is—again—research, and 
not necessarily the client’s re- 
search. “We've spent $3,000,000 of 
our own money in the last ten 
years on private research.” 


- 


® In 1952, in company with H. W. “ 
Newell and Philip W. Lennen, he|} 


Lennen & Mitchell into Lennen & ) 


The Boys from Benld 


A lot is said about Ivy League influence in the advertising agency business. 
No doubt there is a lot, most of it good. But two men who grew up in a coal 
mining town in southern Illinois are currently holding top positions in New 
York agencies—agencies which produce some of the most sophisticated, per- 
suasive and charming of today’s advertising. The two Toigos have voices 
which are close to indistinguishable on the telephone; both went to the Uni- 
versity of Chicago; both adopted the pathway of research in their climb to 
agency prominence. The name, in case you've wondered, is pronounced 


RR 
oman 


’ 


” Pte | 
MND 
“We’ve spent $3,000,000 of our own 


money on research in the last ten 
years.” 


The L&N president firmly be- 
lieves that a relationship is built 
between the product and the con- 
sumer by the copy story. He re- 
sists changing a copy story unless 
a new one is demonstrably better. 
Arousing a conflict in the con- 
sumer’s mind by a copy switch is 
nonsense, he says—‘“‘This is the 
greatest crime in the business.” 


® He then cites, from experience, 
a company which has used a single 
copy theme for ten years. Each 
year new campaigns have been 
prepared and tested. But none did 
as well as the old theme, and the 
client and agency have wisely left 
it alone. 

As for the impact of research on 
creative people, Toigo argues that 
a creative man needs to know two 
things: (1) what can be said to 
the consumer to make him want 
to buy, and (2) methods of saying 
it. 

“How can he concentrate on the 
second,” Dolph asks, “unless he 
knows the first? When you know 
what needs to be said, then you 
can register your story—by dram- 
atizing it, or by the number of 
times you tell it to the consumer.” 

That’s what the creative prob- 
lem boils down to, in Dolph’s 
opinion, and he mixed a neat met- 
aphor in summing up: “Once 
you’ve got ’em grooved, you just 
let ’em cook.” 

He lives in Forest Hills, Long 
Island, with his wife, Lucy, whom 
he married when they were 
juniors at the University of Chi- 
cago. They have two sons; one was 
graduated last year from the Uni- 
versity of Chicago and is now 
awaiting military service. The 
other is a junior at the University 
of Pennsylvania. 


® Not long ago, an agency friend 
spotted Toigo on the Forest Hills 
station platform and ribbed him 
gently about looking so fresh and 
fit after taking over as Lennen & 
Newell’s president. 

“The answer is a _ formula,” 
Dolph told him with a quick grin. 
“T take half the credit and none of 
the blame.” 


(Photographs [except lower right] 
for Advertising Age by David 
Schonbrunn, Schonbrunn & Ives, 
New York.) 


.| Speaks 


_|the University 


Adolph].Toigo ... You Ought to Know . - -John Toigo 


John Toigo is a silver-haired, 
gentle-voiced man of 55, who 
in gravely professorial 
/tones about advertising and how to 
|approach it. Educated in history 
‘and physics, he once spent a year 
trying to be.a writer. For most of 
his life he has been a_ topnotch 
creative man—principally for ad- 
vertising agencies. He is now exec. 
v.p. and one of the names on the 
door of Biow-Beirn-Toigo. 

John was really the first of the 
advertising Toigos. When he left 
Benld, Ill., and went through 
of Chicago, he 
blazed a trail. “When word got 
|back to the coal mines that I was 
making $45 a week in Chicago, the 
\trek started.” The trekkers con- 
sisted of four cousins, all of whom 
\lived in John’s house in Chicago 


| : . 
juated from the university, 


Arts. 


Jerry Toigo, who after a hitch 
|with Colgate-Palmolive and Coca- 
Cola is now a Pepsi-Cola bottler 
in Joliet, Ill. (‘‘best merchandiser 
of us all”); Romolo Rigotti, art di- 
rector for MacFarland-Aveyard, 
and John Rigotti, research super- 
visor with Foote, Cone & Belding, 
Chicago. 


= “We all have the same view- 
point,” John Toigo said, sizing up 
the family—‘“all skeptical and an- 


“The only thing that moves people 
to buy is an idea...” 


alytical. You get that in a foreign- 
born home; it comes from living 
in two cultures at once. What’s 
true at home doesn’t make sense 
in school, and vice versa. You learn 
that truth is relative and depends 
on the viewpoint.” 


business, and only after he spent 
a year in the Dunes at the end of 
Lake Michigan, trying to be a 
writer. Summary of trial: “I could 
write—I just had nothing to say.” 

And he was hired in time by 
John H. Dunham. For Mr. Dun- 
ham, young John did his first re- 
search job, an inquiry into the 
customers, dealers and wholesal- 
ers of Fansteel metallurgical 
products. It was undertaken, in 
1921, at the suggestion of Fan- 
steel’s advertising manager Ron- 
ald Webster, 
Kitchell Webster, the novelist. 
Ronald Webster suggested they 
cure their common ignorance of 


/at one time or another; three grad- | 
the | 
fourth from the Academy of Fine | 


They included Adolph Toigo; | 


brother of Henry | 


“TU buy the survey—but in the 
end I’ll make a lot of calls.” 


advertising by “getting up a ques- 
jtionnaire and calling on people 
and dealers.” Later, he did a simi- 
‘lar job for Pennzoil. From it came 
a copy theme for the trade: “Keep 
Your Customers to Yourself with 
‘Pennzoil or Sell Something Else 
and Share Them with Every- 
| body.” 


|@ The latter was important for a 
number of reasons. First, he called 
in his younger cousin, Adolph, to 
help him—thus starting him in the 
business. Second, it saved the ac- 
count for Dunham, who had very 


“The 
found in a phrase than ina graph.” 


key...is more frequently 


nearly lost it. Third, it let Toigo, 
batting the breeze with users in 
the hinterlands, hear the advertis- 
ing claims played back to him re- 
peatedly. Fourth, it convinced him 
of the importance of a happy wed- 
ding of research and creative ef- 
fort. 

He was never to lose that view- 
point. He believes in research— 
usually with the copywriter in 
charge. “More important than the 
number of calls,” he once said, “is 
the ability to recognize vital in- 
formation when you come across 
it...The key to a piece of mer- 
chandise is more frequently found 
in a phrase than it is in a graph.” 
Twenty years after he wrote these 
words—as part of a 25-page letter 
of application to J. Stirling Getch- 
ell—he still declares “there is no 
research or analysis equal to that 
of interviews, with consumer and 
trade, by the copywriter.” 


® Research—walking and talking 
with the men who sell the product, 


(Continued on Page 120) 


Despite this, John backed into! @ : 


“I’m a copywriter at heart.” 
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Cue for a New Industry 


The discovery of celluloid in 1869 as a substitute for ivory billiard 
balls led to the establishment of today’s giant plastics industry. 

Makers of plastics have also discovered that Business Week is the 
ideal medium for marketing their products. And at less cost, because 
Business Week is read by a concentrated audience of buyers — 
management men who make or influence purchasing decisions for 
their firms. The fact that Business Week carries more pages of plastics 
advertising than any other magazine in its field is evidence of its 
selling power. These advertisers know... 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


These Plastics Advertisers Are Reaching Many of Their 
Major Markets Through Business Week 


Allied Chemical & Dye Corp. Goodyear Tire & Rubber Co. 
(Barrett Div.) (Goodyear Chemical Div.) 
American Cyanamid Co. Hercules Powder Co. 
American Insulator Corp. of Delaware Hollingshead, R. M., Corp. 
American Viscose Corp. Koppers Co., Inc. 
(Sylvania Div.) Monsanto Chemical Co. 
Anchor Plastics Co. (Plastics Div.) 
Borden Co. National Starch Products, Inc. 
Celanese Corp. of America O'Sullivan Rubber Corp. 
Dewey & Almy Chemical Co. Raybestos-Manhattan, Inc. 
Dow Chemical Co. 


Rayonier, Inc. 


Dow Corning Corp. , Reichhold Chemicals, Inc. 
duPont de Nemours, E.1.,& Co., Inc, Resolite Corp. 


Durez Plastics & Chemicals, Inc. Satan teen Gn. 
Eastman Kodak Co. Guat C 
(Eastman Chemical Products, Inc.) ynthane Corp. 


(Kodapak Sheet) Taylor Fibre Co. 
Firestone Tire & Rubber Co. U. S. Rubber Co. 

(Firestone Plastics Co.) U. S. Stoneware Co. 
General American Transportation Corp. Union Carbide & Carbon Corp. 
General Electric Co. (Bakelite Co.) 

(Chemical Div.) Westinghouse Electric Corp. 
Goodrich, B. F., Co. (Micarta Plastics) 


Source: Publishers Information Bureau Analysis, 1954 
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South Benders deposited more money in their banks in 
1954 than in any other year! And they bought more 
U.S. Saving Bonds than in the previous year. People 
in South Bend have more money to spend than ever! 
You reach them all with only one newspaper—the 
South Bend Tribune. Write for free market data book, 
“Test Town, U.S.A. 


A pe Rips 


Franklin D. Schurz — Editor and Publisher 
STORY, BROOKS & FINLEY, INC. 


Putman Industrial Ad 


TALK ABOUT MONEY IN THE BANK! ‘Award Competition Opens 


1954 Bank Deposits in South Bend 


The annual Putman Award 
competition for outstanding cam- 
paigns sponsored by the National 
Industrial Advertisers Assn. is 
now open to all people “actively 
engaged in advertising work with 
a company selling its products or 
services to industry.” Three cash 
prizes, amounting to $2,500, $1,500 
and $1,000, will be awarded. Full 
information about the competition 
may be obtained from Putman 
Publishing Co., 111 E. Delaware 
Pl., Chicago. 

Putman has established a library 
‘of the documents of the 197 entries 


Hit All Time High! 


years. The library is open to the 
public. 


Federated Tops Half-Billion 
| Federated Department Stores 
The South Bend, Ind. Market: |In¢c-, New York, reports that its 
7 Counties, 1/2 Million People bw retail sales for the year ending | 
Jan. 31, 1955, were slightly more 
* NATIONAL REPRESENTATIVES bre $500,000,000, an increase of 
4.5% over the previous fiscal year. 


for the Putman Award in recent. 


LAND .. 


Well, take a good look at the forest, pal . 
you'll see that the pAILY NEws is the only daily in 
Philadelphia that’s growing. 


CAN 
YOU 
SEE 


Maybe camouflage trees are obscuring your view 
of our forest. Perhaps our esteemed contemporaries 
(with hammer-and-tongs advertising) have planted 
the impression that there are only two papers 
blooming in Philadelphia. 


..and 


Circulation is climbing, while the other dailies 
lose, because more and more Philadelphians are 
reaching out for the paper that gives them MORE. 


Advertising is at an all-time high because alert 
agencies and advertisers are discovering DAILY NEWS- 
. a Magic Market of over 185,000 work- 


THE 


NEW YORK: William A. Maher 
415 Lexington Ave., Murray Hill 2-9197 


FOREST 
IN 


PHILADELPHIA? 


CHICAGO: J. J. Twomey 
333 N. Michigan Ave., Andover 3-5270 


ing families (many with two and three weekly 


pay checks) ... blanketed only by the DAILY NEws. 


And get a load of this. The retailer knows his 
way around his own back yard. That’s why . 
when it comes to groceries . . . the PHILADELPHIA 
DAILY NEWS almost alone carries advertising of 
UNITY-FRANKFORD (2017 stores), QUAKER (1034 
stores), RICHMOND (739 stores). The five super- 
market chains also lean heavily on our bright 


tabloid because it pays off at the cash register! 
Remember: in Philadelphia, only one paper is 
growing. Hitch your wagon to a rising star! 


PHILADELPHIA 


DAILYJANEWS 


DETROIT: Charles J. Sheppard 
1061 Penobscot Bldg., Woodward 2-3080 


Advertising Age, March 7, 1955 


TV Supplants 
Outdoor in Push 
for Centennial Mix 


SEATTLE, March 1—An intensive 
eight-week campaign built around 
the theme, “It’s good to eat, easy 
to make,” has been launched in 
the Pacific Northwest for Centen- 
nial pancake and waffle mix. 

The Centennial promotion 
| breaks from the pattern set by 
Centennial Flouring Mills Co. a 
| year ago in that it is concentrated 
|into a shorter period and uses 
television in place of outdoor. 

Television spots show a 10-year- 
old girl helping select Centennial 
in a supermarket and then mixing, 
frying, and serving pancakes. 

Newspaper advertising follows 
the same pattern, presenting a 
‘strip of four to five pictures in 
film style. (The girl in the ads is 
the daughter of Floyd Flint, an ac- 
count executive at Cole & Weber, 
| Seattle, the Centennial agency.) A 
' second color, red, is used to em- 
phasize the film-strip technique. 

Tied in with the promotion is 
the introduction of a 214-lb. pack- 
age to provide a smaller size than 
has previously been available; 
Centennial has packaged in four 
and 10-lb. units. The smaller 
package uses a newly designed 
cellophane overwrap with zipper 
top. 


® As an aid to broadening distri- 
bution, each package held a paring 
knife, promoted in the current 
campaign. Packages containing the 
premium were made available to 
the trade early in January. By late 
February the offer was with- 
drawn; the supply of knives was 
exhausted, AA was informed. 

The Centennial pancake and 
waffle mix promotion is on a 
weekly schedule in the following 
dailies: Capital Journal, Salem, 
Ore.; Eugene Register-Guard; 
Missoulian and Sentinel, Missoula, 
Mont.; Portland Oregonian; Seat- 
tle Times; Spokane Chronicle and 
Spokesman-Review; Statesman, 
Salem, Ore.; Tacoma News-Trib- 
une; Tri-City Herald, Pasco-Ken- 
newick-Richland; Wenatchee 
World and Yakima Herald & Re- 


| public. 
Television outlets used are 
KING-TV, Seattle; KIMA-TV, 


Yakima; KXLY-TV, Spokane; and 
'KVAL-TV, Eugene, Ore. 

| Radio stations employed are 
|KPTV, Portland; KPQ, Wenat- 
chee; KWIE, Kennewick; KSLM, 
' Salem, and KXLL, Missoula. 

| Merchandising to the trade 
notes that there are “no coupons” 
in the paring knife promotion. 


Four Industries Stage 
Tuna Macaroni Drive 

Four industries have joined the 
Can Manufacturers Institute, New 
York, to launch a_ two-month, 
$500,000 drive for Tuna Macaroni 
Bake, a one-dish dinner timed for 
Lent. 

Jones & Laughlin Steel Corp. 
will open the campaign with a 
four-color page in the March 26 
issue of The Saturday Evening 
Post. Pet Milk Co., St. Louis, Tuna 
Research Foundation and 13 mac- 
aroni companies will tie in with 
newspaper, radio and tv for the 
campaign. 


Ads with Tickets Used to 
Draw Visitors to Show 

An ad, featuring a ticket of ad- 
mission to the 6th National Ma- 
terials Handling Exposition, will 
be used to promote the show 
which is scheduled for May 16 to 
20 in Chicago’s International Am- 
phitheatre. 

The ads will run in three issues 
each of Modern Materials Hand- 
ling and Flow, and in one issue of 
Distribution Age, Mill & Factory, 


and Factory Management & Main- 
tenance. 
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RICHARD H. KOEHLER has been named 
director of advertising and pub- 
licity of Westinghouse Air Brake 
Co., Pittsburgh, effective April 1. 
Moving up from ad and sales pro- 
motion manager of the company’s 


Le Roi division, Milwaukee, he 
succeeds Joe H. Serkowich, who 
resigned to join Aubrey, Finlay, 
‘Marley & Hodgson (AA, Feb. 28). 


N. Y. NAACP Boycott 
Protests Absence of 
Negroes in Radio-TV 


New YorK, March 1—The ef- 
fectiveness of Saturday night’s 
two-hour boycott of radio and tv 
by Negro groups will be evaluated 
at a meeting to be held here this 
week at the local branch of the 
National Assn. for the Advance- 
ment of Colored People. 

The committee, which is headed 
by Odell Clarke, v.p. of the local 
chapter, also will plan its future 
strategy in the fight to get more 
jobs for Negroes in radio and tele- 
vision. The campaign is expected 
to include more demonstrations 
designed to attract the attention of 
broadcasters and the public. 

Mr. Clarke said the organization 
called the 8:30-10:30 p.m. boycott 
by televiewers to impress net- 
works, stations and the public with 
its charge that Negroes are “al- 
most totally excluded from em- 
ployment in the radio and televi- 
sion industry.” Leaflets asking 
support for the protest move are 
being distributed this week to 
church and civic groups. 

Representatives of the commit- 
tee met with ABC and NBC of- 
ficials, but the boycott was sched- 
uled when Mr. Clarke’s group felt 
it was getting little except “sym- 
pathy.” Mr. Clarke said he refused 
to meet with CBS when that net- 
work said it wanted to talk to him 
alone rather than with the com- 
mittee. 


= The committee’s aim is to obtain 
“full integration” for Negro per- 
formers, technicians, etc. 

Mr. Clarke said he personally is 
not interested in more all-Negro 
shows. “I think they are as un- 
American as all-white shows,” he 
said. “When they fit a role, we 
want Negroes integrated into a 
program. 

“There are not many places you 
can go without seeing a Negro. In 
the subway, there are Negro riders. 


}|}paign—its first 


Hotpoint Launches 
Home Laundry 

Drive in ‘Life’ 

CuHicaco, March 1—The home 
laundry division of Hotpoint Co. 
launched its largest spring cam- 
“real” ad cam- 


paign since its marketing depart- 
ment was reorganized last spring 


in the Feb. 28 Life. 

This ad will be followed by ads 
in March issues of Better Homes 
& Gardens, Good Housekeeping, 
McCall’s and Parents’ Magazine 
and in April issues of American 
Home, Household, Progressive 
Farmer, Successful Farming and 
Sunset Magazine. 

Newspaper advertising in 100 
key markets will run during this 
three-month period and_ ads, 


—with a four-color center spread 


which will include dealer listings, 


(will run a minimum of 1,000 lines 
each, Hotpoint says. 

Maxon Inc. places Hotpoint’s 
national magazine advertising. 


Dri-Mist Deodorant to Bow 
Dri-Mist, a new $1 deodorant, 
will be introduced early in March 
‘by Lee Ltd., New York, in New 
York, Chicago and Los Angeles. 
The product sprays a fine mist that 
dries on contact and will be pro- 
moted under the theme, “Sprays 


Sh ie Een 
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on dry ... keeps you dry,” through 
newspaper ads, tv spots and maga- 
zines. Milton Weinberg Advertising 
Co., Beverly Hills, is the agency. 


If All Specialists 


e ge e @ 
specialized in same things 
they would form a robot-like profes- 
sion ... very dull and uninteresting. 
Maybe it'll pay you to look into this 
JAY P. and learn why we enjoy our work. 


WALK advertising typography 
Telephone MO 4-6134 @ 11 E.Hubbard, Chicago 11 
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There are bus drivers, etc. But x / 
from watching the screens of tele- s/ 
vision—including the crowd scenes " 
—you’d never think there was a . RK ‘ ‘ 
Negro living in the world.” reed: — vK 
This natural “integration” is a = KKK XK AU ea 
first step. Mr. Clarke thinks there ae % RK KKK KKK SOO OR 
wy 
are Negro performers whose tal- yyy KK KKK KK KA OL KIM 
a 2 AG xx y 
ents warrant their heading tv “ yy xX xX KKK HX LOWER * 
shows of their own—not shows FOUR LYN XXII RK A A AA OK NZ 
d casts Bs Whe XML KKK RK KK KKK KKK A - 
een Sree ae ANC KIO HRI KK KIRK MRK KKK X xx 
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Kenwood Mills, Cavendish, Vt., MK KKK KK KKK KAY KY KER KK KK WOK KKK 
and Rensselaer, N. Y., has named 
J. M. Mathes Inc., New York, to 
handle national, trade and con-— 
tract department advertising for 
Kenwood blankets. Abbott Kim-_| 
ball Co., New York, is the pre- 
vious agency. 
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llas’ Business 
is BIGGER 


than Dallas! 


Tallest building in 45 states is the new Republic National Bank 
Building. Only seven cities in the U S$. have banks with higher 
capital account rankings than Dallas’ two largest banks. 


»»»OR DALLAS COUNTY...OR DALLAS' C&RTZ 


Dallas is the financial center of the Southwest. Its banking 
business is bigger than that of Houston, New Orleans, or the total 
of Memphis, Fort Worth and Oklahoma City. Dallas’ more than 
$2,000,000,000 deposits average $11,423 per family — 82.9% more 
than per family buying income. Dallas’ banking business is bigger 
than Dallas, Dallas County or anything less than the 72-county 
Dallas Market simply because people from this larger area must 
and do come to Dallas for their big bank requirements. 


Dallas business owes its extra bigness to the North Texans from 
outside Dallas and Dallas County who come to Dallas to buy, to 
sell, to borrow, to invest ... who depend upon Dallas for the many 
advantages of a metropolitan city. Naturally they subscribe to The 
Dallas News to keep up with their Dallas interests. 


Only in The Dallas News can your advertising realize the 
fullness of the Dallas Market — because ONLY THE DALLAS 
NEWS COVERS THE DALLAS MARKET! 


% OF SALES TO 

NEARLY 40% OF DALLAS SALES TYPE OF STORE - on te 
FOUND ATTRIBUTABLE TO NON- GENERAL MDSE 64.6% 
RESIDENTS by Sales Management's FURN., HSLD., RADIO 415% 
Research Director, Dr. Jay M. Gould, AUTOMOTIVE 37.5% 
employing Sales Management's Retail DRUG 37.2% 
Concentration Formula: FOOD 14.7% 
TOTAL RETAIL SALES 38.5% 


Ghe Dallas Morning News 


CRESMER & WOODWARD, INC. 
New York * Chicago * Los Angeles * Detroit * Atlanta * San Francisco 


* National Representatives 


ONLY The Dallas News COVERS the Dallas Market 


More peopie BUY The News...more people READ The News... 


more people are INFLUENCED by The News than any other North Texas Newspaper! 
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Guild Films Head 
Hits Price Cutting 
in TV Film Business 


New York, March 1—Price, a 
provocative word in the tv film 
business, last week came under the 
scrutiny of Reub Kaufman, presi- 
dent of Guild Films, who said: 

1. Advertising agencies were 
“the first to beat down prices.” 

2. TV stations “delight in beat- 
ing down prices.” 

3. Tv film producers and dis- 
tributors who cut prices will soon 
be out of business. 

While ad agencies are begin- 
ning to realize their future lies 
with tv films, Mr. Kaufman told 
the National Television Film 
Council, “they must also get over 
some very bad habits. They say 
‘give us quality,’ but they are the 
first to beat down prices. They 
say, ‘be daring,’ but they are the 
first to fear recommending any- 
thing new to their clients. They 
rely on the tried and true because 
they are reluctant to dare.” 


® The agencies, moreover, “over- 
emphasize ratings and overlook 
impact.” If they were a little dar- 
ing, he continued, they might 
make mistakes, but they might 
also uncover a Liberace or a 
“Dragnet,” a “Medic” or a “Con- 
fidential File.” 

As for tv stations, their “exis- 
tence lies in the direction of film” 
because that’s where profits and 
flexible entertainment programs 
are. But the stations, said Mr. 
Kaufman, “must take an intelli- 
gent attitude toward the produc- 
ers and distributors of film.” 
They “should stop taking such 
delight in beating down prices; 
they will gain nothing by driving 
producers into bankruptcy.” 


® Warning producers and dis- 
tributors to cease price-cutting, 
he said he had just learned with 
“utter amazement” that one big 
packager is getting stations to buy 
packages on five-year deals. “It 
is incomprehensible that an organ- 
ization would attempt to strangle 
the flexibility of a customer for so 
long a period in an industry where 
we don’t know what will happen 
tomorrow” in the way of new pro- 
grams and other advances. 

He called for producers and 
distributors to “unite on basic 
principles and standards of opera- 
tion” and hoped such a union 
would develop soon. Before long, 
he added, there will be greater 
cooperation among agencies, tv 
stations and producers and dis- 


CoNSOLIDATED 


TAKES THE PULSE of the 
nation’s news. The beat means 
little—the count means much! 
...We read practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 
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tributors. 

John J. Schneider, account ex- 
ecutive with Biow-Beirn-Toigo, 
was installed as president of the 
tv film council. 


Copenhagen Snuff in Drive 
United States Tobacco Co. will 
make extensive use of outdoor ad- 
vertising in 1955 with 12,000 loca- 
tions in 650 market areas for its 
Copenhagen snuff. While this is 
the 11th consecutive year that the 
company has used 24-sheet posters 


‘for this product, it is the first time 


it has attained national coverage. 
Kudner Agency has the account. 


CBS Names Frank Samuels 
Manager of WSTV-TV 

Frank F. Samuels Jr., manager 
of Pacific Coast network sales for 
CBS Television, has been named 
general manager designate of 
WSTY-TV, Steubenville, O. His 
appointment will take effect if the 
FCC approves the CBS purchase 
of WSTV-TV and the transfer of 


the transmitter site from Steuben- 
ville to a point near Pittsburgh. 
However, he has already started 
work in connection with CBS’ 
proposed operation of the station. 


Angelus Joins General Mills 

Robert I. Angelus, formerly with 
Dowd, Redfield & Johnstone, has 
been appointed manager of mer- 
chandising and advertising for the 
O-Cel-O division of General Mills 
Inc., manufacturer of household 
sponges. 


Advertising Age, March 7, 1955 


Refined Sugars Names Tichio 

Robert J. Tichio, formerly edi- 
tor of International Confectioner, 
has been appointed advertising 
manager of Refined Syrups and 
Sugars Inc., Yonkers, N. Y., sugar 
refiner. 


Woog Joins Amos Parrish 

David H. Woog, formerly with 
Booz, Allen & Hamilton, has joined 
Amos Parrish & Co., New York, as 
a specialist in branch store surveys 
and merchandising counsel. 


to sell anything in Memphis and the Mid-South 
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Philip Morris Will 
Market Cigarets in 
Philippine Islands 


New York, March 1—Philip 
Morris & Co. has announced it 
is expanding its market into the 
Philippine Islands. Arrangements 
have been made with LaSuerte 
Cigar & Cigarette Factory, Pasay 
City, Philippine Islands, to manu- 
facture and market Philip Morris 


Ta be 

Si 
% 
5 


‘cigarets there. 


Retail price will be less than one 
peso, or 50¢ in U. S. currency. 


= The company called the move 
another step forward in expanding 
its international trade. Last March, 
the cigaret maker formed Philip 
Morris (Australia) Ltd., as a pub- 
lic company with stock held by 
the Australian public and by the 
parent company. A plant has been 
built in Moorabbin and cigaret 
manufacture has begun. 


Red & White Corp. 
Regroups for New 
Advertising Plan 


Cuicaco, March 2—Red & White 
Corp., voluntary national food 
chain, is regrouping its member 
stores in order to do a more com- 
prehensive advertising job. 

Previously all stores, regardless 
of size, were running the same 
sales offers and using the same ad 


materials. This meant that the 


larger stores couldn’t take full ad- | 
and | 


‘vantage of their volume 
‘smaller stores were often pro- 
hibited from participating. 

Under the new plan, there will 
be three categories of stores. The 
first group, the Super Duper 
stores, will require a minimum an- 
nual volume of $500,000 and a 
minimum of 7,500 sq. ft. of space. 

The second group, retaining the 
Red & White name, will be $250,- 
000 annual volume stores with. at 


HIGHWAY: 


BUS LINES: 


“Transportation facilities were a major reason for locating 
the new twenty million dollar Grace Chemical Company an- 
hydrous ammonia-urea plant in the Memphis area.” 


J. PETER GRACE 
President, W. R. Grace & Co. 


9 trunk lines with 17 radiating rail lines furnish competitive service 


to all principal cities and markets of the United States. 


88 motor freight lines link Memphis to the markets of America. 


Old Man River and his tributaries carry Memphis freight to the 


ports of the seven seas. 


8 airlines furnish passenger and express service from Memphis 


over |6 radiating lines. You can fly from Memphis to anywhere! 


5 Federal highways cross the Mississippi at Memphis and 13 Fed- 


eral highways enter Memphis. 


8 bus lines serve Memphis and connect Memphis with the world. 


Hub of a great and growing Empire, Memphis offers to industry 


unexcelled facilities for getting anything or anyone anywhere. 


That's important when sites for new plants are being considered 


around directors tables. 


Two Dailies and the South’s Greatest Sunday Newspaper 


OMMERCIAL \ f= MEMPHIS Pars: Somme 


SCRIPPS-HOWARD NEWSPAPERS | 
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least 5,000 sq. ft. 

The last group, the Lucky Dol- 
lar stores, will be required to show 
an annual volume of $100.000. 

The plan will permit the larger 
stores in a particular region to 
make sale offers and run cooper- 
ative ads which would be prohibi- 
tive for the small stores in the 
same region, Red & White says. 
The other two groups will be able 
to advertise at their own level. 


Airline Contest Winner 
Goes Around the World 


Northwest Orient Airlines, St. 
Paul, Minn., has taken page ads in 
newspapers in New York, Wash- 
ington, Detroit, Milwaukee, Chi- 
cago, Minneapolis, St. Paul, Seattle 
and Portland to announce a travel 
contest worth $10,000 to the win- 
ner. 

Entrants must write 25 words 
on “Why I Like Northwest Strato- 
cruisers” before May 1. The win- 
ner will receive a $9,000 round- 
the-world trip for two and $1,000 
in cash. Cunningham & Walsh is 
the agency. 


YOU'LL FEEL LIKE 
CROESUS e « « whenever 


you wisely choose Laurence 
photoengraving. For Laur- 
ence-made plates are richin 


| quality .. . to make you rich 
| in more honors, more praise 
and more effectiveness for 
| your advertising skill. 
| 


faurence 


INCORPORATED - CHICAGO 
FINE PHOTOENGRAVINGS 
FOR 20 YEARS 
547 SOUTH CLARK STREET 
WABASH 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers”? If not, write or phone today. 
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- to present to your readers.” ;Agency, New York, to handle its, AMA Offers . 
y Dol- P ffaff Sets Pr int The new model will retail for advertising and public relations.| The reeds Meettsans | tte yor ag A ed . Ney 
> show approximately $319.50 in portable The agency has appointed Sidney Assn. has published two more| New York Price to AMA : : 
00. « sizes and will be sold through | West its Caribbean director. Mr. booklets in its General Manage-|is $1 each — 
larger Drive to Market Pfaff sewing centers, department | West, who will headquarter in ment Series, “Production & Mar- : 
ion to stores and independent dealers San Juan, Puerto Rico, will super-| keting Problems: A Coordinated Retires After 44 Y. 
ohibi- - ‘ ena eee in the Vie and industrial accounts Approach” (No. 172) and “Man- | Albert N Dingee bas retired 
on1DI~ in the Virgin Islands, Cuba, Puerto agement Plannin ; 
in the Sewing Machines Newmark Adds 1, Names 2 Rico and the Dominican Republic. Badddaennt a Paso Ab aaa hong 4 . years with 
| Says. Cavanagh’s Ine., St. Thomas, | Alfred M. Simon, formerly art include papers presented at the | adel ‘ote a attery Co., Phil- 
e able New York, March 1—The Pfaff| Virgin Islands, exporter of resort director of Van Valkenborgh, General Management Conferen “s phia. Starting as a clerk in 
el. Sewing Machine Co., = “greg clothing and native handicrafts, Nooger & Neville, has been ap-'of the association held in ais | tier nee ee rose » a 
lautern, Germany, is about to in-|has appointed Michael Newmark | poi ’ | o the executive 
vade the U. S. Ra i will @s #0 —_— wmark | pointed art director of the agency. York in June, 1954. Copies may staff as director of public relations. 
with typical American weapons— 
‘s St advertising and public relations. 
ade rc To introduce its new Pfaff auto- 
Wash- matic Model 230 (“Guaranteed for 
Chi- More Than a Lifetime”), the com- 
seattle pany will lean heavily on network 
travel tv participation. Through Dancer, 
Saal Fitzgerald & Sample, the new pro- 
Bait duct will be pushed on three NBC 
words TV network shows, “Today,” 
vadeeroay “Home” and “Tonight,” with par- 
‘elie ticipations on each show sched- 
ound. uled for every week from early 
$1,000 March to the end of June. More 
i is than 50 stations will be used. 


At the same time, color pages 
will appear in service, home and 
‘pattern magazines, and in This 
Week and Parade. The March is- 
sue of Ladies’ Home Journal will 
carry the first of the magazine 
advertising so far scheduled. The 
two supplements will feature deal- 
er listings. 


® The machine, designated by its 
manufacturer as the “world’s 
first fully automatic sewing ma- 
chine,” employs a dial principle, 
enabling the housewife to select 
any one of 1,120 embroidery de- 
signs or to perform dozens of other 
sewing tasks without the addition 
of any cams or disks. A plastic 
wheel, furnished with the appli- 
ance, displays 80 different stitch- 
ing patterns, each of which can be. 
achieved by setting a series of four 
dials on the machine. A fifth de-| 
vice enables the user to vary the 
stitch length. 

In connection with the introduc- | 
tion of the Model 230, the Roy. 
Bernard Co., Pfaff’s public rela- | 
tions representative here, an-) 
nounced the establishment of the 
Pfaff Sewing Institute. Its purpose 


H is to provide trade press editors | Sr eR ee ee ees 
; and os public with information Decision mak a In peer f - ae 9 i ee 
regarding fashion, do-it- if “ | | F 
regarding fashion, ‘do-lt-yoursel ron: ers in one o America s largest industries are 
experts will be available, says the | e. ne ee a. oe 
p.r. outfit, to help editors work | 
out “ideas which you would like 
PIONEER ‘ 
r sae ; Pi 
ee Se " ¥ | Pontiac and its agency, MacManus, John & Adams, Inc. 
‘1 er are Sold on Spot as a basic advertising medium! 
he ae ai, ; : Be eery ; See. , ; , ‘ 


i, 


‘* 


a 


Lak HP® 


“< Smart Cereal Producers 
~ije4 Use Balloons to... 


Ce ete Today, with a good product backed by vigorous advertising, Pontiac is one of 


i sarap josdans a America’s fastest selling cars ... and a substantial portion of Pontiac’s advertising 
ealer giveaways. j j sas 
sinensis ona ete budget goes into Spot Radio and Spot Television ! 

Because vision programs A Pt ie P : 

PIONEER Qualat ® Ball If yours is a highly competitive product—like automobiles—Spot should be one of 
| @X balloons your basic selling tools, too. Here’s what a Spot schedule does for Pontiac: 

« ore  Splactal, inexpensive, easy to . P . 
: PE oo SPOT is co-ordinated with other media in the introduction of new models with con- 

premiums centrated short-term saturation campaigns. @ 


@ are printed in non-fading 
crackless pigments 

@ carry your cereal name 
far and wide 

Get ideas, samples and 

imprint information 

From our 

Premium Dept. 


SPOT is frequently used in specific markets where additional sales impact is needed. 
SPOT is often used for special promotion throughout the year. a 


BALLOONS 


\we PIONEER S28", 
wird Oe 
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Advertising Age March 7, 1955 
|alysts here yesterday that the com- 
General Foods Sales, pany’s profits will be better than 
+ ; | last year’s net of $27,913,482. Sales, 
Profits at New Highs he said, are expected to show a 
a . 4 ’ 
gain of 7% or 8% over last year’s 

in 94 Fiscal Year total of $783,007,626. 

New York, March 1—General’ GF’s inventories on Jan. 31 to- 
Foods Corp.’s sales and net for the taled about $160,000,000, Mr. Mort- 
year ending March 31 are expected imer said, or about $17,000,000 less 
to set a record high for the com- than last March 31. The reduction, 
pany. he explained, has been due chiefly 

Charles G. Mortimer, president, to the company’s decision to cut 
told the New York Security An- its coffee inventories. The com- 


/pany’s profits are on a cents-per- 


pound basis, he said, rather than 
on a percentage of each pound’s 
selling price. 

General Foods’ Maxwell House 
instant coffee, Mr. Mortimer said, 
is the leading seller among all 
types of coffee. The company 
realizes a greater profit on its in- 
stant than on its regular coffee, 
he added. 


= A new dry salad dressing in an 


envelope (AA, Feb. 28) will be! 


introduced by the company in 
April, Mr. Mortimer said, and the 
company also plans to broaden 
the market for its dehydrated Min- 
ute Potatoes. In addition, the com- 
pany plans, he said, to put greater 
emphasis on the development of 
its foreign markets and will manu- 
facture a non-carbonated orange 
concentrate drink in Japan. 
General Foods capital expendi- 
tures this fiscal year, he said, will 


ae 
ee oie 


“a can help boost your sales, too. 


Left to Right: 


B. B. KIMBALL 
Advertising Manager, 
Pontiac Motor Division, 
General Motors Corp. 


PAUL FOLEY 
Account Executive, 
MacManus, John & Adams, Inc, 


CHARLES CAMPBELL 

Radio & TV Media Director, 
Detroit Office, 

MacManus, John & Adams, Inc. 


PAUL MENSING 
Central Division Sales Manager, 
Radio, NBC Spot Sales 


ALLAN KERR 
Detroit Sales Manager, 
Television, NBC Spot Sales 


Candid photo by Eliott Erwitt. 
Taken at Pontiac main assembly 
plant, Pontiac, Mich. 


Stations Represented 
by NBC Spot Sales: 


RADIO 

WTAM Cleveland 

WAVE Louisville 

KGU Honolulu, Hawaii 
WRCA New York 

WMAQ Chicago 

KNBC San Francisco 
KSD St. Louis 

WRC Washington, D.C. 
and the 


NBC Western Radio Network 


TELEVISION 

WAVE-TV Louisville 

WRGB Schenectady- 
Albany-Troy 

KONA-TV Honolulu, Hawaii‘ 

WRCA-TV New York 

WNBQ Chicago 

KRCA Los Angeles 

KSD-TV St. Louis 

WRC-TV Washington, D.C. 

WNBK Cleveland 

KPTV Portland, Ore, 


Spot, with its complete flexibility, its bed-rock economy and its hard-hitting sales 
impact, plays an important role in Pontiac’s yearly advertising plan. These advantages 


Ask your advertising agency or an NBC Spot Salesman to show you how Spot can fit 


§ into your advertising plans...and how the stations represented by NBC Spot Sales can 


cite Decision-makers are Sold on Spot because their customers are Sold on Spot... 


and some spots are better than others! 


wor, 


« . Atlanta* 


sell for you in eleven major markets, accounting for 45% of the nation’s retail sales. 


Naw SPOT SALES 


30 Rockefeller Plaza, New York 20, N. Y. 


Chicago Detroit 


San Francisco Los Angeles 


Cleveland Washington 
Charlotte*_ 
Dallas* *Bomar Lowrance Associates” 
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total about $13,000,000. For the 
coming fiscal year $17,000,000 has 
been budgeted for capital expendi- 
tures, he reported. 


National Distillers Profit Rises 

National Distillers Products 
Corp. reports a consolidated net 
profit for 1954 of $13,713,300, an 
increase of 13% over the $12,122,- 
410 earned in 1953. Combined sales 
of liquors and chemicals totaled 
$487,333,218 in ’°54 compared with 
$488,711,412 in ’53. In the chemi- 
cal field National disposed of its 
anti-freeze, resin and insecticide 
businesses, surplus fermentation 
industrial alcohol facilities, and 
other properties that were not 
showing adequate returns. The 
company realized about $20,000,- 
000 from these sales. 


Polk Co. Names Chait 

Lawrence G. Chait, formerly an 
executive with Time Inc., New 
York, has been named director of 
sales planning and analysis of the 
direct mail division of R. L. Polk 
& Co., Detroit. 


aceNcy 
profit Arey 


these are the manage- 
ment techniques you'll 
find being used 


“Should be most 
helpful and in- 
formative to 


many in adver- 
tising.” 
B. C. DUFFY 
Pres., BBDO 


Advertising Agency 
Operations and 


By ROGER BARTON 
Editor, Advertising Agency 
434 pages, $6.00 


“Fills a widespread need” 
JOHN F. ARNDT, Pres., 


2 Arndt, Preston, Chapin, 
Lamb & Keen, Inc. 


A Practical guide to successful methods of 
setting up, operating, or reorganizing 
an advertising agency, written by a man 
with years of contact with leading agencies. 
From it you will get a blueprint of the 
functions of each department, with clear 
detail on how it is organized and operated 
in agencies both large and small. Covers 
not only basic functions of planning, copy, 
art, etc., but also such aspects as new busi- 
Ness activities, personnel and accounting. 


“Very useful volume” 
ROBERT D. STUART, Gen. Mer., 


James Thomas Chirurg Co. 


CHAPTERS: Structure and Functions. Or- 
ganization. Planning. Research. Copy. Art. 
Media. Mechanical Production. Traffic. 
Radio, Television, and Motion-picture Pro- 
duction. Public Relations. Merchandising. 
Client Relations. Management. New Busi 
ness. Personnel. Financial Operations. Legal 
Problems. Eight Agency Profiles. Case Prob- 
lem: How J. M. Mathes Handles Canada 
Dry Ginger Ale. 


“this is easily the best” 


SteGenve 20m Book Co., Inc., Dept. AGE-3-7 
330 W. 42nd St., N. Y. 36, N. Y. 


Send me Barton's Advertising Agency Operations 
and Management for 10 days’ examination on ap- 
proval. In 10 days I will send $6.00, plus few 
cents for delivery costs, or return book postpaid. 
(We pay delivery costs if you remit with this cou- 
pon; same examination and return privilege.) 


PE. Gnencpadcccvccecccenviaseactstascsensnase 
AGGTES  ncccccccccccccccccccccccceccccceccosess 
Peer Zone. GasbO. cccces. 
COMPORG cc ccscccccccccccccccccccccccococeoses 
PORIOR ccs ccc ccccccccccocccsseccosescococesece 
For price and terms outside U. S., AGE-3-7 


write McGraw-Hill Int’l., N. Y. C. 
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WESTERN ONTARIO REPORT... 


p 4. 
Ce 


“...-Everything weighed, LONDON faces 
another outstanding year, one of the two or 


three best, ever recorded!” 


Rodger W. Babson, Economist 


When R. W. Babson looked at London he saw facts that promise MORE business for 
smart advertisers in 1955. . . he forecasts a lively turnover for retailers, through in- 


creased buying power... 


PLAN NOW TO GET YOUR FULL SHARE OF LONDON . . . CANADA BOOMING 
MARKET THROUGH THE PAGES OF... 


Ontanivs. (nly morning-Guening 


4 


on 


Advertising Age, March 7, 1955 


Fudge. Frosting Mixes Are Top Gainers 
in ‘Cleveland Press’ Grocery Sales Survey 


CLEVELAND, March 2—House- 
wives are brewing less coffee but 
more tea, using more butter and 
less oleo and cutting down on all- 
purpose flour. 

Yet the family cook is serving 
desserts more frequently and buy- 
ing more canned meat for Tabby 
and Fido. 

Of 45 grocery items graphed by 
the Cleveland Press, 26 items de- 
clined in sales during 12 months 
ending Sept. 30, 1954. The figures 
were gathered in the newspaper’s 
seventh annual consumer panel, 
just reported, which surveyed 500 
families. 4 

Fudge and frosting sales boomed 
80% over the previous year. Pud- 
dings and pie fillings went up 9%. 
Pound coffee purchases dropped 
16%, instant coffee 5%. Tea bags 
gained 9%. 

Butter edged up slightly more 
than 1%; oleomargarine slipped 


242%. 


8 out of every 10 


copies of 


The Detroit Times 
—daily and Sunday— 
sold in the big, rich 


and growing 


Detroit Retail Trading Area 
are HOME DELIVERED 


by regular carrier boys 


to 
Detroit Times 


Home Delivered 


subscribers— 


IN THE HEART OF 


THE MICHIGAN MARKET 
(Detroit Retail Trading Area) 


Detroit Times Home Delivered 
Subscribers Represent An Im- 
portant Group Of Dependable 
Prospects To Develop Into 
Steady Purchasers Of What- 
ever You Have To Sell— 


REPRESENTED NATIONALLY BY THE HEARST ADVERTISING SERVICE 


~ 


Other items showing gains, of 
1% to 15%, were hot cereals, 
canned milk, dry dog food, short- 
ening, salad and cooking oils, 
water softeners, liquid bleaches, 
liquid laundry starch, waxes, pow- 
dered milk, paper towels and 
frozen vegetables, fruits and 
juices. 


® Among products showing de- 
clines were packaged soap, off 
18%, and toilet soap, down 8%, as 
well as detergents, cold cereals, 
powdered bleaches and white 
bread. 

The yearly study, conducted by 
the business research department 
of Western Reserve University, 
showed the householder’s brand 
preferences. The brand leaders, 
with their share of total sales, in- 
cluded: 

Flours and mixes: Gold Medal all-pur- 
pose flour 43.4%, Pillsbury 24.9%, Sap- 
phire 17.1%. Softasilk cake flour 33.1%, 
Swansdown 25.9%, Henkel 16.1%. Aunt 
Jemima (regular) pancake flour 35.5%, 
Pillsbury 28.8%, Sunnyfield 10%. Pills- 
bury cake mix 28.2%, Betty Crocker 
24.7%, Duncan Hines 21.9%. Bisquick 
58.1%, Jiffy biscuit mix 14.1%, Ballard 
10.5%. Pillsbury pie crust mix 28.8%, 
Jiffy 28.4%, Betty Crocker 22.7%. 

Fudge and frosting mixes: Swel 32.1%, 
Junket 26.1%, Dromedary 7.8%. Puddings 
and pie fillings: Royal 38.9%, Jello 36.5%, 
Sparkle 7%. 

White bread: Ward 16.7%, 
11.3%, Laub’s Omar 9.1%. 

Pound coffee: Maxwell House 13%, 
Four Roses 9.9%, Eight O’Clock 9.8%, 
Green & Gold 6.3%, Don Dee 6%. Instant 
coffee: Maxwell House 36.3%, Nescafe 
(the previous year’s leader) 24.2%, Bor- 
den’s 13.9%. Packaged tea: Lipton 26.3%, 
Our Own 19.7%, Salada 15.9%, Fisher’s 
11.8%. Tea bags: Lipton 30.9%, Salada 
15.1%, Tenderleaf 14.2%. 

Hot cereals: Quaker Mother’s Oats 
46.5%, Cream of Wheat 12.8%, and Sun- 
nyfield Oats 4.5%. Cold cereals: Kellogg’s 
38.6%, General Mills 23.3%, Post’s 18.8%. 

Canned milk: Carnation 32.8%, Gold 
Cross 30.8%, Pet 13.8%, White House 
11.3%. 


A. & P. 


@ Tuna fish: Star Kist 37.7%, Chicken of 
the Sea 20.6%, Bumble Bee 4.9%. 

Canned dog and cat food: Pard 22.2%, 
Ken-L-Ration 14.6%, Rival 13%, Puss ’n 
Boots 8.1%. Dry dog food: Gaines 29.7%, 
Gro Pup 11.5%, Milk Bone 10.7%. 

Butter: Golden Roll 26.2%, Land 
O’Lakes 15.5%, Sunnyfield 5.7%. Oleo: 
All Sweet 23.4%, Durkee 17.1%, Nutley 
10.4%. Shortening: Crisco 46.9%, Spry 
20.6%, Swiftning 9.5%. Cooking and salad 
oils: Mazola 41.6%, Wesson 26.1%, Angela 
Mia 12.1%. 

Peanut butter: Peter Pan 28.6%, Skippy 
16.7%, Fisher’s 16.1%. Jams and jellies: 
A. & P. 28.6%, Smucker’s 13%, Red Wing 
12.1%. 

Frozen vegetables: Birdseye 44.6%, 
Stokely 13.9%, Snow Crop 8%. 

Frozen fruits: Birdseye 24.4%, Sparklet 
9.7%, Libby 8.7%. 

Frozen juices: Snow Crop 15.2%, Birds- 
eye 10.3%, Minute Maid 8.9%. 

Toilet soap: Ivory 31.9%, Sweetheart 
12.1%, Camay 9.4%. Packaged soaps: Rin- 
so 32.4%, Duz 23.6%, Ivory Snow 14.2%. 
Detergents: Tide 26%, Cheer 16.2%, All 
15.3%. Water softeners: Climalene 39.8%, 
Calgon 14.6%, Softa 12.5%. 


@ Liquid bleaches: Clorox 24.6%, X-Cell- 


-O 10.8%, Roman Cleanser 9.6%. Pow- 
dered bleaches: Snowy Bleach 58.9%, 
Purex 22.5%. 


Dry laundry starch: Argo 37%, Linit 
32.3%, Niagara 17.2%. Liquid laundry 
starch: Sta Flo 61%, Elastic 23.1%, Gloss 
Tex 2.2%. 

Scouring powder: 
15.9%, Swift 12.7%. 

Waxes and polishes: Aero Wax 22.2%, 
Johnson’s Glo Coat 18%, Johnson’s Hard 
Gloss 15.7%. 

Granulated sugar: Jack Frost 48.9%, 
Quaker 20.1%, Domino 16.7%. 

Powdered milk: Starlac 45.5%, White 
House 37.6%, Pet 8.9%. 

Luncheon meat: Pavelka 22.6%, Super 
Right 16%, Fisher’s 11.8%. Weiners and 
frankfurters: Swift 22.1%, Armour 18.5%, 
Super Right 12.5%. 

Paper towels: Scott 73.5%, Northern 
8.6%, Charmin 5.2%. Aluminum foil: 
Reynolds 56.9%, Wearever 23.4%, Miner- 
va 8.4%. 


Ajax 49.5%, Bab-O 


Novocol Slates Campaign 

Novocol Chemical Mfg. Co., 
Chicago manufacturer of local 
anesthetics and accessories for 
dentists and physicians, is plan- 
ning a campaign for its new 
anesthetic, Primacaine. Full-color, 
four-page inserts will be used in 
professional publications to intro- 
duce the product in addition to a 
direct mail carnpaign. Atlantic Ad- 
vertising Co. handles the Novocol 
account. 
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1954 was a year of outstanding growth and expansion for 
Kansas City and its territory. Countless civic improvements were 
consummated or are being carried through into 1955 for completion. 
More and more, Kansas City is strengthening its position as the 
metropolis and the capital of the Midwest. Following are just a few 
of the factors contributing to this position: 


During 1954, millions of dollars have been spent for new 
schools and more millions earmarked for additional classrooms and 


other educational facilities for 1955. 


The acquisition of the Athletics Baseball club for Kansas City 
was one of the highlights of 1954. Work on the stadium is in progress. 
Seating capacity will be increased to about 30,000 at a cost of more 
than 2 million dollars. 


An outstanding example of building progress in Kansas City 
is the Hallmark Cards building at 25th and McGee, the city’s largest 
private project, costing more than 8 million dollars. Other building 


operations have been at a high peak. 


From the standpoint of housing 1954 apparently is the best 
year on record for Greater Kansas City, with a total of more than 
10,000 units. 


V ast new parking facilities are under construction or planned 
for Kansas City. The Municipal Auditorium Garage, with three 
parking levels, is well under way. In the Sixth and Main street area, 
the Northside Parking Project is being cleared to provide approxi- 
mately 1,800 parking spaces. 


The Kansas City Power & Light Company will erect a new 
generating plant near Clinton, Mo., which will be a great benefit to 
the entire Kansas City area. The new project represents an expendi- 


ture of 125 million dollars. 


The Midwest Research Institute’s new building is nearing 
completion at Volker boulevard and Oak street, involving an ex- 


penditure of 114 million dollars. 


A start on the Kansas Turnpike is to be made, with intricate 
traficway pattern and interchanges in Kansas City, Kansas, sched- 


uled for construction. 


THE KANSAS CITY STAR 


Chicago Kansas City New York 
202 S. State St. 1729 Grand 21 East 40th 
Webster 9-0532 Harrison 1200 Murrayhill 3-6161 


Morning 342,344 


Evening 349,712 


A City on the March... 
A Newspap 


er in Step 


The Broadway Bridge is under construction at a cost of 13 


million dollars, with completion scheduled within a year or fifteen 
months. 


The Sixth Street Expressway, costing approximately 8 million 
dollars, is well under way with completion in prospect for late 1955 
or early 1956. 


As housing expands, many municipal projects are planned 
for the Kansas City area and suburban districts with new shopping 


centers assuming an important role. 


New office buildings and hotels are in the expanding Kansas 


City picture and hospitals are adding more medical facilities. 


From every standpoint, Kansas City is a city on the march, 
with present population estimates for the metropolitan area exceeding 
913,000 and an outlook for 1 million by 1960. 


The Star always has recognized an obligation to keep in step 
with the needs of Kansas City and its territory. In 1954, The Star 
added new equipment in its mechanical departments, including the 
beginning of an installation of a new battery of presses to meet the 
ever-increasing need for speed in getting out more and bigger and 


better papers. 


Also in 1954, color television was inaugurated by WDAF- 
TV, The Star’s station, in keeping with the continuing policy of 
pioneering in this field. 


Throughout the year, The Star printed countless timely fea- 
tures, special articles and serials, in addition to presenting a full news 


coverage—local, national and world-wide. 


The Star takes particular pride in the increase of its city 
carrier circulation, which reached a new all-time high during the past 
year—another indication that The Star is keeping pace with the 
city’s rapid growth. 


From every angle Kansas City is a city on the march, and The 
Star is proud in the belief that it is keeping in step with Kansas City’s 
progress and contributing an important part to the Kansas City of 


the future. 
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4 100,000 BIRTHS in '54 
RECORD | BABY BOOM" 


NOW REACHING © 
YOUNG — 


ACT NOW .. . GIFT-PAX 


“Yo mean ya didat —— 
krew —— 9 & 


-aBout HOSPITAL DISTRIBUTED 


® 
ht. SAMPLING 
GittFey PROGRAM 
Gift-Pax delivers your product to new 


mothers, at their bedside in the hospital. 


WRITE FOR MARKET COVERAGE BOOKLET? 


Cloude always asks for 


He fas me emoorh 
matow tate of thie 
famous craig! bourbon 


ARLY TIMES | 


Advertising Age, March 7, 1955 


| Trenier Twins identical d a 
_ except in their choice of bourbon! 


sb 


WHICH TWIN HAS WHICH WHISKY?—Brown-Forman gets two whiskies 

in one ad with this color spread in the March issue of Ebony. Ad 

features the Trenier Twins, Negro comedy team, and two of Brown- 

Forman’s whiskies, Early Times and Old Forester. Merchandising 

campaign will also carry out the theme of the ad. Ruthrauff & Ryan 
is the agency. 


B Client Cookery 

| Outdoor “Movie” 
Tubeless TV 
New Wrinkle 


@ Completely redone from G-E lights to Armstrong 
Linoleum, BBDO New York’s test kitchen looks like a 
bride’s dream. But it’s strictly a place of business to our 
three home economists, who do everything from running 
taste tests to writing cookbooks. These experts also pre- 
pare food for TV commercials, comparison-shop, write 
columns, and even help cook up new campaign ideas. 


& 


© B. F. Goodrich invented Tubeless Tires, and led 
the way in switching all America to tubeless. Much credit 
for selling the idea goes to “see-for-yourself” commercials 
on BFG’s “Burns & Allen Show.” Leading TV research 
studies show them to be most effective in tire field, among 
best in all TV. B.F. Goodrich retailers report customers 
tell them, “I saw it on TV.” By BBDO Cleveland. 
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Be RKEIO SURE 


29 feet tall, the young lady on this painted bulletin 
for The F. & M. Schaefer Brewing Co. is not only big and 
beautiful. . . she gets around, too. She and her boy friend 
are detachable cutouts, which can be moved from one loca- 
tion to another. Schaefer now has two such bulletins travel- 
ing in New York, and was recently saluted by Tide for in- 
troducing this special outdoor technique in the East. 


mm 


@ The conventional door has long been a headache 
for home decorators. In a new campaign for its newest 
client, New Castle Products, Inc., BBDO Chicago shows 
homemakers how to save space beautifully — with Mod- 
ernfold Doors. Color pages in The Saturday Evening Post, 
The American Home and Better Homes and Gardens tell 
the Modernfold story—from high fashion to low prices. 


BATTEN, BARTON, DURSTINE & OSBORN, INC. Advertising 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND * PITTSBURGH * MINNEAPOLIS * SAN FRANCISCO * SEATTLE * HOLLYWOOD * LOS ANGELES * DETROIT * DALLAS * ATLANTA 
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"Newark News’ Joins 
Papers Conducting 


Consumer Surveys 


NeEwaArRK, N. J., March 1—The 
Newark News has become the first 
newspaper in the Middle Atlantic 
area to conduct a Milwaukee 
Journal-type consumer analysis. 

The survey of brand prefer- 
ences was conducted in January 
and covered 4,300 families in the 
Newark ABC zone market. The 
questionnaires covered 160 sub- 
jects. 

Completed forms were deliv- 
ered in person to the newspaper’s 
offices in Newark and Orange, and 
each person returning a question- 
naire was presented with a mar- 
ket bag containing 40 grocery 
items supplied by manufacturers 
and distributors. 

In addition to answering brand 
preference questions, respondents 
supplied data on family composi- 
tion, home ownership, cars and 
family income. 

The tabulated report will be 
available to advertisers and agen- 
cies in the spring. The Newark 
consumer analysis will also be in- 
corporated in the consolidated re- 
port covering 19 other markets. 
The newspapers now doing such 
surveys include: 


® Birmingham News and Post- 
Herald, Cincinnati Times-Star, 
Columbus Dispatch, Duluth Her- 
ald and News-Tribune, Fresno 
Bee (covers surveys by the two 
other Bee papers), Honolulu Star- 
Bulletin, Illinois Daily Newspaper 
Markets (covers 32 cities in down- 
state Illinois), Indianapolis Star 
and News, Long Beach Independ- 
ent Press-Telegram, Milwaukee 
Journal, Omaha World-Herald, 
Phoenix Republic and Gazette, 
Evening Express and Press-Her- 
ald, Portland, Me., Salt Lake City 
Tribune and Deseret News-Tele- 
gram, San Jose Mercury, Seattle 
Times, St. Paul Dispatch and Pio- 
neer Press and Washington Star. 


Cunningham Adds C&C; 
Names James Little A. E. 

Cantrell & Cochrane Corp., New 
York maker of C&C canned soft 
drinks, has appointed Cunningham 
& Walsh, New York, to handle its 
advertising. Ted Bates & Co. pre- 
viously had the account. 

James S. Little, formerly ac- 
count supervisor at Cecil & Pres- 
brey, New York, has joined Cun- 
ningham & Walsh as an account 
executive on the Eversharp pen 
account. 


White Joins Snag-Pruf 

Alice White, formerly publicity 
director of Abbott Kimball Co., 
has joined Snag-Pruf Zippers 
Corp., New York, as assistant to 
the president on merchandising, 
promotion and advertising. 


| 
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Published at 80 King St. West, Toronto 
Montreal Advertising Office: University Tower 


If you’re an advertiser, you really ought to read our 
mail! You'd be astonished at the number of big, bulky 
sacks the postman brings us every week, all year 
‘round, from interested readers all over Canada. 


Men, women, teen-agers, too—busy housewives and 
home owners with a hobby—write us more letters, we be- 
lieve, than received by any other Canadian publication. 


They write us, in their thousands, for recipes and 
cookery information—for style advice and sewing tips — 
for “how-to-do-it” help in decorating and fixing up 
the house—and on almost every other subject you could 
name. Hundreds write us just to say how much they 
like the stories and articles in the Star Weekly. 


U.S. Representatives: Ward-Griffith Company Inc. 


Advertising experts call this “reader response”. We 
like to think of it as the most convincing evidence 
there is that the Star Weekly “belongs” in over 
900,000 Canadian households, as a friendly weekly 
visitor bringing every member of the family the reading 
they all like most. 


Reader response, we think makes our paper unique... 
we re sure it’s what makes advertising pay. Remember, 
the Star Weekly audience is the most interested big 
audience in Canada. People buy the Star Weekly be- 
cause they want to read it. And 99.6% of all our readers 
pay cash for their copies every week (only 0.4% by 
paid-in-advance subscription). No other Canadian 
publication “sells” so well — on its own merits, and for 
advertisers, too. 


Reach the most interested Big audience in Canada{t rou 
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60 Agencies Had 
Over $10,000,000 
Billings in 1954 


(Continued from Page 1) 
Buchanan & Co. (returning after 
an absence of several years); Cal- 
kins & Holden, and Lawrence Fer- 
tig & Co. 

It wasn’t so many years ago that 
James W. Young, v.p. and senior 
consultant of J. Walter Thompson 
Co., drew stares of astonished dis- 
belief when he said that the agen- 
cy should be readying itself to 
handle billings of $100,000,000. 
Well, JWT is long past that point, 
as are three other agencies. And 
privately some agency men—al- 
ready set on the international 
agency expansion program—are 
talking about the day when a 
$500,000,000 annual billing is po- 
tentially possible. 


= Even a casual glance at the bill- 
ings table will show that there are 
two major differences in these 
giants of the agency business: 

1. Whether the agency is operat- 
ing international offices. 

2. Whether the agency has gone 
in heavily for branch office opera- 
tions. 

Here is the agency-by-agency 
report, arranged in order of total 
billing (a separate breakdown of 
top agencies (1) by domestic bill- 
ing only and (2) by international 
billing only appears on Pages 60 
and 62). 


J. Walter Thompson Co. billed 
an estimated $185,000,000 in 1954, 
of which an estimated $40,000,000 
was international billing. In 1953, 
AA estimated JWT had $163,000,- 
000 total billings and $30,000,000 
international billing. Domestically 
it added Sylvania; Boyle-Mid- 
way’s West Coast division; New 
York Central Railroad; Wells Or- 
ganizations; Chun King Sales; 
Aquascutum in the U. S. and Can- 
ada, and Scarfe & Co. in Toronto. 
It lost Radio Corp. of America; 
American Trucking Assn.;_ the 
Norge division of Borg-Warner 
Corp.; Mattel Inc.; Swift hams and 
bacon (it still has some 18 Swift 
products or projects), and the 
Burlap Council. J. Walter Thomp- 
son has about $50,000,000 in 
broadcast billing, the largest pub- 
lic relations billing in the agency 
field, and such difficult-to-assess 
activities as direct mail on the 
Ford account, on which it collects 
15% commission. Along with Mc- 
Cann-Erickson and Grant it has 
a vast network of offices, seven 
in the U. S. and 22 abroad, in 
which it employs an estimated 
3,000 people. 


Young & Rubicam billed an es- 
timated $160,000,000 in 1954, of 
which about $14,000,000 was billed 
abroad. This compares with AA’s 
estimate of $138,000,000 and $10,- 
000,000 abroad in 1953. During the 
year it added the Lincoln and Con- 
tinental divisions of Ford Motor 
Co.; A. G. Spalding & Bros.; Wm. 
Penn Cigar Co.; Stephen F. Whit- 
man Co.; the Van Dyck division of 
General Cigar; it benefited from a 
reshuffling of General Foods 
brands, and added W. P. Fuller & 
Co. It lost: Bristol-Myers’ Trushay; 
the General Electric clock depart- 
ment; Lane Co.’s cedar chests; 
Mission Bell wineries; American 
Can Co.’s fibre milk container 
division; Cole of California; Max 
Factor; Pullman-Standard and 
Zenith. Young & Rubicam contin- 
ued to be the top broadcast agency, 
with approximately $60,000,000 in 
radio and television billing. It has 
about 1,900 employes in ten of- 
fices. 


Batten, Barton, Durstine & Os- 
born billed $148,330,000 in 1954, 


24. 
25. 
26. 
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Rounded, usually, to the nearest $1,000,000 (000,000 omitted). Copyright, 1955, by Adver- 
tising Publications Inc. Quotation or reproduction expressly prohibited. 


1954 


J. Walter Thompson Co. .................. *$185.0 
Young & Rubicam .. . 160.0 


Batten, Barton, Durstine & Osborn 148.3 
McCann-Erickson. ...............c.ccsccssssees 133.0 
Bie ie IE Ge GD cnciccceccccssccsercsccccecs *87.0 
Foote, Cone & Belding .................... *77.0 
Benton & Bowles .................scccssesseeees 57.5 
BI EE SA. Sasdidhecsecncsnsecscerccéeconees 55.0 
Kenyon & Eckhardt ..................00000 51.0 
Grant Advertising .................0ccccc00 50.0 
Dancer-Fitzgerald-Sample .............. 50.0 
Biow Co. (now Biow-Beirn-Toigo) .... 46.6 
I I i caeccsecccceseansace 46.0 
II MEI cotccnccescceeseicasnscecocees “46.0 
I allan ssseccssathniniehinnons 46.0 
Cunningham & Walsh .................... 44.7 
D’Arcy Advertising ..................0..... 44.5 
IIE, MI sss ciccoscosasctnsoeserenccs *44.0 
Campbell-Ewald Co. 0.0.0.0... *43.0 
Compton Advertising ...................... 42.0 
Fuller & Smith & Ross ....................... 41.0 
Erwin, Wasey & Co. ..........:ccccceeee *35.7 
Lennen & Newell ...............:::ccccsseeee 33.0 
MacManus, John & Adams ............. 32.8 
ITI ccitudciidabatshauaksnsetacsoreseentiiih 31.0 
Needham, Louis & Brorby ............ 29.3 
Sullivan, Stauffer, Colwell & Bayles 27.5 
Cockfield, Brown & Co. .........cc00 24.8 
Brooke, Smith, French & Dorrance 23.5 
Grey Advertising Agency ............... *22.4 
Geyer Advertising ................0:..000 *22.0 
Campbell-Mithun ...............cc0csceseses 20.0 
Wm. H. Weintraub & Co. ................ 20.0 
Bs Ws OE 6 GD, ccereseccccsscscecsscccesss 19.7 
MacLaren Advertising Co. .............. 19.7 
Gardner Advertising Co. ................ 19.4 
RR 19.3 
Bryan Houston Inc. .............ccceeee §18.0 
Fletcher D. Richards ..................... 17.0 
Russel M. Seeds Co. ........:.cc:ccsseeseees *16.5 
Ketchum, MacLeod & Grove ......... 15.4 
SE EE, NITE cisncstsnstocessctenvnrceooesns 15.3 
Warwick & Legler ...............:ccccceee 15.1 
BE IN GD. Secthisintcncrcteceeseceventiccenecone 14.6 
Be EE IED GD, os. ccccccccsccccesercssees 14.0 
IIIT: Gshatsessncisccsssoevoceesecnsedoecs 13.9 
Jo DE, DEMOS TC. occcerccesesecesccsesserseseee 13.8 
_ | FERESSRSR RSS pEETI 12.5 
Albert Frank-Guenther Law ........... 12.3 
I Sie GI vascartsnenttinceccssesceenecess 12.0 
Roche, Williams & Cleary .............. 11.6 
Geoffrey Wade Advertising .......... 11.4 
BRO GB CO. cccccescccccscceveseccccessceees 11.0 
Doremus & Co. .. 11.0 
Doherty, Clifford, Steers & Shen- 

ED wieniialibiincistintinneagurnintensecteniianeveiita 10.8 
EE a ee 10.3 
Ogilvy. Benson & Mather ............... 10.1 
Gy BE, Bemeben Gee ceccccccccosscccscsscosesese 10.0 
Calkins & Holden ................ccccccsseseees 10.0 
Lawrence Fertig & Co. ........:ss0+ 10.0 


Advertising Age, March 7, 1955 


nd Up Group’ 


1953 1952 1951 1950 1949 1948 1947 1946 1945 1944 
*$163.0 “$142.0 $138.0 $130.0 $121.0 $115.0 $103.0 $82.0 $78.0 $72.0 
*138.0 *120.0 114.0 *92.0 85.0 *75.0 ‘*65.0 *59.0 53.0 51.0 
137.55 118.0 104.1 87.0 81.4 72.1 59.0 51.0 40.0 30.0 
106.0 94.0 81.0 67.0 60.0 54.0 51.0 46.0 40.0 31.0 
*86.5 *86.5 °85.0 ‘°79.0 ‘69.5 *67.0 64.0 53.0 41.0 33.0 
*72.0 70.0 69.0 61.0 51.4 52.6 52.0 40.0 31.0 31.0 
*57.5 $52.8 °52.8 ‘440 *°39.0 ‘34.0 ‘27.0 *23.0 *20.0 18.0 
46.4 37.6 28.0 22.0 17.0 14.0 12.0 10.0 75 — 
42.0 39.0 39.0 38.0 28.0 26.0 21.0 19.0 18.5 18.0 
49.0 45.0 42.0 40.0 40.0 37.0 31.0 25.0 18.5 13.0 
{47.0 44.6 40.1 37.5 37.0 37.0 36.0 31.0 25.0 23.0 
50.0 °*50.0 ‘°42.0 ‘°32.0 ‘°31.0 ‘°280 25.0 25.0 22.0 20.0 
38.0 30.0 28.7 25.0 21.0 18.0 17.5 16.5 16.0 — 
“43.0 °37.0 °35.2 °32.0 °32.0 *30.0 27.0 18.0 *14.0 14.0 
“44.2 °39.0 °34.5 °340 29.5 °20.0 °16.0 14.0 15.0 16.0 
38.8 37.1 30.6 25.0 26.9 26.4 25.0 19.3 18.0 20.0 
41.0 35.0 30.0 28.0 26.0 24.0 20.0 20.0 20.0 16.0 
“44.0 “44.5 ‘°50.0 °45.0 °38.7 36.0 34.0 32.0 32.0 28.0 
"35.0 ‘280 ‘280 ‘30.0 °200 ‘17.0 °*170 ‘140 *13.0 11.0 
35.4 {30.2 30.0 26.0 22.0 22.0 21.0 20.0 21.0 22.0 
$40.0 31.0 25.0 23.0 22.0 20.0 18.0 15.0 12.0 11.0 
“310 ‘305 ‘315 ‘275 ‘240 °*23.0 *190 *19.5 *18.0 17.0 
32.1 25.0 17.5 ‘*160 ‘°15.0 *14.0 13.0 15.0 15.0 11.0 
26.9 22.5 18.0 17.5 15.0 “11.0 *9.0 *8.0 5.2 4.8 
35.0 30.0 27.0 22.5 20.5 21.6 19.0 14.0 15.0 10.0 
24.7 19.5 15.0 11.5 12.5 12.0 10.0 10.0 *8.0 4.8 
*23.5 °20.0 ‘°19.5 °17.5 *12.5 10.0 4.5 
21.8 17.7 15.7 14.8 12.7 10.0 8.0 7.0 5.5 — 
23.5 19.3 18.0 16.8 15.0 11.5 10.0 8.0 10.0 — 
*20.6 75 °145 °13.5 12.0 10.0 10.0 9.5 80 — 
“22.0 20.0 20.0 185 *16.8 14.0 12.0 10.0 80 —— 
15.0 ‘°11.7 10.0 
“20.2 *19.0 20.0 15.0 10.0 7.6 5.8 
14.4 10.6 10.0 11.9 
17.2 13.8 13.2 11.5 
17.7 16.7 16.5 13.1 14.0 12.0 *10.0 *8.0 5.5 4.4 
18.4 17.2 15.5 14.0 13.0 12.5 15.0 *°15.0 *13.0 13.0 
16.0 *13.0 10.0 9.7 
16.6 13.1 12.0 11.0 10.3 9.0 9.0 9.0 10.0 10.0 
15.1 13.5 11.3 
13.3 11.2 9.4 7.0 
14.2 14.1 11.5 10.0 *9.0 
18.9 16.0 15.3 13.1 12.8 9.8 
13.2 13.0 12.5 11.0 10.5 10.6 10.5 10.5 
9.0 9.0 7.2 5.0 3.5 
13.5 13.0 12.5 11.3 11.0 11.0 11.0 11.0 10.5 — 
11.0 5.0 
11.5 10.7 10.2 8.6 7.0 
10.0 9.0 
11.0 *11.0 *9.0 
10.4 9.8 
9.2 9.1 8.0 7.5 9.0 12.0 13.0 13.0 12.0 9.0 
10.0 7.8 
10.4 10.1 9.1 7.9 
*10.3 10.0 9.7 9.7 
10.7 8.5 
*9.0 *7.0 
9.2 8.0 
5.0 


{Canadian and foreign billings included. “Estimated by AA. {Revised figures. {Formed in May, 1954, when Sherman & Mar- 
quette was sold and became Bryan Houston Inc. and Wherry, Baker & Tilden. 
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Since the war the number of newspapers 
distributing these three publications 

has nearly doubled. Ad revenue of all three 
has doubled, too. 

They’re all hot. Yet only when you look 

at them as a field rather than as individual 
publications does their full value become clear. 
Consider these basic facts: 

ALL THREE offer top quality editorial content 
and fine full color printing because they spread 
costs thin over multi-millions of copies. 

ALL THREE give advertisers constant 
uniformity in all cities of distribution. Every 
advertisement appears on the same page, 

in the same editorial climate and with the same 
fine reproduction in every city. Only Sunday 


magazines that are syndicated can do this. 


ALL THREE offer uniformly low-cost-per- 
thousand in full lists of distributing newspapers, 
regardless of size or geography. This, too, 

is an advantage only the syndicated 

Sunday magazines can give. 

PARADE doffs its topper to all Sunday 
newspapers distributing syndicated Sunday 
magazines and to American Weekly and 

This Week who first gave advertisers the benefit 
of syndicated Sunday magazines. 


As a comparative newcomer in the syndicated 
field, PARADE has done all right, too. 

We have advanced from a poor third to first 
place in number of markets and to a strong 
second position in advertising linage. 


( 


Cities reached in combination 


up 


This Week 13 Parade & Am. Weekly 69 
Es Sas. 
American Weekly 6 Am. Weekly & This Week 43 


These charts speak for themselves. Any syndicated 
magazine will help sell at lower cost than other media 
...any combination will sell better than any one... 
any combination that includes PARADE will sell best. 


A STATEMENT BY 


parade 


WITH A SALUTE TO AMERICAN WEEKLY AND THIS WEEK 
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a figure which compares directly 
—since it contains no capitaliza- 
tion of fees—with the $137,500,- 
000 billed by the agency in 1953. 
On the new business front it 
snagged Campbell’s soups, probab- 
ly the biggest account to change 
hands in 1954; Bristol-Myers’ Tru- 
shay; New England Mutual Life; 
Holmes 
& Narver; some of Revlon’s new 


Pal razors and blades; 


products, and 
business. It lost Sunbeam air con- 
ditioner division of American Ra- 
diator & Standard Sanitary Corp; 
Polaroid’s Land camera and films 
and accessories; the Park Sheraton 
Hotel; Hunt Foods’ tomato sauce; 
American Optical’s institutional 
and sun glasses advertising; Wa- 
terman Pen Co., and Pacific Tele- 
phone’s newspaper advertising in 
the Northwest. BBDO is chary of 


BUSINESS CARD 
PROBLEMS? 


Solve them with our new “Busi- 
ness Card Buyers’ Guide” .. . 
free to users of 5,000 or more 
cards a year. To get your copy, 
simply jot down quantity used 
per year on one of your present 
cards and mail it to: 


r.onHILLrc. 


Fine Letterheads and Business Cards 
270 A9 Lafayette St., N. Y. 12, N.Y. 


breaking down its media expendi- 
tures. However, it is a matter of 
record that BBDO bought tv for 
102 different accounts in 1954, 
'billed a record tv total of $45,- 
598,656—of which 77% was pro- 
gram sponsorship and 23% spot. 
It has about 1,600 employes in 12 
offices. 


MecCann-Erickson billed $133,- 
000,000 in 1954, up from $106,000,- 
000 in 1953. Of the $133,000,000 an 
estimated $31,000,000 is billed 
abroad. The total also includes the 


added Schenley : 


3. J. Walter Thompson Co. 
4. McCann-Erickson 
5. N. W. Ayer & Son 


7. Benton & Bowles 
8. Leo Burnett Co. 


10. Dancer-Fitzgerald-Sample 


Top Ten Agencies, Domestic Billing 
As Estimated by Advertising Age 


1. Batten, Barton, Durstine & Osborn 
2. Young & Rubicam ............. 


PPeTTT OTIC 


POUT TUTTI TIC 


6. Foote, Cone & Belding ...... 


Pee UEC TPCT) 


PPUTTT TTT 


9. Kenyon & Eckhardt ........... 


POOR eRe eee meee eee eeeeeeeeeeee 


vccalianeesen $148,330,000 
146,000,000 
145,000,000 
102,000,000 
87,000,000 
71,000,000 
57,500,000 
53,500,000 
51,000,000 
50,000,000 


PTETeeCC ICCC) 


sion, approximately $6,000,000. 
During the year the agency made 
news by the acquisition of Wilkin- 
son-Schiwetz & Tips, Houston, and 
Marschalk & Pratt. It had a no- 
table new business year, adding 


billing of Marschalk & Pratt divi- | Bulova Watch Co.; Cleveland Elec- 


tric Illuminating Co.; Columbus & 
Southern Ohio Electric Co.; Com- 
mission for Green Olive Adver- 
tising, Seville, Spain; Derby Foods; 
Lehn & Fink’s Dorothy Gray cos- 
metics, Lysol and Amphyl; Men- 
nen Co.’s lather and _ brushless 


WHO. is towa’s 


FAVORITE RADIO STATION 


FoR DAYTIME LISTENING! 


KRNT Siem. 4 13.2% 
wo! SE 12.7°% 
Wow [I 10.9% 


cl 
KA 


KIOA Sa 7.0% 
KGLO 9 6.1% 
WNAX [5.9% 


7.7% 
7.5% 


The chart is lifted intact from Dr. Forest L. Whan’s 
1954 lowa Radio-Television Audience Survey — the seventeenth 
annual edition of the Survey which has become recognized 


everywhere as the No. 
audience in Iowa. 


1 authority on the broadcast 


Iowa radio listeners’ continuing, overwhelming preference 
for WHO is far from a lucky accident. It’s the result 
of unprecedented investments in broadcast facilities — in 
programs and programming — in Public Service and 

in audience promotion. 


Whether or not your 


of WHO (or WHO-TV), if you're advertising in lowa, you 


advertising needs suggest your use 


should by all means study the 1954 1.R.T.A. Survey. 
Write direct for a copy, or ask Free & Peters. 


FREE & PETERS, INC., National Representatives 


_ BUY ALL of IOWA— 


: 


Plus “lowa Plus”—wit 
ch ¥, ea 
¢ 


- eyganncne eaprtrsep 


Advertising Age, March 7, 1955 


‘shave creams, foam shave and Af- 


tashave lotion; Milnot Co.; Na- 
tional Council for LP-Gas Promo- 
tion; Nestle Co. (chocolate prod- 
ucts); Purex Corp. liquid bleach; 
Savings & Loan Foundaton; Su- 
perior Electric Co.; Swift & Co.’s 
Premium hams and bacons, baby 
meats, Swift’s agricultural re- 
search, and industrial and public 
relations; Switzer Bros. (Day-Glo 
colors), and Vickers-Armstrong 
Ltd. In addition, it acquired such 
clients as Humble Oil & Refining 
and Anderson, Clayton & Co. 
through the Wilkinson-Schiwetz & 
Tips merger, and International 
Nickel Co., National Lead Co. and 
Hartford Insurance Group through 
the Marschalk & Pratt merger. The 
agency lost Standard Oil Co. of 
Indiana, Gruen Watch Co., W. P. 
Fuller & Co., Frank Fehr Brew- 
ing, Pharma-Craft Co., and the 
wholesale division of National Bis- 
cuit Co.—although McCann re- 
tained Nabisco’s crackers, cookies 
and bread products. It has 2,390 
people in 33 offices, and forecasts 
the same kind of gain in 1955 it 
has averaged over the last three 
years. 


N. W. Ayer & Son, headquarters 
Philadelphia, billed an estimated 
$87,000,000 in 1954, up from $86,- 
500,000 in 1953 estimated by AA. 
Ayer’s actual billing increase was 
14%, and the total figure merely 
reflects AA’s belief that previous 
estimates were too high. The agen- 
cy had a good new business year, 
adding Peoples Drug Stores; 
Butcher Polish; Ohio Oil Co.; 
Tasty Baking; General Electric’s 
clocks and timers department, and 
Industrial Distributors. It lost New 
England Mutual; Gordon Baking; 
E. Leitz Inc.; John Morrell & Co.; 
Regal Shoe; Brooklyn Union Gas 
Co., and resigned Coleman Co. 
During the year it handled the 
generally-admired Diamond Jubi- 
lee of Light celebration, including 
a notable telecast, and radio-tv 
billing reached 25% of its total. 


Foote, Cone & Belding, with 
headquarters in Chicago, billed an 
estimated $77,000,000 in 1954, of 
which $6,000,000 was accounted for 
by foreign business, principally 
through the agency’s London of- 
fice. Comparable figures for 1953 
were estimated at $72,000,000, with 
$4,000,000 of foreign billings. De- 
spite loss during the year of such 
accounts as the food products of 
Armour & Co. (it retained Dial 
soap), the loss of a number of 
General Foods products, and the 
year-end expected loss of New 
York Central Railroad, the agency 
had its largest and most profitable 
year. Contributing substantially 
were important increases on a 
number of accounts, plus initial 
billings on S. C. Johnson & Son 
(automotive products) and Gener- 
al Foods’ Kool-Aid. The agency al- 
so was appointed for a new dog 
food by Kraft Foods Co., which 
has not yet been introduced. Ap- 
proximately 58% of the agency’s 
1954 media billings went into 
newspapers and magazines, 34% 
into broadcast media, and 8% into 
outdoor. The agency has more 
than 1,000 employes in 11 offices. 


Benton & Bowles billed $57,- 
500,000 in 1954, the same figure 
as in 1953. It added International 
Business Machines; Railway Ex- 
press, and United Newspapers 
(This Week). It lost Bituminous 
Coal Institute. B&B has some 
Canadian billing, amount unspeci- 
fied, but otherwise it is all do- 
mestic. Media breakdown: news- 
paper 23%, magazines 26%, radio 
15%, tv 34%, and outdoor 2%. 
It has 750 employes in two of- 
fices, New York and Los Angeles. 


Leo Burnett Co., headquarters 
Chicago, billed $55,025,944 in 1954, 
of which $989,612 represented 
capitalized fees, and $1,573,693 was 


| billed in Canada. In 1953, com- 
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"There goes that Janzen 


boy again... 


Danny Janzen loves butterflies. At 

the ripe old age of 12 he was a lepi- 

1] dopterist of five years’ experienée, 

_g had over 1500 specimens stored in 

, boxes and drawers in his bedroom and 

was trading with adult collectors all 

over the United States. And he was 

perhaps the loneliest small boy on his 

j south Minneapolis block. Few neigh- 

ae borhood grown-ups understood him 

N or his unusual interests—even fewer 
youngsters of his own age. 


Minneapolis Star and Tribune re- 
porter Janet Lucal, on the lookout 


for a feature story, heard about the 
“Butterfly Boy” and decided his hobby 


What makes a newspaper great? 


might be a good topic. She was cap- 
tivated by Danny’s enthusiasm, his 
eagerness to show off his multicolored 
prizes, and his pride in having cap- 
tured a rare ‘“‘Baltimore checkerspot’”’ 
in Minneapolis’ Theodore Wirth park. 

The story Janet Lucal wrote appear- 
ed in next day’s Minneapolis Star. A 
few days later her editor handed her 
this note: 

Dear Sir: 

A week ago you published an article 
about my son, Danny Janzen, which 
was written by Miss Janet Lucal. It 
was an excellent article, clear and ac- 
curate, and we wish to say “Thank 
you”’ because it has made a big difference 
in Danny’s life. Peopic who used to 
find his journeyings with the butterfly 
net odd, now understand what he is 
trying to do and are often very helpful. 
Thank you again, so much. 


Mrs. Dan Janzen 


That was almost two years ago. 
Reporter Lucal was flattered by the 
letter, and quietly pleased that her 
story had perhaps helped Darny gain 
a little stature and acceptance in the 
eyes of his friends. 


Today, Danny Janzen is in high 
school, an above-average student, and 
one of the most popular kids in his 
class. He’s studying Spanish, has been 
working summers and after school to 
get money for a butterfly hunting trip 
to Central America. He’s sure now— 
he’s going to be an entomologist when 
he grows up. 

Newspapers do “‘make a big differ- 
ence’”’ in people’s lives. Helping people 
understand themselves and each other 
a little better is one of the functions 
of good newspapers. It’s through such 
devotion to the interests of all of its 
readers that the Minneapolis Star and 
Tribune have earned a unique respect 
and deep appreciation from the largest 
newspaper audience in the Upper 
Midwest. 


Minneapolis 
Star ad Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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parable figures were $46,772,418, 
$1,315,533 in fees, and $1,055,505 
in Canadian billing. Burnett had 
another notable year for new busi- 
ness: it tacked on Commonwealth 
Edison Co.; Procter & Gamble’s 
Joy; Philip Morris’ Marlboro cig- 
arets; Campbell Soup’s frozen 
soups, a special line campaign, a 
children’s campaign, catsup and 
tomato juice, and Motorola. It lost 
Dean Milk; Rudolph Wurlitzer & 
Co., and American Meat Institute. 
About 51% of the agency’s billing 
was in tv, 12% in radio, 7% in 
newspapers, 21% in magazines, 
2% in outdoor, 7% in “other.” It 
has 545 employes in three offices 
and predicts a 10% increase. 


Kenyon & Eckhardt billed $51,- 
000,000 in 1954, up from $42,000,000 
in 1953. It had a notable new busi- 
ness year, adding National Biscuit 
dog food and cereals; Radio Corp. 
of America; Equitable Life As- 
surance; Ansul Chemical Co.; 
Shell Oil’s public relations adver- 
tising, and Whirlpool appliances. 
It lost This Week Magazine; Gen- 
eral Electric’s air conditioning di- 
vision; Lincoln division of Ford 
Motor (effective in 1955); John B. 
Stetson Co., and resigned National 
Brewing. Media breakdown: news- 
papers (including supplements) 
21.9%, magazines (including busi- 
ness and farm papers) 25.9%, ra- 
dio 9.3%, television 29.8%, out- 
door and transit 2.9%, “other” 
10.2%. It has 625 employes in 
eight offices, and forecasts a 20% 
gain in billing in 1955. 


Grant Advertising, with head- 
quarters in Chicago, had 1954 
billings of $50,000,000, of which 
$2,450,000 represented capitaliza- 
tion of fees. This compares with 
1953 billings of $49,000,000, with 
$1,500,000 representing capitaliza- 
tion of fees. The agency, with 1,- 
100 employes in 33 offices through- 
out the world, gets more than half 
its billings outside the U. S. Its 
foreign billings in 1954 were $29,- 
200,000, and domestic billings were 
$20,800,000. This compares with 
$26,800,000 foreign and $22,200,000 
in domestic billings in 1953. It 
added 112 new accounts during the 
year, the biggest one being Dr. 
Pepper Co., which it acquired in 
October. It lost 33 accounts during 
the year, the only major one be- 
ing Folger’s Coffee Co., which left 
at year-end. Approximately 59.3% 
of media billings were in print 
media, 30.3% in radio and televi- 
sion, and 5.2% in outdoor. The 
agency anticipates a 5% increase 
in 1955 volume. 


Dancer-Fitzgerald-Sample billed 
$50,000,000 in 1954, up from $47,- 
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The PHOTOMATIC Co. 


000,000 in 1953 (this is a revised | 
figure, AA having estimated the 
agency’s billing at $43,000,000 in 
1953). It added Peter Paul Inc.;| 
Best Foods; Zonite Products; Lady | 
Esther Ltd.; American Pfaff Co.) 
and A. C. Weber Co.’s Speed-o-| 
Knit machines; Sterling Insurance; | 
Regent Canfood, and General Mills | 
waffle mix. It lost Consolidated | 
Chemical Corp. and Liquinet; the | 
Air Force account, and Campbell’s | 


V-8 juice, ketchup and other 


Franco-American products. 


Top Six Agencies, International Billing 
As Estimated by Advertising Age 


1. J. Walter Thompson Co. ..........cccccccessesseseseseeees $40,000,000 
Bp INI, «srccstcsaneransqnstienidsvescoyascshestasinss 31,000,000 
NE PINES ocssacectcicinoncovescsserveniccsciscsosssates 29.200,000 
4. Erwin, Wasey & C0. .....cccccccccsssscssssssssessessenees 14,500,000 
Ee: MOU ccccstinrtecsteccierscecensesesssasescqscese 14,000,000 
iy es Ce Ge I isssiik ccc cca sicccscscccccccccccscee 6,000,000 
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| Biow Co. (now Biow-Beirn- 
'Toigo) billed $46,600,000 in 1954, 
down somewhat from the $50,000,- 
000 billed in 1953. During the 
year it added Benrus Watch; Julius 
Wile & Sons, and Seeman Bros., 
and supervised the national spread 
of Procter & Gamble’s Fluffo. It 
lost Procter & Gamble’s Joy; Lady 
Esther Ltd.; Bulova Watch, and 
resigned Hill Bros. Dromedary 
mixes and dates because of a con- 
flict with Fluffo. About 33.6% of 
its billing was in radio and tv, 
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and 13% in print. It has 405 em- 
ployes in three offices. 


Ted Bates & Co. billed $46,000,- 
000 in 1954, all domestic, up from 
$38,000,000 in the preceding year. 
The agency added American Chi- 
cle’s Beeman’s, Chiclets, Adams 
clove gum and Rolaids; Hawley & 
Hoops (M&M Candy), and Hills 
Bros. Dromedary mixes. It lost 
none. About 54.7% of its billing 
was in tv, 12.4% in radio, 10.8% 
in magazines, 17.6% in newspapers, 


1.5% in outdoor, and 2.8% in art, 
mechanical and publicity. It has 
425 employes in two offices, and 
believes ’55 will be “up.” 


William Esty Co. billed an esti- 
mated $46,000,000 in 1954, up from 
$43,000,000 in 1953, all of it domes- 
tic. During the year it added O- 
Cell-O sponge division of General 
Mills, it had its first full year on 
General Mills’ Sugar Jets, and 
Reynolds brought Winston into the 
filter-tip cigaret field. It lost Coca- 


Cola Bottling Co. of New York. A'in on the historic tv deal with 
longtime leader in radio and tv, Jackie Gleason. About 34.3% of its 
about 54% of its billing is in|billing is in newspapers, 21% in 
broadcast media. It has 316 em- | magazines, 5% in radio, 22.5% in 
ployes. tv, 1.5% in outdoor, 2.8% in busi- 
‘ ness papers, 1.85% in farm publi- 
Kudner Agency billed $46,000,-| cations, and “other” 10.3%. It has 
000 in 1954, up about $200,000 375 employes, and figures ’55 will 
from 1953’s $45,800,000 (this is a be about like ’54. 
revised figure, AA’s 1953 estimate | 
was $44,200,000). No fees, no in- Cunningham & Walsh billed 
ternational billing. The agency lost $44,706,000 in 1954, up from $38,- 
Schick Inc. at the beginning of | 793,470 in 1953. It added Clicquot 


1955, and during the year it sat|Club Co.; Towle Mfg. Co. silver, 


market you may have missed... 


and the one tool that opens it BEST! 


You can open a can with a hack saw. Or an 


axe. But you don’t. You use a can opener. 
That’s the way it is with the Central South. This 
market can be opened with a variety of tools. 
But just one does the job BEST. This selling 
tool is WSM Radio. And to understand the rea- 


son why, it’s necessary to have an inside look 


at Central South, U.S. A. — 


In the first place, the Central South is a big 
market—a $2,713,371,000 market. More 
powerful in consumer spending power than the 
cities of Baltimore, Buffalo, Minneapolis, Cin- 
cinnati, or Houston. 


This is a litthe known market—a market com- 
posed largely of families and people who live 
in small towns. It is not an easy market to 
reach and sell. For the time buyer or adver- 
tising manager it represents an unusually tough 
task, because of the amount of money necessary 


to cover the area with solid advertising support. 


May we prove to you that WSM is the one selling tool 
that can open the entire Central South Market to your 


product at a reasonable cost? 


NASHVILLE @© CLEAR 


wsM 


The cost is prohibitive, if you attempt to do it 
with the combination of a Nashville radio sta- 
tion (other than WSM) and small town stations 
to plug most of the uncovered gaps. The cost 
is completely out of line, if you attempt to buy 
a combination of a Nashville newspaper and 
small town papers. Television leaves well over 
half the area uncovered from the standpoint of 
consumer dollar penetration. 


There is one tool that opens this rich market. 
One selling tool that takes your advertising mes- 
sage to all the Central South at a cost that is 
within the bounds of the sensible advertising 
budget. This is radio station WSM. 


We would like to have one of our representatives 
(either from the station or from your nearest 
Petry office) sit down at your desk to show you 
what Radio Station WSM can do for your product 
in this rich Central South market. 


CHANNEL @ 50,000 WATTS 
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and E-Z Pop popcorn in the East, 
and Eversharp. It lost McCall’s. 
It has 377 employes in three of- 
fices, and forecasts a 10% gain 
in ’55. 


D’Arcy Advertising Co., head- 
quarters St. Louis, billed $44,500,- 
000 in 1954, up from $41,000,000 in 
the preceding year. It added 
Standard Oil of Indiana and Gor- 
don Baking during the year, and 
will have Taylor Wine; Bayuk Ci- 
gar; Reardon Paint, and Lance 
Inc. to start 1955 with. It resigned 
Cleveland Illuminating Co. and 
Cook Chemical Co.—because of a 
conflict with Standard of Indiana. 
About 35% of the agency’s billing 
was in radio and tv, 13% in news- 
papers, 22% in magazines, 22% in 
outdoor and 8% in “other.” It has 
475 employes in 10 offices and 51 
in the Mexico City office, and it 
forecasts a 15% gain in 1955. 


Ruthrauff & Ryan billed an esti- 
mated $44,000,000 in 1954, the same 
figure estimated by AA for 1953, 
of which about 4% was billed in 
Canada. The top account added 
was the Packard division of Stude- 
baker-Packard. Others included 
Chance-Vought Aircraft; air con- 
ditioning division of General Elec- 
tric; the U. S. Air Force, Consoli- 
dated Royal Chemical and 
Liquinet; Frito New York for 
Jupiter Pop Corn Pak and Frito’s 
western division; Climalene Co.; 
Hamilton Mfg. in the U. S. and 
Canada; Minnesota Canners Assnv; 
Old Judge Foods Corp.; Juvenile 
Mfg.; all of Sun Oil’s advertising; 
a new project from A. E. Staley 
Mfg. Co., and Griesedieck Bros. 
Brewing returned after a year’s 
absence. Major account lost was 
Motorola Inc., others being John 
Duffy Co.; the print end of Bel- 
tone Hearing Aid Co.; Encyclope- 
dia Brittanica and Brittanica 
Junior; Helene Curtis’ Spray Net 
and Lanolin; Horlicks’ Ltd., and 
Hollywood Candy Co. It has 650 
employes in 14 offices. 


Campbell-Ewald Co., with head- 
quarters in Detroit, is estimated to 
have moved up substantially in 
billings during 1954, with volume 
for that year placed at $43,000,000, 
compared with an estimated vol- 
ume of $35,000,000 the previous 
year. The company lost no im- 
portant accounts during the year 
and gained only one—National 
Bank of Detroit—on which billings 


A 50,000 Market 
Worth Aiming At 


* BENTON HARBOR - ST. JOSEPH 
MARKET’S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES PerHH | % OverUS. 
Consumer Income $5,761 W 
Total Retail Sales 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,420 98 
Home Furnishings 355 88 
Bidg. Mat.-Hdwr. 619 116 
*Benton Harbor only. 


What's mere, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
— is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 
For Double-Barrelled Results 

Advertise in two evening papers 


BENTON HARBOR 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ASC total circulation—with no duplication 
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will not be effective until 1955. 
Late in January it aequired Goebel 
Brewing, effective April 1. A 
breakdown of its expenditures by 
media is not available, but radio 
and tv are estimated to account 
for between 15% and 20% of total 
volume. Along with its substantial 


MIMEOGRAPHING 


- ADDRESSING — MAILING 
@ Radio-TV Releases © Speeches 
@ News Releases = @ Portfolios 
© Scripts ae Food Recipes 
_—@ «Photo Captions — 
_ 7 East 42nd St., New York 17, N.Y. 


billings increase was a substantial 
increase in personnel—from 370 at 
the end of 1953 to 443 at the end 
of ’54. The agency has nine offices, 
all in the U. S., and expects 1955 
volume to be 10% better than 1954. 


Compton Advertising billed 
$42,000,000 in 1954, of which $200,- 
000 represented capitalized fees. 
In 1953, comparable figures were 
$35,464,000 and $313,000. It added 
| Centaur-Caldwell's Fizrin; Amer- 
lican Can’s fiber milk container 
division, and the New York 
|'Chevrolet dealers’ association. It 
| lost Campbell’s tomato juice and 
|sauces, and Edward & John Burke 
Ltd. About 40% of its billing was 
|in tv, 13% in radio, 15% in news- 
| papers, 25% in magazines-business 
| papers-farm publications, 3% in 
| outdoor, and 4% in “print, produc- 
| tion, etc.” It has 455 employes in 
‘four offices, and predicts a ’55 


about like °54. 


Fuller & Smith & Ross, Cleve- 
land, billed $41,000,000 in 1954, of 
which more than $8,000,000 rep- 
resents capitalized fees. This com- 
pares with billings of $40,000, 000 
and capitalized fees of $6,500,000 
in 1953. (In its 53 agency listing 
AA reported only $33,000,000 for 
F&S&R. This included total, com- 
missionable billings plus guaran- 
tees, but no capitalization factor 
was employed.) The agency added 
Borden Co.’s_ chemicals: Mans- 
field Tire & Rubber Co.; S. 
Morgan Smith Co.; True Temper 
Corp.; M. W. Kellogg Co.; Pail- 
lard Products; Texon Inc.; Calu- 
met & Hecla Inc.; Interchemical 
Corp.’s Ault & Wilborg Co.; In- 
gersoll Milling Machine for cus- 
tom-made tools, and Sabena 
Belgian Airlines. It lost Eljer Co.; 
Evans Products; Owens-Corning 
Fiberglas Corp.; Pesco Products 
division; Railway Express Agency. 


About 50.6% of the agency’s billing 


was in magazines-business papers- 
farm publications, 9.3% in news- 
papers and supplements, 1% in 
radio, 11.1% in tv, 1.1% in out- 
door and transit. It has 523 em- 
ployes in three offices, and fore- 
sees a 5% gain in 1955. 


Erwin, Wasey & Co. billed an 
estimated $35,750,000 in 1954, in- 
cluding about $14,500,000 interna- 
tional, up from $31,000,000 esti- 
mated by AA in 1953. During the 
year it added Ron Rico rum; Cam- 
pana’s Ayds; Zotox Pharmaceuti- 
cal, Carling’s Stag beer (Griese- 
dieck Western); Dad’s Root Beer; 
California Marine Packaging Co.; 
A-1 Pilsener beer (Arizona Brew- 
ing). It lost Adolf’s and Tasti- 
Diet foods in Los Angeles, and re- 
signed Bymart-Tintair and Springs 
Cotton Mills in New York, and 
lost K-R-O Co. and Flotill Prod- 
ucts. It has about 800 employes in 
11 offices. 


OFFER HER SOMETHING SHE WANTS 


it works in this Television Era, too. And by 


A formula as old as salesmanship itself... 


offering the housewife programs she wants to see, Channel 8 long ago.licked the midday slump. 


MONTH AFTER MONTH WFAA-TV HAS HAD MORE VIEWERS BETWEEN 
12 NOON AND 6:00 P.M., SEVEN DAYS EACH WEEK, THAN THE OTHER 
DALLAS-FORT WORTH STATIONS COMBINED. The biggest part of this audience 


is women. And what is it economists say about the American housewife’s control of the family 


purse strings? 


The point of all this is simple as 1-2-3: 


274,000 WATTS VIDEO « 137,000 WATTS AUDIO mm 


1. Women watch WFAA-TV regularly during the daytime ... so 
your foot is already in the door! 


2. Women are in a position to buy your product. 


3. Your Petryman will be happy to give you rates and availabil- 
ities .. . so that you too can reach this double-size audience at daytime 
package rates which cut the cost in half! 


RALPH NIMMONS, Station Manager 
EDWARD PETRY & CO., National Representative 
Television Service of The Dallas Morning News 
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Lennen & Newell billed $33,- 
000,000 in 1954, up from an esti- 
mated $32,100,000 in 1953. It added 
Dromedary dates and specialties 
and American Meat Institute, and 
introduced Old Gold filters and 
Colgate’s AD. It lost Lehn & Fink’s 
Dorothy Gray cosmetics and Ly- 
sol. Something less than half its 
billing—about $15,000,000—is in 
radio and tv. It has 300 employes 
in three offices. 


MacManus, John & Adams, 
headquarters Bloomfield Hills, 
Mich., billed $32,826,383, of which 
$34,687 represented capitalized 
fees. In 1953, comparable figures 
were $26,969,433 and $81,349. No 
accounts added or lost. Media 
breakdown: newspapers 33.67%, 
magazines-supplements-farm pub- 
lications 19.9%, radio and tv com- 
bined 17.43%, outdoor 3.74%, busi- 
ness papers 7.28%, other 6.87%, 
radio-tv production 4.95%, space 
production 6.16%. It has 274 em- 
ployes in five offices, and fore- 
casts a 1955 about like 1954. 


Maxon Inc., with headquarters 
in Detroit, billed $31,000,000 in 
1954, down from $35,000,000 in 
1953. All of this billing, aside from 
a small and undisclosed amount 
placed in Canada, is domestic. The 
company lost Packard automobile 
effective Dec. 15, and Stag Brew- 
ing Co., St. Louis, in October. It 
picked up Walker’s Private Cellar 
from Hiram Walker & Co., and 
Schmidt’s Brewing Co., St. Paul, 
but will not get billings on either 
account until this year. Total num- 
ber of employes in three offices 
was 285 at year-end, as against 329 
last year. The agency expects 1955 
billings to be about the same as 
last year. 


Needham, Louis & Brorby, head- 
quarters Chicago, billed $29,270,- 
450 in 1954, compared with billings 
of $24,729,134 in 1953. It added 
Campbell Soup’s V-8 juice, FR-8 
juice and pork and beans; Wilson 
& Co.’s canned meats (it had ac- 
quired Wilson’s fresh meats and 
Wilson Sporting Goods Co. at the 
close of ’53); plastics division of 
Monsanto Chemical, and Scovill 
Mfg. Co., the last named at the 
end of ’54. It lost no accounts dur- 
ing the year. The agency has 311 
employes and predicts volume in 
in ’55 will top ’54 by 15%. 


Sullivan, Stauffer, Colwell & 
Bayles billed $27,500,000 in 1954, 
up from an estimated $23,500,000 
in 1953. Most of the increase came 
from existing accounts, but the 
agency added Best Foods’ Presto 
self-rising cake flour; H-O oats 
and H-O Cream Farina. It also 
added three Revlon products, Silk- 
en Net, Love Pat and Aquamarine 
Shampoo, but in December the 
agency “asked to be relieved” of 
the business. At the end of 1954, 
the agency had 203 employes, and 
estimates 1955 business will be up 
15%. 


Cockfield, Brown & Co., head- 
quarters Montreal, billed $24,809,- 
877 in 1954, of which $1,622,410 
represented capitalized fees. In 
1953, comparable figures were 
$22,316,297 and $871,861. It added 
the following accounts: B. C. En- 
gineering Ltd.; Pacific Brewers 
Agents Ltd.; Pinex Co.; Rexall 
Drug Co.; Underwood Ltd., and 
Vancouver Breweries Ltd. It lost 
B. C. Government Travel Bureau; 
H. C. Flood & Co.; Massey-Harris- 
Ferguson Ltd.; Norwich Pharmacal 
Co., and Ernest Ridout Real Estate 
Ltd. The agency, Canada’s largest, 
breaks down its media use like 
this: newspapers 43%, magazines 
15%, weekend 7%, radio 16%, tv 
4%, outdoor 3%, business papers 
6%, farm publications 4%, transit 
1%, and “other” 1%. It has 467 
employes in four offices. 
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IN DEFENSE OF PEOPLE 


AN ADVERTISING AGENCY, as everybody knows, consists of typewriters, pencils, layout pads, 
broadloom carpeting, and people. 


McCann-Erickson has splendid typewriters, sharp pencils, blameless layout pads, and broadloom 
of the correct depth of pile. But so, we are obliged to admit, do all other front-line agencies. All 
of us use the standard equipment. 


McCann’s people, however, are definitely not standard equipment. They are exceptional even in a 
business which is built upon exceptional people. 


Let’s take a sample. Here are some of the people you might meet if, as we hope, you should drop 
in to Fifty-Rock some day to talk to us about handling your account: 


A vice president who was formerly president of another major American agency. 


Another vice president who runs a mail-order business in herbs on the side—and to such good 
effect that we wish we had it. 


A messenger who is a professional harpist, and who has played under Toscanini. 
A research man who writes—and sells—popular songs. 


A copy woman who recently won the “Edgar” 


(short for Edgar Allan Poe)—top award of the 
Mystery Writers of America. 


A copy man who is author of two currently popular 
books and who contributes regularly to magazines. 


A department head who runs a summer inn on 
Long Island in spare week-ends. 


A media man who has an advanced degree in 
Sociology. 


And so on, everywhere you look. 


Now, probably you are on the point of saying: 
“Very interesting, but what’s in it for me?” It’s a 
fair question. Here, we think, is a realistic answer: 


Advertising is a business in which everything you 
know—every interest and every skill—may some 
day be useful to a client. We make it a point to 
attract people of solid accomplishment in many 
fields— people who are driven by the itch to keep on 
doing and learning things, and who refuse to be 
bounded on the north, south, east and west by their 
daily routine. Such people are truly creative, wuether 
their salary classification happens to be “artist,” 
“messenger,” or “‘vice president.” 


McCann-Erickson is especially gifted with people 
of this type. The sum total of their skills, accom- 
plishments, interests, eccentricities, and creative vital- 
ity constitutes a reservoir of human experience which 
any advertiser is lucky to have at his command. 


Being the kind of people they are, they will probably 
be surprised to read this about themselves. But come 
up and meet them some day. See if you don’t agree. 


MCCANN- 
ERICKSON 


INCORPORATED 


Advertising 


New York + Boston + Cleveland + Houston + Dallas 
Chicago + Detroit + Louisville San Francisco 
Los Angeles « Portland « And offices throughout the world. 
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Brooke, Smith, French & Dor- 
rance, with headquarters in De- 
troit, billed $23,500,000 in 1954, 
almost exactly the same figure as 
in 1953. Loss of billings on Hudson 
Motor Car Co. was more than 
made up by increases on other ac- 
counts. The agency lost Bull Dog 
Electric Products and will lose 
Goebel Brewing (to Campbell- 
Ewald) on April 1, but had its 
most notable new business year in 
1954, when it picked up 15 ac- 
counts. Included are two depart- 
ments of General Electric—Trum- 
bull components division and the 
distribution assemblies department 
—as well as Underwood Corp.; 
Deepfreeze division of Motor Prod- 
ucts; Gantner of California, and 
Famous Cereals division of Safe- 
way Stores. The agency has 25( 
employes in four offices, and esti- 
mates 1955 volume at 6% to 10% 
above 1954. 


Grey Advertising Agency is es- 
timated to have billed $22,400,00< 
in 1954, of which something les 
than $1,000,000 was billed in 
Canada. In 1953 it billed an es 
timated $20,600,000. It lost Norele: 
shavers; Ullman Co.’s_ Princes 
Plastics; Fruit-of-the-Loom; Lust- 
berg, Mast & Co.; Buckskein Joe 
It had a notable new business year 


regaining Gruen Watch = an: 
Schwayder Bros. furniture, and 
adding Andrews-Alderfer Co.’ 


Fabricushion process; Block Drug’ 
Polident, Poligrip and Sentrol 
Campbell Soup’s Campbell Kid 
promotion; Chock Full o’ Nut: 
coffee; Olin-Mathieson Chemical’: 
Forward House division; J. B 
Watch Bands; RCA’s records anc 
NBC; Necchi-Elna Sewing Ma 
chine Sales; Schenley’s Norex Lab 
oratories, and Spiegel Inc. Radio 
television accounted for about $5,- 
000,000 or 22% of its 1954 billins 
and is expected to rise to aroun’ 
26% in 1955. It has 335 employe 
in one office and is optimistic 
about the future. 


Geyer Advertising, New York, 
held approximately even in 1954 
with the $22,000,000 estimated by 
AA in 1953. It added Hans Brink- 
er Holland bulbs, Paul Masson 
wines and the Dominican Repub- 
lic’s tourist advertising. It lost 


IMPORTANT FACTS ABOUT 
THE “‘NEGRO TRAVELER’ MARKET—THE 
RICHEST AND MOST CONSISTENT 
IN AMERICA 


More than one half of all Negroes in 
America who filed incomes of over 
$3500.00 were Negro Transportation 
Workers. (U.S. 1950 Census) Out of a 
total of 232,000 who filed in this class, 
135,000 were railroad workers. 


Negroes are found in more than eighty- 
seven categories of railroad service. 


The Negro Transportation Worker’s in- 
come, as such, is more than twice the 
average yearly income of $1658.00 for 
Negroes across the nation, and consti- 
tutes THE LARGEST AND RICHEST 
INDUSTRIAL FAMILY AMONG NE- 
GROES. 


PULLMAN PORTERS represent an 
annual market of $28,500,000 and 7,400 
men. 


DINING CAR WORKERS represent 
an annual market of $200,000,000 and 
50,000 men. 


Occupation (Monthly Wage) 1935 1955 

EE ig ede eve awnws $157.50 $369.75 
Be aa re 130.00 342.75 
0 Le ee 112.00 334.00 
DE EDU nc ce ds cess 96.68 311.68 
Se 72.50 296.68 
Waiter-in-Charge ....... 122.50 334.28 
- 9... 72.50 311.68 
Pullman Porter .......... 80.00 318.00 


REMEMBER—THE “NEGRO TRAVELER” 
is the only Magazine that serves this rich 
market effectively. Write for Brochure. 


Travelers’ Research Publishing Company, Inc. 
11717 S. Vincennes Ave. Chicago 43, lil. 


USI anti-freeze, the Can Manu- 
facturers’ Institute and National 
Paper Corp. of Pennsylvania. 
Gains and losses about equalized, 
with Nash-Kelvinator billings up. 
Geyer has 235 employes in three 
offices. 


Campbell-Mithun, Minneapolis, 
billed $20,000,000 “‘plus” in 1954, 
a rise of $5,000,000 over its 1953 
billing of more than $15,000,000. 
It added John Morrell & Co.; 


|new divisions), and several new 
products of Pillsbury Mills. It also 
got First Federal Savings & Loan 
of Chicago and Mishawaka Rubber 
& Woolen Mfg. It has 250 em- 
ployes in two offices. It forecasts 
a 20% gain in 1955. 


William H. Weintraub & Co. 
billed $20,000,000 in 1954, of which 
$2,500,000 represented capitalized 
fees, and $1,500,000 was billed 


abroad. In 1953, the agency billed 


Archer-Daniels-Midland (three | $20,200,000. It had full year bil- 


lings on Ronson, and added the 
Willys portion of Kaiser-Willys, 
and lost none. Media breakdown: 
newspapers 15%, magazines 15%, 
supplements 10%, radio 10%, tv 
30%, outdoor 10%, business papers 
3%, farm publications 5%, point 
of sale 2%. It has 192 employes— 
down slightly from the 208 of last 
year—and it predicts a 25% in- 
crease in 1955 billings. 


D. P. Brother & Co., headquar- 
ters Detroit, billed $19,721,948 
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in 1954, up from $14,398,987 in 
1953. No significant changes in the 
account list, and the growth pre- 
sumably is an indication of Olds- 
mobile’s tremendous year in 1954. 


MacLaren Advertising Co., 
headquarters Toronto, billed $19,- 
700,000 in 1954, up from $17,250,- 
000 in 1953. There were no im- 
portant additions to the account 
list, the increase coming from ex- 
pansion of existing accounts. Mac- 
Laren, of course, handles all 


tear out 


and save! 


You'll find the name of the Consolidated Enamel 
Printing Paper Merchant serving your area listed 
below. Only he can supply you with money-saving 
Consolidated Enamel Printing Papers. Keep this 
list handy for easy reference. 


ALABAMA MAINE OHIO 
Birmingham. ..... The Whitaker Paper Co...... .1809 First Avenue N. tee ce AEE C. M. Rice Paper Company..........P. 0. Box 269 Akron ... The Central Ohio Paper Co... .311-87 S. High Street 
Birmingham. .....Graham Paper Co. ......... 2329 First Avenue N. Ee C. M. Rice Paper Company.......... P. 0. Box 271 a, _ Ey The Union Paper & Twine Co........31 N. Summit 
| eee The Partin Paper Co...... 2-4 North Commerce St. MARYLAND Cincinnati........ The Diem & Wing Paper Co... Gilbert Ave. Viaduct 
: ; Ci Divrsees ia The Whitaker P ee 
ARIZONA oe see eenes Sn — a Company. . . . 501-503 Water St. a...) The Central Chie Paber Co... aise th Suet 
Phoenix.......... aden Peoee: Company......... - . ~ aoe BE. vseeee itaker Paper Compeny. .210 E. Serstege St. Cleveland........ The Union Paper & Twine Co.. .1614 E. 40th Street 
Phoenix.......... lu ‘aper Vompany.......... : Columbus. ....... The Central Ohio Paper Co....... 226 N. Sth Street 
MASSACHUSETTS pe 
Tucson aseweeseoore Graham Paper Company ver ry= 820 East 16th Street eS Be Cook-Vivian-Lindenmeyr 7 354 Congress St. Dayton Peer ey The Central Ohio Paper Bhi ccs: 201 E. 6th Street 
ARKANSAS Springfield....... Whitney-Anderson Paper Co. , Inc. 32 Worthington St. a <2 tabeyrign Hering wey teens - aa 9 and 
, Worcester........ Butler-Dearden Paper Service, Inc....25 Park Ave, 9 JO0NND. «ss sees , 2 se 
Little Rock........ Western Newspaper Union. . . .500 E. Second Street RS Soy is. APN AN, Youngstown...... The Whitaker Paper Co....430 W. Commerce Street 
MICHIGAN 
CALIFORNIA : OKLAHOMA 
Long Beach...... Sierra Paper Company........ 537 Locust Avenue a chsguedee — ea Company.......... 851 Porter Street Oklahoma City. .. .Graham Paper Comipany. . .. 108 E. California Ave. 
Los Angeles Carpenter Paper Company. . .3100 East 44th Street or ne Oe uae G Union Paper & Twine Co.....551 E.Fort Street. Oklahoma City. ...Western Newspaper Union....217 N. Harvey Street 
Los Angeles... Sierra Paper Company... . .4355 Fruitland Avenue gma aes Michigan Paper Co ..31-35 Market Ave. N.W. Win cvs cceis Beene Paper Company.......... 2 N. Elgin Avenue 
Oakland......... Pacific Coast Paper Company... . .2117 Webster St. sien bared eissinger Paper Co............201 N. Hosmer St, OREGON 
~ — CERipe — Hed mony real is ened PEEP any eee MINNESOTA Pires ctcsa Carter, Rice & Co. of Oregon. . .735 N.W. 16th Ave. 
an Francisco.... Carpenter Paper Company. .... a _ 
San Francisco Pacific Coast Paper Company... . .1111-17th Street Cutt. ..-....... John Boshart Paper Company. .220 W. Michigen St. PENNSYLVANIA 
eg , Minneapolis. . .. . .Butier Paper Compeny..... 1401 So. Fifth Street Bethiehem........Wilcox-Walter-Furlong Paper Co... .944 14th Ave. 
COLORADO Mae ar eeeeee Paper C y....1312 So. Fifth Street _ Sera Daka Paper Company......... 4th and State Street 
Colorado Springs. Butler Paper Company... 121 S. Cascade Street ota vetoes The Paper Supply Co. , Inc. . .240-246 Portland Ave. Harrisburg........The Alling & Cory Company.........P. 0. Box 307 
ee ae Butler Paper Company......... 1200 Walnut Street 4 ee tHeesere Anchor Paper Company. ..... 480 Broadway Street Philadelphia. ..... Quaker City Paper Co.......... 303-311 Vine Street 
Pueblo........... Butler Paper Company... 215-217 Court Street N. Pow.......... Newhouse Paper Company.......... 500 N. Robert Philadelphia. ..... Wilcox-Walter-Furlong Paper Co...32nd & Race Sts. 
MISSISSIPPI Pittsburgh........ The Alling & Cory Co....... Alcor St. at River Ave. 
CONNECTICUT Pittsburgh........ General Paper Corp..................P.0. Box 12 
Bridgeport....... Lott-Merlin, Inc... 00... cece. 500 Water Street eee einaneni Graham Paper Compeny.......... 700 Ricks Steet Pittsburgh........ The Whitaker Paper Co......1005 Beaver Ave. N.S. 
Hartford.......... Henry Lindenmeyr & Sons. ..... 117 Spruce Street MISSOURI We ens sadedesess The Mudge Paper Company... .222 S. Pershing Ave. 
New Haven....... Henry Lindenmeyr & Sons........ 153 Court Street Kansas City...... .Bermingham and Prosser Co....... 715 May Street York............. Quaker City Paper Co......... Duke & Hay Streets 
New Haven....... Whitney-Anderson Paper Co........ 124 Bristol St. Kansas City . Butler Paper Company.......... 518 Santa Fe St. RHODE ISLAND 
_ Butler Paper Company......... 3400 Market Street Providence... Cook-Vivian-Lindenmeyr & Co. ,26 Custom House St. 
DISTRICT OF COLUMBIA as ee Graham Paper Company....... 1014 Spruce Street 
Washington, D.C...R. P. Andrews Paper Co...... First & H Street S.E. Springfield....... Butler Paper Company....... 636 East Chestnut SOUTH DAKOTA 
Seg cl ate RE ee sed Sioux Falls...... Sioux Falls Paper Co.......... First & 11th Streets 
MONTANA TENNESSEE 
Jacksonville... .. Jack ille Paper C y. .808 West Bay Street Billings. ... Yellowstone P C 
Miami... Evergiade Paper Company. . 697 N. Miami Avenue Gam... Gucbne Seuagnge Geiee. wat - Kaneavilie........ Graham Paper Company............ 700 Dole Ave. 
Miami ee een . ~<a «+l STS SURE +0000. Sees. Saas Senet 
ae Central Paper Company....... 106 W. Amellia St. NEBRASKA Memphis......... Western Newspaper Union. . .. .395 S. Front Street 
Tallahassee.......Capital Paper Company. .... 730 W. Gaines Street nip ate CEE Western Newspaper Union........ .2005 Y Street MONE. ..-....« Gham Paper Company. ..... 10 Cummins Stetien 
I isk sad sac Tampa Paper Company. . . .338 So. Franklin Street Omaha ..Western Paper Company... .621 So. Fifteenth Street TEXAS 
Tampa .E. C. Palmer & Company, Ltd... 302 N. Willow ee Southwestern Paper Company... .242 Walnut Street 
NEW HAMPSHIRE Ici eee Graham Paper Company... . 207 San Jacinto 
Sapeeen aii a on Concord..........C. M. Rice Paper Company.......... P. 0. Box 445 _ Southwestern Paper Company. 413-417 S. Field St. 
i) Denn a ‘aper Uo... .. atl ot. , 3.0, ES Graham Paper Company... . 302 N. Market St 
poe The Atlantic Paper Co.......W. Broad & River S NEW JERSEY : 
Savannah. a2 ie _ - re Henry Lindenmeyr & Sons. ....1424 Chestnut Ave. oe "tite Grehem Paper name ape oo 
Trenton.......... er pat gig “ a - “ 
pagal par P & Supply Co.. .475 Commercial St. ee Central Paper Company 40 Bellevue Avenue re Graham Paper Company...... .1401 Sterrett Street 
jaho Falls....... ican Paper upply Co... NEW MEXICO Houston......... Southwestern Paper C y.... Taylor & Shearn 
Albuquerque... .. Butler Paper Company. . .1823 N. Commercial Ave, Lubbock..........Graham Paper Company........... 1824 Avenue G 
— ery J. W. Butler Paper Co... 223 W. Monroe Street San Antonio...... Graham Paper Company....... .130 Graham Street 
Chicago.......... Bradner Smith & Co.... 333 S. Desplaines Street = in ms eile : UTAH 
Chicago.......... Marquette Paper Corp......... .333 W. Lake Street + atapaiat =. ph ncoae! — be hese e ea esas 46 Dongan Ave. Salt Lake City..... American Paper & Supply Co., 444 S. 2nd West St. 
Chicago.......... The Whitaker Paper Company. .14 N. Peoria Street Sufiels Meeseceeess 5 oaedk ny ompany . .136 N. Division Street Salt Lake City.....Western Newspaper Union... ... 126 Pierpont Ave 
Decatur.......... The Decatur Paper House, Inc., Franklin & Cerro Gordo Seftele Beeeecseows Tas taten aes ate a a Street VIRGINIA 
Moline pears Paper Company..... 1525 Third Avenue =—»«Ufalo...... seeee pe: wine jou ain Street . 
Y.... Long Island City... Henry Linde & So a Lynchburg........ Caskie Paper Company,tnc....... 33 Cabell Street 
Peoria Paper House, Inc...Hamilton & Water Street ong Sone 9. SY RENT MB... -+4. 11-12 53rd Ave. Richmond B. W. Wilson P Com: l 
A Cele Qene Os... .... 2008. Adame New York........ The Alling & Cory Company ........... 133 W. 2ist sng reget pe ee POT SURREY, FM... Se Oy 
“wela Paper Co... "38d & Maine Streets New York........ Majestic Paper Corporation. . . . 138 Franklin Street WASHINGTON 
ot Seek tHe New York........ Marquardt & Company,tinc...... 155 Spring Street NS igre a wiKe% Carter Rice & Co. of Washington. 2905 W. 3rd Ave. 
New York........ Miller & Wright Paper Co............ 200 Varick St. a West Coast Paper Company...... 414 Holgate St. 
Butler Paper Company........... 915 Main Street New York........ The Whitaker Paper Co...... 48-52 Great Jones, St. Spokane....... .Independent Paper Company..... 921 W. Broadway 
Butler Paper Company..... 110 W. Columbia Street Rochester........ The Alling & Cory Company......... P. 0. Box 540 Tacoma......... Allied Paper Company......... 2215 Center Street 
Indianapolis... .... Century Paper Company... 207 S. Meridian Street Syracuse......... The Alling & Cory Company. ....... 200 S. Geddes WE « asccesy Carter Rice & Co. of Yakima.......514 S. 2nd Ave. 
Terre Haute. ..... Mid-States Paper Company, Inc. .517 N. 13th Street Utica............. The Alling & Cory Company... .... 106 Whitesboro WEST VIRGINIA 
1oWwA NORTH CAROLINA Charleston....... .Copco Papers,inc.............. 1537 Hansford St. 
Cedar Rapids... ..J. W. Butler Paper Company. . 1201 9th Street S.w. Charlotte......... Caskie Paper Company, inc...... 308 E. 4th Street WISCONSIN 
Davenport........ Peterson Paper Co.......... 2nd & Pershing Aves. Raleigh........... The Raleigh Paper Co.....616 North Dawson Street Madison.......... Westport Paper Company....... 2211 Fordem Ave. 
Des Moines....... Pratt Paper Company........... 100 Eighth Street Milwaukee. ......, Oshkosh Paper Company..... 106 North Broadway 
Des Melnes...... Western Newspaper Union..........112-7th Street NORTH DAKOTA . Milwaukee....... Standard Paper Company..... 4040 N. Richards St. 
a... Mews Paper Company.......... 1300 lowa St. | ee Western Newspaper Union... .. .402 4th Avenue N. Oshkosh.......... Oshkosh Paper Company......... 58 Algoma Bivd. 
Sioux City........ Western Newspaper Union. . 5th & Virginia Streets . 
KANSAS 
Wichita........... Butler Paper Company. 325 No. Rock Island Avenue e 
Wichita...........Graham Paper Co...... 124-126 No. Rock Island Ave, enamel 
KENTUCKY a 
Louisville........ Graham Paper Company..........711 Brent Street printing 
Louisville........ Superior Paper, Inc......... 900 South 13th Street papers 
LOUISIANA 
New Orleans......Butier Paper Company........ 210 S. Peters Street production gloss » modern gloss « flash gloss 
ln papal a cn «= go tie — productolith * consolith gloss * consolith opaque 
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CONSOLIDATED WATER POWER & PAPER CO. Sales Offices: © 135 S. La Salle St., Chicago 3, Hl. 
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Canada. It has 340 people in six 
¢ offices. 


; » Gardner Advertising Co., head- 
| ' quarters St. Louis, billed $19,400,- 
; 000 in 1954, up from $18,000,000 in 
' 1953. It added Eli Lilly & Co.’s 
) | 4 agricultural product division; 
Emerson Electric Mfg., and Jack 
; Daniels Distillery. It lost Ralston 
‘4 Purina’s Ry-Krisp and _ cereals 
( ! divisions and Monsanto’s plastics 
division. It has two offices. 


General Motors advertising in| 


Donahue & Coe billed $19,300,- 
000 in 1954, up from $18,400,000 
in 1953, a record year for the 
agency. During the year D&C 
added Pearson Pharmacal’s Ennds; 
Publix Shirt’s TruVal shirts; 
Denney & Denney cosmetics; Mc- 
Call’s; Goodall-Sanford Fabrics; 
Mission Wineries; Stahly Inc.’s 
new razor, and Sarong Inc. It 
added Chock Full O’Nuts coffee in 
May and resigned it in November, 
and lost Alexander Hamilton In- 


stitute and Aquascutum. 


30%, magazines 12%, radio 22%, 


Since most of its new business tv 36%. 
came in the second half of °54, it. 


looks forward to a better ’55. 


| Fletcher D. Richards Inc. billed 
| $17,000,000 in 1954, up from the 


| 


two successors to Sherman & Mar- | 1953. It reports the larger part of | 
quette, billed $18,000,000 in 1954, its billings are in newspapers and 
its first year of operation, all do- | magazines, but that tv billings are 


mestic. It had a good new business 


| 


gaining. The agency added Bank 


year, adding J. P. Stevens & Co.;\of California; National Distillers | 
Park & Tilford; Guenther Brew-| Products Corp.’s King George IV. 
ing, and reports no lost accounts.|and Highland Nectar Scotch whis- | 
Media breakdown: newspapers|kies, and Waterman Pen Co.; it 


If “He's absolutely 


fit to be tied!” 


@ Trying to buck today’s high costs is enough to 
send any man’s temper stampeding. But here’s a 
tip that will help you get control of the situation. 

If high printing costs are causing the rampage, 
round up the paper you’re using, and take a good 
look. Paper represents one-third of the cost of the 
average printing job. Papers of equal quality used 
to cost about the same. But not today! 

Today, Consolidated Enamel Printing Papers cost 
less than other enamel papers of equal quality. 

This lower price is the result of the modern 
papermaking method perfected and pioneered by 
Consolidated. Several costly manufacturing steps 


have been eliminated, yet /inest enamel paper 
quality is consistently maintained. 
There’s one best way to prove this unique com- 


bination of economy and quality. Find the name of 


your nearest Consolidated Paper merchant on the op- 
posite page. Let him provide free trial sheets for a 
test run. Then you be the judge. 


production gloss * modern g'oss° flash gloss 


productolith * consolith glos;= » consolith opaque 
CONSOLIDATED WATER POWER & PAPER CO. Se 


enamel 
printing 
papers 


s Offices: © 135 S. La Salle St., Chicago 3, Wi, 


is We - 


Bryan Houston Inc., one of the $16,000,000 estimated by AA in | 


We've got 400 of them 
at your call every day! 
Pontiac can give you the 
assistance, advice and help 
you need because only 
Pontiac has Artists, Color 
Process, Photographers, 
Typographers, Electrotypers 
and Photoengravers all 
under one roof plus 40 years 
of experience in service to 
the advertising profession! 
Call or write and let 
us tell you more... 


a CUNIFIED 
ews SERVICES 


Py TIAC 


Cngraving and 
ec Ca 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, I!linois 


a ON * te. * dase 


EE ROR Te epg weg een 


i a tye a ea a re ’ MY or ery ne ~ ae ‘ ry ae Pd Ve | Ne pted tas a ‘ ‘ 2 Ree A ae ey are ie eas dt ea Ra, Oe es ge pele pres en sg “ine a ak ee ELE at Midd 
eee 48 See Pere pepe Dy) teach aes ee ade HERS So aia oe RAR ia | Feels Koha LY BONG oho aa se ae ie he oie Oa ao eA en he AN Seg 5 Stk EW ABS a a ns pone ag rea a eae eae Gea or Ree ae Pree rT atts otcns te Sth aes, SHE bee = Leuk Oe om ie & 
Ps ge ae ‘ ; ene Ak ae << age mf Ba aS oe age ae, : at ar Bea b, fai ar ies Pee a ae ae ae Pe ai Sry Aspen pike cen ee ee a are 5 ee el oat Semana ta ae et eat Ee weg art 7 . a ae He 7 kOe Bags Sear fides Path “ aie 
gd ACR NS TREE a, Wal bene | tle me pn LPR, aT AS Cee ge Sa? ere ; i Se il 6 ae | gear te 43 ‘ a pe oh ¥E eh vas ate . cas J A sibet ie Pain ae ie pak Oe iy i. " ‘ hx Seay 
eae ye ae reg gas of} Ad Mid Creag Renate, etnies" NLe Brae : bos Aes $e fas ea EN ee Rp Ae tee ee Ai Se : : i< 4 See, ag if ye. ‘ a EA ge oe tes) He Oe Sica a oS a ae, Gor SS RRA ws AP 

; 7 Ba te ae oe Oger Py ea p Ng VL Bigs tat gs ome hen ee OM Wr rae Gay Goer Br ee A AMOR ae 2S At Saher St 2 RS Ne TE Cf AS eee fae eee, ON ee PS ser i ade eS Ne tate 
4 iodinated Ee Selig lsc & TAP RGA BEN gta ah Sue Ares SERRE ANDES TCM Mei sok ac SG Pay tine nv ih Serre gg ute RT Paha Oe ks, : OR Generate Varaion tak “SM um se Gk tate Se WT fem hE Ae oe Bile 
pane i s . $ : he £ ight 2 Be Pee. hye sed 3 er a tee aera e erg ES ee ; ‘ 5 me nee 2 eae at ne SEM or! 9 ip las tt Soh ee sce ay ah $e Wag ato x eg Mo ee ike pA it ett S Cm Five me ae ar tsal Si Say: Ae me 
Reis 3 
OMe } ot 
— ee 67 
os We 4 | ' 
Caled i | 
3 ' 
ay 
ee ee 
is ; 
BN oll 
Pane 
Se enn 
apap ray ae 
ett 6 Z 
Pa ict 
be nl 
Oh eae 
Be at.. 
Bek 
eel = 
a 
a —> 
: > <= 
oe ae 
eee ; 4 | 
a { 
D eae 
‘ote eterna ain ii ern ena 
a 

Ret { 

iis i J > 

ihe . ; 1 > 

ee 1 > 

p> * 
a } ’ 
‘ 
9 j 
: ' 
. P P 
; Se, Se iim og NON ieee TR i Oe ea te ? he epee ee ee ss ee a ae eos 
Rea : Nese Sekcae iste os Bec aaa ee ee ie ee a re ge a Bitte ; ana 
he ~ ee . cs at F Reh ee ee See Boe 
! es = “ ‘ E : : ee ee ; 
. q Ne eG, Cee es : AOS ee Ct ee ; ee “ess ee ‘ ‘ 
a BT SRE ages eee Re Pe his ste Sie or PS eee Saxena Bommarito cee x saan si pe ea ee5 % . 
} : Nene BEES Bis ESO pie er eae oe BE: ar tee eS e ee P go oe ps : i } 
‘ } ek 2 Sees we eee oan eee PRC tie. ee ae (ieee a > es aia: : 3 . 
‘ BR 8 Ba Oe RE ee eae pee i, ois al Be ee te ee | 
\) ; me p re es oe ek ee ee eee poe E 5 Bae ee ee sie : 
° : x ge me. at vi ere aes “Se 2 eae eee ee rae 5 me 
‘ bs Se Ps. PN i a i ee @ osheeeee s Baie, ees ed ae 
ee are eee ee ae Ls Y i ae ce 4 oe a ea = é 
; : Se a, s oe . a ee a ee ee ae : Rene ad : < 
, oe a3 bie ee i eo se oo Be . ae . Rc. : . Cc 
See ee, ee Ri dene ee be 22 on . : S c 
* RSF a $ cee ates See SoS : ae. ene oe eu = : ee aS z 
‘ Be LE Nee RO EN ee: cate | ee ee “Ae Ra ee r a a Be oa 
MeN ee ee eee GO Re ae , % E ae ase aS 
aie OS RVIBE Siena ae ce es, | ens Ran es ee Raita eae eS % 3 ’ an 4 a ae 
Re ee ree. ea Oe ie Bf i re £ a " ee = aa oe et > 
6 Be ee Sec at : * i : So ail ; — ae oe =k ~ 
Goes Pee oe ee ae Mian hy ne : = e ? : Sl $ “a a > 
, in . oS “to nn © “is a: ae # . 2 = 
r Bia ges, ve ; ca = = se a a s ee ae 
‘ $ — i CUS 4 Ss ; oe an 
‘ — = a ee de alt - te = 
; Rass ae e Soe 5 ee Es 3 so 
rc # ee fe Pe ee pts - é, 4 ee | 
athe S Pe eee es a pss ag i i gemma 
: . ee .~ ae Lo se 
. # Recs =| eek ee oo | 3 a ; : : 
es sae Rg Soe Bes % me 3 se a “- a 
Se ‘ s bee, pi eae : s oe : ce -é alee | 
: ee : ia ee ¢ 4 i : . oe : ; “ oat 
6 eee cs is ee F ee 5 es a Rs ; aes + oo ee 
isk : “3 = oa oe he 4 ee: , # & % % ere mie 
= a, eS eke. Re ; = = aa ss SN Ges daca 
8  *% a ee ee 2 -— = | 3 — 
: | fe my | 
2 sete ae ee ae F — i % : ‘ 
.  & ; ee Se ea ‘ = aa : ~~ Me 
& te at. es SE ee : - % et - — = 4 Ea oa . a vans ™ 
ee : ‘ oe re f a ; # — 
e : ae WF a %: o ‘ es — # yi i . is 
Ki es i ? ae ie ey OS eee E 
4 ee ? 2 e. is jo Be es: ae 4 ae. ae a 
: oe e See ee eee BA se as FP gr Ee = 
: ee ee 4 peg e OE i ge or om al Po Pees Be a 
ss ‘ = eS : . a é ee? Beas 8. oe = og ™ ce * | is 
se sie Bi ES Re sone . Yaa ge Yd ES Bs F 
: ed oo, ee Pee Tes oer Bon a: Ree se 
Es Beare RR ca i mm ee" : Baas tocin tee ae ge , se 2 ‘ 
a ; : ae eee : = ABO es i ‘ ‘ “es ae ; j 
rs Bee ae Ae % 3 SEER Oe Cae aaa Be ia F n 
Roe : eS Basen: i s -: o SS ee ‘eg eens — = 
Bre ae 2 ae ea ee ee is ee — —— : 
} sh a : a ? ee . oS . 
‘ § a ae ps - Tar Re. es a ile gic ee 
: J ot 4 en ee 8 ee S ees ” es is os gf ee Pr es eet 
ae See ™ % i = | hn BRE ee © rhea 
a ee ’ ii. «= a ; ; 1 
° x Bok. ¥ a = si a ae Be pod a ae a i 
5 j ‘ as a i ee ewe 
UN ie eicst a8 5 ee oS —_ ‘a Fi ailil eg " ee ae 
y eal ae i Sg Sas x See i -_ ba a aa “gitar? ‘ 
: 6 i ae i pe a ecigege ¥ i \ . Ni . fe "ee i 
a ex ie Sere. es Pees y SS me ae "- i hie BE geet ny Be aes 
f i Nae Sap ree ge aS ie So ee Ree 2 Ee : i. ; my 4 ee Bs 
ec ak coke ss % i ae Be: : : Be s ae idee x ig 
{ Fp ge ot ae. ee : oa ee gig laa ae. o . 7 es . mi ok es : ‘ ca seers yee eas 3 
| iss eater eens > ae . Stee ae. + eee ee 2 “5 ae ‘ : Oe RS cn oe 
oon ae ae 3 * of ee ‘ ee es se ean A ca f Z ae 7 PN Sone ae , 
] gig ate a ase a ee fa a ee ae Bie be a a 
Gp > ee cs ee ae Mle Me ices oe ee ; a ae Bae . : & ig nae P 
) GRE Sid Ary 4 es “3 a oe te s as ee” lO . ie - £ ei j 
Sate Sa Do aire % a oe ma = ‘4 = es ; : : . ey : * oo" : ~ , E ay 4 
oat Foe Ret ‘ — ~ ae a a Ba r ‘ " , 5 _ fo aigty ee 3 po ‘ 
of, Cem Se ; ‘ad ee he i ae " me — SRA: : Se eens ‘ ; 
f ae. Wife a. 2 ae ae ae. : * i Se pa 8 ee og : aa ome 
; eee _— : a! ‘eee a Oe eek Zz ee ag soe 
Bee — ll a a E, eee ie 4 a i 
2 is ho : aa Oe ae ~ 2. ee “d 4 Re Sa, F aes a —_— Se RIS 
eis a Rs he oye Baas. Pio ae — y 4 oe : oe af cag 
ee rh — a ua i DG, oc 5 oy i 
: se as: 5 j ‘S- LC ia ™ BOS tee eee 
Shite sc ene se 4 ae et ‘ ie mo ee > Se 2 | 
eh” fet en = fs cu ie Bi ws . ea, ae 
_— ee ae. \ “a ~~ Le, ; a te 
hier mies ee ts pase _, ee a er : = 
ea” eis ae ru ei gull ale ™ rf Pie: eae aS : 
Ee ae ae a : ome y Nin . eee . . : 
Bt cae a 4 ? Pn pane ee, RE Pee ee ee Rae Pet ae 2 eee 4 * *e er ae : e 7 Ee x. < A uy 
soe Hos i ‘ 4 ; * - 
4 
- 
’ 
a 
» COL9 R 
y ee 6 : 
; ; GR f - 
; | | 
\ : 
| . 
p 
5 | Dy | 
| 
‘ 
| ee | 
: | 
| 
' 
tf 
' : 
: | d 
Gi. } 
; | 
| | 
. c 
I 
a 
| Bo 
pi 
|| . 
| 
| 
¥ 7 
. nF oe hye ' pig te > 
OSS Bir ea eee, Pe bea rane Weis Exe ak ‘ « ; ’ . ae bape ae OR ae . ‘ ' ° ae 
ae ie fey Fe Put DERN Gime gs oe Or ate Pe Se ged ane tte ge Lye: Eee tae et Ss 2 AR BS ol ot: See Saas Se ig tae tek Aes ie ee RS Mgt a aba 7 =| ee 9 ray ‘ F fi. % Pps Pe 
F 7 7 7 i . ; F : ; rs : Ls te ~ ee tg a ag ' rs Ce NOT 2, x D2! 3 a as ye inca go ah a ray SENG he ae . Py ed t Ae Mea eee es : a J ree Ais 
fae ia ae? Rg eee, iis : Dy Rc ote tae Py ap, ay * ite Fre na Be Pr mee prawn) eos Bs Te Ne nee wr got nae esr gear oaureh reer Me eg ep et. pe e  e Rt ray Been Se fa Sa ae oP ei 
ee cnet g' ch Se iD et Re ve: eZ recy TER aoe Tn EE Ee es eh oh ee yh en ASR ee, Se ne Pe sh = eg ae Se oe Meee Oe Be Po bagen stk ee ck ee Se in fa Ps ee, Oe ek ae Epa oe bebe eeee ie ae. Reames eit 
« + iaw, att Bat: Balak Sf itt i to ‘ * 3 ¢ Poth 4 rie 3 AS bom d , ." es x $ a vas ; % a 2 ‘ i : 4 Be - ee fess . ‘ = eee, eee xs 
eas - ; é m a PE " F ie Stet th > F ; ash Ae of ge she Sears te ee 3 gee Nye te * » RT yes 1 Se He rh 8, te ay ie Se * Xierr® eds ee) TOES Eee Ry Ue ais fe ee te Sg ae “et 
rs AA PE Allred TS RF Mate RI AR. SD, vine we Petey ‘ yet E a Si eels ps fn NS op Rg 2 at clk? AA IE oN a Ne piesa > BIR Sy Wicca = AW) NE ae ys ae eee a = ere oie, mot ‘ee Gay a PR ore SS ly at aA ONE ges 
f Se a OM IP ll i < ce Ce 2 . = rf mi ~ Penh in in ae ns le BS OT OE in. atin is PH a be Pa " 3 ate ; ey % ee eee 2 : bx f2 lias : : EN 9 ieee 
ee ao : ‘ + = ¢ 2? < = Oe < : Ne LSE EF FER MS YM je IR eter a Pe i, ee ee ised oa ne? Kae bo gh PS Tet RS By PL =e es ; ae es “ . ee bY ee a ¢ A Wie” ae i a hehe a 
rye . 7 eee Teale * . : Oe tod ¥ & Fey's 4 t ; a see ee ite er r rome. + Taga * rr F Be aioe SR TSO BE eed a Oe ee es “epee Fhe ee he eee fA’! RAGS CRC es om. 
a ot aati - ae « ia te. oe of ~s ™ ~ 4 3 PCa a ~~ = atte atempentnll Foe een ~ ee eh eas 5 Sate ST re a ee See Ake - acai namin - “ netllilimenet sieatts “Guinn car tartan enietetivans eae 7a es ee ee 


lost Gilbey’s Spey Royal Scotch. 
It has about 200 employes. 


Russel M. Seeds Co., Chicago, 
is estimated to have billed about 
$16,500,000 in °54, approximately 
the same as the $16,608,160 it re- 
ported in ’53. Seeds added the print 
advertising for Admiral Corp.’s 
home appliances (it already was 
handling print advertising for Ad- 
miral’s radio and tv sets). It lost 
Reynolds Metals’ television adver- 
tising. The agency has three of- 
fices—Chicago, Los Angeles and 
Indianapolis—and employs about 
150 people. 


Ketchum, MacLeod & Grove, 
headquarters Pittsburgh, billed 
$15,400,000 in 1954, up from $15,- 
100,000 in 1953. During the year 
it added Kennametal Inc. and 
Westinghouse Broadcasting Co. It 
has 238 employes, as of Dec. 31. 
George Ketchum, president, pre- 
dicts a “material increase in our 
volume in 1955 due both to new 
clients and to expansion of exist- 
ing accounts.” 


Bozell & Jacobs, headquarters 
Omaha, billed $15,300,000 in 1954, 
up from $13,300,000 in 1953. In 
its 12 offices it added a host of 
accounts, while losing Pfaff Sew- 
ing Machine Sales Co. and Kool- 


I'M JOE FLOYD... 


| CONSIDER MYSELF 
A HELLUVA SALESMAN! 


... and so are the other boys 

on my staff at KELO (TV and radio) 
Sioux Falls. Ours is the kind of 
forceful merchandising that'll give 
you a pattern for bigger sales in 
every other market you wish to 


| INTER. 
sup] CONNECTED 
NOW 


Even Greater 
Service to 
Advertisers 


Channel 11- Sioux Falls, $.D. 
JOE FLOYD, President 
NBC (TV) PRIMARY 
ABC « CBS © DUMONT 


NBC (Radio) Affiliate 


vent Metal Awning. Here are 14 of | Jacobs, chairman of the board, 30.46%, magazines 12.73%, art and 
the accounts acquired: Lucky Tiger says “1955 will again show a new | mechanical 4.07%, radio 8.06%, 
Mfg. Co.; Northern Natural Gas high for Bozell & Jacobs—as has television 35.66%, outdoor 6.7%, 


Co.; United Benefit Life Insurance; 
Omaha World-Herald; Chicago 
Mercantile Exchange; Eatmor 
Cranberries; Basca Mfg.; W. J. 
Holliday & Co.; Indiana Gear 
Works; Insley Mfg. Corp.; Marion 
County Milk Marketing Area; 
Parkview Drug Co.; Pacific North- 
west Pipeline Co., and Packard- 


000, no fees. It added Good Humor troit, billed $14,658,206, down from 


each year since 1947.” business papers 1.73%, and “other” 
57/100ths of 1%. It has 145 em- 
Warwick & Legler billed $15,-|ployes in two offices and expects 
190,000 in 1954, of which $40,000 |’55 to be about like 1954. 
represented capitalization of fees. 


In 1953, the agency billed $14,200,- | 


Ross Roy Inc., headquarters De- 


Co. of California, and lost Ben- | $18,925,000 in 1953. The 1954 fig- | 
Hur Products; H. J. Caruso Inc.;,ure of $14,658,206 is divided as 


Advertising Age, March 7, 1955 


ing, direct mail and sales promo- 
tion, $6,529,594. The 1953 total 
was divided $10,003,000 for space 
and time, $8,922,000 for merchan- 
dising, direct mail, etc. Accounts 
added: Prepared Products; Chrys- 
ler Corp. of Canada Ltd.; J. W. 
Mortell Co.; Lowebco; Magnecord; 
Aseptic-Thermo Indicator; Honey 
Co.; RCA Victor Distributing 
Corp.; Johnston Pie Co.; Modern 


Bell Co. It has 210 employes, an- 
ticipates a 5% gain, and Morris 


Larus & Bro., and Equitable Life. | follows: billings for space and 
Billings breakdown: newspapers’ time, $8,128,612; and merchandis- 


Homes Corp.; Jingle Products. 
Out: Spice Magic Corp.; Gravisual 
\Co.; Gaylord Products; Good 


BETTER READERSHIP SERIES 
FLEET OWNER’s paid circulation is the greatest of any magazine ever serving the trucking industry. 


to read some magazines . 


(and that makes for better] 
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( jAdvertising Age, March 7, 1955 ' Zi 
‘Humor Co. of California; Babson | Bottling Co. It has about 250 em-| Admiral, resigning the account,;AA said—a 44% gain in billing.) tic and practically all of it on a in 
\Bros.; Gerity-Michigan Corp.;| ployes. just before it acquired Norge, for ‘Its actual gain was 54.7%.) straight commissionable basis. If 
/ Brooks Appliance Co.; Carbola the stated reason that Admiral’s This compares with approximately es 
Chemical Co. It has 300 employes| Tatham-Laird Inc., Chicago,|new policy was to put “the lion’s | J. M. Mathes Ine. billed $13,-| $10,000,000 in 1953, when AA over- - 
‘in five offices. appears in the over-$10,000,000| share of advertising into co-op.” | 800,000 in 1954, up from $13,500,-| estimated this agency’s billings 
“4 


bracket for the first time. In 1954| Media breakdown: tv 50.8%, pub-|000 in 1953. It added Economics | somewhat. The agency lost no ac- 
Al Paul Lefton Co., headquarters |it billed $13,958,831, of which |lications 37%, radio 7.4%, outdoor) Laboratory and Carbola Corp.,|counts of any significance during 
Philadelphia, billed $14,000,000 in | $263,550 represented capitalization |3.4%, “other” 1.4%. It has 148) and lost Imperial Paper & Color|the year, and picked up Cudahy 
1954, up from $13,200,000 in 1953.\of fees. In 1953, its total was | employes, and predicts a 25% gain'Corp. It has 178 employes, and| Packing Co., Happiness Tours, 
It added RCA Estate Appliance | $9,024,411, fees $107,487. It added|in 1955. (Incidentally, a year ago forecasts a 1955 about like 1954. and American National Bank, but 
‘Corp., and other RCA business, as| Armour & Co.’s ham, bacon and|AA noted that Tatham-Laird was_ is getting no billings on any of 
well as Simpson Optical; General|sausage; Fulham Bros.; Norge|the most optimistic of the agen-- Weiss & Geller, headquarters | these until 1955. Expansion came 
' Camera; Adam Scheidt Brewing;| division of Borg-Warner, and Ab-| cies in the $5,000,000 to $10,000,000 | Chicago, billed slightly more than| from existing accounts, notably 
part of Pearson Pharmacal; Booth | bott Laboratories’ Sucaryl. It lost! bracket, and forecast—‘“blithely,” $12,500,000 in 1954, all of it domes-| Toni. About 55% of 1954 billings 


went into radio and tv, 15% into 
newspapers, 15% into magazines, 
‘|5% into business papers, 3% into 
outdoor, and the remaining 7% in- 
to art and mechanical. The agency 
has 130 employes in three offices, 
and estimates its 1955 volume at 
10% to 15% above 1954. 


7 


Albert Frank-Guenther Law 
billed $12,325,183 in 1954, of which 
| $1,706,603 represented capitaliza- 
tion of fees, and none was billed 
abroad. In 1953, comparable fig- 
ures were $11,535,073 and $1,069,- 
400. It added C.J. Van Houten & 


BY GOLLY, 
WE'VE DONE IT! 


itty? A 


sl 


is .. you need a pass ’ ol d 


Py re “For 34 years now I’ve been eased out of a 

i lot of offices of AE’s, SM’s, media directors, 
space buyers, brokers and distributors with 

that old wwe you only had a 50,000 city 
market’ . Well, everything comes to him 

’ ‘ a who waits. It’s taken’ a long time, but we fi- 

a Wwe Ss ng nally made the big hill . . . so have a look at 


this beautiful new figure and. start throwing 
those schedules over my transom.’ 


has a big plus market of 77,744, repre- 


senting 24,294 subscriber families in 
FLEET OWNER’s new ABC Statement is available to all. May we send one for 85 communities—97% home delivered. 


‘ a) Any wonder it’s a potential Standard 
your own inspection! Metropolitan County Area. 


Although FLEET Owner's circulation jumped another 2,937 in 1954, there BLOOMINGTON. 
were 1,749 additional applications that had to be turned down for lack of the NORMAL 
: right password. , ILLINOIS 4 CITY ZONE 
| What is it? It’s the right job-title and size-of-fleet to indicate the applicant NOW 
would get full value from his subscription. Selfishly, it is the right combination 51 02 5 
| to allow us to edit FLEET OWNER for a consistent group of men in trucking. 7 
. est population gains in histo 
| The result is a steadily-growing audience of men whose operations are large ° Sra ae tee 
( enough to need great quantities of truck supplies .. . and whose jobs give them : os ; her ig RED Ps 
zs the ability to do something about it! iWinots’ Fifth Largest 
;, ‘ , ; , N Retail Market 
Moreover, these men have indicated their desire for FLEET OWNER by asking stds GEE bi ied 
for it. They confirmed their interest by paying for it. And when some move In addition to 99% carrier-delivered 
out of this market — as some will do — they’ve given us the automatic means seth on aon Wao Maan 
of finding out about it. A paid subscription. 
| 


2 — 


Get the new picture of the importance 
of the richest industrial-farm area in 
the Mid-West. Get all the facts from 
Gilman, Nicoll & Ruthman, national 
advertising representatives, or write 
Perry LaBounty, National Advertising 
Manager. 


} *ABC Audit Report 
: Sept. 30, 1954 
. 
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| McGraw-Hill’s Magazine of Trucking | 
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rue DAILY PANTAGRAPH 


| BLOOMINGTON - NORMAL, ILLINOIS 
>e e 
| . 127 mi. SW of Chicago — 157 mi, NE of St. Louls 
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Zoon, and the financial! advertis- | 10% gain. 
ing of Cutter Laboratories. It has | 
184 employes in six offices, and | 
estimates 1955 will show about a 
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Ellington & Co. billed “slightly 
over” $12,000,000 in 1954, up from 
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_ THE CANTERBURY PRESS 
BOR pn OEE cd 2001 Calumet, Chicago 16, Ill. 
Publishing since 1934 


Down Beat—Country and Western Jamboree—Up Beat—Beverages—Radio y 
Articulos Electricos—Radio y Articulos Electricos Cutalog File—Bebidas—Bebidas 
Annual Directory—La Farmacia Moderna—La Tienda—tlaboraciones y Envases 


ere 


$10,000,000 in the preceding year. 
It lost Bayuk Cigar and Harriet 
Hubbard Ayer, but had a sizable 
‘new business year, adding: Con- 
tinental, Kinsey and Old Hickory 
Distilling Corp.; Cunard Steam- 
ship; Sunbeam air conditioning di- 
vision of American’ Radiator 
& Standard Sanitary Corp.; the 
chemical manufacturing division 
of M. W. Kellogg Co.; William 
Skinner & Sons; Superb Glove 
Co.; Washington Mills Co.; Boon- 
ton Molding Co.; Sugardale Pack- 
ing Co., and Connecticut Pie 
Baking Co. 


Roche, Williams & Cleary, head- 
quarters Chicago, billed $11,637,- 
882 in 1954, of which $100,000 rep- 
resented capitalized fees. In 1953 
it reported “over $11,000,000.” It 
has 98 employes, and anticipates 
a ’55 about like ’54.. 


Geoffrey Wade Advertising, 
headquarters Chicago, billed $11,- 
489,815 in 1954, including capital- 


ie Sgibhy SON hos pee RR PGh es ae dee BR ee i Pe eee 
a) PI MA ARAS be, Seal apy iat he Wea? how has, Soe! 4 TR UREA Qe PPS TS eae 7 le seat ® 


agency billed $10,351,467. It added 
National Van Lines; Tappan Stove 
Co. in western states; Royal 
Nevada Hotel, and Joe Maggio 
Inc.; it lost Daniel E. Anderson 
Co. As usual, Wade was heavy in 
broadcast media: television 54.1%, 
radio 25.4%, magazines 9.2%, 
newspapers 2.3%, transit 1.5%, 
“other” 6.5%, and other listed 
media accounted for less than 1% 
of billings. The agency has 53 em- 
ployes in three offices, and fore- 
casts a ’55 about like ’54. 


Buchanan & Co. billed $11,200,- 
000 in 1954, up from $9,200,000 in 
1953, and so returns to the over- 
$10,000,000 group after several 
years’ absence. It added Reynolds 
Metals Co. television, and the 
eastern billing of Tide Water As- 
sociated Oil Co. It lost Dictograph 
Products. It has about 120 em- 
ployes in three offices. 


Doremus & Co. billed in excess 
of $11,000,000 in 1954, a record in 


lized fees of $595,717. In 1953 the|the 5l-year history of the agency. 


This woman tells us 
every time she buys your product! 


[|] She tells us when she started buying it [_] What price she paid 
|] Who in her family uses it [_] From what competitor she switched 
[|] What similar product she buys if she is not your customer 


[_] What income group the family is in 


5,500 American families—the J. 
Walter Thompson Consumer Panel 
—actually write down each day’s 
purchases as they make them in your 
product field. 


Then, at the end of each month, 
they send this day-by-day purchase 
record to us. 


These Consumer Panel families 


are an accurately proportioned sam- 
ple of the entire population. 

Hence, the picture you get of 
their buying habits is truly repre- 
sentative of the buying habits of the 
whole country. 

The Consumer Panel is not a one- 
time survey. It provides you with a 
continuing, up-to-date picture of your 


5,500 American families keep 
this daily purchase record for 
us on products ranging from 
toothpaste to automobiles 


market. Month after month, it gives 
you intimate knowledge of who buys 
or fails to buy your products. 


The whole year’s cost of this serv- 
ice to Panel subscribers is often less 
than the cost of a onetime survey 
of comparable national coverage. 


If you want to know more about 
this instrument for sales planning— 
how it has been used to find and win 
new markets—spot trends at their 
beginnings—analyze the effective- 
ness of special sales and offers— 
write today to Dept. A-P-3. 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N. Y. 


New York, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., Miami, 
Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Sao Paulo, 
Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, Port Elizabeth, 
Cape Town, Nairobi, 


Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 


Advertising Age, March 7, 1955 


| About 60%, or better, of the com- 
| pany’s business is placed in news- 
papers. No major account changes 
occurred during the year, except 
the addition of Alan Wood Steel 
Co., Philadelphia, and Marquette 
Cement Co., Chicago. The agency 
has 175 employes in five offices. , 


Doherty, Clifford, Steers & 
Shenfield billed $10,800,000, up 
from $10,700,000 in 1953. It added 
Duff Baking Mix Corp.; Precision 
Products division of International 
Latex Corp., and Sonotone Ince. It 
lost Standard Milling. About 40% 
of its billing was in tv, 16% in 
newspapers, 24% in magazines, 
business papers and farm publica- 
tions, 13% in radio, 7% in supple- 
ments and amounts less than 1% 
in outdoor and transit. It has 125 
employes, and forecast an 8% gain 
in 1955. 


Buchen Co., headquarters Chi- 
cago, billed $10,329,200 in 1954, 
down somewhat from the $10,555,- 
100 billed in 1953. It added Mara- 
thon Corp.; Unistrut Products Co., 
and Union Asbestos & Rubber Co. 
It lost New Castle Products; Na- 
tional Council for LP-Gas Promo- 
tion, and Foote Bros. Gear & Ma- 
chine Corp. for most of the year. 
It has 130 to 140 employes, and 
believes that—on the basis of ac- 


count budgets so far—‘‘billing 
should show an increase over 
1954.” 


Ogilvy, Benson & Mather billed 
$10,116,023, of which $1,230,788 
represented capitalized fees. This 
is down somewhat from 1953 bil- 
lings of $10,714,693, with $1,300,000 
in fees. During the year, the agen- 
cy added Campbell Soup’s Franco- 
American Products and Melville 
Shoe Co.’s Thom McAn shoes. It 
had full-year billings on Puerto 
Rican Rum. It lost Austin Motor 
Co.; Conmar Products, and British 
Industries Fair. Media breakdown: 
radio-tv 33%, outdoor-transit 2%, 
print media 65%. It has 127 em- 
ployes. 


G. M. Basford Co. billed “‘slight- 
ly over $10,000,000” in 1954, com- 
pared with AA’s estimate of 
$9,000,000 in 1953. In 1954, the 
agency added Chicago Molded 
Products Corp.; Climax Molybde- 
num Corp.; Vacuum Metals Corp.; 
Revere Corp. of America; Sun 
Chemical Corp., and in January of 
this year it picked up Purolator 
Products; Steel Shipping Con- 
tainer Institute; Kidde Mfg. Co., 
and public relations for Barrett di- 
vision of Allied Chemical & Die 
Corp. It lost Aluminum Import 
Corp.; Flexible Tubing Corp.; the 
industrial business of Hudson Pulp 
& Paper Corp.; Tide Water Associ- 
ated Oil Co., and U. S. Radium 
Corp. The agency has two offices, 
the Cleveland office was built up 
during the year, which is one 
reason why the agency estimates 
“1955 volume will be up substan- 
tially.” 


Calkins & Holden joined the 
over $10,000,000 group in 1954 
with $10,000,000 in billings. In 
1953 it billed $9,000,000. Added 
during the year: Berlitz Schools of 
Languages, Realist Inc., Joseph T. 
Ryerson & Son, State St. Council, 
Hale Co. Out: Eppens-Smith Co., 
Acme Feeds, and Acorn Adhesives 
Co., the latter two resigned. It has 
114 employes in three offices. 


Lawrence Fertig & Co. reports 
1954 billings of $10,000,000. A year 
ago it reported its volume as “well 
over $5,000,000” and predicted it 
would do $10,000,000 in ’54 “due to 
growth of present accounts.” Me- 
dia breakdown: newspapers, 53%, 
magazines, 31%; outdoor and 
transportation, 13%; business 
| papers, 3%. The agency has about 
| 100 employes, and reports no ’54 
| account changes. 
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among all evening newspapers 


in General Groceries Advertising 


gies St. Louis Post-Dispatch published more 


General Groceries advertising during 1954 than 


any other evening newspaper in the world. 


-— = a 


Among all newspapers, morning or evening, the St. 


Media Records Figures 


In New York 


St. Louis Post-Dispatch 


Mr. J. YV. Ambrose, 
Manager 


‘521 Fifth Avenue, 
New York 17, N.Y. 


Louis Post-Dispatch ranked third in General Gro- 


ceries advertising during 1954, and was exceeded 


only by the Chicago Tribune and the Los Angeles 


Times. 


The selling force behind St. 


In Chicago 
2 


St. Louis Post-Dispatch 


Mr. E. M. Roscher, 
Manager 


1829 Tribune Tower 
Chicago, Illinois 


West Coast 
* 


West-Holliday Co. Inc. 


Los Angeles |4 
California 


San Francisco, 5 
California 


Portland, Oregon 
Seattie |, Washington 
Denver 4, Colorado 


ST.LOUIS POST-DISPATCH 


Louis business. 


In Florida 


The Leonard Company 


311 Lincoln Road 
Miami Beach, Florida 


In Europe 
* 


St. Louis Post-Dispatch 
Mr. A. R. Lerner 
Paris, France 


}1t1 OLIVE ST. 
ST. LOUIS, MO. 
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Bill Hearst just returned (we had our fingers 
crossed) from a trip to Moscow and tells us 
that our newsstand sale in that Russian city 
is nil. (He has the habit of checking news- 
stands to be sure we're on our toes.) 


Frankly, we're as bad in Oskaloosa as we 
are in Moscow. In fact, we're not very good 
anywhere except in New York and its rich, 
compact suburban area. 


We're not like some New York papers that 
sell a few copies here, a few copies there, 
and scatter as much as twenty-five per 
cent of their circulation from Maine to 
Mississippi to Alaska. 


But what a bang-up job we do in little old 
New York! What a compact, no-waste circu- 
lation package we offer advertisers who 
want to sell New York! 
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htion in Moscow STINKS! 


Here, the Journal-American delivers the 
largest home penetration of any newspaper. 
You won't find the J-A tossed in the corner 
of a subway car or under the seat in a com- 
muting train. The J-A has very little single 
person readership. Give the average 
Journal - American a fingerprint test and 
you'll find it was read by Mother and Dad 
and Susie and Bill. Because the J-A goes 
home and is read during evening and Sun- 
day leisure hours when advertising gets the 
full attention that means results. 


In New York, the Journal-American is read by 
far more city and suburban families than any 
other nickel daily paper or any other Sunday 
paper selling for twenty cents or more. The 
J-A always has been. If it’s New York you're 
after... the Journal-American is where to 
concentrate your advertising efforts. 
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48 Agencies Billed 
$5-10,000,000 Last Year 


Five Newcomers in This 
Group; Two Dropped Out; 
Five Others ‘Graduated’ 


Copyright, 1955, by Advertising 
Publications Inc. Quotation or re- 
production expressly prohibited. 


New York, March 2—There 
were 48 agencies which billed 
$5,000,000 to $10,000,000 in 1954, 
a smaller group than the 53 that 
reported in 1953. 

This is due in part to “gradua- 
tions.” Buchanan & Co. rejoined 
the over-$10,000,000 group in 1954, 
and Lawrence Fertig & Co., Cal- 
kins & Holden, Tatham-Laird, 
G. M. Basford Co. also moved into 
the over-$10,000,000 circle. 

Two agencies reported in the 
group last year failed by a narrow 
margin to make it: Walsh Adver- 
tising and James Thomas Chirurg 
Co., and Geare-Marston, esti- 
mated in 1953 to belong to the 
group, is not estimated to have 
belonged to it in 1954. Marschalk 
& Pratt merged with McCann- 
Erickson and its billing is now re- 
ported with McCann’s. 


@ On the upper rim, all billing 
more than $9,000,000, are six 
agencies—Dowd, Redfield & John- 
stone and John C. Dowd Inc.; 
Lambert & Feasley; Harry B. Co- 
hen Co.; Meldrum & Fewsmith; 
Earle Ludgin & Co., and Griswold- 
Eshleman Co. 

On the whole this group pre- 
sents an aggressive and optimistic 
picture. Only two in the group are 
down in billing, and three are 
even. The remainder are up— 


| Inc.; 


some substantially—and five are 
new: Arndt, Preston, Chapin, 
Lamb & Keen; Clinton E. Frank 
Emil Mogul Co.; Reach, 
Yates & Mattoon, and Wherry, 
Baker & Tilden. 

Here are individual agency fig- 
ures, listed alphabetically: 

Aitkin-Kynett, Philadelphia, is 
estimated to have billed more than 
$5,000,000 in ’54, the same level at 
which it was estimated in ’53. It 
resigned Lummis & Co., but added 
Ardmore Products, Chempump 
Corp., Milton Roy Co., Wilkening 
Mfg. Co. and Spice Magic Corp. It 
has about 65 employes. 


Anderson & Cairns, New York, 
is estimated to have billed about 
$5,500,000 in 1954, about the same 
as it reported in 1953. It lost about 
11 accounts but added the same 
number. Important losses were 
Lurex division of Dobeckmun Co., 
Melville Shoe Corp. and J. P. Ste- 
vens & Co.’s Utica and Mohawk 
division, manufacturer of sheets 
and pillow cases. To offset these, 
A&C added Dow Corning Corp., 
Midland, Mich., affiliate of Dow 
Chemical Co. and Corning Glass 
Works; Eberhard Faber Pencil Co.; 
Cashmere Corp. of America, 
Cleveland; Katzenbach & War- 
ren, New York wall paper manu- 
facturing division of Kimberly- 
Clark Corp.; and Goodall Fabrics 
Inc., New York. Media breakdown: 
Magazines 35%, business papers 
30%, radio and tv 20%, newspa- 
pers 15%, about the same as ’53. 
It has about 75 employes. 


Arndt, Preston, Chapin, Lamb 
& Keen, Philadelphia, the agency 


formed from the merger of John | 
Falkner Arndt & Co. and Lamb. 


& Keen agencies, is estimated to 
have billed $7,500,000 in 1954. | 
Among the accounts it added were | 
the Malloy division of John B.| 
Stetson Co. It has approximately 


110 employes. 


Aubrey, Finlay, Marley & Hodg- 
son, Chicago, billed about the same 
figure in 1954 as it did in 1953— 
$5,250,000. It lost Joseph T. Ryer- 
son & Son and Moorman Mfg. 
early in 1954, subsequently offset 
these losses by the first full year 
of billing on Butler Mfg. Co., and 
by adding Gaylor Products and 
Gage Hats. The agency has about 
70 employes and expects business 
from present accounts to increase 
about 10% in 1955. 


Beaumont & Hohman, Chicago, 
billed $7,656,569 in ’54, of which 
$344,653 represents capitalization 
of fees. In 1953 comparable figures 
were $7,352,412 and $187,058. It 
lost Whirlpool Corp. at year’s-end; 
it added no accounts. Media break- 
down: Newspapers 38.2%, maga- 
zines 31.8%, radio and tv com- 
bined 14.8%, point of sale 6.2%, 
outdoor 1.4%, business papers 
1.2%, farm publications 1%, tran- 
sit advertising 0.4%, “other” 2.7%. 
The agency has 123 employes in 
12 offices and predicts that °55 
volume will be about the same as 
54. 


Caples Co., Chicago, is estimated 
to have billed more than $5,000,- 
000 in ’54. The agency does not 
give actual figures, but reports 
that billings for ’54 were up “about 
15%” from ’53. It added the Mex- | 
ican Government Tourist Bureau 
and several smaller accounts dur- 
ing the year. Media breakdown: 
Newspapers 45%, magazines 45%, 
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radio 4%, tv 3%, outdoor 2%.) 
Caples has about 90 people in five 
offices. 


1954 Billings of 48 Agencies in 


the $5,000,000-$10,000,000 Group 


(Listed Alphabetically) 
Copyright, 1955, by Advertising Publications Inc. 


Aitkin-Kynett 
Anderson & Cairns 
Arndt, Preston, Chapin, Lamb 


Lambert & Feasley 
C. J. LaRoche & Co. 
James Lovick & Co. Ltd. 


& Keen Earle Ludgin & Co. 
ss a MacFarland, Aveyard & Co. 
McConnell, Eastman & Co. 
Beaumont & Hohman McKim Advertising 
Caples Co. ; 


Meldrum & Fewsmith 

Arthur Meyerhoff & Co. 

Emil Mogul Co. 

Morey, Humm & Johnstone 

John F. Murray Advertising 
Agency 


Robert W. Orr & Associates 


Harry B. Cohen Advertising 
W. B. Doner & Co. 


Dowd, Redfield & Johnstone 
and John C. Dowd Inc. 
Doyle Dane Bernbach 


Ewell & Thurber Associates 
Fitzgerald Advertising Agency 
Clinton E. Frank Inc. 


- Gray & Rogers 
Griswold-Eshleman Co. 
Henri, Hurst & McDonald 
Hicks & Greist 
Hirshon-Garfield 
Charles W. Hoyt Co. 
Hutchins Advertising Co. 


Kastor, Farrell, Chesley & 
Clifford 

Joseph Katz Co. 

Abbott Kimball Co. 

Klau-Van Pietersom-Dunlap 


Paris & Peart 
R. J. Potts-Calkins & Holden 


Reach, Yates & Mattoon 
Knox Reeves Advertising 


Scheideler, Beck & Werner 
Spitzer & Mills 

Harold F. Stanfield Ltd. 
Sterling Advertising 


VanSant, Dugdale & Co. 


Wesley Associates 
Wherry, Baker & Tilden 


Harry B. Cohen Advertising Co.,| Nytol sleeping tablets and Dentu- 
estimated at $6,500,000 last year,| grip. It also added Ting and Trip- 
reports billings for 1954 “between |irin for Pharma Craft, Viragex 
$8,000,000 and $10,000,000,” and) and Eratol en the RDX account, 


AA estimates its billings at $9,- and Am-O : 
; -O powdered ammonia on 
000,000. The agency had a 800d | the Babbitt account. It resigned 


year, landing the Block Drug ac- | ‘ . 
count, which includes Amm.-i- | Whitehall Pharmacal and Duff’s 


dent, Py-co-pe, Green Mint | ™ixes; it lost the Heublein ac- 


| mouthwash and two new products, |count. The agency did more than 


\ Vien vou think of “Toledo, you now have 


to think bigger than ever. For the population of the ABC City 
Zone today*, based on increase in number of dwelling units, 1s 


...and that’s a sizeable gain of more than 45,000 over the 1950 
census. So here is Toledo, a big, beautiful market, and one 
particularly well suited for testing, covered completely by its 
newspapers, and in no other way. 


‘TOLEDO BLADE Daily and Sunday 


Represented by Moloney, Regan and Schmitt, Inc. 
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*Source: Audit Bureau of Circulations 


‘TOLEDO Fi M KS Morning 
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In Chicago, it takes 2 — 
to make connections 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 


must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


‘ 
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READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA ¢ HAL WINTER CO., MIAMI BEACH 
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60% of its billings in broadcast 
media and has slightly more than 
100 employes in its one office. 


W. B. Doner & Co., Detroit and 
Chicago, billed an estimated $7,- 
/000,000 in 1954, up a million from 


the 1953 total. The Detroit office | 
carried $4,302,788, of which $865,- 


480 represented ‘capitalized fees; fees. It added Top Pop Products| 


Circulation coverage guaranteed by the only publication 
circulated four ways—and the only one circulated with the 
compliments of local super market operators . . . all-out 
editorial coverage as only a local newspaper can provide 
it—with a top galaxy of guest editors—merchandising ex- 
perts—assuring top readership . . . all this as a bonus in 
addition to The Grocers’ Spotlight’s regular saturation 
coverage of grocery outlets throughout Northern Ohio. 


THE GROCERS’ SPOTLIGHT 


717 Fox Bldg.., Detroit 1 
New York e Cleveland « LosAngeles « San Francisco 


Co. (E-Z Pop popcorn). About 
50% of its billing was in tv, 20% 
in radio, 10% in magazines, 10% in 
newspapers, 5% in outdoor, 4% 
in business papers, 1% in transit. 
It has 45 employes in two offices, 
and figures ’55 will be up 42%. In 
fact, the agency believes it might 
bill $10,000,000 in 1955. 


THE GROCERS’ SPOTLIGHT 


EG Te surenanner converion ISSUE OF 
> THE yy SPOTLIGHT 


Dowd, Redfield & Johnstone 
and John C. Dowd Inc., respec- 
tively the New York and Boston 
branches of the agency, billed $9,- 
123,657 in 1954, of which $549,176 
represented capitalization of fees. 
In 1953, the total billing was $8,- 
500,000. It added Plough Inc.’s 
Mistol Mist, Drug Research Corp. 
(Sustamin), Waltham Watch and 
|A. D. Ellis Mills. It lost Charles 
|Antell and L. S. Ayres & Co. and 
‘Radiant Glass Heating. It has 145 
|employes in two offices and esti- 
mates a 15% gain in 1955 volume. 


Distributed to 


All delegate hotel rooms 

The Convention floor 

Downtown Cleveland Newsstands 
Leading Cleveland restaurants 


Regular rates apply for this issue. Doyle Dane Bernbach billed 


FOR 


SKYROCKETING SALES 


IT’S COLUMBUS, OHIO 


. 1,184,000 —— 
998,000 wie & sii sind ae . 
815,000 fos ie . 
3 625,000 
&.. 549,198 | ' 
a 50 3 4 10 x & OR RRO a 


Climb aboard and “Blast Off’ with Columbus as it zooms 

towards a population of 1,184,000. Up 29.1% in the last 

U.S. Census . . . a predicted population of 625,000 in 1960 
. and well over a million by the year 2020.* 


No other city in Ohio gained 29°, in population from 1940- 
1950. As of January Ist, 1955, this market has increased 48%, 
since 1940. 


The fastest growing metropolitan center in Ohio, that's 
Columbus .. . the "City of the Future," where far-sighted 
space buyers can profitably concentrate advertising schedules 
from now to eternity! 


No one dare predict Retail Sales for the year 2020 but+in 
1953 they were $658,000,000. (142 million - food — 20 sei 
drugs) Keep up with Columbus and keep sales up . . . by 
placing your sales message in the media that keeps pace with 
the town... The Columbus Dispatch . . . reaching More Than 
4 out of 5 Columbus Homes Daily and More Than 9 out of 10 
Sundays. 


*Source: Col-Met Survey (Econometric Inst. of N.Y.) 


The 


New York * Chicago ¢* Detroit °* 


Columbus Dispatch 


National Representatives: O'MARA & ORMSBEE, INC. 


Los Angeles * San Francisco 
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in 1953, billings for this office $8, 000,000 in 1954, up from $5,- 
| were $3,645,392 and $766,297 in| /000,000 in 1953. It had a notable 


new business year, adding Cole of 
California, Forest Lawn, Laird & 
Co., Polaroid (Land camera and 
accessories), Glendale Knitting, 
Regal Shoes and the remainder of 
the Max Factor account—the lat- 
ter three to start in 1955. It lost 
Necchi-Elna Sewing Machines. 
During the year it opened a Los 
Angeles office, now has 105 em- 
ployes in two offices, and predicts 
that 1955 will be up 20%. 


Ewell & Thurber Associates, 
Toledo, billed $7,338,348 in 1954, 
down from the $8,325,937 it 
billed in ’53. It added Michigan Re- 
fining & Blending and M&R Mfg. 
Co. in January and Encyclopaedia 
Britannica in July. It lost Willys 
Motors and Wilson & Co.’s can- 
ned meats line. Media breakdown: 
Newspapers 30%, magazines 26%, 
radio 20%, outdoor 15%, farm pa- 
pers 9%. It has four offices and 46 
sapleves. 


Fitzgerald Advertising Agency, 
New Orleans, is once again be- 
lieved to be in the over-$5,000,000 
group, as it was in ’52 and ’53. It 
added Louisiana Coca-Cola Bott- 
ling Co., Fulton Bag & Cotton Mills 
and WDSU and WDSU-TV; it re- 
signed WWL. Fitzgerald has about 
90 employes, sees ’55 “at least as 
good” as 54. 


Clinton E. Frank Inc., Chicago, 
billed $5,750,000 in 1954, up from 
$3,000,000 reported for 1953. The 
agency added Fould’s Macaroni, a 
division of Grocery Store Prod- 
ucts, Dean’s Milk Co., and Casual 
Home Permanent, a Toni product. 
Also, it placed a sizable portion of 
the “Mister Peepers” show for 
Reynolds Metals, and handled the 
national introduction of Toni’s 
Pamper Shampoo. It has 44 em- 
ployes, and anticipates a “moder- 
ate expansion” of volume in 1955. 


Gray & Rogers, Philadelphia, 
billed $8,000,000 in 1954, up from 
$7,734,000 in 1953. It added Atlas 
Van Lines, Stetson division of 
John B. Stetson, Kaiser Metal 
Products, AP Parts Corp., the vit- 
amin division of Nopco Chemical, 
Superior Tube Co., and Langston 
Machine Co. It lost Sun Oil’s in- 
dustrial and wholesale accounts, 
and Westinghouse Broadcasting. 
It has about 128 employes. 


Griswold-Eshleman Co., Cleve- 
land, reports that its billing held 
level at the $9,000,000 mark in 
1954. During the year it added 
Cockshutt Farm Equipment bill- 
ing in Canada, as well as in the 
U. S., and Denison Engineering 
Co. It lost True Temper Corp. 


Henri, Hurst & McDonald, Chi- 
cago, billed an estimated $9,000,- 
000 in 1954, the same figure esti- 
mated by AA in 1953. It added Ar- 
mour’s canned meats division, pet 
foods division and public relations; 
Cook Chemical Co.; Hudson Mfg. 
Co.; Scribe Corp.; and Holland 
Furnace Co. It lost five accounts: 
Field Enterprises, Lennox Furnace 
Co., Milnot Co., A. O. Smith and 
Skelly Oil Co.—but except in one 
case billing went through 1954, 
and in two cases continued into 
1955. HH&M has about 125 em- 
ployes. 


Hicks & Greist billed $7,500,000 
in 1954, up from $6,500,000 esti- 
mated in 1953. It added Peerless 
Electric Corp. (BroilQuik rotis- 
serie), H. C. Brill Co., Burnell & 
Co. and Efcon Co. It lost Eber- 
hard, Faber Pencil Co. It has 84 
employes, 80 in New York, four in 
Los Angeles. 


Hirshon-Garfield, New York, 
billed $7,000,000 in 1954, the same 
figure recorded in 1953. It added 


George E. Keith Co. (Walk-Over 
'shoes), Flexees Inc.’s sheets and 


related items, Miami Fashion 


Council, Revere Knitting Mills, 
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In any market one newspaper is Newspaper Number One. 
In San Francisco and northern California, it's The Examiner... 


first in news, Circulation and advertising. 


The San Francisco Examiner is represented nationally 


by Hearst Advertising Service. 


February Circulation: Daily over 225,000; Sunday over 500,000 
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Alix of Miami, Frozen Seafood | 
Inc., Ludman Corp. and Lustberg, 
Nast & Co. It has 95 employes 
in three offices. 


Charles W. Hoyt Co. billed $8,- 
050,000 in 1954, up from $7,724,000 
in 1953. It added Honey Harbour 
Co. Ltd. (Woolite), Austin Motor 
Co. Ltd. and British Industries 
Fair, Old Town Corp. and Amstel 
Beer. It lost Russell Mfg. Co., and 
Flako Products Corp. It has 105 
employes in two offices, and be- 
lieves 1955 will be “up.” 


Hutchins Advertising Co., head- 
quarters Rochester, billed “over 
$5,000,000” in 1954, the same fig- 
ure reported for 1953. In 1954, the 
agency billed $300,000 outside the 
U. S., in 1953 the figure was $390,- 
000. It added Graflex Inc., Roch- 
ester Mfg. Co., Bronwill Scientific 
division of Will Corp., and Frostop 
Products. It lost Crosman Arms. 
It has 112 employes in four of- 
fices and forecasts a 10% gain in 
655. 


Kastor, Farrell, Chesley & Clif- 
ford, New York, billed $5,750,000 
in 1954, of which $300,000 repre- 
sented capitalized fees. In 1953, 
comparable figures were $5,550,- 
000 and $250,000. It added three 
accounts: Elizabeth Arden Sales 
Corp., Bymart-Tintair, and Brow- 
nell & Field. It lost Charles Antell 
Inc. About 26% of its billing was 
in newspapers, 24% in magazines, 
2% in supplements, 18% in radio, 
9% in tv, 2% in outdoor, 5% in 
business papers, 4% in farm publi- 
cations, and 10% in art and mech- 
anical. It has 55 employes, and 
estimates a 10% gain in 1955. 


Joseph Katz Co., headquarters 
Baltimore, billed $8,750,000 in 
1954, up from $8,500,000 in 1953. 
It added Screen Gems, Maryland 
Paper Products, Pioneer Sus- 
pender, Eastern Venetian Blind 
Co., and the Maryland gubernator- 
ial campaign. It lost Gunther 
Brewing, Comfy Mfg. Co., Gra- 
diaz, Annis & Co., Marlboro Shirts. 
It has 98 employes in two offices. 


Abbott Kimball Co., New York, 
billings are estimated to be about 
the same as they were in the pre- 
vious year, $8,500,000. The agency 
added 24 accounts among its four 
offices, New York, Chicago, Los 
Angeles and San Francisco—in- 
cluding the Japan Trade Center,, 
Dutchess Pearls, Industrial Bank 
of Commerce, Hazel Atlas Glass, 
John Roberts Powers products 
and William G. Bell Co. spices. It 
reports four accounts lost, includ- 
ing Crescendoe gloves, F. R. Trip- 
ler and Carlisle shoes. Billings 
are divided approximately as fol- 
lows: Magazines 59%; radio-tele- 
vision 20%; newspapers 19% and 
outdoor 2%. The agency has two 
affiliates, one each in London and 
Paris, and reports more than 100 
employes in its U. S. offices. 


Klau-Van_ Pietersom-Dunlap, 
Milwaukee, billed $5,599,747 in 
1954, of which $630,645 repre- 
sented capitalization of fees. In 
1953, comparable figures were $6,- 
575,939 and $576,832. The agency 
began 1954 with the loss of two 
important accounts whose total 
billing was more than $800,000. | 
Through new business, the agen- | 
cy has established an anticipated | 
volume of about what it had in| 
1953. During the year it added A. | 
O. Smith Corp., Jacobsen Mfg. 
Co., Lloyd-Thomas Co., Spincraft 
Inc., Milwaukee Valve Co., Kin- 
Dar Co. and WTMJ-TV. It lost 
David White Sales Co.; Fox Head 
Brewing and Globe Steel Tubes | 
Co. Media breakdown: Newspa- | 
pers 7.62%, magazines 82.08%, 
radio and tv 5.36%, oudoor 3.54% | 
and telephone directory 1.4%. It) 
has 88 employes and estimates. 
it will have a 9% gain in 1955. | 


Lambert & Feasley, New York, 


$8,000,000 in 1953. It added By- 
mart-Tintair’s Hair Magic sham- 
poo hair coloring, and dropped 
Schenley Industries and J. A. 
Wright Co. It has 75 employes. 


C. J. LaRoche & Co., New York, 
billed $6,125,000 in 1954, up $1,- 


000,000 from the $5,125,000 billed | 


in 1953. It added North American 
Phillips Co.’s Norelco shavers, Van 
Raalte Co., Revlon Products 
Corp.’s new cosmetic products and 


John Alexander of New Haven, | billed $9,600,000 in 1954, up from} Lane Co. It has 66 employes and 


estimates a 20% gain in 1955. 


James Lovick & Co. Ltd., head- 
quarters Vancouver, B. C., billed 
$6,585,547 in 1954, of which $703,- 
112 represented capitalized fees. In 
1953, comparable figures were $5,- 
421,952 and $526,140. It added B. 


C. Packers Ltd., Westminster Pa-| 


per Co., and DuMont Television 
Co., and lost Associated Salmon 
Canners of British Columbia. Me- 
dia breakdown: Newspapers 40%, 


magazines 6%, radio 15%, tv 10%, | 


outdoor 8%, business papers 2%, 
farm publications 1%, transit 1%, 
printing and production 17%. It 
has 125 employes in seven offices, 
estimates ’55 volume will be up 
10%. 


Earle Ludgin & Co., Chicago, 
reported billings of $9,400,000 in 
1954, a sharp rise from the $7,- 
000,000 figure estimated by AA in 
53. A large part of this increase 
resulted from billings on Spray 


Advertising Age, March 7, 1955 


Net and Lanolin Discovery, two 
Helene Curtis Industries products 
acquired in ’54. Ludgin lost no ac- 
counts. It has 102 employes. 


MacFarland, Aveyard & Co., 
Chicago, billed $6,067,000 in 1954 
compared with billings of $5,600,- 
000 in 1953. It added Pullman Co., 
Zenith Hearing Aid division and 
Heidelberg Brewing Co., lost none. 
The agency has 80 employes and 
expects business volume to be 
“higher” in 1955. 
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McConnell, Eastman & Co., 
_headquarters Toronto, is estimated 
to have billed more than $5,000,- 
»000 and to belong in this group, as 
‘it did last year. The agency’s vol- 
ume of billings has grown each 
year since 1942. It lost two medi- 
um-size accounts in 1954, Spring- 
wood Pharmaceuticals and Perth 
Cleaners. It added the following 
products for General Foods Ltd: 
Minute Rice, and the GF Cereals 
division (Grape-Nuts, Grape-Nuts 
Flakes, Sugar Crisp, Bran Flakes 


and Corn-Fetti). Also added were | 


Irving Oil Co. Ltd., Sparton Radio 
& Television of Canada, Wawa- 
nesa Mutual Insurance Co., Super- 
silk Hosiery Mills, Templetons 
Ltd. (publication advertising only) 
and Crosse & Blackwell (Hold- 
ings) Ltd. 


McKim Advertising, headquar- 
ters Montreal, is estimated to have 
billed well over $8,000,000 in 1954, 
up from the $7,500,000 reported in 
1953, when 3% of the total repre- 


sented fees. Last year was the 
best in McKim’s 66-year history. 
Added: Dominion Corset Co. 
Ltd., Gay Liquid Detergent divi- 
sion of Javex Co. Ltd., Orange- 
Crush Ltd., Hygrade Food Prod- 
ucts, Gerber Imported Swiss 
Knight cheese. It lost Crosse & 
Blackwell and Farmhand. Media 
breakdown: Print 53%, radio-tel- 
evision 24%, outdoor 6%, and 
production and “other” account 
for remainder. The company has 
184 employes in four offices. 


Meldrum & Fewsmith, Cleve- 
land, billed $9,811,652, of which 
$1,628,324 represented capitaliza- 
tion of fees, and a minor part was 
billed in Canada. In 1953, compar- 
able figures were $8,090,520 and 
$843,237. It added Glidden’s Dur- 
kee Famous Foods division during 
the year; it lost Reliance Electric 
-& Engineering Co. at year-end. 
About 34% of its billing was in 
‘magazines, 23% in business pa- 
pers, 7% in newspapers, 3% in 
radio, 4% in tv, 2% in outdoor, and 


a great buy! 


NCTUM 


More than 120 markets have proved the power of this famous series of 
great half-hour syndicated TV film dramas. 
In city after city, INNER SANCTUM has boosted time-period ratings 


...as much as 300%! 


Now available for its second run in many markets, INNER SANCTUM 
will deliver that same audience-pulling power and at a cost-per-thousand 


that really pays off. 


No mystery to it-39 INNER SANCTUM mood dramas have all it takes, 
including a name and fame that have been big box-office for sponsors 
all the way back to radio’s golden days! Call, wire, or write today for 


details on your markets. 


NBC FILM DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


30 Rockefeller Plaza, New York 20, N. Y. 


Sunset & Vine Sts., Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual St., Toronto; 1551 Bishop St., Montreal 


Merchandise Mart, Chicago, III. 


79 


27% in “other.” It has 125 em- 
ployes in three offices, and pre- 
dicts that 1955 will be about like 
1954. 


Arthur Meyerhoff & Co., head- 
quarters Chicago, billed $6,892,789 
in 1954, of which $58,873 repre- 
sented capitalization of fees. In 
1953, comparable figures were $6,- 
426,274 and $58,148. It added 
Thomas J. Webb coffee and lost 
Perfect Plus Hosiery Mills. Radio 
and tv accounted for 39.4% of 
billings, newspapers for 39.7%, 
magazines 3.7%, outdoor 1%, busi- 
ness papers 1.2%, transit 10.2%, 
and point of sale 4.8%. It has 86 
employes in three offices, and fig- 
ures ’55 will be about like ’54. 


Emil Mogul Co. billed $5,547,500 
in 1954, of which $354,300 repre- 
sented capitalized fees. In 1953, its 
comparable figures were $4,137,- 
000 and $195,000. It added Mon- 
arch Wine’s Manischewitz wine, 
lost none. About 40% of its billing 
was in tv, 38% in radio, 7% in 


Take the 


to the 
TWO WAY 
MILITARY MARKET 


The military officer market is 
a two way matket—and The 
Army Navy Air Force Journal 
offers a direct one way route for 
reaching it. 
The commissioned officers in all 
branches of the services who read 
The Journal are ABLE-TO-BUY 
in ‘wo places: 


For themselves . . . 
the personal buying 
power of Journal 
readers is substantial, 
with more than half having 
incomes over five times greater 
than the national per capita 
average. 


For the government 
. . . which spends 
billions of dollars an- 
nually in goods and 
services for defense. 


Join the wise advertisers who 
already are taking this one way 
route to the two way military 
market through The 
Journal, edited expressly for 
officers since 1863. 


JOURNAL 


Spokesman of the Services Since 1863 
Published by the Army and Navy Journal, Inc. 
1711 Connecticu. Ave.,N.W., Washington 9, D.C. 

HObart 2-6477 
Representatives: New York 17 — McClan- 
ahan & Co., 295 Madison Ave.; Chicago 2 
—L. B. Hammond, 30 N. La Salle St.; 
Los Angeles § — Chris Dunkle & Associ- 
ates, 3257 W. 6th St. and San Francisco 3 
— Chris Dunkle & Assoc., 1651 Market St. 


Member of Audit Bureau of Circulation 
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> Here, 186 people have a stake in producing 
the better plates for you. 126 are skilled 
photo engravers; forty work on the 
night shift. So call SUperior 7-7070 anytime! 


SUPERIOR ENGRAVING aoe 


CHICAGO'S == FOREMOST PHOTOENGRAVING AND OFFSET PLATEMAKING PLANT 


SR he Dil NEL eed ele ard Le ee pipe i 
PET He ae RS 5 Spy ESSA Ee Ok AP ae 


magazines, 5% in newspapers, 2% 
in business papers, 2% in transit, 
6% in point of sale. It has 73 em- 
ployes and predicts 1955 will be 
up 15—20%. 


"Morey, Humm & Johnstone, 
New York, billed $7,000,000 in 
1954, approximately the same 
amount billed in 1953. It had no 
major account changes during the 
year, but it added the Carpet In- 
stitute—which will begin billing 
in 1955 for the agency. It has 92 
employes, all in New York. 


John F. Murray Advertising 
Agency, New York, billed an esti- 
mated $5,000,000 in 1954, the same 
figure AA estimated in 1953. This 
agency handles broadcast adver- 
tising for Whitehall Pharmacal, 
and in 1953 had about 24 em- 
ployes. 


Robert W. Orr & Associates 
billed $7,916,000 in 1954, up from 
$7,795,000 in 1953. It added Amer- 
ican Life Insurance Co., Baltimore 
Luggage Co., Cinzano Inc., F. R. 
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OKLAHOMA IS GROWING! 
New Roads to Bigger Sales. 
Oklahoma City leads the nation in miles of intra- 
city expressways built during the past 10 years. An- 
other 70 miles of 4-lane urban right-of-way has been 
paid for and construction is partially completed. 
Oklahoma's Turner Turnpike is the nation’s most 
modern highway—88 curveless miles of 4-lane, limit- 
a ed access highway with no grades over 3 percent. A 1 62 
98 mile extension to Missouri is now under construc- 
tion, and two more, one to Kansas and another to \ 
Texas, are authorized. 
4 ' These new roads represent hundreds of millions of 
dollars of spendable income added to Oklahoma's 
P economy. Make sure those dollars are spent for your 
% products by telling a// Oklahoma about them in the 
be newspapers that se// all Oklahoma. 
4 
ween THE DAILY OKLAHOMAN Fe, | r i es i a 4 
™ LARGEST SUNDAY | € : ° ; 
| CIRCULATION IN _) 
_| THE SOUTHWEST 
= 2 2%; ; RiFe i 2 ae . 


- Published by The Oklahoma Publishing Co. * The Farmer-Stockman 
' WKY-Radio and WKY-TV ® Represented by The Katz Agency, Inc. 
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Tripler & Co., and Countess Mara. 
Lost none. It has 85 employes, and 
forecasts a 1955 gain between 7 
and 10%. 


Paris & Peart Advertising, New 
York, billed “substantially in ex- 
cess of $6,000,000” in 1954, up from 
the $5,000,000 reported by AA last 
year. During the year the agency 
added 12 accounts, of which the 
major were Joe Lowe Corp. 
(maker of Popsickle, etc.), Rock- 
wood & Co., Breakstone Bros. di- 
vision of National Dairy, and 
MCA-TV. It lost no accounts. Par- 
is & Peart has about 100 employes 
and estimates a 30% increase in 
1955 volume. 


R. J. Potts-Calkins & Holden, 
Kansas City, billed $6,806,219 in 
1954, of which $305,338 repre- 
sented capitalization of fees. In 
1953, comparable figures were $6,- 
498,118 and $241,754. It added 
Coleman Co., Goldblatt Tool Co., 
Johnson Testers, Koch Supplies, 
Leisurehouse Inc., Russell Stover 
Candies, and Reeves-Wiedeman 
Supply Co.; it lost Carey Salt Co. 
and Hill Packing Co. About 35% 
of its billing was in newspapers, 
6% in magazines, 14% in radio, 
8% in tv, 16% in outdoor, 15% 
in business papers, 5% in farm 
publications, and 1% in point of 
sale. It has 98 employes and esti- 
mates a 10% gain in ’55. 


Reach, Yates & Mattoon, New 
York, billed $5,500,000 in 1954, up 
from about $4,100,000 in 1953, 
when it was the Chas. Dallas 
Reach Co. During the year it 
added Red Top Brewing Co., 
Macfadden Publications, Old Dis- 
covery whisky, Cointreau Ltd., 
Palomino Sherries and Larus & 
Bro. Co., and Wunderbrau Brew- 
ing. It lost none. Media break- 
down: Newspapers 30%, maga- 
zines 30%, supplements 10%, ra- 
dio 8%, tv 7%, outdoor 5%, busi- 
ness papers 5%, transit 5%. It has 
65 employes in two offices, and 
predicts a gain of 25% in 1955. 


Knox Reeves Advertising, 
Minneapolis, billed $6,248,172 in 
1954, of which $222,000 repre- 
sented capitalization of fees. In 
1953, comparable figures were $6,- 
059,451 and $128,666. It added 
Minneapolis Brewing’s Grain Belt 
beer. It lost none. About 46.3% of 
the agency’s billing was in televi- 
sion, 15.6% in radio, 29% in mag- 
azines, 9.1% in newspapers. It has 
89 employes, and estimates a 10% 
gain in 1955. 


Scheideler, Beck & Werner, 
New York, billed $6,300,000 in 
1954, of which $25,000 represented 
capitalization of fees. In 1953, 
comparable figures were $6,275,- 
000 and $75,000. It added Ameri- 
can Home Products’ Hill’s Cold 
Tablets and Manhattan Soap’s 
Sweetheart Cosmetics during the 
year. It lost Economics Laboratory 
(Soilax). It estimates a 10% in- 
crease in 1955 billing. 


Spitzer & Mills, headquarters in 
Toronto, is estimated to have 
billed more than $5,000,000 in 
1954. In 1953 the agency reported 
“a little over $5,000,000” in bill- 
ings, and its volume increased 
over the past year. It added the 
Tea Council of Canada. It has 100 
employes in two offices. 


Harold F. Stanfield Ltd., head- 
quarters Montreal, billed $5,399,- 
881 in 1954, of which $388,244 rep- 
resented capitalization of fees. In 
1953, comparable figures for the 
agency were $5,000,094 and $333,- 
603. During the year it added 
twelve accounts, lost six. About 
23.76% of its billing was in news- 
papers, 18.36% in magazines, 
3.62% in supplements, 13.28% in 
radio, 9.59% in tv, 5.85% in out- 
door, 4.59% in business papers, 
3.67% in farm publications, less 
than 1% each in transit and point 
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DO YOU PULL IT, OR... 


When your sales have a toothache, and you think a hole in your 
advertising may be the cause, what do you do? 

Pull it—and start from scratch with a new campaign? Or treat it 
—by patching up the present campaign? 

Knowing which to do, when, and how to do it, can make a tre- 
mendous difference in the health and happiness of your sales. 


Y ©] U NM G & R U Bl CAM ’ IN C. Advertising |New York Chicago Detroit San Francisco Los Angeles 


Hollywood Montreal Toronto Mexico City London 
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Folks in the medical field say pharmaceu- 
tical advertisers know doctors best. Cer- 
tainly no other group is so close to U. S. 
doctors. Nor has anyone else invested so 
many millions of dollars and years of expe- 
rience in every channel of medical commu- 
nication. That’s why the following record 
of pharmaceutical advertising is impor- 
tant to all advertisers in the medical field. 

Again in 1954 MopERN MEDICINE con- 
tinued to carry more pharmaceutical adver- 
tising than any other medical journal in the 
world. 

That’s how the most successful advertisers 
in the medical field rate... 


which 


ADVERTISERS 


know doctors 
hest? 


MODERN MEDICINE... 
America’s Most Influential Medical Journal 
MINNEAPOLIS-NEW YORK+ CHICAGO~+SAN FRANCISCO+-LOS ANGELES 


Reaches every practicing U.S. physician under 65. 
Total medical circulation, Dec., 1954; 140,264. 


of sale, and 16.2% in miscellane- | 


ous. It has 97 employes in two of- 
fices, and estimates 1955 billing 
will be up 15%. 


Sterling Advertising, New York, 
estimates 1954 billings—all domes- 
tic—to be approximately the same 
as 1953, when they were estimated 
at $5,500,000. The agency reports 
that about ten accounts came in 
and a like number went out dur- 
ing the year. Roughly 65% of bill- 
ings went to magazines, 10% to 
radio and television and 25% to 
other media. Sterling has about 80 
employes in its one office. 


VanSant, Dugdale & Co., Balti- 
more, billed $5,500,000 in 1954, 
of which $1,175,000 represented 
capitalized fees. In 1953, compar- 
able figures were $5,200,000 and 
$1,100,000. It added four accounts: 
Maryland Cooperative Milk Pro- 
ducers Assn., Maryland Hospital 
Service, Bituminous Coal Insti- 
tute, and American Brewery. It 


lost Oliver Corp.’s York, Pa., di-| 


Thal 


ee ee 


In 

NEW ENGLAND 
... let 

RETAIL SALES 
be your 
market guide.” 


E. E. Wilson 
District Sales Manager, New England, 
for the Colgate-Palmolive Company 


... says E. E. Wilson, New England Dis- 


trict Sales Manager for Colgate-Palmolive ~ 


Company. 

“Manufacturers who look only at a mar- 
ket’s wholesale figures on which to base 
advertising and sales promotional dollars 
are most decidedly missing top retail sales 
potential. 


“Consider for example, the Worcester, 
Massachusetts market: it is notable as a 
wholesale-grocery distribution center even 
with wholesale headquarters of three of its 
major grocery chains (Stop & Shop, First 
National and A&P with over 75 super mar- 
kets) outside of the Worcester market. But, 
wholesale grocery figures for Worcester show 


only a fraction of the market’s actual or 
potential retail consumption. 

“Worcester is the 33rd best grocery market 
in the nation with over $168 million in food 
store sales. Retail sales are the proper 
market guide for allocation of advertising 
investments.” 

Local-Level Knowledge Is A Must For Top-Level 

Decision Making. 
@ This advertisement is published in the in- 
terests of fuller understanding of the Worces- 
ter, Massachusetts market by the Worcester 
Telegram, The Eevning Gazette, and The 
Sunday Telegram. George F. Booth, Pub- 
lisher. Circulation daily, 156,818, Sunday, 
104,429. 


1 => 
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Advertising Age, March 7, 1955 
. 


Hang On To AA 


Every year AA gets an in- 
creasing number of requests 
for additional copies of the 
agency billings issue. Be- 
cause of its value as refer- 
ence material, AA suggests 
each reader file his (or her) 
copy in a safe place. We are 
glad to fill all requests that 
we can for additional copies, 
but eventually the supply 
runs out. So...please hang 
on to this copy. 


vision. Media breakdown: News- 
papers 14%, magazines (including 
supplements and farm  publica- 
tions) 44%, radio and tv, 5% each, 
outdoor and transit 7%, business 
papers 25%. The agency has 78 
employes and estimates a 15% 
gain in billing in ’55. 


Wesley Associates, New York, 
reports a slight rise from last year 
and lists 1955 billings at $5,480,- 
000, all domestic. It added Erwin 
Mills, Hussco Shoes, Laird Scho- 
ber shoes and Bernard Altmann 
sportswear and reports no lost ac- 
counts. Magazines got 54% of the 
agency’s billings; newspapers, 
20%; television, 18%, and radio 
8%. Wesley has 44 employes in its 
one office. 


Wherry, Baker & Tilden, Chi- 
cago, billed $6,000,000 in 1954, up 
from $5,000,000 in 1953. The agen- 
cy notes that the $6,000,000 figure 
includes four months of billing as 
the Chicago office of Sherman & 
Marquette (which was dissolved 
last year into Bryan Houston Inc. 
'and Wherry, Baker & Tilden) and 
| the 1953 figure represents the bill- 
ing of the Chicago office of Sher- 
man & Marquette. It added Quak- 
er Pack-o-Ten and Quaker Muf- 
fets, both effective at the begin- 
ning of ’55. Its media breakdown 
is approximately 50% radio-tv 
and 50% print. It has 65 employes 
and anticipates a gain in 1955. 


63 IMPORTANT 
INDUSTRIAL AND 
TRADE MARKETS 

and the business papers 
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Refer First to the 


1955 MARKET DATA & 
DIRECTORY NUMBER 


Industrial Marketing 


200 E. ILLINOIS ST. * CHICAGO 11, ILL 
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| artial List o 
i LUNCHEON IS 
] 7.2 . . 7 
1) | $ F RY F D The largest, most efficient sampling-research organization— ANYWHERE 
ih § onsors You can reach up to 400,000 housewives a year ECONOMICALLY, 
} rye eJe,e . . 
| | by using LUNCHEON IS SERVED facilities. And you reach them in their 
- Abbotts Dairies, Inc. own church, club, lodge, or school while they are raising money for their 
‘ee American Stores Company f F lh ‘ 
| The Borden Company avorite charity, or cause. | 
| " Dean Milk Company . ° 
| melas thie ta Whether you are interested in 1 market or 21, LUNCHEON IS 
: See eet Dot SERVED will do a topnotch job of sampling your product, or service, 
First National Stores, Inc. 
: - | oe nen Company day in and day out. PLUS furnishing you with as many as 2,000 DAILY 
’ ‘ood Fair Stores, Inc. - : 
Jewel Food Stores reactions to your product, package, or selling copy. 
The Kroger Company ; - 4 
im Langendorf United Bakeries, Inc. Wire, Write, or Call for Details 
; | Market Basket 
National Broadcasting Company 
. National Cranberry Association Mr. Peter D. Scott 
) Parsons Ammonia Company 
. i Pepperidge Farm, Inc. 
; Planters Nut & Chocolate Company 
S Safeway Stores, Inc. 
C | Seven-Up Bottling Company 
1 | Stahl-Meyer, Inc. 
; | United Fruit Company 
A Von's Grocery Company 
‘ The Welch Grape Juice Co., Inc. 
a Wrigley's Stores, Inc. : 
‘ 
1 Hs Sales Representative Mrs. Dorothy Davis 
v Director 
Ss j 
UNIT HEADQUARTERS AND HOSTESSES 
; 1 Mrs. Eva M. Pender Miss Augusta Gilman Mrs. Elizabeth Gilfillan Miss Dorothy Durham Mrs. Leone Eastwood Mrs. Mary McCormack Mrs. Ruby Smith Willis 
- a : 4 
| . A ; “~~ , ae ) = 
} 4.2 , - bs a ‘“ : 
. Washington, D. C. Brooklyn, N. Y. Philadelphia, Pa. San Francisco, Calif. Westchester County, N. Y. Newark, N. J. Portland, Ore. 
Mrs. Mildred Rollins Mrs. Minna Schoenbaum Mrs. Elsie Ferris Brown Mrs. Claire B. Dexter Mrs. Lisa Hunt Miss Roe Adinolfi Mrs. Clarissa Tisdale 
1 
| 
P wT 
t , at 
Levittown, Pa. Bronx, N. Y. Pittsburgh, Pa. Cleveland, Ohio Oak Park, Ill. Manhattan, N. Y. Boston, Mass. 
Mrs. Louisa Hill Mrs. Ethel Gilchrist Mrs. Gladys Montgomery Mrs. Evelyn Sandine Mrs. Jane Payne Mrs. Kathryn Mills Mrs. Wada Green 


oe : 


™ 
he e d 7 of , 
w—F oe . PS 
“4 A 3 Tig F ¢ v9 
Detroit, Mich. Long Island, N. Y. Seattle, Wash. 


HEADQUARTERS OFFICE: 14 South Ave. 
Media, Pennsylvania 
Phone: Media 6-1090 - 6-4564 
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170 Under-$5,000,000 
Agencies fell Billing 


65 in $1,-5,000,000 and | 


Some seven agencies expect gains 
of less than 10%, six predicted 


105 in Under-$1 ,000,000 gains ranging from 25 to 50%, and 


Groups Report Volume 


Copyright, 1955, by Advertising 
Publications Inc. Quotation or re- 
production expressly prohibited. 

New York, March 2—Of the 
65 agencies in the $1,000,000 to 
$5,000,000 bracket, the largest 
single bloc—17—believes that 1955 
will produce a gain in billings 
somewhere between 10 and 15%. 
The next largest group, 12, thinks 
volume will pick up from 15 
through 20%, and the third largest 
segment—nine agencies—e x pects 
1955 to be about like 1954. 

Only one agency predicted a 
drop, and that a mild one—5%. 


three thought they would show 
more than 50%. The rest ventured 
no prediction. 

Here’s the run-down, alphabet- 
ically arranged: 


Burke Dowling Adams Inc., At- 
lanta, billed $3,125,956 in 1954, up 
from $2,783,749 in 1953. No signi- 
ficant changes in the account list. 
Media breakdown: newspapers 
47.1%, magazines 19.7%, radio and 
tv 7.6%, outdoor 2.4%, remainder 
in “other.” The agency has 54 em- 
ployes in two offices, and estimates 
a 10% gain in 1955. 


R. H. Alber Co., Los Angeles, 
billed $1,331,636 of which $72,673 


eee tet) 
Nara ee 3 


represented capitalized fees in 
1954. In the previous year, com- 
parable figures were 
and $71,117. The account list re- 
mained unchanged. More than 
93% of its billing was in radio, 
5.5% in point of sale and less than 
1% in newspapers. It has five em- 
ployes, and forecasts a °55 about 
like °54. 


Aylin Advertising Agency, Hous- 
ton, billed $1,471,834 in 1954, of 
which $850,701 is represented by 
the capitalization of fees. In 1953, 
similar figures are $754,000 and 
$233,591. During the year the 
agency added Second National 
Bank of Houston; Southwest Lum- 
ber Mills, and Sealy Mattress Co., 
Brenham, Tex. It lost none. Me- 
dia breakdown: newspapers 12%, 
magazines 21%, radio 13%, tv 
15%, outdoor 4%, “other” 34%. It 
has 14 employes, and expects 1955 
volume to be up 15%. 


Baker, Johnson & Dickinson, 
Milwaukee, billed $2,144,972, in 


In air conditioning and refrigeration... 


$-T-R-I-K-E! 


Strikes are a “must” in high-scoring bowling. The ball has 


to hit the pocket—it’s got to be in the groove! 


| 


$1,285,158 | 


Advertising Age, March 7, 1955 


Burke Dowling Adams Inc. 
R. H. Alber Co. 
Aylin Advertising Agency 


Baker, Johnson & Dickinson 

Batz-Hodgson-Neuwoehner 
Advertising Agency 

Biddle Advertising Agency 

Boone & Cummings Adver- 
tising Agency 

Botsford, Constantine & 
Gardner 

S. M. Brooks Advertising 
Agency 

Byer & Bowman Advertising 
Agency 


Harold Cabot & Co. 

J. M. Camp & Co. 

Cayton Inc. 

James Thomas Chirurg Co. 
Thomas F. Conroy Inc. 
Critchfield & Co. 


Daniel & Charles 

Day, Harris, Mower & Wein- 
stein 

Dixie Advertisers 

Dubin & Feldman 

Frank E. Duggan Advertising 


Fairfax Inc. 
Friend-Reiss Advertising 


Gaynor & Co. 

Getschal Co. 

Bert S. Gittins Advertising 
Gray & Kilgore 

Monroe Greenthal Co. 

Guild, Bascom & Bonfigli 
Gundlach Advertising Agency 


Lester Harrison Inc. 
Hart-Conway Co. 


1954 Billings of 65 Agencies in 
the $1,000,000-$5,000,000 Group 


(Listed Alphabetically) 
Copyright, 1955, by Advertising Publications Inc. 


J. M. Hickerson Inc. 
Holden, Chapin, LaRue Inc. 
Holst & Cummings & Myers Ltd. 


Jackson, Haerr, Peterson & Hall 
Jones & Brakeley 
Jones & Taylor & Associates 


Lamport, Fox, Prell & Dolk 

Lando Advertising Agency 

Lavenson Bureau of Advertis- 
ing 

Lewin, Williams & Saylor 

Addison Lewis Co. 

Carr Liggett Advertising 


MacDonald-Cook Co. 

David J. Mahoney Inc. 
Malcolm-Howard 

Richard N. Meltzer Advertising 
Miller Advertising Agency 
Raymond R. Morgan Co. 


Palm & Patterson 
J. R. Pershall Co. 
Publicidad Badillo 


Wm. B. Remington Inc. 

Ridgway Advertising Co. 

Ronalds Advertising Agency 
Ltd. 

Charles L. Rumrill & Co. 


Schram Advertising Co. 

Schwimmer & Scott 

Ralph Sharp Advertising 

Simons-Michelson Co. 

Howard Swink Advertising 
Agency 


T. A.A. Inc. 
Walsh Advertising 


Zimmer-McClaskey Advertising 
Agency 


1954, up from $1,763,963 in 1953. 
It added Pyroil Co.; Chicago Froz- 
en Donut Co., and the heating and 
cooling division of Heil Co. About 
40% of its billing is in magazines, 
20% in newspapers, 20% in tv, 
10% in business papers, 8% in 
radio, 5% in farm publications, 
3% in supplements, 2% each in 


outdoor and transit advertising. It 


has 31 employes, and forecasts a 
gain of 10% in 1955. 


Batz-Hodgson-Neuwoehner Ad- 
vertising Agency, St. Louis, billed 
$1,011,741 in 1954, of which $83,305 
represented capitalization of fees. 
In 1953, comparable figures were 


Fr Zeer. ges ate 2 < ee apie Cae apnee SS hy pre e aer merege el gy one Pe Cee 


And advertising, too, is most resultful only when it hits the 
pocket—is in the groove for a strike. 


Advertising in The NEWS scores because The NEWS is 
aimed at a specific target. It bowls over the headpin—and 
sweeps the rest of the pins with it—it cleans the alley! 


The NEWS offers you the greatest strike potential in air 
conditioning and refrigeration because it influences the biggest 
buyers and greatest salesmen in the nation’s most rapidly- 
expanding industry. 


* 


The publication that “hits the pocket” for air 
conditioning, commercial refrigeration, house- 
hold refrigeration, freezers, component parts, 
and materials. 


* 


Write for your free copy of “Air Conditioning The Home”—a 
new collection of reprints from The NEWS about residential 
air conditioning. 


| visual idea. 


masterful execution, 
compelling copy, 
pulling publications, 


450 W. Fort St.. Detroit 26. Michigan 


segeone-spemesorpenecramamnen: 


demand, as final 

assurance of success, 

fine photoengravings 

by 

COLLINS, MILLER & HUTCHINGS, 


333 WEST LAKE STREET, AT WACKER DRIVE - CHICAGO & 
AMERICA’S FINEST PHOTOENGRAVING PLANT 


e 


Offices: 521 Fifth Ave., New York 17; 134 S. LaSalle St., Chicago 3; 15515 Detroit Ave., Cieveland 7. 
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To sell more 


, sea ek ae BS a A Borer: 
ES Pg Fes Pe 5 


where more is sold...it's FIRST 23 FIRST?! 


The city and suburban areas of New York, Chicago and 
Philadelphia consume 1 of all U.S. food and grocery 
products. In these concentrated, most profitable sales 
areas, the family coverage of General magazines, Syn- 
dicated Sunday Supplements, Radio and TV thins out. 
In these top markets there is no substitute for FIRST 
3 MARKETS’ more than 3-of-every-5 family coverage. 


In addition, in the 309 Industrial North and East 
counties— where 28°: of total U.S. families account for 
1% of the nation’s grocery products purchases— FIRST 
3 MARKETS GROUP delivers 49% average coverage 
of all families. 


To sell more where more is sold...it’s FIRST 8 FIRST! 


MALES GROUD 


New York Sunday News 


Coloroto Magazine 


pl RSI) 22 ) Chicago Sunday Tribune 


/ Philadelphia Sunday Inquirer 


d “Today” Magazine 


Rotogravure ¢ Colorgravure 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbili 6-4894 * Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 * Los Angeles 5, Calif, 8460 Wilshire Boulevard, DUnkirk 5-3557 
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$941,834 and $91,507. The agency 
added A. W. Cash Co., Carboline 
Co., and Placke Chevrolet. It lost 
H. Daust Mfg. Co. About 50% of 
its billing was in business papers, 
5% in newspapers, 3% in maga- 
zines, 5% in radio, 12% in tv, 10% 
in outdoor, 7% in farm publica- 
tions, 6% in transit, and 2% in 
point of sale. It has 21 employes 
and forecasts an 8% gain in 1955. 


Biddle Advertising Agency, 
Bloomington, Ill, billed $3,480,516 
in 1954, up from $2,888,000 in 1953. 
It added five accounts: Wagner 
Iron Works; sales promotion, spe- 
cial products and dealer advertis- 
ing of Lennox Furnace Co.; Af- 
filiated Laboratories; Ideal Dis- 
penser, and Modern American. It 
lost none. It has 61 employes in 
three offices and forecasts a 20% 
gain in 1955. 


Boone & Cummings Advertising 
Agency, Houston, billed $1,004,- 
417 in 1954, of which $138,276 rep- 
resented capitalization of fees. In 
1953, comparable figures were 
$609,907 and $11,866. It added Ca- 
mair, Galveston, Tex., and Sharps- 
town. Lost none. About 35% of the 
agency’s billing was in newspapers, 
23% in magazines, 3% in supple- 
ments, 4% in radio, 12% in tv, 
10% in outdoor, 5% in business 
papers, 1% in transit, 7% in point 
of sale. It has 18 employes and 
predicts a rise of 20% in volume 
in 1955. 


Botsford, Constantine & Gard- 
ner, Portland, Ore., billed $3,304,- 
012 in 1954, of which $148,000 rep- 
resented capitalized fees. In 1953, 
comparable figures were $2,751,- 
979 and $73,824. It added Com- 
merce Investment Co.; Skyway 
Luggage Co.; Tillamook County 
Creamery Assn., and Orange Cry- 
stals. It lost Perfect-Fit Mfg. Co. 
About 21.2% of its billing was in 
newspapers, 33.8% in magazines 
and farm papers, 18.7% in radio- 
tv combined, 18.3% in outdoor and 
transit, and 7.8% in business pa- 
pers. It has 54 employes in four 
offices, and forecasts a 5% gain 
this year. 


S. M. Brooks Advertising Agen- 
cy, Little Rock, billed $1,209,688 
in 1954, up from $1,151,522 in 
1953. No significant account 
changes. Billing breakdown: news- 
papers 66.4%, 19.8% in tv, 114% 
in “other,” and 2.1% in radio. 
Some billings, but less than 1% in 
each medium, in magazines, sup- 
plements, outdoor, business pa- 
pers, farm publications, transit and 
point of sale. It has six employes, 
and forecasts a 10% gain in 1955. 


Byer & Bowman Advertising 
Agency, Columbus, billed $2,773,- 
600 in 1954, of which $1,082,952 
represented fee capitalization. In 
1953, comparable figures were $2,- 
966,034 and $1,570,595. It added 
R. H. Burton Co.; Bov Evans 
Farms; Farm Bureau Corp.; Inn 
Maid Products; M & R Dietetic, 
and Robertson Sign Co. It lost 
Ashland Oil & Refining Co.; Uni- 
versal Concrete Pipe Co., and Rop- 
er Mfg. Co. About 32% of the 
agency’s billings are in the “other” 
classification, 10% in newspapers, 
22% in tv, 2% in outdoor, 1% in 
business papers and farm publica- 
tions, and less than 1% in transit 
and point of sale. It has 54 em- 
ployes and estimates ’55 will be up 
10%. 


Harold Cabot & Co., Boston, 
billed $3,474,284 in 1954, of which 
$1,427,639 represented capitaliza- 
tion of fees. In 1953, comparable 
figures were $3,207,729 and $1,- 
389,527. The agency added Carling 
Brewing Co.; Bradley Container 
Corp., and Laboratory for Elec- 
tronics. It lost Samuel Cabot Inc. 
It has 54 employes and estimates 
55 volume up 20%. 


J. M. Camp & Co., Wheaton, IIL., 
billed $1,300,000 in 1954, of which 


$50,000 represented capitalized 
fees. In 1953, comparable figures 
were $1,010,000 and $35,000. It 
added Midwest Bible Church, Chi- 
cago, and Central Security Mutual 
Insurance Co. Radio accounts for 
80% of its billing, newspapers for 
10%, magazines and tv for 5% 
each. It has five employes and feels 
55 will be about like ’54. 


Cayton Inc., New York, billed 
$3,220,000 in 1954, of which $690,- 
000 represented capitalized fees. 


In 1953, the comparable figures 
were $3,140,000 and $460,000. It 
added six accounts: MHanovia 
Chemical & Mfg. Co.; Arranbee 
Doll Co.; A. J. Armstrong Co.; Ky- 
bernetes Corp.; Self-Winding Clock 
Co., and Shredmaster Corp. About 
47% of its billing was in tv, 11% 
in newspapers, 9% in magazines, 
1% in supplements, 3% in radio, 
15% in business papers, 2% in 
farm publications, and 12% in 
“sales promotion, etc.” It has 28 


employes, and figures ’55 will be 
about like 1954. 


James Thomas Chirurg Co., 
headquarters Boston, reports that 
it billed “under $5,000,000” in 
1954, down from the $5,000,000 
figure reported in 1953. It added 
Brown Paper Co.’s specialty prod- 
ucts division, Robert Gair and the 
Sun Dial division of International 
Shoe. It lost Scovill Mfg. Co.’s 
garden specialties, Borden Co.’s 
chemical department and Jacobs 
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‘Chuck. It has 73 employes in 


three offices. 


Thomas F. Conroy Inc., San A. 
tonio, billed $1,351,128 in 1954, of 
which $291,064 is represented by 
capitalization of fees. In 1953, com- 
parable figures were $1,166,000 
and $69,501. It added Express 
Publishing Co. and Erly-Fat Feed 
Co. of South Texas. About 43% 
of its billing is in radio, 30% in tv, 
11% in outdoor, 5% in newspapers, 
3% in magazines, and others in 


WHAT A MOUTHFUL! What does it mean? Simply that there 


are two methods of building a business magazine advertising schedule. For 


example, in a field covered by five publications you can place six black-and- 
white pages in each publication . . . that is equitable distribution. Or, with 
approximately the same budget, you can place 12 two-color pages in the two 


leading publications . . . that’s effective allocation. 


WHAT IS THE BASIS FOR THIS STATEMENT? 


A few years ago, 18 leading industrial advertisers conducted a cooperative 


readership study to determine how to reach their markets most effectively 


and at the least cost. They sent out 198,837 questionnaires and received 
42.878 replies (21.6% return). The results showed that it pays to concentrate 
.. . that more space in fewer, more carefully selected business publications 


provides maximum effectiveness. 
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less than 1% quantity. It has 20 
employes, and forecasts a ’55 
about like ’54. 


Critchfield & Co., Chicago, billed 
$1,874,359 in 1954, of which $57,- 
830 represented capitalized fees. In 
1953, the agency billed $1,509,250. 
It added Radion Corp.; Millard 
a and Henry K. Wampole & 

0. 


Daniel & Charles, New York, 
billed $1,700,000 in 1954, up from 


$1,100,000 in 1953. It added Rex- 
bilt luggage; La Resista Corset Co.; 
Utica-Drybak: Corp.; London Fog 
Raincoats, and Town Topic Shirts. 
Lost none. About 35% of its billing 
was placed in magazines, 25% in 
newspapers, 10% each in supple- 
ments, radio, and business papers, 
5% each in tv and point of sale. 
It has 32 employes and forecasts 
a gain of 35% in 1955. 


Day, Harris, Mower & Wein- 
stein, Atlanta, billed $1,054,000 


with $14,000 representing capital- 
ized fees. It was the agency’s first 
year of operation. About 71% of 
the agency’s billing was in radio, 
10% in newspapers, 4% in maga- 
zines, 6% in tv, 2% in outdoor, 3% 
in business papers, and 4% in 
“other.” It has 16 employes and 
expects 1955 to be up 50% over 
1954. 


Dixie Advertisers, Jackson, 
Miss., billed $1,400,489 in 1954, of 
which $645,975 represented capi- 


talized fees. In 1953, comparable 
figures were $1,288,285 and $620,- 
382. It added six new accounts: 
Superior Coach Corp. (Southern 
division); Magnolia State Savings 
& Loan Assn.; Harrison County 
Advertising Commission; Robert E. 
Lee Hotel; Tylertown Bank; Mis- 
sissippi Publishers Corp., and lost 
two: Jackson Packing Co. and 
Mississippi Manufacturers. Bill- 
ings breakdown: newspapers 57%, 
magazines 21%, radio 6%, tv 9%, 
outdoor 7%. It has 42 employes, 
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LET’S ANALYZE THE FINDINGS! Based on the composite readership of five publications serv- 
ing each of nine different fields, the above chart shows that the leading publication provides the largest 
number of readers at a lower cost-coverage ratio (i.e. cost per man reached) than any of the other 
publications edited for the same field. So, it logically follows that the starting point for an effective 
advertising program is the number one publication in the field. 

There is no rule as to whether one, two or more publications should be used. In fact, duplication or 
overlapping coverage may be desirable providing an adequate schedule is placed in the leading publica- 
tion before the second publication is added. And, an adequate schedule should be placed in the second 
magazine before the third publication is added. 

Check the chart again. Note that the first two publications reach 84% of the market at 46% of the 
cost of using all five magazines. 


CONCLUSION: “fFffective allocation” is better than “equitable distribution” ... concentration in 
the leading publications will enable you to step up the impact of your advertising . . . permit greater 
frequency—with larger space units . . . without increasing your advertising investment. 


Want more facts? We have a miniature booklet-presentation, ‘‘Ap- 
plying the Cost Factor to Advertising Coverage.”’ It explores the cost and 
coverage topic in detail . . . demonstrates the importance of concentration 
vs. scatteration. Ask your McGraw-Hill man, or write us, for a copy. 


McGRAW-HILL ¥ 


PUBLISHING COMPANY, 


GIIi)) 330 West 42nd Street, New York 36, N. Y. 


OVER A MILLION MEN 


INCORPORATED 


INDUSTRY PAY TO READ McGRAW-HILL 
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and forecasts a 5% gain in 1955. 
These figures do not include art 
work, plates or printing, which 
amounted to $243,915 in 1954 for 
the agency, and $249,372 in 1953. 


Dubin & Feldman, Pittsburgh, 
billed $1,222,196 in 1954, of which 
$749,158 represents fees capital- 
ized. In 1953, the comparable fig- 
ures are $1,001,191 and $641,480. 
It added Youngstown Industries, 
lost none. It anticipates a 20% 
rise in billing in 1955. 


Frank E. Duggan Advertising, 
Chicago, billed $2,800,000 in 1954, 
up from $1,500,000 in the previous 
year. About two-thirds of the 
agency’s billing is in newspapers, 
another 9% in magazines, 21% in 
tv, 2% in newspapers, and the re- 
mainder in outdoor. It forecasts 
1955 will be about like 1954. 


Fairfax Inc., New York, billed 
$2,800,000 in 1954, up from $2,- 
400,000 in 1953. It added B.B. Pen 
Co.; Clopay Corp.; Cross-County 


A TECHNIQUE FOR 
PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make success novels, radio and 
television programs, moving pic- 
tures, sales campaigns and busi- 
nesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 


ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Gentlemen: 


Please send me on 10-day money- 
back guarantee....copies of “A 
Technique for Producing Ideas.” 


Enclosed is $ 


Name 
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Center; Willmark Service System; 
special promotions for Columbia 
Broadcasting System, and the Chi- 
cago Tribune, and Foster Grant. 
About 40% of its billing was in 
magazines, 35% in newspapers, 
15% in tv, 5% in radio and 5% 
in business papers. It has 46 em- 
ployes in two offices (a branch 
was opened in Los Angeles last 
year), and forecasts a 40% gain 
in 1955. 


Friend-Reiss Advertising, New 
York, billed $4,300,000 in 1954, up 
from $4,150,000 in 1953. It added 
Adam Hat Stores late in the year. 
About 45% of its billing is in news- 
papers, 10% in magazines, 25% in 
tv, 20% in business papers. It has 
45 employes and figures ’55 will 
be up 10%. 


Gaynor & Co., New York, billed 
$1,280,000 of which $405,000 rep- 
resented capitalized fees. It was 
the agency’s first full year in busi- 
ness. It added Automatic Switch 
Co.; Mycolux Corp. of America, 
and Gyromechanism. It lost G. M. 
Aranininni. Billings breakdown: 
newspapers 15%, magazines 10%, 
supplements 10%, radio 5%, 
business papers 50%, point of sale 
10%. It has 24 employes and fore- 
casts a 25% gain. 


Getschal Co., New York, billed 
$1,225,000 in 1954, of which $200,- 
000 represented capitalized fees. 
In 1953, the comparable figures 
were $1,025,000 and $125,000. The 
agency added Motorola-New York; 
Vulcain Watch Co.; House of Louis 
Feder, and Melbroke Neckwear. 
It lost Caryl Richards Inc., but 
repiaced it with the Rilling line of 
cold waves and beauty products 
(Rilling-Dermetics Inc.). About 
20% of the agency’s billing was in 
tv, 15% each in newspapers, mag- 
azines, radio and business papers, 
5% in point of sale, 3% in supple- 
ments, 2% in outdoor, and “other” 
10%. It has 14 employes and fore- 
casts a 20% gain in 1955. 


Bert S. Gittins Advertising, Mil- 
waukee, billed $3,250,000 in 1954, 
up from $3,000,000 in 1953. It 
added Babson Bros. Co.; H. D. 
Hume Co., and Swift & Co.’s plant 
food, feed and hatcheries. It lost 
Borden Co.’s feed supplements, 
and Jacobsen Mfg. Co. About 48% 
of its billing is in farm publica- 
tions, 29% in business papers, 10% 
each in magazines and radio, 2% 
in newspapers, 1% in tv. It has 50 
employes and forecasts a ’55 about 
like ’54. 


Gray & Kilgore, Detroit, billed 
$1,378,580 in 1954, of which $633,- 
247 represented capitalization of 
fees, and $11,912 was billed outside 
the U.S. In 1953, the agency—then 
called Charles M. Gray & Associ- 
ates (the name was changed Nov. 
1)—billed $1,461,035 of which 
$679,632 represented fee capitaliza- 
tion. No major accounts were 
added or lost during the year. 
About 56% of the agency’s billing 
is in business papers, and 44% in 
“other” activities. It has 22 em- 
ployes and forecasts a 15% gain 
for 1955. 


Monroe Greenthal Co., New 
York, billed $4,370,000 in 1954, up 
from $4,100,000 in 1953. The agen- 
cy added RKO Theaters, Publicker 
Industries’ Old Classic whisky and 
Ringling Bros., Barnum & Bailey 
Circus. It claims to have lost no 
major accounts. Media breakdown: 
newspapers 52%, magazines 18%, 
tv 15%, radio 3.5%, the remainder 
being placed in outdoor, transpor- 
tation and business papers. It has 
77 employes, 11 more than last 
year, and anticipates its 55 bill- 
ings will pass $5,000,000. 


Guild, Bascom & Bonfigli, San 
Francisco, billed $3,968,514, of 
which $36,036 represented capital- 
ization of fees. In 1953, similar fig- 
ures were $3,120,174 and $20,800. 
It added two notable accounts in 
1954—Ralston Purina Co.’s Ry- 
Krisp division and cereal division, 


It lost none. About 67% of its bill- 
ing is in tv, 20% in outdoor, 3% in 
newspapers, 4.7% in magazines, 
3.6% in radio, 1.1% in business 
papers, and less than 1% each in 
farm publications and transit. It 
has 50 employes and forecasts a 
50% gain in ’55. 


Gundlach Advertising Agency, 
Cincinnati, billed $2,000,000 in 
1954. In 1953, it billed $1,257,000, 
of which $183,000 represented fees. 
Gundlach added Glacier Co., Cin- 
cinnati, and Cranguyma Farms 
Products, Oregon. The agency is 
operated as a division of G. P. 


Gundlach & Co., expert in the 
dairy business, and the agency 
deals exclusively with the dairy 
business. The agency operates pri- 
marily with mass media, and han- 
dles the account of the parent 
company (which bills around 
$250,000). The agency handles 
newspaper mats for special use and 
for wide syndication and tv films. 
About 60% of its billing comes 
from point of sale, 12% from tv, 
6% from outdoor, 5% from news- 
papers, 1% from supplements, 8% 
from radio, 4% each from direct 
mail and transit advertising. It has 
100 employes, and estimates a 10% 


increase in 1955. 


Lester Harrison Inc. & Affiliates, 
New York, billed $2,668,544 in 
1954, of which $233,666 repre- 
sented capitalization of fees. In 
1953, the comparable figures were 
$3,152,574 and $235,166. It added 
Harriet Hubbard Ayer; Pensberg 
& Abelson, and S. Hollander & 
Sons. It has 50 employes in two 
offices, and forecasts ’55 up 20%. 


Hart-Conway Co., Rochester, 
billed $1,303,200 in 1954, of which 
$99,700 represented capitalization 
of fees. In 1953, comparable figures 
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were $1,021,200 and $69,500. It 
added Rochester Telephone Corp.; 
Monroe County Savings Bank, and 
Blue Cross-Blue Shield. It lost 
none. Media breakdown: newspa- 
pers 30%, magazines 10%, radio 
3%, tv 35%, outdoor 4%, business 
papers 6%, farm publications 2%, 
transit 4%, point of sale 1% and 
“other” 5%. It has 16 employes 
and forecasts a 10% gain in 1955. 


J. M. Hickerson Inc., New York, 
billed $1,028,331 in 1954, of which 
$208,644 represented capitalized 
fees. Comparable figures for 1953 
were $650,104 and $213,471. It 


This letter went to the 


Mechanical Superintendent of every daily 


newspaper in the U.S.A. _ 


LQRaily 
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added a Des Moines office in Janu- 
ary and an account, General Elec- 
tric’s wonder home. Lost none. 
About 40% of its billings is in 
business papers, 35% in magazines, 
10% in newspapers, 7% in radio 
and television, 5% in point of sale 
and 3% in miscellaneous. It has 
16 employes and predicts a 1955 
volume increase of 50%. 


Holden, Chapin, LaRue Inc., De- 
troit, billed $1,227,457 in 1954, of 
which $677,413 was represented by 
capitalized fees. In 1953, compar- 
able figures were $1,149,288 and 
$651,486. No significant changes in 
the account list. About 90% of the 


agency’s billing is in business pa-| 
Peoria, Ill. billed $1,037,467 in 


pers, 10% in magazines. It has 19 
employes and expects volume to go 
up 10% in 1955. 


Holst & Cummings & Myers 
Ltd., Honolulu, billed $1,715,629 in 
54, of which $678,009 represented 
capitalized fees. In 1953, compar- 
able figures were $1,781,418 and 
$736,799. It added Lewis-Howe Co. 
in August and lost the Bank of 
Hawaii in June. Media breakdown: 
Newspapers 29.65%, magazines 
46.68%, radio 10.82%, tv 9.16%, 
business papers 2.84% and transit 
less than 1%. It has 30 employes in 
two offices. 


represented capitalized 
fees. In 1953, comparable figures 
1954, of which $400,000 represented | were $1,166,235 and $321,194. It 
capitalized fees. In 1953, its total neither lost nor added accounts. 
billing was $639,624. It added | About 75% of its billing is in busi- 
Cosby-Hodges Milling Co., Western’ ness papers, another 15% in maga- 
Farm Bureau Life Insurance Co.,| zines and 10% in newspapers. It 
National Ideal Co. and American has 11 employes, and forecasts a 
Motor Hotel Assn. It lost none. 10% increase. 

Media breakdown: Newspapers. 


: , Jones & Taylor & Associates 
20%, magazines 15%, radio 12% ’ PS, 
tv 9%, outdoor 3%, farm publica- South Bend, billed $1,434,454 in 


: ‘a ” 1954, of which $480,727 represent- 

pesca 5%, peal on. It has 17 ed capitalization of fees. In 1953, 
employes in two offices and esti- : 

mates 1955 will be up 25% comparable figures were $1,133,- 

‘ 763 and $317,073. It added Hoosier 

Jones & Brakeley, New York,|Factories and Wilson Refrigera- 

billed $1,093,978 in 1954, of which'tion. It lost none. About 60% of 


Jackson, Haerr, Peterson & Hall, | $264,001 


“Stick to the Standard’ 


“In our plant we think your standard of 
.055 inches in depth (for open areas of 
Reilly Plastictypes) is much more satis- 
factory. Of course we receive some 
plates with shallow depths. We have to 
do the best we can to give the customer 


d got some SERIOUS ANSWERS 


“Frown on Anything Less” 


work.” 


a good reproduction and in the past we 
have failed to do this and have had to 
rebate. For the above reasons we say 


please stick to the standard of .055.” 
Mechanical Superintendent 
Tennessee Newspaper 


“Fit to Continue” 


“In answer to your letter of November 
26th . . . I will stand behind the recom- 
mended .055 depth and frown on any- 
thing less . . 
demanding a depth of .055 inches (in 
the open areas of Reilly Plastictypes) 
you are craftsmen justly proud of your 


. I can only say that in 


Composing Room Foreman 
Illinois Newspaper 


“Giving Us a Fit” 


“Keep it up. Your Reilly Plastictypes 
are reproducing nicely. Other shallow 
plastics are giving us a fit.” 
General Manager 
Virginia Newspaper 


“In answer to your letter of November 
26th in regard to depth of open areas in 
your Reilly Plastictypes, we have no 
trouble printing Reilly plastics but we 
do have trouble with other plates and 
are continually sending in complaints to 
the customers .. . I hope you see fit to 
continue routing your plastics to .055 


inches.” 
Mechanical Superintendent 
Minnesota Newspaper 


“We Definitely Recommend” 


“Referring to your letter of November 
26th please be advised that you are defi- 
nitely not taking the .055 depth of Reilly 
Plastictypes too seriously. We definitely 
recommend your holding rigidly to 
this standard .. . We are always happy 


“Urge You Not to Abandon”’ 


“I want to urge you not to abandon 
your policy of keeping the open areas 
of your Reilly Plastictypes down to .055 
inches. Competitors . . . who rout only 
to .020 or .030 are heading for serious 


trouble.” 
Mechanical Superintendent 
New York Newspaper 


when we see Reilly plastics.” 


Composing Room Foreman 
Up-State New York 


“Stay With .055” 


“We never have trouble with Reilly 
Plastictypes but do have some difficulty 
with others. Hope you stay with .055.” 
Mechanical Superintendent 

Wisconsin Newspaper 


NOTE: We received 356 answers in all. And 277 of them, or 78%, endorsed our stand- 
ard of routing open areas to a depth of .055 of an inch in the finished Plastictype. 


its volume is in business papers, 
12% in farm publications, 20% in 
magazines, 5% in tv, 1% in radio, 
and small amounts in newspapers 
and outdoor. It has 18 employes 
and predicts a 10% gain in 1955 
billings. 


Lamport, Fox, Prell & Dolk, 
South Bend, billed $1,607,057 in 
1954, of which $223,852 represent- 
od capitalization of fees. In 1953, 
comparable figures were $1,538,- 
967 and $241,987. It added Dow 
Theory Forecasts; Elkhart Pack- 
ing Co.; McCray Refrigerator Co.; 
Southwest Mfg. Co. and lost North- 
ern Indiana Brass Co. About 64% 
of its billing was in magazines, 
25% in business papers, 10% in 
newspapers, 1% in outdoor. It has 
18 employes and expects 1955 to 
be about like 1954. 


Lando Advertising Agency, 
Pittsburgh, billed $1,478,618 in 
1954, of which $577,532 represent- 
ed capitalization of fees. In 1953, 
comparable figures were $1,225,197 
and $484,859. There were no signif- 
icant changes in the account list. 
About 32% of the agency’s billing 
was in business papers, 20% in 
direct mail, 19% in newspapers, 
3% in magazines, 4% in radio, 
17% in tv, 3% in transit, 2% in 
point of sale. It has 22 employes in 
two offices, and forecasts a 10% 
tain in 1955. 


Lavenson Bureau of Advertising, 
Philadelphia, billed $1,900,000 in 
1954, up from $1,400,000 in 1953. 
It added Seiler’s Meats, Borden’s 
ice cream division in the Philadel- 
phia area, and Precision Plastics 
Corp. It lost Blumenthal Bros. 


Lewin, Williams & Saylor, Nev 
York, billed about $4,000,000 in 
1954, a year in which the agency 
acquired a substantial number of 
accounts and merged with Green- 
Brodie at year end. LW&S em- 
ploys about 73 people, and fore- 
casts $5,000,000 billing for 1955. 


Addison Lewis Co., Minneanvolis, 
billed $1,010,841 in 1954, of which 
$439,180 represented capitalization 
of fees. In 1953, comparable figures 
were $987,627 and $307.741. The 
agency added Duplex Mfg. Co.; 
Fisher Nut Co.; E. J. Longyear Co.; 
Minneapolis Grain Exchange; Red 
Owl Stores; Twin City Chevrolet 
Dealers Assn.; Warner Hardware, 
and Winton Lumber Co. 


Carr Liggett Advertising, Cleve- 
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COVERS 


| AMERICA’S 
i/ 10 NEGRO 
POPULATION 


> 


30,000 


WATTS 


broadcasting exclusively 
to 1,466,618 Negroes— 
never reached before. 
Top Hooper and Pulse 
rated Station in the Mem- 
phis Market! 


Write now for 
“Golden Market” Survey, 
W DIA, Memphis 


Represented by 


JOHN E. PEARSON CO. 
DORA-CLAYTON AGENCY, 
SOUTHEAST 
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land, billed $1,262,065 in 1954, 
with $341,134 represented as cap- 
italization of fees. In 1953, the 
comparable figures were $1,247,131 
and $445,480. The agency added 
Avery Paper Co.; Cleveland Build- 
ers Supply Co., and Cleveland 
Gypsum Co., and lost North Amer- 
ican Mogul Products Co.; Ric-Wil 
Co., Wagenman Paint Co. and 
Western Coating Co. About 74% 
of the agency’s billings were in 
business papers, 21% in magazines, 
1.8% in newspapers, 1.9% in radio 
and various amounts less than 1% 
in tv and outdoor. It has 20 em- 
ployes and estimates merely that 
1955 will be up. 


MacDonald-Cook Co., South 
Bend, Ind., billed $1,087,663 in 
1954, of which $353,760 represented 
capitalized fees. In 1953, compar- 
able figures were $1,023,931 and 
$367,047. It added American Home 
Lighting Institute and Bastian- 
Morley Co., lost none. About 80% 
of its billings were in magazines, 
15.9% in business papers, 3% in. 


he ke 


radio and the remainder divided | 
between newspapers and farm) 
publications. It has 16 employes in 
two offices and estimates 1955 will 


be up 20%. 


David J. Mahoney Inc., New 
York, billed $2,304,077 in 1954, of 
which $256,092 represented cap- 
italized fees. In the preceding year, 
the total billings figure was $1,- 
650,000. It added Reynolds & Co.; 
S. B. Thomas Inc., and Cerebelli 
& Co. It opened a Hollywood of- 
fice last year, now has 25 employes 
in two offices. Its billings break- 
down shows 30% in radio, 25% in 
tv, 20% in newspapers, 15% in 
magazines, 5% each in outdoor and 
business papers. It forecasts a 30% 
gain in 1955. 


Malcolm-Howard, Chicago, re- 
ported a 1954 volume of $2,000,000, 
the same billings figure supplied 
for 1953. It forecast a 10% gain in 
55 volume. 


Richard N. Meltzer Advertising, 
San Francisco, billed $1,098,000 in 


Only Those Who Replied Are Listed 


This story and the one following, reporting on the billings of 
170 agencies whose 1954 total was under $5,000,000, represent the 
seventh attempt to obtain figures in this category. 

All of the figures shown here were submitted to ADVERTISING 
AGE in answer to questionnaire forms sent to all listed advertis- 
ing agencies. It should be clearly understood that the accompany- 
ing lists do not pretend to be complete; on the contrary, they 
include only those agencies which volunteered their figures. 

This is not the case with agencies billing $5,000,000 or more. 
The list of agencies billing $5,000,000 to $10,000,000, and the list 
of those billing more than $10,000,000, appearing in this issue, are 
complete lists developed by personal contact, cross-checking and 
investigation, as well as by questionnaire. 


1954, of which $205,000 represent- 
ed capitalization of fees, and $30 
was billed abroad. In 1953, com- 
parable figures were $1,165,000 and 
$210,000. Accounts added: Shop- 
ping Center Promotions; Autoette; 
Western Movie Supply Co.; lost: 
Stanway Motors. Billings break- 
down: newspapers 28%, magazines 


17%, radio 15%, tv 13%, outdoor 
8%, business papers 7%, transit 
4%, point of sale 2%, “other” 5%, 
and amounts below 1% in farm 
publications and supplements. It 
has 19 employes, and figures ’°55 
will be up 15%. 


Miller Advertising Agency, New 


Mayor R. H. Frazier of Greensboro 
welcomes little Miss Lambsie Penn 


of Danville, Va. 


Winston-Salem's 
the “Revue”, 


Alderman. 


Chamber of Commerce Head R. D. 
Warwick and Miss Lucille Haynes 


of Statesville, N. C. 


The ever-present magician, R. 


Snavely of Raleigh, N. C. 


Mayor M. C. Kurfees presents 
contribution to 
soprano Peggyan 


people took part in 


Spectacular coverage! 


Miss North Carolina aetty Jo Ring) of Lexington, N. C., 


greets Mayor W. N. Angle of Rocky Mount, Va. 


(left), 


and Mayor G. B. Herndon of Fayetteville, N. C. Although 
the Mayors live some 150 miles apart, both are faithful 


viewers of WFMY-TV. 


the “salute’’. 


Spectacular participation! 
local talent from all over Piedmont North Carolina and Virginia partici- 
pated in the “Channel 2 Revue”, a two-hour salute to the NEW WFMY-TV. 
Talented performers, representing all major cities of the Prosperous Pied- 
mont, were introduced by the Mayor of their respective cities. Over 125 


PECTACULAR... 


Coverage of the Prosperous Piedmont 


On January 30, 


The response to the “Revue” by audience and participants alike is 
proof of WFMY-TV’s thorough coverage of this $2.3 billion market. No 
station or group of stations rivals WFMY-TV’s coverage of the 2 million 
people in its 46 county coverage area. 

With full 100,000 watts power . . . plus over 5 years telecasting experi- 
ence... WFMY-TV is the only CBS station completely covering more than 


300,000 sets in the rich industrial section of North Carolina and Virginia. 
To get spectacular results in the Prosperous Piedmont, call your 


H-R-P man today. 


F. Now In Our 


GREENSBORO, N. C. 


Harrington, Righter & Parsons, Inc. 
New York — Chicago — San Francisco 


Represented by 


-/Camicide 
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York, billed $3,279,843 in 1954, of 
which $820,000 represented cap- 
italized fees. In 1953, the agency 


‘billed $3,117,343. Newspapers ac- 
‘counted for 75% 


of the media 
breakdown, magazines 5%, supple- 
ments 2%, radio 10%, tv 2%, out- 
door 5%, transit 1%. It has 40 
employes, and forecasts a rise of 
from 10 to 20% in 1955. 


Raymond R. Morgan Co., Holly- 
wood, billed $2,367,742 in 1954, of 
which $114,221 represented cap- 
italized fees. Comparable figures 
for 1953 were $1,755,078 and $150,- 
904. No account changes. The 
agency has 23 employes, and esti- 
mates a gain of 15% in 1955. 


Palm & Patterson, Cleveland, 
billed $1,658,000 in 1954, up from 
$1,645,000 in 1953. It added Erick- 
son Tool Co.; Vin-Rock Inc.; Cen- 
tury Plastic Products, and the Aus- 
tin division of Central Ohio Steel 
Products Co. About 87% of the 
agency billings came from busi- 
ness papers, 5% from newspapers, 
magazines 3%, radio 1%, tv 2%, 
farm publications 2%. It has 20 
employes and forecasts a 10% 
gain in 1955. 


J. R. Pershall Co., Chicago, 
billed $2,222,175 in 1954, of which 
$825,374 represented capitalized 
fees. In 1953, comparable figures 
were $2,920,308 and $746,057. It 
added Northern Illinois Gas Co. 
and Hi-C division of Minute Maid 
Corp. It lost Commonwealth Edi- 
son Co. and the State St. Council. 
About 28.61% of its business was 
in newspapers, 23.72% in televi- 
sion, 9.77% in radio, 1.24% in 
magazines, 9.53% in outdoor, 
13.89% in business papers, 12.12% 
in telephone directories and less 
than 1% each in farm publications 
and transit. It has 29 employes and 
predicts a ’55 about like ’54. 


Publicidad Badillo, San Juan, 
P.R., billed $1,114,061 in 1954, of 
which $331,930 represented capi- 
talization of fees. In 1953, compar- 
able figures were $663,431 and 
$151,810. It added Compania Ron 
Oro Nativo; Hazel Bishop Export 
Corp.; Pacific International Rice 
Mills; Bata Shoe Corp.; Simmons 
International, and Southern Bis- 
cuit Co. It lost none. About 50% 
of its billing went into newspapers, 
30% into radio, 18% in tv, 1.5% 
into outdoor and less than 1% into 
point of sale. It has 31 employes, 
and figures ’55 will be up 25%. 


Wm. B. Remington Inc., Spring- 
field, Mass., billed $1,142,157 in 
1954, of which $284,977 represent- 
ed fees capitalized. In the previous 
year, comparable figures were 
$982,716 and $233,116. No account 
changes. About 35% of its billing 
was in business papers, 30% in 
magazines, 5% each in newspapers, 
radio and farm publications, 8% 
in tv, 12% in “other.” It has 22 
employes, and looks for ’55 to be 
about like ’54. 


Ridgway Advertising Co., St. 
Louis, billed more than $1,000,000 
in 1954, about doubling 1953’s bill- 
ing, which exceeded $500,000. Dur- 
ing the year, the agency acquired 
Lion Oil from Gardner, and Cecil 
& Presbrey’s share of Oyster Shell 
Products; it also got Phelan Paints; 
Bonnee Buttered Beef Steaks; 
Insecticides; Cupples 
Products Co., and Port-a-Crib. 
The new accounts acquired in 1954 
ought to bill more than $1,000,000 
in 1955. No important accounts 
were lost in 1954, and the agency 
expects 1955 billings to be up 
30-40%. During the year Ridg- 
way’s president, Norman Lewis, 
died, and Casper Yost and Biron 
Valier, respectively president and 
exec. v.p., acquired all corporate 
stock. 


Ronalds Advertising Agency, 
headquarters Montreal, billed $4,- 


057,992 in 1954, of which $95,898 


—— 
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ANNIVERSARY WALTZ 


(Your heroine may have worked her fingers to 
the bone all day, but—when the right occasion 
presents itself—she can out-trip your light fan- 
tastic any night of the week!) 
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How to make the best show 
of your advertising 


First, remember that it’s the woman who 
makes or influences most of the family 
purchases in America. 

Then, follow that clue to the magazine 
that influences more women than any 
other—Ladies’ Home Journal. 

You see, Ladies’ Home Journal wastes 
no time with anything that isn’t of vital 
interest to women. 


Doe ovo —_ 
(KeYa koko dolor BDOOoO-——~ POOOSOOSSOSS 


HOW MANY OF THESE SHOWS 
HAVE YOU SEEN? 


(With your wife in the starring role) 


ODOoOCO°O 


O 


a 


Q 
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With the result that women read Ladies’ 
Home Journal with their minds wide 
open —receptive to new ideas. 


Among all magazines edited for 


women, the Journal is: 


No. 1 in circulation. 


No. 1 in newsstand sales. 


No. 1 in advertising revenue. 


Never underestimate the power of the No.1 magazine for women... | OUR 


A CURTIS PUBLICATION 
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i nate x ' _T ; ‘itali . It lost Martin Steel Prod- 
ac talization of fees.|tv, 5.1% in outdoor, 9% in busi-|italization of fees. In 1953, the /italized fees. In 1953, comparable Lens Co 
In 1953, sinipenabie figures were aes papers, amounts less than 1% comparable figures were $1,486,- figures were $913,644 and $270,895. ‘ucts Corp. About 52% of the agen- 


$3,933,437 and $64,399. During the ,in farm publications and transit, , 
year the agency added Nestle of and 1.1% in “other.” It has 81 em-— 
Canada; Lentheric of Canada, and ployes in four offices, and fore- | 
J. H. Connor & Son Ltd. It lost casts a 55 down 5%. 

Rexall Drugs; Timken Silent Rae! 


tomatic & Industrial Acceptance, Charles L. Rumrill & Co., Roch- 


“Metropolitan” L 
sales—38% HIGH 
U. S. AVERAGE! 


Corp. About half its billing, 49.2%, ester, billed $4,385,816 in 1954, of | 
was in newspapers, 7.6% in mag- which $1,596,853 represented cap- 
azines, 23.6% in radio, 2.5% in italized fees. In 1953, comparable 
figures were $3,802,087 (some $11,- 
000 off AA’s figure, of last year, | 
LYNCHBURG sitter fina audit) ana $1,552,772. 
The agency added Schlegel Mfg. 
Co.; Endicott Johnson Corp.’s retail | 
— stores; Smith-Lee Co., and Mil-| 
chburg retail|waukee Lace Paper Co.; it lost | 
R THAN THE | Rochester Mfg. Co. About 47% of 
its billing was in business papers, 
- |10% in newspapers, 35% in mag- 
Oi ne Ne ean of omer |azines, 8% in ty and less than 1% 
‘ : in “other.” as employes, 
a and a gain of 10% is forecast for 
ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER (4 55, 
pi mp fan che 


Schram Advertising Co., Chi- 
cago, billed $1,934,222 in 1954, of 
which $1,839,010 represented cap- 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


782 and $1,354,994. It added Chica- | 
go Mill & Lumber Co.; Hyland | 
Builders Corp.; Arthur M. Kren- 
sky & Co.; Stetson China Co.; Tre-| 
max Industries, and Wilton Enter- | 
prises. The $500,000 jump in) 
billings was the largest single gain 
in the agency’s history. It has 13 
employes, and thinks 1955 will 
be up. 


Schwimmer & Scott, Chicago,| 
billed $4,300,000 in 1954, down 
from $4,800,000 billed in 1953. It 
added Perfect Plus Hosiery Mills; 
Brown Sea Food Processors; Per- 
fecto Garcia & Bros.; Bulk Petro- 
leum Corp. (Bulko gasoline), and 
Hydrox Corp. division of National 
Dairy. It lost Realemon-Puritan 
Co.; National Food Stores, and 
Hawthorn-Mellody Ice Cream. It 
has 43 employes and thinks °55 
billings will be up. 


It neither added nor lost important | 
accounts. Media billing percent- 
ages: newspapers 26%, magazines 
and business papers 6%, radio 
15%, tv 36%, outdoor and transit 
17%. It has 19 employes and fore- 
casts a 15% gain in 55. 


Simons-Michelson Co., Detroit, 
billed $2,252,187 in 1954, of which 
$334,640 represented capitalized 
fees. In 1953, comparable figures 
were $2,126,861 and $247,414. The 
agency reports no significant ac- 
count changes. It has 50 employes, 
and sees little volume change for 
1955. 


Howard Swink Advertising 
Agency, Marion, O., billed $1,670,- 
950 in 1954, up from $1,641,871 in 
1953. It added Howard Zink Corp.; 
National City Bank of Marion; 
Dr. Hess & Clark industrial divi- 


Ralph Sharp Advertising, De- 
troit, billed $1,474,945 in 1954, of 
which $667,946 represented cap- 


‘sion; Fulfillment Corp. of Amer- 
‘ica; Fostoria Pressed Steel Corp.’s 
industrial division, and Lancaster 


That's the new assistant over in the Media Department. 


Probably forgot things have changed in Cincinnati.”’ 


BETTER NOT TRUST your own memory too far. Things have changed 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field 
in City Zone and Total Circulation, as well as in Retail, General, Total 
Display, Classified and Total Advertising Linage. (Source: A. B. C. 
and Media Records, latest 6-months’ figures.) *There has never been 
a question, of course, about the Sunday Enquirer's leadership. 


Represented by Moloney, Regan and Schmitt, Inc. 


SOLID CINCINNATI | 
READS THE 


CINCINNATI ENQUIRER 


cy’s billing is in magazines, 27% 
in business papers, 17% in farm 
publications, 3% in direct mail, 
and amounts under 1% in news- 
papers and radio. It has 34 em- 
ployes and forecasts a 10% gain. 


T.A.A. Inc., Baltimore, billed 
$2,500,000 in 1954. This is the 
agency which handles Charles An- 
tell hair preparations and health 
products. It neither added nor lost 
accounts last year. About 20% 
of its billing was in magazines, 
50% in radio and 30% in tv. It has 
25 employes in two offices and ex- 
pects 1955 volume to be “up.” 


Walsh Advertising, headquar- 
ters Toronto, billed $4,169,000 in 
1954, of which $356,667 repre- 
sented capitalized fees. In 1953, 
the agency billed $5,581,000, of 
which $275,000 represented capi- 
talized fees. The agency, which 
had a change of management in 
June, with six key executives pur- 
chasing the interest of President 
W. George Akins (Kenneth G. 
Anderson, formerly managing di- 
rector, became president), has 68 
employes in three offices. 


Zimmer McClaskey Advertising 
Agency, Louisville, billed $1,959,- 
837 in 1954, of which $1,184,449 
represented capitalization of fees. 
It added Clayton & Lambert Mfg. 
Co.; Louisville Title Insurance Co.; 
Ranch House Co. It lost none. It 
has 28 employes. 


105 Agencies Billed 
Less than $1,000,000 


New YorK, March 2—The 105 
agencies reported herewith in the 
under-$1,000,000 bracket reveal a 
generally optimistic picture. Of 
the 105 agencies, 13 reported bill- 
ings in 1954 lower than in 1953, 
and one held even. 

On the other hand, many of the 
agencies showed substantial dol- 
lar and percentage gains, ranging 
from modest increases to 50% or 
more. In a few instances, billings 
were doubled. 

And on the whole they predict 
sizable gains to come. Four agen- 
cies believed they would show 
gains in 1955 of 100% or more. 
Two predicted gains of 65 to 100%, 
and three predicted 50% increases. 
The largest single bloc—24 agen- 
cies—forecast gains ranging from 
20 to 30%; the second largest seg- 
ment—19 agencies—predicted “no 
change.” 


@® Only three agencies thought 
business would drop in 1955, one 
by 7%, another by 20% and the 
third by 30%. 

Otherwise, seven agencies fore- 
cast gains either “up” or ranging 
to 5%, eight saw gains between 6 
and 9%, 18 foresaw gains from 
10 to 20%, and seven believed 1955 
held gains ranging from 35 to 
50% for them. 

Here’s the report of individual 
agency billings, in alphabetical 
order: 


Admakers, Chicago, billed $306,- 
300 in 1954, of which $237,186 rep- 
resented capitalization of fees. In 
1953, comparable figures were 
$249,214 and $177,473. It added 


NORTH CAROLINA 


1. Buying Center of Craven County 

2. ype of Market—105. 

8. Effective Buying Income 
$20,979,000. e 

THE RICH NEW MARKET IS 

SERVED EXCLUSIVELY BY 

THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Word Griffith Co. maintains offices 


in oll principal advertising centers 
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Advertising Age, March 7, 1955 


Kendra Studios and Royal Mfg. 
Co. About 70% of the agency’s 
billing is in business papers, 25% 
in newspapers, and the remainder 
“miscellaneous.” It has six em- 
ployes and forecasts a gain of 15% 
in 1955. 


Allan Associates, New York, 
billed $212,000 in 1954, of which 
$17,000 represented capitalization 
of fees. In 1953, the agency billed 
$92,000, of which $12,000 repre- 
sented fees. It added Tropicoco 
Bottling Corp., Ginsburg Mfg. 
Corp., and Finlay Straus Clothiers, 
lost none. About 50% of its billing 
is in newspapers, 10% in maga- 
zines, 40% in radio. It has 3 em- 
ployes, and thinks business will 


billed outside the U. S. Comparable 
figures last year: $124,975, $28,000, 
and $1,000 outside the U. S. Badke 
neither added nor lost accounts. 
About 80% of its billing is in bus- 
iness papers, with the remainder in 
farm publications. It has one em- 
ploye, and forecasts a ’55 about like 
54. 


Baker-Denton Corp., Holyoke, 
Mass., billed $146,500 in 1954, of 
which $84,288 represents capitali- 
zation of fees. In 1953, the agency 
billed $99,300, of which $48,200 
was fee capitalization. No changes 
in the account list. The agency’s 
billing was divided as follows: 
newspapers 36%, magazines 10%, 
radio 3%, tv 7%, business papers 
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sit advertising 1%. It has six em- 
ployes and estimates 1955 volume 
up 10%. | 

Fred R. Becker Advertising 
Agency, Louisville, billed $311,208 
in 1954, of which $7,992 repre- | 
sented capitalized fees. In 1953, 
comparable figures were $219,136 
and $7,992. It added Hayes Gar- 
ment Co., Blue Cross & Blue Shield 
Plans, and Delaney Furniture Co. 
About 29% of its billing is in 
newspapers, 30% in magazines, 
1% in supplements, 4% in radio, 
4% in tv, 9% in outdoor, 4% in 
business papers, 4% in farm pub-| 
lications, 2% in transit advertising | 
and 3% in point of sale. It has 
six employes and thinks 1955 will 


'Co. 


Belden & Hickox, 


Cleveland, 
billed $482,803 in 1954, of which 


$87,852 represented capitalized 
fees. In 1953, comparable figures 
were $390,789 and $48,764. It added 
Summitville Tiles, Master Mechan- 
ics Co. and Stover Lock Nut Co. 
It lost Cleveland Chain & Mfg. Co. 
It has six employes and forecasts 
55 about like ’54. 


Louis Benito Advertising, Tam- 
pa, billed $72,973 in 1954 (its first 
year in business), of which $32,452 
represented capitalized fees. Or- 
ganized in March, 1954, the agen- 
cy added Tampa Electric Co., 
Elkes Pontiac Co., Las Novedades 
Spanish Restaurant, W. R. Ames 
of Florida, Dairy Organic 
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PATERSON 


NEW JERSEY 
38rd City in New Jersey Covered With 
THE PATERSON CALL 


In 1958 the Paterson Call carried 
32% MORE 
Department Store advertising than 

the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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be up 25% in 1955. 


be up 10%. |Compost Co., Duchess Venetian 


Your Best Salesman in 


33%, point of sale 10%, and tran- 


Andover Advertising Co., Chi- 
cago, billed $300,250 in 1954, of 
which $215,209 represented capi- 
talization of fees. In 1953, the 
agency billed $229,500, with fees 
representing $197,000. It added 
Robert Bartlett Realty Co., and 
Melvin Home Building Corp., both 
Chicago. Some 77.9% of its billing 
was in newspapers, 12.5% in mag- 
azines, 5.4% in farm publications, 
and 4.2% in “religious, service- 
men’s, etc. publications.” It has 
two employes, and believes billings 
will be up 35% in 1955. 


Armstrong-Schramm Co., San 
Diego, billed $640,238 in 1954, of 
which $287,329 represented cap- 
italized fees. In 1953, comparable 
figures were $623,299 and $334,851. 
It added Jordan Marsh Depart- 
ment Store, Adaptable Store 
Equipment Co., Kay Lab, Kona 
Kai Club, Western Lumber Co. and 
Station XETV (Channel 6). It lost 
Ace Markets, when it was sold, Del 
Mar Hotel, American Institute of 
Architects and Borrego Valley As- 
sociates. Billings breakdown: 
Newspapers 15%, magazines 2%, 
rad'o 17%, tv 11%, outdoor 13%, 
business papers 4%. farm publica- 
tions 1%, transit 9%, and “other” 
28%. It has seven employes and 
figures '55 will be about like 54. 


Arnold & Co., Boston, billed 
$710,000 in 1954, of which $212,000 
represented capitalization of fees. 
In 1953, comparable figures were 
$601,528 and $198,000. It added 
Marum Knitting Mills Dainty Dot 
Hosiery, Columbia Skirt Co., and 
Kayson Sportswear Co., all in the 
second half of the year, and lost O’- 
Donnell-Usen Fisheries Corp. Bill- 
ing breakdown: Newspapers 32%, 
magazines 4%, radio 25%, tv 10%, 
outdoor 3%, business papers 15%, 
transit 5%, point of sale 2%, “oth- 
er” 4%. It has 14 employes and 
forecasts a gain in volume of 10% 
in 1955. 


With coverage of well over 100% of the families in 
the A.B.C. Providence area and more than 80% in the 
city-state market, The Providence Journal-Bulletin is your 
best salesman in New England's second largest market — 


one of the nation's top test markets. 


W. H. Badke Advertising Agen- 
cy, Milwaukee, billed $135,783 in 
1954, of which $30,333 represented 
capitalized fees, and $2,100 was 


in PEORIA It's the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 
® TEST and SELL 
this $630 Million 
Market at ONE 
LOW COST! 

® POPULATION 
Trade Area 550,000 
Metropolitan 265,- 


800 
® Daily Net Paid 
Exceeds .. . 100,000 
® Ratio-to-Homes 
in Metropolitan Peoria........ 98.3% 
WRITE FOR 1955 PEORIAREA FACT FOLDER 
Nationally Represented by 


New product? New package? New merchandising 


idea? Test it in Providence . . . where The Providence 
Journal-Bulletin offers advertisers the most effective, 
most economical and most responsive coverage of the 
compact Providence-Rhode Island market. 


Combined daily circulation, 194,029. 
Providence Sunday Journal, 179,065. 


EARL H. MALONEY 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Blind Co., E-Z Way Towers, and 
Old 97 Co. Billings breakdown 
shows 43% in tv, 23% in newspa- 
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PORT HURON 
Serving "s rich 
eg Teeh District 


offers a oe 
City Zone =| , 
Population 62,283 
Daily & Sunday 
Circulation 
31,000 plus 
Retail Trading 
Zone Sales 
$180,500,000 


Al Goetze 
National 
Advertising Mgr. 


Merchandising, surveys and market 
data available through the 


PORT HURON 
TIMES HERALD 


Your invited 
Nattenatty by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


pers, 14% in outdoor, 542% in bus- 
iness papers, 2% in radio and in 


transit advertising, etc. It has five 
‘employes, and estimates 1955 will 


be up a whopping 100%. 


Herbert S. Benjamin Associates, 
Baton Rouge, La., billed $437,357 
in 1954, of which $165,870 repre- 
sented capitalized fees. In 1953, 
comparable figures were $338,618 
and $164,132. It added the Delta 


= |Companies (insurance) and tacked 
@ \on radio and tv billings of Com- 
= |munity Coffee, from which it al- 
i |ready had print billling. It lost no 


accounts. Billings breakdown: 
Newspapers 42%, magazines 2%, 
radio 14%, tv 14%, outdoor 7%, 
business papers 10%, transit 2%, 
point of sale 5%, and “other” 4%. 
It has 13 employes and forecasts 
a 35% gain in 1955. 


Bo Bernstein & Co., Providence, 
billed $658,357 in 1954, of which 
$215,955 represented capitalized 
fees. In 1953, the comparable fig- 


ures were $567,877 and $146,652. 
It added James Hanley Co., Duane 
Jewels and Gob Shops. It lost 
Watson Co., Attleboro, Mass. Me- 
dia breakdown: Newspapers 
24.5%, magazines 26.5%, radio 
7%, tv 28%, outdoor 5%, business 
papers 9%. It has 24 employes 
and forecasts a ’55 like ’54. 


Blitz Advertising, Portland, Ore., 
billed $280,000 in 1954, no break- 
down for fees. In 1953, Blitz billed 
$315,000. It added Arcoa Inc. and 
Alaska Sleeping Bags. About 20% 
of its billing was in newspapers, 
5% in magazines, 12% in radio, 
26% in tv, 7% in outdoor, 4% in 
business papers, 10% in point of 
sale, 15% in “other” and minimal 
amounts in farm publications and 
transit advertising. It has nine em- 
ployes in two offices, and expects 
1955 to be up 40%. 


Boccard, Dunshee & Jacobsen 
Advertising Agency, Denver, billed 
$195,000 in 1954, of which $121,000 


represents capitalized fees, and 
$900 was billed abroad. In 1953, 
the agency billed $148,000, $100,000 
in fees. It added Carlson-Mc- 
Clelland Construction Co., John- 
son-Tudor Co., Wagner Machinery 
& Mill Supply Co., National Safety 
Crafts, and Brancucci Bros. It re- 
signed Manco Chemical Co. Some 
42% of its billing was in business 
papers, 15% in farm publications, 
15% in radio, 10% in newspapers, 
8% in tv, 7% in magazines, 3% 
each in outdoor and transit. It has 
six employes and thinks ’55 billings 
will be up 25%. 


Bonsib Advertising Agency, Ft. 
Wayne, billed $724,737 in 1954, of 
which $496,509 represented capi- 
talization of fees. In 1953, compar- 
able figures were $605,931 and 
$433,560. It had a good new busi- 
ness year, adding People’s Trust & 
Savings Bank, Hall’s Drive-Ins, 
Peerless Mfg. Co., Fiddes-Moore 
& Co. (Balura division) and Slick’s 
Family Washing Co. and Seat Cov- 
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Our fur-coated friend here knows the value of cautious 


observation and careful analysis. 


Even Aesop couldn’t 


draw a better moral for today’s buyers of media. 


We can’t say how the cricket reacts to such close surveillance, 
but when we’re examined so searchingly, we like it! After all, few 
magazines can approach what today’s National Geographic offers 

— special merits that not only appeal to quality advertisers, but 
consistently pay off for them in advertising results. 


Investigate for yourself! You'll discover what a model for media economy The 


National Geographic is on 


all these counts: 


Circulation? Now over 2,000,000 a month...up a rocketing 66% in the last nine 
years... with a renewal figure of 87.4%. Advertising volume? "Way ahead of the 
trends...a record month in April...17°/ ahead during January-April over the same period 
last year... with even bigger gains ahead. Advertising acceptance? Listen to this! A total of 
26 NEW advertisers...ones who haven’t been using The National Geographic... are thus 
far represented in our pages for the first half of 1955! 


Why? Because (like other National Geographic advertisers) they investigated thoroughly . . - looked at 
the facts... recognized opportunity on the rise. And, having discerned how 2,000,000-plus National 
Geographic families are the equivalent of who-knows-how-many? everyday families, they acted promptly. 


You could investigate, too. We'd like to show you the facts. 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D.C. 


the choice of more quality advertisers 


than ever before 


Advertising Age, March 7, 1955 


er Charlie. About 60% of its bill- 
ings are in business papers (this 
figure was 80% in 1953); newspa- 
pers, magazines and tv each ac- 
count for 10%, and radio and farm 
publications account for 5% each. 
Bonsib has 12 employes, and sees 
a 10% gain in 1955. 


Bradley, Graham & Hamby Ad- 
vertising Agency, Columbia, S. C., 
billed $266,182 in 1954, of which 
$94,420 represented capitalized 
fees. In 1953, comparable figures 
were $130,479 and $34,648. It added 
the political accounts of Gov.-elect 
Timmerman and U.S. Senator 
Strom Thurmond. About 32% of 
its billing is in newspapers, 1% in 
magazines, 11% in supplements, 
10% in radio, 15% in television, 
2% in outdoor, business papers 
4%, farm publications 14% and 
“other,” 11%. It has four employes 
and figures 1955 will be down 7%. 


Richard T. Brandt Inc., Cleve- 
land, billed $578,405, of which 
$175,433 represented capitalized 
fees. In the preceding year com- 
parable figures were $539,689 and 
$183,588. No changes in the account 
list. About 89% of its billings were 
in business papers, 3% in news- 
papers, 2% each in radio and tv; 
3% in outdoor, 1% in transit. It 
has seven employes and forecasts 
a 10% gain in 1955. 


Burnett & Logan, Chicago, billed 
$460,110 in 1954, of which $335,- 
480 represented capitalized fees. In 
1953, comparable figures were 
$388,133 and $260,630. It added 
Van Straaten Chemical Co. at year- 
end. About 54% of the agency’s 
billing is in business papers, 35% 
in magazines, and 11% in news- 
papers. It has six employes, and 
feels business will be up in 1955. 


Capital Advertising, Lansing, 
Mich., billed $409,338 in 1954, 
of which capitalization of fees was 
represented by $388,633. In 1953, 
comparable figures were $111,450 
and $106,650. It added American 
Concrete Institute, Williams Ma- 
rine Co. and Michigan Florist Assn. 
About 40% of its billing was in 
farm publications, 24% in business 
papers, 3% in newspapers, 1% 
each in magazines and supple- 
ments, 14% in radio, 5% in tv, 5% 
in transit and 7% in point of sale. 
It has nine employes and estimates 
a 100% gain in 1955. 


Cary-Hill Ine., Des Moines, 
billed $600,000 in 1954, compared 
with $400,000 in 1953. It added 
several new accounts, the largest 
billing $75,000 a year, mostly lo- 
cal or semi-regional, and lost none. 
The agency figures that its billing 
breaks down like this: publications, 
50%, radio 20%, tv 30%. It has 15 
employes, 12 in Des Moines, three 
in Kansas City, and it believes 
business will be up 35% in 1955. 


Central Advertising Agency, 
Lima, O., billed $258,706 in 1954, 
of which $155,884 represented cap- 
italized fees. In 1953, comparable 
figures were $255,470 and $153,- 
820. It added Holiday Trailers and 
Gltde-a-Ride Mfg. Co. About 92% 
of its billing was in business pa- 
pers, 1% in newspapers, 5% in 
magazines, 42 of 1% each in radio 
and farm publications, and 1% in 
tv. It has eight employes and fig- 
ures ’55 will be about like ’54. 


Business Is Better Than Ever. . . in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per Capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 


| in one medium offering complete coverage. 


THE TELEGRAM 
Evening and Sunday 


| Write for new market data folder now available 
by 


Nationally Represented 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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A new, Bigger Service Quarterly in the Bridal Field—reaching the 
spendingest prospects on earth—first issue, Fall 1955, on sale in July 


is published in 15 sectional editions conforming to major 
market areas across the country—reaching into Canada 


so general advertisers can have true local impact and 


amazing flexibility, alongside 


Bride-to-Be 


a CURTIS Magazine’ 


Local advertisers who do bridal business (who can now afford 
year around advertising in a fine national magazine). 


Extremely 
Low 
INVITATION 
RATES 

for General 


Advertisers 
( First Four Issues ) 


Bride-to-Be, distributed by Curtis, is a $1 magazine—newsstand sales 
only—everywhere—reaching none but girls about to be married. 

These best of all prospects are almost without material possessions one day, 
and then as by magic are suddenly surrounded by a thousand things 

in a new home. They spend or influence spending, on the average, about 
$1900 each in a fantastic period of a few weeks. It’s a wonderful time 

to sell them and to make them your friends for life. 

May we suggest a phone call or postal card asking for details? 


SPS HOCOS SO SCHOO H OSH HSRSESHH OVOP SOO RSHACEH SO OOSH CORE ES OC ECORPUGETESCSSE CCC HCOCCOHHESCEROSESCHEOE CHOP ST OCS CEC VCOS PETIA Cee eee eee ee eee 


REVOLUTIONARY POSSIBILITIES FOR ADVERTISERS WHO WANT IMMEDIATE RESPONSE FROM ADVERTISING DOLLARS 


If you have what brides-to-be can use, for wedding, honey- 
moon, or the first home—there are exciting and flexible selling 
potentials in this revolutionary new fine quality quarterly 
magazine such as have never been available till now. 


Here are a few highlights. You should hear the whole story 
applied to any specific merchandise or service selling problem 
you have in connection with these “spendingest prospects on 
earth”. 


These brief hints, a// refer to full pages only. And remember, 
each issue lives on the stands for three whole months, and each 
copy usually lives in the readers’ hands for weeks—at least. 


1. Asa general advertiser you can run any plates you already 
possess in Bride-to-Be (Ladies’ Home Journal page size) at 
rates about-half what they would normally be competitively. 
($1250 Black and White.) 


2. If you are a fashion, or resort advertiser, the rate is still 
lower, $900 per page. 


3. You may run an ad nationally with the signature or signa- 
tures different in every one of the 15 sectional editions, for 


$1950. 


4. You may run an ad nationally and change the entire ad or 
plate in every one of the 15 sectional editions, for $1950. 


5. You may run such an ad as (3) cooperatively with a differ- 
ent store or stores signing the ad in each area, and each one 
paying you (as cooperating dealers) any agreed upon price 
or prices you set, for their own local change and tirculation. 


6. You may run such a cooperative ad, with the ad changed 
in its entirety, from section to section, at the same space and 
change charge as above. 


7. You may run a regional ad, using only Northeast, North 
Central, Southern, or Western circulation, or any combina- 
tion of these. 


‘Bride-to-Be Magazine, Inc...a curtis Subsidiary °* 


WALTER N. MAY 
Publisher 


MARJORIE Woops 
Co-Publisher and Editor 


ALICE THOMPSON 
Co-Publisher, General Manager 


- Fi 
+a a 


8. You may run such a regional ad or ads, and change sig- 
natures or plates in each section within each region. 


9. If you wish to pay in its entirety for an ad for a good 
account or accounts in any section, you may do so for $180 
to $300, depending on the market importance of the section 
(excepting New York area, which is $375). The monthly cost 
is 4 of these figures, for the magazine is on the stands and 
sells for three months. 


10. If you wish to use Bride-to-Be for testing, you can test 
area against area or market against market, you can test ad 
against ad. You can have one or two or more different stores 
sign the ad in areas as chosen—or different ads. 


TO EARNEST AND TOUGH-MINDED MARKETERS 
AND ADVERTISERS here is flexibility unlimited —at low, 
low prices. 


Won't you phone or write for details? 


New York—Hotel Roosevelt. Phone: MUrray Hill 4-7871 
Chicago—185 N. Wabash Ave. Phone: DEarborn 2-1053 


CLYDE BEDELL 
Advertising Counselor 
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They really 


THEY REALLY NEED 


Is there any industry as ever changing as 
the auto industry? Think of the new mod- 
els, price -changes, materials shortages, 
government actions, factory policies, etc. 


Now think of the effect of these on the 
manufacturer and dealer. Think of their 
need for news of what’s going on — of 
their need for authoritative interpretation 
and comment. They need it and they need 
it fast. 


THEY REALLY READ 


A new survey by Crossley, Inc. now offers 
proof that Automotive News reaches not 
only the owner in dealerships but his serv- 
ice and parts manager as well. 


This study covers readers of Automotive 
News by title; frequency of reading; read- 
ing time per copy; pass-along readership; 
and identification of editorial items and 
advertisements. 
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New Verts.atideesd Wheihih, ‘Ravantiing Manager, $1 £. 42nd St., Murray Hill 7-6871 
 Chicago—J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 ie 
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Because they really need it 


IT 


That’s why they need a weekly newspaper. 
That’s why they buy Automotive News. 
14 editors and 106 correspondents give 
41,287 (ABC) subscribers just what they 
need to know. That’s indicated by the 
fact that they pay $8 per year to get it 
and 87.42% renew their subscriptions. 
Both figures are the highest of any pub- 
lication in the industry. 


IT 


Your Automotive News’ representative 
has a copy for you. Ask to see it on his 
next visit. 


Factory executives, too, need 
Automotive News. Presidents, Gen- 
eral Managers, Sales Managers, En- 
gineers, etc. find the up-to-the-minute 
news they need. Enough so that 5,622 
pay to receive it. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


Les Angoles—R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
ss Detroit—Dick Webber, 2666. Penobscot Bidg., ons 
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Advertising Age, March 7, 1955 


Admakers 

Allan Associates 
Andover Advertising Co. 
Armstrong-Schramm Co. 
Arnold & Co. 


W. H. Badke Advertising 
Agency 

Baker-Denton Corp. 

Fred R. Becker Advertising 
Agency 

Belden & Hickox 

Louis Benito Advertising 

Herbert S. Benjamin Associates 

Bo Bernstein & Co. 

Blitz Advertising 

Boccard, Dunshee & Jacobsen 
Advertising Agency 

Bonsib Advertising Agency 

Bradley, Graham & Hamby 
Advertising Agency 

Richard T. Brandt Inc. 

Burnett & Logan 


Capital Advertising 

Cary-Hill Inc. 

Central Advertising Agency 

Adrian E. Clark Jr. Inc. 

Robert E. Clark Advertising 
Agency 

S:dney Clayton & Associates 

Max H. Comer Advertising 
Agency 

Craig & Webster 

Crisp & Harrison Advertising 
Agency 

Cruttenden & Eger 


R. I. David & Co. 

Alfred De Martini & Associates 
Charles F. Dowd Inc. 
Duncan-Brooks Inc. 


Eldridge Co. 
Emerson Advertising Agency 


Rex Farrall Inc. 

Jack P. Felton Advertising 
Agency 

E. M. Fruystadt Associates 


Gamut Advertising 

Gilbert Advertising Agency 
Rune Goranson Co. 
Gordon-Pilling Inc. 
Gottschaldt-Mickelberry Inc. 
Graceman Advertising 
Gramercy Advertising Co. 
Greenway Advertising Agency 
Mark Gross & Associates ~ 
Grubb & Petersen Advertising 


Harper Co. 

R. T. Harris Advertising 
Agency 

A. Hemsing Advertising 

Hepworth Advertising Co. 

Hill & Christopher Advertising 
Agency 

Hoefer, Dieterich & Brown 


105 Agencies Which Billed 
Under $1,000,000 in 1954 


(Listed Alphabetically) 
Copyright, 1955, by Advertising Publications Inc. 


J. W. Hoffhaus Advertising 
Agency 

Holmes & Sherry 

E. T. Holmgren Inc. 

W. H. Hunt & Associates 


Max H. Jacobs Agency 

Ray C. Jenkins Advertising 
Agency 

Johnson & Johnson Advertising 


Gerald H. Keller Advertising 
Keller Crescent Co. 


Lago & Whitehead 

Bradley Lane Advertising 
Agency 

Raymond I. Lang Advertising 

Lasky Advertising Agency 

Lavidge & Davis 

Marvin N. Levey Co. 


MacDonald Advertising Agency 
Maercklein-Nelson Advertising 
Willis S. Martin Co. 
McCormick Co. 

Miller Agency 

Harold M. Mitchell Inc. 

W. Robert Mitchell Inc. 
Modesto Advertising Agency 

R. B. Moreland & Co. 

Mullican Co. 


Neale Advertising Associates 
Otto & Abbs Advertising 


Parsons, Friedmann & Central 
Advertising Agency 

Patten-Cille-Beltaire Inc. 

Paul-Phelan Advertising Ltd. 

Maurice Paulsen Advertising 

Pfaus-Finkle 

Powell-Gayek Advertising 


Reast & Connolly 
Robertson, Buckley & Gotsch 


St. Paul Advertising Co. 

Ken Seitz & Associates 

Shattuck, Clifford & McMillan 

Martin T. Simmons 

Srago Advertising 

Standart & O’Hern Advertising 
Agency 

James A. Stewart Co. 

G. F. Sweet & Co. 


Tolle Co. 

Larry Towe Advertising 
Agency 

Tri-State Advertising Co. 


George Weil Advertising 
Agency 

Wayne Welch Inc. 

Wendt Advertising Agency 

Thomas C. Wilson Advertising 
Agency 

Wright Advertising Agency 

Wyckoff & Associates 


Adrian E. Clark Jr. Inc., Wood- 
side, N. Y., billed $62,000 in 1954, 
of which $8,000 represented capi- 
talized fees. In 1953, comparable 
figures were $50,000 and $5,000. It 
added no accounts, lost E.P.I.C. in 
Long Island City. The agency’s 
billing is 100% in magazines; it has 
one employe, and sees 1955 as up 
20%. 


Robert E. Clark Advertising 
Agency, Aurora, IIl., billed $332,- 
852 in 1954, of which $302,323 rep- 


/resented capitalized fees. In 1953, 


comparable figures were $319,569 
and $290,296. It added three ac- 
counts: Fjellman-American Inc., 
Furnas Electric Co. and Industrial 
Engineering Co. It lost Silver- 
King Corp. Newspapers and busi- 
ness papers each accounted for 


25% of its billing, magazines for 
15%, supplements 15%, radio 5%, 
farm publications 15%. It has nine 


SALISBURY 


NORTH CAROLINA 


MARKET 
| | MEDIUM 
COST 


Sell the heart of the rich and prosper- 
ous Carolina market through its only 


newspaper—THE SALISBURY POST. 
Nationally Represented b> 


And Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in-all principal advertising centers 


PEERS Le We i ey Le a Ue ot ee ee Ree Fare De deere bum, igi yf. , y ; Sie fi ea oe ts * Ae xe tle 
= le Aa Sal se ee oe A he ee Orica re arte SPREE foe 5a aoe ay, aah Aes (ee hneatire er oie Sipe. ty ane S34 ie Sas sabe ; ss 
| ae tat aes Che ERD Oe hater 5 PEGs AS SR ee AR PEIN SEER 3 nO TB PEA SO Me wie oY ae? baer ye vers CA pn Ss sae & ree 3 : 
ig : Pe : : ; a . . 2 ee a EAS RN RR ERS a DP) ee bore ERY OPER, EEN Vay Gh Error ie. a Pe Ed mec cm cde ape ree tte en on) caer ele ible hogy say AY ee 3 
eee ee 3 ge! an’ saat he i i : 2 PS ae ") he OL: 7 en came fe i ‘- se t Ge eh het ee Cee RN GEA rl ae ee enn ee CER, ey yea CA ina ae : Te), . Tee: a a ae 
pants . : : y SA Ae os tae “ris AR Vinee it's “rT ates te gfe, PRY, May) MES TACs A eke. WR: Roar an hres)! PENA ae we aati gt Sra a, et at ee RE eet th oe “ pate tM ma Sal So a Se 7s say yee] : 
ean cyt RNS 5 ey ae tea ieee Vibes ie See eee Rare RE frig ¥ A ia Changes een gin ; f rue oy ak peg aks AR Tas Seeger etals arr — s henge’! dating ete * es Sy Re 
gt RB ws WG ; + y Pherae i sae es : set riser 4 ey 3 5 iy So ea Bee a fi 5 et os fiat 6 Rage Pale’ ae ag : Be Tes ee ste Stas Petar oe = wits ee ane 
44, Baie fe Les Er agk Mee ME tg bok pe ape Sone ae a ne fie BD ae ey ge Sa ro 2) ee kits eae ata a bd oe cae op tee i de i ee ee : fs pk sete Ty bs! Hh ce 2 te : 
P84 She Pee ee bee Ty Gos a MS US hs eed So Pays eye) ot ABest tk epigs eT gee ky * TN ASS i cs ee Ae) bn Pee : > . a 0 ; aye Ghat ends |, WE hae On ie) aay Be oan ee 
esse Shen o ge rte aha es 2 FU Saas tee EA pea ae 3 Be? sae ct Be os PAOLA 5 esp POMS. satAs Oe RY Pg, cites len sae Oh ate oF None Moet eis: yee ; be pee oe eve te Ni fas Epes F Saar ie tik on BA ted 
. AT ae 0, ieee gtd AY Ne Bi Sy ye > Bd Ree OR Bas Yee Dragnet A SAR ONAN, yt Sasa ec Pee gr Mere Panes alts Apes Wines shoe Oe 4% 3 ere. tS ng Meet Viet. ae Bh) eae : = rib, es ar: yee | GRE IAD re ey ie Pah ony te 
‘ a sien es Peed $ ae th 
. ee 
| 
~ 1 
tee ee 
| 
i 
: | 
ee ee os aS : : 
BES os : *« Sgahtg tg eae am : 2 oS VA vt SS a RR 
Patsy : oe ) - ~ —— a Po 
aoe oS. ps a a ae % a 5 = % 7 
: ie , ; Oe ee, me Boe . : COS | 
aa 4 ee ea ey > ee ee ISS ee Cee 2 SRR Se 
‘ Se. Cae a Bs itty ce oS < GU aes 
s os Seer: Se Se et ee 
€ eS : x ¥ we - ae : r oe 
ee Pee a aS Seay See —— Be ey # carn : ARES 
° . Tf eae Sa : — : an 
Be ee 8S 7 Bo in BS 
bee ; 5 aa oe ae : . : 
oe r — Ci oe ~*~ eet oo 
: ; s ae aes ee ee . ‘ Se Se Soe PR 
i i Bl . ieee tee . . —— “2 Sees Spoay ; 
oe - eae : Stee all o~ <. oe ess ere — Bie eae | 
a : 2 RRS OR eg aS ; ~~, Sey SES ee wo Ro Mh es : mk | 
. CN Ft ve ‘ O29 eo on Se Bo SRE RS Tee CARES | 
2 Pee Bors fe f* ad “a Ss . ~ -f Se as 
a RE ES DEO CO REND - ; oe — = hei BS oe 
= SiR ee? TB act ° ere sh 3 = aS oS . Se Ss 
es rs he pe eS ie) PS ~~ , + fie Bay ao 
¢ wee c a . s a ~ as va a : os fox ee Ss : : ee Re = 
2 =" ff”  —gue eS Ua / ie 
ne és 3 " - es ga = e ‘ 5 ees 
* bo” ae * » ae : ae ro eS i ee us 
238 Pre i AS wt, a a oe SRE Res genera as Bp oe 
ee ke aad 4 8 ee et a eo 
es DY SEES oa ae ae SRR “<— gt ee : ’ < Bec ae 3 cae Be j : 
” ~~ Cree oe ‘ ‘ es ahh er 
— SN a ie “a 3 ¥S F gies F ee & 
a ~ 4S —_ “a — = . . os ee 
7 oe < oe ale a P ; % > BOR 
" se. oe , aie 2 ea ow teks ae ; 
+ vammeces x ‘ * Phe w® te Rav a $ | 
. vi oo et = ° so ? OE a. ail A 
lal ag ed e, ie i ke > ‘ 
— eee dua : ‘“ ie ‘Ses re v/ j ; | 
Bhs = = Se oe # Se Peery. Kg ee fr : y 
oe e 3 pone —: . gh 0 meee ee : Fe ; a % 
es Safes * . s <a e a i eS 
ay — aa . yy a ~~ \fy £ —  s 
F a 2 a < - ; b a ae 
a. ; — oe * * ; ‘<3 Ne eS 
ee: s =a  / ae? : Baad . ond 
Be SE eee. ’ ee a co % a. : 
e . { BA aS | % . i ¢ : ak 
Pees : : ee fe Meee ol - < sss am © Sak 
eee ee ae | a ae 4 Bs itd Bs ee ee we “ Be eR SS eS 
BS Cra as 7 . 4 aes is : guerra ©: ss wee st s 
MF abe y i teers < ee eee 
; Ragen = 
. 
] 
AS TMC IPN NS | 
a i 
} 
ee | 
| a 
| 
| 
| 
a os 
a 
} 
a 
| 
| 
| f 
| 
ee ee | : 
j 
accesses a EE } 
ee ' 
: wa 
j ihe Indeaty | 
sper ? a 44 
ne sees tl way | | 
: hie At. 
' : f 
- : ne : . 
er ae : - | : 
a : ee | 
6 ae aoa Nhedel Saee | 
— 6 i 
* . ha et ee 
4) ccitaie ¥ 
oe : << ; 
ee se (are pte F “ 
— Member = 2 ; Member SC I 
' : See one ; 
rei ge SER SSE Freee “ ° * 
3) eS: Ss a: 
Peggret> eee 
' jittes Pow Be ‘ 
ren suc fe ese rs: cs 
aa “e een OPE F 
a4 Preele oe gee 
. 7 
ee. ‘ * ad ee 
y . — oh % aon Oe 
‘ 5 ape v oi Oe 
ate . ‘arene Om 
ae , ee 
Ore ae \a8 : ‘ ‘ 
7 4 - ‘ato ; 
. 7 4 : é 
ima : 
a re PONG ey te : | . 
; _ - : i ee os ; 
" | | : 
; 
' f 
Pega PS F 
Lats a rs > , ‘ Keo 
Re ees 4 rk “ee ed <r” ae : fee Y " — : S ‘ . : ; - * ey 
a Fg tah te 2 Sd 5 yn 7 eo ‘ timer ma Rare pee PRR RIT ace Re Seay = 2 p a Lip ik Se i Eee patel? ten : Ale s ny z é ee, Vine, meee todas Nias NPL i Shee bd Pek ae gs OA Sadak aC Eset aaah tye 
: ost _ : : . ri . oie “ . th Be: ‘ : Pir : a ¢ fF ; 4 oe 7 : mS ses ae elie 
E erty tn o. . ie oe ed - ail r — — 42 ; Pe FRE so eee iy eee 3 4 ee 4 ke tena Rice: VIR AGS, Rae ve eed Leds ie tite ne i — ew ee baie Mn tie & At Fs oe Seer eg ae "6. F " 7 S » : ae ‘ A ~ 
es :— 7 agoney as > ann ? = Fi ae gee Kode i : P09 tae “ i wee #4, {sity hey, Pig ‘ ete see J ee ae wh ght iy ON steer : Cty aes ye’ - ; Ss” dares ae 


ag? 


Among Quality Advertisers in Cuicaco: 

Arounb-THE-WoRLD-SHOPPERS * CADILLAC * CIN- 
ERAMA * COMMONWEALTH Epison Co. ¢ FLEISCH- 
MANN Distittinc Corp. (STANDARD BRANDS) 
Hitton Horets * Hornstower & Weeks * Hup- 
son’s Bay Scotcnu ¢ IpLewitp Farms ¢ Jacuar 
(HorrMAN Motors) * Jewets sy Bocorr ¢ Key- 
STONE STEEL & Wire Co. * Ouivetti * Previews - 
Inc. ¢ Lours Rotn Suits ¢ Zenttu Rapto & TV 


and such distinguished local institutions as: 

Westey ApaMs * Art INstiTUTE * Bairp WARNER 
Bramson’s * Joun A. Cotpy & Sons ° First 
NATIONAL BANK © Korsnax’s ¢ Krocn’s & 
BreNTANO’s * LytTon’s © Main Street GALLERY 
Marsw & McLennan ¢ Joun H. Nuveen & Co. 
SHERMAN-AMBASSADOR HoTELS ¢ = STATISTICAL 
TasuLatine Co. * Stock Yarps INN ¢ UNIVERSITY 
or Cuicaco * WFMT ¢ WGN-TV « and others 


Contemporary Publications, Inc., Louis Leverone, Chairman of the Board; Maurice English, Editor and Publisher 


BOOMING in Chicago 


MEET Chicago MAGAZINE .. . Just one year 
old this month, yet it puts the city’s Quality Market 
in the palm of your hand. 


REAL ADVERTISING ECONOMY — No longer 


do Quality Market advertisers in Chicago have to 
throw 7 out of 10 dollars down the drain. 


(Only the top three-out-of-ten Chicago families can 
afford to buy top-quality merchandise). 


NEW SELECTIVE MEDIUM — Chicago enters 
its second year able to deliver with greater impact — 
for dollars invested — than any other media in the 
city. A monthly, it gives your message a 30-day 
life, and the economical every-issue frequency of 12 
times per year. 


CIRCULATION — Although it is the first magazine 
to break the pattern of imitation in editorial approach, 
Chicago, circulation-wise, bats in the same league 
with the New Yorker. With its First Anniversary Issue 
now on sale, Chicago reaches the same percent- 
age of the top buying power, in Metropolitan Chicago, 
as the New Yorker does in New York. 


The New Yorker delivers 105,000 copies into the 
metropolitan New York market, while Chicago_ 
delivers 31,000 copies into the Metropolitan Chicago 
Market. The Chicago market is approximately one 
third the size of New York. 


(A full page, in black and white, 12 issues per year, costs 
only $520 per insertion). 


WHAT DO READERS WRITE? 


“There is no magazine in the world like it.” 


“Its pages bear the familiar tang of the Middle 
West.” 


“Has the potential to be a truly great contribu- 
tion to literature in our times.” 


“The one magazine most likely to be swiped by 
my patients.” 


Chicago 


MAGAZINE 


ADVERTISING OFFICES: 


Chicago: Gail Deaton, Sales Manager; 858 North La Salle St., 
Chicago 10, Ill., Michigan 2-6570. 


New York: Herbert J. Olsow Co., Suite 3951, Grand Central 
Terminal Bldg., New York 17, N. Y., MUrray Hill 6-4670. 


Los Angeles: The Maurice A. Kimball Co., Inc., 
2550 Beverly Bivd., Los Angeles 57, Cal., DUnkirk 8-6178. 


San Francisco: The Maurice A. Kimball Co., Inc., 
681 Market Street, EXbrook 2-3365. 
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CHICAGO 11 


LOS ANGELES 15 
22 E. Illinois Street | 928 S. Figueroa Street 


WASHINGTON 1, D.C. 


509 F Street, N.W. 
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employes and predicts a 10% gain 
in 1955 volume. 


Sidney Clayton & Associates, 
Chicago, billed $613,167 in 1954, of 
which $348,555 represented capi- 
talization of fees. Comparable fig- 
ures for 1953 were $406,726 and 
$220,265. The account list re- 
mained the same. The agency 
placed 77% of its billing in busi- 
ness papers, 10% in newspapers, 
6% in radio, 2% in outdoor, 5% in 
point of sale. It has ten employes, 
and forecasts a husky 50% in- 
| crease in 1955. 


Max H. Comer Advertising 
Agency, Kokomo, Ind., billed $101,- 
846 in 1954, of which $79,199 rep- 
resented capitalized fees. In 1953, 
comparable figures were $116,403 
and $83,317. No significant changes 
in the account list. About 97.5% 
of the agency’s billing was in busi- 
ness papers, 2% in farm papers, 
and less than 1% in newspapers. 
Estimate for 1955 was about the 
same as 1954. 


Craig & Webster, Lubbock, Tex., 
billed $252,590 in 1954, of which 
$133,146 represented capitalized 
fees. In 1953, the comparable fig- 
ures were $239,343 and $123,952. 


No account changes reported. 
About 30% of the agency’s billing 
was in tv, 20% in radio, 5% 
newspapers, 15% in business pa- 
pers, 5% in farm publications and 
amounts of less than 1% in mag- 
azines, outdoor and point of sale, 
with “other” accounting for 23.5%. 
It has five employes and expects 
1955 to be about like 1954. 


Crisp & Harrison Advertising 
Agency, Jacksonville, Fla., billed 
$343,975 in 1954, of which $172,679 
represented capitalization of fees. 
It neither added nor lost an ac- 
count. About 77.5% of its billing 
was in newspapers, 5.7% in mag- 
azines, 2.9% in radio, 8.7% in tv, 
3.5% in outdoor, and 1.4% in point 
of sale. It has four employes and 
sees ’55 like ’54. 


Cruttenden & Eger, Chicago, 
billed $890,531 in 1954, of which 
$218,699 represented capitaliza- 
tion of fees. In 1953, comparable 
figures were $314,714 and $128,843. 
It added P. A. Starck Piano Co., Di 
Machine Corp., and Landau & 
Perlman, all in the fall. No media 
breakdown; 12 employes, and be- 
lieves 1955 will be about the same 
as 54. 


Morning & Evening 


AMON G. CARTER, Publisher 


246,394 225,329 


Sunday 


ABC Publishers Statement, September 30, 1954 


FORT WORTH STAR ‘TELEGRAM 


AMON cs eos JR, President ond Netionol Advertising ‘Sine 


” @ good newspaper” 


LARGEST CIRCULATION IN TEXAS 
WITHOUT the use of contests, schemes or premiums ... 


Advertising Age, March 7, 1955 


R. I. David & Co., Chicago, 
billed $203,000 in 1954, of which 


in | $122,000 represented capitalization 


of fees. In 1953, it billed $146,700, 
of which $113,900 represented cap- 
italized fees. It reports no account 
changes. Its billings breakdown: 
newspapers, 70%, magazines 20%, 
radio 5% and business papers 5%. 
It has four employes. 


Alfred De Martini & Associates, 
Philadelphia, billed $337,321 in 
1954, of which $306,231 repre- 
sented fees capitalized. In 1953, 
comparable figures were $297,320 
and $268,109. The agency added E. 
I. duPont de Nemours (sales pro- 
motional material), M. L. Bayard 
& Co., McCloskey-Grant Corp., 
Basic Manufacturers Associates. It 
resigned Blue Anchor Packing, 
Metal Masters and Imperial Metal. 
Magazines account for 21% of its 
billing, newspapers 17%, business 
papers 11%, farm _ publications 
8%, tv 9%, radio 13%, outdoor 
4%, transit advertising 2%, and 
promotional material 15%. It has 
five employes and estimates 1955 
volume up 20%. (Last year Mr. De 
Martini estimated a volume in- 
crease of 200%—and it looked as if 
the agency would make it early in 
the year. Then he noticed that costs 
were zooming, and decided to re- 
sign all retail accounts. His bill- 
ings didn’t double, Mr. De Martini 
reports, but his profit did.) 


Charles F. Dowd Inc., Toledo, 
billed $349,518, of which $126,587 
represented capitalized fees. In 
1953, comparable figures were 
$337,559 and $132,988. It neither 
lost nor added important accounts. 
Billings breakdown: Magazines 
21%, tv 15%, newspapers and ra- 
dio 5% each, business papers 14%, 
other media less than 1% each, and 
“other” 36.5%. It has five em- 
ployes and forecasts a year about 
like 1954. 


Duncan-Brooks Inc., Mineola, 
N. Y., billed $299,323 in 1954, of 
which $210,676 represented capi- 
talized fees. In 1953, comparable 
figures were $265,661 and $191,116. 
It added three accounts: Applied 
Research, Narda Corp. and Denni- 
son’s, and lost Carac Chemical. 
About 41% of its billing is in 
newspapers, magazines 5%, sup- 
plements 1%, outdoor 3%, busi- 
‘ness papers 37%, farm publications 
2%, direct advertising 11%. It has 
‘six employes and predicts a 10% 
‘gain in 1955. 


| Eldridge Co., Philadelphia, billed 
$435,224 in 1954, of which $332,- 
043 represented capitalization of 
‘fees. In 1953, similar figures were 
'$283,497 and $199,669. It added 
Automatic Temperature Control 
Co., Cappel Laboratories and Globe 
‘Hoist Co. About 77% of its billings 
came from literature, publicity, 
direct mail and sales aids, and 
23% from business publications. It 
has six employes and estimates ’55 
volume up 30%. 


Emerson Advertising Agency, 
Topeka, billed $150,000, of which 
$65,000 represented capitalized 
fees. It lost no accounts, and picked 
up seven at the start of 1955. About 
50% of its billing is in newspa- 
/pers, 20% in tv, 10% in outdoor, 


TORONTO, CANADA 


Capital City of Ontario—Canada’s Richest 

Province—Having One-Third of Canada’s 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 

— 400,000 circulation (largest in 
Canada) 

— 80% coverage of Toronto 

— 50% coverage of 45 prosperous 


Ontario centers 


SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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The Bulletin delivers more copies 


than any other newspaper 


The people of Greater Philadelphia get complete and accurate reporting 
of local news in The Evening and Sunday Bulletin. That’s one of the 


many reasons why, in Greater Philadelphia*, The Bulletin delivers more In Philadelphia nearly everybody 


copies to more people every seven days than any other newspaper. 


Philadelphians prefer a newspaper that reflects the character, needs and reads The Bulletin 


interests of the local community. Because there is so much more of in- 


terest to Philadelphians in The Evening and Sunday Bulletin, Philadel- Advertising Offices: Philadelphia, Filbert and Juniper Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


phians get more out of it...and that means advertisers do, too! 
Representatives: Sawyer Ferguson Walker Company in Detroit 


*14-County A.B.C. City and Retail Trading Zone Atlanta ©¢ Los Angeles * San Francisco 
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15% in radio, 5% in magazines.in 1954. In 1953, comparable fig- 
The agency has four employes, one ures were $89,360 and $30,749. The 
more than in 1953, and estimates agency neither added nor lost ac- 
a 40% gain in volume in 1955. ‘counts. About 60% of its billing is 
‘in business papers, 20% in radio, 

Rex Farrall Inc., Canton, O.,.10% in newspapers, 5% each in 
billed $85,195, of which $30,845 | transit and point of sale. It has 
represented capitalization of fees, | three employes, and figures 1955 


DAYTONA BEACH | 


Jack P. Felton Advertising 


Agency, New York, billed $104,000 
opulation: an arene in 1954, of which $61,000 repre- 
estimate) City Zone, now.......... 63,096 |sented fees for direct mail. The 


Florida’s Year "Round Resort Covered By . : : 
DAYTONA BEACH NEWS-JOURNAL sency works in magazines, busi- 

1. Daytona Beach is an unusual test ness papers, point of sale and di- 
market; its thousands of visitors| rect mail, has three employes and 
Cuba Se ee eee ana | forecasts a gain of 5% in 1955. 
mer seasons now rival its Winters in 
tourist popularity. 

. Over $98,723,000 effective buying in- 
come. 

. Over $83,353,000 retail. sales. 

. A quality market index of 127. 
1953 total advertising 15,275,865 lines. 

SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 


Represented by V. J. Obenauer Jr. in Jacksonville 


E. M. Fruystadt Associates, New 
York, billed $821,199 in 1954, of 
which $57,144 represented capital- 
ized fees; in 1953, comparable fig- 
ures were $736,845 and $108,845. 
In the year it added J. & L. Ad- 
ikes, Wheels Inc., and New York 
Expositions Inc. It lost none. Bus- 
iness papers account for 35% of 
its billing, magazines for 24%, 


vPew nw 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
‘in all principal advertising centers 


newspapers 18%, farm publications | supplements, 10% in newspapers, | 


6%, tv 4%, radio and outdoor 2% 
each, point of sale 6%, and “other” 
3%. It has 16 employes and esti- 
mates a 15% gain in ’55. 


Gamut Advertising, Garden City, 
N. Y., billed $609,764 in 1954, of 
which $526,046 represented capi- 
talized fees. Billings not reported 
for 1953, its first full year in bus- 
iness. It added Comfortzone Corp., 
WITV-Miami, and Micro-Moisture 
Controls. Newspapers get 75% of 
its billing, radio 10%, magazines 
5%, business papers 4%, and other 
media negligible proportions. It 
has 14 employes and figures °55 
will be up 50%. 


Gilbert Advertising Agency, New 
York, billed $634,660 in 1954, of 
which $248,300 represented capi- 


talized fees. In 1953, comparable | 


'5% each in transit and point of 


sale. It has ten employes and fore- 
casts a 20% gain in volume. 


Rune Goranson Co., Seattle, 
billed $112,280 in six months of 
1954, its first year in business, of 
which $6,280 represented capital- 
ized fees. It added Washington 
Cooperative Farmers Assn. and 
Consolidated Dairy Products Co. 
Radio accounts for 30% of billings, 
outdoor for 25%, newspapers 11%, 
magazines 2%, tv, transit and 
point of sale 10% each, and farm 
publications 2%. It has four em- 
ployes, and forecasts ’55 up 15%. 


Gordon-Pilling Inc., Paterson, 
N.J., billed $745,485 in 1954, of 
which $680,000 represented cap- 
italization of fees. In 1953, com- 
parable figures were $692,860 and 


figures were $608,333 and $273,333. | $640,000. It neither added nor lost 
It added Meyers Make Gloves, and |accounts. About 40% of its billing 


Daum Crystal, 


lost none. About |is 


in newspapers, 25% each in 


45% of its billing is in magazines,|magazines and estas papers, 


20% in business papers, 15% in 


land 10% in farm papers. It has 


* TYPICAL HOMES IN AMERICA’S 
FASTEST GROWING MARKET 


Negroes are living in homes like these 
all over America, in increasing numbers. 


USE THESE BASIC NEWS- 
PAPERS TO SELL THE NEGRO 
ON HIS HOME GROUND 


BALTIMORE, AFRO-AMERICAN 
CHICAGO, DEFENDER 
CINCINNATI, LEADER 
CLEVELAND, CALL AND POST 
COLUMBUS, OHIO SENTINEL 
DALLAS, EXPRESS 

DETROIT, MICHIGAN CHRONICLE 
FORT WORTH, THE MIND 
HOUSTON, INFORMER 
KANSAS CITY, THE CALL 
LOS ANGELES, 

THE CALIFORNIA EAGLE 
LOUISVILLE, DEFENDER 
MEMPHIS, TRI-STATE-DEFENDER 
MINNEAPOLIS, SPOKESMAN 
NEWARK, N. J., AFRO-AMERICAN 
NEW ORLEANS, 

LOUISIANA WEEKLY 
NEW YORK, AGE-DEFENDER 
NORFOLK, JOURNAL AND GUIDE 

{ AFRO-AMERICAN 

PHILADELPHIA, \THE TRIBUNE 
RICHMOND, AFRO-AMERICAN 
SAVANNAH, TRIBUNE 
ST. LOUIS, THE ARGUS 
SAN FRANCISCO, SUN-REPORTER 
ST. PAUL, RECORDER 
TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 


AFRO-AMERICAN 
NATIONAL, Gineoee DEFENDER 


market. By advertising in 


JUdson 2-1177 


pers you extend a direct invitation to buy. 


31 West 46th St., New York 36, N. Y. 


mongoeset 


papers. 


Negro newspa- 


@ 


WHALEY-MIKKELSEN COMPANY 
PACIFIC COAST REPRESENTATIVE 


API Negro Newspapers take your advertising 


directly to America’s fastest growing market 


In a typical API newspaper city more than 
10,000 homes like those shown above have 
been bought by Negro families in the past 
five years, at prices ranging from $6,000 to 
$20,000. By recognizing this fact of modern 
Negro living you can move into, improve, 
and solidify your position in a $15 billion 


More than 450 national advertisers now 
capitalize on the unmatched loyalty and in- 
terest reserved by Negroes for Negro news- 


We'll be happy to help you sell the Negro 
on his “home” ground. Write or call for 
constructive suggestions, analyses, and data 
about specific geographical markets. 


ASSOCIATED PUBLISHERS, 


Inc. 


166 W. Washington St., Chicago 2, Ill. 


ANdover 3-6343 


235 Montgomery Street, San Francisco, Calif. SUtter 1-6072 


6513 Hollywood Blvd., Los Angeles, Calif. HOllywood 3-7157 


More national advertisers use Negro newspapers than any other medium directed to the Negro family 


Advertising Age, March 7, 1955 


11 employes and forecasts ’55 will 
be about like 34. 


Gottschaldt-Mickelberry Inc., 
Miami, billed $250,000 in 1954, and 
expects a 25-35% gain in 1955. 


Graceman Advertising, Hart- 
ford, billed $969,814 in 1954, of 
which $151,900 represented capi- 
talization fees. It was the agency 
for the Connecticut Republican 
State Central Committee, and add- 
ed National of Hartford Group (in- 
surance) sales promotion and the 
Springfield Safe Deposit & Trust 
Co. It lost none. President F. M. 
Graceman says of his 12-employe 
agency, however, that it will do 
well (without benefit of the politi- 
cal Campaign) to do as well in ’55 
as it did in ’54. 


Gramercy Advertising Co., New 
York, billed $970,650 in 1954, of 
which $834,217 represented capi- 
talized fees. In 1953, comparable 
figures were $716,586 and $644,- 
110. It added Rogers & Co., Indian- 
apolis jeweler, Spot Fishing Boats, 
Certified Rings, Chastell Clocks, 
Feature Diamond Rings, Mautner 
Displays and Packaging, Reeve & 
Mitchell Silverfile, Remington 
Rand Retail Promotion for elec- 
tric shavers, Vibrograf Timing Ma- 
chine, Universal Escapement Ltd., 
and La Chaux de Fonds, Switzer- 
land. It lost Axel Rings and Shriro 
Watches. Business papers account 
for about 40% of its billing, which 
otherwise is devoted to tv (25%), 
magazines (20%), newspapers 
(5%), and point of sale (10%). It 
has eight employes, and thinks 
1955 will be up 10%. 


Greenway Advertising Agency, 
St. Louis, billed $75,800 in 1954, of 
which $28,000 represented capital- 
ization of fees. In 1953, compar- 
able figures were $62,400 and 
$24,000. It neither added nor lost 
accounts. Billings were concentra- 
ted in business papers (92%) and 
farm papers (8%). It has two 
employes and predicts 55 up 50%. 


Mark Gross & Associates, In- 
dianapolis, billed $450,000 in 1954, 
up from $350,000 in 1953. It nei- 
ther added nor lost accounts. Its 
billing was largely concentrated 
in magazines and business papers, 
although it also used newspapers, 
radio and tv. It figures ’55 will 
be about like ’54. 


Grubb & Petersen Advertising, 
Champaign, IIl., billed $893,688 in 
1954, of which $560,528 represent- 
ed production, and $111,537 repre- 
sented capitalized fees. In 1953, 
similar figures were $571,555 total, 
$395,660 production and $49,711 
fees. It added a host of accounts: 
Carl A. Bueschel, publisher; Davis 
Feed Division; Dennis Chicken; 
Henderson Mfg. Co.; Hollywood 
Brands; Illinois Engine Exchange; 
Kelly Food Products, and Kuehne 
Mfg. Co. Media breakdown: News- 


papers, 1.4%, magazines 2.5%, 
radio 1.1%, tv 20%, outdoor 
3/10%, business papers 21.4%, 
farm publications 1.6%, transit 


1/10%, point of sale 28.1%, direct 
mail 9.6%, fees 13.9%, and “other” 
10%. It has 14 employes and fore- 
casts a 10% gain in 1955. 


Harper Co., St. Paul, billed 
$263,980 in 1954, of which $49,454 
represented capitalization of fees. 
In 1953, comparable figures were 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 


Accepted by the 


_ ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 


Write for details or contact 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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$230,961 and $17,673. It added six | 


accounts: Dairy Home, Linding 
Mfg. Co., Designware Industries, 
Schwartz Mfg. Co., S. B. Foot Tan- 
ning Co., and Hess Hair Milk Lab. 
Its billings breakdown shows 
magazines 28%, newspapers 25%, 
tv 17%, radio 10%, outdoor 4%, 
business papers 2%, farm publica- 
tions 10%, transit 2% and “other” 
2%. It has nine employes and sees 
1955 up 10%. 


R. T. Harris Advertising Agency, 
Salt Lake City, billed $650,278 in 
1954, of which $59,224 represented 
capitalization of fees. In 1953, com- 
parable figures were $498,054 and 
$54,390. It neither added nor lost 
accounts. Billings breakdown: 
Newspapers 28%, radio 26%, tv 
27%, magazines 4%, outdoor 8%, 
business papers 1%, point of sale 
4%. It has seven employes and fig- 
ures ’55 billings will be up 10%. 


A. Hemsing Advertising, Detroit, 
billed $68,917, of which $18,710 
represented fee capitalization. It 
added Detroit Cam & Tool Co. and 
Robinson Products. 


Hepworth Advertising Co., Dal- 
las, billed $231,000 in 1954, of 
which $50,000 represents fees cap- 
italized. In 1953, its billing was 
$150,000. It added Interstate Guar- 
anty Co., Lane Container Co., Pie- 
Tex Co., Interstate Life Insurance 
Co., Hillcrest State Bank, Alton 
Mfg. Co. It lost “none of import- 
ance.” About 50% of its billing was 
in magazines, 25% in newspapers, 
15% in tv, 10% in radio. Also used 
to some degree are outdoor, busi- 
ness papers and direct mail. It 
thinks 1955 business will be up 
20%. 


Hill & Christopher Advertising 
Agency, Los Angeles, billed $461,- 
195 in 1954, of which $199,914 
represented fee capitalization. In 
1953, comparable figures were 
$397,163 and $158,466. It added 
Techne Instruments Co. and H. L. 
Stoker Co., and lost none. Busi- 
ness papers account for 50% of its 
billing, magazines and direct mail 
15% each, newspapers 10% and 
farm publications 10%. It has sev- 
en employes and thinks °55 bil- 
ings will be up 20%. 


Hoefer, Dieterich & Brown, San 
Francisco, billed $913,239 in 1954, 
of which $177,894 represented cap- 
italized fees. In 1953, comparable 
figures were $655,874 and $224,628. 
It added Table Products Co., a 
Safeway Stores division, whose 
products are Mayday oil, Beverly 
peanut butter and Sleepy Hollow 
syrup, California Golden State 
Salami Co. and Lucca Ravioli Co. 
It lost Heidelberg Brewing, Santa 
Rosa Shoe Co. and Santa Rosa 
Savings & Loan Assn. About 35% 
of its billings came from space, 
21% from radio, 9% from tv, pro- 
duction was 16% and fees 19%. 
It has 11 employes and forecasts 
a 15% gain in 1955. 


You Can't Miss With 
THE GAZETTE 


in Haverhill, Massachusetts 


George McLaughlin 
Advertising Manager 
RAN NS AA 


will furnish ef- 
fective merchan- 
dising help for 
your product with the HAVERHILL 
GAZETTE and its 100% coverage 
of Haverhill, Massachusetts trading 
zone population of 110,488. 

Request more facts. It pays to use 
the Gazette. 

Nationally Represented By 
“‘WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


& ae ory. Fi ee aie 
be eR ae: i Tipe 


J.W. Hoffhaus Advertising| 


Agency, Hartselle, Ala., billed 
$6,469, of which $478 represented 
fee capitalization, in 1954. Its bill- 
ing is 100% in farm publications, 
it has one employe, and it fore- 
casts 100% gain in 1955. 


Holmes & Sherry, Chicago, 


billed $300,000 in‘1954, of which 


Newspapers 15%, Magazines 15%, 


‘radio 5%, tv 1%, business papers 


50%, farm publications 4%, and 
“other” 10%. It has nine em- 
ployes and forecasts a 10% gain 


‘in 1955. 


W. H. Hunt & Associates, Los 


Angeles, billed $776,986, of which | 


$139,986 represented capitalized 


$250,000 represented capitalization | fees, in 1954. In the preceding year 
of fees. In 1953, comparable fig- Comparable figures were $405,630 


ures were $235,000 and $200,000. | 
It added Midwest Heat Service, | 
lost none. Direct mail accounted | 
for 70% of the billing, newspapers 
16%, magazines 1%, business pa- 
pers 3%, and point of sale 10%. It 
has five employes and forecasts a| 
volume gain of 20% in 1955. | 


E. T. Holmgren Inc., St. Paul, 
billed $714,660, of which $455,435 
represented capitalization of fees. 
In 1953, comparable figures were 
$684,588 and $470,122. It added 
Albrecht Furs, Anderson-Plank-~ 
Arnao and the Denesen Co. It lost 
Rayette Inc. Media breakdown: 


and $68,437. It added Lodge Plugs lic relations counsel, billed $785,- 
Ltd., Yeakel Bros. and Perman- | 000 in 1954, of which $660,000 
ent Filter Corp. It lost Newhouse represented fee capitalization. In 


Automotive Industries. About 55% 1953, comparable figures were 
of its billing is in magazines, 5% $675,000 and $560,000. 

in newspapers, 10% in radio, 20% 

in tv, 7% in business papers, 3% Ray C. Jenkins Advertising 


in point of sale. It has ten employes’ Agency, Minneapolis, billed $729,- 
and forecasts a 1955 up 15%. 596 in 1954, of which $277,463 rep- 
resented capitalization of fees, 

Max H. Jacobs Agency, Hous- compared with a total of $644,070 
ton, which also functions as pub- in 1953, with $248,226 in fee 


THIS IS CHUCK PENDRAY—(Another W-G Salesman) 


Charles C. ‘‘Chuck’’ Pendray was appointed Manager of our Detroit office after five years sales 
training under Jack Kent, now of our New York office. Earlier, Chuck was with General Motors, 
leaving that corporation to become a flier in World War II. Chuck Pendray is college trained, 
having majored in Advertising and Marketing. He has had circulation and sports writing experience. 
Chuck has specialized in automotive advertising, although also handling other lines. His delightful 
personality and persevering manner have made Chuck a good and effective salesman. He, or any 
W-G salesman, will be glad to render you every help. Newspaper advertising gets results! Buy 
newspaper advertising! 


Please note individual advertisements of our newspapers throughout this issue. 


WARD.-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


a Re GR eae rere ON SGU cakes Gueanac 6c ins btu Ghee NEW YORK 
yi. a. SPSS eer ee Superior 17-2485 ..............++++00000-CHICAGO 
General Motors Building ..............ssseeeee yy CES Peer 
ee Gee SEND ook oc eels cccbdessuseew Liberty 2-60 2... ccccc sc csncccccccccces BOSTON 
SY ED, nn pa cs cwh Wak «sawed keen .. \E ha err ATLANTA 
Oe Be eee ee Franklin 5-8020 ..............++....-CHARLOTTE 
NN OF oT po eee SAN FRANCISCO 


Lincoln Liberty Building ...................... Locust 7-4279 ......... ...,.. PHILADELPHIA 


> 


& BIGGEST SALESMAN 


IN LOUISVILLE’S BILLION-DOLLAR MARKET 


Went a salesman so big he reaches 98.9% of all the homes in Metropolitan 
Louisville every day —a three-county market commanding more 


than a billion dollars in effective buying income? 


a salesman so well-liked he's invited into 61% of all the homes in 78 


Kentucky and Southern Indiana counties —a market with more 
than $2 billion dollars in effective buying income? 


go to work for you. 


advertise in these newspapers and let Louisville's biggest salesman 


Ghe Conrier-Zonrvnal ¢ THE LOUISVILLE TIMES 


Combined daily circulation 375,978; Sunday circulation 307,499. Write our promotion 
department, Louisville 2, Kentucky, for booklet containing complete circulation breakdown 
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capitalization. It added Automatic 
Control Co., Walter Haertel Mfg. 
Co., Maple Island Creamery, Pear- 
son Candy Co., Plews Oiler Inc., 
Unipress Co., Waco Mfg. Co., 
Checks Inc., Fornell Mfg., Asso- 
ciated General Contractors of 
Minneapolis, and Twentieth Cen- 
tury Mfg. Co. It lost Midtown 
Motors and resigned Metallurgical 
Inc. It had heavy point of sale and 
“general material billing,” with 
general billing breaking down to 
newspapers 20%, magazines 4%, 
supplements 6%, radio 14%, tv 
13%, outdoor 17%, business papers 
25% and farm publications 1%. It 
has 14 employes and forecasts a 
25% volume increase in 1955. 


In CANADA 


31% of the sales made 
in retail stores are 
made to Families reading 
THE STAR WEEKLY 
ask for information 


WARD-GRIFFITH CO. 
The Ward-Griffith Cg. maintains offices 
in all principal advertising centers 


Johnson & Johnson Advertising, 
Evanston, IIl., billed $124,458 in 
1954, of which $103,061 represented 
capitalized fees. In 1953, compar- 
able figures were $78,265 and $64,- 
984. Lost no accounts, added none. 
Agency has six employes, and pre- 
dicts a 75% gain in 1955. 


Gerald H. Keller Advertising, 
New York, billed $59,796 in 1954, 
of which $46,596 represented cap- 
italization of fees. In 1953, com- 
parable figures were $49,015 and 
$40,575. It added three accounts 
in the fall: Dale Fifth Avenue, 
Monsieur Henri Wines Ltd., and 
Park Benziger. Partial breakdown 
of billing: newspapers 40%, maga- 
zines 30%, business papers 5%, 
transit 20%. It has two employes 
and foresees a 25% increase in 
1955 volume. 


Keller Crescent Co., Evansville, 
billed $554,738 in 1954, of which 
$216,602 represented capitalized 
fees. In 1953, comparable figures 
were $577,677, and $249,706. It 
added S.R. Hungerford Co., Sun- 
beam Plastics Corp. and Jasper 
Wood Products Co. It has ten em- 
ployes and forecasts a 10% gain 
in ’55. 


Lago & Whitehead, Wichita, 
billed $868,562 in 1954, of which 


$86,684 represented capitalized 
fees. In 1953, comparable figures 
were $738,510 and $30,666. It added 
Mutual Distributors and Odor-Aire 
Inc., and lost Bing Crosby Ice 
Cream Sales. About 40% of its 
billing is in magazines, 24% in 
business papers, 14% in tv, 9% 
in newspapers, 7% in radio, 2% 
each in outdoor and farm papers. 
It has ten employes and forecasts 
a 10% gain in ’55. 


Bradley Lane Advertising Agen- 
cy, Denver, billed $240,246 in 1954, 
of which $47,685 represented cap- 
italized fees. In 1953, comparable 
figures were $274,870 and $59,864. 
It added B. F. Bennet Oil Co. 
Creative Closures, Fun-i-ture Co.. 
Pomalift Co., and Purobar. About 
84% of its billing was in maga- 
zines, 4% in newspapers, 11% in 
business papers, and 1% in “oth- 
er.” It has six employes and figures 
55 will be “up.” 


Raymond I. Lang Advertising, 
San Francisco, billed $160,005 in 
1954, of which $109,703 repre- 
sented capitalized fees. In 1953, 
comparable figures were $126,420 
and $82,604. It added Norcal Car- 
nations (i.e., Northern California 
Carnation Growers Assn.) in Sep- 
tember. Lost none. About 86% of 
its billing is in magazines and busi- 
ness papers, 9% in newspapers, 
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* Major airlines report tremen- 
dous increase in traffic. Nation- 


al — Eastern — Delta increase ca- 


pacity 30-50% to meet vast 


demand. 


n Tourists pour in 


mer — Department store sales 
are up 6% over a year ago. 


* Permanent residents now top a 
million — and retail sales are 


way over a billion. 


* More than 2 million visitors 


will be jamming the lush Gold 
Coast market this winter alone! 


* Hotel bookings are setting new 


records both winter 


JOHN S$. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


You can cash in on this boom- 


and sum- 


ing, year round market at low 
cost through the blanket cover- 
age of The Miami Herald. 


See your SB&F man today. 


The Miami Herald 


pabreenintee i her eee 


5% in radio. It has three employes, 
and figures ’55 will be up 45%. 


Lasky Advertising Agency, Min- 
neapolis, billed $170,000 in 1954, of 
which $40,000 represented capital- 
ization of fees. In 1953 comparable 
figures were $100,000 and $30,000. 
It added some accounts, “all under 
$20,000,” lost none. Media break- 
down: Newspapers 30%, maga- 
zines and business papers 30%, ra- 
dio 10%, tv 20%, “other” 10%. It 
has five employes and estimates 
that 1955 business will be up 20%. 


Lavidge & Davis, Knoxville, 
billed $750,000 in 1954, of which 
$400,000 represented capitalized 
fees. In 1953, comparable figures 
were $300,000 and $300,000. It add- 
ed Lay Packing Co., Gravely Nov- 
elty Furniture Co., Adams-Millis 
Corp., and some smaller accounts. 
It lost Monarch Rug Mills when it 
was sold, and JFC Coffee Co. when 
the “client wanted a rebate.” Bill- 
ings breakdown: Newspapers 10%, 
magazines 24%, radio 9%, tv 6%, 
outdoor 2%, business papers 15%, 
farm publications 1%, transit 2%, 
point of sale 1% and direct mail 
and merchandising materials 30%. 
It has nine employes, counting 
two partners, and predicts a 15% 
gain in 1955. 


Mervin N. Levey Co., Toledo, 
billed $265,000 in 1954, of which 
$200,000 represented capitalized 
fees. In 1953, comparable figures 
were $190,000 and $150,000. It 
added Toledo Iron & Steel Co., 
R.G. Dunbar Inc., Niagara Bottle 
Washer Mfg. Co. and Toledo Area 
Dry-cleaners. It lost none. Billings 
are 70% in newspapers, 7% in 
magazines, 5% in tv, 2% in out- 
door, 9% in business papers, and 
2% in point of sale. It has four 
employes and forecasts a 25% 
Zain in ’55. 


MacDonald Advertising Agency, 
Des Moines, billed $50,000 in 1954, 
of which $30,000 represented cap- 
italized fees—about the same as in 
1953. It lost Schmidt & Henry Mfg. 
Co. and added Fortune Labora- 
tories, starting at the first of ’55. 
About 65% of its billing is in radio, 
25% in magazines, 5% each in 
newspapers and supplements, al- 
though it uses business papers, 
farm publications and transit to 
some degree. It has one employe 
and sees a5% gain this year. 
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Maercklein-Nelson Advertising, 
Milwaukee, billed $583,000 in 1954, 
compared with $490,000. It added 
Milwaukee Faucets Inc., West 
Bend Lithid Brewing, and Milwau- 
kee Chevrolet Dealers Assn. It 
lost none. It has ten employes, and 
figures 1955 volume will be up 
15%. 


Willis S. Martin Co., Ft. Wayne, 
billed $422,696 in 1954, of which 
$50,833 represented capitalized 
fees. In 1953, comparable figures 
were $447,287 and $79,666. It 
neither added nor lost accounts. 
About 75% of its billing is in busi- 
ness papers, 15% in farm publica- 
tions, and 10% in tv. It has 11 em- 
ployes and forecasts a 20% gain. 


McCormick Co., Amarillo, billed 
$370,698 in 54, of which $185,398 
represented capitalized fees. In 
1953, comparable figures were 
$181,072 and $78,928. It added 
three accounts: Southwestern In- 
vestment Co., Pan-Ama Homes, 
and Fedway. It lost none. About 
53.04% of its billing was in news- 
papers, 2.12% in magazines, 
13.46% in radio, 17.26% in tv, 
6.99% in outdoor, 3.31% in busi- 
ness papers, 1.27% in farm publi- 
cations, 2.5% in transit and less 
than 1% in point of sale. It has 
eight employes and predicts a 5% 
gain in 1955. 


Miller Agency, Toledo, billed 
$204,316, with fees representing 
$48,171, in 1954; in 1953, compar- 
able figures were $171,547 and 
$51,757. Newspapers account for 
50% of the billing, magazines 20%, 
farm publications 20%, business 
papers 10%. It has four employes 
and anticipates a 10% gain in 1955. 


Harold M. Mitchell Inc., New 
York, billed $627,260 in 1954, of 
which $51,111 represented capi- 
talized fees. In 1953, $542,912 and 
$36,646 were comparable figures. 
Accounts gained and lost not given, 
although among the latter was I. 
Newman’s Sarong. About 38% of 
the agency’s billing was in mag- 
azines, 15% in newspapers, less 
than 1% in tv, 7% in business pa- 
pers, 12% in transit, 26% in point 
of sale, remainder in “other.” It 
has seven employes and makes no 
estimate for 1955. 


W. Robert Mitchell Inc., New 
York, billed $344,666 in 1954, of 
which $270,666 represented capi- 
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talized fees. In 1953, comparable) 


figures were $195,000 and $135,000. 
It added Continental Radiant 
Glass Heating Corp., and S. J. 
O’Brien Sales Corp. (Frigidaire 
Air Conditioning in New York), 
and lost “none of importance.” 
Billing breakdown: newspapers 
19%, magazines 20%, radio and tv 
account for 1% total, business pa- 
pers 22%, point of sale 12% and 
“other,” 26%. It has six employes, 
and estimates that 1955 will be up 
25%. 


Modesto Advertising Agency, 
Modesto, Cal., which is also oper- 
ated as John A. Rollins Advertis- 
ing, billed “less than $100,000” 
in 1954, Mr. Rollins says. 


R. B. Moreland & Co., Dallas, 
billed $200,000 in 1954, up from 
$165,000 in 1953. The agency added 
W. Shanhouse Sons, Shreveport 
Garment Manufacturers and Wolf 
Mfg. Co. About 30% of its billing 
comes from business papers, 20% 
tv, 15% newspapers, outdoor 6%, 
radio 5%, movie films 6%, transit 
4%, magazines and supplements 
2% each, farm publications 1%. It 
has three employes, and feels lower 
budgets may bring ’55 volume be- 
low ’54 by 20%, something which 
could be changed by new business. 


Mullican Co., Louisville, billed 
$509,843 in 1954, of which $115,771 
represented capitalized fees. In 
1953, the comparable figures were 
$573,380 and $185,572. It added 
Clayton-Lambert Farm division, 
Shackleton Piano Co., Hannah Mo- 
tors, and Nottingham Homes. It 
lost Newman Pharmacal Co., 
Louisville Builders and Louisville 
Title Insurance. About 45% of its 
billing is in newspapers, and radio 
and tv have about 12% each, 
outdoor contributed 7.4%, business 
papers 8.4%, and magazines and 
farm publications less than 1% 
each; “other” was 15.6%. It has 11 
employes and figures that ’55 will 
be about like ’54. 


Neale Advertising Associates, 
Los Angeles, billed $676,652 in 
1954, of which $410,978 was repre- 
sented by capitalized fees. In 1953, 
comparable figures were $584,375 
and $270,188. It added Stich Bros. 
Mfg. Co. and lost Webb Products 
Co. Media breakdown: Newspa- 
pers 7%, magazines 47%, tv 6%, 
outdoor %%, business papers 
24.5%, farm publications 15%. It 
has 11 employes—and a precise 
estimate of 1955 volume: 14.3% up. 


Otto & Abbs Advertising, De- 
troit, billed $415,131 in 1954, of 
which $47,235 represented fees 
capitalized. In 1953, comparable 
figures were $274,861 and $20,748. 
It added Winter Seal Corp., lost 
none. About 35% of the agency’s 
billing was in newspapers, 14% in 
magazines, 20% in radio, 30% in 
tv, and 1% in outdoor. It has five 
employes, and forecasts a 25% 
jump in 1955 volume. 


Parsons, Friedmann & Central 
Advertising Agency, Boston (for- 
merly called Central Advertising 
Service), billed $560,064, of which 
$475,410 represented capitalized 
fees. In 1953, Central’s comparable 
figures were $441,794 and $340,386. 
It added Lawrence Plycraft, Ace 
Photo, and Jiminy Cricket Travel 
Service, lost none. About 80% of 
its billing is in business papers, 
10% in magazines, 5% each in 
newspapers and radio. It has seven 
employes and forecasts a 20% 
gain in 1955 billing. 


Patten-Cille-Beltaire Inc., De- 
troit, billed $645,000 in 1954, of 
which $390,000 represents capital- 
ized fees; in 1953, the agency 
billed $105,000, with $11,000 fees. 
It added The Maccabees, Schafer 
Bakeries, and No-Sag Spring Co. 
It lost nothing. Almost half its 
billing (48%) is in tv, magazines 


account for 18%, radio 11%, news- 
papers 7%, outdoor 6%, business 
papers 4%, farm publications 3%, 
transit advertising 1%. It has 14 
employes, and forecasts a whop- 
ping gain of 150% in 1955. 


Paul-Phelan Advertising Ltd., 
Toronto, billed $607,469 in 1954, of 
which $86,563 represented capi- 
talization of fees, and $19,543 was 
billed abroad. Comparable figures 
for 1953: $605,452, $102,940, and 
$16,737. It added M. Wintrob & 
Sons Canada Ltd., Addressograph- 
Multigraph of Canada Ltd., Kerr 
Bros. Ltd., John Northway & Son 
Ltd., Ventura Farms Frozen Foods 
and Canners Machinery Ltd. It 
lost Ranger Brewing Co. Ltd., 
when the company sold, and the 
brand was discontinued. About 
43% of its billing was in news- 
papers, 9% in magazines, 14% in 
radio, 2% in tv, 16% in business 
papers, 11% in farm publications, 
5% .in transit. It has ten employes 
and forecasts a 25% gain in 1955. 
This agency was formerly called 
Paul-Taylor-Phelan Ltd. 
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We Knew How Honest We Were ... 
— But You Didn't! 


Three More Texas Harte-Hanks Newspapers Now ABC — 
Big Spring Herald — Denison Herald — Marshall News Messenger 


Compare the actual ABC Circulation shown by the initial audit with the pub- @ 


lishers’ statements for the same period—the six months ending September 30, 
1954—and see ‘“‘how close’’ we were!!! 


ABC Audit— Pub. Statement— 
Daily: Sunday: Daily: Sunday: 
Big Spring Herald 8300 8600 8484 8786 These 9 Texas Harte-Hanks 
Denison Herald 10227 10328 10316 10414 we ep pe 
Marshall News Messenger 11034 11282 11449 11756 neater oh oe gg 


Abilene Reporter-News 

Big Spring Herald 

Corpus Christi Caller-Times 
The Denison Herald 

The Greenville Banner 
Marshall News Messenger 
The Paris News 

San Angelo Standard-Times 
Snyder Daily News 


ABC City Zone Population— 
Big Springs 28,572 — 
Denison 25,150 — Marshall 27,233 


Outstanding reader-impact—generous Marketing Service—GOOD Markets insure 
results from your advertising in these papers serving Growing-Income Markets 
in Texas! 


Texas Harte-Hanks Newspapers 


HEADQUARTERS — National City Bldg., Dallas 1, Texas 


Herbert Taylor, Vice President-General Manager 


CHICAGO — 400 N. Michigan Avenue NEW YORK — 52 Vanderbilt Avenue 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


A great and powerful bull was sunning 
himself peacefully in a field. A tiny gnat, 
winging by, landed softly on one of the 
bull’s horns and lay down for an 


afternoon siesta. 


When the insect awoke, he rose to 
his feet and addressed the bull. “Thanks 


for letting me horn in,” he said. “Do you 


mind if I go now?” 


“Gnats to you!” replied the bull. “I didn’t 
notice you when you came, and 
I won't notice you when you leave! 


p? 
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MORAL: It takes some buzzin’ around to get attention 


Dealers aren’t dullards. Most of them are aggres- 
sive, two-fisted merchandisers, as smart as a tree full 


—to their sales objectives—in a Haire publication, 
and you'll get attention...and business, too! 


of owls. But they’re busy! So smart manufacturers 


know it takes consistent buzzin’ around in a super- 


specialized Haire trade publication to get dealers’ 
attention. Tune your buzzin’ to dealers’ interests 


HAIRE 
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Maurice Paulsen Advertising, | billed $100,000 in 1954, 


a RE? BS 


a 


its first Motors, H.C. Miller Co., Wisconsin og and Clyde Nichols Inc., Nourse 


x ere fit aR. 


: SABRE pai hai ES 


Advertising Age, March 7, 1955 


Tri-State Advertising Co., War- 


Sioux Falls, S.D., billed $125,454| year in business, of which $85,000 Products Co. It lost Electric Spray- Oil Co. and Mountain Valley Wa- saw, Ind., billed $182,049 in 1954, 


in 1954, of which $17, 982 represen- 
ted capitalized fees. In 1953, com- 
parable figures were $91,882 and 
$33,660. During the year the agency 
added Sioux Falls Milk Founda- 
tion, a $10,000 account, and lost 
Donahue Furniture Co., a retail 
furniture store handled on a fee 


basis. Billings breakdown: Radio 
30%, tv 20%, newspapers 22%, 


farm publications and business 
papers 10% each, outdoor 2%, 
point of sale 1%. It has two em- 
ployes and thinks ’55 will be much 
like ’54. 


Pfaus-Finkle, Trenton, billed 
$432,551, of which $363,860 rep- 
resented capitalized fees, in 1954. 
In 1953, similar figures are $210,- 
635 and $175,484. The company 
added Levittown (Pa.) Shop-a- 
Rama, and Flemington Fur Co., 
lost none. Business papers and 
magazines account for 52% of its 
billing, newspapers 30%, radio/| 
15%, transit advertising 2%, point | 
of sale 1%. It has eight employes | 
in two offices, and estimates ’55 
will be up 25%. 


Powell-Gayek Advertising, De- 
troit, billed $480,642 in 1954, of 
which $52,378 represented capi- 
talization of fees. In 1953, com- 
parable figures were $669,028 and 
$75,079. During the year the agen- 
cy added National Casualty Co. 
and Peschke Sausage Co. It lost 
none. About 40% of its billings 
were in radio, 30% in tv, 13% in 
newspapers, 2% in magazines, 3% 
in outdoor, 5% in business papers, 


5% in transit and 2% in point of | 


sale. It has eight employes and 
estimates that 1955 will be up 20%. 


Reast & Connolly, Newark, N. J., 


represented capitalized fees. It op- 


erated for only three months of 15% in newspapers, 15% in mag- billing is in “other” categories, 


1953. It added Flockhart Foundry, 
Spadone-Alta Corp., 
Machine Co. and Franklin Hospi- 
tal Equipment Co. It lost none. 


business papers, 1% 
‘pers, 2% in outdoor and 2% in 
“other.” It has four employes and 
figures ’55 will be up. 


Robertson, Buckley & Gotsch, | 
Chicago, billed $711,219, with) 
$203,236 represented by fee cap- 
italization. In 1953, similar figures 
were $785,156 and $255,838. It 
added Borg-Warner’s Reflectal 
Corp. division, Simpson Optical 
Co., and Columbia Envelope Co. 
About 75% of its billing is in busi- 
ness papers, 10% in magazines 
and 10% in point of sale, with 5% 
in newspapers. It has 18 employes, 
and predicts a 20% gain in 1955 
/volume. 


St. Paul Advertising Co., St. 
Paul, billed $7,701 in 1954, of which 
$7,200 represented capitalized fees. 
In 1953, the agency reported $48,- 
139, of which capitalized fees rep- 
resented $43,615. It added Revolu- 
tionary Engine Co. About 80% of 
its billing is in direct mail, 15% 
in magazines, 5% in newspapers. 
It has five employes and forecasts 
a 50% gain in 1955. 


Ken Seitz & Associates, Milwau- 
kee, billed $357,546, of which 
$120,546 represented capitalized 
fees, in 1954—its first year in busi- 
‘ness. It added Horlicks Corp., 
Globe Steel Tubes Co., and five 
smaller accounts—Splicewood 


Corp., John S. Barnes Co., Rae 


speedy service 


realistic 


-and the finest color process and 
black and white photoengravings 
that money can buy! 


aa ON = ay ine. 


Spadone| 


About 95% of its business is in | 
in newspa-_ 


it, Sheboygan. Its billings were 
azines, 10% in radio, 5% in tv, 
30% in business papers, 20% in 
farm publications, and 5% in “cth- 
er.” It has 11 employes, and sees 
1955 up a spectacular 90-100%. 


Shattuck, Clifford & McMillan, 
Boston, billed $599,994 in 1954, of 
'which $207,550 represented capi- 
‘talized fees. There are no com-) 
parable figures, because the agency 
was formed by merger of McMil-| 
lan & Marsden and Shattuck & | 
Clifford on Nov. 1. The billings 
figures represent combined figures 
for each agency through October, 
plus the November and December 
billings for SC&M. It added Star 
Brush Co., Samuel Cabot Inc., and 
Samson Cordage Works. Newspa- 
pers accounted for 25% of its 
billing, magazines 20%, supple- 
ments 10%, radio and tv 5% each, 
business papers 15%, point-of-sale 
10%, and “other” 10%. It has 14 
employes, and forecasts a 25% 
gain. 


Martin T. Simmons Advertising, 
Chicago, billed $116,845 in 1954, of 
which $55,263 represented capital- 
ization of fees. In 1953, the com- 
parable figures were $158,167 and 
$38,350. It added Champion Parts 
Rebuilders, Northern Metal Prod- 
ucts Co., and Trend Textiles. It 
lost Simmons Sewing Machine Co. 
About 70% of its billing is in di- 
rect mail, 10% in business papers, 
5% in radio. It has three employes 
and estimates a drop of 30% in 
1955 billing. 


Srago Advertising, Oklahoma 
City, billed $141,390 in 1954, of 
which $17,932 represented capital- 
ized fees. As Advertisers Service 
Bureau (the agency’s former 
name) it billed $135,530 in 1953. 
It added American Safety & Ad- 
vertising Co., Craco Camera Store, 
and Regent Wholesale Distributors. 
It lost Samuel Gordon & Co. Bill- 
ing breakdown: newspapers 27%, 
magazines 15%, radio 11%, tv 
24%, outdoor 2%, business pa- 
pers 2%, farm publications 9%, 
transit advertising 2%, and print- 
ing and catalogs 8%. It has four 
employes and forecasts a 10% 
1955 gain. 


Standart & O’Hern Advertising 
Agency, Kansas City, Mo., billed 
$573,989 in 1954, of which $373,- 
237 represented capitalized fees. 
In 1953, comparable figures were 
$347,830 and $218,981. It added Vi- 
tality Mills and Maguire Clothing 
Co.; it lost Peoples 905, Dan Tru- 


ter Co. About 60% of the agency's of which $99,161 represented 
‘capitalized fees. In 1953, compar- 
2.8% in newspapers, 1.5% in mag- able figures were $188,601 and 
azines, 24.3% in radio, 1.7% in tv,!$115,158. It added Brook Motor 
5% in farm publications, 3.8% in|Corp. and DePuy Mfg. Co. Partial 


point of sale and amounts less than billings breakdown shows 37% of 


1% in business papers and transit. | 
It has 11 employes and figures °55_ 
will be about like ’54. 


James A. Stewart Co., Carnegie 
‘Pa., 


| 


fees. It added Schnabel Co., T. 
'King McCreery, Isaly Dairy Co., 
‘and McKean Oldsmobile, lost none. 
About 30% of its billing is in busi- 
ness papers, 25% in magazines, 
20% in point of sale, and 5% each 
in radio, newspapers, tv and out- 
door. It has four employes and 
sees no significant change in 1955 
volume. 


G.F. Sweet & Co., Hartford, 
$97,939 represented capitalized 
fees. In 1953, comparable figures 
were $606,794 and $78,501. 
added Cycle-Flo Co., Stromberg 
Time Corp. and Adams Products | 
Co., and lost Lifetime Products Co. | 
About 42% of its billing is in 
newspapers, 30% in business pa- 
pers, 17% in magazines, 4% in) 
point of wie. 2% in radio, 3% in 
“other” and the remainder spread | 
through various media. It has ten 
employes and forecasts a 10% gain 
in ’55. 


Tolle Co., San Diego, billed 
$466,770 in 1954, up from $420,600 
in 1953. More than half of the to- 
tal billings, Norman W. Tolle, 
president and treasurer, reports, 
are in non-commissionable media. 
All of the agency’s clients are 
handled on a service fee basis; 21 
of 23 clients are charged a profes- 
sional fee based on time records, 
the other two are charged a flat 
20% of gross charges, minus com- 
missions. Tolle Co. added Western 
Van & Storage Co., and lost City 
Chevrolet Co. It has six employes, 
plus three in an art department 
(the income from the art depart- 
ment is not included in the above 
billings figures). It forecasts a 
55 about like ’54. 


Larry Towe Advertising Agency, 
Holland, Mich., billed $67,673 in 


capitalized fees. It began opera- 
tions June 1, 1954. It acquired two 
accounts in the fall, Holland 
Transplanter and Wolverine Cul- 
tivator Co. Media breakdown: 
Farm papers 85%, newspapers 
14% and radio 1%. 


billed $571,958 in 1954, of which) 


It 


1954, of which $47,157 represents | 


‘billings in business papers, 8% in 
farm publications, and 1% each 
in newspapers and magazines. It 
‘has seven employes and estimates 


,/a gain of 20% in 1955. 
billed $566,400 in 1954, with) 
$350,400 representing capitalized | 


George Weil Advertising Agen- 
‘cy, Mobile, Ala., billed $204,426 
‘in 1954, of which $180,680 repre- 
sented fee capitalization. In 1953, 
comparable figures were $168,572 
and $156,026. It added Penn Mo- 
tor Co., Title Insurance Co. and 
Merry Grass Nursery. It lost none. 
As for its billings breakdown, 
87.6% is in “other” classifications, 
‘with newspapers accounting for 
6.1%, magazines 1.4%, tv 1.4% 
outdoor 2.2%, and business papers 
4/10ths of one per cent. It has four 
employes and figures °55 will be 
up 10% over 1954. 


Wayne Welch Ine., Denver, 
| billed $488,561 in 1954, of which 
'$207,594 represented capitalization 
of fees. In 1953, the comparable fig- 
ures were $621,493 and $226,260. 
‘It added OK-Koop Welding Sys- 
| tem, Rockmont Envelope Co., and 
Security Life & Accident Co. It 
lost Heiland division of Minneap- 
olis-Honeywell at year-end, and 
earlier lost Maytag Rocky Moun- 
tain Co., Metron Instrument Co., 
Nisdorff-Prein Mfg. and Wright- 
McGill Co. About 55% of the 
agency ’s billing is in farm papers, 
15% in newspapers, 15% in maga- 
»/\zines, 5% each in radio and tv, 
3% in transit and 15% in “other.” 
It has nine employes and a 25% 
gain is expected in 1955. 


Wendt Advertising Agency, 
Great Falls, Mont., billed $272,828 
in 1954, of which $57,510 repre- 
sented capitalization of fees. In 
1953, comparable figures were 
$216,366 and $61,091. It added 
Montana Physicians Service (Blue 
Shield), and Mount La Salle Vine- 
yards, Napa, Cal. It lost Central 
Machinery Co. It has six employes 
and forecasts a gain of 10% in 
1955. 


Thomas C. Wilson Advertising 
Agency, Reno, billed $520,299 in 
1954, of which $94,560 represented 
fees capitalized. In 1953, similar 
figures were $464,656 and $107,720. 
The agency added Hotel Mapes 
and Isbell Construction Co., and 
lost Reno All-Year Committee 
when that group disbanded. About 
two-thirds of the agency’s billing 


ae 


farm products brought 


Christi retail trade 


CROPS WORTH | 


£100 Millon 


High yields and good prices 
on cotton, grain and other 


$100 million to the Corpus 


in 1954. Our home county 
alone raised over 100,000 
bales of cotton, worth $20 
million. Folks here have 
money, and the Caller- 
Times is the one big 
influence on how they spend 
it. Write for our new 
market data folder. 


over 


area 


Chicago 


CORPUS CHRISTI, TEXAS 
CIRCULATION 89,297 ABC 9-30-54 


Represented nationally by Texas Harte-Hanks Newspapers 
927 National City Bidg., Dallas 1, Texas 


New York 
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Advertising Age, March 7, 1955 


Ne 
[, ittle Miss Trylon 


Sat in her Nylon 
Puzzled about bleaches, was she; 

Along came a spider 
Set Hilex Safety Bleach 
“Best for sheerest fink / 


beside her 
on said he! 


its NEW! 
= its BLUE! 
its SUDSY TOO! 


H rlex SAFETY BLEACH 


Or ae oe, 


TESTIMONIAL—Bill Ryan, Minneap- 
olis photographer, illustrated a re- | 
cent speech by using a series of | 
newspaper gravure ads featuring 
lightly dressed models as evidence | 
of the potential effectiveness of | 
photography in advertising. The | 
ads were for Hi-lex Co.’s bleach, 
made in St. Paul. 


of activities were at about the) 


Dissolution of $21,500,000 Agency, 


‘by McCann-Erickson as a wholly;undertook the running of a spe- 
‘autonomous and specialized sub-/|cialized agency as a division. Ear- 
sidiary. AA pointed out that this | lier in the year, McCann absorbed 
was the first time a major agency Wilkinson-Schiwetz & Tips, Hous- 


Bankruptcy Increases Highlight 1954 


New York, March 3—Four ad-|the country, they represent the 
vertising agencies—Cecil & Pres-|most complete compilation avail- 
brey, Marschalk & Pratt, Sherman |able of agency activities during 


& Marquette and Ward Wheelock |the 12 months of 1954. A month-| & ‘ 


Co.—shared the limelight in the | by-month summary is on Page 106. 
biggest agency stories of 1954, re- ‘Here are some of the highlights: 

ported in the columns of ADVER- ; 
TISING AGE. e The most dramatic story of the | 


About 125 advertising agencies | Year was the total disappearance | » 


across the country either opened, | in a three-month period of a $21,-| x 


closed, went bankrupt, merged or | 500,000 agency founded 40 years | 
announced other changes in their | 280. Major stockholder and chair-_ 
administrative setup. These types an James Cecil died, “complica- 
tions” set in, accounts set out and 
Cecil & Presbrey was no more. 4 
Some observers attributed the 

agency’s dissolution to a basic lack | 


same pace as the previous year, 
with the exception of bankrupt- 


the new monthly magazine by 
the publishers of DOWN BEAT 


200! Calumet Ave., Chicago 16, Ill. 


There’s a lot of thinking to a 


- Country and Westen JAMBOREE! 


Don’t let all that action fool you, cousin. 
Music, decor, refreshments—in fact, every- 
thing—has to be right! Get your product in 


* on all the big plans, via the authoritative 


ine ap ing to 30 million Country 
and Western music enthusiasts .. . 


ies: hree- o 
a. They reached a three veer | of ‘sonmitrante. | Write For Facts and R Card! 


e The agency story with probably | 
@ While the columns of AA, of !the most far-reaching significance @ 


course, do not reflect all activities was the acquisition of the $6,500,- | 
of the 3,000 or more agencies in | 000, 31-year old Marschalk & Pratt | 


Publishing since 1934 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


is in newspapers, 14% in radio, ] 
little over 5% each in tv and out- | 
door, and 6% in magazines, with | 
business papers, farm publications, | 
transit and “other” also repre- 
sented. It has 14 employes and | 
forecasts a ’55 much like 1954. | 

Wright Advertising Agency,| 
Pittsford, N. Y., billed $402,908 in | 
1954, of which $94,560 represented | 
capitalization of fees. Comparable | 
figures for 1953 were $337,972 and | 
$61,488. It added Crosman Seed | 
Corp., Dutch Hollow Foods and | 
Conti Packing Co., and lost Musser 
Forests. About 30% of its billing is 
in magazines, 20% is in business 
papers, 23% in newspapers, and 
20% in farm publications, with 
radio getting 3% and tv and point 
of sale 2% each. It has eight em- 
ployes in two offices, and forecasts 
a 5% gain in 1955. 


Wyckoff & Associates, San Fran- 
cisco, billed $256,420 in 1954, of 
which $179,820 represented capi- 
talized fees. In 1953, the compar- 
able figures were $240,390 and 
$116,550. It added Eureka Federal 
Savings & Loan, Le Fiell Co., and 
Berkeley Plywood Co.; it lost Cal- 
ifornia Ink Co., Westmont College 
and Southern California Pipe & 
Steel. About 58% of the agency’s 
billing is in the “other” category; 
10% is in newspapers, 7% in mag- 
azines, 9% in fv, 5% in radio, 3% 
in business papers, 5% in point of 
purchase, 2.5% in farm publica- 
tions, 1.5% in transit. The agency 
notes that in 1953 and part of 1954 
it was known as Wyckoff & Ad- 
kins, but that all billing not actual- 
ly Wyckoff’s has been deleted from 
the above figures. It has six em- 
ployes and figures on a 25% gain 
in 1955. 


Bugenhagen Named President 

W. F. Bugenhagen has been 
elected president of Aluminum) 
Goods Mfg. Co., Manitowoc, Wis., 
maker of Mirro ware. Formerly 
exec. v.p., he succeeds the late 
A. J. Vits. C. C. McDermand and 
A. S. Krainik have been promoted 
to assistants to the president of | 
the company, and G. C. Kubitz has | 
been named general sales mana-| 
ger. Mr. McDermand has been | 
with Aluminum Goods since 1919, 
Mr. Krainik since 1917, and Mr. 
Kubitz since 1925. 


Alleva Joins WJ&D 


Harry Alleva has joined the ra- 
dio-tv department of William | 
Warren, Jackson & Delaney, New | 
York. Formerly he was associated 
with several radio stations and has 
been an instructor in copy writing 
for several radio-television schools. 
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How SCOTCHLITE helped put this famous 


REFLECTIVE SHEETING 


emblem on more than a million cars! 


When State Farm Mutual Insurance Co. changed their famous trade- 
mark emblem—the “honored badge of a careful driver’ —from a metal 
tag to a reflective bumper emblem made with “‘Scotchlite” Sheeting, 
here’s what happened: 


Policyholder use of the emblem jumped tremendously. Today more 
than 1-million cars in the State Farm territories are displaying the 
State Farm emblem to the most logical prospects—other drivers. This 
is profitable, result-producing identification — round-the-clock identifi- 
cation that could pay off for your product too! 

“Scotchlite” Reflective Sheeting gives emblems and point-of-sale 
material {“L-color day and night selling power. It is longer lasting... 
easy to apply . . . color-fast and crack-proof; sticks to glass, porcelain, 
stainless steel, aluminum, and many other surfaces usually considered 
poor for applying adhesive sign materials. The bright reflective qualities 
last throughout the life of the emblem. 

If you'd like more information on powerful selling emblems like the 
reflective emblems shown here, just write to Dept. AA-35 Minnesota 
Mining and Mfg. Co., St. Paul 6, Minn. 


REG. Vv 5S. PAT. OFF, 


SCOTCGHLITE 


REFLECTIVE SHEETING 
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ton, operating it under the Mc- 
Cann name. 


e The most pleasant agency story 
of the year came with the an- 
nouncement that Schwimmer & 
Scott had recovered from a severe 
financial crisis. Three years ear- 
lier the Chicago agency was left 
on the hook for $407,000 when 


GAGS FOR WAGS! 


Be Funny For Less Money ! 


wa Send only $1 for over 
500 new original laughs. 


* COMICS, * ENTER- 
TAINERS, * SPEAK- 

ERS, etc. We have a 
group of top show business gagmen 
on our staff. To introduce our unique 
service (written about in newspapers 
and magazines nationally) we offer 
the latest gags, plus 10 monologs, plus 


10 dialogs, plus 10 parodies, plus 5 
skits, etc., all hilariously funny, 
original and only $5. 

LAUGHS UNLIMITED 


106 W. 45th St. New York 36, N. Y. 
EDITORS: We also sell the World's Funniest 
| Mere Cartoons by America’s Favorite Cartoonists. 


American Vitamin Associates went 
into bankruptcy. 

Jack Scott cut his salary to $6,- 
000 a year and, as AA remarked 
‘in an editorial, “by operating his 
‘agency as though he were a pen- 
niless widow with half a dozen 
small children to put through 
school,” by last September had 
cleaned up practically all of the 
debt—and kept the agency in busi- 
ness. 


e Following a plan arranged sev- 
eral years earlier, the Sherman & 
Marquette name disappeared from 
the advertising business last April 
after 14 years. It had been pre- 
ceded by establishment of S&M’s 
New York and Chicago offices as 
two separate agencies. Finally, 
after weeks during which many of 
the details were leaked, formal 
announcement was made of the 
sale of the two agencies to the 
top executives. 

In New York, the name was 
changed to Bryan Houston Inc. 


and in Chicago, Wherry, Baker & 


THE RECORD 


CITY ZONE 


tady City Zone. 


THE TROY RECORD 


PROVIDE THE HIGHEST 


in the 
TROY - ALBANY - SCHENECTADY 
METROPOLITAN AREA 


This 99% coverage by 
THE RECORD NEWSPAPERS 


in the 


TROY CITY ZONE 


Tops the readership of one Sunday and 
two daily Albany newspapers in the 
Albany City Zone and two daily Sche- 


nectady newspapers in the Schenec- 


(Percentages there range from 


CIRCULATION: 46,863 


“Send for special sheet showing these comparisons 


THE RECORD 
NEWSPAPERS 


TROY, N. Y. 


NEWSPAPERS 


COVERAGE 


76%) 


RATE: 20c 


THE TIMES RECORD 


fi : ae 


Tilden took over. 


e A little more than a year ago 
Ward Wheelock lost the Campbell 
Soup account, which it and its 
predecessor had had for more 
than 30 years. The Philadelphia 
agency made an attempt to stay 
in business, but by April it ad- 
vised its remaining accounts to 
seek new agencies and liquidated 
early last fall. 


e At about the same time, the 
45-year old Hanly, Hicks & Mont- 
gomery agency, rather than under- 
go drastic economies because of 
decreased billings, “which would 
have changed the character” of its 
operation, decided to liquidate up- 
on the completion of existing con- 
tracts. 


e In October, Cunningham & 
Walsh announced that it had pur- 
chased controlling interest (51%) 
in the Chicago agency, Ivan Hill 
Inc. Mr. Hill became exec. v.p. in 
charge of the midwest office and 
C&W said this was probably the 
first in a _ series of expansion 
moves. 


® Bankruptcies in 1954 were the 
highest in the last few years in 
both numbers of agencies and dol- 
lars involved. Dun & Bradstreet 
reports the outright failure of 34 
advertising agencies in 1954, with 
total liabilities of $1,265,000, an 
average of about $37,000 for each 
agency reported. There were 24 
failures in °53, 19 in ’52 and 40 
in ’51. 

Among the larger bankruptcy 
petitions was that of the six-year- 
old Marfree Advertising Corp., 
which owed its creditors approxi- 
mately $250,000. A radio mail or- 
der client who had the misfortune 
to advertise at the same time that 
the McCarthy hearings were tel- 
evised was reported to be respon- 
sible for the agency’s debt. 

The tangled affairs of mail order 
operator Louis Linett—who left a 
string of advertising agency cred- 
itors (AA, Dec. 7, ’°53)—continued 
to have their repercussions last 
year. Klores & Carter, one of the 


creditors, attempted to raise oper- 
ating capital but finally filed an 
assignment in April for the benefit 
of its creditors. 

Following its liquidation, the 


creditors committee for another | 


Linett agency, J. R. Kupsick Ad- 
vertising, asked creditors to accept 
30% of their $80,000 claims as 
payment in full. 


® Legally speaking, 1954 produced 
no court cases to rival the earlier 
Duane Jones or Milton Biow-Ar- 
thur Samish affair. (Actually, the 
final decision in the Jones’ case 
was handed down in January.) 
Probably the loudest courtroom 


Agency Openings, Closings, Mergers 
and Other Reorganizations of 1954 


ADVERTISING AGE here records the news of the advertising 
agency formations, closings, mergers and other reorganizations 
as they occurred last year, month-by-month. While not intended 
to be a complete report on the activities of all advertising agen- 
cies in the country, the review, combined with the preceding sto- 
ry, is a thumbnail sketch of agency highlights in 1954. 


January 

First month of the year found 
one agency liquidating and four 
opening... Lloyd, Chester & Dill- 
ingham dissolved...In New York, 
Mahoney & Howard opened... 
Phillips & Cherbo in Chicago... 
Curry Advertising in Phoenix... 
and in Los Angeles, Moeller, 
Falkenhainer & Shedd. 


February 

Leading contender for the long- 
est agency name title was formed 
this month when the merger of 
John Falkner Arndt & Co., and 
Lamb & Keen was disclosed. The 
new combine, a $6,000,000 agency, 
is known as Arndt, Preston, Chap- 
in, Lamb & Keen...In St. Louis, 
three former food advertising ex- 
ecutives got together and formed a 
new agency, Rutledge & Lilienfeld, 
specializing, naturally, in food 
accounts. Offices were also opened 


‘in Chicago and Hollywood... Ard- 


more, Pa., played host to a new 
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noise came in New York state su- 
preme court, where adman Ray- 
mond Spector and lipstick inven- 
tor Hazel Bishop squared away 
for several days, terminating in 
payment of $310,000 by Mr. Spec- 
tor to Miss Bishop for her minor- 
ity interests in Hazel Bishop Inc. 

Duane Jones wound up another 
suit by paying a reported $10,000 
to former account executive Irv- 
ing Rill, who had asked for $13,- 
762. 

These are just some of the high- 
lights of the advertising year 1954. 
In the following story, AA lists 
other agency news as it unfolded 
month by month. 


business, the Pritchard, Daniels & 
Dreher agency... Peck-Heekin was 
formed in Cincinnati...Al Mae- 
scher Advertising in Clayton, Mo. 
...and weekly newspaper publish- 
er Abner E. Kahn opened an agen- 
cy under his own name in East 
Meadow, Long Island. 


March 


Rounding out the first quarter, 
this is the busiest month of the 
year in terms of items carried... 
Two commuter-weary ad execs, 
Van Lear Woodward Jr. and Mark 
Byron, bought themselves an old 
colonial house in Westport, Conn., 
remodeled it, and went into busi- 
ness as the Woodward & Byron 
agency... A. Allan Peters resigned 
as president of the merged Allan 
Peters-Geoffrey Roberts & Mor- 
ris to resume running an agency 
under his own name... Friend- 
Krieger Advertising and Kenneth 
Rader Co. merged to form Friend, 
Krieger & Rader...Howard H. 
Fogel and Ira Kramer formed 


Over 


““Connie’s 


recently. 


COVERAGE 


100,000 Watts (Max. Power) 
covering 51 counties in Ne- 
braska, lowa, Missouri and Kan- 
sas. (see coverage map above) 


Me MARKET 


400,000 families with 
2 billion dollars to spend. 


Hl PROGRAM RESPONSE 


7,851 LETTERS in TWO WEEKS 
were received by Connie Cook of 


asked viewers to send in the name 
of their favorite grocer. 


3,300 get-well cards were 
sent to ‘‘Uncle Tom’’ Chase of 
“Trail Time”’ (a children’s show) 
when he was in the hospital 


Ask your Blair-TV man or write 
Fred Ebener, Sales Manager, WOW- 
TV for spot program availabilities. 


WIS] Ww ED, 


OMAHA—CHANNEL 6 
MAXIMUM POWER - A MEREDITH STATION - CBS-TV - NBC-TV 
Affiliated with "Better Homes & Gardens” and 
“Successful Farming” Magazines 


Cupboard” when she 
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Advertising Age, March 7, 1955 


Fogel & Kramer, prelude to a 
merger later in the year... Round- 
ing out activity in Gotham is the 
opening of Triad Advertising and 
Malcolm Advertising. ..In Minne- 
apolis, four executives resigned 
from Faber Advertising, took eight 
small accounts with them and 
formed Keystone Advertising... 
Richard Stebbins & Associates 
opened in the same city...A por- 
tion of Birmingham’s Keegan Ad- 
vertising is merged into Robert 
Luckie & Co. in the same Alabama 
city...New shingles went up 
around the country. Among them 
Frank DiMarco and Charles Von 
Loewenfeldt in San Francisco after 
dissolving DiMarco-Von Loewen- 
feldt...Also in the same city 
Harvey Scott Advertising and 
Douglas Calverley Co....In St. 
Louis, Lynch & Hart and Pless- 
ner & Johnson. ..Hal Malcolm re- 
opened in Cleveland... J. R. Hunt 
Inc. opened in Caldwell, N. J... 
Louis Benito Advertising in Tam- 
pa... Moffett-Shepherd Advertis- 
ing in Dallas...Rumsey & Asso- 
ciates in Albion, Mich... Mariva 
Industrial Advertising in Spring- 
field, O...Al King Advertising in 
Clayton, Mo...and Lester Langer 
Advertising in Milwaukee. 


April 

Lloyd Whitebrook resigned from 
the Joseph Katz Co., where he was 
v.p. in charge of services, and 
opened the Whitebrook Co... Vic- 
tor North and M. Seklemian re- 
signed from Dowd, Redfield & 
Johnstone, teamed up with Atlan- 
ta agency president Mitchell L. 
WerBell III and opened WerBell, 
Seklemian & North in New York 
.. Bozell & Jacobs acquired A. L. 
Perkins & Co., Indianapolis, and 
merged it with its branch in that 
city...Kinnard & Kinnard and 
Alfred Colle Co., both Minneapolis, 
merged under the latter’s name... 
Lenhart Advertising opened in 
New York... Paul C. Warren in 
Sandusky, O... Goodloe Stuck Ad- 
vertising in Shreveport...and 
Richards & Roberts in Seattle. 
Two Los Angeles agencies, Cole- 


man-Packard Advertising and) 
‘Los Angeles, 


Welsh-Hollander Advertising, 
merged under the name Welsh, 
Hollander & Coleman. 


May 
Activity farther west this 
month: Rogers & Smith, Chicago, 
Kansas City and Dallas agency, 


merged its K.C. operation with 
that city’s oldest agency, Potts- 
Turnbull, under the name Rogers 
& Smith, Potts-Turnbull. .. Hous- 
ton’s Wilkinson, Schiwetz & Tips 
lost its corporate identity and, via 
merger, became McCann-Erick- 
son’s office in that city... Due to 
“protracted illness,” Charles E. 
Rose liquidated his Chicago agen- 
cy...Terry Koeller Associates 
opened in the same city... Patton- 
Lowell dissolved and George Pat- 
ton Advertising emerged in Holly- 
wood...J. P. Shelley set up shop 
in Los Angeles... Zarker Adver- 
tising in Detroit... Joseph Guillo- 
zet and Charles M. Schloss a part- 
nership in Cleveland...and Har- 
old M. Tveter resigned as v.p. of 
Grant & Wadsworth to open 
Tveter Inc. in New York. 


June 
In Denver, Arthur G. Rippey & 
Co. and Kostka-Bakewell & Fox 
merged to form a larger agency 
with smaller name, Rippey, Hen- 
derson, Kostka & Co... Taylor- 
Pearson and Ramsey, Stratton, 


Barley & Brown bowed in Los 
Angeles...Rune Goranson Co. in 
Seattle...Matulef Co. in Des 
Moines...and, in Philadelphia, 


Raymond H. Love & Co. and Ern- 
est D. G. Garth. 


July 

Activity in the cool North this 
hot month. In Montreal, the Cana- 
dian facilities of Anderson, Smith 
& Cairns Ltd. were merged into 
James Lovick & Co. Ltd...Two 
London agencies, Robert Freeman 
Co. Ltd. and Alfred Pemberton 
Ltd., joined forces with Victor A. 
Bennett Inc. of New York, and set 
up Pemberton, Freeman, Bennett 
& Milne Ltd. in Toronto...Two 
Buffalo agencies, Armand S. Weill 
Co. and Adam F. Eby Advertising, 
merged to form Weill & Eby Inc... 
Two other agencies, in Baltimore, 
AWL Advertising and Leon S. 
Golnick & Associates, did likewise 
under the name AWL & Golnick 
Associates... Doyle Dane _ Bern- 
bach took over Factor-Breyer in 
including a staff of 
about.15 and approximately $1,- 
000,000 in billings. .. Bert L. Shep- 
ard Advertising merged with Pas- 
co-Nair Advertising to form Pas- 
co, Nair & Shepard, Hartford, 
Conn... Arnold Kupper Advertis- 
ing opened in the same Connecti- 
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A NEW NAME JOINS THE. TOP FIVE 
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A New Name 
Joins The Top Five 


Of 1,849 monthly business 
publications in the U.S., HOUSE 
& HOME now ranks fifth—-and 
after just three years of pub- 
lication. 


Behind this spectacular rise 
is the growing appreciation by 
advertising, sales and market- 
ing executives of America’s 
third greatest market — the 


$19 billion homebuilding in- 
dustry. 


Here is a market of over 
4,000 new homes every work- 
ing day and approximately 50 
million existing dwellings in 
varying needs of moderniza- 
tion, maintenance or additions. 


A relatively small group of 
men control the lion’s share 
of this market. As in other 
major industries, they are the 
leading professionals straight 
across the board: merchant 


JULY-DEC. 


and contract builders, prefab- 
ricators, architects, FHA-VA 
and mortgage loan officials, 
realty management and sales- 
men, interior decorators, 
wholesale distributors, and re- 
tail dealers. They are the read- 
ers of HOUSE & HOME. That is 
why the fastest moving maga- 
zine in homebuilding is... 


house + home 


the greatest influence in homebuilding: 

DESIGN . CONSTRUCTION . FINANCE . SALES . MODERNIZATION 
PUBLISHED BY TIME INC. 

9 ROCKEFELLER PLAZA, NEW YORK 20, WN. Y. 
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cut city...and Sidney W. Turbin 
& Associates bowed in Chicago. 


August 

West Coast merger news... 
Miller & Co. and Wallace Mackay 
Co., both Seattle, teamed up to 
form Miller, Mackay, Hoeck & 
Hartung, effective Jan. 1... 
Kraft Advertising of Seattle 
merged with Honig-Cooper Co. of 
Seattle and San Francisco. Those 
that didn’t go along formed Cappy 
Ricks & Associates...Crossley & 
Jeffries combined with Guerin- 
Johnstone to form a new Los An- 
geles agency called Guerin, John- 
stone, Jeffries... Robert O. Mills, 
J. W. Collins and Clark Mathers 
bought Amarillo’s McCormick Co. 
from the estates of the late own- 


SALUTE TO TRUCKING—General Tire & Rubber Co. will use its entire 
outdoor poster coverage during March for a tribute to the Ameri- 1 
can trucking industry. More than 4,000 outdoor posters in 600 

cities and towns will be used. The campaign stresses the vital role 

er and his son, both of whom died| of trucking in the national economy. D’Arcy Advertising Co. is the ¥ 
in an airplane crash... Bird, Ruse agency. _&§ 
& Urban was formed in Detroit / 
with the merger of Reilly Bird } 
Advertising and Ruse & Urban... 


is more than 


agency with a long record of cor- | delphian Richard L. Renner re- 
: , porate changes had another. Wank |tained his partnership in Renner 
ae a Taree Po pode “ & O’Rourke dissolved and | Advertisers but opened Renner 
Sa Peetctionn . Pressett & Pils in emerged as two entities—John Corp., primarily to handle inter- 

Ph: O’Rourke Advertising and Wank, nal advertising programs... Irwin 


Just a word at 


Denver...Chrisman & Associates|, jusee, McDonald & Lee... Mc-| 'B. Englemore left Sterling Adver- 
in Akron... Robert S. Nyburg Ad- Mill & Marsd d Shattuck | ‘ti at d hi 
vertising in Baltimore. . _ Wein- liian arsaen an attuc ising an orme is own New 


. ; . |& Clifford, both of Boston, merged | | York agency, Irwin B. Englemore 
traub Advertising in Philadelphia , 
end Rich nae Se er ra Sut to form Shattuck, Clifford & Mc- Advertising... Upstate in Tona- 


Lake Shore Electrotype! 


falo. Millan... Phil W. Tobias Sr. pre-| wanda, former newspaper adver- 
pared to retire as board chairman |tising manager Frank A. Martin 
September of Simmonds & Simmonds, Chi- | opened an agency under his name ‘ 
Maubert St. Georges, who re-|Cag0, and the names were changed ...Ray G. Ellis did the same in ‘ 


signed as chairman of the board |to Illinois, Missouri and Texas Chatham, N. J...Warren & Litz- 

of St. Georges & Keyes in Feb- Simmonds & Simmonds, respec- enberger bowed in Davenport... 

b ° ® ruary, 1953, opened his own agen- tively... Stern, Walters & Jaster and Stevens Enterprises in San 
t's peop o ln action cy, Maubert St. Georges Inc... opened its doors in Chicago... | Francisco. 

Robert R. Oliver and Mary Beck-|Mullen-Nicolin Advertising dis- | 

man left their respective agencies|Solved in Minneapolis and was. 


December 


d 4 h t t and teamed up as Oliver-Beckman|Treplaced by Nicolin-Gousha Ad-| A quiet finis to the year. In New 
OlUng W al you wan Inc. in New York... Leonard B.|Vertising and Mullen & Associates) York, William Reede closed his 


when you want it 


Elliott Advertising also opened|--- Brooklyn and Kalamazoo were two-year old agency specializing 
there... Elsewhere, openings in-|heard from. The new Delphi Ad-j|in international accounts and 
cluded Star Advertising, Augusta, | Vertising in the former and W. J.|moved himself and accounts over 
S. C....Ted Berger Associates,|Stephenson Advertising in the to Grant Advertising as regional 


Allentown, Pa...James T. Cun- 
ningham Advertising, Toledo... 
Allen Advertising in Dallas... 
Raymond L. Sines & Associates 
and Vernor Advertising merged 
under Sines-Vernor Co. in San 
Francisco... 


October 

Philadelphia agency president 
Julian G. Pollock closed shop and 
chucked away an estimated $1,- 
000,000 in billings because he 
wanted time to do consulting and 
write and, further, he wanted to 
live permanently in Colorado 
Springs, scene of many recent va- 
cations...In San Francisco, an 


te 


r 


America’s 
only plant 
with all of these services: 


latter... Also new were’ Morris & 
Co. in MHouston...Lawrence_ 5S. 


City, Mo...Tom Daisley Adver- 
tising in Columbia, S. C...and 
John D. Burgoyne Advertising in 
Marshfield, Mass. 


November 
Arnold Cohan Corp. announced 


Arnold Cohan taking over as head 


cy... Rogers 
again: This time it absorbed Her- 
bert Rogers Co., Dallas... Phila- 


Covington Advertising in Kansas |. 


manager for Europe... Winter Ad- 
vertising opened also in New York 
..In San Francisco, Wyckoff & 
Adkins dissolved their earlier 
merger and became, once again, 
Wyckoff & Associates and Adkins 
Co. 


its closing Dec. 31 with president | 


of the new New York office of) 
Mumm, Mullay & Nichols, open-| 
ing Jan. 1, of the Columbus agen- | 
& Smith merged | 


SIMPSON-REILLY, LTD. 
Tr pga 


LOS AN ANGELES MALLIBURTON BLDG. 
‘SAN FRANCISCO CENTRAL TOWER 


* Reillytypes 
Reilly Plasticty pes 
*Bista Pre-Madeready Mats 
for Newspaper R.O.P. Color 
Newspaper Mats (day 
and night) 
Engraving Service Department 
*Centrifugally Cast 
Pre-Madeready 
Electrotypes 
Black and White and 
Color Reprint Service 


SAN FRANC]: > 


*U.S. Patents Granted 


{Eeley 83-1010 
Lake Shore Electrotype Div. : 


LOS ANGEL! 


ere 30th MARKET! 
6th On the Pacific Coast — 
Mth In California 


SAN BERNARDINO 


SOUTHERN 


) \MARKET OF | 


CALIFORNIA 


is the TWIN CITIES of 


SAN BERNARDINO- 
RIVERSIDE 


over 200,000 comsiner city poputation | 


RIVERSIDE 


over 80,567 comsinen ciRcULATION 
87% oF WHICH IS UNDUPLICATED COVERAGE 


This great market of two of America’s fastest 
growing cities, located 65 miles from Los Angeles, is 
reached by only 1/4 of 1% of the total circulation of the 
four metropolitan Los Angeles newspapers. It is defi- 
nitely an independent market with tremendous buying 
power and phenomenal growth. 


Ae ae 


oe SUN and TELEGRAM PRESS and ENTERPRISE 


Represented Nationally by West-Holliday Co., Inc. 


Represented Nationally by Doyle & Hawley 
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‘Fortune’ Publishes 
‘Changing American 
Market’ as Book 


New York, March 1—A _ good 
many people are, by this time, | 
familiar with the “Changing 


American Market” theme used by | 
Life in recent merchandising cam- | 
paigns. Much of the promotion. 
material used by Life was based | 


Nance Heads Auto Makers 
James J. Nance, president of 
Studebaker-Packard Corp., has 
been elected president of the 
Automobile Manufacturers Assn. 
Mr. Nance, formerly treasurer of 
the group, succeeds the late 


|George W. Mason, who headed 


the association for nine years. 
George W. Romney, president of 
American Motors Corp. is new 
treasurer of the association. 


on a series of articles by the edi-| Pfeifer Heads Visible 


tors of Fortune. 


Charles F. Pfeifer, formerly 


Now these articles have been direct sales manager of the film 
published, with color charts, as a division of Olin Mathieson Chem- 
book, “Changing American Mar- ical Corp., has been named presi- 
ket,” released today by Hanover dent and general manager of the 


House, New York 
$4.50). 

The articles, which appeared in 
Fortune between August, 1953, and. 
August, 1954, are devoted to an. 
analysis of the changes taking) 
place in the U. S. consumer mar- 
ket. 


® Class structure in America is 
undergoing rapid, revolutionary 
changes, Fortune editors say. “A 
new moneyed middle class... like 
no other middle class in histo-| 
ry...” has emerged, primarily 
since 1947. 

Until 1929, the consumer market 
was divided into three distinct 
groups—the traditional upper, 
middle and lower income groups. 
The largest number of people was 
in the lower income group. 

Today, Fortune maintains, these 
divisions have disappeared. The 
middle income group, with an av- 
erage annual income of $4,000, has 
mushroomed to become a “mass” 
market, “fringed with what is 
left of the top ‘class’ and old 
‘mass’ markets.” 

This new “mass” middle income 
group is, according to Fortune, es- 
sentially homogeneous in its buy- 
ing habits. Although some mem- | 
bers of the group buy more of) 
some things than others, they all | 
buy the same staples, appliances, | 
cars, furniture. And they indulge | 
in the same forms of recreation, | 
Fortune says. 

This group is concentrated in> 
the suburbs. It is having more 
babies, reads the fashion and. 
home magazines and has more. 
leisure time. Most important, it is | 
the “taste-maker” or fashion lead- | 
er in the country today. 


® “Suburbia is becoming the most 
important single market in the. 
country,” Fortune states. “It is | 
the suburbanite who starts the) 
mass fashion—for children, hard- 
tops, culottes, dungarees, vodka 
martinis, outdoor barbecues, func- | 
tional furniture, picture windows | 
and costume jewelry.” 

The picture Fortune paints is a 
rosy one. By 1959, the magazine 
states, this new middle income 
group will have expanded greatly 
and the income level will have 
risen. 

“Family units around the $7,- 
500 level will constitute a kind of 
consumption norm for the coun- 
try, the prime target for the hot- 
test artillery of every enterprising 
manufacturer and marketer.” 


= Fortune states that there are 18 | 
months of research and $100,000. 
of editorial expenditure behind | 
the original articles. Color charts | 
scattered throughout the _ text) 
make the yards of statistics at-| 
tractive as well as understandable. 
A 52-page appendix offers data) 
breaking down consumer spending 
and other subjects treated in the 
book. | 


NBC Film Adds Salesmen 


Howard M. Lloyd and Thomas| 
A. Beemer have been added to the | 
western sales forces of NBC Film | 
Division, Hollywood. Mr. Lloyd 
formerly was with Clubtime Pro- 
ductions, and Mr. Beemer pre- 
viously worked for Ziv Television 


Programs, 


(304 pages, Visible Package & Paper Corp., 
New York. 
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Parker House Goes Retail 


For the first time in its history, ah 
White Coffee Corp., Long Island YOUR 
City, is selling its Parker House | 


| 


“SALES-WEDGE” in 


coffee at the retail level. Formerly | 
sold only to restaurants, hotels 
and institutions, Parker House 
at retail is now available through 
the company’s recently opened 
plant in Long Island City. There 
are no plans at present for further 
expansion. 


Wilkens Joins ABC Film 
Barbara Wilkens, formerly in) 
the publicity department of! 
Blaine-Thompson Co., New York) 
agency, has joined ABC Film Syn- | 


~ HAMMOND, INDIANA © 


to Lee Francis, director of adver- 


dication, New York, as assistant Represented by: BURKE, KUIPERS & MAHONEY, Inc. 
| 


tising and promotion. 
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¥ x A. Ah 
NOT COVERED BY LOS ANGELES “eZ i 
AND SAN FRANCISCO NEWSPAPERS ‘Ny 
- @ “2THE SACRAMENTO BEE 
4 
California’s Billion Dollar Valley lies inland — isolated from \ A 
distant Coast cities by mountains. This independent, self- ( e Ps ’ LS ODESTO BEE 
contained area is bigger than Illinois, has more population sek } ee, 
than Colorado. 3 f 
Valley families have nearly $3% billion in buying power ; “A 
(more than San Francisco and Oakland combined), and over Nts 
half of California’s gross cash farm income.* You're not sell- ; ;; 


ing California unless you’re selling the Valley. And to cover 
it in depth, you need the three Bee newspapers, each the 
strong local favorite in its part of the Valley. 


WM<Clatchy Newspapers 


NATIONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 


* Sales Management’s 1954 Copyrighted Survey 
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C. M. Gets a Housewife's 
View on Milk Containers 

To the Editor: May the wife 
of an advertising man, who is her- 
self merely “housewife and con- 
sumer,” argue the premises of The 
Creative Man’s Corner in your 
Feb. 21 issue, which I am reading 
while waiting for my man to get 
through with a “holiday.” 

Obviously, The Creative Man 
did not check with his wife before 
writing his diatribe. I presume 
a better defense of the ad can be 
made by the agency which put it 
together. But, as one who actually 
did call Operator 25 when she 
first saw the ad, I’d like to tell 
you why. 

My five babies (and occasional- 
ly their father) drink a great deal 


The Voice of the Advertiser 


‘Fhis department is a reader’s forum. Letters are welcome. 


of milk every day, since the old- 
est child is only seven. To be 
exact, every morning the milkman 
leaves at our door a total of 13 
bottles. That means that twice a 
day I have to march to the door 
and carry back a great many bot- 
tles. It means at least four trips. 
Similarly, every evening (my hus- 
band is never home that early) I 
take the empty bottles back again 
—four more trips. The paper con- 
tainers are wonderful: they weigh 
less, I can carry more, hence few- 
er trips. Then, every night (or 
during the course of a day) I 
just throw away the containers 
as my children finish their milk. 
Also, with the children (and their 
friends) dashing in and out there 
was breakage on occasion. Enough 
reasons, so far? And there must 


*“M-hm-m! 


Very logical. 


19? 


Very! 


When so many of those, most suc- 
cessfully building sales and prestige 
through advertising, use the same 
engraving source year after year, it 
speaks convincingly for the depend- 
ability of that source, doesn’t it? « 
Dozens of well known names on 
ROGERS’ books twenty years ago are 
still actively there, and are steadily 


being joined by others. Perhaps yours 
is there—or will be. 


ROGERS 


engraving company 
* 


2001 calumet avenue « chicago 16 


MASTER CRAFTSMEN 


OF PHOTO-ENGRAVING 


be millions of women who have 
the same problems I do. 

And any female will tell Crea- 
tive Man that pouring milk out of 
a pitcher is far superior from a 
standpoint of lack of waste. Milk 
dribbles from a bottle, and par- 
ticularly when children do the 
pouring. I’d say there are fewer 
times now for me to wipe up 
messy spots than when we got 
our milk in bottles. 

While I have never been in ad- 
vertising, I do enjoy my husband’s 
copy of ApverTISING AGE. I only 
wish there was a woman’s view- 
point now and then, and tell Crea- 
tive Man to ask his better half 
before he jumps into an area 
about which he knows nothing. 

MaryY-ELLEN LORD 
(Mrs. Robert R.), 
Levittown, L. I., N. Y. 


Pictures Transmitted by UP 
Are ‘Telephotos’ 

To the Editor: On Page 64 of 
this week’s issue of ADVERTISING 
AGE is a two-column reproduction 
of an ad transmitted from New 
York to Chicago for the Ken-L- 
Products division of Quaker Oats. 

Although we are the agency 
that handled the transmissions for 
Quaker Oats’ agency, Needham, 
Louis & Brorby, we aren’t com- 
plaining about the lack of credit 
for so doing. 

We are pained, however, to 
note in the final sentence of the 
cutline that the ad was “wire- 
photoed” to Chicago. 

“Wirephoto” is the copyrighted 
name of a picture transmitting 
machine and system employed by 
another American picture agency 
whose name escapes me at the 
moment. 

Pictures transmitted by the 
United Press are known as United 
Press Telephotos. As a matter of 
fact, telephoto is the correct 
word for any matter transmitted 
telephotographically, according to 
our dictionary. 

Thus this ad was telephotoed 
from New York to Chicago, re- 
gardless of any credit or lack of 
same to United Press. It sure 
wasn’t “wirephotoed.” 

HARLOW M. CHURCH, 

Director, Commercial Photog- 

raphy Division, United Press 

Assns., New York. 


‘Metals & Alloys’ Used 
Aluminum Cover in ‘31 

To the Editor: Your Feb. 7 col- 
umn, “Along the Media Path,” re- 
ports that the outside cover of the 
January issue of a magazine was 
of aluminum foil and that, “ac- 
cording to the publication, this is 
the first aluminum foil or metal 
cover used on a commercial mag- 
azine.” 

Not only has aluminum been 
used for magazine covers in the 
past, but other metals as well. For 
instance, 24 years ago Time re- 
ported, “Subscribers to Metals & 
Alloys...found the current issue 
bound with a cover of real alum- 
inum, cold rolled to 2/1000 inch 
thickness. The publishers stated 
that other magazines had appeared 
with metal foil applied to paper, 
but never before with a cover of 
rolled metal.” (Time, Oct. 19, 1931, 
Page 21.) 

Metals & Alloys was the former 
name of Materials & Methods. 
The wame was changed in 1945 
to more accurately reflect the 
magazine’s established editorial 
coverage of nonmetallic materials, 
along with metals, as an essential 
part of the materials-selection 
problem. 

The aluminum cover was fol- 
lowed by a lead foil cover for the 


November, 1931, issue, a copper 
cover for the January, 1932, num- 
ber and a stainless steel cover for 
the February, 1932, issue. 


Wo. P. Winsor, 
Vice-President & Publisher, 
Materials & Methods, New 
York. 


Crown Ad Honors 
Washington and Truth 


To the Editor: Because you have 
raised your voice many times for 
truthfulness in advertising, we 


N Because he always spoke the truth! 


Crown Dealers tu thas area ave celebrating, George 
Warhengrow, Bartidss with « fine commemorative 
hey chare EREE 10 customers Deve vn today! 


thought the attached would in- 
terest you. 


BERNARD TRUPP, 
Crown Central Petroleum 
Corp., Baltimore. 


Two for the Money 

To the Editor: My usual weekly 
routine is to read ADVERTISING AGE 
from cover to cover. Although a 
little late this week, I just com- 
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pleted reading the most recent 
issue. To my amazement, I found 
that I was reading a number of 
pages twice. Could ADVERTISING 
AGE have made an error? 

Well, I checked the matter once 
again and found that there were 
several reprints of pages which I 
am certain that you know about 
by now. 

My reason for writing? Well, 
just to let you know that “The Ted 
Steele Show“ is on the ball and 
that since we are steady readers 
of ADVERTISING AGE, another page 
or two is fine with us, even if we 
have to read it a second time. 
After all, with all the fine ma- 
terial that ADVERTISING AGE con- 
tains, it’s quite possible for some- 
one to goof the proof in their en- 
thusiasm. 

LEONARD H. LEvITT, 

Sales Director, “The Ted 

Steele Show,” WOR-TV, New 

York. 

Occasionally AA’s printer gets 
over-generous and gives readers 
two of everything. 

‘ e 
Antiphlogistine Still Very 
Much Alive, AA Is Informed 


To the Editor: Several people 
have brought to my attention the 
article, “Advertising Agencies 
Pick Their Best of 1954,” which 
appeared in the feature section of 
ADVERTISING AGE on Jan. 24. 

The section of the article which 
very definitely has disturbed 
many of our sales representatives, 
wholesalers and important retail- 
ers is: 

“The advertising job, as we saw 
it, was to insure that it stayed in 
the language, and it didn’t join 
some of its distinguished (and ex- 
tinguished) one-time contempor- 
aries in oblivion, such as Pears 


} Jac 


b we A. Cairns, President of Anderson & Cairns, 


started his advertising agency in July 1930—right 
on the downshoot of the Depression. Appropri- 
ations were small in those times: a service organi- 


zation really was a service organization. Jack 
Cairns learned the hard way how to get the most 
for his clients’ money. He’s never considered ad- | 
vertising as an end in itself. Regards it as a manage- 
ment tool on a par with other tools of management 
for the dual purpose of increasing profits and adding 
to the advertiser's stature as a business enterprise. 


At Anderson & Cairns, 


advertising plans are al- 


ways made in the perspective of the over-all sales, 
merchandising, public relations and profit picture. 
A one-time copywriter, Jack Cairns believes that 


some of the best “copy” today is being written 


in research laboratories 


science is constantly changing the relationship 
between buyers and sellers in most industries. If 


you'd like to know more 


and what we can do for your advertising, call MU 
8-5800 and ask for Jack Cairns or Andy Anderson. 


and that the impact of | 


about Anderson & Cairns 


ANDERSON & CAIRNS, INC. 
ADVERTISING 


488 Madison Avenue 
Canada: Montreal «+ 


« New York 22,N.Y. 
Toronto «+ Vancouver 
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Advertising Age, March 7, 1955 


Soap, Sunny Jim, and Antiphlo- 
gistine,” 

This was the first time that our 
friends in the drug industry as 
well as ourselves realized that 
Antiphlogistine poultice (although 
distinguished) was considered by 
anyone to be “extinguished” and 
had joined in “oblivion” such for- 
merly famous products as Pears 
Soap and others. Incidentally, 
Sunny Jim was not a product but, 
rather, an animated advertising 
character used, I believe, to pro- 
mote a breakfast cereal. 

For your information, Antiphlo- 
gistine poultice is still a very im- 
portant pharmaceutical product 
and is used by millions of Ameri- 
can families for the treatment of 
chest colds and arthritic aches and 
pains. 

More than this, Antiphlogistine 
poultice is the leading product of 
its type in 85 different countries 
throughout the world. In many of 
these countries it greatly outsells 
other proprietary products that 
may possibly be somewhat more 
widely known here in the U. S. 

Actually, even in this country, 
Antiphlogistine poultice, far from 
being a forgotten product, is very 
extensively advertised in almost 
all major drug marketing areas. 
At the present time, for example, 
the product is being advertised 
a minimum of twice weekly in 
practically every important eve- 
ning paper in these markets. And, 
in many areas, it is backed with a 
heavy barrage of spot radio. 

Inasmuch as many of the read- 
ers of ADVERTISING AGE might be 
users of Antiphlogistine poultice, 
and because we do not want them 
to think their preferred home 
treatment for colds and pains no 
longer is available, I sincerely 
wish that you would prominently 
issue a retraction of the implica- 
tion contained in the article from 
which I quoted. 

JAMES S. HANOFEE, 
Advertising Manager, The 
Denver Chemical Mfg. Co., 
New York. 

o = a 


Norcross Cards Are TV 
Job for Gloria Louis 

To the Editor: In the vernacular 
of today...somebody goofed! 

I refer to your feature article of 
Feb. 14 (Page 41), which handed 
out well-deserved kudos to Gloria 
Louis for her tv salesmanship. 
Alas and alack, in so doing, you 
mistakenly listed greeting 


cards among her prominent as- 
signments. 

Now see here! The picture be- 
low shows Gloria with one of the 


terrific new King-Size greeting 
cards...by Norcross, of course... 
as featured all season long on 
“Omnibus.” 

If you will kindly print this 
“correction” in your next issue, 
I’m sure our client, Norcross, mak- 
er of the finest greeting cards, gift 
wrappings and signature note pa- 
pers, will forgive your faux pas. 

B. H. COLuLins JR., 
Director of Radio & TV, Ab- 
bott Kimball Co., New York. 
a . 
‘Antics of Semantics’ 

To the Editor: Ah, the antics of 

semantics! Now they’re advertis- 


ing beer in “half-quart” cans. Do 
they think we are idiots entirely? 
Why don’t they call them by the 
right name—“eighth-of-a-gallon?” 
JOHN EVANS, 
Argus Publishing Co., Chicago. 


‘You Ought to Know’ Mrs. 
Wright, of Louisville 

To the Editor: In the “You 
Ought to Know” Department of 
your Feb. 14 issue you say many 
deservedly nice things about Eliza- 
beth Heitner, who is a swell gal 
in anybody’s book. 

But in your second paragraph 
you say that she is the only woman 
advertising manager of a major 
liquor company. 

That’s an error, as any Blue- 
grass Colonel can tell you. Be- 
cause Margueritte Wright is 
advertising and merchandising 


manager of Stitzel-Weller here in 
Louisville and has done a notable 
job in that capacity. 

The enclosed newspaper story 
about Margueritte gives you some 
idea of the scope of her activities. 
Since it appeared she has become 
lst vice-president of the national 
chapter, Women’s Assn. of Allied 
Beverage Industries, won more 
kudos for her direct mail from 
Dartnell and garnered the Direct 
Mail Advertising Assn.’s_ Gold 
Mail Box Award for 1954. 

WILLIAM T. OWENS, 

Director of Public Relations, 

The Girdler Co., Louisville. 
P. S. Generally it’s pistols for two 
and coffee for one beneath a 
spreading magnolia tree for any- 
one who is unaware that Old Fitz- 
gerald is made by Stitzel-Weller. 


When you advertise in the — 
ORONTO DAILY STAR 
creach 452,876 adult 


Red-faced, we bow in the direc- 
tion of Mrs. Margueritte Wright. 


Great Discoveries 


That Really Paid Off? 


1939! The Nobel Prize for Medicine is awarded to 
Gerhard Domagk, a German bacteriologist. 

The Nazi regime refuses to accept the honor! 

These were the dramatic facts surrounding the discovery 
of the streptococci-killing sulfa compounds, 


But there’s nothing to prevent you from accepting a great 
promotional discovery—the discovery that 750,000 GRIT 
Families in 16,000 Small Towns keep up with the 

hig-city Joneses. They, too, prefer advertised drugs 

and many other brand-promoted products. 


GRIT PUBLISHING COMPANY 


WILLIAMSPORT, PA, 


Represented by Scolaro, Meeker & Scott in New York, Chicago, Detroit, 
Philadelphia and by Doyle & Hawley in Los Angeles and San Francisco. 


Another Case History 
Where GRIT Paid Off! 


Three leading headache 
remedies are consistently 
advertised in GRIT.* Today 
these three share 45.2%, of 
all headache-remedy 

sales to GRIT Families. 


AST CHANCE 
TO SAVE ASIA FROM REDS 
Meme 


*Nomes on request 
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Exhibitors Elect Barry 

Lewis Barry of Lewis Barry 
Inc., New York, has been elected 
president of the Exhibit Producers 
& Designers Assn., New York. 
Other new officers include Nor- 
man Hadley, Norman Fisher Had- 
ley Co., Buffalo, v.p.; Ben LaRosa, 
Manhattan Exposition Construc- 
tion Corp., secretary, and Harold 
Black, Harold Black Exhibits, New 
York, treasurer. 


FOR THE FINEST IN 


Photographic”, 


DYE TRANSFER 
COLOR PRINTS 
for REPRODUCTION 
and PRESENTATION 
Prompt Service. Write, or phone 
ANdover 3-3883 


LAKE COLOR LABORATORIES 


62 E. LAKE ST., CHICAGO 1 


| 


SEATTLE, March 2—Cedar, one of 


turned to one of the newest of 
crafts—advertising—to hold and 
expand its position in the building 
industry against the competition 
of new materials strongly pro- 
moted. 

Through the Western Red Cedar 
Lumber Assn., 16 manufacturers 
in British Columbia, Washington, 
and Oregon have joined in an in- 
dustry-supported promotion on a 
nationwide scale. 

How the association was formed 
last summer and what it is doing 
were described to the Industrial 
Advertisers Council of Western 
Washington, meeting here last 
week. Speakers were Arthur I. 
Ellsworth, manager of the associa- 
tion, and Perry Culp, head of the 
Tacoma office of Cole & Weber, 
the association’s agency. 

Need for promotion has become 
increasingly apparent to manufac- 


ay 


I like to judge an advertising agency 
by the clients it keeps. 


Well, for a list of leaders, 
take a look at the Needham, 
Louis & Brorby® roster. 


* Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine Company, Inc. 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Monsanto Chemical Company 
Morton Salt Company 


The Peoples Gas Light and 

Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
Scovill Manufacturing Company 
State Farm Insurance Companies 
Wieboldt Stores, Inc. 
Wilson & Co., Inc. 


Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle Street, Chicago 3, Illinois 


Chicago 


New York 


* Hollywood 


Toronto 


the oldest woods used by man, has | 


‘Red Cedar Lumbezmen’s Joint Advertising 
Is Paul Bunyan Saga of Industry Growth 


turers during the big postwar years 
of residential building, Mr. Ells- 
worth said. Cedar mills were 
troubled by the inroads of what 
to lumbermen are_ substitutes— 
products made from minerals or 
metals, like asbestos or aluminum 
siding—that cut into the market 
for traditional beveled cedar sid- 
ing. 


® No one mill was big enough 
alone to do the necessary research 
and promotion; hence the forma- 
tion of the association in 1954. Be- 
cause lumber is seldom sold by 
brand name, industrywide promo- 
tion made sense. 

“Competition of other products,” 
Mr. Ellsworth said, “brought the 
common desire among cedar mills 
to promote their product.” Just 
forming the mills into an industry 
association was itself an achieve- 
ment. Through the years many 
personal animosities had been 
built up, where the first answer 
to the need foremore sales was to 
cut the price. 

Wholesalers in buying lumber 
had often used this animosity to 
beat the price down when they 
knew mill stocks were building 
up. Commonly a wholesaler would 
call a mill that was asking $230 a 
thousand board feet for an item 
and untruthfully report that a 
competitor was asking $210. That 
brought a price of $210 and a flow 
of unkind words about the com- 
petitor. Then the wholesaler would 
go back to the mill that asked $230 
and report the competitor who ac- 
tually was selling at $210. 

One thing the association has 
done, Mr. Ellsworth said, is to 
bring together leaders in the in- 
dustry on a personal basis so as to 
break down long-standing ani- 
mosities. 


® As individual mills, producers 
could hardly afford to send rep- 
resentatives into the midwestern 
and eastern markets to stimulate 
interest in cedar siding. But 
through the association this can 
be done, notably in trade con- 
ventions. 

The first job the agency tackled 
on being appointed, even before 
the association had selected a 
manager, was to undertake a 
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FOR PARKING CONSUMERS—City fathers of Long Branch, N. J., watch 
new revenue-producing plan go into effect as first of city’s parking 
meters is outfitted with advertising display frame. From left, Mayor 
Alexander Vineburg, Commissioners Wooley and Brown and Kal- 
man C. Weinstein, president of Jersey Meter Ad Corp., New Jer- 
sey franchise operation of Meter Ad Corp. of America, New York 
(AA, April 5, 54). Display card is 4x6” protected by %” Plexi- 
glas. Cost to advertisers is $3.60 a month for 20 faces, i.e., two dif- 
ferent ads on each side of ten parking meters. The municipality 
gets 60¢ a month from this take. 


checking individual mills to find ured there was nothing better than 
just where their shipments were a sample of the product. So 60,- 
going. As a result promotion now 000 postcards were made up, a 
is concentrated in the major mar- | postcard piece of cedar siding to 
keting areas, from the Midwest to| which was attached an announce- 


the Atlantic. 

“In this area,” Mr. Culp said, 
“we found that composition mate- 
rials were making great inroads. 
So rather than establish new mar- 
kets we felt we should first try to 
hold what we had. Many competi- 
tive materials are entering the 
field with large budgets and sales- 
men to talk to architects and 
builders.” 


® One of the early decisions was 
to concentrate now on the lumber 
dealer, who is catering more and 
more to home owners, Mr. Culp 
observed. The effort is to re- 
acquaint the lumber dealer with 
one of his products, and the first 
promotion is keyed to “the bonus 
market,” home modernization, 
where cedar siding is used on the 
exterior and also with striking ef- 
fects when laid vertically for in- 
terior finish. 

The pattern of material to lum- 
ber dealers went like this: 

First, to announce the formation 


market analysis. This began by of the association, cedar men fig- 


/ment. 

Next came a solid information 
piece about the product, a full- 
color catalog that told where cedar 
grows, how to use it, what the 
‘four grades are, how it is applied, 
how to estimate needs for a job 
and how to finish the wood. This 
went to every lumber dealer in the 
U. S. and Canada. 


® In January the association sent 
out a six-page retail lumber ad- 
vertising service, keyed to modern- 
ization, containing new art treat- 
ment to break away from stereo- 
| typed lumber promotion, and 
offering 11 mats plus sales tips, 
point of purchase banners and a 
merchandising idea file. The kit 
contained an order form, and Mr. 
Ellsworth mentioned that on Val- 
entine’s Day 200 orders came in 
ithe office. 

| Because most merchandise 
‘reaches the lumber dealer through 
the wholesaler, the association pre- 
pared mailing material for whole- 
\salers, telling them of the plans 


**Of course he has a future, Daddy! Why only last week he was 
interviewed for TIME’s Study of Executive Audiences!” 
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for promotion, offering sales ma- 
terials for their salesmen and 
showing reprints of advertising. 


® Space advertising began in Feb- 
ruary, using full pages in two col- 
ors in Architectural Forum, Archi- 
tectural Record and Progressive 
Architecture; also American Lum- 
berman, Building Supply News, 
Hoosier Board & Brick, Illinois 
Building News, Iowa Lumber & 
Building Material Dealer, North- 
western Lumber & Building Ma- 
terial Dealer, New York Lumber 
Trade Journal, Plan, Western 
Building and Wood Construction 
& Building Materialist. 

In architectural magazines, Mr. 
Culp said, “we ‘tell’ more than 
‘sell’.” A handbook for architects 
and builders is also being pre- 
pared. 

Future work calls for more trade 
publications, more direct mail to 
builders and retailers, and a mo- 
tion picture showing use of red 
cedar siding for modernization. 

To help establish the character 
of red cedar, which is not to be| 
confused with California redwood, | 
the cedar association uses as a | 
second color in advertising the) 
typical reddish brown of cedar. | 
It also did not overlook the char- | 
acteristic pungent cedar odor. An | 
oil containing this cedar odor was 
sprayed on mailing pieces, and 
was generously used to draw at- 
tention at some trade show exhib- 
its, all part of the task Mr. Ells- 
worth summed up in the phrase of 
“putting a modern touch...on an | 
inert, unglamorous material.” 


Zimmermann Retires as 
Vice-Chairman of Donnelley | 

Herbert P. Zimmermann has re- | 
tired as vice-chairman of R. R. 
Donnelley & Sons Co., Chicago. 
Mr. Zimmermann, who will con- 
tinue as a director of the com-| 
pany, joined Donnelley in 1901. | 

Elliott Donnelley, grandson of 
the company’s founder, was named 
to succeed Mr. Zimmermann. 


ARB Network | 
TV Ratings 


Week of Feb. 1-7, 1955 
All figures copyright by 
American Research Bureau 
PROGRAM POPULARITY 


Rank Program Rating 
1 You Bet Your Life (DeSoto- 

FRPUOGTS CHET | sissccsccssscsssosoeasss 56.0 
2 Jackie Gleason (Schick, Sheaffer, 

OIIRIIS. GHIUEIE sicessuchacsenpbsceonoetqese 54.4 
3 Toast of the Town (Lincoln- 

PRG, FE setstetciccniesiasaschceses 52.9 
4 | Love Lucy (Philip Morris, 

Procter & Gamble, CBS) .......... 48.8 
5 George Gobel (Armour, Pet 

WR, DEED detanlicrtsctedtiesiieiiveesi 47.9 
6 Two for the Money (P. 

SP TD Sabvckeas ce ccccekictssetes 46.8 


7 Dragnet (Chesterfield, NBC) ........ 46.6 
8 Disneyland (American Motors, 
American Dairy, Derby Foods, 


McCurry-Gunn Bows 

A new agency, McCurry-Gunn 
Advertising, has opened offices in 
the Franklin Bidg., Norfolk. 
Courtenay E. McCurry, formerly 
manager of the Norfolk branch of 
Cabell-Eanes, is president; John L. 
Gunn Jr. is v.p. and production di- 
rector, and Mrs. June Hopkins is 
secretary-treasurer. Both also 
were formerly with Cabell-Eanes. 


Morris to Publicker Industries 

Daniel J. Morris has been ap- 
pointed to the packaging design 
department of Publicker Indus- 


tries Inc., Philadelphia, as assis-|room sauce, 
tant to Leon Merz, director of and tv will be used. Presba, Fell- 
packaging. Mr. Morris, formerly 


with the package design depart- 


packaging for Continental, Kinsey, 
Old Hickory and W. A. Haller Dis- 


tilling Corp., the company’s four) 


liquor subsidiaries. 


Mushroom Co. to Fisher 

North American Mushroom Co., 
Tinley Park, Ill., has appointed 
M. M. Fisher Associates, Chicago, 


‘handled the account. 
ment of Container Corp. of Ameri-_ 


ca, will specialize in design of | Ritte nhouse Adds PR Unit 


Newspapers, radio 


ers & Presba, Chicago, formerly 


Rittenhouse & Co., Houston 
agency, has organized a public re- 
lations department under the di- 
rection of Edward Adolphe, who 
joins Rittenhouse as a v.p. Mr.) 
Adolphe, who has published ar-| 


ticles and fiction in many maga-| 


zines, formerly was with the pub- | 
lic relations staff of Standard Oil 


to handle advertising for its mush-'Co. (New Jersey). | 


SEND COLLEGE 
YOUR PRODUCT ° ben 
TO COLLEGE! 
SAMPLING 
PROGRAM 


delivers your product to college 
and university students 


START BRAND LOYALTY ON 

THE CAMPUS — REACH 
250,000 STUDENTS 
ANNUALLY 


TRAVEL-PAX INC. 
225 Lafayette St. 
N.Y. 12, N.Y. 


113 


PO) “ciccstptebichiasthdasedicsaciesschiesses .44.8 
9 Bob Hope (General Foods, 

1) RENTAL EE Aes PP CoAT Ea aS 43.6 
10 Jack Benny (Lucky Strike, 

GOED? cB Wiitican di 43.0 

TOTAL VIEWERS REACHED 
Rank Program (000) 
1 Jackie Gleason (Schick, Sheaffer, 

PRU, SD svncesiccqessnssaerenes 49,830 


2 Toast of the Town (Lincoln- 


Mateut ys -CBS) .ccccccrscccscosepessoes 47,250 | 


3 You Bet Your Life (DeSoto- 

Plymouth, NBC)  ........:.ccseeeees 43,260 
4 | Love Lucy (Philip Morris, 

Procter & Gamble, CBS) ...... 40,970 
5 Disneyland (American Motors, 

American Dairy, Derby Foods, 


pS - EER SpE: EWS eer te eo ONS 39,030 
6 George Gobel (Armour, Pet 

CG | ot TEES FeO ae oh Cae 38,170 
7 Jack Benny (Lucky Strike, 

CR Ghia deccodbbibenetins 37,400 
8 Bob Hope (General Foods, 

os EP SEEN ST Oe e es Meee ae ae 36,020 


9 Dragnet (Chesterfield, NBC) ....34,680 
10 Two for the Money (P. Lorillard, 
CBS) 


38.1% more than in 1950! 


For a County total of 769,200! (Calif. Taxpayers 
Assoc. estimate, Jan. 1, 1955.) 


Even in Jan. 1954, the city of San Diego alone 
had more people than Newark, Atlanta 
or Indianapolis! (Sis. Mgt. ’54) 


More people, making more, spending more and 
watching Channel 8 more than ever before! 


Pe eae 


WRATHER-ALVAREZ BROADCASTING, INC. 


REPRESENTED BY PETRY 


America’s more market 
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ARB Has New Service for Advertisers 


—TV Ratings in 140 ‘Small Markets’ 


(Continued from Page 3) 
Cooper & Clay, which owned 
Tele-Que, was strong on the West 
Coast, and ARB was doing well in 
the East. But we each needed the 
other for a truly national service,” 
Mr. Seiler says. 

The consolidation made ARB 
particularly strong in Los Angel- 
es, where Coffin, Cooper & Clay 
had lined up about 50 clients. 
Moreover, it brought in executive 
personnel which rounded out the 
ARB organization and left Mr. 
Seiler more time to go out and 
meet the clients. 


« At the time of the consolida- 
tion, ARB had only 30 clients and 
was issuing reports for only six 
cities, plus the national report. 
The big spurt came in August, 
1953, when it began issuing re- 
ports for 35 cities. The client list 
increased to 200, and by the end 
of 1954, when the “package” had 
been expanded to 67 cities, the 
organization had 320 regular cli- 
ents, including three networks, 125 
stations, and the top names in the 
agency and advertiser groups. 

One of ARB’s big successes was 
in April, 1953, when it began pub- 
lishing special studies of uh. 
station coverage. For the first 
time, it offered a factual report 
on u.h.f. conversion. It showed 
that u.h.f.s were having an uphill 
struggle in markets where they 
faced the competition of two or 
more v.h.f. stations. 

“For the short run, it may have 
hurt some stations,” Mr. Seiler 
says of this report, “but it pro- 
vided facts for the advertiser, and 
it helped investors appraise the 
outlook when they put their 
money into u.h.f.” 


= The new “small market’ study 
is a blood descendant of the u.h.f. 
report. It will show the coverage 
of all stations, v.h.f. as well as 
u.h.f. Results will be tabulated to 
show three things: the number of 
homes having tv; the percentage 
able to receive each v.h.f. and 
u.h.f. station; the stations viewed 
most in each market, daytime and 
evening. 

Jim Seiler thinks his first good 
“break” was the decision to use 
the “viewer diary.” The diary is 
relatively inexpensive, and at the 
same time it produces far more 
detail about audience habits— 
helpful in programming as well 
as to the time buyer and adver- 
tiser. 

He had experimented with 
viewer diaries since the mid-’30s, 
when he did an undergraduate 
term paper on radio listening hab- 
its, at George Washington Uni- 
versity. This led to a job with 
WRC, NBC-owned outlet here, 
which flowered (when he re- 
turned from service in World 
War II) into the post of director 
of research. 


s At WRC he soon learned the 
value of the audience flow in- 
formation availiable from the dia- 
ries. Ratings showed the station’s 
audience fell off sharply in the 
6:15 p.m. period, between two 
newscasts. 

From viewer diaries it became 
apparent that newscast listeners 
were switching to other newscasts 
at 6:15, when WRC offered re- 
corded music, while music fans 
were switching off at 6:30, when 


have their offices in the National 
|Press Bldg., though most of 
ARB’s headquarters staff is in a 
white frame building 20 miles 
away, in a remote section of Col- 
lege Park, Md., accessible only 
by car. 


w At College Park, a staff of ap- 
proximately 50 is at work plan- 
ning, tabulating and preparing 
results for publication, on a tight 
schedule that provides a constant 
flow of work through each month. 
Among the key people here are 
E. H. (Hank) Clay, director of 
research (who had held the same 
title at Tele-Que); Kenneth Au- 
rich, in charge of tabulation and 
composition; and Anne Schuetz, 
who is in charge of the field staff. 

“We enjoy the quiet of Wash- 
ington, away from the excitement 
of Madison Ave.,”’ Jim Seiler says. 
“Down here we are sufficiently 
inaccessible so that we can con- 
centrate on our work.” 

There are other advantages, too. 
One is the fact that ARB has close 
contacts with the sampling ex- 
perts at the Census Bureau, who 
are helpful in solving technical 
problems. 

Another is the fact that ARB 
has a permanent “stall” at the 
Library of Congress. Here it has 


RUSTIC RESEARCH—ARB’s tabulation 

center is this unpretentious house 

at College Park, Md., which is ac- 

cessible to the staff only via car 

pool and is equipped wtih its own 
kitchen. 


at its command more than $10,000 
worth of city directories, needed 
in setting up new sample patterns 
each month. 


= ARB’s procedures still are bas- 
ically about the same as they 
were in the beginning. A sample 
of 500 is used for each market, and 
2,200 for the national ratings, 
with a fresh sample used each 
time. ARB claims this is the larg- 
est sample of any audience meas- 
urement service. 

To assure cooperation, ARB’s 
field people call all prospects be- 
fore a diary is placed. They ex- 
plain that this is a way the viewer 
can help stations provide better 
programs. Twice during the sam- 
ple week, the ARB field super- 
visor checks back to be sure the 
‘viewer is cooperating, and that 


‘the diary will be mailed back to 
| College Park promptly. 
About 500 of the field people— 


WRC turned to news. His recom- 
mendation that the station stick | 
with news for the whole hour | 
from 6 to 7 p.m. tripled the 6:15 | 
p.m. audience and solved the} 
problem to the full satisfaction of | 
the station’s management. 

Jim Seiler and John Landreth | 
(ARB’s general manager, former- 
ly president of Tele-Que) still 


My 


Aurich Landreth 


Seiler 


Clay 


TOP COMMAND—Shown here in the organization’s Washington head- 

quarters are Ken Aurich, in charge of production; John Landreth, 

general manager; James Seiler, president, and E. H. (Hank) Clay, 

director of research. All members of ARB’s top management are 
under 40. 


many of them housewives, includ- 
ing a substantial number of for- 
mer advertising people—cover the 
67 markets where regular reports 
are made. They are paid on an 
hourly basis, at what ARB consi- 
ders a good rate. “Interviewers 
are important,” Mr. Seiler ex- 
plains. “Our success in getting a 
viewer to maintain the diary 
faithfully hinges on the skill of 
the interviewer who makes the 
initial phone calls.” 


w With six years of experience, 


.and 115,000 diaries accumulated 


last year alone, ARB claims the 
statistical validity of its figures 
stand up well from month to 
month. It also points out that 
there is little variation in the na- 
tional figures issued by the vari- 
ous rating services. 

“Trouble develops,” Mr. Seiler 
says, “when you compare things 
that are not comparable. In al- 
most every case where there is a 
dispute over a rating, the dispute 
will be between Pulse and some- 
body else.” He thinks this is be- 
cause Pulse is measuring “recall,” 
which is something different from 
what the others are measuring. 

ARB’s big problem is recogni- 
tion. “Only the other day,” Mr. 
Seiler said, “an agency told me 
it was going to subscribe to the 
new Nielsen city package, ‘but of 
course that won’t affect you. We 
need your service for the time 
buyers.’ ” 

Because Nielsen and other rating 
services have established strong 
acceptance, particularly with ad- 
vertisers, ARB has just set up its 
own advertiser service department, 
under Lorin Myers, formerly of 


” 


Free & Peters, to help advertisers | 


use the ARB service. 


= Most of the selling for ARB is 
done by three men: Mr. Seiler, 
from Washington, south; Jack 
Gross, out of New York (formerly 
with NBC research, he has been 
with ARB since 1952), and Roger 
Cooper (formerly Tele-Que) on 
the West Coast. 

“It is something like a doctor- 
patient relationship,” Mr. Seiler 
says. “Our job is to find out what’s 
troubling the station or advertiser 


CHECKING RESULTS—E. H. Clay, ARB’s director of research, confers 
with some of the organization’s tabulation staff. 


|}and then show how our reports 
or special studies can point to the 
answer.” 

By examining the audience 
flow in the 11 p.m. time period, 
ARB recently told one Philadel- 
phia station what it could do to 
perk up its audience for a news- 
| caster. 

In another instance, a brewer 
wanted to know whether his tv 
show helped the sale of a new 
brand of beer. From personal in- 
terviews with individuals who 
kept diaries during the test period, 
ARB demonstrated conclusively 
that viewers who had seen the 
program bought the beer more 
often than those who reported 
they had not seen the program. 


= Diary keepers report the time 
periods they watch each station, 
the name of the program, and the 
number of men, women and chil- 
dren watching. 

From these data ARB reports 
the percentage of sets tuned to 
each program, plus the total size 
of the audience, with breakdowns 
showing the number of men, wo- 
men and children. 

With this information, ARB can 
show, for example, that “Mr. 
Peepers” reached 5,400,000 homes, 
but had an audience of 17,820,000; 
while Martin Kane, in 5,590,000 
homes, reached only 13,416,000. 
Both programs delivered an equal 
number of men and women per 
1,000 homes reached. 

Or the organization could show 
that “You Bet Your Life,” on 
WNBQ, Chicago, at 7 p.m., had an 
audience 77% adult, 23% children 
under 16; while “Ramar of the 
Jungle,” on WBKB in the same 
period, had 77% children, 23% 
adults. 

From the diaries, ARB can com- 
pute cumulative unduplicated au- 
dience for a multi-week feature, 
with breakdowns for men, women 
and children. Further, it can show 
the percentage of a show’s audi- 
ence carried over from a previous 
program on the same station, the 
proportion attracted from another 
station and the proportion lost to 
competing shows. 


s Financially, ARB’s success 
hinges on its ability to “sell the 
whole cow.” 

The cost of the national report 
is held down because the national 
sample includes some of the dia- 
ries distributed for individual 
markets. 

In addition, the service includes 
by-products and special studies. 
In the back of each diary, there’s 
a special page on which is col- 
lected information about stations 
available to the viewer, set own- 
ership history and _ household 
characteristics. 

One immediate result of this is 
ithe “Set Distribution Report,” 


| 
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such information as: (1) leading 
set makes, (2) breakdown accord- 
ing to age of sets, (3) number of 
homes with more than one set 
and (4) number of homes with 
second-hand sets. 

“We resolved early in the game 
that we would never make money 
on the rating service,’ Mr. Seiler 
said. “By putting out a good serv- 
ice, we hope to gain acceptance 
and the opportunity to make spe- 
cial studies.” One year, he said, 
ARB lost $50,000 on its rating 
service. But this was more than 
offset by the profits on special 
research which the organization 
handles for its clients. 


TV Adds Polident 
and Super Suds to 
Symphonic Score 


New York, March 3—Television 
viewers in this area were treated 
last night to a brand new orches- 
tration of Brahms’ Second Sym- 
phony. 

By special arrangement of 
WABD, DuMont affiliate here, it 
was scored for strings, woodwinds, 
brass, percussion, detergent and 
denture cleanser. 

This unique version of one of 
music’s classic compositions burst 
forth upon an unprepared world at 
exactly 9.30 p.m., EST, which, as 
every good American knows, is a 
fine time for commercials. The 
Chicago Symphony Orchestra had 
just concluded the first movement 
of the Brahms work, when the 
image of Dr. Fritz Reiner, baton 
in hand, slowly faded from local 
screens. 

In its place appeared some 
frothy clouds and a few floating 
feathers, and a new theme flooded 
living rooms where viewers sat, 
awaiting the strains of the sym- 
phony’s second movement. Super 
Suds was on the air. 

Conceivably, WABD might have 
squeezed this vital message in and 
returned to Chicago in time for 
the beginning of the second move- 
ment. But, as every good Ameri- 
can also knows, in tv enough is 
seldom enough. On came another 
message, this one about the effec- 
tive way in which Polident cleans 
false teeth. 

(George Baren Bregge, WABD 
general manager, told ADVERTISING 
AGE today that the commercial 
break resulted from a feed miscue 
on the part of WGN, DuMont’s 
Chicago station.) 


® By the time the local station | 
rejoined the network, Dr. Reiner 
and the orchestra were well into 
the second movement. Listeners in 
the area—whose weekly allotment 
of good music is already limited— 
were irate. The mood of the con- 
cert had been broken. 

Acute musicologists here are 
under the impression that they 
heard a new orchestral tonal value 
during the final three movements, 
an added background sound at- 
tributable to no known instrument. 
Described as a low, continuously 
whirring sound, it was finally 
diagnosed as affable old Johannes, 
turning over. 


Seller Names Hog] V. P. 


Edward H. Hogl, for the past 
nine years advertising and sales 
promotion director of Interstate 
Tractor Co., has been named V.p. 
and an account executive of H. 
Richard Seller Advertising, Port- 
land, Ore. Mr. Hogl will continue 
to service Interstate as part of his 
agency responsibility as well as 
head a new food merchandising 
and industrial advertising section. 
Seller also has appointed Stan 
Georgalakis, a recent graduate of 


| . ? 
which gives, by brand, by market | Lewis & Clark College, an account 
‘and for the nation as a whole, executive. 
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As always, the most recent Pulse shows WCBS Radio has a greater audience during 


the average quarter-hour than any other New York radio station ...51% larger than 


‘the next network station, 20% larger than the next local station. Now, Pulse has’ 


=A NEW MEASURE OF 
SUCCESS FOR WCBS RADIO! 


The first CPA (Cumulative Pulse Audience) report is in. For the first time, Pulse 


shows how many different families listen to each of metropolitan New York’s 4 


network and 9 leading local radio stations. 


MORNING, AFTERNOON AND NIGHTTIME, TOTAL DAY AND TOTAL WEEK, 
WCBS RADIO LEADS IN EVERY SINGLE CATEGORY! For example, on a total 


week basis, WCBS Radio reaches a whopping 80.9% of all radio families in the 
entire 12-county area measured in the survey... 11% more different families than 
the next network station and 32% more different families than the next local station. 
In fact, WCBS is the only radio station (network or local) to reach 3 million 
different families weekly in this 12-county area! (And WCBS reaches well beyond 
this area to an additional 17 counties.) We would be happy to go into the whole 
story with you. For all of the details, get in touch with CBS Radio Spot Sales or 
The Number One Station in The Number One Market... WWQBS RADIO 


Sources: Average 1/4-hours—Pulse, February 1955; Total Week —Pulse CPA 12/54, released February 11, 1955. 
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Handbook on Layout Out 
Butler Typo-Design Research 
Center, Mendota, Ill., has pub- 
lished the third in a series of 
handbooks on publication laycut, 
“101 Usable Publication Layouts.” 
The booklet includes 101 different 


layouts and discussions on single 
page layout situations and prob- 
lems. First two books in the series 
are “Effective Illustration” and 
“Headline Design.” Copies may be 
obtained from the publisher for 
$3.75 each. 


ditorial “puffs” get no space in 
Candy Industry. Your advertising goes 
next to, or near, columns packed 
wely with useful news and 
ormation, studied by more 
eamers than the two runner-up 
in pblications combined. 


CANDY INDUSTRY 


“ch Audited Circulation—6,262 
appy Don Gussow Publications, Inc. 
talk” 18 E. 90h St, N.Y. 17, N.Y. 


Information headquarters for the billion-dollar 
industries they serve—‘‘Candy Industry,” “‘The Candy Industry 
Catalog and Formula Book,”’ and “‘Bottling Industry.” 
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Business Paper Success Story... 


‘Sparky’ and 35 Trade Papers Help 
National Starch Make Varied Pitch 


New York, March 1—A list of} 
62 different industries in which 
National Starch products are used 
was carried on the front page of 
the company’s monthly house or- 
gan recently; and business paper 
advertising has for a good many 
years kept the industrial field in- 
formed about these products. 

In fact, except for one year, the 
company’s advertising has been 
confined entirely to business pa- 
pers; and the success of this meth- 
od of telling possible customers 
about the wide line of National 
Starch products may be seen in 
the fact that when the account 
was taken over in 1944 by G. M. 
Basford Co., its first agency, an- 


nual volume ran around $12,000,- 


000, whereas last year it exceeded | 


$30,000,000. 

The company’s oldest division, 
National Adhesives, was started in 
1895. As a piece of literature about 
this division says, it is “engaged in 
a business that was considered old 
during the reign of the Pharaohs.” 
During the ’20s, when food manu- 
facturers began putting their prod- 
ucts into consumer packages before 
delivery to the grocery; during the 
’*30s, when high-speed packaging 
machinery was chosen for all con- 
sumer products; during the ’40s, 
when the advent of supermarkets 
required packaging to do a selling 
job; and in the ’50s, when trans- 


ana Mio wWwnmCciing 


GUGLER’S expanded facilities 
for creating Sales-Producing P.O.P. Displays 


Seventy-seven years young, GUGLER hits its new stride! Brings 
you an expanded Point-of-Purchase Display Division! 


Vigorous “new blood” has been added to our staff of creative 
designers, top-notch artists and technicians, directed by Paul 
Godell, one of America’s leading authorities on point-of-pur- 


chase display. 


No one is better equipped to do your job. We invite you to use 
the proved skill, ingenuity, talent and techniques which have 
made GUGLER a perennial, multiple-award winner in design 
and reproduction . . . to improve your next P.O.P. campaign. 


GUGLER LITHOGRAPHIC COMPANY 


HOME OFFICE & PLANTS: 


MILWAUKEE, 
WISCONSIN 


POSTERS ¢ LABELS e “WEATHER-TUF” OUTDOOR ADVERTISING 


SINCE 1878 


Creative and sage | 


Wrigley Bidg., Chicago 


Sales Headquarters: 


oe Spy ag Bey as Hy . ae * 
inneapolis * St. is © Topeka « Angeles ¢ San 
Francisco * Seattle « Portland. 


Advertising Age, March 7, 1955 


1,400,000,001 


That's right! 
1 4081, 000.001 piewes of fruit pie 
Factual evidence of how a specialty starch product has helped 
to ame hokery pies America’s * 1 ceesert, 
There was a time when the only fruit pes you eniaved eating 
were herent 
That imaginative starch research has changed all that 
Last year, 1400.0081,.001 panors of bakery pie were made with 
National smiaar sec”, Kark pede had bedtianst frat coder, fail 
bodied frwit im clear jelhed frait freer. and orchard fresh favor 
with aver a marking overtone of cereal t-te 
& specialty starch predget, thes tine 
oan give « tremendous ER te a 
STARCHES ADHESIVES 
RESYNS® 
Nuteoe Goch Poagicts ihc 27D Moetiows Ave, New Yo 4 N OY 


“4 


CONSUMER PRODUCT—This plug for 
a consumer product (bakery pies) 
made with starch represents a 
typical approach in National 
Starch Products specialty trade 
advertising. 


parent sheeting and foils were in- 
troduced into retail packaging, the 
division grew steadily. 


® The company says of this: “Its 
inception in 1895 anticipated by a 
few short years the industrial rev- 
olution that introduced large-scale 
packaging in this country, with the 
attendant demand for more effi- 
cient pastes, gums and glues. Be- 
fore the turn of the century, ani- 
mal glues, natural gums and flour 
pastes sufficed, but the later de- 
velopment of high-speed machin- 
ery and improved packaging ma- 
terials, such as cellophane-type 
sheetings, foil, grease-proof coat- 
ings and plastics, called for a 
parallel growth in adhesives.” The 
company’s research staff met this 
need handsomely. 

In addition to the National Ad- 
hesives division, National Starch 
also has a starch division, formed 
in 1934, and a resin division, 
formed in 1946. 

William J. East, advertising 
manager, and J. C. Snape, v.p. and 
account exec. at Basford, work to- 
gether closely on the complicated 
advertising program, designed to 
keep all industries fully informed 
on National Starch developments. 


® “Naturally, we are strongly sold 
on business paper advertising, and 
consider that our success has been 
built on it,” Mr. East told Apver- 
TISING AGE. “It seemed evident that 
this kind of program was exactly 
right for the diversified line of 
products the company’s plants 
were turning out, many of them so 
highly specialized that they were 
suitable only for certain indus- 
tries. 

“We have used business papers, 
accordingly, ever since we did any 
advertising at all, and will cer- 
tainly keep on using them.” 

A good picture of National’s ap- 
proach to the problems of trade 
advertising is given in a promotion 
folder issued by McGraw-Hill Pub- 
lishing co. It runs this way: 

“A new trade character was 
developed to serve as the con- 
stant spokesman for National, via 
color pages in business magazines. 
The list was carefully selected to 
reach the important buying influ- 
ences in each of the many and 

diversified fields the company’s 
products served. Copy was spe- 
cifically tailored to the needs and 
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NATIONAL STARCH PRODUCTS INC 
270 Madiven Avenye, Mew York 14, 


TRADE FIGURE—For its general busi- 

ness advertising, especially, Na- 

tional Starch uses “Sparky,” who 

says “You name it. . .I helped make 

it.” G. M. Basford Co., New York, 
is the agency. 


requirements of each field.” 

The results? “Immediate prod- 
uct-range recognition in the field 
—a $3,500,000 sales increase in one 
year—easier accessibility to new 
prospects. Old customers ask about 
products salesmen didn’t know 
they could use. Extent of Na- 
tional’s products established dra- 
matically by the high remem- 
brance value of the new trade 
character.” 


® The character referred to is a 
red-capped urchin, known as 
Sparky, who looks as if he might 
have been built of the company’s 
materials; and his motto, carried 
on the top of every advertisement 
where he appears, is “you name it 
—I helped make it.” The cam- 
paign featuring him in Business 
Week, used for the purpose of 
reaching industry in general, was 
especially effective, each piece of 
copy featuring a different indus- 
trial application of some National 
Starch product. 

But specialized journals for the 
various industries carried the ma- 
jor load, 35 of them being em- 
ployed to carry the story. As a 
company folder commented: “The 
butcher, the baker and the candle- 
stick maker are only three of our 
customers. The bookbinder, the 
doctor and the furniture maker 
are three more. It’s a list of stag- 
gering size in all.” 

The following breakdown of ad- 
vertising by industries and media 
confirms this. In addition to Busi- 
ness Week, it includes: 

Chemicals: Chemical & Engi- 
neering News, Chemical Proces- 
sing, Chemical Week. 

Foods: Bakers’ Weekly, The 
Canner, Food Engineering, Food 
Field Reporter. 

Leather: Leather & Shoes. 

Packaging: BoxBoard Contain- 
ers, Fiber Containers and :Paper- 
board Mills, Good Packaging, 
Modern Packaging, Packaging 
Parade, Paper, Film & Foil Con- 
verter. 

Paint: American Paint Journal, 
Official Digest, Paint, Oil and 
Chemical Review, Paint & Varnish 


Production, Western Paint Re- 
view. 
Paper: Paper Industry, Paper 


Mill News, Paper Trade Journal, 
Southern Pulp & Paper Manufac- 
turer, Tappi. 

Textiles: American Dyestuff Re- 
porter, Modern Textiles Magazine, 


Textile Bulletin, Textile Indus- 
tries, Textile World. 
Woodworking: Journal of For- 


‘estry, Upholstery, Wood and Weeds) 
Products, Wood Working Digest. 


Purple Plums in Campaign 


The Purple Plum Assn., formed | if 


iy 


Gee) bias ai : 


\ 


Wd 
in Portland, Ore., last May, has | YW A 


launched a promotion for canned 
purple plums to coincide with 
grocers’ promotion of springtime 
canned foods. Better Living, 
Everywoman’s Magazine, Family | 
Circle and Woman’s Day will carry | 
color acs in March and April. This | 
Week Magazine is scheduled to 
carry a story on purple plums and 
recipes in the March 6 issue. 
Theme of the drive is “enjoy this 


royal fruit from the Pacific North- || 
is the|| 


west.” Don Dawson Co. 
agency. 


Parker Pen Lid. to Hayhurst 

Parker Pen Co. Ltd., Toronto, 
has appointed F. H. Hayhurst Co., 
Toronto, to direct its Canadian 
advertising. 
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of The Nation’s finest Kat 
advertising agencies Oy 


ELECTRO-MATIC 


attention to detail photo-engravers 


10 w. kinzie st., chicago « delaware 7-1277 


phone or write for your grey scale and color tint 


guide... it’s yours for the asking...FREE! 


INDUSTRIAL REVOLUTION 


Tews Bedford 


“As old as radio . . . as young as electronics” .. . 
the Aerovox Corporation was founded in a small loft in 
New York City in 1922 to meet the Capacitor needs of 
the then infant radio industry. (Capacitors, sometimes 
referred to as condensers, are a key component of every 
radio, television set and transmitter. They are of almost 
endless size and variety—see illustration.) 


Today, in addition to the above mentioned uses, 
atom-smashing betatrons, radar, transoceanic guided 
missiles, electronic computors, the miracle of television, 
and countless other electronic devices depend upon 


Capacitors by Aerovox. 


Moving first from New York City, to Brooklyn where 
larger quarters were needed, Aerovox then determined 
to seek a more favorable climate in a smaller community, 
away from the New York Metropolitan area. 


This was when New Bedford and Aerovox became 


acquainted, 


The Industrial Development Legion of New Bedford, 
which had been recently founded and financed, “sold” 
Aerovox on the city of New Bedford, Massachusetts and 
provided the funds to move this pioneer electronics indus- 
try to this city. 


That was in 1938. Today, Aerovox is a nationwide 
corporation with its headquarters and two plants in New 
Bedford, and having five other plants and divisions 
throughout this country and one in Canada. It is a major, 
if not the nation’s largest, supplier of all types of 
Capacitors and related components. 


With an average of 2,500 workers, Aerovox is one of 
New Bedford’s largest employers. Its yearly payroll is an 
important factor in the buying power of this community. 


In selling the city of New Bedford to the great 
producer of Capacitors, in 1938, New Bedford again 
demonstrated its own capacity to solve its industrial 
employment problems. 


Blanketing the New Bec/ford Area — 4th Market of Massachusetts 


The Siandard- Times 


“The Nation’s Best-Read Newspaper” 
BASIL BREWER, Publisher 


ONE PAPER COVERAGE: CITY ZONE 94%, ENTIRE MARKET 85% 


Represented by Story, Brooks & Finley, Inc. 
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Keep Management 
Aware of You, Ad 
Managers Told 


NEWARK, March 1—‘‘Why does 
the president of an industrial or- 
ganization have to think twice be- 
fore he can tell you the name of 
his advertising manager?” 

George Black, public relations 
counsel, posed this question today 
at one of eight sessions of the an- 
nual all-day conference held by 
the Industrial Marketers of New 
Jersey. The onetime secretary- 
treasurer of the National Indus- 
trial Advertisers Assn. then fur- 
nished the answer to his own 
query: the industrial advertising 
manager is not appreciated, he 
said, because he seldom lets his 
company executives know what he 
is doing. 

Summarizing the major points 
of his forthcoming book, “Listen, 
Mr. President,” Mr. Black advised 
ad managers to make a habit of 
the report technique, keeping 
management constantly advised 
about their departments’ plans, 
accomplishments and cost factors. 

“The advertising manager’s fu- 
ture is tied to the respect in which 
he is held by top management,” he 
said. He took issue with an edi- 
torial appearing in the current is- 
sue of Steel, which maintains that 
advertising men are moving into 
top management posts on an in- 
creasing scale. 


® With 377 applications and more 
inquiries than ever before, the 
Business Publications Audit of 
Circulation is looking forward to a 
complete reversal of the current 
two-to-one ratio of non-audited 
to audited business magazines, 
Adin L. Davis, president and man- 
aging director of BPA, told the 
closing dinner session. 

He attributed this trend to three 
factors: 

1. Advertisers and agencies are 
losing their “apathetic attitude” 
toward audits. 

2. Unaudited publications are 
recognizing the soundness of the 
auditing principle. 

3. The existing audit organiza- 
tions are doing a better job. 

Mr. Davis pointed out that the 
term “controlled” as applied to 
business paper circulation does not 
necessarily mean unpaid. It means, 
he said, the circulation in question 
“must be confined to qualified re- 
cipients in a defined field.” 


= John C. Freeman, NIAA presi- 
dent, summarized the organiza- 
tion’s plans for improved commun- 
ications between national and 
chapter levels, reviewed head- 
quarters services recently initiated 
and outlined plans for the 33rd an- 
nual conference, to be held in 
Washington in May. 

John Sasso, v.p., G. M. Basford 
Co., discussed the differences be- 
tween advertising and publicity 
programs, from the standpoint of 
both objectives and methods. He 
pointed out that: “Publicity is a 
specialized tool within the frame- 
work of industrial communica- 
tions. It does not compete with 
advertising and should supplement 
it, not supplant it.” 

The day’s opening session was 
devoted to an analysis of specific 
industrial advertisements by In- 
dustrial Marketing’s Copy Chas- 
ers, whose anonymity was main- 
tained through the use of a tape 
recording of their comments on 
ads, which were projected on a 
screen. 

Other sessions were concerned 
with use of sales research, tech- 


ARTISTS GUILD AWARD—F red Steffen accepts a gold brush for “the 

outstanding art work” submitted to the Artists Guild of Chicago 

9th annual exhibition of commercial art. Cal Dunn, president of 

the Guild, presents the award to Mr. Steffen for his original art- 
work for a Mercury record jacket. 


Chicago Artists 
Hold 9th Annual 


Commercial Show 


Cuicaco, March 3—Fred Stef- 
fen, free-lance artist, was awarded 
the Gold Brush award for “the 
outstanding work” in the 9th an- 
nual exhibition of commercial art 
held by the Artists Guild of Chi- 
cago. Mr. Steffen’s original art- 
work for a Mercury record jacket 
received the award. 

The first and second place 
awards for advertising illustrations 
went to Franklin McMahon, an- 
other Chicago free-lance artist, for 
his artwork for another Mercury 
record jacket, and for Allen & 
Garcia Co., consulting and con- 
structing engineers. 

For experimental artwork for a 
tv commercial, Cal Dunn, free- 


lance artist, took first place in the 
color tv commercial category. 

Jack Strausberg’s artwork for a 
Stag beer tv commercial for Er- 
win, Wasey & Co., Chicago, won 
the first place award in the b&w 
tv commercial category. 

The exhibition, which is now 
being shown at the Chicago Public 
Library, contains about 130 pieces 
of commercial art. Over 300 en- 
tries were judged by John B. 
Breunig, art director, Foote, Cone 
& Belding, Chicago; Herb Bull, 
tv art director, J. Walter Thomp- 
son Co.; Fran Foley, art direc- 
tor, Marshall Field & Co.; Ed Sny- 
der, art director, Rand, McNally & 
Co.; Lee Stanley, art director, Leo 
Burnett Co.; John Temple, free- 
lance art director; Everett McNear, 
designer-illustrator; Lyman M. 
Simpson, still-life illustrator, and 
Wesley Bowman, Wesley Bow- 
man Studio. 


‘Passcic Herald-News’ 


Special Edition Helps 


Auto Dealers Sell $300,000 in One-Day Show 


(Continued from Page 2) 


Kondell told AA, “took the form 
of an invitation to the readers of 
the H-N to visit the various show- 
rooms on Washington’s Birthday 
to see the new 1955 lines and to 
observe first hand the kind of or- 
ganization the dealer maintains to 
back up each car he sells and in- 
sure the customer getting all the 
service that is called for by a fac- 
tory warranty.” 

Each dealer was required to 
take whatever space he considered 
necessary to invite the readers of 
the newspaper to visit his particu- 
lar showroom on that day. 

A total of 57,213 lines of adver- 
tising was placed with the news- 
paper for the special secticn. Of 
this, 11,245 lines were national ad- 
vertising, and 45,968 lines were 
local advertising. The section had 
69% advertising and 31% news 
and features. 


® Dealers who did not have local 
display advertising contracts with 
the H-N were extended -a special 
rate of 18¢ per line for any adver- 
tising placed in the special section, 
and the services of the newspa- 
per’s copy and layout departrnents 
in preparing the advertising with- 
out the usual charge. 

The results: All but two of the 
local car dealers participated. 
Those 37 sold 76 new cars and 26 
used cars on Feb. 22. All but three 
of the car manufacturers (Buick, 
Ford and Nash) placed advertis- 
ing in the section. Every dealer 
reported new leads. 

As a result of the $300,000 worth 
of business transacted on Wash- 
ington’s Birthday by the automo- 
bile dealers, they have agreed to 
put the sale on an annual basi3. 

For a week before the sale each 
participating showroom displayed 


niques of advertising to engineers, | 
use of consumer techniques in in- | 
dustrial advertising and the role of | 


advertising in the American econ- | 
omy. 


a colorful banner in its windows 
provided by the newspaper in ad- 
dition to displays of its own. 
While newspapers in other cities 
have undertaken similar promo- 


tions, Mr. Kondell points out, this 
was the first ever undertaken 
here, and the success achieved ex- 
ceeded the most optimistic expec- 
tations. 


CTA Drops Posters 
Aimed at Reducing 


Awards for Damages 


CuiIcaco, March 3—The Chicago 
Transit Authority has agreed to 
remove placards from its vehicles 
pointing out that damage claims 
against the transportation system 
are paid out of fares, and not by 
an insurance company. 

The CTA carries its own insur- 
ance, and has been carrying car 
cards quoting in part from a 
Chicago Tribune editorial which 
said: 

“The jurors who hear claims 
against the CTA may think they 
are only sticking an insurance 
company when they award dam- 
ages of thousands of dollars. Ac- 
tually, of course, they are stick- 
ing themselves. The damages 
come out of fares they pay on the 
CTA.” 

The agreement was made in cir- 
cuit court, where seven persons 
with damage suits pending against 
CTA were seeking an injunction to 
prevent display of the placards. 
They contended that the placards 
might influence jurors improperly 
in determining judgments. 


JWT Gets Rowntree Account 


Drake America Corp., New 
York, distributor for Rowntree 
Ltd., a British candy manufac- 
turer, has appointed J. Walter 
Thompson Co. to handle advertis- 
ing for Rowntree chocolate prod- 
ucts. Abbott Kimball Co. is the 
previous agency. J. Walter Thomp- 
son’s London office has been han- 
dling Rowntree in Britain for 27 
years. JWT also handles the ac- 
count in Canada. 


Department Store Sales... 


2% Gain Shown in Week Ended Feb. 26 


WASHINGTON, March 3—Total 
U. S. department stores sales in 
the week ended Feb. 26 were 2% 
ahead of sales for the same week 
of 1954, the Federal Reserve 
Board reports. 

For the four weeks ended Feb. 
26, sales were 2% ahead of the 
previous year also, and for the 
year to date, sales were 6% ahead. 


® In the 12 districts of the Fed- 
eral Reserve Board, highest sales 
gain for the week of Feb. 26 was 
recorded in Boston, where they 
were 7% ahead of the previous 
year. Greatest loss was shown in 
Minneapolis, 9% behind the pre- 
vious year. 

For the other districts, sales 
gains and losses for the week of 
Feb. 26 were as follows: New 
York, no change; Philadelphia, 2% 
gain; Cleveland and Kansas City, 
6% gain each; Richmond and At- 
lanta, 5% gain for each; Chicago, 
St. Louis and San Francisco, 3% 
gain each, Dallas, 2% loss. 


% Change from ’54 

Week ended 

Wederal Reserve Feb. 
District, Area, and City 12 19 


UNITED STATES. _ .........:0:08 r+ 1 + 5 
Boston District. ..............000 + 5 — 3 
Metropolitan Areas 
Boston +7 — 3 
Downtown Boston ............ +5 — 5 
Suburban Boston . - +2 
EID stictcssserelasdtbensece +6 
Quincy +7 
Lowell-Lawrence ................ +21 
Cities 
Springfield — 4 
Providence ... +4 
New York District ................ 1) 
Metropolitan Areas 
Buffalo r+ 4 — 2 
New York-N. E. New 
+1 
+4 
—1 
—7 
— § 
Philadelphia District ............ +1 +10 
Metropolitan Areas 
OD Svctinesssdvirincatinconines r— 8 —1 
PTET | kinainnsesissisintontpininatenes — 8 + 8 
BIE, coxcvcsenscsotesbinssinaesvens —15 +5 
PIO, isctstasasstersnciscses + 3 +10 
Reading — 3 +11 
Scranton r—1 +42 
Wilkes-Barre—Hazelton .. — 6 +1 
Cleveland District .................. +1 + 7 
Metropolitan Areas 
Akron +1 0 
CIEE pectessdorccesspesctstocessne —4 +4 
GREED Ncnsctecctoccosecccchocsenicnn + 2 + 2 
Columbus — 6 + 5 
IIIT aia Minicdosatescessessthscocsiscte + 3 +17 
Be  airntecctgrstttnceestiesessnginnvenes —9 — § 
City 
I accacictenicecenssentegecsins +10 +18 
Richmond District ................ —5 +4 
Metropolitan Areas 
Washington  ......cccccccceesereesee r—12 +1 
Downtown Washington .. r—13 —3 
PEED sxecnccersnesccceencoscnsiiies r+ 3 +8 
IES. ebsccineriincipapicidins r— 5 0 
Atlanta District ................... +14 0 
Metropolitan Areas 
Birmingham ................0000000 + 5 +12 
TacksSOnville  ........cccssccsesseees +1 0 
IE RS PALS EAL +24 +20 
| ERIE Eee ae +9 bd 
gag EAA — 2 . 
New Orleans ...............0:00 +37 —30 
DEGREE. cchctececscsecseceecsecentsoeten —13 +20 
City 
Tampa ® —35 
Chicago District .............0... —5 + 5 
Metropolitan Areas 
Chicago —9 + 
Indianapolis ..........c0ccccecseeeveee —10 ao 
Detroit +7 + 
MilLWAUKECE oocecececcccecceeseeeeeee —10 _ 
St. Louis District .................... r— 4 + 
Metropolitan Areas 
Little Rock 1 _— 
Louisville ..... sane 1 _ 
iii MMII "anabtneaereismornnedpiniosene + + 
Memphis — 4 4 
Minneapolis District ............... — 5 + 
Metropolitan Areas 
Minneapolis-St. Pau] ......... — § + 
Minneapolis City ............ — 5§ + 
St. Paul City ......cccccccseee — 6 + 
Cities 
Duluth-Superior . ..........00 — 8 — 
Kansas City District ............ + 2 + 
Metropolitan Areas 
EY Seiewrsssserseviceoneeeseenevstnn +7 
ED eicsccseusecvevesncsesernccssnsnsens + 4 +12 
a r+ 8 +21 
Bis IID, . cccnsesescscveosconguteiniein —15 ° 
AIDUQUETQUE  .0......ccccsecssceesees +17 ° 
Oklahoma City ...........:.:000 +16 +15 
ED estnarersscnccncsenecsenavinesscenttion —6 +2 
City 
| eave — 7 +5 
Dallas District ...............00 +4 +5 
Metropolitan Areas 
Dallas +6 +5 
El Paso +4 +11 
BNE WOES cotencewestcsdncas -3 w-§3 
i « #7 = 


Department Store 
Sales Barometer 


Change From 1954 


Week Ended 


Feb. 26, 1955 B-2% 


Jan. 1 to 


Mics 


Feb. 26, 1955 


Houston + 5 
San Francisco District ........ r+ 9 
Metropolitan Areas 

Los Amgeles ............:ccccccceseees +10 
Downtown Los Angeles .. + 6 
Westside Los Angeles ... +10 
eg + 3 

San Francisco-Oakland + 6 


San Francisco City ......... 


a. 

a 
+4+4+4+4++ 441414 44+ 
orakwno0N Ue wo ow 


Oakland City ...........:csc +7 
San Jose +14 1 
BID 1 iasabssnstacsiecsetorengsresnes + 8 
Salt Lake City ..........000... +10 
Seattle + 3 
Spokane +23 1 
CE ariel eescuhdlstieepai@psace +9 
r—Revised. 


*—Data not available. 


Employment Agents 
Stress Radio-TV Jobs 


New York, March 4—Two em- 
ployment agencies, both of which 
cater to the advertising field, are 
making a big pitch for radio and 
television business. In both cases 
a woman will direct this activity. 

Walter A. Lowen created a new 
department to handle the place- 
ment of creative personnel for 
radio and tv. Joan Sinclaire, who 
formerly produced “Leave It to the 
Girls” and “Battle Page of the 
Air,” will head the department. 
She will give particular attention 
to writers, producers, directors, 
announcers and program mana- 
gers. 

Personnel Associates brought in 
Elizabeth Beckjorden to run its 
already existing radio-tv depart- 
ment. Mrs. Beckjorden previously 
was with Motion Pictures for 
Television and O. L. Taylor Co. 
Since leaving MPTV, she has been 
a tv station consultant. She will 
continue to serve as a consultant 
in addition to her work with Per- 
sonnel Associates. 


Underhill Joins U. S. Steel 

Charles M. Underhill, formerly 
a v.p. of American Broadcasting 
Co., has joined the tv staff of the 
public relations department of 
U. S. Steel Corp., New York. He 
succeeds John Rust, who resigned 
to become an independent tele- 
vision producer. 


EDWARD R. GRACE has been named 
v.p. and chairman of the commit- 
tee for over-all agency develop- 
ment of Grant Advertising. Mr. 
Grace, who has been serving as 
v.p. in charge of the Detroit office, 
will continue to headquarter in 
Detroit, where he will direct a 
committee of executives from 
Grant’s 33 offices, 
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WHAT DOES IT TAKE 
TO GET INTO FARMING 2 


e Among some three hundred farms in central Indiana where records 
were kept in cooperation with Purdue University, the average capital 
investment per farm in 1952 was $86,500. These were typical corn belt 
farms averaging 255 acres in size and employing 1.75 workers per farm 
including the operator. 

Stated another way, it takes a capital investment of nearly $50,000 
to create one farm job—about three times as much as it takes to create a 
job in industry. Good farming is big business! 

They used to say “if you can’t do anything else you can farm”’. 
Now they say “if you can’t farm well you’d better do something else”. 
A good many have taken this advice. The total number of farms has 
been decreasing. 

But the number of above average farm families—those who are able 
to enjoy a very comfortable standard of living and more than the usual 
number of conveniences and luxuries—is large and growing steadily. 

What does it take to really get home with farm families like these? 
Nothing can match FARM JouRNAL for impact, for coverage, for econ- 
omy. It is America’s largest, most influential farm magazine, first with 
farm families by hundreds of thousands—first with advertisers by 


millions of dollars. 


“| use 9 magazines with a combined circulation of 35 million” 
said a famous advertiser.‘‘What can FARM JOURNAL do for me?” 
Treated as the 9th magazine on his list, Life added 154 thousand 

new, farm families. As the 10th magazine, FARM JOURNAL would 

add a million new, farm families! 


From a special tabulation for FARM JOURNAL by Daniel Starch and staff. 


e Consumer product ? Sell the whole growing Country- 
Side market with the Country-Side Unit—FARM 
JOURNAL and TOWN JOURNAL. Circulation now 

4¥, million! 


FARM JOURNAL 


The Magazine Farm Families Depend On 


GRAHAM PATTERSON RICHARD J. BABCOCK 
Publisher President 
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John Toigo... 


(Continued from Page 48) 
and the people who use it—is, in 
Toigo’s lexicon, the absolute es- 
sential of copy. “The advertising 
agent’s function.” he says flatly, 


“is to determine what the relation 
is of the product to the world 
around it...If your analysis is 
profound and varied enough, you’ll 
eventually find an advertising idea 
which serves as a flag for the 
whole corporation.” 


Vi 


‘th il 


HELL, YES! 


The plurality of listeners goes with WBNS — the sta- 
tion with greater tune-in than all other local stations 
combined! As a candidate for your advertising dollar, 
WBNS presents a perfect platform with the 20 top- 


rated programs. 


CBS for CENTRAL OHIO 


ASK 
JOHN BLAIR 


When he wrote the letter to 
Getchell in 1933, he got the job. 
He never took it. Getchell, he 
says in retrospect, seemed “too 
febrile, too nervous.” Instead of 
joining forces with Getchell, he 
went to work for Lord & Thomas 
and A. D. Lasker, one of the two 
men of whom he still speaks with 
reverence. Mr. Lasker, he says, 
taught him that “an idea must have 
clarity and force—salesmanship in 
print.” (From the other mentor, 
the late Archie Lee, of D’Arcy Ad- 
vertising Co., he learned that “an 
idea can also have grace and 
charm—‘The Pause That Re- 
freshes!’ ”’) 

Nor was the Toigo career one 
which ran smooth and straight as 
a ribbon of toothpaste. He has left 
the agency business, and he has 
taken time out of copywriting to 
learn both research and statistical 
techniques. 


® He once confessed, at the ripe 
old age of 34, that “I have made 
one big mistake—I stuck to one 
minor agency too long; I failed to 
go with larger agencies in 1926 
and 1927, when I had the chance. 
If I had done the same caliber of 
work for Lord & Thomas as I did 
for the John H. Dunham Co. for 
the same length of time, I should 
be ten times as well known as I 
am.” 

He remedied the mistake over 
the years. For McCann-Erickson he 
worked on Standard Oil. He met 
A. N. Steele there—Steele worked 
with him later at D’Arcy. And 
Steele, now president of Pepsi- 
Cola, is Mr. Toigo’s client. Says 
Toigo, “He has helped me more 
than anyone in business.” From 
Standard Oil he moved to Lord & 
Thomas, where he devised the 
“Meal of the Month” for Armour. 
The campaign resulted from his 
discovery, in grocer interviews, 
that women don’t shop for items 
in groceries, but for meals. 


® From Lord & Thomas, eventual- 
ly, he went to D’Arcy, where he 
worked for 11 years—1941 to 1952 
—on the Coke account and man- 
aging the New York office. Then 
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National Nielsen Ranking of Radio Shows 
Two Weeks Ending Jan. 22, 1955 
All figures copyright by A. C. Nielsen Co. 


Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,238) 
1 Lux Radio Theater (Lever Bros., NBC) .....cccccccccccsccsssssssscesssesseeseesssenstenees 3,302 
2 Jack Benny Show (Lucky Strike, CBS) .......cccccccccssccssscssesssescsceceeesseeceeeeess 3,118 
3 Sra sO aus dap couse lanbadbiensaepatononeose snes 2.8/3 
4 People Are Funny (Mars Inc., NBC) ........cccccccccccscssecseesescescessessesecsceeseeners 2,752 
| Iran: POON UNITE, oh oe i lzcaudaoansniebeste 2,660 
6 SPU LO, PORNO NR OU si ceessve cen gensonawaavens 2,669 
7 Our Miss Brooks (American Home, CBS) ..........cccccccccccsesscecscesseceesesesecees 2,614 
8 You Bet Your Life (DeSoto-Plymouth Dealers, NBC) ...........:.cccccsceeeees 2,522 
9 FBI in Peace and War (Wm. Wrigley Jr. Co., CBS) .........ccccesceseeteeeee2 247 
10 My Little Margie (Philip Morris, CBS) ..........cccccccccssessescescsscescessesseecesseees 2,110 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,101) 
1 News of the World (Miles Laboratories, NBC) ..... me .... 1,880 
2 Amos ‘n’ Andy (Brown & Williamson, CBS) .......ccccccccccccccccccecescceeeerees 1,789 
3 Lowell Thomas (United Motors Service, CBS) ........ccceccccsccsscesscessseeeeeesees 1,743 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,697) 
1 Ma Perkins (Procter & Gamble, CBS) ........ccccccccccccscsscccesessscceeeeeseeeceseeees 2,614 
2 Guiding Light (Procter & Gamble, CBS) ............cccccccsseescesceeeeceeseseceeeeeese 2,568 
3 Our Gal, Sunday (American Home, CBS) ...........c.cccccccsseeseessessceseseseceensees 2,522 
4 Young Dr. Malone (Procter & Gamble, CBS) ......cccccccccccccccccceseesseeeeeees 2,522 
5 Ti nn SUN «a so scduasdeanchornedonsgond 2,522 
6 Re: I OI CN sos css cisacsdactcacenssdcancebecheasenteoee 2,522 
7 Young Widder Brown (Sterling Drug, NBC) ...........cccccccccscsceeeecesseeeeseeee 2,522 
8 Porsy Waban (Wommter & Gambia, CBS) o...ccccscccsiccccsccsssccscssasccscsceccccsses 2,476 
9 Senne WONG MPI, MUD io... sali cn ustonebervecscosensssoscesatdbabe 2,476 
10 Ie Oe COIN Gh NIU, CG). cicccsicvcacicccscascosesescececoscosessecsosees 2,476 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (550) 
1 Adventures of Rin Tin Tin (National Biscuit Co., Mutual) ........0...00 1,376 
2 Nutrilite Show (Mytinger & Casselberry, NBC) ..........ccccccccccsssssseesseeees 1,101 
3 Sunday Gatherin’ (General Foods, CBS) ..........ccccccccccssessceeesesecseceeeereecees 1,009 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (963) 
1 enema TUT Gi: With) CBB) once. ccs scccccsscssesccescssscnsscsscosescstsoseccseses 1,972 
2 Perit Ramer. CUGIED GO.) PATI). nnn ccccessnisecscccasesscecoceveccuosestensansecsees 1,605 
3 Pee ee CCIOUIIEE, “GED aiccccccccscccrscceccsccccsscoscsscocccscpcoseseces’ 1,513 


*The percentage of homes reached (‘Nielsen-Rating”) may be determined by com- 
paring the total number of homes reached with 45,857,000, the 1955 Nielsen estimate 
of total U. S. radio homes. 


ficer of this agency ...I just had/ ures.” 

the methodology.” | On the other hand, Mr. Toigo the 
He hasn’t changed his mind researcher and company officer has 

about research, either. “Oh, I'll altered the inner structure of 

buy the survey,” he says with a Biow-Beirn-Toigo considerably, 

grin, “but in the end I’ll make a with the enthusiastic support of 

lot of calls.” Researcher or no re- his partners, Messrs. Biow and 


searcher, officer or no officer, Beirn. The agency was set up 
'Toigo insists he is a “copywriter with four general groups, each 
at heart. The only thing that moves | headed by a creative man. Shortly 
people to buy is an idea,” he) there will be a fifth group, a trou- 


says, and he is convinced that it’s ble shooting operation designed 


radio 


COLUMBUS, OHIO 


he came to Biow, heading up the | possible for an organization to be- 
Pepsi account. He’s still forthright: |come “buried under readership re- 
“I didn’t lift a finger to be an of- ports and cost-per-thousand fig- 


women | 


e 1,625,000 families... : Y 
e 3,250,000 children... : 


e 6,500,000 consumers! 


. 
PT RoO POPE 


PARENTS: 
«= MAGAIINE » 
Cove ae 


Mot 


ave wonderft 


Ps 0 PARENTS’ MAGAZINE'S 1,625,000 MOTHERS 
eS ee aad vessseeeeeeeeeeeettt. ARE A $7,000,000,000 ANNUAL MARKET! 


Families with children are the biggest 
buyers of virtually all products and serv- 
ices. Retailers know this. They know, too, 
that families with children respond with 
confidence to brands advertised in 
PARENTS’, and that it pays off right at 
: their counters. Naturally, they make the 
: most of it—by stocking, featuring and 


: displaying PARENTS’-advertised brands. 
Why don’t YOU ask today for complete market data and rates. 


Leading advertisers aren’t overlooking a 
good thing, either. They know that 
PARENTS’ powerful pre-selling influence 
in biggest-buying families with children, 
plus nationwide retail acceptance, adds up 
to extra sales and profits. And so they 
advertise—and keep advertising—in 


PARENTS’ MAGAZINE. 


GED This Seal increases sales! Inquire today. 
PARENTS’ MAGAZINE «¢ 52 Vanderbilt Avenue. New York 17 


to lend a hand wherever another 
group needs it. Its function will 
be to evaluate periodically the 
whole picture of an account, its 
problems, the work being done on 
it, what progress is being made, 
and whether the approach is sound 
under existing circumstances. 


= “The agency business—speaking 
generally—has been slow to take 
on forms proved useful in other 
fields,” he suggests. At B-B-T, the 
agency employes are accustomed to 
such capsule suggestions as this 
formulation of the Toigo method: 
It consists of “four successive 
steps—(1) analysis, (2) synthesis, 
(3) focus, (4) advertising.” 

When he’s not researching, writ- 
ing or reorganizing, Mr. Toigo (he 
theorizes that Toigo is a corrup- 
tion of Tedescus, Latin for “the 
German”) lives in Sayville, Long 
Island. The immigrant boy— 
brought to this country from Italy 
when he was five—became a Phi 
Beta Kappa and has been married 
for more than 30 years to Marian 
Wilson Toigo (Chicago ’18). He is 
proud of their three children. The 
oldest is a doctor, serving with the 
Air Force in Alaska; the second 
is a graduate student of sociology 
at Columbia; the youngest, a 
daughter, is a student at Leland 
Stanford University. 


Pratt Food to Franklin Brown 


Pratt Food Co., Hammond, Ind., 
has appointed C. Franklin Brown 
Inc., Chicago, to handle advertis- 
ing, merchandising, marketing and 
promotion for its livestock feeds, 
health products and dog food. 
Landsheft & Barber, Buffalo, 


formerly handled advertising for 
Pratt, which until recently was 
located in Buffalo. 
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_ circulation of 46,000. 


Advertising Age, March 7, 1955 


‘Ridiabiis: Wide tiadebe Week: 
Nebraska Supreme Court 


| 


rr 


X 
eftt 3 
H fhe 


iH 


™ = = 
2 Mine 2M dtwwe » Renee Cotter on ag SR] 
Sy pee anton 
See EE SSO EE See | 
Pod vet Po 5 = = SR ow mee eieee 
el = ws pony pag = Fee 6 RRS eet eet ned 
hee ee a rrente nae - «ee Roce ae me 
ete trem = Mane corte ene = 2 ae ae | 
eres Seinen oP Srewree Meum be ? Ss 
a. a ee o—, 
Pew ane tee me Ca tm Mig Carey Oy I Set oe 
- ~~4 AMEE VER 
ia ee ee 
Pt ee eed eo One | 
Stree St ee Seg eee FARO LOW ACRE 
*. headed ae seems ' 


JUDICIAL OKAY—Brandeis Store, 
Omaha, heralded, in a page ad in 
the World-Herald, the decision of | 
the Nebraska supreme court up- 
holding the store and declaring the | 
state fair trade law wunconstitu-' 
tional. The suit was brought 
against the store for violating 
manufacturers’ list prices. 


| 
' 


‘State Times,’ New 
Mississippi Daily, 
Hits Jackson Stands 


JACKSON, March 1—Mississippi’s 
newest afternoon newspaper, the 
Jackson State Times, went on sale 
here yesterday (AA, Sept. 13, ’54). 

It was beaten to newsstands by 
its competitor, the Jackson Daily 
News, which has been published 
for more than 50 years. The Daily 
News used red ink on its front 
page to announce a $10,000 jack- 
pot contest for readers. 

The State Times, which expects 
a circulation of about 30,000, ran 
off 45,000 copies of its first issue. 
The News, with a circulation of 
40,000, was purchased last year by 
the Clarion-Ledger, Jackson’s only 
morning paper. The Ledger has a 


Publisher of the State Times is 
the Citizens Publishing Co., 
formed by a group of Jackson 
business men, many of whom were 
advertisers in the News and Clar- 
ion-Ledger. Robert E. Milner, for- 
mer automobile dealer, is presi- 
dent. 

In an editorial the State Times 
said it is ‘Democratic by persua- 
sion but independent by nature.” 

Jackson, a city of 100,000, now 
has three newspapers, three tv 
stations and six radio stations. 


Funk Bros. Seed Offers 
Free Lawn Soil Test 

Funk Bros. Seed Co., Blooming- 
ton, Ill., is offering a free lawn 
soil test to customers of its new 
Funk’s green lawn seed, now be- 
ing distributed through florists, 
hardware stores, lumber dealers 
and Funk Field Seed dealers. Cus- 
tomers who buy five pounds of 
the seed get a chemical test of 
their lawn soil without charge, 
and customers who buy the one- 
pound package may get a soil test 
at cost. Each seed package con- 
tains a moisture-proof soil sample 
bag and instructions for taking 
soil samples and mailing. Soil test 
reports will be mailed back to the 
customer with a 16-page booklet 
on the “ABC’s to a _ Beautiful 
Lawn.” 

Funk Bros., through Biddle Co., 
agency for the field seed division, 
is running a test campaign in 
Illinois this spring. Television, 
newspapers, direct mail and dis- 
play materials are being used. 


Blaine Faber Joins McCann 
Blaine Faber, formerly with 
Coronet and Sheldon, Quick & Mc- 
Elroy, has joined the New York of- 
fice of McCann-Erickson as ac-) 
count executive on Dorothy Gray | 
Ltd. | 


‘circuit producers and telecasts. 


Leonard Spinrad Issues 
Book on Closed Circuit TV 


Leonard Spinrad, motion picture 
consultant and publisher of a 
weekly motion picture newsletter, 
will publish a “Closed Circuit Data 
Book” in April. Designed to bring 
information on this field up to 
date, the manual will list closed 


The book also will give details 
on rate schedules, color telecasts, 
equipment, unions involved in 
closed circuit telecasting, the gov- 
ernment’s position on the subject 
and a summary of the history of 
closed circuit tv. 


Atkins Names Weiss A. M. 

Robert L. Weiss has been named | 
advertising manager of Robert S. | 
Atkins Co., San Francisco chain | 
of five northern California cloth-| 
ing stores. Mr. Weiss, formerly ad| 
manager of the King chain of 
men’s stores in New York, succeeds | 
Marian H. Wood, who has resigned. 


Coverage 


«owe at a 


121 


Circulation coverage guaranteed by the only publi- 
cation circulated four ways—and the only one cir- 
culated with the compliments of local super market 
operators . . . all-out editorial coverage as only a 
local newspaper can provide it—-with a top galaxy 
of guest editors—merchandising experts—assuring 
top readership . . . all this as a bonus in addition to 
The Grocers’ Spotlight’s regular saturation cover- 
age of grocery outlets throughout Northern Ohio. 


Distributed to 
All delegate hotel rooms 


The Convention floor 

Downtown Cleveland 
Newsstands 

Leading Cleveland restaurants 


THE GROCERS’ 
SPOTLIGHT 


717 Fox Bidg., Detroit 1 
New York e Cleveland 
Los Angeles e San Francisco 
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When the WFAA Early Birds have a birthday, everybody celebrates. 
Folks all over the Southwest will join in the week-long 


festivities March 28-April 3, when the nation’s oldest live breakfast show 
completes its 25th year on the air. 


And as a special Silver Anniversary bonus, the Early Birds 
have doubled their air time. The 16-person cast of this locally produced show now starts 


an hour earlier — at 6 a.m. — to bring the Early Birds’ special brand of 


“good morning” to their thousands of loyal fans all over Radio Southwest. 
This loyalty creates a warmly receptive atmosphere for 
your advertising. Sales messages on the Early Birds reach all members 


A Clear Channel Service of the Dallas Morning News 


WEA 


Alex Keese, Manager 
Geo. Utley, Commercial Manager 
Edward Petry & Co., Inc., Representative 


of the family when’they're all together; they sell everything from 


food products (Morton's has been a sponsor for 10 years) 
to shaving cream (Mennen’s, 7 years). 
When you advertise on the WFAA Early Birds, 
you sell to the whole, big profitable WFAA area, because in the 
Southwest, the “Birds” belong to everyone. 
Ask the Petry man for more information. 
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National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Jan. 22, 1955 
All figures copyright by A. C. Nielsen Co. 


Rank 


1 


2 


3 
4 


5 
6 


10 


Total Homes Reached 


Program Popularity* 
Rating Homes 
Program (%) Rank Program (000) 
| Love Lucy (Philip 1 | Love Lucy (Philip Morris, 
Morris, CBS) .......... 55.2 CBS) 16,792 
Jackie Gleason Show (Nestle, 2 | Love Lucy (P&G, CBS) ............ 15,896 
Schick, Sheaffer, CBS) .............. 52.8| 3 Jackie Gleason Show (Nestle, 
| Love Lucy (P&G, CBS) ................ 52.1 Schick, Sheaffer, CBS, .......... 15,602 
Disneyland (Amer. Dairy, Amer- 4 You Bet Your Life (DeSoto- 
ican Mtrs., Derby Fds, ABC) ....50.1 Plymouth, NBC) .........ccseseees 15,037 
Dragnet (Chesterfield, NBC) ........ 50.0 5 Dragnet (Chesterfield, (NBC) ....14,955 
You Bet Your Life (DeSoto- 6 Disneyland (Amer. Dairy, Amer- 
PUNT PORE) escscsvsserecceccescse 49.4 ican Mtrs., Derby Fds, ABC) ..14,890 
Buick-Berle Show (NBC ..............00+ 48.7| 7 Buick-Berle Show (NBC) ............ 14,678 
Martha Raye Show (Hazel 8 Martha Raye Show (Hazel 
ag RRR A 2 aS 47.5 BIL, PEItal : chascateabinaprconsreeces 14,079 
Toast of the Town (Lincoln- 9 Colgate Comedy Hour (NBC) 13,725 
Parcetirs CBS) - ........cthssscadincisio esos 45.9 10 Toast of the Town (Lincoln- 
Colgate Comedy Hour (NBC) ........ 45.0 ee 13,692 


*Percentage of homes reached in area where program was telecast. 
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advantage of the Western Market's 


SUMMER SALES BOOM 


650 Million Tourist Dollars will be spent in 
the Western Market this Summer* 


NBC 850 ke ° 


Is your Product in this 
rich vacation market? 


Total retail...department store...food and 
drug sales are higher during summer than 
any time except December. For many foad, 
drug and package items, summer is the peak 
selling season. Summer gasoline station sales 
far exceed those for any other period. 


Here in America’s most heavily traveled 
vacation area, KOA will play host to 12% 
million tourists this summer! 


Denver's DOMINANT STATION, 50,000- 
watt KOA (NBC for the West), covers 302 
counties of 12 states with 3/2 million people 
in addition to its tourist coverage! 


Wherever vacationers go in the West—KOA 
goes with them and programs for them! 


*Estimated 
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DENVER 


Covers The West... Best./ 
30.000 watts 


Rank 
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Pulse Network 


Radio Ratings 
Thirty Markets 
November-December, 1954 
Program Rating 
Evening 
Jack Benny (Lucky Strike, 
MN isin cadticnsiessevsneietecsthonanitin 7.6 
Amos ‘n’ Andy (CBS- 
Rees CBS) nrcsorescescecrescorsesten 7.2 
Our Miss Brooks (Toni, White- 
hall, CBS) 6.7 
My Little Margie (Philip 
Morris, CBS) 6.2 
Edgar Bergen (Kraft, CBS) ........... 5.8 
Lux Theater (NBC) 5.8 
Dragnet (Liggett & Myers, 
NBC) 5.5 
Groucho Marx (DeSoto- 
Plymouth, NBC) 5.5 


Gunsmoke (Liggett & Myers, 

MUNIN <nicnsdndis ccipicihchscccsenstauadviavensad 5.3 
FBI in Peace & War (Wrigley, 

CBS) 5.0 
Gangbusters (Sustaining, 


CBS) wesc 
Godfrey’s Talent Scouts (Lipton, 

I a ao sac abbubalbicbiaseasvouin 5.0 
Suspense (Sustaining, CBS) .......... 5.0 
21st Precinct (Sustaining, 

a  issssnibengell 5.0 


Monday-Friday Daytime 
Helen Trent (Toni, Whitehall, 


CBS) : 6.2 
Ma Perkins (P&G, CBS)... 6.1 
Our Gal, Sunday (Whitehall, 

PRD, CRO cctiinticvecen st 6.1 
Arthur Godfrey (Several 

CII IPED ccncoccsccsccncceticccosesis 6.0 
Guiding Light (P&G, CBS) ............ 6.0 
Road of Life (P&G, CBS) ............... 6.0 
Young Dr. Malone (P&G, 

i iaincasleaaibcssisveceasaceneesiiabesee’ 6.0 
Perry Mason (P&G, CBS) ............0008 5.9 
Second Mrs. Burton (Armour, 

CBS) 5.9 
Wendy Warren (Armour, 

SNE EEE © inal ocsilescosecesnesesseoeres 5.9 


Saturday-Sunday Daytime 


Gunsmoke (Liggett & Myers, 
A SE a ae 4.1 
True Detective Mysteries (Sus- 


EE UID sssniviesssonsscceseviccoses 4.1 
The Shadow (Sustaining, 

gS rere 4.0 
City Hospital (Carter, CBS) ............ 3.9 
Football Games (Crosley, 

MEET Sch IE dicashscastnbtunsivenstecsscbseus 3.6 


Robert Q. Lewis (Van Camp, 
Helene Curtis, Milner Prod- 
I Siri ceescsccshaptastisiaMacaemnsa 3.6 

Romance (Sustaining, CBS) ............ 3.6 

Peter Lind Hayes (Sustaining, 

CBS) 

Platterbrains (Sustaining, 

II). sicibailadl ni chencesSnsceabaacangeesoresces 3.4 

Galen Drake (Various sponsors, 


Prrrrri rr . 


Clark Minor 


Miller Moore 


TEARSHEET DECOR—Tearsheets of Dodge newspaper ads were used 

as wall decorations at the meeting of the Detroit chapter, Ameri- 

can Assn. of Newspaper Representatives, at which this group is 

shown: Clint R. Clark, Dodge’s co-op ad manager; Jack W. Minor, 

director of advertising and merchandising, Dodge division; Charles 

A. Miller, Sawyer-Ferguson-Walker Co., AANR chapter president, 
and Wendell D. Moore, Dodge ad manager. 


CuicaGco, March 1—Carson, Pirie, 
Scott & Co. here has become the 
44th department store to subscribe 
to the Martha Page Gift Wrap 
Service, a merchandising-aid sub- 
sidiary of Modern Packagings, 
Dallas, Tex. 

The service is allocated to client 
stores on an _ exclusive-in-your- 
city basis; other stores in which 
the service is in operation include 
Hess Bros., Allentown, Pa.; Stew- 
art & Co., Baltimore; Foley Bros. 
Dry Goods Co., Houston; Frank R. 
Jelleff, Washington, D. C.; J. P. 
Allen Co., Atlanta, and W. C. 
Stripling Co., Fort Worth. 

The service provides its clients 
with a continuous flow of gift 
wrap designs, both on a seasonal 
basis, in connection with specific 
holidays, and for weddings, birth- 
days, baby showers, etc. Martha 
Page also provides a consulting 
service for clients; when the pro- 
gram begins an instructor trains 
store personnel to do the actual 
gift wrapping. 


® Carson’s pays an annual fee of 
$3,000--—chiefly for the design 
phase, Martha Page says. The cost 


of foils, ribbons and other pack- 
‘aging materials is liquidated in 


'35¢ and 50¢ charges (depending on : 
be e ~ ‘Dallas Power Names Agency 


package size) to the store’s cus- 
/tomers. The store absorbs this cost 
‘on gift wraps of items priced at 
| $25 or more. 

| Harold G. Cole, president of 
'Modern Packagings, explains that 


Dallas Packager Syndicates ‘Martha Page’ 
Gift Wrap Service to Stores in 44 Markets 


pings also are useful to stores in 
window displays. In addition, the 
service provides subscribers with 


promotion materials, including 
newspaper mats, ad copy and 
pamphlets, so that subscribers 


can fully merchandise the service. 


® “Increased standardization of 
merchandise,” says Mr. Cole, “ac- 
centuates the need for such pro- 
motional aids as a gift wrapping 
service that will set one store 
apart from its competitors. 

Mr. Cole established the Martha 
Page service in 1947. The name it- 
self is one he invented to make 
double use of the initials of the 
parent company, Modern Packag- 
ings. 


Reddi-Wip Appoints Coerne 
Reddi-Wip Inc., which has 
moved its executive offices to Los 
Angeles, has appointed John S. 
Coerne director of advertising and 
public relations. Mr. Coerne for- 
merly was plans and creative di- 
rector of Barton A. Stebbins Ad- 
vertising Agency. Ronald L. Green, 
who has been with the company 
since its inception in 1948, will 
continue as advertising manager. 


Dallas Power & Light Co. has 
moved its advertising account to 
the Dallas office of Rogers & 
Smith from Taylor-Norsworthy, 
Dallas, which has handled the ac- 


CBS) 3.2 the service gives the one store in| count for the past six years. Cam- 
Howard K. Smith Reports ‘each city a distinctive ‘“trade- paign plans include newspapers 
(GRRE, SOG) csccsccccicccccccesseses 3.2,mark.” The Martha Page wrap-'and television. 


Prrrrre rire 


~ PAPER GIVES \ 
COMPLETE COVERAGE 
IN THE ACTIVE | 

AKRON MARKET 


ONE LOW RATE SAKRON SS 


Evening or Sunday 


CIRCULATION 
Evening 152,381 
Sunday, 159,201 


POPULATION 
Metro. Area 438,374 
\. Ret. Tr. Area 568, 024 


me) 2a | 


You get full coverage of Akron, Ohio’s $990,000 plus market 
at one low cost in either the EVENING or SUNDAY Beacon 
Journal. Akron is the only Market of its size in the country 
with ONE powerful newspaper — an outstanding buy at its 
low cost and high coverage. R-O-P color is also available. 


AKRON BEACON JOURNAL 


EVENING AND SUNDAY  :oun s. Knicur, pustisHer 


STORY, BROOKS & FINLEY 
REPRESENTATIVES | 
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Dailies Hit New 
Circulation High, 


Gaining 800,000 


PHILADELPHIA, March 1—Daily 
newspaper circulation in the U. S. 
set a new all-time record in 1954, 
according to the 87th annual edi- 
tion of N. W. Ayer & Son’s “Direc- 
tory of Newspapers and Periodi- 
cals.” 

Combined circulation of English- 
language dailies by the end of 1954 
was 54,860,429, an increase of more 
than 800,000 daily circulation over 
the previous record set in 1953. 
Since the end of World War II, 
there has been only one year in 
which over-all circulation did not 
rise above that of the previous 
year. 

The nation’s evening newspapers 
had a daily circulation of 32,902,- 
000, an increase of half a million 
copies. Morning newspapers did 
even better, with a jump of 576,- 
000 to a total of 21,239,000. The na- 
tion’s five all-day dailies totaled 
more than 719,000, down -250,000, 
but this decline was caused by the 
sale of a sixth paper in this classi- 
fication. Sunday newspapers had a 
combined total of 45,824,000, up 
183,000 from previous figures. 


® These circulation gains, the di- 
rectory indicates, were not limited 
to a few leading newspapers or to 
sections of the country but were 
general. State totals show that 38 
states had circulation gains in 
morning, evening and Sunday pa- 
pers. 

Ayer’s 1,530-page directory, 
covering more than 21,000 news- 
papers and periodicals of all types 
published in the U. S. and its 
possessions, reveals that there is a 
slight continuing drop in number 
of daily newspapers published. 
Counting both English and for- 
eign-language newspapers pub- 
lished in the U. S., there now are 
1,485 evening dailies (down 19), 
370 morning dailies (up 5), 574 
Sunday newspapers (up 2) and 
five all-day dailies (down 1). 


Roy Durstine Appoints 
Stivers, Whitehead V. P.s 


Roy S. Durstine Inc. has ap- 
pointed Sidney Stivers and Robert 
L. Whitehead v.p.s of the agency’s 
California corporation. Miss Sti-| 
vers, with the agency for more. 
than six years as western copy 
head, will act as West Coast repre- 
sentative of management. Mr. 
Whitehead was recently trans- 
ferred from New York as coordi- 


Sidney Stivers Robert L. Whitehead 


nator of the California Wine Ad- 
visory Board account. He has been 
with Durstine’s New York office | 
for more than 16 years as an ac- 
count executive. 

Robert England and William D. 
Sloan continue as managers of. 
Durstine’s San Francisco and Los 
Angeles offices, and John Markey | 
remains West Coast director of 
merchandising. 


Basford Gets Clark PR 

Clark Controller Co., Cleveland, 
has named the Cleveland office of | 
G. M. Basford Co. to handle pub-| 
licity and technical information. 
The agency continues to handle 
Clark’s advertising program. 


Hamilton Adds Jolly Line ‘ 

Hamilton Metal Products Co., something's 
New York, maker of the Skotch 
Kooler and Skotch Grill, will ad- 
vertise four new picnic products 
in June with four-color page ads 
in Esquire, Look and The New 


color spread in Coronet. The agen- 3 . 
cy is Leber & Katz, New York.| @ bigger slice of 
New products are two sizes of 


matching polka-dot Jolly Jugs and th fast rowin 
Jolly Bags ($7.95 and $10.95 a nd g 9 


pair), half-gallon and gallon * * 

Skotch Jugs ($2.98 and $3.98) and Baking industry om 
Skotch Ice (a refreezable, reus- 
able refrigerant in six-ounce cans, 
four for 69¢). 


Issues New Rate Card 

Aeronautical Engineering Re- 
view, New York, has issued a new 
rate card, increasing its basic 
b&w page rate from $275 to $325, 
effective with the July issue. Rate 
protection is provided for all ad- 
vertisers under contract as of 
March 1. 


WRONG 


York Times Magazine and a four- if you aren‘t getting 


‘Dollar sales in the Baking 
industry increased from 1 billion 
to 5 billion dollars in 20 a ya 


BAKING... a giont 


mechanized industry—is 


second only to meat 
READERS do 


# in value of products ‘ 
Oi 920% Readers than any 


of the business: ee beer 
in this 5 billion 
dollar get. 


"ABC + ABP 


105 West Adams St., Chicago 3, 
| “CLISSOLD BUSINESSPAPERS: 
ace CANNER + HOSPITAL MANAGEMENT * BAKIN 


to sell it... display it! 


DON’T MISS... 


whether in 
SALES, ADVERTISING 
or MERCHANDISING 


NEW ideas 
NEW techniques 
NEW developments 


EXHIBITS 
3-day exhibit — admission free 


Tuesday, April 5th 10 a.m. to 6 p.m. 
Wednesday, April 6th 10 a.m. to 8 p.m. 
Thursday, April 7th 10 a.m. to 6 p.m. 


MERCHANDISING FORUM 


A panel of several of the nation’s top sales and 
advertising executives will be moderated by 
Ralph Head, Account Supervisor, Batten, Barton, 
Durstine & Osborne, New York. To be held 

April 5th from 2:30 p.m. to 5:00 p.m. 


SYMPOSIUM — LUNCHEON 


This annual feature in the Grand Ballroom, 
Palmer House, Wednesday Noon, Apr. 6, 1955. 
Distinguished guest speaker: General Carlos 

P. Romulo. All finished by 2.30 p.m. 


General Carlos P. Romulo 

has been President of Fourth Genero! 
Assembly of the United Nations, 
Ambassador to the United States, 
and Chairman of the Philippines 
Delegation to the Ninth Session 

of the United Nations. 

He served as aide-de-camp to Generc! 
Douglas McArthur on Bataan, 
Corregidor, and Australia. At 
present he is the special, personal 
envoy of the President of the 
Philippines to the United States. 


The biggest and only national exhibit 
of Point-of-Purchase advertising — 
All types, All materials, All dimensions ~ 


EE RIS 


DOOR PRIZES 


USE THIS COUPON TO ORDER Your TickeTSs NOW! 
POINT-OF-PURCHASE ADVERTISING INSTITUTE, Inc. 
11 West 42nd Street, New York 36, New York AA 


GENTLEMEN: Please send the following tickets: 


—________April 6 Symposium Tickets, including Luncheon at 
$7.50 each. Palmer House Grand Ballroom. My 
check is enclosed. 


—___.__. FREE Tickets for admittance to Exhibit of Point-of- 
Purchase Displays. Good all three days—April 5, 
6, and 7, 1955. 
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NEW CUSTOMER—Media and agency cooperation brought this mer- 

maid knocking at the door of the client, TraveLodge, San Diego. 

The model, Elaine Block, is “Miss Kay Big,” the mermaid trade 

character of radio station KBIG, Catalina Island. The agency, Don 

Lawrence Co., San Diego, reports the mermaid was the first cus- 

tomer produced by a new saturation (150 monthly) spot radio cam- 
paign for TraveLodge Motels in Southern California. 


v.P..S GAG—T. G. Harrison, president, Super Valu Stores, Minnea- 

polis, recently completed a tour of duty with the Defense Depart- 

ment, where he was photographed with his jet plane. To welcome 

him back, Walter Barry, General Mills v.p., dreamed up a box of 

the company’s Jets with Mr. Harrison’s picture inserted, ostensibly 

as one of the jet pilot series being featured on the cereal boxes. 
Kay Sandberg, Mr. Harrison’s secretary, holds the box. 
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INSTITUTIONAL DISPLAY—The message “Advertising 
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BAY ADMEN—Directors and officers elected to head 
the new Advertising Executives Club, recently 
formed in the San Francisco Bay Area, include 
Raymond B. Giles; Ad Fried, the club’s first presi- 


dent; Donald M. Murphy; Jack deMello; Dalton 
Gautreaux; Lowell C. Trautman; Joseph Wright 
and Clayton Snyder. Mr. Fried is president of the 
Oakland agency bearing his name. 


ADVERTISING, 


Helps You... Buy Bette 


in Milwaukee, are John F. Downey Jr., president of 


SWEEPSTAKE PLAQUES—Winners of Oregon Advertising Club’s seventh 
annual ad achievement exposition are congratulated by E. Palmer 
Hoyt (left), editor and publisher, the Denver Post and former pub- 
lisher, the Oregonian. Shown with him are (1. to r.): Bruce Sturm, 
sales promotion manager, Jantzen Inc., winner of the Mac Wilkins 
sweepstake award for the best general campaign in Oregon in 1954; 
Don Lawton, Botsford, Constantine & Gardner, Jantzen’s agency; 
Wayne Leland, House and Leland, representing Triangle Milling 
Co., winner of the Oregon Industrial Advertising Assn. award; 
James Wolfard of Wolfard 
Motor Co., winner of the Retail 
Trade Bureau award. 


t hei 
You 


for Less 


Benefits You” was carried to Milwaukee County 
residents on Transport Co. buses during National 
Advertising Week. Looking over the traveling bill- 
board, one of the many ways the week was boosted 


Transport-Ads of Milwaukee; Roger LeGrand, 
Cramer-Krasselt Co., and Edward Styles of Schus- 
ter & Co. Messrs. Styles and LeGrand were ad week 
co-chairmen in Milwaukee. 


WRAP-AROUND—Goodren Products 
Corp., Englewood, N. J., is intro- 
ducing Goodstix, its transparent 
self-sticking material in contin- 
uous rolls, which the company be- 
lieves will be useful in point of 
purchase displays, window dis- 
plays, pillar decorations, and other 
uses involving product wrap- 
arounds. : 


BANKER’S DECOR—Mark A. Brown, who retired Jan. 1 as president of 

the Harris Trust & Savings Bank, Chicago, had the reception room 

of his new office in the Harris Trust building decorated with 16 of 
the bank’s silver dollar ads, which ran during his presidency. 
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New industry, new payrolls—typified by Lion Oil 
Company’s new $30-million petrochemical installation, 


billion dollars investment in new industrial facilities, 
more than a quarter-billion in expansions—with new 


the Barton Plant, at Luling, near New Orleans. Post- 
war metropolitan New Orleans has seen almost half-a- 


jobs from new companies alone totaling 8,943. Yes, The 
Times-Picayune States market is bigger now! 


Burgeoning new residential areas—like this one in Metairie. New Orleans 
metropolitan population has passed 760,000. In rocket-growing areas like 
Metairie-East Jefferson 87% of persons 15 years and older read the daily 
Times-Picayune States (according to Publication Research Service). 


Che Cimes-Picamme 


NEW ORLEANS STATES 


Z . 


CIRCULATION 272,283 DAILY, 276,265 SUNDAY 


A. B. C, Publisher's Statement, 6 mos, ending Sept. 30, 1954 


Represented by Jann & Kelley Inc. 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES ATLANTA 
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Randolph Associates Bows Buss Buys Markham’s Interest 


Warren F. Randolph has organ-| Richard H. Buss has purchased 
ized Randolph Associates at 572 the interest of Bill Markham, for- 
Washington St., Wellesley, Mass. | mer co-partner, in Markham-Buss 
Mr. Randolph formerly was with Advertising, Los Angeles agency 
Sutherland-Abbott and Beaumont, | formed in April, 1953. The location 
Heller & Sperling befcre opening |and name of the agency will re- 
his own agency. main the same. 
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CANTON @ 
EAST LIVERPOOL © 


@ MARION 


Like a letter from home, our papers bring 
their communities into every reader's 
living room with a warm, personal, 
human touch that inspires confidence. 


7 “ONE-NEWSPAPER” Markets 
with a BILLION DOLLARS 
plus in retail sales! 


PORTSMOUTH , 


e JRONTON 


(@ THE CANTON REPOSITORY 
@ THE STEUBENVILLE 
HERALD-STAR 


represented nationally by 
STORY, BROOKS & FINLEY 


@ THE MARION STAR “@ THE SALEM NEWS 
@ THE PORTSMOUTH TIMES e@ YHE IRONTON | 
TRIBUNE @ THE EAST LIVERPOOL REVIEW 


represented nationally by 


JOHN W. CULLEN COMPANY 
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it takes time to call 3 


ONE CALL DOES IT ALL 


In advertising production, time means money. Faithorn 
offers you finest quality typography, engravings and printing... 
all under one roof to save you time and money. 
You make just one contact—why triple your work? 


One call does it all ... phone WHitahall 4.9300 


a t h 0 mn CORPORATION 


AD-SETTING 
N. Dearborn St., Chicago 10, Illinois ENGRAVING 


PRINTING. 


Renuzit Push Urges 
Do-It-Yourself Idea 
in Dry Cleaning Too 


PHILADELPHIA, March 1—An “ev- 
ery week” advertising campaign 
on its Odorless Renuzit—to con- 
tinue throughout 1955—has been 
launched by Renuzit Home Prod- 
ucts Co. 

The campaign is designed to give 
the product a fashion flair, illus- 
strate new uses to the housewife, 
and capitalize on the do-it-yourself 
trend by getting women to do more 
dry cleaning at home. The sched- 
ule includes insertions in locally 
edited Sunday supplements in 22 
major markets, Nancy Sasser’s 
Buy-Lines column in 56 newspa- 
pers, plus trade and consumer 
magazine advertising in Every- 
woman’s, Family Circle, Good 
Housekeeping, Ladies’ Home Jour- 
nal, McCall’s, Progressive Grocer, 
Retailing Daily and Woman’s Day. 

The program is a long-range one, 
planned to accomplish specific 
trade and consumer objectives, ac- 
cording to James P. MclIllvaine, 
merchandising manager. He noted 
that Renuzit’s principal point of 
distribution is the grocery store, 
especially the chain grocery. While 
Renuzit enjoys excellent grocery 
distribution in most areas, he said, 
there are scattered markets where 
the product has not been intro- 
duced. In addition, he said, there 
are still some women who do not 
understand the principle of home 
dry cleaning. 


® He said Renuzit’s aim is also to 
increase off-season sales of its 
product to insure constant high 
turnover—a must in chain grocery 
operation. As well as selling a 
brand name, Renuzit also must do 
an education job to sell a method 
of cleaning, he noted. 

Every week ads in the Sunday 
supplements will run in Renuzit’s 
“A” areas. This part of the cam- 
paign is designed to reach the 
woman who is an expert house- 
keeper and who is inclined to “‘do- 
it-herself” when shown how. The 
Nancy Sasser Buy-Lines will cover 
Renuzit’s “B” areas. 

Both “A” and “B” areas, as well 
as markets too small for indivi- 
dual campaigns, are being ap- 
proached with an every-month 
campaign in chain distributed 
magazines. National women’s mag- 
azines are being used as an um- 
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LITTLE MISSES—Red and red-trimmed juvenile lingerie was featured 
in this two-color newspaper ad for Henry’s, Wichita. The children’s 
wear was designed by Holeproof Hosiery’s Little Miss Luzxite di- 


brella over the entire campaign. 

Each Renuzit ad will point out 
a different category of goods that 
should be cleaned with Renuzit— 
rugs, upholstered furniture, sweat- 
ers, blouses, dresses, men’s neck- 
ties, and others. The odorless 
feature of the product and its total 
safety for home use also will be 
mentioned. 

Feigenbaum & Werman Adver- 
tising Agency here handles the 
Renuzit account. 


Daisy, Daisy— 
Your Bike May Be 
Making a Comeback 


CLEVELAND, March 1—Because 
World War II babies are now en- 
tering their bike-riding years or 
outgrowing their junior size two- 
wheelers, the nation’s bicycle sales 
probably will reach a new high of 
3,000,000 this year. 

This prediction was made by 
Tom Sayler, executive director, 
National Bicycle Dealers Assn., at 
its convention here last month. 
Mr. Sayler said the organization 
has 12,000 members; 1,200 were 
at the show. 

Bicycles for two, three, four and 
even five riders were featured, 
along with foreign motor scooters 
and a few unicycles. 

Mr. Sayler said the newest thing 


in bicycles is a middleweight bike, 
which most manufacturers are 
making. It is a compromise, he 
said, between the standard bal- 
loon-tired bicycles and the light- 
weight racers. 

Every year since the end of 
World War II, bicycle sales have 
topped 2,500,000, Mr. Sayler said. 


Stokely-Van Camp Forms New 
Division; Names Sheffield 


Stokely-Van Camp Inc., Indian- 
apolis processor of canned and 
frozen foods, has established an 
institutional sales department un- 
der the direction of Coleman L. 
McGuire, institutional sales man- 
ager. The department has launched 
a program aimed at making the 
company’s products available to 
institutions on a continuing basis. 

Earl A. Sheffield has been 
named assistant sales manager of 
the company’s Stokely division. 
He formerly directed sales and 
advertising activities for Ball Bros. 
Co. until 1950 when he opened his 
own brokerage business. 


Bennett Joins Kniep 

Lynn W. Bennett, former assist- 
ant advertising manager of Edi- 
son Storage Battery division of 
Thomas A. Edison Inc., has been 
named copy chief and account ex- 
ecutive of Kniep Associates, Dover, 
N. J. 


ATLANTIC CITY IS BIGGER THAN 


First in per capita food sales in the U. S. 

Second in per capita retail sales in the U. S. 

Second in per capita drug sales in eastern U. S. 
Fourth in per capita home furnishings in eastern U. S. 


Second in Sales Management's Quality Market Index 


THINK 


The way to cover this important Atlantic City 


market and growing southern New Jersey is 


DeLisser, Inc., national representatives 


to use the newspaper that gets into its homes 
—the fast-growing Atlantic City Press. 


Atlantic City Press 


. . covers New Jersey's best Big-City market! 


Rolland L. Adams, publisher 
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Advertising Age, March 7, 1955 


Coming 
Conventions 


March 12-15. Advertising Specialty Na- 
tional Assn., third annual spring special- 
ty show, Palmer House, Chicago. 

March 16-18. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 17-20. Advertising Federation of 
America, Fourth District convention, Tal- 
lahassee, Fla. 

March 17-20. Southeastern Advertising 
Conference, Florida State University, 
Tallahassee. 

March 18-19. Atlanta Advertising In- 
stitute, 6th annual meeting, sponsored by 
the Atlanta Advertising Club and Emory 
University, Alumni Memorial  Bldg., 
Emory University. 

March 21-23. Canadian Assn. of Radio 
and Television Broadcasters, annual con- 
vention, Chateau Frontenac, Quebec. 

April 4-8. National Advertising Agency 
Network, 34th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publi- 
cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fila. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation 
of America, Eighth District, Hotel 
Nicollet, Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

April 30. Midwestern Advertising 
Agency Network, 2nd quarterly 1955 
meeting, Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio 
& Television, annual convention, Drake 
Hotel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio 
& Television Broadcasters, annual con- 
vention, Shoreham and Sheraton-Park 
Hotels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 51st annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. 
of Canada, Hotel London, London, Ont. 

June 26-29. National Advertising In- 
dustries Exposition, Hotel Morrison, Chi- 
cago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hetel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 
Beach Hotel, Hollywood, Fla. 


AMA Upholds HIP Advertising 

The judicial council of the 
American Medical Assn. has de- 
cided in favor of the Health In- 
surance Plan of Greater New York 


in a test case brought against a 
Queens physician by the New 
York state and Queens county 
medical societies. The council held 
that the Queens doctor did not 
violate medical ethics by associa- 
ting his group with HIP, which 
makes its benefits known to the 
public through advertising. The 
decision affects approximately 
1,000 doctors in 27 similar medical 
groups affiliated with the non- 
profit prepayment program. 


CBS Extended Market Plan 
Totals 28 Advertisers 

Two more advertisers, for a to- 
tal of 28, have signed for CBS 
Television’s “Extended Market 
Plan.” R. J. Reynolds Tobacco Co. 
picked up the 15 EMP stations for 
“I’ve Got a Secret” and “Topper.” 
General Foods added the list to its 
lineup for “December Bride.” 

The Extended Market Plan, 
which reprices stations in line with 
their circulation, is CBS’ newest 
technique for getting sponsors to 
include small market stations in 
their network lineups. 


“Moves Foods Fast!” 


— says Max Gerkin of Sunshine Food Markets 
Sioux Falls’ leading food retailers 


“We use the Argus-Leader consist- 


ently because we have found it the 


Falls area.” 
} You can profit by their experience 
essential medium for informing and —-sell foods best by advertising con- 


selling our customers in the Sioux  sistently in the Argus-Leader. 
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THIS 14-COUNTY AREA HAS FOOD SALES OF $42,883,000 A YEAR 
The Argus-Leader concentrates its 


trading 


98% Family Coverage 
of City Zone 


66% Family Coverage 
Retail Trading Zone 


52,000 circulation in this ABC retail 


zone—dominating these 


counties with 66% coverage, un- 
equalled by any other medium, plus 


SIOUX FALLS 


rguSieader 


South Dakota’s Leading Newspaper 


98% coverage in metropolitan Sioux 
Falls. You need only the Argus- 
Leader to carry your sales message 
to the prosperous families in this 42 
million dollar* food market! 

*Sales Management, 1954 


Represented by GILMAN, NICOLL & RUTHMAN 


| BOSTON 
Parker House 


NEW YORK 


The Commodore 


BALTIMORE 


Lord Baltimore 


ATLANTIC CITY 
Chalfonte-Haddon Hall 


PITTSBURGH 
Carlton House 


pee ag 


CINCINNATI 
Netherland Plaza 
& Terrace Plaza 


CHICAGO 
The Drake \ 


Pa 


ST. LOUIS 
Chase & Park Plaza 


Owned and Operated Hotels 


WARNER 


Reservation and Convention Offices Coast to Coast 


ROBERT F. WARNER, INC., 588 Fifth Avenue, New York 


also Chicago, Washington, Boston and Toronto 


-————— FREE RESERVATION SERVICE 


by teletype through nearest hotel or service office 


REPRESENTED 


OLD FASHION ED 
INN KEEPING 


td sil in heaping 


Yes, we old fashioned innkeepers have joined together to serve 
the fastidious traveler who agrees with us that “hospitality can- 
not be mass produced.” 


We believe that the individual who travels a lot prefers individ- 
uality in his accommodations—and personal, interested attention 
to his comfort and welfare. Only in this is our thinking old 
fashioned. Our hotels are as up-to-date as 1955! 


Nistinguished Pole 


An Associated Network of Independently 


GLEN W. FAWCETT — Los Angeles, San Francisco, Seattle and Portland 


Send for Brochure—Old Fashioned Innkeeping is Still in Keeping 


DALLAS 
The Adolpbus 


NOT A CHAIN 


LOS ANGELES 
The Biltmore 


SAN FRANCISCO 
The Mark Hopkins 


Hotel Utah 


MEXICO CITY 
Hotel Del Prado 
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million viewers 


see these four sponsored first-run 
tv network programs created by Screen Gems, Inc., 
television subsidiary of Columbia Pictures Corp., 


each week 


program sponsored by agency 

Ford Theater Ford Motor Co. J. Walter Thompson 
Adventures of Rin Tin Tin National Biscuit Co. Kenyon & Eckhardt 
Captain Midnight Wander Co. and General Mills Tatham-Laird 
Father Knows Best P. Lorillard Co. Young & Rubicam 


*source: ARB, Jan. 1955 


more millions 


will soon be added to this total by 


Damon Runyon Theater Anheuser-Busch D’Arcy Advertising 
(spring °55 premiere) 


Celebrity Playhouse Falstaff Brewing Dancer-Fitzgerald-Sample 


(fall 55 premiere) 


still more millions 


will be added when we premiere 
Jungle Jim and You Can’t Take it With You 


and even more millions 


are part of the weekly audience for our current syndication offerings 


Big Playback (15-minute sports show) All-Star Theater (originally seen as Ford Theater) 
Jet Jackson (Captain Midnight alternate) ‘Top Plays of 1955 (this season’s Fireside Theater) 


this same inventive talent and production know-how is creating television commercials which are 


selling products for many of the country’s largest advertisers. 
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TELEVISION. ‘SUBSIDIARY OF COLUMBIA "PICTURES  aaraonidh 233 WEST 49th STREET, NEW YORK 19, N.Y. + Sesie 5-5044 
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Five Toptlight Advertising Men List Their Nominations 


for the 


pampered 


How an histor delicacy 


? C ampoells 


a cd 


Best Advertising Campaigns of 1954 


For this special agency issue, Advertising Age asked five topflight advertis- 
ing managers to select what they thought were the five best advertising cam- 
paigns of 1954 and briefly to give the reasons for their selections. The only 
“rule”: no expert was to comment on his own company’s advertising. On this 
and the following pages are the choices of George E. Mosley, Ben Donaldson. 
Stuart Peabody, George Abrams and Stuart D. Watson. 


ae? ie 


Once in a blue moon... 
a flavor like butter nim! 


When I'm eating Jell-O 
] wish I were a rabbit 


because then | could enjoy 
my favorite vegetables in a 
glamorous Jell-O Salad! 


Caw-and- Tonic with Schweppes makes you fee! IW” cooler inside! 


mn stien tT wehertang tes ot Geman Serge cartenstinn & ort 
ne te me oe 


By GEORGE E. MOSLEY 
Vice-President, Seagram-Distillers 
Corp., New York 


I am happy to give you my selections 
of the five outstanding advertising cam- 
paigns of 1954. I think it only fair to say, 
however, that these advertisements were 
picked on the basis of advertising tech- 
niques, without knowing about their sales 
results, which are the most important 
thing to me. 


Jell-O—Extremely well executed, hu- 
man interest advertising, with a calcu- 
lated appeal to “children” of all ages. 
There is not much to say about Jell-O 
except that it tastes good, and this is said 
quickly and with great charm. 


Life Savers—Here, too, a campaign 
that derives its great strength through 
captivating art to express and sell a sim- 
ple idea—it tastes good, buttoned up by 
the clincher, “Still only 5¢,” a fact which 
in this day and age is a small miracle in 
itself. 


Schweppes—Snob appeal at its best, 
handled in an off-beat but nevertheless 
interesting manner that stamps Schweppes 
as a definitely quality product. 


Kent cigarets—A campaign which sells 
filter instead of effect and does it with 
a believable reason-why; no scare and lots 
of promises. 


Campbell’s—This_ series, particularly 
glorifying the common vegetable, portrays 
appetite appeal at its best and copy which 
the illustration and headline almost force 
you to read and complete the story. 


Here Are the 1953 ‘Top 5’ Advertisements 


In 1954, five art directors made their choices of the “five best” cam- 
paigns of 1953. Campaigns selected (some by more than one juror, as 
shown by the figure in parentheses) were Acrilan (2); Life Savers (2); 
Smirnoff vodka; Jell-O (3); Jell-O puddings (2); Container Corp. of 
America; Morton Salt (2); De Beers diamonds; du Maurier; Noilly Prat; 
British Travel Assn.; Maxwell House coffee: Woman’s Day; Lincoln; Co- 
lumbia Broadcasting System; Kellogg; Levy’s bread; Sigma relays; Warner 


& Swasey. 


The judges were Paul Smith, Calkins & Holden; Andy Armstrong, Leo 
Burnett Co.; Charles T. Coiner, N. W. Ayer & Son; Wilbur Smart, D’Arcy 


Advertising Co.; and John Willmarth, Earle Ludgin & Co. 
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PF 0 ne 
in every Viceroy 


- LARGEST-SELLING 
eurer TH cs 


By GEORGE J. ABRAMS 
Vice-President, Block Drug 
Co., Jersey City, N. J. 


000 Filters 


New hing Size Filter lip & 


ICEROY 


Two weeks to live 


17-page condensation 


story of a woman who must lof inadequacy. bctor, |’ ; 

hang for killing the girl who  }bw—in aresry Read. life” a all inter. 

stole her lover. Digest —the author of job!” : ‘s ‘t stand 
Get your February Read- P Power of Positive 8 us go fen that 

ee wae king” tells 6 definite i Sorry for our. 

4 lasting interest, includ- you - 
ing the best from leading sae tebe. to gain ebruary Reader's pj. 
magazines and current eee ® 


books, in condensed form. 


its 


from the $2.75 book 

“Yield to the Night” to overcome an 
““My name is Mary Hilton. } rity 
Today the warden came to no complex 


m years of 


Norman Vincent P 
Rovelened « eale 


magazines and current 
form. 


8, 


Jell-O—From the day I heard a sten- 
ographer chanting “Busy day, busy day,” 
to my later frequent exposures to the 
Jell-O “Busy Day Dessert” campaign, I 
felt this was a campaign of distinction. 

What was its special appeal? 

First, unique pictorial presentation— 
artistic artistry. Secondly, a repetition 
concept which stimulated memorability. 
Third, subtle reason-why implicit in the 
basic theme. 

Put them all together, they spell “good 
advertising” stemming from “good think- 
ing.” 


Viceroy cigarets—The simplicity and 
directness of Viceroy’s campaign won my 
admiration from the start. The question: 

“What have Viceroys got that other 
filter cigarets haven’t got? 

The answer: 

“20,000 filters in every Viceroy tip!” 

In a cigaret industry where words like 
“mildness” are neutralized from ad to 
ad, this Viceroy campaign stands out 
with clarifying sharpness. A fine cam- 
paign, it was at its best in abbreviated 
television spots where the question could 
be asked and the answer given with mem- 
orable impact. 


Reader’s Digest—In a period when 
small space advertising has to fight for 
attention among the “giants,” these little 
Reader’s Digest advertisements deserve 
special tribute. 

With great regularity, I find them 
catching my eye on the crowded news- 
paper page with their intriguing head- 
lines. But more than that, I find myself 
reading them through and thinking ahead 
to that next issue of the Digest when { 
can read the entire article. 


Band-Aid super stick—This campaign, 
and particularly this demonstration, won 
my admiration from the first glimpse of 
this “egg trick” on television. Band-Aid, 
competing with Curad’s cleverly con- 
ceived campaign, wins consumer confi- 
dence with this well planned, smartly 
created advertising. 

The print advertisement won’t show it, 
but on tv the egg dangles precariously 
for a moment, then hangs on to the 
Band-Aid through a boiling water soak- 
ing. That’s demonstration at its best and 
selling at its finest! 


Schweppes—‘The man _ from 
Schweppes” caught my fancy from the 
first advertisement showing him descend- 
ing from an airplane upon his arrival 
from Great Britain. The subsequent cam- 
paign was equally as fascinating—radio, 
as well as print. 

Against the competitive brands which 
Schweppes faced upon its introduction 
here, formidable advertising was required 
“to make a dent.” The snob appeal of “the 
man from Schweppes” combined with ex- 
tremely imaginative handling, more than 
dented the tonic market. 


The Schweppesman initiates the Princess of engin 
‘ Vawoed renin te peat Wienth sod Senn 
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By STUART D. WATSON 
Advertising-Merchandising Director, 
S. C. Johnson & Son, Racine, Wis. 
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Perfect Rice Without Cooking! 


| We prepared tmetamtty Just add Minute Rice to boiling water’ 
2 We troabte-fres. No washing’ No boiling! No draining’ No 


& We feotpreet. White. Sully deliciows rice—pertect every ume! 


Answering the question “What were 
the five best campaigns of 1954” is like 
responding to “When did you stop beating 
your wife?” There is no good answer. But 
here are my five choices: 


Minute rice magazine campaign—-Here 
is one of the best solutions I’ve ever seen 
to the job of integrating the product with 
interesting, appetizing food pictures, and 
of integrating product, package and ad- 
vertising. While rice presents problems 
because it lacks color, is uninteresting 
alone, Minute rice has successfully sur- 
rounded rice with colorful foods, appe- 
tizing foods, without overpowering the 
rice. Minute rice comes through, not only 
as an important part of the meal, but as 
the part that simplifies preparation of the 
whole meal. The campaign, through its 
continuity, shows how many ways—and 
with how many different foods—Minute 
rice can be served. And each ad leaves 
the reader feeling that rice is something 
mighty good to eat—a good way to add 
variety to meals. 

I like this campaign all the more be- 
cause the Minute rice people have been 
smart enough to stick to one strong for- 
mat. As a result, Minute rice has gained 
far greater impact with its budget and 
has achieved an enviable association of 
their brand whenever rice is thought of— 
as sales have proved! 


Kool-Aid 24-sheet poster campaign— 
In my opinion the Kool-Aid “smiling 
pitcher” is one of the most memorable 
and dramatic selling devices ever to ap- 
pear on posters. The Kool-Aid pitcher’s 
smiling face was a standout among the 
scores of soft drink boards showing the 
“all-American” boys and girls drinking 
all varieties of competing brands this 
past summer. The smiling face drawn on 
the frost actually carried more genuine 
human interest than the boards with real 
faces of kids. Viewers unescapably got 
the feeling that somebody was getting a 
lot of fun out of Kool-Aid. It must have 


struck a responsive chord in every passer- 
by, because there is not one of us who 
hasn’t at some time had fun drawing faces 
on frosted pitchers or window panes. You 
can’t look at the boards without feeling 
sold on the idea that Kool-Aid is fun, 
refreshing, ice cold and good to drink. 

Elements were reduced to a minimum, 
registering the name, the package and the 
economy story that can’t be beat—“A 5¢ 
package makes two quarts!” 


ALL campaign in newspapers—One of 
the most difficult assignments ever given 
an advertising campaign was that given 
to All. It not only had to cut through the 
overwhelming advertising weight of the 
long established heavy-duty laundry 
soaps and detergents, but at the same time 
it had to change the conviction of house- 
wives that lots of suds are necessary to 
get clothes really clean. 

The advertising has made good use of 
the fact that leading washing machine 
manufacturers endorse All...that many 
actually place a box of All in each new 
washer sold. This is one of the most po- 
tent uses of testimonials in advertising 
that I know of. To further the attack, 
early ads in the All campaign used 
washing machine repairmen to point a 
finger at the culprit causing damage to 
washers—suds. These ads dramatically 
reminded women of a serious problem, 
and offered a solution that women were 
ready to believe. 

Just how effectively Monsanto has dis- 
credited suds in the minds of women can 
be judged by the wide acceptance the 
product has gained in a remarkably short 
time. 


Tea Council spot tv campaign—Habits 
are often hard to change...and attitudes, 
too. Coffee drinking is so well established 
in the habits of Americans that the re- 
sistance to any other beverage is almost 
insurmountable. And the feeling has pre- 
vailed that tea is a weak drink. 

But the Tea Council has managed to 


drive a wedge into coffee’s territory. By 
throwing down the challenge “Take tea 
and see!” people are continually reminded 
that they may be missing out on some- 
thing good. Tea advertising meets its 
other major problem head on with the 
promise that you’ll find tea is “hefty, hot 
and hearty.” And the cartoon commer- 
cials demonstrate the point with weak, 
exhausted men being transformed into 
brawny, vital characters just by a sip of 
tea. Good, -vigorous, strong copy under- 
scores the fact that tea is a man’s drink, 
too. 

It’s a good solid campaign that is pay- 
ing dividends, I’m sure. 


Alka-Seltzer spot tv campaign—Miles 
Laboratories has developed a valuable 
character in “Speedy Alka-Seltzer.” A 
memorable, bright-looking, happy little 
character, “Speedy” has high attention 
value. He is not just another puppet. He 
has become a real personality in his own 
right. His name keeps reminding people 
that Alka-Seltzer acts fast—brings relief 
in a hurry. ° 

His animation is simple, easy to follow, 
fun to watch. The music is lively and the 
jingle sticks. All of the qualities that go 
into making good short tv spots, you’ll 
find in “Speedy Alka-Selzer” commer- 
cials. 


These five campaigns interested me 
when I first saw them and I recalled each 
of them when you asked for the five best 
campaigns of 1954. I think the rationale 
for each is readily apparent, and more 
important, I believe they are all selling 
product. 
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idvertising Age, March 7, 1955 


By BEN DONALDSON 
Director of Institutional Advertis- 
ing, Ford Motor Co., Dearborn, 

Mich. 
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Smirnoff vodka—So many ads are seem- 
ingly all alike—those for television sets, 
refrigerators and liquor, for example, that 
I can seldom recall any specific ad or 
campaign. That is not true of the Smirnoff 
ads, though, and yet they deal with a par- 
ticularly tough-to-talk-about product. 
Liquor ads, in general, have a tendency 
to wander all over the map because of the 
prohibitions on what can be said. 

It’s really a pleasure to find such an 
ingenious series with such eye-catching 
illustrations and an excellent slogan. 
Frankly, I wouldn’t have thought that 
two beverage campaigns would stand out 
so in my mind, but they are both far 
above average in any product field. 


Schweppes’ products— What is the meas- 
ure of a memorable ad campaign? A ris- 
ing sales graph? High readership reten- 
tion? Talk in the trade and in the home? 
Whatever the criteria, it seems to me these 
ads meet the test. 

They do more than introduce new prod- 
ucts—they aim squarely and convincingly 
at the market they want to reach. The 
off-beat “beard” and illustrations further 
enhance the originality and vitality of the 
series. 


Jell-O—“They’re clever, all right, but 
will they sell?” Woeful words that have 
condemned many an ad campaign, so it’s 
refreshing to see that some one had the 
courage to dish up this frankly amusing 
series for Jell-O. 

I think there is ulso the plus extra of 
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You should see the look on his face! is sad indead to come face to face at your 
own breakfast table with the fact that more femilies ran out of Kellogg's Corn Flakes this morning than any 
other cereal. But that happens every day, simply because Kellogg's Corn Flakes just naturally taste best to 
more people. Always have. Still do. To avoid those letdown looks, many folks pick up s spare package of 
Kellogg's Corn Flakes every time they buy any cereal of any kind. How ebout you? 


OF BATILE CREEK 


ist 


guns” campaign?), some have talked of 
packaging, and in late years we’ve seen 
more and more emphasis on promotion 
and giveaways. But when you get right 
down to it, nothing beats the all-out punch 
of consumer enjoyment in food ads. 

I nominate this campaign because every 
one of these ads sparkles with an appetiz- 
ing picture of kids enjoying their cereal. 
The copy is as crisp as the crunchy flakes 
in the box; the Norman Rockwell illustra- 
tions are as natural as a missing tooth in 
a seven year old; and the total effect has 
real buying appeal. 


Campbell’s soups—These new Campbell 
ads are fresh, readable and informative. 
They bring much greater depth to the 
Campbell canned soup story, and they do 
it in a delightfully informal manner. 

The tomato and mushroom ads I’ve read 
with increasing interest. They have told 
me a lot about the quality and goodness 
of the ingredients that go into the soup. 
They, too, contribute to the end result of 
more consumer enjoyment. 


Here Are the 1952 ‘Top 5’ Advertisements 


In 1953, five creative men made their choices of the “five best” cam- 
paigns of 1952. Campaigns selected (some by more than one juror, as 
shown by the figure in parentheses) were Kent cigarets; Pillsbury cake 
mix; Cadillac (2); Life Savers; Sheaffer Snorkel fountain pen; Sun Oil; 
Warner & Swasey; Breck shampoo; General Electric (2); Tampax; Thomas’ 
protein bread; Wallachs; White Owl; the “Let’s Get the Picture Straight” 
multiple-page ad by individual newspapers in ADVERTISING AGE; Gillette; 
Ford Motor Co.; Jell-O (2); Tide; Hunt’s tomato catsup; Ohrbach’s; Good 
Luck margarine; Zenith hearing aid; United Jewish Appeal. 

The judges were John P. Cunningham, Cunningham & Walsh; Leo Bur- 
nett, Leo Burnett Co.; David Ogilvy, Ogilvy, Benson & Mather; Walter 
Weir, Donahue & Coe; and Philip W. Lennen, Lennen & Newell. 


consumer enjoyment here, too. What else 
are these ads talking about? It’s not as 
direct as the Kellogg approach, but it’s 
equally fresh and attractive. What’s more, 
there’s decided appeal for the youngsters 
—and they’re the ones who eat the most 
Jell-O, aren’t they? 


Kellogg breakfast cereal—Over the years 
we're seen just about every twist and 
angle in breakfast cereal advertising. 
Some ads have stressed the techniques of 
processing (who can forget the “shot from 
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By STUART PEABODY 
Assistant Vice-President, The 
Borden Co., New York 
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Here are my nominations for five out- 
standing advertising campaigns of 1954. 
I don’t present them as the five best—it 
would be difficult if not impossible to do 
so in an absolute sense, but in my book 
they are outstanding. 

The nomination of the Council’s “Fu- 
ture of America” campaign may seem 
off-beat, but I hope it will qualify. I do 
consider it outstanding both in concept 
and execution. 

Incidentally, even though a couple of 
the examples may bear 1955 date lines, 
they are continuations of 1954 campaigns, 
and are supplied simply because I don’t 
have back issues. 


Bell Telephone System—This unspec- 
tacular but extremely persuasive cam- 
paign is typical of the way AT&T com- 
bines public relations of the highest 
order with selling copy that sells. 


Jell-O—The animal series demonstrates 
effectively the advertising axiom, “If they 
don’t notice it, they won’t read it.” Also 
notable for over-all charm and excellence 
of design which characterizes all Jell-O 
advertising. 


Advertising Council (Future of Amer- 
ica)—Not only was this campaign widely 
credited with helping to forestall a psy- 
chological depression, but it is a fine ex- 
ample of the contribution which is 
being made by American business to the 
public welfare through donated space 
and time. Along with the Council, credit 
should go to the Joint Committee of the 
ANA and Four A’s and the volunteer 
agency, McCann-Erickson, who donated 
their talent and services. 
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R. H. Macy & Co.—This campaign cap- 
italizes public interest in outstanding and 
widely exploited events in the entertain- 
ment world, and carries it over to the 
store and its goods. 


Campbell’s line campaign—A variant of 
“selling the sizzle,” this series works for 
many specific items in the Campbell line 
and also for everything the company of- 
fers. The ads have been done with great 
distinction. 


regular places next week. 


Regular Features Back Next Week 


The regular lineup of features which normally appears in 
the AA feature section has been omitted from this issue 
to provide adequate space for displaying the campaigns 
chosen as “best of 1954” by five outstanding advertising 
managers. All of the usual features will be back in their 
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How come the world’s largest volume 


of advertising is published by 


a hewspaper 


TOP QUALITY MARKET 


Income per family tops all but three of the 25 
largest metropolitan areas, according to the 
United States census. 


BIG, CONCENTRATED MARKET 


The Milwaukee ABC Retail Zone, only 10% of 
Wisconsin’s area, does more retail business than 
any one of 20 states. In Greater Milwaukee alone 
—a 12-mile radius with a million population — 
retail sales exceed those of 13 states. 


ONE-PAPER COVERAGE 


The Milwaukee Journal is read in 90% of all 
homes in the metropolitan area and in 73% in 
the ABC Retail Zone. 


LOW RATES 


Milline rates of The Journal are nearly 20% 
lower than the average for newspapers of com- 
parable size. 


in Milwaukee? 


LEADERS IN ADVERTISING IN THE U. S. 
TWELVE MONTHS — 1954 


As Measured by Media Records, Inc. 


TOTAL ADVERTISING 


1. Nilbwewhoe NE co oes sb 55 a rich cn tdse beoosbnal 49,370,297 
2. les Angelél TOMBE. ccc. a) ete 48,662,579 
3. Chicago Tels.5.c5 oc:..ca teen Daebh es baka es 48,151,079 
4. Miami Marat 6.5053 3 5). see eee PGCE PRG ieee Sa 45,020,139 
TR aa Eater duel MR tse 44,124,630 
RETAIL 
eS eee eee eee 28,713,489 
2. Now Yous Mews ies Wiebe)... cis ee Ne ce aceas pages 27,467,032 
3. Chlesge THDUNS..... .. 5. ss wena. ode Senne. ace 27,001,260 
4. Wapninghon Star soi. Pe ilcanen on ons 4 
6. Leu Angeles Times.:.5.....+..3) dee i apes a ae 25,547,498 
CLASSIFIED 
|. hes. Ampatem: Teme. iia i ee tt. cs ce 14,906, 187 
2. Méhwenhoe. cee 0.5. . coven ae Kl fae. cual 13,617,460 
2. Miemi Modis. 2.%... i. we. So Ae ae _.. 13,446,034 
4. Cleveland Plain Dealer.............. ................. 12,460,428 
6. New York Vinebewst i. 005 Gas ad PUNE 10,788,283 
ROP COLOR 
1. Niwedkee GOUPUIE . 2. cakes wabue oc svcccciccccces 1,690,120 
2. Chisage: THM COs v8 ha) 6 neck e ora pers Whine 6 eRER? 903 ohn 1,278,304 
3. New Orleans Times-Picayune and States.................. 1,118,697 
4. Dallas News .......... Paw idee 0 0 «0 vs 1,081,129 
5. Fort Worth Star-Telegram. ......... 0.2.0. .000 00s sane 1,022,087 


Note: New York News includes 5,351,686 lines of retail split-run advertising. 


THE MILWAUKEE JOURNAL 


. Newspaper Linage Leader of the United States 5 Years in a Row 
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Robert Harrold Resigns _ABC-AM Sells Newscasts 

Robert T. Harrold has resigned Thomas Leeming & Co. and Pac- 
as general manager of the Niagara quin Inc., New York, are co-spon- 
Falls Gazette after 24 years with | soring 22 five-minute weekend 
the newspaper. He joined the paper news shows over ABC Radio. The 
as advertising manager, was named | contract for Ben-Gay and Pacquin 
a v.p. of Niagara Falls Gazette|hand cream covers an eight-week 
Publishing Co. in 1946, and was|period. William Esty Co. is the 
appointed general manager in 1950. | agency. 
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Just Out! Meyercord’s 
New Guide to Point of Sale 


DECAL SIGNS 


YOURS Yuee 


--- please request 
on your letterhead 


Packed with 
effective, 
usable profit 
making point 
of sale ideas! 


Yull Color! 


We're proud of this magnificent new Meyercord presentation of 
point of sale decal signs ... and we want you to have your own 
personal copy. Just a note to Meyercord on your company letter- 
head will do the trick. Here, in a single booklet printed in many 
colors, you will find the best examples of sales producing per- 
manent point of purchase decal sign advertising ... representing 
the gamut of products from food and soft drinks to paint and 
hardware. You will see how advertisers, from small regional 
operations to the national giants, use decal signs to influence 
customers at the point where sales are consummated —where the 
customer turns money into goods. Here are ideas galore for stim- 
ulating your own sales at the all-important point of purchase. 
Your copy is off the press, waiting for you. Write for it today. 


DEPT. D-201 


5323 WEST LAKE STREET 
CHICAGO 44, ILLINOIS 


THE MEYERCORD co. 


Kemper 


Bergdahl 


McCann 


CHEERFUL JUDGES—Taking a break in the judging of entries in contest 

sponsored by Associated Business Publications for advertising in 

merchandising publications are K. Kemper, v.p., Billboard, who is 

chairman of ABP’s merchandising papers committee; Herbert O. 

Bergdahl, exec. v.p., Associated Merchandising Corp., chairman of 

the judges, and Justin C. McCann, v.p., Haire Publishing Co., chair- 
man of the contest committee. 


Advertising Age, March 7, 1955 


Daily and Men’s Wear), some co- 
op newspaper advertising and a 
special promotion for ski sweaters 
in three skiing magazines. 

It was also suggested that there 
may be special advertising for 
Jantzen’s first cotton knit sweater 
ensemble, which the company is 
now readying for summer sales. 

Botsford, Constantine & Gard- 
ner, Portland, is the agency. 


Hitchcock Publishing Co. 
Launches New Monthly 

Hitchcock Publishing Co., 
Wheaton, Ill., will launch a new 
monthly publication, Grinding & 
Finishing, about the middle of 
May. Using a _ standard 7x10” 
format, Grinding & Finishing will 
cover grinding, lapping, honing, 
superfinishing and related opera- 
tions in the manufacturing indus- 
tries. 

A 12-time b&w page rate of 
$420 has been established, based 
on a 30,000 circulation guarantee. 
Hitchcock reported it will apply 
for an audit by Business Publica- 
tions Audit of Circulations. 


IGA Redesigns 16 
Packages for Self 
Service Marketing 


Cuicaco, March 1—In a move to 
strengthen in-store brand identifi- 
cation, the Independent Grocers’ 
Alliance has developed completely 
new packages for 16 products, ac- 
cording to Orville W. Johler, IGA 
v.p. 

The reason, he said, is that “su- 
permarket operations have done 
away with personal contact; pack- 
aging and price have become the 
most vital factors in selling any 
and all types of products. 

“With these facts in mind,” he 
added, “IGA engineers have de- 
signed our packages so that the 
shopper immediately sees the la- 
bel as an IGA product and buys 
that item because she has already 
been sold on IGA’s low prices and 
high quality.” 


= Among the products given new 
packages, according to Larry E. 
Goulet, head of IGA’s pre-packag- 
ing department, are milk, butter, 
eggs, bread, bacon, lard, chickens, 
frankfurters and produce. Before 
a package goes into production, 
Mr. Goulet said, it is subject to the 
following tests: 

1. Does the label tell the shopper 
at a glance what the package con- 
tains? 

2. Is there a strong enough im- 
pression of the IGA trademark to 
build immediate customer confi- 
dence? 

3. Is it dramatic enough to com- 
mand interest, sell itself and be 
remembered? 


® Donald R. Grimes, IGA presi- 
dent, made a separate report last 
week on recent drives to keep 
down costs in his 5,300-store or- 
ganization. Operating costs of IGA 
wholesalers have been cut from 


8%-16% of sales to 3% at present, 
he said. 

Among stores, Mr. Grimes said 
overhead has dropped from 17%- 
20% down to 9%-12%. Converting 
stores to a cash-and-carry basis 
and installing self-service sales 
methods has cut this to as little as 
6% in some cases, he added. 


Fall Sweater Drive 
by Jantzen Features 


Magazines, Outdoor 


Cuicaco, March 1—Specialty 
consumer magazines and an ex- 
panded outdoor program will play 
the main media roles in an adver- 
tising drive by the sweater divi- 
sion of Jantzen Knitting Mills, 
Portland, Ore., starting next sum- 
mer. 

This was revealed in an ex- 
position of the company’s fall pro- 
gram for sweaters, knitted skirts, 
knitted suits, woven flannels and 
similar items at a sales convention 
here last weekend. 

Tentative scheduling calls for 
women’s sweater and skirt adver- 
tising to break in July with color 
pages in Charm, Glamour, Made- 
moiselle and Seventeen. Men’s 
sweater advertising will follow 
with color pages in Esquire, Sports 
Illustrated and True. 

The women’s pages will employ 
art work, while color photographs 
will be used for the men’s ads. 
A “back to school” theme will be 
used for the early ads; later in 
the year, a similar schedule will 
be used for a Christmas promo- 
tion. 


® Colorful 24-sheet outdoor post- 
ers will also highlight the program. 
The Jantzen sweater division has 
added 16 cities to its outdoor list, 
for a total of about 60 cities. 
Other media will include trade 
advertising (in Women’s Wear 


suit, 
that 
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If you are looking to buy a man’s 
ou look in a store that features 
d of merchandise; similarly, 
if you’re looking for an employee— 
or a job—in the advertising field, 
look in Seortsng s Market Place, 
the classified section in Advertising 
e. Jobs and the people to fill them 
ae every week where they 
can reach professional advertising poogee. Take a look at the 
Market Place appearing in this issu 


_. for action ! 
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“Ml \ 
ds about every product 
purchase involves an 


ELIMINATION CONTEST” 


FROM A RECENT MAILING OF N.1. A. A. 


Your product wins the contest when it gets in 
at the start and stays till the order is signed. 


Industrial Equipment News can help you 
both to open the opportunity and to close the sale. 


IEN opens sales opportunities by exposing 
your product to 40,000 industrial establishments in 
452 industries at a cost of $150 to $160 a month. 


64,000 product selectors search the pages of 
IEN each month solely for what's new or better in 
products. In IEN you can fish for new markets 
among all these manufacturers who together make 
80% of the national product. IEN will help you to 
sell them and prompt many of your logical pros- 
pects to reveal and particularize their buying in- 
terest by means of IEN’s exclusive SPECIFIC 
INFORMATION SALES LEADS. 


Because of its continuous use for buying ref- 
erence, JEN helps you to close sales, speaking for you 
again when the deal is about to be closed. When 
you are a regular advertiser in IEN, you keep right 
on selling from start to finish. 


Thousands of buyers first learn of a product 
from IEN and receive their final buying impact 
from Industrial Equipment News. 


You can’t buy better insurance for the effec- 
tiveness of the thousands of dollars you spend in 
methods papers than 
to invest a few er aes wt 
hundreds to — a?» pe 
make sure that) | ae 
your product | | ire 
is entered in ce ' 
the elimination | | 
contest and 
is there when 
the contract 


is awarded. 


Details? 
Send for complete 
DATA FILE 


Industrial 
Equipment 
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Business Census Gets Embroiled in 
‘Secret’ Critique by Research Group 


(Continued from Page 1) 
of concentration of control in 
various industries, and worker 
productivity in various types of 
plants. 

The report emphasizes that the 
Census Bureau’s definition of in- 
dustry, based on the government’s 
standard industrial classification 
system, leads to misleading results. 
In some instances, it says, the 
bureau reports as separate indus- 
tries groups of establishments that 
produce only a small percentage of 
the total national output of a 
product. As an example it cites 
“the nails and spikes industry,” 
which produces only 20% of the 
nails and spikes. Most of the re- 
mainder are made in steel mills. 

It charges that cost and produc- 
tivity information gets distorted 
because the census lumps together 
plants which do sub-assemblies as 
well as final assemblies with 
plants which do only final assem- 
blies. And it contends the. census 
fails to report much of the activity 
that goes on in integrated plants, 
because it asks only about the 
principal product shipped. 

As an example of activity which 
does not appear in the census, it 
points out that General Motors has 
18,000 tool, die, jig and fixture 
builders whose existence is not re- 
flected in the total for the auto- 
mobile industry, or for the tool and 
die industry. 


® Its major recommendation is 
that the system of classifying in- 
dustries be revised to provide 
greater “purity” of results. 

According to the report, no in- 
dustry should be reported unless 
it accounts for at least 90% of the 
total output of a principal product. 
Moreover, the report calls for “90% 
homogeneity”—no more than 10% 
of the industry’s output should be 
a product other than the principal 
product. 

As released by the joint com- 
mittee, the report includes a foot- 
note by one unidentified member 
of the advisory group’s subcom- 
mittee, who voiced his utter dis- 
agreement with the report with 
this statement: 

“I do not believe the Census 
Bureau can be held responsible for 
the misuse of data by persons who 
are too lazy to read, or by persons 
with axes to grind, or by charla- 
tans.” 


® The report also includes an ap- 
pendix, voicing the reservations of 
an unidentified member, who 
warned that the adoption of the 
standards recommended in the re- 
port would result in the elimina- 
tion of industry detail for 208 of 
the 452 industries reported in the 
1947 census. 

“So long as the limited nature of 
the establishment statistics asso- 
ciated with the industry are ade- 
quately defined,” the appendix 
said, “I believe that the decision 
to publish such data should rest 
upon the demonstrated demand 
of the respondents concerned, or 
upon adequate proof of public 
need.” 

The government has signified 
that certain of the recommenda- 
tions, calling for better “labeling” 
limitations in census data, will be 
introduced in the 1955 census. 


® But these contributions by the 
authors of the report have been 
overshadowed by controversy 
stemming from other recommen- 
dations, and from the unusual 
breach of confidence which caused 
the report to become a public doc- 
ument. 

Much of the controversy stems 
from the recommendation that the 
Census Bureau strive for 90% 
“purity” in its industry data. The 


proposals in the report to achieve 
this “purity” are totally unaccept- 
able to the government, and to at 
least one member of the reporting 
group. He warns they would re- 
sult in the elimination of much of 
the industry detail which makes 
the census useful to marketers. 


® A second dispute has to do with 
the true intentions of the repcrt- 
ing group. Now that its report is 
becoming public, the sponsors 
contend that many of their mem- 
bers do not really mean what the 
report says, and government 
people say there was an undis- 
closed disclaimer attached to the 
final draft which has the effect of 
nullifying most of the major 
changes the report appears to re- 
commend. 

Finally there is the stormy his- 
tory of the report itself. Secret 
for two months, it was made 
available to outsiders in violation 
of specific policy of the sponsors 
that it was not to have any pub- 
licity. The identity of the individ- 
ual who got the story into print 
is still an official secret, but names 
are being mentioned. 


® In its issue of Feb. 5, Business 
Week carried a summary of the 
report, under the heading ‘Where 
the Census Goes Wrong.” A few 
days later, Sen. Barry Goldwater 
(R., Ariz.) called the Business 
Week article to the attention of 
the joint committee on the 
economic report. Then he pro- 
duced what he believed to be a 
copy of the confidential report 
itself, and moved that it be in- 
serted in the committee’s public 
record. 

At this point something akin to 
panic swept through the research- 
ers who had put their names to 
the report. 

Theodore C. Veltfort, manager, 
Copper & Brass Export Assn., New 
York, who was present when Sen. 
Goldwater made his move, tried 
to intercede. 


® He explained that the members 
of the subcommittee never ex- 
pected that their work would be- 
come public. He argued that gcv- 
ernment people who had met with 
the subcommittee fully understood 
the fact that there were many 
differences of opinion within the 
subcommittee, and that these dif- 
ferences were not incorporated 
into the report. 

“In order to simplify the pre- 
sentation of the report,” he said, 
“members of the committee were 
generally willing to omit these 
reservations and qualifications in 
view of the discussions which they 
had already had with the govern- 
ment agencies and the under- 
standing that the report was being 
submitted in the usual confiden- 
tial and advisory manner.” 

His explanation did not deter 
Sen. Goldwater. So Mr. Veltfort 
returned to his office and a few 
days later dispatched a letter to 
the committee, charging, in effect, 
that the document offered by the 
senator was not really the report 
of the advisory committee. 


= “We have examined the docu- 
ment in the possession of the joint 
committee and wish to advise that 
it was not a copy of the final re- 
port submitted, which was a con- 
fidential report under the same 
title submitted to the Office of 
Statistical Standards, Bureau of 
the Budget. 

“The document examined is an 
early and tentative draft which 
lacks subsequent changes, and an 
important qualifying amendment 
which was insisted upon by the 


_advisory council’s 40-man com- 


mittee on the Census of Manufac- 


pea St 
RR em AER ROARS 


FASHIONABLE FORMULA—Readers of 


Williams & Saylor, New York; the 


The New Yorker’s current issue 
detected a strong family resemblance among these ad pages, though 
all were produced by different agencies. The bank ad is by Lewin, 


plane maker ad by Dolan, Davis, 


Whitcombe & Stewart, London; the applejack ad by Doyle Dane 

Bernbach Inc., New York; the records ad by McCann-Erickson, 

New York; the rum ad by Dowd, Redfield & Johnstone, New York, 
and the macintosh ad by Gotham Advertising, New York. 


tures, of which I am chairman. | 
This committee would not per-| 
mit the report to be submitted to 
the Bureau of the Budget until 
these modifications had _ been 
made.” 

He made a final effort to pretect 
the identity of the members of the 
subcommittee, explaining: 

“These persons served with the 
understanding that, in keeping 
with a 12-year council tradition, 
any report prepared would be ccn- 
fidential and, not for publication. 
They have emphasized that as a 
result of an article in Business 
Week, Feb. 5, they do not sub- 
scribe to the interpretation being 
placed upon the report and would 
object to being connected with it 
publicly and by name without 
considerable qualification and res- 
ervation.” 

Nowhere in the published ma- 
terial is there any indication of the 
changes that were made in the re- 
port before it was forwarded to 
the Budget Bureau, but ADVERTIS- 
ING AcE learned the chief change 
was a reservation spelied out in 
the covering letter stating that the 
committee does not endorse any 
change in the census which would 
result in a greater reporting bur- 
den on business. 


® Government people take the 
position that this reservation in 
effect nullifies the controversial 
sections of the report, since the 
collection of information on in- 
plant production and shipments of 
subsidiary products, needed to 
achieve the standard of purity 
recommended by the committee, 
would require a vast increase in 
the amount of records kept by 
business, and the amount of re- 
porting required for the census. 
There has not been any official 
comment on the report from gov- 
ernment sources, but the feeling | 
reported to AA is that the limita- 


tions of census materials are well 
explained at the beginning of each 
industry bulletin. 

The government takes the posi- 
tion that the existing system of in- 
dustry classifications is based on | 
conferences with the industries in-| 
volved, and is designed to meet the | 
needs of these industries to the 
greatest extent possible. Officials| 
say the new Census of Manufac- | 
tures, now under way, will include | 
a considerable volume of addition- | 


some of the shortcomings which | 
were pointed up in the report. 


considerable gossip regarding the 
identity of the individual who 
made the report public to Business 
Week and to Sen. Goldwater, no 
mame has been officially con- 
nected with the report. 

There may be some further de- 
velopments on this on Wednesday 
when the advisory council’s full 
committee of 40 meets here. 


Franchise System 
Protects Public 
Too, Philco Says 


PHILADELPHIA, March 3—The 
Philco Corp. replied in U. S. dis- 
trict court here yesterday to the 
government’s suit charging anti- 
trust law violations, stating that 
“sales by untrained and unquali- 
fied dealers are harmful to the 
public and damaging to the com- 
pany’s reputation.” 

The suit, filed Dec. 15, asked 
that Philco end its system of 
licensing dealers, or specifically, 
that distributors be made to sup- 
ply Philco products to dealers who 
sell competitive products. 

Philco further charged that the 
suit represented a “challenge to 
those manufacturers who are en- 
deavoring to preserve the system 
of independent distributors. 

“It has created confusion within 
its distribution system when 
Philco products were transshipped 
and sold to retailers not regularly 


‘franchised and not trained in 


Philco’s standards of sales and 
service,” the company’s answer 
asserted. 


Carson Pirie Scott Plans 
to Build New Loop Store 
Carson Pirie Scott & Co., Chi- 
cago department store, will begin 
construction of new buildings to 
house its Loop operation some time 
in 1957. Two new stores are being 
planned, one on Wabash Ave., ad- 


_jacent to the present building on 
| Wabash, 


and one on State St. 
next to its present State St. opera- 
tion. 

According to the store’s officials, 
an offer to buy the present State 
St. building in which the store is 
housed has been withdrawn be- 
cause the offer was not accepted 
within the time prescribed. The 


Fear N. Y. Bills on 


“Bait Advertising’ 


May Harm Business 


(Continued from Page 1) 
Kenmore, and Sen. Walter G. Mc- 
Gahan (R) of Bayside. 


s The section that is causing con- 
cern among business men here is 
that which confers upon the at- 
torney general investigative pow- 
ers of extraordinary scope. 

‘“‘Whenever it shall appear to the 
attorney general either upon com- 
plaint or otherwise,” the bills say, 
“that, in the production, manu- 
facture, distribution, sale, offering 
for sale or advertising of any com- 
modity or product, or service or 
output of a service trade, any 
person. . .shall have employed, or is 
about to employ unfair methods of 
competition or unfair or deceptive 
acts or practices. ..and he [the at- 
torney general] believes it is in the 
public interest that an investiga- 
tion be made, he may in his discre- 
tion require such data and infor- 
mation as he may deem relevant, 
and may make such special and in- 
dependent investigations as he 
may deem necessary in connection 
with the matter.” 

“Whenever the attorney gener- 
al,” the bills state, “shall believe 
from evidence satisfactory to him 
that unfair trade practices have 
been engaged in or about to be, he 
may bring an action. In such ac- 
tion an order or a judgment may 
be entered awarding the relief 
applied for or so much thereof as 
the court may deem proper.” 


" The bills were requested by Ja- 
cob K. Javits, state attorney gen- 
eral, to enable him to combat 
what he has labeled “misrepre- 
sentation by radio and tv pitch- 
men.” 

Gilbert H. Weil, attorney for the 
Assn. of National Advertisers, and 
well known in legal circles for 
his handling of fair trade cases, 
told AA that the bills before the 
state legislature presumably are 
aimed at checking “bait advertis- 
ing.” But, he said, he is “concerned 
by the unlimited breadth of the 
measure and in particular the 
scope of the powers given the at- 
torney general in investigation on 
hearsay.” 

Meantime, on the bait & switch 
front: 

1, There will be a conference 
March 15 in Albany, called by 
Gov. Averell Harriman several 
weeks ago, to discuss the prob- 
lems of broadcast “fraudulent ad- 
vertising.” Dr. Persia Campbell 
will preside over the conference 
as the first program in her new 
cabinet post as consumer counselor 
to Gov. Harriman. 

2. The Brooklyn grand jury, 
which has been in session on bait 
advertising since early February, 
is expected to take some action by 
March 15. 

3. New Jersey will probably 
send representatives to the Albany 
conference, since the state has said 
it intends to coordinate its cam- 
paign with New York’s. 


Reach, Yates Boosts Perkins, 
Sharpe; Appoints Two 
Frederic O. Perkins, an account 
executive, has been appointed a 
v.p. of Reach, Yates & Mattoon, 
New York, and Frank Sharpe, 
production manager, has been 
elected to the agency’s executive 
staff. Both joined Reach, Yates 
last year. Mr. Perkins formerly 
was a v.p. of J. Walter Thompson 
Co., and Mr. Sharpe previously 
was with Kenyon & Eckhardt. 


Reach, Yates also has appointed 


‘Louis G. Bissell Jr., formerly ex- 
offer to buy was made to the trus- | 


ecutive assistant to the director 


tee of the Otto Young estate. The | of advertising of Campbell Soup 
al information which will meet\offer was for $7,250,500. New/Co., radio and tv director. The 


structures contemplated by Carson 


‘Pirie will cost between $3,000,000 


Meanwhile, while there has been ‘and $5,000,900. 


agency has named Constance Mc- 
Kenna, previously with Ruthrauff 
& Ryan, to its creative staff. 
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This Week in Washington ... 


Payroll Hike Slows Postal Economy 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, March 3—These 
must be grim days for Postmaster 
General Arthur Summerfield, who 
set out a few weeks ago to sell 
Congress on a pay-as-you-go 
postal service. 

By shifting subsidies from the 
Post Office to the general taxpay- 
er; by raising rates here and there, 
and by conscientiously introducing 
modern methods, he had cut the 
deficit from $750,000,000 to $400,- 
000,000. But the Congress, still 
unsold on pay-as-you-go, seems 
determined to throw him back 
deeper into the red. 

The Senate post office commit- 
tee knocked over the traces by 
voting a pay bill adding $145,000,- 
000 to payroll costs. Moreover, in 
further deference to the unions 
which speak for organized postal 


e+-are you getting 
your share of the 


“‘Mentions’’? 


How to check the use of your name 
in the newspaper advertising of 
another manufacturer's product 


@ ACB calls them “mentions.” They 
are usually buried deep in the body 
copy or hidden in a 6-point cut cap- 
tion of some advertiser who buys 
from your contract division. Yet they 
are golden advertising nuggets for 
the products they ‘‘tie” into. 
Finding these “mentions” would be 
an impossible job for any manufac- 
turer. They may appear in any ad- 
vertising any day on any page of the 
1,750 daily and Sunday newspapers 
published in 1,393 different cities. - 
ACB is keyed to such a degree of ac- 
curacy that its readers pick up better 
than 95 out of every 100 ‘“tmentions” 
published. ‘“‘Competitive’” mentions 
to show you exactly how you stand, 
may also be of importance to your 
organization. 

This is but one of many ACB services 
available for business management. 
From such data, comes sounder ad- 
vertising and sales policy. 

Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete director 
U. S. Census of retai 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 8S. Michigan Ave. + Chicago 3 
20 South Third St. « Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 
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workers, it scuttled his job re- 
classification plan, censidered by 
experts as the single most needed 
step to get the Post Office out of 
its horse-and-buggy condition. 

To add to Mr. Summerfield’s 
misery, Rep. Sam Rayburn (D., 
Tex.), “Mr. Democrat” in the 
House, has sent down word that 
no bill providing for a 4¢ letter 
rate will reach a vote. In view of 
the recent political flare-up be- 
tween Rep. Rayburn and Presi- 
dent Eisenhower, that’s a decision 
which is sure to stick. 

° o . 
Showdown: Cigaret manufacturers 
have been invited to a final meet- 
ing on the Federal Trade Commis- 
sion’s proposals for a voluntary 
code to eliminate questionable ad- 
vertising claims. 

Since the original “tough” ver- 
sion was publicized last fall there 
have been several somewhat mild- 
er redrafts. The feeling now is 
that there has been enough talk, 
and that the time has come to 
agree or candidly admit defeat. 

While tobacco ads are above 
reproach at this time, the FTC 
feels failure to agree would raise 
public relations problems for the 
industry. Moreover, failure would 
be a serious setback for leaders in 
government and industry who 
have cried out for a “friendlier 
FTC” which would sit down with 
business and help it avoid trouble. 

* . * 

Wedge: Some Justice Depart- 
ment anti-trust experts feel final 
victory in the Kansas City Star 
case would make a large percent- 
age of the forced-combination 
newspaper setups vulnerable to 
anti-trust attack. 

If the decision is sustained, they 
figure they have recouped most of 
the ground lost when the Supreme 
Court dismissed anti-trust charges 
against the New Orleans Times- 
Picayune. Some are saying the 
final decision here may show the 
Times-Picayune case itself might 
have been won with different 
legal strategy. 

Meanwhile, nobody wants to 
talk about the status of the de- 
partment’s investigation of adver- 
tising, under way since early last 
year. All that’s known is that the 
case is still very much alive, and 
that it deals chiefly with efforts of 
associations to enforce standard 
commissions. 

+ * » 

Windfall: The Supreme Court’s 
ruling that manufacturers can 
treat costs incurred servicing war- 


ranties as a “price reduction” 


Cole 


Tredway 


m= Next time 
try the train 


Beaumont 


NEXT TIME—Frederick Cole, v.p. and chief art director, Foote, Cone & 
Belding, San Francisco, received the Foster & Kleiser medal, 
awarded by the West Coast outdoor operator, for the Southern Pa- 
cific bulletin, “Next Time Try the Train.” With Mr. Cole are Fred 
Q. Tredway, the railroad’s general advertising manager, and Robert 
G. Beaumont, v.p. and account executive on the SP account, Foote, 
Cone & Belding. The artist who made the bulletin was Robert Guidi. 


means a substantial tax windfall 
for many manufacturers of ap- 
pliances and other durables. For 
example, Frigidaire, which brought 
the test case, says its records show 
it spent $6,800,000 servicing one- 
year warranties on the basis of a 
10% tax rate. That means Frigid- 
aire overpaid $680,000 in tazes. 
Internal Revenue officials feel re- 
bates would amount to $100,000,- 
000 if all 19 have records sustain- 
ing similar claims. 
e » * 

Friend: First-class mail by air 
has a staunch friend in ex-Con- 
gressman Ross Riley, who was 
sworn in this week for a six-year 
term as chairman of the Civil 
Aeronautics Board. He had re- 
turned to Oklahoma to practice 
law after retiring from Congress 
in 1948, but returned to public life 
in March, 1953, as chief legal of- 
ficer on Postmaster General Ar- 
thur Summerfield’s staff. During 
most of 1954 he was Assistant 
Secretary of Agriculture and had 
only recently returned to the Post 
Office as Assistant to the Post- 
master General when he was 
picked for the CAB post. 

Under a friendly grilling by the 


Senate interstate commerce com- 
mittee, he said he has about given 
up hope that he will be shifted 
from CAB to a nice comfortable 
judgeship before the six-year term 
ends. He had no fixed opinions 
about aviation, other than a firm 
belief that the airlines ought to 
handle more of the mail. 


* e + 

Action: The Justice Department 
is letting no grass grow under the 
complaint of Montgomery County 
(Md.)—reported here last week— 
charging that eight major distillers 
illegally refused to continue their 
22-year practice of dealing direct- 
ly with the county’s liquor dispen- 
sary. A grand jury has already 
been assembled in Baltimore, and 
distillers and distributors are un- 
der orders to appear—probably in 
mid-April—to explain their be- 
havior. 

* . e 

Complication: Despite the court 
of appeais decision last week 
overthrowing “multiple owner- 
ship” rules of the Federal Com- 
munications Commission, it’s too 
soon to assume the seven station 
limit is out. The case will almost 
certainly be appealed to the Su- 


CIRCULATION TELLS THE STORY 


More people in Schenectady, N. Y. read the Gazette 44... shan 2,500,000 lines lead 
than any other paper circulated there because they get oe 


more news and more advertising in more pages. 
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in advertising over second pa- 
per in 1954. 


Pages Published 


Benzene 


Reynolds-Fitzgerald, Inc. 
National Representatives 


Total gains of 859,070 lines 
(Media Records) 
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preme Court, and even if the deci- 
sion stands, this is something that 
is almost sure to lead to legisla- 
tion. 

Danger of “monopoly” in tv 
scares both parties in Congress, 
and there is widespread support 
for the idea of a limit of some 
kind on the number of stations 
anyone can own. Some feel seven 
is too many, and may try for a 
tighter lid if the issue gets to Con- 
gress. J 

One reason why Congress wanis 
a firm ceiling is that it hasn’t 
much faith in FCC’s ability to 
withstand pressure, once it is in a 
position where applications of 
multiple owners will be judged on 
a showing of “public interest” in 
each individual case. 


Joyce Names Teenage PR 

Joyce Inc., Pasadena, Cal., shoe 
company, has named Teenage 
Public Relations, New York, to 
handle a public relations-publicity 
presentation of its Lady Levi’s to 
the teenage market. 
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ACB begins 37th year for 
daily newspaper industry 


ACB has for years performed a 
service for the nation’s news- 
papers, namely to make certain 
each national advertiser in the 
newspapers gets a proof-of-inser- 
tio of his advertisements. In 
doing this job well, ACB has re- 
moved the manual labor and the 
irritation and delays in checking 
newspaper advertising that pio- 
neers in advertising can easily 
recall. It is now easy for an ad- 
vertising agency to handle a heavy 
newspaper schedule. 

The city-by-city ‘“‘flexibility”’ of 
newspaper advertising allows adver- 
tisers to pin-point the more respon- 
sive markets...to use the retailers 
favorite media— newspapers . . . todo 
a closer job of timing... to employ 
the local authority and immediacy of 
the newspapers. 

Since all business is local—so are 
the newspapers. ACB has for years 
been reconstructing for merchandisers, 
the widely varying newspaper adver- 
tising in the nation’s 1,393 localities. 
Thus, merchandisers get a sharp co- 
herent picture of this $2 billion annual 
newspaper advertising expenditure 
with all details of what their own and 
competitive dealers are doing as well 
as thru the medium of various Re- 
search Services. 

ACB Newspaper Research Services are 
made possible only because of the co- 
operation of over 1600 Dailies in using 
ACB to distribute their checking copies 
as a direct help to agencies and their ad- 
vertisers. 

These Newspa Research Services 
for merchanticers are discussed fur- 


ther in our column on the opposite 
column. 


See opposite column for listing 
of ACB Service Offices 
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Current Deals and Offers 


Listed below are a variety of offers by advertisers taken from the 
Thursday, Feb. 24 issues of newspapers in ten cities. The ten are wide- 
ly scattered geographically and are used often by advertisers as test 
markets. For that reason, ADVERTISING AGE feels that the offers listed 
here give a fairly representative sample of deals that are being of- 
fered by advertisers. 

The newspapers used here are the Indianapolis News, Atlanta Jour- 
nal, Memphis Press-Scimitar, Denver Post, Los Angeles Herald & Ex- 
press, San Francisco Call-Bulletin, Minneapolis Star, Portland Oregon 
Journal, Cincinnati Times-Star and Columbus Dispatch. Since many 
of these offers are national and tend to appear in many ef these news- 
papers on the same day, whenever an offer is listed for the first time 
all the other cities in which it appears are given. These offers are not 
listed again for the newspapers in those cities. 


Product or Store Ad Size Offers 


Memphis Press-Scimitar 


Borden’s instant coffee 2x195 20¢ off on 5-oz. jar. 


Swanson TV Dinners 5x190 Send in wrappers from four Swanson tv din- 
ners (one wrapper from the new beef pot 
roast dinner), get silver dollar. 

Breast-O’-Chicken tuna 4x120 Get zippered storage bag for 60¢, two Breast- 
O’-Chicken labels. 

Nescafe instant coffee 3x195 15¢ off on 6-oz. jar, plus coupon good for 15¢ 
on next purchase. Also in Columbus, Cincin- 
nati. 

Blue Bonnet margarine 5x195 Buy one pound, get extra pound for 1¢ with 
coupon from ad. 

Cheer detergent 5x190 Coupon worth 10¢ with purchase of one giant 
box or two regulars. Also in Minneapolis, 
Portland, Atlanta, Los Angeles, San Francisco. 

Friskies dog food 3x200 Buy two cans, get third for 2¢. 

National Food Stores Page Omnibus ad with several offers. Enter Oxydol 


contest, get coupon when contest entry blank 
is sent in. Buy three bars of Camay, get fourth 
for 1¢. Mail in Joy box top for coupon, get en- 
try blank for contest at store. Redeem 10¢ 
coupon for Cheer at the store (see above). 

Page Figure out puzzle in ad, win $50 merchandise 
certificate. 


Stillman’s food store 


Minneapolis Star 

3x135 Solid copper creamer or sugar bowl with $1 
and boxtop. Also in Indianapolis, Columbus, 
Denver. 

5x235 Special 5¢-off offer. 

Page Cash register tapes good for Lily of the Valley 
dinnerware. 

Page 1-lb. can free with purchase of 3-lb. can. 


Rockwood chocolate wafers 
Swift’ning shortening 
Red & White stores 


Mrs. Tucker’s vegetable 
shortening 


Times-Star 
Two 47¢ tubes for 69¢. 


Cincinnati 


Colgate dental cream 4x100 


Helene Curtis lanolin 2x70 $2 initialed dangle bracelet for 50¢ and coupon 
lotion shampoo from any size bottle. 
Robin Hood flour 4x150 Quikut knife inside each bag. Also in Indian- 
apolis, Columbus. 
Fenton and Wuerdeman dry- Page Return pink slip from cleaning, get 50¢. 


cleaning stores 
Albers Food Stores Page Quikut knife inside each bag. Also in Indian- 


apolis, Columbus. 


Columbus Dispatch 


Fry Krisp donut mix 2x125 69¢ donut maker with purchase of two pack- 
ages. 

Taste O’ Sea frozen 3x160 10¢ coupon in package. Also in Denver. 

fish sticks 

Tender Leaf tea 4x145 10¢ off price. 

Libby canned foods 6x250 10¢ off in Libby ‘‘carnival of coupons.” 

Birdseye frozen foods 4x120 Lenten special on fries and fish sticks com- 
bined. 

Allsweet margarine Half page Get solid silverware at half price with certi- 


ficates from pound package. Also in Atianta, 
Denver. 


Portland Oregon Journal 


Northwest Stores 3x300 Coupons in ad good for discounts on different 
foods. 

Thriftway Food Stores 6x250 Free rose bushes with each $10 grocery order. 

Hills Bros. coffee Half page 5¢ off on 1-lb. can. Also in Los Angeles, Den- 


ver. 
Coupon in ad worth 10¢. Each package con- 
tains coupon also worth 10¢. Also in Atlanta, 
Los Angeles. 

Combination sale price on both packages. 


4 Fisherman frozen fishsticks 5x200 


Walter Kendall Fives 5x210 


dog biscuits and food 


Atlanta Journal 
3x195 Save 10¢ on regular jar. 
4x150 10 packets of Burpee flower seed for only 25¢ 
with carton lid from pint of ice cream. 


Nescafe instant coffee 
Foremost ice cream 


Indianapolis News 


4x195 Redeem 25¢ coupon. 
4x100 5¢ off on 1-lb. can. 


Decaf instant coffee 
Maxwell House coffee 


Los Angeles Herald & Express 
Wong's frozen Chinese food 3x180 Free package of your favorite tea bags with 
purchase of two packages of Wong’s frozen 
foods. 


Morton frozen pot pies 3x100 Send labels from two packages, get back 50¢. 


Denver Post 


Schilling coffee 3x125 Free measuring spoon with each can, 


San Francisco Call-Bulletin 


7-Minit ready-to-bake pies 2x50 Get coupon worth 25¢ toward favorite coffee 
by sending in box top, ad. 

Gebhardt’s chili 3x70 Enter contest for mink coat. 

Owl Drug Stores Page Put store cash register receipts in a box, win 


trip to Mexico. 


Darling Moves to Reingold |named assistant advertising direc- 
L. B. Darling Co., Worcester,|tor of Scholastic Magazines, New 


Mass., maker of Darling’s frozen| York. M. Arthur Neiman, former 
beefsteaks, has appointed Reingold | assistant ad manager, has been ap- 
Co., Boston, to handle its adver-|pointed eastern advertising man- 
tising. Badger and Browning &| 48éer. 

Parcher, Boston, was the previous 


agency. 
‘ a Blitz Advertising has moved its 
Scholastic’ Names Hall Seattle office to 1056 Fourth Ave. 

Kenneth L. Hall, formerly di-| Art Kulman is new manager of the 
rector of special services, has been ‘office. 


Blitz Moves Seattle Office 
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JOSEPH B. BELL 

New York, March 1—Joseph B. 
Bell, 54, who retired Jan. 1 as 
treasurer and a v.p. of Ruthrauff 
& Ryan, died Sunday at his home 
in Bronxville, N. Y. Mr. Bell 
joined R&R in 1928 as chief ac- 
countant. He was made assistant 
treasurer in 1942, elected a v.p. in 
1948, and became treasurer in 
1953. For more than 15 years he 
was a member of the fiscal con- 
trol group of the American Assn. 
of Advertising Agencies. He was 
also active for many years on the 
planning board for the advertising 
seminar at New York University. 


ARCHIBALD DINGWALL 

GERMANTOWN, PA., March 1— 
Archibald M. Dingwall, 68, died 
here last week. He had been an 
advertising sales representative 
for American Magazine for 15 
years, and prior to that advertis- 
ing manager of Esquire for six 
years and of Town & Country for 
24 years. 


THOMAS HENDERSON 


CLEVELAND, March 1—Thomas S. 
Henderson, 62, v.p. of Fred DuGar & 
Co., display advertising company, ie 
died at his home here last week. ‘ 
He joined DuGar in 1930, after ne 
working 15 years as advertising 
manager of General Refining Co. 
Previously, he had been on the f 
advertising staff of General Elec- e 
tric Co. nee ee ES ue oe a 


ee 


process and black and white 


REVERE PHOTO ENGRAVING fi 
712 FEDERAL STREET + CHICAGO §, (LL. 
WA 2-8816 


ONLY STATIONS 


in Southern California are powerful 
enough and popular enough to register 
audiences in radio survey ratings of both 
Los Angeles and San Diego. 


Of these top four, KBIG ... 
@ is the only independent 
@ costs the least 
@ delivers most listeners 


per dollar 
KBIGs 10,000-watt Catalina Island 3 Re "a gid 
signal focuses all its strength m ps _ 
on its mainland market, + Sante Pavia » Mojave A 
wastes none out to sea. ¥ : "ys we ony r 
Booming across salt water (finest F »s. Sbies yf ee 
natural conductor of radio waves) Saugus beropator :, P he a 
KBIG covers Southern California cigs iba Peindele:. 
from Santa Barbara to Mexico. North Holly Wai a ra Sate ae 
Sonie Monica jg: “ned ome we 
KBIG helps you to make the r 4 eye DEN i_ 
Whole Sale, to all the Southland, , * LOS ANGELES oil a a 
at Wholesale Prices — as little ONG BEACH Pomona 2 Barste 
as $6.75 a break! Bee Ge rt j 
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AVALON etaid x 2 AN BERNARDINO 


Prove It To Yourself! Compare 
KBIG‘s base hour rate ($132) 
or base minute rate ($20) 
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Lagunc Beach ie 
+ Son Juan Capletrano 
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with any combination of newspapers, ‘ cnebaetine 
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need to get this same coverage. : i a de PALM SPRINGS. 
You'll see why KBIG is the is No NY so) 
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‘Chicago Tribune’ Anti-Television 
Blast Draws Fire from TvB's Treyz 


(Continued from Page 1) 
market reached by each Chicago 
tv station.” 

However, Mr. Treyz made it 


PRESS CLIPPINGS 


News items, editorials, advertisements 


Promptly 
from daily and weekly newspapers, from 
magazines and trade papers as specified. 


tstapuset eee 

PRESS CLIPPING BUREAU 

BArcley 7-537! 

165 Church Street New York 7, N.Y. 
will provide you with a record of your 
results from promotions and releases. 

For Future Reference 
Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 


BURRELLE’S 
PRESS CLIPPING BUREAU 
165 Church Street © New York 7, N. Y. 


equally clear that he does not have 
the same feeling for some of the 
arguments advanced by the news- 
paper in its presentation. 


= “The Tribune executive who 
gives the presentation is quoted 
as saying that ‘the handicap we 
newspaper men have is our rela- 
tive ignorance of tv.’ He then pro- 
ceeds to prove the truth of his 
statement. He serves up a statis- 
tical pizza pie studded with con- 
tradictions, erroneous definitions 
and fallacies. 

“Because so many of the specific 
attacks of the Tribune are ob- 
viously refutable, we are not go- 
ing to take the time to answer 
them on a point-by-point basis. 
But we are going to take some of 
the arguments to demonstrate how 
ridiculous they are. 

“For example, the presentation 
contains an amazing treatise on 
coverage. It discourses learnedly 
on television and newspaper ‘cov- 
erage.’ It then uses this term, ‘cov- 
erage,’ in a completely dissimilar 


Ore thousand requests 


Saturday's TEENAGE JUKEBOX on WIOD now 
averages more than 1000 telephone requests 
in 180 minutes—9:00 A.M. to 12 noon. 

Phone calls are received from as far away 

as Palm Beach (60 miles), and regular mail 
from Louisiana, Nassau, and Grand Cayman 
Islands, south of Cuba. 

We've had to add a Broward County 
Teenage Jukebox Saturday afternoons 

(3:00 - 4:30 P.M.) to take care of the mail 
requests from Fort Lauderdale and Hollywood. 


These JUKEBOX programs are a part of 


James M. LeGate, General Ma 


5,000 WATTS - 610 KC - NBC AFFILIATE 
National Rep., George P. Hollingbery Co. 


the daily schedule of NBC shows and 
solid local showmanship that produces 
RESULTS far beyond the promises of 

any program rating service. Ask your 
Hollingbery man for WIOD facts. 


nager . 


Lo Rip) 


sense as it applies to each medium. 
“It compares the coverage of 
television—defined as homes 
viewing each quarter-hour—to the 
coverage of the Tribune—defined 
as homes which buy the Tribune 
and presumably read it during a 
24-hour span. The Tribune races 
on to compare television unfavora- 
bly to itself because in over half 
the broadcast day, fewer homes 
watch tv at a precise time of the 
day than read the Tribune during 
the entire day. This is like saying 
that Macy’s is smaller than 
Klein’s because fewer people 
patronize Macy’s rug department 
at two in the afternoon than enter 
Klein’s all day long. 


® “The Tribune views with alarm 
because less than a majority of 
homes see a particular tv commer- 
cial at a particular time. It points 
to ratings of less than 50 as a sure 
sign of tv weakness. Even the 
Tribune should know that com- 
mercials are repeated during a 
program, through a broadcast cy- 
cle, and through a_ broadcast 
schedule. 

“This is one of the reasons why 
tv spot advertising, which the 
Tribune is frankly attacking, is so 
effective. Any media department 
junior knows that scheduling 
spots at various times of the day 
covers a vast net unduplicated au- 
dience far greater than indicated 
by any per-telecast rating. 

“The Tribune observes, again 
with alarm, that in Chicago there 
are 464 hours of channel-casting 
every week. This is merely a 
bombastic way of saying that 
each station telecasts an average 
of over 16 hours a day, including 
the low-cost, early-morning and 
midnight hours. 


® “No one would deny that the 
typical tv home, which watches 
about 35 hours a week, views less 
than all the program fare offered. 
Does the Chicago Tribune believe 
that each of its customers actually 
reads all of the approximately 
150,000 lines which appear in its 
average issue—or even a sizable 
share of those lines? How many 
newspaper lines can you read in 
about 40 minutes, the average 
daily time devoted to newspaper 
reading? 

“So much for the Tribune’s 
clumsy attempt to hoist tv on the 
ratings’ petard. 

“Even the little kiddies get 
raked over in the Tribune’s at- 
tack. First, they are accused of 
watching ‘adult programs.’ The 
Tribune claims that they account 
for 21% of the audience tuned to 
adult programs. It calls these 
viewers ‘economically worthless 


.after three to four years of tele- 


“The Tribune completely ig- 
nores the major, in many cases 
decisive, influence which these 
children have on brand selection 
of many products. Apparently, 
they also ignore what shrewd 
marketing men know, i.e. ‘as 
the twig is bent, so the tree is in- 
lined. Has any Tribune em- 
ploye, who may be the father of a 
small child, bothered to find out 
what labels and packages his 
child can readily identify even be- 
fore he has learned to read his 
daddy’s newspaper? : 
“The Tribune also views with 
alarm the research-documented 
slight tv audience bias toward 
women as opposed to men. This is 
bad, says the Tribune. 


= “After the Tribune establishes 
that the average program has 2.5 to 
3 viewers per set, it proceeds to 
argue that a typical viewer is un- 
aware of a commercial. A tele- 
vision commercial, the Tribune 
implies, is ‘a flower born to blush 
unseen, and waste its sweetness on 
the desert air’—of 33,000,000 tele- 
vision homes. 

“We would be interested in the 
Tribune’s explanation as to why 
Alka-Seltzer’s Speedy, its sales- 
man on tv spots, has become one of 
America’s best-known trademarks 


vision exposure. 
“How come Betty Furness sells 
so many refrigerators? 


= “We were intrigued by the Trib- 
une’s catalog of television ‘failure 
stories’ on top national brands 
using tv in the Chicago area. It 
offers charts purporting to show 
the terrible consequences befall- 
ing an advertiser who has the 
temerity to switch his budget to 
television from newspapers. 

“There is some reason to believe 
these case histories have been 
hand-picked because they seem 
to imply what the Tribune would 
like all advertisers to believe. 
Television, according to the Trib- 
une, sends the sales of Wheaties, 
Maxwell House and Colgate in a 
downward trend. 

“Accusing any single medium 
of responsibility for sales decline 
brought about by new and adverse 
marketing factors is, frankly, hit- 
ting a shade below the belt level. 


@ “Was television responsible for 
the advent of competition by 
sweetened cold cereals? Was tele- 
vision responsible for the labora- 
tory development of toothpastes 
with special ingredients that cap- 
tured appreciable shares of the 
Chicago market? And is televi- 
sion responsible for the loss of 
share of one of its advertisers 


in most cases....They can sit still 


just so long...’ 


simply because a competitor ex- 
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Advertising Age, March 7, 1955 


the same medium? 

“Fair and honest competition 
made the changing differences in 
these isolated examples the Trib- 
une chooses to pull out of the hat. 
We believe in fair competition— 
particularly among media. 

“We believe that unfair ex- 
amples do not belong in the sales 
promotion kits of television or 
newspapers. They only cast sus- 
picion upon all the working infor- 
mation which the entire adver- 
tising fraternity originates and 
makes available for the guidance 
of advertisers. 


# “It is our sincere suggestion that 
the Chicago Tribune douse its 
smudge pots and re-evaluate tele- 
vision in a_ constructive light. 
Certainly the Tribune can develop 
its true potential without throw- 
ing wild pitches at television.” 
The TvB president ended his 
answer to the newspaper with a 
suggestion that the paper might 
profit from a forceful television 
advertising campaign of its own. 
“Why not concentrate on devel- 
oping the Tribune’s own vitality 
to levels of its previous adver- 
tising worth?” Mr. Treyz asked. 

“Instead of damning television, 
perhaps the Chicago Tribune 
might like to give some thought to 
television promotion to regain the 
9% of its daily circulation which 
it has lost since 1949, a period dur- 
ing which its rates have increased 
by 23% and its cost per thousand 
by more than one-third.” 


Revere Advertising Moves 
Revere Acvertising, Chicago, 


has moved to larger quarters in 
the Chicago Temple Bldg. 


"YONNE SAYS:— 


WE EAT WELL 
IN BAYONNE 


Food sales show we are good eaters in 
Bayonne .. . 24.6% better than the U.S. 
average. Reach these good eaters through 
“The Bayonne Times"—delivered daily in- 
to 76% of all the homes in Bayonne. 


“Bayonne cannot be sold from the outside” 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY 


lerts more advertising pressure in 


REPRESENTED By BOGNER & MARTIN 


~ LARGEST AGRICULTURAL PRESS IN THE WORLD 
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NEW KIND OF 


GLASS-LINED J 


* GAS WATER HEATER” 


EVERFONE KNOWS THAT GLASS CANT RUST. 
Sut fT TOOK BMEEM TS DewRIOF HHAEMGL AS Tee 
GAASS UNING THAT RPSISTS TOUGH WATER CHEMICALS 


FRIT MYSTERY—Rheem Mfg. Co., iene: is waite this month a 
campaign in consumer magazines for its new line of glass-lined 
water heaters, making use of the unfamiliar term “frit” as an at- 
tention getter in the head. This spread will appear in the March 12 
Saturday Evening Post and in April issues of American Home, Bet- 
ter Farming, Better Homes & Gardens, Progressive Farmer and 
Successful Farming. Campbell-Ewald Co. is Rheem’s agency. 


Flexiclogs Uses 
‘Life’ to Recruit 
Direct Salesmen 


New HOtstTeEIn, Wis., March 3 
—A shoe manufacturer here has 
bought space in Life magazine in 
order to recruit door-to-door 
salesmen—a technique the com- 
pany believes it is the first to try. 

Flexiclogs Inc. makes a casual 
shoe with a hinged sole which, 
the company reports, is so un- 


usual that it cannot be sold ef- 
fectively in retail outlets. Conse- 
quently the company uses only 


AMAZING 10-Secona DEMONSTRATE 
EARNS UP TS S65 4 BAY cli 


es sr La ti % 


GesmreLmee® t beau Sieben Sibeoease 


By oe r 
direct selling, and it spends $50,- 


000 annually to recruit salesmen 
and women. 


® Ordinarily, the company adver- 
tises in specialty books such as 
Opportunity, Specialty Salesman 
and the women’s magazines. But 
it ran a page ad in the Feb. 28 
issue of Life as an experiment, to 
find out how well the general in- 
terest consumer weekly can do as 
a sales force recruiter. 

To date, 2,000 inquiries have 
been received on the basis of the 
Life ad, but Gregg E. Pauly, sales 
manager, says that it is still too 
early to tell whether these in- 
quiries will pay off. 

The agency for Flexiclogs is 
Cramer-Krasselt Co., Milwaukee. 


Miss Wehde Heads AFA 
Woman of Year Committee 


Ursula M. Wehde, an account 
executive with Hoffman & York, 
Milwaukee, has been appointed 
general national chairman of the 
1955 Advertising Woman of the 
Year Award committee. Serving 
with Miss Wehde as national pub- 
licity chairman is Josephine V. 
Keim, on the creative copy-con- 
tact staff of Al Paul Lefton Co., 
New York. Mrs. Joan Hirsch, 
fashion coordinator, Buffalo, is 
national finance chairman. 

The award is conferred an- 


nually under sponsorship of the 
Advertising Federation of Amer- 
ica’s Council on Women’s Clubs. 


Berkeley Study 
Reveals New Data 


On Comics Fights 


BERKELEY, CAL., March 1—A re- 
port released today on the contro- 
versial subject of the relationship 
of comic books to juvenile delin- 
quency revealed that 25% of 
high school graduates and 16% of 
college graduates read comics. 
More startling was the news that 
12% of the nation’s schoolteachers 
also read the books. 

The report, “Comic Book Regu- 
lation,” was based on a survey 
conducted at the University of 
California by the U. S. Bureau of 
Public Administration, under the 
direction of Prof. Samuel C. May. 
This report is the second in a 
series compiled at the request of 
the California legislature. 

No “scientifically acceptable evi- 


/|dence” could be found, the report 


stated, to prove the claim that “a 
~elationship exists between juve- 
nile delinquency and comic book 
reading.” 

There is, further, no evidence to 
show that there is any connection 
between intelligence and comic 
book reading, according to the re- 
port. Very bright, average and 
dull children were found in both 
_|comic book-reading and non-read- 
ing groups, the report said. 

Sales for comic books average 
$100,000,000 annually, which is 
more than is spent for the entire 
book supply for all elementary and 
high schools, and four times the 
amount spent annually by all pub- 
lic libraries for book purchases, 
according to the report. 


Avco Mfg. Promotes Five 
Crosley & Bendix Staffers 

The Crosley & Bendix home ap- 
pliances division of Avco Mfg. 
Corp., Cincinnati, has promoted 
five men as a result of a realign- 
ment of advertising and sales 
promotion responsibilities. Rob- 
ert Farris, acting laundry ad man- 
ager, has been named laundry ad- 
vertising manager, succeeding the 
late E. C. Herbert. Joseph A. 
Schulte, formerly co-op ad mana- 
ger, has been appointed appliance 
advertising manager. 

John F. Imbs, previously field 
representative in co-op advertis- 
ing, moves up to laundry sales 
promotion manager. William F. 
Huser, formerly assistant sales 
promotion manager for refrigera- 
tors and freezers, will be sales 
promotion manager for the kitch- 
en and builder departments, and 
Russell Cox moves from assistant 
co-op ad manager to cooperative 
advertising manager. 


‘Collier's’ Names Stevens 

C. H. Stevens, formerly motion 
picture sales specialist for Life, 
has joined Collier’s, New York, as 
special motion picture representa- 
tive. 


Last Minute News Flashes 


Parker Sells Holdings, Leaves Parker-Allston 


New York, March 4—Parker-Allston Associates has bought out the 
interest in the agency of Raymond D. Parker, former president and 
board chairman, and is changing its name to Allston-Musante Associ- 
ates. New officers are F. Kenneth Allston, president and treasurer, and 
Marion L. Musante, v.p. and secretary. The agency was formed in 1941. 
Mr. Parker has not disclosed his future plans. 


‘S. 1.’ Advertising Running at $3,500,000 Rate 


Cuicaco, March 4—William W. Holman, advertising director of 
Sports Illustrated, told a Chicago advertising group today that the cir- 
culation of the magazine is currently in excess of 575,000, and that ad- 
vertising revenue is running at the rate of $3,500,000 a year. The 
publication, he said, will hit 85% of budgeted revenue of $10,000,000 
for the first year, with gross circulation revenue of $5,000,000. 


Frankfort Brands Quit K&E tor Doherty Agency 


New York, March 4—The Hunter and Wilson divisions of Frankfort 
Distillers are moving from Kenyon & Eckhardt to Doherty, Clifford, 
Steers & Shenfield, effective June 1. 


Abbott Kimball Gets Lambretta Account 


New York, March 4—The Lambretta division of Innocenti Corp., 
maker of the Italian motor scooter, has appointed Abbott Kimball 
Co. to handle its advertising. The account was formerly with Green- 
Brodie. R. S. Globus, formerly at the latter agency, also has joined 
Abbott Kimball as an account executive. 


Windett Is Named Relyea V.P. 


New York, March 4—Arthur Windett, advertising director of News- 
week, will join Relyea Publishing Corp. March 7 as v.p. and advertis- 
ing sales manager. The newly formed company will launch a monthly, 
Research & Engineering, the initial issue dated July (AA, Feb. 28). 


Gibson Art Names Stockton-West-Burkhart 


CINCINNATI, March 4—Gibson Art Co., greeting card publisher here, 
has announced the appointment of Stockton-West-Burkhart, Cincin- 
nati, as its advertising agency, effective immediately. The account, 
which bills in excess of $250,000, has been handled by Christiansen 
Advertising Agency, Chicago. 


Frierson Moves from R&R to Durstine 


New YorK, March 4—Lee Frierson, formerly v.p. and member of 
the plans board at Ruthrauff & Ryan, has joined Roy S. Durstine Inc. 
in an executive capacity. Durstine also will appoint a new media di- 
rector next week to replace Don W. Scandlin, who has left the agency. 


Buchanan Will Handle Guest Airways 


Mexico City, March 4—Guest Airways Mexico (formerly Guest Air- 
ways Inc.) has named Buchanan & Co., New York, effective April 1. 
The account formerly was handled by Grant Advertising, Miami. 


Little Names Hilton & Riggio: Other Late News 


e Arthur D. Little Inc., Cambridge, Mass., industrial consultant, has 
named Hilton & Riggio, New York, to handle advertising and promo- 
tion. 


e Rumors persisted here Friday that Paramount Pictures Corp. has 
taken options to purchase the last two DuMont o&o stations—WABD, 
New York, and WTTG, Washington, despite denials by Paramount v.p. 
Paul Raibourne, a member of both boards. Paramount is a major stock- 
holder in Allen B. DuMont Laboratories, which owns the stations and 
the DuMont network. Dr. DuMont could not be reached for comment. 


e Alex G. Graam, formerly divisional manager of Conover-Mast’s 
Purchasing magazine, has been named assistant publisher. 


e W. McClintic Mitchell has been appointed a senior v.p. and manager 
of the copy department of Lennen & Newell. Mr. Mitchell, who joined 
the agency in 1950, was formerly v.p. and copy group head. 


e Edward A. Cashin and Robert L. Foreman, v.p.s at BBDO, New York, 
have been named directors of the agency. 


Block Drug Launches! Family Circle’ Linage Gains; 


‘Maclean's’ Figures Incorrect 
Sentrol in New York, Family Circle in January, 1955 


carried 20,163 lines of advertising 
as compared with 18,962 lines in 
January, 1954. The linage was in- 
advertently omitted from A4A’s 
tabulation in the Feb. 28 issue. 
Advertising pages also showed a 
gain in January: 47 pages for this 
year as compared with 44.2 pages 
last year. 

Advertising pages and lines for 
Maclean’s were listed incorrectly 
in the Feb. 28 AA tabulation. 
Correct figures for Maclean’s are: 
For January, 1955, 39.7 pages and 
27,024 lines; for January, 1954, 
37.6 pages and 25,584 lines. 


West Coast Cities 


JERSEY CiTy, March 3—Block 
Drug Co.’s new headache remedy, 
Sentrol, is out of the test stage 
(AA, Nov. 15) and is being heavi- 
ly promoted in a number of mar- 
kets, including New York and 
cities on the West Coast. 

George Abrams, v.p. in charge 
of advertising, refuses to say how 
many markets Sentrol has entered. 
“We'll let our competitors find 
that out for themselves,” he told 
AA. 

Grey Advertising Agency, 
which is handling the campaign, 
placed a full page in the New 
York Post last night announcing 
Sentrol as a “new kind of proven 
medication.” Copy played up 
these points: 

1. Sentrol is a capsule. 

2. It contains a new ingredient, 
salicylamide. 

3. It is “three times more effec- 
tive than aspirin.” 

4. It works more quickly be- 
cause it “reaches the headache 
zone faster.” 

Sentrol is being offered with a 
money-back guarantee. 


Ad Spending in Farm Papers 
in 1954 Was $52,940,220 

The amount of money spent in 
all farm publications by adver- 
tisers in 1954, including livestock, 
poultry and classified, as well as 
commercial advertising, was $52,- 
940,220, which compares with 
$53,523,194 in 1953. 

AA reported in its Feb. 28 issue 
that $50,317,623 was spent in 1954. 
Actually, this figure represents 
commercial advertising only. This 
compares with $50,871,157 spent 
in commercial advertising in 1953. 
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FCC Awards Hearst 
Milwaukee Channel 


in 5-2 Decision 


WASHINGTON, March 4—Subject 
only to interference by the courts, 
Hearst appeared to have won final 
victory today in its long fight for 
a Milwaukee tv outlet. 

Under a 5-2 decision of the 
Federal Communications Commis- 
sion, Hearst takes over WTVW 
for $2,000,000. FCC noted, how- 
ever, that the court of appeals 
currently is considering an action 
by a WTVW stockholder, who 
claims he was denied the opportu- 
nity to bid against Hearst for con- 
trol of the station. 

Hearst’s efforts to get into Mil- 
waukee tv have been stormy and 
frustrating. Its newspaper compet- 
itor, the Milwaukee Journal, had 
the air to itself during the long tv 
freeze. When the freeze was lifted, 
Hearst’s application for Channel 
10 was dismissed because the 
channel was reserved for educa- 
tors. It got Channel 6 assigned to 
nearby Whitefishbay, only to find 
itself deep in a competitive hear- 
ing with other applicants. 


® Its decision to solve the prob- 
lem by buying WTVW drew dis- 
sents today from commissioners 
Frieda Hennock and Robert Bart- 
ley, who said the tv situation in 
Milwaukee needed full investiga- 
tion. 

Miss Hennock said the commis- 
sion ought to investigate the cir- 
cumstances which caused WCAN- 
TV, .a profitable u.h.f. station, 
to close down, and that it ought 
to find out how WTVW was able 
to bring about a merger agree- 
ment which enabled it to get 
Channel 12 last June without com- 
petitive hearings. 


™ She said WCAN-TV closed 
when it lost its CBS affiliation 
after CBS decided to buy WOKY, 
a CBS affiliate, and that WITVW 
has reported it decided to sell to’ 
Hearst because it is unable to get 
an ABC affiliation with a term- 
ination clause of more than six 
months. 

“The questions here raised con- 
cerning network affiliations and 
mass media control in this major 
metropolitan area, demand careful 
examination by the commission in 
a full evidentiary hearing,” she 
declared. 

Commissioner Bartley said 
WTVW’s role in the transaction 
needed attention. 

“I cannot agree with this trans- 
fer which involves a_ substantial 
profit to Milwaukee area telecast- 
ing resulting purely from the fact 
that it possess a permit for an as- 
signed frequency in which it has 


’!no ownership rights.” 


Smart & Final, Consolidated 
Discontinue Merger Talks 

All negotiations toward a pro- 
posed merger between Smart & 
Final Iris Co., Los Angeles, and 
Consolidated Foods Corp., Chicago 
(AA, Feb. 7), have been discontin- 
ued, and no further negotiations 
are contemplated, according to J. 
N. Peterson, president of Smart & 
Final. 

In a general reshuffling of of- 
ficers at Smart & Final, Mr. Peter- 
son also has been named chairman 
of the board, replacing Arthur 
Lutz, who remains a director. 
Other changes include: R. T. Close 
has resigned as v.p., but continues 
as a director; R. H. Imhoff has re- 
signed as v.p. and director; W. H. 
Final has been named v.p. and 
director, Warren Webb has been 
elected a v.p., and Marcus Ray, 
secretary, has added the duties of 
treasurer. 


Auerbach Associates Moves 


Alfred Auerbach Associates, 
New York, has moved to larger 


quarters at 4 E. 58rd St. 
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THe ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


Le eC ESET A CN ARRON ST RE RE BE NOR LISS IR TE I 


HELP WANTED 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


LAYOUT/PRODUCTION—Young man, 25- 
35, with some experience, to assist busy 
adv. mgr. Little copy, no finished art. 
Long-established ethical pharmaceutical- 
biological house (a highly interesting 
field) in small, pleasant midwest city. 

Box 7355, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


PERMANENT POSITION for experienced, 
competent photo retoucher in mid-west 
city of 125,000. Please write giving full 
details of experience, family, etc. Will 
arrange later for samples and interview. 
Box 7349, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALIST IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3,ILL. 


BOOKEEPER FOR NEW DIVISION 
Unusual opportunity for experienced gern- 
eral bookkeeper and typist who is imag- 
inative and can assume _ responsibility. 
Advertising agency experience preferred 
but not required. Write full details of 
background and salary required. 

Box 7354, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 


6 N. Michigan Chicago, Ill. FI-6-1155 


Small, growing Florida agency looking for 
young, creative adman. Give age, copy- 
writing experience, salary needed. 

Box 7347, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS-PLACEMENTS 

209 S. State HA 7-1991 - Chicago 


POSITIONS WANTED 


“DO-IT-YOURSELF” 
.,. .its social and economic effects are not 
yet fully realized. Young man with sound, 
diversified experience in all aspects of 
advertising to this market wants a pres- 
ent and a future with manufacturer or 
agency having allied merchandising pro- 
blems. Resume or interview on request. 
Box 7350, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il 


STOP! HERE’S YOUR ANSWER! 
Editing - P.R. - Advertising - 8% yrs. 
exp. Background includes all the usual 
plus plenty of the unusual. Chicago only. 

Box 7356, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, IIL. 


YOUNG WOMAN SECRETARY - College. 
Responsible & adaptable. Chicago area. 
Box 7351, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


Want to Retire? 
Let this established, growing agency help 
handle your accounts under your sage 
guidance. Save leg work and detail work, 
retain high rcentage of income. 
Box 7345, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


MID-WEST ART STUDIO FOR SALE 
This fine established business located in 
heart of Midwest Industrial area offers 
excellent future to energetic buyer. 
Equipped with good facilities for both 
Art and Photography; plenty of space for 
expansion with one year lease remaining, 
renewal option. Price and figures fur- 
nished upon request. 

Box 7359, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
Publication Wanted: Publisher interested 
in buying trade magazine. Must be well 
established and profitable. Send samples 
and details to Box 7353, ADVERTISING 
AGE, 480 Lexington Ave., New York 17. 


Testing! Testing! 


Advertising Age, March 7, 1955 


Artist Wanted 


Capable layout artist by this 22 year old 
agency. Must be qualified to do high 
grade publication ads; and al! other types 
of advertising layouts. Good opportunity 
for right man. In applying give age, 
experience and present salary. 
Jones & Taylor and Associates 

The National Bank Bidg., South Bend 1, Ind. 


PAUL W. STEWART 

New York, March 1—Paul W. 
Stewart, 55, board chairman of 
Stewart, Dougall & Associates, 
marketing organization, and of 
Crossley S-D Surveys, died last 
Friday at Bronxville, N. Y., after 


a long illness. 
Born in Branderville, Pa., Mr. 


“Our 44th Year” 


A MAD MARCH HARE? 


First, he had no agency experience; sec- 
ondly he couldn’t write in the first place. 
Otherwise he would have submitted his 
résumé to us and had an opportunity to 
obtain a better agency or industry posi- 
tion. Don’t be a Mad March Hare! 


GLADER CORPORATION 


“The Agency’s Agency’’ 
Stanley D. Koch, Dir. Adv. Div. 


Stewart was graduated from the 
University of Pittsburgh in 1923. 
He then joined the U. S. Depart- 
ment of Commerce, retiring as 
chief business specialist in 1930. 
During the next ten years he 
served private business organiza- 
tions as a marketing consultant. 
In 1940 he and Arthur Dougall 


organized their own market re- 


Do it better in Sanders ABC 3 110 S. Dearborn CE 6-5353 Chicago 
Geneseo, N. Y. 
Grass roots is a-waiting 
MISCELLANEOUS 
RESEARCH Advertising, trademarks, NEWSPAPER 


brands, slogans etc. U. S..top source 
Amercana library. Free literature. 
WARSHAW, 126 W. 97th St., N. Y. 


FREE LANCE WORD WIZARD experi- 
enced mail order, retail, p.o.p. copy wants 
to exchange free time for hard cash. 

Box 7257, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
AD MANAGER - 17 years’ exp. incl. 
agency copywriting. Strong on plans, 
sales prom., industrials, foods, education- 
al. Box 7352, ADVERTISING AGE, 200 
E. Illinois St. Chicago 11, Il. 


ADVERTISING ART 
Production manager, 33, wants job with 
wider advertising future. Comprehensive 
graphic arts experience, including art di- 
recton. 10 years with present employer. 

Box 7358, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING SPACE SALESMAN - 15 
years of experience with consumer and 
trade publications. Excellent record. De- 
sires position in New York area. 

Box 7348, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


REPRESENTATIVES AVAILABLE 


MR. PUBLISHER—WANT MORE 
NEW ENGLAND BUSINESS? 
20 years’ experience selling space in New 
England provides friendly contacts that 
open doors to both Agencies and Adver- 
tisers. 
The right publication can profit through 
association with this man who has an ex- 
cellent record of sales ability. 

Box 7346, ADVERTISING AGE 


| 480 Lexington Ave. New York 17, N. Y. 


For analyzing a lay-out problem quickly— 


We're looking for an 


then providing a sensitive creative and 


sound solution to it. He wants to grow and 


ASSISTANT 
ART DIRECTOR 


succeed with a growing and successful 
medium sized Chicago agency. He has the 
capacity and personality to command re- 
spect for his decisions and to respect the 


thinking of others. He is between 27 and 


with an 


uncommon touch 


35. He will enjoy full employee benefits, 
including bonus and profit-sharing. Write 
giving personal data, experience and earn- 


ing record. 


Box 290 ADVERTISING AGE, 200 E, Illinois St., Chicago 11, Ill. 


match. 


fast and competent. 


fidential. 


TRADE RELATIONS OPPORTUNITY IN SOUTHWEST 


Internationally known heavy equipment manufacturer has immedi- 
ate opening for experienced writer 30-40 to handle trade relations 
work including publicity, house organ, movie scripts, heavy corre- 
spondence, etc. Challenging, expanding work with opportunity to 


The man we want is strong on clear, imaginative copy, and ablé to 
visualize and put into words the scope and interest of huge unusual- 
ly designed equipment. Should have a product publicity background 
and have good working knowledge of news channels. Has to be 


Tell all in first letter, include samples of writing, full experience 
résumé, salary desired and salary acceptable. All replies held con- 


Address reply to Personnel Department, 


R. G. LeTOURNEAU, INC. 
Longview, Texas 


Can You Sell 


this NEW KIND OF ADVERTISING? 


SUCCESSFUL media advertising representatives who want a new 
opportunity will be considered for the new Curtis Magazine—BRIDE- 
TO-BE*—a service quarterly, to sell national, regional and local ad- 
vertising @ This unique publication, reaching the spendingest pros- 
pects on earth, will be published in sectional editions to conform to 
major American marketing areas, thus enabling hundreds of adver- 
tisers to whom bridal business is important, to economically use full- 
page space in a fine quality national magazine @ Unprecedented 
flexibility, salability and tremendous value @ Firms or individuals 
that have successfully sold phone directory, magazine or newspaper 
space—radio, television or other media should find earning potential 
excellent and without ceiling ®@ Especially interested now in Atlanta, 
Cincinnati, Detroit and St. Louis Areas. Please write full particulars. 


Interviews to follow. 


*BRIDE-TO-BE Magazine, Inc.—A Curtis Subsidiary 
185 N. Wabash Ave., Chicago, Illinois 


CARTOONS FROM YOUR IDEAS 
Skillfully drawn in ink on 8%’x11” bris- 
tol. Four drawings for $10.00. Satisfac- 
tion or money back. J. R. Jacobs, P. O. 


Box 162, Washington Bridge Station, New 
York 33, N .Y. 


Save Money On Your Film Developing 
Rolls Developed, including 8 double size 
glossy prints - 40¢; 12 - 60¢. Reprints 4¢ 
each. Quick coast to coast service since 
1934. Free Film Mailers. Williard Studios, 
Box 2554A, Cleveland, Ohio. 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO -DAY 
or Tobe’s - Niagara on the Lake, Canada 


AGENTS WANTED: 


(artists, printers) to take orders for 
HAND-LETTERING on film. - 
pendable 24 hr. service—fast mail 
deliveries anywhere in USA. Style 
Book furnished. Attractive price per 
word—good profit—exclusive fran- 
chise—no investment. Write: 

Box 300 ADVERTISING AGE 

480 Lexington Ave., N.Y. 17, N.Y. 


ADVERTISING 


Representative, invites résu- 
mé from man with newspaper 
and/or agency media experi- 
ence for New York Office. 
Salary open. For interview 
send full details to Box 292, 
ADVERTISING AGE, 480 
Lexington Ave., New York 17, 
) ee A 


search company. In 1949 S-D Sur- 
veys was started, which in 1954 
was merged with Crossley Inc. 

Mr. Stewart was a member of 
the American Marketing Assn., 
American Statistical Assn., Amer- 
ican Economic Assn. and the Assn. 
of Public Opinion Research. He 
was the author of “Market Data 
Handbook of the U. S.” and “Dis- 
tribution Costs Too Much,” pub- 
lished by the 20th Century Fund 
in 1939. 


ROBERT TANNEHILL 
Kansas City, Mo., March 1— 


Robert G. Tannehill, 52, director 


Advertising 
Account Executive 


Midwest national advertising 
agency requires account ex- 
ecutive with power lawn 
mower advertising and sales 
promotion experience. State 
experience and salary re- 
quired. Inquiries held confi- 
dential. 


Box 286 Advertising Age 
200 E. Illinois St. 
Chicago 11, Ill. 


WANTED: 
BEST TRADE PAPER 
SALESMAN IN CHICAGO 


—to cover the midwest territory for 
the new magazine “RESEARCH & 
ENGINEERING”, the magazine for 
research and development manage- 
ment. First issue: July. Pre-publica- 
tion arrangement, then attractive 
commission. An opportunity for a 
salesman of high integrity and am- 
bition to build a future. Your appli- 
cation confidential, if desired. Inter- 
view in Chicago about March 15th 
by the undersigned or by Arthur 
Windett, Vice-President and Adv. 
Sls. Mer. 

William H. Relyea, Jr., President 
THE RELYEA PUBLISHING CORPORATION 
103 Park Avenue 
New York 17, N. Y. 


of fm broadcasting for KCMO, 
died of a cerebral hemorrhage in 
St. Joseph Hospital. Before jcin- 
ing the station five years ago he 
had been a sales representative 
and copywriter for Potts-Turnbull 
Advertising Agency for seven 
years. Prior to that he was pub- 
licity and advertising director for 
Barron G. Collier Street Car Ad- 
vertising Co. for 15 years. 


BUILD YOUR OWN BUSINESS 
Outdoor Advertising Poster Service 


YOUNG COPY CHIEF 
for Midwestern Agency 


A personal producer with ideas, 
imagination, selling sense and a 
craftsman’s feeling about the 
quality of his output. Although 
this is not a specialized agency, 
a background in industrial and 
durable goods is preferable. A 
comer in his thirties will fit best 
into this established, fully-rec- 
ognized, well-financed agency 
organization, located in a major 
advertising center. Ours is a rec- 
ord of excellent service to prom- 
inent, high-grade accounts. 
What is yours? Write Box 288, 
ADVERTISING AGE, 200 E. Ill- 
inois St., Chicago 11, Ill. 


In Your Area 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters ne 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Pubiic Relations 


Please write briefly ovtlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


Regular Salesman Assists You 
Capital $10,000 To $20,000 


The AD-VER-TIS-ER, Inc. 
Fort Wayne, Indiana 


WEST COAST 
PUBLISHERS’ REP. 


Active coastwide organization 
seeks 1 or 2 additional a- 
zines. Owner will be in i- 

cago and New York mid March 
m™ for interviews. 


WILLIAM A. AYRES CO. 
233 Sansome St., San Francisco 
YUkon 6-2981 


ADVERTISING — SALES MANAGER 


Young executive, presently employed as 
Sales Manager for large publisher. 6 years 


RETIREMENT 
OF SENIOR EXECUTIVE 


. .. brings unusual 4-A agency 
opportunity for seasoned ad- 
vertising man. Chicago head- 
quarters. One we seek possibly 
now top-level executive with 
agency or substantial advertiser. 
Outstanding profit-sharing, 
ownership and retirement bene- 
fits. All communications com- 
pletely confidential. 

Box 293, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


experience space sales and coordinating 
and directing sales force. Thorough knowl- 
edge of printing and related fields. Strong 
selling background, Seeks change to com- 
pany with more room at the top. 

31 years old, family man. Prefer New 
York area. 

Box 287 ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


WHAT’S IN IT FOR YOU? 
The exclusive services of a seasoned AD- 
MAN working to locate the spot best for 
you! I have the jobs—and top level con- 
tacts. All I need is YOU. Tell me about 
your background, your requirements and 
let me show what I can do for YOU. 
George E. Pylkas 
Executive Advertising Consultant 
CADILLAC EMPLOYMENT AGENCY 

220 S. State 


Chicago WA 2-4800 


7 


PRODUCTION MGR. in small agency or 
ASST. PROD. MGR in large agency 


Here's quite a bundle of 
advertising talent you can 


buy for $15,000—$20,000 a year 


Account Executive 


This one man | 


Merchandise director 


all of these 


{ Copy chief 


Media salesman 


. + + and good! 


Advertising director 


} (and hep to TV and Radio) 


PRESIDENT 


17 years solid big-league experience—4 jobs in that time. (In this 
order—top mail order house « executive of one of top 5 ad agencies « 
advertising director famous company « star salesman major media.) 
In early 40's. No prima donna—a sincere worker. Your confidence 
respected. Write me—I'm his good friend—write 


ADVERTISING AGE 
200 E. Illinois St. 


Chicago 11, Ill. 


Six months exp. ad production manager; 
journ: an compositor with exp. in com- 
mercial printing plants and newspapers; 
B.A, °'52, English; minor, Advertising; 
good layout, fair copy; single yet, age 36; 
salary open; will relocate for good oppor- 
tunity. Box 289, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N. Y. 


NORTH SHORE HOME 

NEAR LAKE $13,500 
Chicago adman offers redecorated 3 
bedroom home with large dining 
room, basement, corner fireplace, 
new gas heat, 1 house from lake, 
private beach, fast commuting, 
choice neighborhood, view of lake. 
Sorry, no financing at this price. 
a cama phone Lake Bluff, 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 
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Sindlinger's New 
Rating Plan Uses 
Recall of TV Ads 


(Continued from Page 3) 
through a combination of tele- 
phone calls, tape-recorded inter- 
views and personal interviews of 
the pen and paper type, was de- 
veloped several years ago in 
Philadelphia. 

The head of Sindlinger & Co. is 
not going into the program popu- 
larity rating business. He feels 
that ratings do not furnish adver- 
tisers with the kind of informa- 
tion most vital to them. 

Instead, he will provide tv spon- 
sors with data on the impact of 
commercials—how many people 
saw a commercial, how many peo- 
ple remembered it and what they 
can “play back” about the com- 
mercial. 


® Mr. Sindlinger’s new service 
also will give figures as to the 
number of people who want to 
look at a particular show. “This 
could be very important to an ad- 
vertiser. A program starts to slip 
long before it shows up in the 
ratings,” he asserted. “If a spon- 
sor could anticipate this, he might 
be able to do something about it.” 

The new tv measurement will be 
introduced initially in a report 
covering 31 markets in which the 
company has been making box of- 
fice studies for the motion pic- 
ture industry. These are: Colum- 
bia, Mo.; Eureka, Cal.; Chatta- 
nooga, Tenn.; Milwaukee and Osh- 
kosh, Wis.; Burlington, Vt.; Evans- 
ville, Ind.; Sacramento and Berk- 
eley, Cal.; Houston and Amarillo, 
Tex.; Cedar Rapids, Ia.; Oklahoma 
City; Memphis; Saginaw, Mich.; 
Atlanta; Spartanburg, S. C.; Ports- 
mouth, O.; Des Moines, Ia.; Salt 
Lake City; Worcester, Salem and 
Pittsfield, Mass.; Pittsburgh; 
Bridgeport, Conn.; Syracuse, N. Y.; 
New Haven, Conn.; Baltimore; 
Minneapolis and St. Paul, Minn.; 
and Philadelphia. 


® Asked if this new measurement 
concept means that he is shelving 
plans for an instantaneous elec- 
tronic measurement of sets-in-use 
via Radox tape, Mr. Sindlinger 
said no. He said his company has 
a small Radox unit going now, but 
declined to say where. 

Mr. Sindlinger said that a se- 
lected Radox sample could be used 
to show an advertiser if too many 
people are tuning out his commer- 
cial and what sections of his tel- 
ecast are falling flat. 


MOVIE ADS OUTPULL 
TV, SURVEY SHOWS 


New York, March 2—If televi- 
sion commercials can sell, then 
movie screen commercials will 
sell better, because they’re larger, 
fewer and aimed at a captive au- 
dience. 

These are some of the findings 
drawn from a comprehensive ten- 
month study of theater screen ad- 
vertising made by Sindlinger & Co. 
for the Assn. of Theater Screen 
Advertising Cos. and released here 
this week. 


® The study covered the circula- 
tion, knowledge and impact of 
theater screen advertising in five 
cities. It is based on 6,651 inter- 
views, made in Bonham, Tex.; 
Belleville, Kan.; Bucyrus, O.; Wa- 
terville, Me., and Fayetteville, N. 
C. Recorded depth interviews also 
were used. 

Some of the study’s highlights 
are: 

1. The 13-week average cumula- 
tive audience was 75.7% of the 
total movie potential, 88.3% in 52 
weeks. 

2. At the end of 52 weeks, 10.6% 


DAVID H. SIMONDS has been named 
director of advertising of the Bolta 
Products division of General Tire 
& Rubber Co., Lawrence, Mass., 
maker of Boltaflex upholstery ma- 
terials, Bolta-Wall wall covering 


and other plastic products. Mr. 

Simonds, formerly product adver- 

tising manager, succeeds Sol Sack- 

el, who has resigned to open an 
agency. 


of the average cumulative audi- 
ence had been exposed once; 
42.9% had been exposed more than 
13 times. In a year, only 11.7% of 
the total potential would not be 
exposed. 


® 3. Recall averaged 73% of those 
who remembered seeing screen 
advertising on their last movie 
visit, and recollection was almost 
in direct proportion to the length 
of time since the moviegoer’s most 
recent exposure. 

4. Highest recall was among the 
15-24 year old group, with females 
doing slightly better than males. 
There was higher recall among 
television owners than among 
non-tv owners. 

5. Television, with its commer- 
cials, has apparently enhanced the 
impact value of theater screen ad- 
vertising. As ownership increases 
in a community, the number of 
frequent moviegoers declines until 
ownership is about 68%, at which 
time it starts an upswing. 

Said to be the first study of its 
kind ever made, the Sindlinger 
survey was commissioned by the 
screen advertising group, ccm- 
posed of the following companies: 
Alexander Film Co., Colorado 
Springs; A. V. Cauger Service, In- 
dependence, Mo.; Motion Picture 
Advertising Service Co., New Or- 
leans; Reid H. Ray Film Indus- 
tries, St. Paul, and United Film 
Service, Kansas City, Mo. 


Platt, Zachary 
Is Reorganizing 
Amid Client Shifts 


(Continued from Page 3) 


was changed again. 

Mr. Groesbeck told AA that 
despite the current reorganization, 
the agency name will not be 
changed this time. 


= Another executive who has left 
the agency is Merrill K. Lindsay, 
who was v.p. He has joined 
Bermingham, Castleman & Pierce 
as an account executive. Still with 
the agency are Joseph P. Stamp, 
treasurer, and Thomas O’Donnell, 
secretary and media director. 

New executive appointments 
will probably be announced next 
week, and, Mr. Groesbeck says, 
the agency will also have several 
new clients. 

Among the present clients are: 
Selchow & Righter Co. (Scrabble, 
Parcheesi and other games), Howe 
Folding Furniture, Angelique Inc. 
(perfumes), Oxo Ltd, (beef ex- 
tract), Robinson Aviation and 
Squirrel Brand Co. (salted pea- 
nuts, candy). 

Weldon Farm Products, dry 
milk producer, has moved to Doyle 
Dane Bernbach Inc., and Paterson 
Parchment Paper Co. has gone to 


| Grant-Wadsworth. a 

In addition to running an adver- 
i'tising agency, Mr. Platt has made 
'a name for himself as an explorer 
land botanist. He has gone to the 
'North Pole twice with Adm. Mac- 
Millan, the latest expedition being 
\last year. He is the author of sev- 
eral books, including “This Green 
|\World” and “Our Flowering 
| World.” 

Mr. Groesbeck said Mr. Platt 
now intends to devote full time to 


4 |the agency. 


SELCHOW TO WEINTRAUB 

New York, March 3—Selchow & 
Righter, maker of Scrabble, Par- 
cheesi and other games, has 
‘moved its account from Platt, 
‘Zachary & Sutton to William H. 
‘Weintraub & Co. 

The move follows the appoint- 
ment of Felix M. Sutton as copy 
chief at Weintraub. Mr. Sutton 
was formerly v.p. and creative 
director of Platt, Zachary & Sut- 
ton. 


The NEWS of the Rockies 


| 1954 we gained more than half a 
million lines in total advertising. Den- 
ver’s other newspaper lost more than 


half a million lines. 
(Media Records) 


News 


A Berjgas Howard Newspaper DENVER 


Is your nose too close 
to your layout pad? 
Take this tip from an 
Art Director on how 
to keep informed. 


TOM KEIL 

Art Director 

Goold and Tierney, Inc. 
New York City 


ON THE OTHER SIDE OF 
YOUR DRAWING BOARD... 


Advertising Age, Dept. M7, r) 
200 E. Illinois St., Chicago 11, Illinois t 
Please enter my 1 year subscription to Advertising Age at the regular $3 i 
rate and send me free a copy of “These Ads I like’ by Fairfax Cone. : 
Name , 
i 
Firm t 
4 

C) Home or 
City. ee . 
0) $3 enclosed CO Bill me later O Bill Firm 1 
a a MES ws I kt a 


The gent in the cartoon is not Tom Keil, whose photo you 
see below. He’s merely sort of a symbol of what Mr. Keil 
calls “the average agency Art Director.” Here are his very 
words: 


“The average Art Director is a pretty busy fellow who keeps 
his nose close to his layout pad. Yet the effective perform- 
ance of his job requires that he be well-informed as to what 
goes on in the ad world outside his office door. 


“To keep abreast of happenings the other side of my draw- 
ing board, I depend on Advertising Age. Believe me, I appre- 
ciate being able to sit down each week with one magazine 
that has collected all the pertinent news items and develop- 
ments, from so diversified a business, and presents them 
in complete and quickly readable form. 


“Your special articles and authoritative feature section con- 
tain so many helpful advertising ideas, I want to comb them 
thoroughly. To best do this, I have my Ad Age home deliv- 
ered, where I can concentrate on it without interruption. 
My thanks to Ad Age for a fine job—keep it coming.” 


Why don’t you try Tom Keil’s method ot keeping abreast 
of happenings? He speaks for thousands of progressive ad- 
vertising men. Mail the coupon below for a $3 personal 
subscription to AA (52 issues) to be sent to your home— 
and get F-R-E-E “These Ads I Like,” a compilation of 
advertising campaigns reviewed for Advertising Age by 
Fairfax Cone, president of Foote, Cone & Belding. 
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FOOD IDEAS~—~ 


BUY-LINES | 
ay by Nancy Sasser | 


’” New York, March 10—The KRAFT TV Theatre does 
such.a magnificent job with helpful menu suggestions and 
recipes that I’ve decided to feature them weekly. So 
here’s a recipe you'll enjoy making time after time . . 


( PINEAPPLE “PHILLY” PIE 


Blend % cup sugar with 1 tbsp. cornstarch, add 1 cup crushed 
pineapple (not drained). Cook, stirring constantly until mixture is 
thick and clear. Cool. Cream 1 pkg. (8-02.) Philadelphia Brand © 
Cream. Cheese in bowl until soft and smooth. Slowly blend in ¥2 cup sugar. 
Yo tsp. salt. Add 2 eggs, one at a time, stirring well after each egg. Blend in 
Yo cup milk, 42 tsp. vanilla. Spread cooled pineapple mixture over bottom of 
one 9” unbaked pastry shell. Pour in cream cheese mixture, sprinkle with 
Y% cup chopped pecans. Bake in 400° oven 10 mins.; reduce heat to 325°, 
3 bake 50 mins. more. Cool before serving. r 


-. Lenten Suggestions 
33)\ Happy thought for Lunches and dinners 
Shi > SF 


‘| appetizers and are more delightful X 
. 3A desserts during — if you serve CAMP. 
“Y.) Lent... FLORIDA BELL'S Soup . . . 


Grapefruit! You in fact, I couldn't 
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TOP BRAND NAMES 
ALREADY SIGNED TO 
START MARCH 10... 


© KRAFT TV Recipe, 

© KRAFT TV Recipe. "*s, 

© CAMPBELL’S Soups ~*>.>> 
® BORDEN’S Starlac ’ 


AND 
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packag 
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sprout 
ents), 
bottle ¢ 
is heat 
entree. 


© PILLSBURY Biscuits 
© QUAKER OATS 
® AUNT JEMIMA 
ae © NABISCO 
a © KNOX Gelatine 
r- © LA CHOY Chinese Foods 
" © REALEMON 
© RENUZIT 
, © NORWAY KIPPERS 
a © BURNETT'S Vanilla 
\ © JOLLY TIME Pop Corn 
pC © FLORIDA CITRUS 
cere BUY-LINES ‘Food Ideas” column 
rally published every Thursday 


a and/or Friday...the 
Th heaviest food shopping days. 


ca P. $.: Vermont Maid Syrup and My-T-Fine Desserts have just joined 
JE the Top Brand Names Listed! 


and 2 (DSps..metted smorceninp to 2 cups AUNT JEMIMA Pancake MIX, 
stirring slightly. (Do NOT stir out small lumps.) Bake the regular way. 
For thinner pancakes, add about 4% cup more buttermilk. 


Be sure it’s AUNT JEMIMA Pancake Mix you use . . . you can’t 


ANNOUNCING... 


in 103 Great Newspapers 


18”2 MILLION 


Plas 


NEW “Food Ideas’ Column 


WEEKLY CIRCULATION: 


A FREE TV ‘HITCH-HIKE’ FOR 
ALL BUY-LINES ADVERTISERS ! 


Every Wednesday night 


on NBC, KRAFT TV 
Theatre tells 7 
MILLION families: 


“Tomorrow Nancy Sasser’s 
BUY-LINES column in your LOCAL 
newspaper will print the KRAFT 
recipes just shown...look for 
_ them !” 


~ 


y, 


For Further Information: 


BUY-LINES by Nancy Sasser 


271 MADISON AVE., NEW YORK 16, N. Y. ORegon 9-2880 
EDITORIALIZED ADVERTISING IN 


© 103 NEWSPAPERS © GOOD HOUSEKEEPING 
@ LADIES’ HOME JOURNAL 
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